


DISTANCE (ELECTRONIC) 
TRADE

L.A. Bragin, O.S. Karashchuk, 
E.A. Mayorova, A.F. Nikishin, T.V. Pankina

Praha,  2024
Publishing
PREMIER



DOI: 10.29013/DET.BraginL.KarashchukO.MayorovaE.NikishinA.PankinaT.42.2024

Reviewers:
Prokhorov Yury Nikolaevich, Deputy Director of the Department for the Devel-

opment of Human Resources of JSC “Corporation for the Development of the Far East 
and the Arctic”

Kravchenko Elena Sergeevna, Associate professor Donetsk National University of 
Economics and Trade named after Mikhail Tugan-Baranovsky

Authors:
L.A. Bragin, O.S. Karashchuk, E.A. Mayorova, A.F. Nikishin, T.V. Pankina

Distance (electronic) trade / L.A. Bragin, O.S. Karashchuk, 
E.A. Mayorova, A.F. Nikishin, T.V. Pankina – Praha : Premier Publishing – 
2024. – 42 c.

Plekhanov Russian University of Economics
[study manual / учебное пособие/ Lernhandbuch]

ISBN 978-80-88612-32-2

The purpose of the textbook “Distance (electronic) trade” is to obtain skills in orga-
nizing trading activities using remote technologies that exclude the buyer’s contact with 
the product at the time of forming a consumer choice. The textbook is used within the 
discipline “distance trading” and others. The textbook is prepared in accordance with 
the program of the discipline of the same name and is intended for students majoring in 
38.03.06 "Trade business".

Subscribe to print 30/04/2024. Format 60×84/16.
Volume: 2,42 printed sheets
Offset Paper. Garinitura Arno Pro. Pec. liter. 12. Quantity: 300 copies.
Typeset in Premier Publishing Praha, Czech Republic.
Printed by Premier Publishing
Praha 8 – Karlín, Lyčkovo nám. 508/7, PSČ 18600, Czech Republic
pub@ppublishing.org, ppublishing.org

	 © L.A. Bragin, O.S. Karashchuk, E.A. Mayorova, A.F. Nikishin, T.V. Pankina, 2024.
	 © Premier Publishing, Praha, 2024.

https://doi.org/10.29013/DET.BraginL.KarashchukO.MayorovaE.NikishinA.PankinaT.42.2024


Contents

Introduction  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                                 4

1. The concept of distance trading . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                             5

2. E-commerce as an integral part of distance trading . . . . . . . . . .           11

3. Organization of wholesale trade using Internet 
technologies  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                              28

4. Payment and delivery of goods in distance selling . . . . . . . . . . .            34

References . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                                  42

� 3


	Introduction
	1. The concept of distance trading
	2. E-commerce as an integral part of distance trading
	3. Organization of wholesale trade using Internet technologies
	4. Payment and delivery of goods in distance selling
	References

