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THE CONCEPT CAT AS A FRAGMENT OF THE ENGLISH AND
KARAKALPAK LANGUAGE PICTURE OF THE WORLD

Abstract. In this paper, we study and compare ways of actualizing the concept of «cat> in phra-

seological units with the zoonym component in the English and Karakalpak language pictures of

the world.

Keywords: concept, proverb, phraseological unit, linguoculture, characteristic, linguistic picture

of the world.

Cazamosa 3apuma Baxmusposua

Aoxmopanm, Kapaxaanakckozo Tocydapcmeennozo Ynusepcumema

umenu Bepdaxa, Y3bexuman.

KOHLUENT KOLWKA KAK ®PAFMEHT AHIJIMUCKOM
N KAPAKAJINAKCKOUN 993bIKOBO KAPTUHbI MUPA

AHHOTaI.II/ISI. B AaHHOﬂ pa60Te HN3y4alOTCsI M COIIOCTaBASIIOTCS crioco6b1 aKTyaAU3alllH

KOHIIEIITa <KOIIKa>»> BO (l)paSGOAOI'I/I‘-IeCKI/IX CANHHIIaX C KOMIIOHEHTOM 300HHMMOM B AHTAUMCKOM

u KapaKaAHaKCKOfI SI3PIKOBBIX KapTHHaX MUpa.

KaroueBbie cAoBa: KOHIICIIT, ITIOCAOBHIIQ, (l)paSCOAOI'I/ISM, AWHI'BOKYABTYPQ, XapaKTE€PHUCTHKA,

SA3bIKOBas KapTHHA MHpa.

BBeaenne

SI3bIK — 3TO CAOXKHAsI, MHOTOCTOPOHHS U MHO-
ro$yHKITMOHAAbHAs IIOCTOSHHO Pa3BUBAIOIIASICS CU-
CTeMa, B KOTOPOM HaXOASIT OTPa’keHHe Bce U3MeHe-
HUS, TPOHCXOAsue B obmectse. Ha coBpemenHoM
JTare pa3BUTHS AMHTBUCTHKH SI3bIK PacCMaTpHBa-
eTCsl KaK aHTPOIIOLIeHTPHYeCKas CUCTeMa, II03TO-
MY BO3HUKHOBEHHE BO BTOpOil moAoBHHe XX Beka
KOTHUTHUBHOM AMHTBUCTHKY IPUBEAO K IIOSIBACHUIO

B HAayKe KaTerOpHii, IO3BOASIOIINUX U3ydaTh B3aM-
MOCBS3b fA3bIKa M KYABTYPBI HapOAQ, KOTOPas yCTa-
HABAMBAETCS B MBIIIACHUH HOCUTeAeH A3bIKa. Boab-
IO MHTEPEC BHI3BIBAIOT BOIIPOCHI, 3aTPAruBaOIIHe
IpO0OAEMbI HAIIMOHAABHOTO SI3bIKA M HAIIMOHAABHOM
KapTHHBI MUPAa, 0COOEHHOCTH KOHIIEIITYaAU3AIIMN
U KaTeropu3allMy IBACHUHN OKPY>KAIOIel AeHCTBU-
TeAbHOCTH, a TaK>Ke UX OTpakeHHe B A3bike. [IoaTo-
My HM3y4eHHe KOHLeNTOCPep PasAMYHBIX SA3BIKOB
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U OTAEABHBIX KOHIIEIITOB CTAAO OAHHMM M3 OCHOBHBIX
HaIIPABACHMM AMHTBUCTHUKHU ITOCAEAHUX A€CATUACTHI.
IToHsATHE «KapTHHA MHpa> MPEACTaBASIET cObOM
IIeAOCTHYIO COBOKYITHOCTb 0OPa30B AeHCTBHUTEABHO-
CTH ¥ B KOAAEKTHBHOM CO3HQHUM OTHOCHUTCSI K YUCAY
OCHOBHbIX KaTerOpPHil AMHTBOKYABTYpPOAOTHH |3 ].
KaxoBbI cocTaBHbIe YaCTH KapPTHUHBI MHPA U KaKOBa
UX IPUPOAR? DTU CMBICAOBBIE 00Pa30BAHUS HEOAHO-
POAHBI ¥ IIPEACTABASIIOT 0601 00pa3bl U MOHSATHSL
O6passl, ¢ TOYKH 3pEeHMUS ICHXOAOTHH, — ITO KapTH-
Hbl, cpOopMUpPOBaHHbIe B co3Hanuu (pictures formed
in the mind), mpu aTOM MBI UMeeM B BUAY paciiu-
pHUTeAbHOE TOHMMAHHE CAOBA ‘KapTHHA : Al0OOe
[epIieNTHBHOE, OOBEKTUBHO CYILIeCTBYIOLIee HAU
IPUAYMaHHOE IICUXuYecKoe obpasoBanue. OpAHUM
U3 OCHOBHBIX METOAOB OTPaXK€HHU SI3bIKOBOY KapTH-
HbI MU SIBASIETCS] QHAAU3 KYABTYPHBIX KOHIIEIITOB,
KaK $pa3eOAOrHYeCKUX EAMHHUL] U IIOCAOBHII.

MeTOAOAOT S K METOABI HCCAGAOBAHHS

B anramiickoMm, Kak M BO MHOTHX APYTHX
SI3bIKAaX, HauboAee «6OraTbIMi> B OTHOIIEHHH
¢paseoAOTHIECKUMU EAMHUIJAMH  SIBASIIOTCS
JKUBOTHbIE, IPUOAVDKEHHbBIE K YeAOBEKY, — ITO
npexxae Bcero cobaxu u xomku. C HUMH YeAo-
BeK obmaeTcs Kak ¢ cebe mOAOOHBIMU U TO3TO-
My HaAeAsIeT UX AOCTATOYHO ITHPOKUM CIIEKTPOM
9MOIIHI, MHOTHE U3 KOTOPBIX HAXOAST CBOE BBI-
pakeHHe BO Pppa3eOAOTHIECKHIX eAUHHIax. 13-
OpaHHbIIN AASI AaHAAK3A TIPEAMET HCCAEAOBAHMS
IIPEAIIOAATAeT MCIIOAB30BAHUE AeCKPUIITHBHOTO,
KOHIJENITYaAbHOT'O, COTIOCTaBUTEABHOTO METOAOB
HCCAEAOBAHI IIOCAOBUIT U $PA3eOAOTH3MOB aH-
TAMICKOTO U KAPaKaAIAKCKOT'O A3BIKOB C KOMIIO-
HEHTOM < KOIIIKa>».

Ha coBpemeHHOM aTame pa3BUTHSA AMHIBH-
CTHKU IIPe0OAAAAIOT KOTHUTHUBHBIN U AUHIBO-
KYABTYPOAOTHYECKHUH IIOAXOABI K 513bIKY. CoOT-
BETCTBEHHO BBIAEASIETCS AMHIBOKOTHUTHUBHBIN
U AMHT'BOKYABTYPOAOTHYIECKHI TIOAXOABI K H3-
YyIeHHUIO KOHIIeNTOB. Pazanune MeXAy AQHHBIMU

IIOAXOAAMH COCTOUT B TOM, YTO C TOYKHU 3PEHUS
IIEpBOIO HAaIlpaBAEHHUS KOHIIENT pacCMaTpHUBa-
eTCs KaK eAMHMIIa MeHTaAbHOM cdeprl. Bropoe
HallpaBA€HHE B Ka4eCTBe TAABHOTO IIPM3HAKa
KOHIIEIITA BbIABUTAET €TI0 KYABTYPHYIO 00YCAOB-
AEHHOCTb M KYABTYPHYIO 3HAaYMMOCTb (ueH-
HOCTb) [8]. KOrHUTUBHBIN ITOAXOA A2eT HaM
BO3MO>XHOCTb IIPEACTaBUTD QPYHKIIMOHHPOBAHKE
SI3bIKA HEITOCPEACTBEHHO B €0 CBA3H C OKPYIKalo-
IeH AeHCTBUTEABHOCTBIO. TPaAUITHOHHO 0T6op
M ICCAEAOBAHIEe CBOOOAHBIX H YCTOMUYMBBIX CAO-
BOCOYETAHHUM CO CAOBOM «KOIIKA > IPOBOAHTCS
Ha OCHOBe MHPOPMAIUH, COAEPKAIIENCs B CO-
OTBETCTBYIOLIUX CAOBAPHBIX CTAThSIX TOAKOBbIX
CAOBapey, CAOBapei IIOCAOBHI] U IIOTOBOPOK,
caoBapeit ppaseorornsmos u T.0. [ 12]. Onro-
AOTHYECKAS CYIHOCTh AAHHOT'O KOHIIEIITA B TOM,
4TO B MUP€ €10 COOTBETCTBYET HEKUM PeaAbHbIN,
0O BEKTUBHO CYIIECTBYIOIIMIA MaTepPHUaAbHBIN
06beKT (HpeAMeTHaﬂ, VAW BellleCTBEHHas, pe-
aAI/ISI) , @ AMHTBUCTHYECKAasl CYIJHOCTb — B TOM,
YTO UMEHEM-3KCIIAMKAaHTOM KOHIIeIITa BHICTYIIa-
€T CYL}eCTBUTEAbHOE.

Pe3yAbTaThI HCCAEAOBAHHS H HX 00CY>KAEHHE

Yame Bcero npu peasusanuu Bo ¢ppaseororude-
CKOM eAMHHIIe KOHIIENT «cat>» MapKUPOBaH AeKce-
MO}, HeIIOCPEACTBEHHO HOMHHUPYIOIIel >)KUBOTHOE
(300AexceMO#1/ 300KOMIIOHEHTOM). ITO CAydau
HanboAee MPOTOTUIIMYHON PeaAU3alui KOHIIEITa,
0603HaYaeMOI KaK IpsIMast (HeHOCpeACTBeHHaSI) €ero
penpesenrarnus: as nimble as a blind catin a barn —
necessarily nimble; clumsy (urycrpsrit). Cnerudu-
YeCKUMH AASl PeKOHCTPYHPYEMOTO 300KOHIIeITa
ABASIETCS IIPUMEPDI €€ OAHOBPEMEHHOM aKTyaAu3a-
IIUM B TIPEAEAAX OAHOM YCTOMYMBOM €AMHHIIBI, T.€.
CAy4Yau ABOMHOM (coBMecTHOIT) pernpe3eHTaIY KOH-
nerra. Opa3eoAOru3M MOXKET COAEPKATD YKa3aHHe
Ha [IPOTHBOIMIOCTABACHHE KOLIKK U COOAKH (06br4-
HO KaK BPKAYIOIIUX MeXAy coboit ’KUBOTHBbIX),
OAHAKO B CAyJae eCAU TaKoe IPOTHBOIIOCTAaBACHHE
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OTCYTCTBYET, KOLIKA C COOAKOM YIIOMUHAIOTCSI BMECTe
IIPOCTO KaK HEYTO HEPA3AEABHOE, KOTAQ OAUH OOBEKT
IpeATioAaraeT HaAmare Apyroro: dogs’ meat and cats’
meat — means food cheap and nasty; The cat and
dog may kiss, yet are none the better friends. Komka
M CO0AKa COCTABASIIOT B SI3bIKE KOHTPACTHUBHYIO I1apy.
KoHTpacr xapakTepusyeT 3aKpeUBIIYIOCS B SI3bIKE
BPXKAY MEKXAY 9THMHU XUBOTHBIMH, OTHOLIEHYISI B3a-
HMHOTO HEINIPUSTHS, YTO II03BOASIET UCIIOAb30BATh
KOHIJENTHI cat U dog AAS I3BIKOBACHHSI < OIIIIO3UIIU-
OHHBIX> OTHOILIEHHI i OTHOCUTb UX BepbaAu3arn
K IIPOTHBOIIOCTABASIEMO}] B SI3bIKE ITape.

Konuenrt cat (komka) Bep6aAu3yeTCs MHOTO-
3HAYHBIM CAOBOM B aHTAMICKOM s3bIKe. Bce 3HaveHus
AQHHOT'O MHOTO3HAYHOT'O CAOBA MOYKHO Pa3A€AUTD Ha
TPU CEMAaHTHYECKHX ITOASI, COCTABASIOLINX CMBICAO-
BOE COAEPIKaHIEe AQHHOTO KOHIJEITa: XXUBOTHOE, Ye-
AoBek (Kak MPaBHAO, KeHIMHA), TPpeAMeT. B aHrAwmii-
CKOM A3BIKEe CAOBO cat 6a30BOe, MHOTO3HAYHOE, HO
HEMpoU3BoAHOe AekceMa cat (KOIIKa) MpeACcTaBAeHa
4 AeKCHKO-CeMaHTHYeCKUMH BapranTamu: 1. A small
animal with soft fur, often kept as a pet or for catching
mice (MaAeHbKOE XMBOTHOE C MATKHM MeXOM, KO-
TOPO€ YaCTO COAEPKUTCS KaK AOMAIIHUI AF0OHMely
MAM AASL AOBAM MbImeit); 2. A wild animal of the cat
family (AuKoe sxMBOTHOE U3 ceMeficTBa KOIIAYbUX);
3. A whip with many knotted cords, formerly used
for punishing wrong-doers /short for catsnine-tails/
(mAeTKa, COCTOSIIAS U3 MHOXeCTBa BEPEBOK C Y3Aa-
MU, MICTIOAB3YeMasl B CTAPHHY AASL HAKA3aHUS IIPOBU-
HUBIIMXCS / COKpaleHHast OpMa OT CAOBa cats-nine-
tails/); 4. An old-fashioned woman, an insulting word
for a woman who you think is unkind or unpleasant
(cTapoMopHas >KeHIMHA, OCKOPOUTEABHOE CAOBO
AASL XKEHIIMHbI, KOTOPasl, Ha Ball B3rAsIA, He AOOpast
MAU HempusTHAs). To cat — 3HaYeHMs AAHHOTO TAa-
roAa, KaKk OMTb IAETHIO, OAEBATh, 3AOCAOBHTD, B3STh
Ha SIKOPb, UCKATb CBSI3b C [POCTUTYTKOM HAH PACITyT-
HOM >KEHIIMHOM U APyTHE. Heo6xoAuMO 0TMETHUTS,
9TO B KAPAKAATIAKCKOM SI3bIKe, 0OPa3OBAHHBIX OT CAO-
Ba KOIIIKA, HET HU OAHOTO rAaroAa. OT CAOBa IBIMIBIK,
(xomIKa), HAMOAHSIOMEr0 CeMAHTHYECKOE TIOAE U SIB-

ASIEOILIETOCS. CAOBOM-OMOHKMOM B Pa3HbIX 3HAYEHMU-
SIX B KQPAKAAIIAKCKOM SI3bIKe TOXKe He CYIeCTBYeT.
B TOAKOBOM cAOBape KapaKaAMAKCKOTO SI3bIKA OBIAO
AQHO CAeAyIOllee 3HaYeHHe K CAOBY IbIIIBIK, (KO-
Ka): 5KOAGAPBIC, APHICAAH TYKbIMAAC CYT eMUBUY N
YH XaryaHbl (MAeKormTanmee AOMallIHee >KUBOTHO€
M3 POACTBA THTPa, ABa). Ha KapakaAmakcKoM s3bike
¢paseorormgeckre ¥ IAPEMUOAOTHYECKIE €AUHHULIBI
C KOMIIOHEHTOM 300HHMMOM IIbIIIBIK COCTaBASET Ha
MHOTO MeHbIIIe KOAMYECTB YeM 300HUM T (cobaxa)
HECMOTPsI Ha TO 4TO KOIIKA TOXKe SIBASIETCSI OAHO U3
CaMBIX OAM3KUX Y€AOBEKY XXMBOTHBIX. ¥ KapaKaAlla-
KOB IIPHHSITO CBSI3BIBATH IBIIIBIK, C XXEHCKUM IIOAOM,
a MIAT C MY>KCKVIM U 9TO MOXKHO YBHUAETD B CAEAYIO-
IIMX IPUMepax: HAT OKIleAep Hilec OMAMEC, IbIIIBIK,
exmeAep buiikecu 6uamec (cobaka 06MKeHa XO3IUHY
He BUAATh, KOIIKA 0OYKeHa X03sI1Ke He BUAATD ) — CH-
TYaIUsi KOTAQ YeAOBEK He TYBCTBYET YTO €I'0 POAHBIE,
6Au3kue 061KeHsI Ha Hero; KyA Kyaafibia TaHbIMAC,
TIBIIIBIK, OMIKeCHH TaHbIMAC (HACHITHIBIIAS KOIIKA He
y3HaeT CBOIO XO3SIHKY).

B mporjecce Metadopusanu MOTYT ObITH HC-
IIOAB30BaHbl KaK BHEIIHEEe CXOACTBO, TaK M BHY-
TPEHHSISI XapaKTePUCTUKA XUBOTHOTO, & IMEHHO:
AOBOABCTBO, TOPAOCTB, CAMOAOCTATOYHOCTD, He3a-
BHCHMOCTb, [PUTBOPCTBO, CAALIABOCTb.

HocuTeAn aHTAMICKOTO A3bIKa OTMEYAIOT TaKHe
YepThl XapaKTepa, KaK:

« Caaboctnp: weak as a kitten — crmoco6 ommcarp

KOT'O-TO KaK XPYIIKOTO HAH CAA00TO
« 3ao0s3prume: be a damn cat — craerTHma
+ He BepHOoCTb: be a tom-cat — 6a6HuK
« Bricoxomepue: conceited as a barbers cat —
TOT, KTO MMeeT BBICOKOe MHeHHUe O cebe MAM
CBOEM BAXKHOCTH

» ArobomsiTcTBO: curiosity killed the cat — aso-
GOMBITHBII (TOBOPAT, KOTAQ BaM CAEAYET M03a-
OOTUTBCS O TOM, YTOOBI 3arASIHYTh BO YTO-TO
CAMIIKOM TAy60KO0. BBl MOXKeTe HallTH 94TO-TO,
YTO Bac 6ecroKouT. Bel He AOAXKHBI OBITH AIO-
GOMBITHBI; BBl MOXKETE HANTH YTO-TO, 9YTO BbI
He XOTHTe 3HATD )
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« Moauanue: hasthe cat got your tongue? — ppa-
3a, HCIIOAB3yeMasi [I0 OTHOLIEHHUIO K KOMY-TO,
KTO MaAO 4YTO MOXeT CKa3arb 0 4eM-To. IIpo-
HCXOXXAEHHE 9TOI0 MAUOMATHIECKOTO BBICKA-
3BIBAHUSI OCTAETCsI HESICHBIM. BO3MOXXHO, 9TO
IPOM30LIAO U3 UCTOPHIL O BEABMAX, YbH KOIIKH
KPaAH SI3BIK CBOMX JKEPTB, YTOOBI OHU He pac-
CKa3BIBAAH 00 9TOM APYTUM

 CnoxoriictBue: be like a cat — crnoxoiiHbIit
(KOIIKa B aHTAUIICKOM SI3bIKe SBASETCS CHUMBO-
AOM CTIOKOMCTBHSA U AI06BU K KoMPOopTY); cool
cat (peub UAET O KOM-TO, KTO OYeHb CIIOKOEH
HAU MEAACHHO MPUXOAHUT B IPOCTD )

« AoBoabHocTb: looklike the cat that got the cream
(03HAYAET YTO BBI MAH APYTOI1 YeAOBEK OYEHb AO-
BOABHbI COOOI H TEM, 4er0 BbI AOCTHUTAH)

K xapaxrepucTikaM IIOBEAEHUS KOIIKU HOCH-
TEAM QHTAUFICKOTO SI3bIKAa OTHOCST: YMeHHe KOIIKH
GecIIyMHO IepeABUTaTbCSL.

as delicately as a cat — 6ecurymno mo-kormausu

MO>XHO BBIAEAUTD: AOBKOCTH, THOKOCTbD U YIIPY-
roCTh KOLIAYbell IIOXOAKH, UCKAIOUMTEABHAS 30P-
koctb: walk like a cat on eggs — mposiBAsSITD 60AB-
IIYI0 OCTOPOXXHOCTb ¥ BHUMAHKE B AESITEABHOCTH;
GaiiAbIH TIBIIIBIFBI A2 KOSH arap (y 6oraya u xomka
AOBUT 3as1]) OAHAKO CAEAYIOIUil TIPUMepP MMeeT
CEeMaHTHYECKYI0 KOHTPACTUBHOCTb IIPUMEPY Kapa-
KAAIaKCKOTO sI3bIKa: a cat may look at a king (uro
YeAOBEK C HU3KHMM COLIMAABHBIM CTaTyCOM BCe Ke
uMeeT rpasa. [ IpUMeHSIOTCSI MUHMMaABHbIE TIpaBa
YeAOBeKa).

CpaBHeHHe PacCCMOTPEHHBIX HIDKE COCTABASIIO-
11X 06pa3a KOLIKY B AHTAMMCKOM M KaPaKAATIAKCKOM
SI3BIKAX [IO3BOAUAO BBISIBUTD PSIA PA3AMYHIL, KOTOPbIE
Hy>KHO YYUTBIBATh IIPH IIEPEBOAE: NO room to swing
a cat — ITBIUIBIK My PHBI OATIIAATYFBIH XKep — Ha Iep-
BBV B3IASIA 9TH $PA3eOAOTU3MBI CXOXKHU APYT APYTY,
HO BeCbMa He TaK. AHIAMYAaHe UMEIOT B BUAY TECHOE
HAU 3AMKHYTO€ IIPOCTPAHCTBO, 2 KAPAKAAIIAKH T'y-
CTOTY 4ero-TO B ONPEAEAEHHOM MeCTe.

B aHrAOS3BIYHON KYABTYpPE ITIOXOTAUBOCTD SIB-
ASIETCSI OAHOM M3 HanboAee SIPKO BBIPAXKEHHBIX

XapakTepucTuK Komku. OHa IpUCyIIa KaK Ipea-
CTaBHUTEASIM MY>KCKOTO, TaK U XEHCKOTO IToAa. Tak,
B AMEPHUKAHCKOM BapHaHTEe AHTAUHCKOTO SI3BIKA
CAOBO «cat>» o003HadaeT JKEHIITMHY AET'KOT0 IMOBe-
AeHus. B 6puTaHCKOM BapuaHTe aHTAUFICKOTO SI3bI-
Ka CAOBO tomcat ynmoTpe6asieTcst AASI 0603HAYEHS
AlOOUTeAs KeHIIUH, 6abHMKa. B kapakaAmakckoM
SI3BIKE TIOXOTAMBOCTD TAKOKe SIBASIETCS XapaKTepH-
cTukoi Komku. OAHAKO OHA MIPHCYINA TOABKO IIPeA-
CTaBUTEASIM )KEHCKOT'O MTOAQ. TaK, CAOBO «ITBILIBIK >
U CAOBOCOYETaHHEe «IIBIIBIKTAH CYHKEAHy> YIIO-
TpeOAsIeTCsI, TOABKO KOTAQ TOBOPSIT O CAACTOAOOH-
BOU >KEHIIUHE.

3akAroueHmne

CorocTaBUTEABHBI ~ aHAAM3  KOHIIEIITA
«KOIIKa> Ha aHTAMMCKOM M KapaKaAIIaKCKOM
sI3bIKAX TOKAa3aA, 4TO, HECMOTPS Ha TOT QaKT,
YTO BOCIIPUSATHE 00pasa KOIIKU Y HOCHTeAei
KapaKaAIIaKCKOI'O 3bIKa B OCHOBHOM COBIIAAQET
C BoCIpusTHeM 06pa3a 3TOro >XKUBOTHOIO Y HO-
CUTEAeN aHTAMKMCKOTO S3bIKa, CTONPOLIEHTHOM
IIapaAAeAU3aIuY He HabA0AaeTcs. XOTs B HEKO-
TOPBIX CAY4YasiX U HAOAIOAQETCSI [IOAHOE COBIIA-
AeHIe BbICKa3bIBAHHI1, OOABIIASI YACTh PACCMO-
TPEHHbIX BHICKa3bIBAaHUI He UMeeT a0 COAIOTHBIX
9KBHMBAaAeHTOB. boraTcTBo cpeAcTB s3bIKOBOM
penpe3eHTal U KOHIIENTa «KOIIKa>» B KapaKaA-
IIAKCKOM $I3bIKE IIOATBEPXKAAET €ro 3HaYUMOCTD
TaK, KaK M AASI QaHTAUMICKOTO MEHTaAuTeTa. XOTs
YAMBHUTEABHO, YTO B TO BpeMsl, KOTAQ Y aHTAMYaH
B CpeAHHe BeKa OTHOIIeHHe K KOIIKaM OBIAO OT-
PUIJATEABHBIM U1 3TO OBIAO CBSI3aHO C T€M, YTO UX
CYATAAU CITyTHUMKAMU BEABM M NPHYACTHBIMH
K YepHOM Marui, KOIIEeK YHHUYTOXXAAH, a Kapa-
KAAITAaKOB KOIIKAa UMeeT 0C000e MMOAOKEHHNE, TaK
KaK KOIIIKA SIBASIETCSI eAMHCTBEHHOM >XUBOTHOM,
KOTOpPOMY paspelieH BOITH B MeueTb. M cerop-
Hsl, KOIIKH AAQBHO Y>Ke JKHBYT BMECTe C AFOADMH
U B IOCACAHEE BpeMs CTaAU KyMHPaMHU BO MHO-
THX CTPaHaX.
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Annotation. The article deals with the issues of understanding the terms of tourism terminology
in lexical cognition, the largest type of cognitive linguistics, and their cognitive analysis. The cogni-
tive aspect of understanding the terms of business tourism and complete exploration the field, the
cognitive study of business tourism terms from the world experience is also an important step in the
development of the industry and models of tourism language and language learning are presented.
Understanding the term of tourism, when knowledge is interpreted as a cultural phenomenon, re-
fers to the extent which this form of knowledge conforms to the norms inherent in the culture of
a particular social group. The author analyzes the theory of social comparative advantages of tourism
in conceptive context, the theories of outstanding western sociologists for the tourism analysis as
social phenomenon. In this article the author analyzed the theory of social comparative advantages
of tourism terminology and opportunities in Uzbek and English, learning the theories of outstanding
western sociologists for the tourism analysis as social phenomenon.
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Introduction

In contemporary linguistics, the concept of cog-
nitive direction and concept is widely used. What
is the cognitive manifestation of linguistics, which
is the base of cognitology, and what are its research
objects, goals and tasks? In the history of every sci-
ence, there are periods of growth, progress, and de-
velopment, as well as periods of crisis and decline.
The occurrence of such a situation requires scien-
tists to look at the studied object with a new look, to
approach it from a point of view different from the
previous ones.

It was noted in the first pages of this brochure that
cognitology is the basis of the theory of knowledge,
the science of human cognitive activity. Therefore,
the main goal of cognitive linguistics is to determine
the participation and share of the language system

in the cognitive process. Determining the role of
language units in the formation and “processing” of
linguistic activity of acquired knowledge is one of
the manifestations of cognitive analysis. Linguistic
activity is directly related to cognitive activity, it is
an integral part of it. But cognitive linguistics, un-
like other branches of cognitology, deals with issues
such as how a person learns the language system and
the factors that activate this system and regulates the
rules of their use. A cognitivist-linguist is interested
in the role and functions of linguistic phenomena in
thinking. But this interest is not simple. He (cognitiv-
ist) looks for the causes of the relationship between
linguistic and intellectual activities, and to under-
stand the content and content of the communication
texts-linguistic structures that are the result of these
causes. He tries to analyze. So, cognitive linguistics
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is basically a field of science that researches and “ex-
plains” human linguistic activity in terms of cause
and effect. [ Demyankov, 1994] Such research is car-
ried out in two directions: a) performance of speech
activity and the emergence ofits product; b) recogni-
tion of the products of this activity. The performance
of the specified tasks is largely related to the applica-
tion of the chosen direction and style directly to the
language material. One of the developed branches
of cognitive linguistics is cognitive lexicology. In or-
der to contribute to the development of this field, we
provide a cognitive analysis of tourism terms below.

Method

Alongside with semantic componential analysis,
quantitative analysis, observation and interpretation,
comparative contextual analysis, written linguistic
interview, and associative experimental methods as
well were used.

Discussion

It is known that the discussion of the problem
of the relationship between language and thought,
which has been going on for many years, has caused
various problems. In order to prove that the reflec-
tion of reality in the brain does not occur only as a re-
sult of verbal thinking, B.A. Serebrennikov proposed
to distinguish between linguistic and non-linguistic
types of thinking [1983:154.103-110 pages] These
are as follows:

1. Clear thinking is a generalized image (opposite)
of reality that occurs in a clear, concrete environment:

2. Formal thinking — recalling the entire reality
or objects-events existing in the memory depending on
a particular environment, conditions:

3. Practical thinking — thinking directly related to
purposeful actions:

4. Lingvocreative or language-forming thinking,
that is, this type of thinking is directly related to the ex-
pressions of the language system:

S. Linguistic concept thinking — this type of think-
ing is distinguished by the fact that the emergence of
the concept of reality is related to the stage before the
speech act.

We can also see the principles of tourism termi-
nology in the generalized reflection of reality that
occurs in concrete thinking — specific, concrete
environment, for example: in tourism, this type is
manifested in gender relations. When traveling to
England, America, Germany, France and many other
tourist countries, it is not a secret to all of us that
men and women are shown gender equality, but
there are differences in the communication of gen-
der relations in Eastern countries, especially in East-
ern countries such as Malaysia, India, Arab coun-
tries, and Uzbekistan. Uzbek women do not engage
in direct verbal communication with men. In other
words, for example, accommodation of tourists in
hotels is carried out separately from men in Uzbeks
or Eastern countries. Uzbek home hotels in tourist
areas consist of indoor and outdoor courtyards.

In English, it is not possible to ask a woman’s age
in a verbal relationship, this attitude does not corre-
spond to the etiquette of conversation, but it is nor-
mal to comment on aspects such as her appearance,
dress, makeup (compliment-flattering). In Uzbeks,
this situation is the opposite, it is not a sin to ask their
age, but it is unusual to comment on aspects such
as their appearance, clothes, makeup (compliment-
flattering). Uzbeks often find it appropriate to talk
about their family situation, children, and marriage,
and English ladies find this kind of conversation easy.
In English, the continuation of the conversation after
greeting and asking about the situation is also one of
the usual verbal methods of the speech process, in
Uzbeks, after greeting, the continuation of the con-
versation is carried out by asking about family and
children, father and mother, brothers and sisters.

We can see the situation related to the linguistic
concept thinking and the separate separation of this
type of thinking, the emergence of the concept of
reality is related to the stage before the speech act:
“Shodlik/ happiness hour” dictionary meaning happy
hour — a period of time usually in the early evening,
when the term “drinks are sold cheaply in a bar or
a pub” refers to the technique of business promotion,
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which is carried out by offering drinks at a discounted
price in hotels, restaurants and other organizations, in
order to attract customers in tourism conditions, in
most cases, during one of the evening hours.

A concept is a mental structure, it is a specific
form (type) of mental activity. The concept is
formed as a result of generalization of objects be-
longing to a certain class and logical activity that
separates this class in relation to the set of common
and distinguishing features of the objects included
in it. [1989:36.91.].

The term “concept”, which is a derivative of logi-
cal activity, and “concept”, which is widely used in
cognitive linguistics, also become invisible as a unit
of thought. The starting point of both of these is re-
lated to the perception and image representation of
the object-event in reality. The resulting emotional
image, at first, has a separate, individual form in each
person. For example, “flower” is “rose” for one person
and “basil” for another person. At the higher stages of
emotional and thinking activity, the individual image
moves away from the concrete object and turns into
a purely logical “mental” phenomenon. This feeling
and thinking of reality, the emergence of a general-
ized and partially abstracted image causes the cre-
ation of the same code-symbolic symbol for every-
one. The logical structure that appears in this way
was developed by psychologist N.I. Jinkin proposes
to call it “universal subject code-USC”. The scientist
includes the occurrence of this phenomenon among
the hereditary and genetic characteristics of the hu-
man brain. According to him, mental ability creates
understanding, judgment, comes to various conclu-
sions and opinions to describe reality and show the
reason for human activity. The execution of these
logical actions does not depend on the language of
the person. For the same reason, the intellect (mind)
performs a general control function, which is coding
in the form of a universal object code. [1982:82.88.].

Results

A concept is also a unit of thought and is based
on a generalization of concept, image and linguistic

meaning. The formation of the concept begins with
the birth of an individual image and ends with the
emergence of a linguistic unit. The famous philoso-
pher and psychologist J. Fodor, while studying the
process of perception of reality in the mind and
processing of this perception in thought, compares
this process to the language of thought. will have,
and this structure is a reference to the repetition
of the syntactic form of a natural language unit.
[1975:169.110.]. In terms of pilgrimage tourism,
you can see lexemes related to the concept of pil-
grimage: in Uzbeks — house, mausoleum, inner and
outer house, tomb, grave, cemetery, pilgrimage; such
as tomb, stone tomb, church, dark and death tour in
English.

A concept is a mental structure, which is a quan-
tum or generalization of knowledge of different con-
tents and forms. [1985:103.90.]. Concepts form
the basis of various categories formed in the human
mind, serve as a reference point for them. Usually,
as general features of the concept, it is noted that it
does not have a clear structure in terms of its internal
structure. However, this statement is not very true.
After all, the image of the subject, which is the ba-
sis of the concert, is clear enough, and its secondary
parts are abstract, and they interact around a single
basis (nuclear basis). For this reason, the systemic
features of the concept structure become invisible
when they are structurally complex and are per-
ceived as a whole mental structure.

Subject-knowledge, which is gathered through
the conscious perception of events and the forma-
tion of an image in their imagination, is formed in
different ways and has a different character. This di-
rectly leads to the formation of concepts of different
groups and structures. The grouping of concepts is
based on their linguistic expression. Along with lexi-
cal and phraseological concepts, researchers prefer
grammatical analysis.

In linguistics, the understanding of tourism
terminology and the purpose of tourism terminol-
ogy, cognitive analysis is carried out in 3 different
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models: 1. Conceptual model; 2. Demographic model;
3. Model based on test results, etc.

Conceptual model: it is known from the experi-
ences of foreign language teachers that some stu-
dents and language learners learn a new language
faster and easier in a conceptual model. Of course,
the natural motivation and enthusiasm of language
learners to learn a foreign language is an exception.
According to Rubin [1981:147.2,31, 117 p.], cogni-
tive factors such as verbal intelligence, phonological
processing ability, ability to store terms in long-term
memory, and strong passion and interest in learning
a foreign language are cognitive factors that accel-
erate learning a second foreign language. The first
factor verbal intelligence is implemented in words,
written and spoken discourse in language learning,
especially in the study of business tourism terms. At
this point, it is appropriate to recall Harvard Gar-
dener’s theory of potential. [Howard Gardner, 1993:
169-172b]. Pedagogically, there are the following
activities of teaching tourism terminology and they
are: a) Formal and informal listening comprehen-
sion during conversation; b) reading aloud or si-
lently, writing, storytelling, research, poetry, drama,
humor, illustration, news and commentary; v) orga-
nization of debates, artistic reading, public speaking,
improvisation of unprepared speech; g) teaching to
make speeches in newspapers, magazines and press;
d) Organizing interviews, talk shows and interviews,
role-playing games, drama, storytelling; e) finding
asolution to a puzzle, crossword, vocabulary games,
quick sayings; j) preparation and presentation of
presentations; z) creating slogans, finding case
problems. Conclusion instead of the last word; or)
through interactive activities such as creating a vo-
cabulary bank.

The second cognitive factor, namely the factor
of long—term memory retention of tourism terms in
a foreign language, creates strong desire and enthu-
siasm in language learners and develops listening
comprehension skills. In this regard, skills such as
listening, hearing, understanding, comprehension,

analysis of words and correct pronunciation are de-
veloped. According to this factor, there is a demand
to speak the language as a natural foreigner. In tour-
ism terminology, this factor is characterized by being
a leader, because it is necessary to understand for-
eigners and communicate with them at a high level
in order to welcome tourists and return them to their
country with excellent thoughts about our country.

One of the third most important cognitive fac-
tors in learning a foreign language is full and perfect
mastery of the vocabulary system. Learning and
long-term retention of words, phrases, phrases and
terms is an unquestionable leading factor in teaching
and learning tourism terms.

Learners’ access to tourism terminology-related
words, phrases, phrases and terms. It is necessary to
distinguish between paradigmatic and syntagmatic
aspects, which will be discussed in detail in the fol-
lowing chapters. Slomov [2012:157.13b.] states that
this factor is related to the semantics and pragmatics
between the foreign language and the native language.
The cognitive factor of comparing words, phrases,
phrases, and terms in both the mother tongue and
the language being studied, to find out the differ-
ences or similarities, requires 2 different needs from
language learners. One of them is Audible similliari-
ties, the ability to correctly understand and use words
and phrases that are similar in meaning and pronun-
ciation; The second factor (mnemonics) is mnemon-
ics, which is the acquisition of memorization of the
words, phrases, phrases and terms that we need to
learn, that is, the terms of business tourism through
a reality, a song, a poem, a situation, a real situation,
and a movie. Later, vocabulary building activities can
be learned from specific topics or texts.

In general, we can see that the contextual model
in cognitive learning and teaching of language is in-
extricably linked with the development of linguistic
competence and skills. Cognitive learning of tour-
ism terms is also one of the important steps in the
development of the field and tourism is carried out
by learning languages.

11
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2. Demographic model: cognitive analysis in the
demographic model is related to demographic age,
growth and decline of the population, social status,
lifestyle and origin. It is known. In the first years of
our independence, the average age of the population
of Uzbekistan was 35-40 years, but today it is 60-70
years old. The development of the tourism terminol-
ogy in tourism studies is one of the most important
qualities in tourism. The high demographic age of
the population is a clear example of the development
of religious tourism in our country. Every year, the
number of Hajj and Umrah trips in our country in-
creases by 30%. This is proof of our opinion.

3. Model based on test results: model based on test
results is mainly carried out in three different sizes
in tourism terminology; Such as cognitive, affective
and emotional and active movement dimensions
[1993:63.121,215b.].

1. Cognitive dimensions (cognitive dimensions)
(consists of understanding the semantics and es-
sence of the ST concept, tourism development fac-
tors, types, internal and external tourism potential,
tourism terminology development, etc. through
open tests and questionnaires);

2. Affective dimensions (Affective dimensions) (per-
formed through tests and questionnaires to develop
tourists’ feelings and thoughts, desire to travel again
after the trip);

3. Dimensions of active movement (Conative di-
mensions) (dimensions of active movement are vis-
ible in the spheres of services and transport in the
realization of the purpose of tourism and tourism
terminology.

The interlinguistic meaning of tourism terms are
determined by the fact that the tourism industry is
in the leading position in the country. There are 6
sectors in business tourism: Accomodation; Provid-
ing tourists with great adventure and recreation (Ad-
venture Tourism and Recreation); Holding various
fairs and conferences in the development of tourism
(Events and Conferences); Food and Beverages for
tourists visiting the country; Excellent performance
of tourist services (Tourism Services); If there are
issues such as the organization of transport services
(Transportation), in Uzbekistan there is an inter-
pretation of these sectors as follows in the follow-
ing forms.

Markets and
Handicraft trade
(caeno
MapKaznapu ea
XyHapMaHOUMIME)

Historical and
Cultural tourism
[Tapuxui Ba
MaLaHWHA)

Territorial
characteristics of
business tourism

Landscape and
Natural tourism
(MaH3apanu Ba
Tabuui

Therminal waters
and spas (cye
Xae3anapw sa
Bynoknap)

Picture 1. Territorial characteristics of business tourism
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The factors of tourism development can be de-
scribed in the following sources. (a) historical and
cultural factors (historical objects, national cultural
activities); (b) natural landscapes and natural re-
sources (natural scenic spots, for example, Aydarkol
in Curkhondarya and a giant long-lived fir tree); (d)
Gastronomic tourism — national dishes and local
crafts and shopping sources (handmade pottery,
embroidery); (e) reservoirs and agricultural works
(for example, the presence of healing natural mineral
springs rich in boiling minerals from underground in
the village of Kiziltepa, Fergana, and melons, water-
melons, fruits and hakazos from agricultural prod-
ucts grown naturally in our country). For example:
melon, Mirzachol melon, kirkma, obinavvot, bosvol-
di, melon furush, khandalak, melon sail, Chust knife,
Shahrikhan knife, karch, bowl, cutting, slicing, tilik,
melon rind, melon molasses, melon (giyom) jam.
These terms may be of special importance from the
point of view of tourism. For tourists: a) Polish prod-
ucts specific to Uzbekistan; b) Protection of national ag-
riculture or crafts; c) sweet; g) art of cutting (carving
fruits and vegetables), not a sharp, cold weapon; d) can
leave positive impressions like natural consumption.

Terminology is one of the most studied issues
in Uzbek linguistics. [1974:176. pp.3-6]. How-
ever, the current development of our linguistics
requires the research of terminology not only at
the lexical, grammatical, syntactic level, but also at
the pragmatic and cognitive level. Especially, the
research of this phenomenon in the interaction
between language and speech reveals its unique
new features. Because the system raises the prob-
lem of researching the issue of lexical terminology
described in detail in lexicology and current sema-
siology and onomosiology from a new perspective
[1982:133.79.]. Therefore, it is necessary to ana-
lyze this phenomenon in relation and opposition
(opposition) at the stage of language and speech
[1995:145.17.]. At the stage of language, terminol-
ogy exists as a specific pattern and forms common-
ality with the meaning of name and expression.

Grammatical characteristics of foreign words: All
lexemes in the language have lexical-grammatical
characteristics. Each lexeme is made up of a lexical-
grammatical meaning relationship.

In the fields of science and technology, a new
concept should be taken into account, it should be
taken into account that the subject or concept is
called by the name of the language of the nation in
which it was created. In the second stage, language
morphemes existing in the Uzbek language are used
to form words related to these subjects or concepts.
For example, English words such as computer, hand-
ball, football, tractor, action, tank were adopted into
Uzbek language. New words were created using the
affixes -chi and -dor, which are present in Uzbek lan-
guage, to name people related to these concepts and
objects. For example, a football player, a handball
player, a tractor driver, a tank driver. In some cases,
there are also forms that have been fully accepted
and assimilated with the English version: congress-
man, businessman, bartender, manager, engineer,
designer.

Neologisms are also created by combining
words. Combined terms are adapted to the Uzbek
language based on the existing possibilities of the
Uzbek language. For example, business card, block
system, laser disc, broiler factory, ribbon printer, la-
ser printer, farm etc.

Most of the words are accepted without any
change in the language being learned. These are re-
lated to a certain field. For example, disc, internet,
cup, dollar, business, park, record, sport, etc. But
such words cannot be accepted without any change
at all. because these words are adapted to the pro-
nunciation and writing of the Uzbek language. The
reason these are taken as they are is because there are
no lexemes to replace these words. Sometimes this
can lead to funny situations when trying to use trans-
lation variants of words. Summarizing all the above
forms of acquisition based on an external source in
the emergence of words, we can show five different
cases in neologisms.
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1. Root words

2. Words formed by adding suffixes

3. Words in the form of adverbs

4. Words in the form of a phrase

S. Words formed by shortening words

Derivative words in the root case. Such words are
words that have been assimilated without any ad-
ditions, that is, as they are in another language. For
example: Tour, tourist, tourism, tour operator, travel
agent, tourist bureau, tourism industry. as mentioned
above, the production of such words is adapted to
English pronunciation and writing without writing
the exact English form.

Possessive words formed by addition. Many words
can be formed in this way. Because it is possible to
make words by suffixes, and most of the new words
are words made by affixes. In this case, two different
situations are observed. For example: agrarian, agro-
firm, agrotourism, agrobusiness, agrosystem. First,
artificial words that are borrowed from the English
language are exactly that.

Phrasal verbs. The creation of new words by com-
bining existing words or borrowed words is also
common in neologisms. Our observations show that
among the words borrowed from the English lan-
guage, there are compound words formed using the
following lexical units: Adult tourist, circle/round trip,
airport art, ghost town, Industrial business, mental map.

In addition, we observe the formation of words
with adverbs consisting of some words:

super (super) — supermarket, super salon, super
game

macro (macro) — macroeconomics, macrostatistics

mini (mini) — minifootball, minimarket

tele (tele) — teleconference, telecast

tetra ( tetra ) — tetrameter, tetmlogy

video (video) — video camera, video clip

agro (agro) — agrobiology, agrochemistry

bio (bio) — biochemistry, biosphere

Asit can be seen from the above examples, in the
formation of compound words, exactly the methods
of copying or copying are used.

Borrowings in the form of a phrase. There are also
borrowings in words that have been borrowed from
the English language, and such words are often
formed by the method of semi-synonyms. For ex-
ample:

computer software audit firm

investment fund local investment

women'’s leader children’s football

Abbreviations. During the years of independence,
many cooperative enterprises, corporations, associa-
tions and companies were established in the Repub-
lic of Uzbekistan. at the same time, direct contacts
were established with foreign socio-economic orga-
nizations and companies. As a result, abbreviations
representing their names began to be actively used
in our speech. We will show some of them:

Unesco is derived from the English word, and it
(United Nations Educational Scientific and Cultural
Organization) corresponds to the United Nations Edu-
cational, Scientific and Cultural Organization in Uzbek.

UNICEEF is the United Nations Children’s Fund.

SFE — Students in Free Entertainment, that is,
means Student Free Enterprise.

But it should be noted that such abbreviations
cannot provide information for the general public,
because these abbreviations are mainly taken from
the English language, so the meaning they express
remains incomprehensible to people who do not
know the English language. Uncertainty of informa-
tion is the cause of dissatisfaction of many people.
Therefore, I believe that it is necessary to look for
ways to express them based on Uzbek possibilities,
without blindly adopting such abbreviations.

Conclusion

Summarizing the above points, in general, it is
necessary to analyze each unit in the language from
alexical and grammatical point of view. It turned out
that the study of the grammatical features of words
borrowed from the English language can provide
rich material for larger scientific research. In gen-
eral conclusion, we can mention that the model of
contextual character in the cognitive learning and
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teaching of language is inextricably linked with the  portant step in the development of the industry and
development of linguistic skills and abilities. Cogni-  is achieved through the study of tourism languages
tive learning of business tourism termsisalsoanim-  and dialects.
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In order to study the literary activity of each
writer, analyze his works, fully understand and
evaluate the essence of the work, first of all, it is nec-
essary to study the era, country, society in which
the writer lived. Moreover, the writer describes the
problems of the society in which he lives, the issues
that concern him, the people around him and their
world.

Almost all of Faulkner’s novels and stories, with
the exception of one or two, are devoted to the social,
political and economic conditions of the American
South, the way of life, the feelings and experiences
of southerners, happy and unhappy days, especially
crisis of Southern Society.

Along with other writers of that era, William
Faulkner also created a work on a historical theme. In
1938, his novel “The Unvanquished” was published.
Nearly all of Faulkner’s writings reflect the events
of the Civil War or the Restoration period, but this
topic is central in “The Unvanquished” The novel
is based on short stories such as “Ambuscade”,
“Retreat”, “Raid”, “The Unvanquished”, “Vendée’,
“Drusilla” and “An Odor of Verbena”.

When it comes to the facts, the conclusions
drawn from the facts, the vivid details of the origin
of the facts, a generous story is extremely stingy.
History notes as a fact that the North defeated the
South in the United States Civil War. But it does not

explain in detail all the living, vital, psychological
aspects of it. However, this fact alone can serve as
a knot for the creation of a great work by a highly
talented writer with strong powers of observation
and imagination.

Like other southern writers, Faulkner based his
novel on the history of a family that lived during the
Civil War. Although he, like his contemporaries,
turned to the historical theme, the novel “The Un-
vanquished” was ideologically very different from
the works of Caroline Gordon and Stark Young.
According to I.B.Arkhangelskaya, unlike other
«southern>» novels, “The Unvanquished” does
not depict happy and peaceful pre-war days. There
are no images of war between the South and the
North. True, the novel expresses the robberies
committed by the army of northerners behind the
front. However, as in other historical works, not all
Southerners are portrayed as brave and noble in
“The Unvanquished” The terrible sides of the «New
South> are also shown by the writer. This is mainly
because, the fact that old Mrs. Millard was killed by
«new southerners» — Ab Snopes and Grumby is
a vivid example of this.

Motives such as violence, cruelty, and revenge
are Faulkner’s unique style of creating works, and
the plot of the novel “The Unvanquished” is made
up of these issues.
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Although plot lines such as murder and revenge
occupy a large place in the novel, the main point of
view of the author was not the events themselves, but
human psychology, the reaction of some southerners
to these events. In particular, the inner experiences
of the hero, Bayard Sartoris, form the basis of the
dramatism of the entire work. Bayard Sartoris, like
the main characters of the works of southern writers
of that time, was brought up on the basis of the «old
southern>» customs and traditions.In the work, we
can see episodes that describe the positive quali-
ties of people’s characters. For example, Miss Rosa,
the grandmother of Bayard Sartoris, is embodied
as a pious woman, so this is a sign that the young
Bayard had a special place in his upbringing: ... She
got out of the chair, holding to us. We didn’t know what
she was trying to do. We just stood there while she held
to us and to the chair and let herself down to her knees
beside it. It was Ringo that knelt first. Then I knelt too
while she asked the Lord to forgive her for telling the lie.
Then she rose; we didn’t have time to help her. “Go to the
kitchen and get a pan of water and the soap,” she said.
“Get the new soap.” [1, 34-35]

In this passage, there is an episode about a woman
who lied and said that her grandson, who fired arifle
against the northerners, was not at home, and then
begged God for forgiveness for her lies.

Another example: “Granny got out slow and turned
to Ringo. ‘Get out,” she said; then she looked at me. "You
too,” she said. ‘Because you said nothing at all,” We got out
of the wagon. She looked at us. “‘We have lied,” she said.

‘Hit was the paper that lied; hit wasn’t us,” Ringo
said.

“The paper said a hundred and ten. We have a hun-
dred and twenty-two,” Granny said, ‘Kneel down.”

‘But they stole them ‘fore we did,” Ringo said.

‘But we lied,” Granny said. ‘Kneel down.” She knelt
first. Then we all three knelt by the road while she
prayed. The washing blew soft and peaceful and bright
on the clothesline. And then Louvinia saw us; she was
already running across the pasture while Granny was

praying”.[2, 82]

In this passage, the writer describes that not lying
to invaders is a sign of culture and piety characteristic
of the southerners.

Another example: Then Granny went upstairs and
when she came back down she had on her Sunday black
silk and her hat, and there was color in her face now and
her eyes were bright.

“Is we gonter leave tonight?” Ringo said. “I thought
we wasn't going to start until in the morning.”

“We're not,” Granny said. “But it’s been three years
now since I have started anywhere; I reckon the Lord
will forgive me for getting ready one day ahead of time.”
[1,37]

Asis obvious from the above examples, the writ-
er described the southerners as people who follow
their customs and traditions. Young Bayard Sartoris
was brought up in such a family.

As can be seen from the title of the novel, in «
The Unvanquished « the writer is to some extent
on the side of the southerners and does not take the
path of impartiality in the interpretation of historical
events. Bias is also observed in the interpretation of
some traditions of southern society. For instance, the
relationship between whites and Negro slaves. The
novel seems to have established friendly relations
between white and black people: “But now it was
that urgent even Ringo was a nigger too, because Ringo
and I had been born in the same month and had both

fed as the same breast and had slept together and eaten
together for so long that Ringo called Granny “Granny”
just like I did, until maybe he wasn’t a nigger anymore
or maybe I wasn’t white boy anymore, that two of us
neither, not even people any longer...” [1,7].

Elsewhere, the writer emphasizes the kindness
of whites to black people through the conversation
between Mrs.Rose Millard and a black woman with
a child: “T'll get out here,” she said. Granny stopped the
wagon and she got out. There was nothing at all but the
thick gum and cypress and thick underbrush still full of
shadow.

“You go back home, girl,” Granny said. She just stood
there. “Hand me the basket,” Granny said. I handed it
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to her and she opened it and gave the woman a piece of
bread and meat.” [1, 85]

As you can see, in Faulkner there are cases of
idealization of the period before the Civil War,
emphasis on the fact that whites and blacks lived
in mutual alliance, of course, this situation is not
characteristic of all his works. However, in “The
Unvanquished” it is clearly visible.

However, it should be noted that, unlike
contemporary writers, Faulkner had a different view
of the new era that arose as a result of the conquest
of the South by the North. In many of his works,
he describes the need to look at events from an
objective point of view, that the changes taking place
in society are inevitable and there is no turning back,
and that the old traditions are becoming ugly in front
of the new views of the new generation.

The images of Dick, a Yankee colonel from the
north, and Rosa Millard, an aristocrat from the south,
reflect the writer’s humanistic ideas. This is mainly
because, despite belonging to mutually hostile
parties, these two people knew how to love people
and listen to their hearts. With these characters, they
differed from the images of southern writers of that
time. These qualities are clearly expressed in their
conversations: Now he was about to go too, we could
tell it even beneath the skirt; this time it was Granny
herself:

“There is little of refreshment I can offer you, sir. But
if a glass of cool milk after your ride — "

Only for a long time he didn’t answer at all; Lou-
vinia said how he just looked at Granny with his hard
bright eyes and that hard bright silence full of laughing.

“No, no,” he said. “I thank you. You are taxing your-
self beyond mere politeness and into sheer bravado.”

“Louvinia,” Granny said, “conduct the gentleman
to the diningroom and serve him with what we have.”
[1,33]

By depicting a northern officer as a noble knight
lending a helping hand to aristocratic Southern
women, Faulkner undermines the southern literary
“law” that northerners should only be portrayed as

“naughty Yankees”:[3, 99] They carried her into the
tent and put her in a chair. She hadn’t moved, she was
sitting there with her eyes closed and a strand of wet hair
sticking to her face when Colonel Dick came in. I had
never seen him before, only his voice while Ringo and
I were squatting under Granny’s skirt and holding our
breath, but I knew him at once with his bright beard and
his hard bright eyes stooping over Granny and saying,
“Damn this war. Damn it. Damn it.”

“They took the silver and the darkies and the
mules,” Granny said. “I have come to get them.”

According to I.B. Arkhangelskaya, Rosa Millard
does not fit the image of a traditional “southernlady”.

In our opinion, Faulkner shows that the tradi-
tional society is doomed in the novel “The Unvan-
quished”. It can be clearly observed in the actions
of the heroes of the book. For example, at the be-
ginning of the narrative, Mrs. Millard was afraid to
lie and use offensive words, but later she changed:
Grarmy looked at us. Then she came and put her hand
on me and then on Ringo. “Go upstairs” she said.

“How did you and Joby manage to get those
horses?” Father said.

Grarmy was looking at us. “I borrowed them,”
she said. “— upstairs and take off your -~

“Who from?” Father said.

Grarmy looked at Father for a second, then back at
us. "I dont know. There was nobody there. — take off
your Sunday clothes,” she said [1, 71].

The achievement of the work is that any fact, any
event described by Faulkner is selected from the
period itself, «invented» and «fictional» events
are not separated from the incidents that actually
happened in history.

It is possible to cite many facts showing that the
same theme has been frequently repeated by differ-
ent writers in the literature. Many literary works can
be created on the same theme. A clear example of
this is the books dedicated to the Civil War in the
history of the United States of America. However,
the writer should be able to say something new on
a repeated topic. Otherwise, the author’s work will
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be devoid of novelty. In our opinion, Faulkner was
able to say something new in this work about the
Civil War, unlike his contemporaries.

Although the work is rich in plots the writer is
more interested in human psychology than the actual
events. It is the inner experiences of the protagonist
Bayard Sartoris that form the center of the dramatism
of the entire book. Unlike his father, grandmother and
stepmother, Bayard looks at reality differently. Al-
though he follows the traditions of the South in some
cases, he does not feel hatred towards the Northern-
ers. While preserving his honor and pride, Bayard re-
fuses to seek revenge for his father, which was a new
tradition not typical of Southern literature.

Through the artistic images he created, Faulkner
describes the tragedy not only of the southerners,
but of the entire American society. The social and
moral problems faced by the American youth in the
twenties and thirties of the last century will continue
to test the descendants of the next generation.

It is known from the science of literature that
a novel does not appear by writing any daily life oc-
curances and various events that happened among
people. A real work should reflect the turning points
in the history of the society and the spiritual life of
the people. In Faulkner’s works, regardless of the
genre in which it was written, we observe such a lit-

erary phenomenon. That is why his works have not
yet lost their artistic value.

The Southern Renaissance gave rise to unique
writers who contributed their immortal and rare
works to literature not only in the United States,
but also in the world. Most Southern writers tried
to draw attention to the country’s tragic history and
create literary works that portrayed the South as
being right in the Civil War.

The system of images such as “beautiful southern
ladies”, “gentleman of the south who respects and
follows the traditions and values of the country’,
“ablack slave loyal to a white master”, “impoverished
white people” in the works of most writers of the
South is a common feature of Southern literature.

Writers of the Southern Renaissance wrote about
the anxieties and sufferings of history that weighed
heavily on the shoulders of their countrymen. They
were concerned with the themes of maintaining
homogeneity and equality in a conservative society,
in which a person and his inner world, family or
church were considered insignificant. And finally,
the writers of this period addressed the topic of
slavery and slavery. Although they witnessed the
complications of the slavery system, they were able
to bring a great deal of objectivity to the subject that
set them apart from writers of the past.
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Introduction

Terminology is a special in the construction of
the modern Uzbek literary language, It is distin-
guished by its position and status. In the language
of terminology, there are two worldviews about the
role of vocabulary. First according to the idea, ter-
minology is an independent layer of the lexicon of
the literary language if it is recognized in the style,
according to the second doctrine, it is a literary lan-
guage word that its wealth is separated from its com-
position, it is evaluated as a “separate” object and
types of speech (dialect, slang, live conversation).

According to V.P. Danilenko, terminology means
independent functional type of general literary lan-
guage, i.e. traditional scientific language (the lan-
guage of science, science or technology) is meant
(Danilenko 1977;8). The language of science alive as
one of the functional systems of universal language
along with the concepts of colloquial language and
the language of fiction stands.

Marked (marked) and unmarked The theory of
(unmarked) units is logical (logical) division a new
step in development and improvement. 30s of the
XX century Prague Linguists, who closely dealt
with this issue in the years School (PLM) members

(N. Trubetskoy, R. Yakobson) in the years machine
word processing (EHM), i.e coding and recoding of
texts, data using a machine Searching is like trans-
lating text from one language to another proved to
be highly productive in processes. Unmarked units
with a zero indicator, and units with a mark carrying
additional information relative to unlabeled units it
was found to differ in terms of Term and termino-
logical lexicon concepts from each other distinction
is necessary.

The scope of use and distribution of terms is
certain limited by terminological system, they are
human activities which can be acts and occurs in
a specific manner within the framework. The ter-
minological lexicon is a narrow specialty in a non-
professional speech context that has moved to the
sphere of public communication covers commonly
used words and phrases. The term that has passed
into the universal language is its own terminology,
departs from the terminological field and system,
terminology differs from the characteristic.

There are many definitions of the term in the sci-
entific literature comments are made. In almost all
definitions, the term is described as a word or phrase
expressing a special scientific and technical concept.
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According to O. Vinokur, the term is always clear
and obvious. The language of the system of terms is
formed consciously. After all, the term itself, it does
not appear spontaneously, but it is necessary, there is
aneed for it in society is created due to its existence.

Materials and methods

According to A.S. Gerd, the term is the develop-
ment of science the main features of existing con-
cepts at a certain stage has a special terminological
meaning that clearly and fully reflects is a natural and
artificial language unit, that is, a word or combina-
tion of words (Gerd 1991;1-4). O.S. Akhmanova
said that the terminology is a science which emerges
only when it reaches its highest level of development,
that is, after the term has acquired a specific scien-
tific expression is recognized. An important tool for
distinguishing a term from a non-term s, it is impos-
sible to describe it on a scientific basis. V.G. Gak of
the term In addition to giving a definition, it reveals
its essence and a language of the term determines its
place in the vocabulary. It is a dictionary of the term
in scientific works objects to being considered as
a separate type of units and term-function is a form
of the use of lexical units advances the idea.

Mathematics, geometry, geodesy, geography,
medicine, special names due to the development of
specific sciences such as astronomy diverse termino-
logical systems have begun to form. Undoubtedly, Uz-
bek terminology is a period of scientific and technical
revolution in the 20th century, it is serious both in
terms of quantity and quality experienced changes.
Such changes are intralinguistic and under the influ-
ence of extralinguistic factors, it occurs in the general
Uzbek literary language determined by the processes.
It should be noted without exaggeration that Uzbek
is the state language granting the status (1989) and
the Republic of Uzbekistan Gaining Independence
(1991) is a comprehensive study of the language of
science and technology provided development.

The activation process of the terminological lexi-
con of the Uzbek language state building of the re-
public, economic, social, scientific, cultural and spir-

itual development, as well as various aspects of social
life with the need to express many new phenomena
and concepts closely related. That’s why it’s so fast at
the moment and a growing number of terminologi-
cal systems improvement, raising to a higher level in
front of the Uzbek terminology is one of the press-
ing issues that cannot be postponed. It is no secret
that the vocabulary of any language is relatively large
independent, i.e. non-terminological (words with
independent meaning and auxiliary words), univer-
sal (special lexemes specific to representatives of the
scientific field) and terminological (special lexemes
related to specific terminological systems) consists
of layers (Mol 1973; 41; Danilenko 1977; 27-20).

Result and discussion

Terminological lexicon of the Uzbek language, as
observed in other languages original Uzbek (Turk-
ish), adaptation (Sughd, Chinese, Arabic, Persian —
Tajik, Mongolian, Russian-international), simple, by
all common literary language words that are used to-
day and have been in use since ancient times formed
on the basis of production models and term produc-
tion templates. It should be emphasized that the cur-
rent field of the Uzbek language terms that appeared
much later in the system of terminology Old Turkic
language, Old Turkic language and Old Uzbek lit-
erary language the presence of lexical units is im-
portant. The phenomenon of socio-economic and
socio-political aspects and representing concepts
socio-political and socio-economic terminology is
a kind of incident that occurs in the daily life of the
people and closely connected with events.

Methods of word formation of foreign language
terms (word builder models) to replace them with
new creations based on them recipient (addressee),
sender from the Uzbek language dictionary in the
process (addressee), letter of recommendation
(characteristic), order (zayavka), price list (price
list), reference (spravka), citizenship (poddanst-
vo), inviolability (immunity), businessman (pred-
prenimatel), repairman (restorator), resurrection
(Tib. oxuBaenue), natural person (fizicheskoye
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litso), treasurer (kasir), intelligent such as network
(comp. smart network), key naming (comp. index-
ing). many terms have found a solid place.

Concepts are certain in the terminology system
of the Uzbek language because there is no alternative,
it is possible to express them in one word limited.
A few words about the concept coming from abroad
to explain or describe using is contrary to the require-
ments of the terminology. Here it is in such cases,
what is the form of Russian-international terms in
the donor language if it is so, it will be accepted into
the Uzbek language in the same form. For example:
budget — budget, credit — credit, atom — atom,
hydrolocation — hydrolocation, deduction — de-
duction, coat of arms — coat of arms, auditor — au-
ditor, repatriation- repatriation, fraction — fraction,
surplus-surplus, integration-integration, diplomacy-
diplomacy, technology-technology, solar-solary,
dentistry-dentistry, thymidine-thymidine, hers-hers,
volt-volt, amperage, mentality-mentality, oxygen-
oxygen, carbon-carbon, etc.

We observe the same situation in the system
of linguistic terms: accent, articulation, phonetics,
phoneme, diphthong, reduction, metathesis, dis-
similation, logography, affix, pragmatics, syntagmat-
ics, semantics, idiom, infinitive, gerund, semiotics,
synergetics, mentalinguistics, morphology, concept,
gestalt, biolinguistics, discourse, etc.

Science, technique and with the intensity of pro-
duction It is developing in the developed countries
of the world The ongoing processes of globalization
and integration are the glue of languages access to
communication created the basis for the enrichment
of their lexical fund.

For example, today’s life is modern information
communication networks, in particular the Inter-

net, and terms used in this field it is impossible to
imagine without the system. Terminology of the
Uzbek language the Internet terms included in its
composition are mainly appropriations and divide
them into two, i.e. overlay, package, paging, tract,
petebyte, ping, pixel, plugin, gigabyte, terabyte, exa-
byte, cross-browser, etc. and yakor, massif, magis-
tral, borrowed from the Russian language, division
into groups such as gateway, font, and adaptation is
self-explanatory. In this case an anchor instead of an
anchor, a dam instead of a gateway, a letter instead
of a font, a highway note that it is possible to rec-
ommend the use of slang lexemes instead we will.
Addition to the words representing the names of
sports societies and clubs, make terms that mean
members of these societies or clubs: cotton grower,
dynamo operator, navbahor operator, kylizum driv-
er, locomotive driver, nasaf driver etc. The impact
of extralinguistic factors, such as recent science, as
aresult of rapid development of technology and in-
formation technologies.

Conclusion

In Uzbek language, with the affix -chi, things
are objects, items, devices the amount of naming
terms increased even more. Uzbek military termi-
nology is one of the first such cases recorded in the
system, including the bomber (bombardirovshik),
fighter aviation (istrebitelnaya aviatsiya), storm-
trooper (attack aircraft), photo-reconnaissance air-
craft (photo-reconnaissance aircraft), masking fire,
masking smoke (maskiruyushiy dim), tralchi tank
(tank-tralshik) terms are included.

In the composition of zoological terms, drag-
onfly is derived from the word nina, fish zoonym-
derived fish, as well as mammal(s), we observe the
use of units such as rodents.
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Introduction

Language is the most important means of hu-
man communication. In a number of cases, the use
oflanguage is the main component of action. There-
fore, it is quite justified to study language as an in-
strument of action. It is in this aspect that linguistic
phenomena are considered within the framework
of the emerging modern direction of linguistics —
linguistic pragmatics, or pragmalinguistics. Today,
pragmalinguistics is a field of linguistic research that
has as its object the relationship between linguistic
units and the conditions for their use in a certain
communicative-pragmatic space.

Materials and methods

With the development of translation studies,
the requirements for the quality of translation are

increasing. However, if earlier scientists usually fo-
cused on the differences between the systems of
the languages of the original and the target, today,
among the criteria for assessing the quality of trans-
lation, translators are increasingly citing not only
the degree of closeness to the original, the quality
of the language design of the text, but also the abil-
ity of the translation to achieve the goals set by the
author, but adequate a translation that preserves
the pragmatics of the original is considered. The
study of the pragmatic aspect of translation was de-
voted to the works of such scientists as N.D. Aru-
tyunova, V.N. Komissarov, A. Neubert and others.
Since the pragmatics of translation has not yet been
sufficiently studied, this area of research remains
one of the priorities.
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The pragmatics of a journalistic text implies an
active position of the addresser in relation to the
addressee, because the assessment of certain events
and the main persons involved in these events, as
arule, is included in the intentions of the author. The
pragmatic orientation of the press is characterized
by universality on the one hand and specialization
on the other. Based on differences in style, subject
matter, and content, the English-language press is
classified as “high-quality” (news press), “medium”
(opinion press), and “mass” (tabloid, “yellow” press)
[4, p. 46]. The study analyzes the “quality” press, de-
signed for the addressee, who, having read the news
report, the position expressed in the newspaper,
develops and forms his own opinion and vision of
the modern world around. The sources of practical
material were language units extracted from English-
language newspapers and magazines.

Only such a translation can be considered ad-
equate, in which all the intentions of the author are
conveyed, in compliance with all the resources of
imagery, thythm, color [6, p. 28]. To achieve the ad-
equacy of the translation, one should take into ac-
count the pragmatic factors of translation, in which
scientists attribute the genre and stylistic features
of texts in the original and translation languages to
their unequal pragmatic value.

Note that the ability of a text to evoke a certain
attitude towards the message in the recipient, to ex-
ercise a pragmatic influence on the recipient of in-
formation (cause certain feelings, emotions, induce
certain actions) is called the pragmatic potential of
the text. Depending on its communicative intention,
the source chooses language units for transmitting
information that have the necessary subject-logical
and connotative meaning, and organizes them into
statements in such a way as to establish a necessary
semantic connection between them [10].

The pragmatic potential of the utterance is real-
ized differently in different languages, so one has to
resort to pragmatic adaptation of the translation by
making the necessary changes to the text.

That is why, in the process of translation, the
translator performs the function of a filter (passing
from the original into the translation, which will be
accessible to the understanding of the secondary
recipient), a magnifying glass (strengthening in the
text of the translation what can pass unnoticed, but
at the same time is fundamentally important for this
work) and a transformer (having transferred the el-
ements of the original text to another cultural and
linguistic dimension, they cannot be adequately per-
ceived and understood by readers) [9, p.65].

The evaluation of the quality of a translation de-
pends on the understanding of the concept of prag-
matic equivalence. The equivalence of the meaning
of two statements is ensured by the identity of the
consequences that these statements provide. Ac-
cording to Y. Nayda, it is dynamic equivalence that
is focused on ensuring the equivalence of the impact
on the reader of the translation and the original [12,
p. 18-25]. It is believed that pragmatic equivalence
exists when the translation adequately reproduces
the value system of the original within the frame-
work of the main pragmatic categories of the text [ 7,
p- 306].In this case, pragmatic equivalence can exist
without semantic and syntactic equivalence.

Achieving pragmatic equivalence is a complex
creative process, during which the most diverse facts
of social and linguistic practice, the traditions of lit-
erature are relevant. The problems associated with
this are clearly manifested in the translation of the
titles of works of art.

The author’s individuality, the uniqueness of the
worldview, the uniqueness of the linguistic form
form one of the central pragmatic categories of the
text — intentionality. The intentionality of the text
reveals the creative nature of the use of language and
is realized through the choice of language means
that have a certain value — axiological, cultural-
historical, aesthetic. The preservation of the system
of these values within the framework of the pragmat-
ic category of intentionality is one of the conditions
for pragmatic equivalence in translation.
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The image of the character of the source text in
the translation texts made by different translators
can acquire different interpretations, which leads
to a difference in the nature of the impact on the
reader. The reason for this is the difficulty of repro-
ducing the communicative-pragmatic content of the
character’s image, which is understood as such a set
of important features of the artistic image, which is
reflected in the depths of consciousness of the one
who perceives the translated text. These signs are ex-
pressed in the text with the help of various language
means, which have the potential to implement the
author’s communicative and pragmatic attitudes. All
this creates a communicative pragmatic effect.

Results and discussion

Thus, the translator needs to take into account
the individuality of the author’s style, the explicit
and implicit intentions of the original creator, prag-
matic presuppositions and attitudes towards the per-
son / what he is reporting.

Since subtle relationships are established in
a text with an aesthetic direction between differ-
ent levels of expression and content, the translator
should identify these levels, convey them in transla-
tion and be able to put them in the same relation to
each other as they are in the original.

Starting work on the translation, the translator
has to make a choice: focus on the author of the out-
put speech message, identifying himself with him
and his reader with the recipient of the original and
trying to cause a similar communicative effect in his
recipient, or focus only on his reader, trying to cre-
ate such a communicative effect that provides a new
communicative situation.

In the latter case, when the translator deliberately
changes the communicative effect that the author
of the original message was trying to achieve, one
speaks of the pragmatic transformations of Anu-
frievS.S. [13].

In turn, pragmatically conditioned transforma-
tions aim to achieve a communicative effect in the
translated text, equivalent to that found in the origi-

nal text. As a result of transformations of this type,
the pragmatic meaning of the original unit is pre-
served [1].

The anthropocentric views of the translators gave
impetus to the study of not so much languages as
their application in order to ensure successful com-
munication. Therefore, today the focus of scientists
is increasingly becoming not language systems, but
communicants, their intentions, communicative ef-
fects of statements.

Communicators, participants in the dialogue of
the created text, are the author and the reader. This,
in fact, led to the formulation of requirements not
only for the translator, but also led to research on
the role of the reader. This is how the concept of the
“model reader” appeared — the reader whom the
author (or translator) imagines and appeals to, a hy-
pothetical audience programmed in the structure of
each text. The author needs to provide a sample of
a possible reader who is able to interpret statements
in the same way as he interprets them.

The same applies to the translator, before cre-
ating a translation text, he must clearly present his
readership, since “the pragmatic process of interpre-
tation is not an empirical case, independent of the
text as a text, but is a structural element of its genera-
tive process.”

The formation and development of the pragmat-
ics of translation, and in particular the pragmatic
aspect of translation, was influenced by the general
theory of speech communication, the theory of
communicative influence, the scopos theory and
the theory of speech acts.

Scopus theory proceeds from the fact that trans-
lation is primarily a type of practical activity, and the
success of any activity is determined by the extent to
which it achieves its goals. Therefore, the criterion for
the success of the translator’s activity is the achieve-
ment of the goal of communication, which is set by
the author of the original. Thus, the translation pro-
cess depends on hierarchically set goals (Scopus)
that influence what should remain and what can be
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neglected in translation. At the same time, according
to the Scopus theory, the translation should have an
equivalent effect on the target audience as the original.

Despite the fact that the weak point of the Sco-
pus theory is the lack of a boundary between the
facts of translation and pragmatic adaptation, the
reasoning about the hierarchy of Scopus that guides
the translator, applying transformations in order to
achieve an equivalent communicative effect, is valu-
able for literary translation.

One of the theoretical prerequisites for the prag-
matic aspect of literary translation can be considered
the general theory of language communication. This
theory is based on the principle of relevance, which
involves achieving the maximum benefit with the
minimum effort.

Translation is related to the principle of relevance
in the following way: the intended interpretation of
the translation should resemble the original in such
a way that it is adequately relevant to the audience,
and therefore will provide an adequate communica-
tive effect.

Thus, the translation must be formed in such
a way that it produces the intended interpretation,
and not force the audience to think about the infor-
mation for a long time.

That is, the translator is not recommended to
bother the text with an excessive number of notes,
and in order for the translation to be understandable
to the reader, the use of pragmatically determined
transformations is presented.

As for the theory of communicative influence, in
the process of translating a work of art, one should
strictly adhere to the principle of Grice’s coopera-
tion, namely the postulates of quality (distortion of
the content of the original is unacceptable in trans-
lation), quantity (translation should contain no less
and no more information than necessary), relevance
(the translator should ensure the transfer of the
thematic coherence of the original work) and the
method (the statement in the target language should
be clearly formulated, ambiguity in the translation is

necessary only when the corresponding intention of
the author is traced in the original).

There is a connection between the study of the
pragmatic aspect of translation and the theory of
speech acts, because the interaction of a speech act
and context is the core of pragmatic studies.

Therefore, it is clear that translators should un-
derstand what is acceptable for the culture of the
recipient in expressing praise, when expressing
sympathy, when congratulating or apologizing [2,
p-43-48]. Also important is the concept of conven-
tionality, which is considered as independent of the
speaker ways to ensure recognition of the purpose
of the statement by listeners.

We are talking about the need to take into ac-
count the situational context in choosing a match,
the presence of which in the translation text would
not cause a feeling of unnaturalness and would con-
vey the full meaning of the original. Therefore, trans-
lators should pay special attention to the translation
of conventional acts, which are inherent in the “char-
acter of a ritual or ceremony”.

To designate the conventional norms of speech
behavior, the concept of a pragma, that is, a prag-
matic function, is used. One pragma in the source
and target languages can be embodied in different
forms. It happens that a pragmeme presented in one
language is absent in another [3, p. 3-42].

It is also worth noting that the appearance in
pragmatics of the concept of a text act caused a new
understanding of the speech act as such, which not
only matters for a certain statement, but also con-
tributes to the deployment of the whole text.

One of the most important components of news-
paper discourse is the headline. Headings are focused
on the reader and his background knowledge, and
hence the pragmatic focus, which consists in inform-
ing the addressee of some information about the text,
influencing him, arousing the desire to read the article.
Headlines in English and American newspapers are
the most diverse in function, form, and the use oflexi-
cal means. The connection between the title and the
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text is realized with the help of keywords that carry
special pragmatic possibilities and contribute to the
achievement of the planned pragmatic effect.

One of the most important text-forming catego-
ries closely related to pragmatic adequacy is modal-
ity. In the expression of the author’s modality, the
artistic means of the language play a decisive role.
They influence the effectiveness of contacts with the
reader and predetermine the achievement of high
pragmatic adequacy.

The wide representation of metaphor in the Eng-
lish publicistic discourse gives grounds to consider
it as the most frequently used way of developing lin-
guistic semantics, which allows not only to designate
new realities, but also to characterize already known
phenomena in a more fresh and original way.

To create a journalistic image, a journalist re-
sorts not only to metaphor, but also to other artistic
means, such as metonymy, synecdoche, oxymoron,
litote, hyperbole, paraphrase, irony, etc.

The specificity of the syntax of newspaper dis-
course lies in the use of repetitions, parallelism, el-
lipsis, parcellation, alternation of the length of state-
ments and grammatical constructions characteristic
of this style.

The phenomenon of English-language newspa-
per discourse lies in the presence of discursive ac-
tualizers — lexical neoplasms that are not currently
described lexicographically and present a certain
difficulty in translation.

In the modern English language of newspaper
discourse, hyphenated multicomponent chain for-
mations are also frequent, indicating a strict econo-
my of the language, as well as the process of democ-
ratization of the language throughout the world.

It should be noted that in addition to a large
number of foreign borrowings, in modern English
discourse, the influences of the colloquial version
of the language, vernacular, dialectisms and youth
slang are noticeable.

The system of introductory elements deserves
special attention. It can be considered as a com-
municative-pragmatic category with the general
content of the subjective, evaluative attitude of the
speaker to the statement. Inserted elements intro-
duce into the main statement a pragmatic comment
that is significant for the author, without which an
adequate perception of the transmitted information
is impossible [S, p. 18].

Studying and taking into account pragmatic
maxims makes it possible to increase the efficiency
and effectiveness of a journalistic text and ensures its
high information content.

Conclusion

Thus, as a result of the review of the theoretical
material, we found out that it is expedient to study
the common pragmatically conditioned transforma-
tions in English-Russian literary translation.

It has been established that the connection be-
tween the theory of speech acts and the pragmat-
ics of translation is manifested through the need to
apply transformations caused by the difference in
speech clichés, features of conversation in certain
communicative situations in Russian and English
in order to ensure the adequacy of translation.

Descriptive translation is used to explain those
lexical units that have emerged as a result of certain
social and cultural phenomena reflect the traditions
of the native speakers of the original language.
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Introduction

Concession as a universal product of mental ac-
tivities of human being finds its linguistic objectifica-
tion in all world languages. Actually, the concept of
concession is the sum of knowledge on the existing
relations among the objects of the inner and outer
world. Concession, admittance, agreement, permis-
sion and others make up the most important charac-
teristic features of the concept. They may be verbal-
ized with the help of language and speech units and
form the nominative field of concession.

The field is represented by the units belonging to
different lexical morphological and syntactic levels.
Syntactic constructions with simple and compos-
ite structure that express the concept of concession
were the object of a great number of research works.
But a number of issues related to semantic and struc-
tural, pragmatic and cultural problems are still re-
maining disputable in modern linguistics. Study of
the problem in the materials of non-related languag-
es is sure to bring essential theoretical conclusions
to linguistic conceptology.

Even so, it should be noted that the scholars are
not unanimous in the description and classification
of predicative syntactic units expressing concession
in world linguistics, in particular, non-predicative
clauses with concessive the component. For ex-
ample: in world linguistics, logical-grammatical
(formal) and structural semantic directions can be
observed regarding the classification of the complex
sentences, for example, in the late 17th and early
18th centuries in English linguistics, approaching
from the point of view of representatives of the log-
ical trend, its dichotomous simple and compound
classification was developed. This method of subor-
dinatied the language to the laws oflogic, the speech
was divided into simple and complex types. This can
be described in the following models: N comcase
+V=SJ (judgement); N comcase + N comcase or
more +V+ V or more=C]J.

In the 70s of the last century, a structural-
functional classification of complex sentences ap-
peared in traditional English grammar. (R. Quirk
and others, 1982: 269-302). R. Quirk and others
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divide (Dependent clauses- DC) into three types (fi-
nite, non-finite, verbless clauses) according to their
structure, and functional of the clauses into subject,
object, compliment or adverb clauses (Quirk and
others 1982: 269-271; 274-280).

In Russian linguistics, scientists who classified
complex sentences from the point of view of logical-
grammatical trend, scientists N.I. Grech, LI. Davi-
dov, E.I. Buslaev studied the language, in particular,
parts of sentences as problems of logic. They tried
to explain the laws of language based on the laws of
logic. The description of complex sentences from the
point of view of similarity to simple sentence parts
can be found in the work of «General Compara-
tive Grammar of the Russian Language (1852)> by
L.I. Davidov and «Historical Grammar of the Rus-
sian Language (1858)>» by ELL Buslaev.

Against the idea that every part of the sentence
is represented by a dependent clause, another, more
precisely, formal-grammatical approach appeared
at the beginning of the past century. A.A. Poteb-
nya, a bright representative of it, in his work «Cor-
respondences on the grammar of the Russian lan-
guage (1874)» emphasizes that in the study of the
complex sentence, the main attention should be paid
to the superordinate and dependent clause connec-
tives (conjunctions and connectives). F.F. Fortuna-
tov, A.A. Shakhmatov, V.A. Bogoroditsky and oth-
ers focused on creating a classification of complex
sentences by researching the structural-semantic
relations between the superordinate and dependent
clause parts of complex sentences.

Method

Alongside with semantic analysis, contrastive
typological, observation and interpretation, com-
parative contextual analysis and modelling as well
were used.

Discussion

The tradition of describing sentence structure
based on logical approaches, which was leading in
Western European linguistics until the middle of the
20th century, entered Turkology, especially Uzbek

linguistics, through Russian linguistics. Opinions
were expressed that the main clause is part of any
sentence, and they are equal to the subject and predi-
cate elements of the sentence. In the syntactic theo-
ries of Turkic languages, various disputable points
arose between the theoretical ideas and the features
of the existing concrete syntactic constructions (Yma
acap -Cr.332-334.).

In languages such as English, German, and
French, where the person-number category of verbs
is not developed, main clauses appear as a necessary
element of the sentence, while in Turkish languages
where the person-number categories of the verb are
developed, including Uzbek, the subject of the sen-
tence acquires a facultative character.

Acquaintance with English, Uzbek, Russian,
German and other language grammars, disserta-
tions, scientific treatises and analysis of the col-
lected language materials show that the relations of
concessive can be expressed through different types
of phrases, simple and compound sentences (Kim-
ball L. G. Structure of English sentence, New York,
Chicago, American book company 1900). Regard-
ing the semantic types of complex sentences with
adverbial clause of concession, the views of linguists
are different, and it can be observed that their classi-
fication is based on different approaches. Jiri Nosek,
relying on the semantics of subordinators connect-
ing adverbial clauses of concession to superordinate
clauses, divides adverbial clauses of concession into
four main groups and they are complex sentences
with pure concession; complex sentences with chal-
lenging concession, complex sentences with gen-
eralized concession; complex sentences with total
concession.

According to J. Nosek, complex sentences with
adverbial clauses of concession with «though, al-
though and albeit> express pure concession, while
complex sentences with challenging concession have
a stable and unchanging formula, which is the im-
perative form of the verb «be» from the pronominal
subject «it>» will consist of «it> It is followed by the
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pronominal subject (it or that) connected by «as>
and the modal verb may.

Generalized concession, according to J. Nosek,
is expressed by complex sentences with adverbial
clause of concession with however requiring an ad-
verb after itself and its archaic form «howsoever.
He believes that the main reason why other complex
sentences with adverbial clause of concession with
«soever, whatever, whoever, whichever» cannot be-
long to this group is that they come as an adverbial
modifer of complex sentences with adverbial clause
of concession with however.

The parts of the complex sentence with adverbial
clauses of concession expressing total concession
are connected by means of «even though, even if,
even whenx. «The complex sentence with adver-
bial clauses of concession connected with «even
though> indicates the maximum concession, the
condition «even if» represents complete non-ob-
stacle, the complex sentence with adverbial clauses
of concession connected with «even when» has the
meanings of temporality and concession, in which
the meaning of the condition states that it has passed
to a full concession.

Similarly, J. Nosek shows the existence of com-
plex sentences with adverbial clauses of concession
connected by the connectives «if, when, while> us-
ing the following examples: I don’t care if I lose; He
walks when be might ride.

He tried to to prove that concession can also be
expressed not only by «in spite of the fact that>, but
also by «for all>», but also by the example of «For all
he seems to dislike me, I still like him>.

P.B. Zandvoort, taking into account the exis-
tence of contradictory relations between the com-
ponents of complex sentences with adverbial clauses
of concession, calls such sentences concrete com-
plex sentences with adverbial clauses of concession.
Although he did not comment on the semantic
types of complex sentences with adverbial clauses
of concession, P.B. Zandvoort «when> time and
concession, «if>» condition and concession, «for

all» concession or restriction, «as» time, cause,
comparison, manner and writes that concessive de-
pendent clauses can come as superordinate clauses.
(Zandvoot,1996:220)

R. Quirk and others give the following definition
to complex sentences with adverbial clauses of con-
cession: «Complex sentences with adverbial clauses
of concession express a contradiction between two
situations (conditions), that is, the content of the
main clause is unexpected from the point of view of
the subordinate clause.» Although he hadn’t eaten
for days he (nevertheless) looked very fit. (Quirk,
1982: 282)

The authors of the modern English grammar
consider complex sentences with adverbial clauses
of concession as complex sentences with adverbial
clauses of alternative condition-concession and
universal condition-concession, which contain the
subordinators «weather ... or...>,in their opinion,
these subordinators serve to express the meaning of
the condition together with the meaning of the alter-
native in the structure of connecting the dependent
clause to the superordinate clause. They illustrate
this in the following examples: Weather they beat
us or we beat him, we’ll celebrate tonight; Whether
or not he finds a job in New York, he’s moving there.

By complex sentences with adverbial clauses
of universal condition and concession, the authors
mean complex sentences with adverbial clauses
of concession connected by means of conjunc-
tions with «Whx> content (whatever, whoever).
This means that complex sentences with adverbial
clauses of universal condition and concession be-
longing to this group freely choose one of several
conditions: She looks pretty whatever she wears.
The meaning of this category of adverbial clauses of
concession is clearly distinguished by the meaning
of time and place, which the following authors de-
scribed through examples: wherever you like, you
can keep a horse. The locative meaning of this sen-
tence is “You can keep a horse at any place where
you may live”, its meaning of condition and conces-
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sion “It doesn’t matter where you live, you can keep
a horse not a nessarily in that same place”. The sen-
tences as “It doesn’t matter wh and no matter wh are
divided into types of adverbial clauses of universal
condition and concession: No matter It doesn’t matter
ow hard I try, I can never catch up with him (Quirk,
1982: 285).

Well-known Russian experts in English syntax,
N.A. Kobrina and E.A. Korneeva, give the follow-
ing definition to complex sentences with adverbial
clauses of concession, which are linguistic verbal-
izers of concessive relations: «There is a contrast
between the superordinate clause and dependent
clause of complex sentences with adverbial clauses
of concession, the actions expressed in the superor-
dinate clause or the fact are carried out or happen
regardless of the condition expressed in the depen-
dent clause» (Kobrina, 1965:168). They are based
on the relationship between complex sentences with
adverbial clauses of concession and superordinate
clause. Accordingly, they distinguish 4 types of com-
plex sentences with adverbial clauses of concession,
that is, recognized clauses of adverbial concession,
clauses of open concession, disjunctive concession
or alternative concession and hypothetical or re-
jected concession. (Kobrina, Korneeva, 1965: 168).

According to them, in the first type of sentences,
although the content of the superordinate and de-
pendent clauses contradict each other, they both
refer to facts. In this type of complex sentence with
adverbial clause of concession (abnormal\ word
order, especially with however, as, though are ob-
served. Joseph could always eat, however excited
she was; Dark as it was getting, I could still see there
changes (Bronte); It was very sad to look upon and
hear them; Happy though their condition unques-
tionably was (Ch. Dickens).

According to N.A. Kobrina and E.A. Korneeva,
in addition to the tasks of connecting subordinators
«however, as, though>, they also perform the func-
tion of adverbial modifier of degree and measure. At
the same time, when scholars interpret the adverbial

clause of concession as a word or group of words in
the main sentence, in the last cited examples «Could
eat, however excited she was, could see, dark as it
was getting dark>, in their opinion the adverbial
clause of concession applies to the entire superordi-
nate clause is also noteworthy. (Kobrina, Korneeva,
1965: 169).

By complex sentences with adverbial clauses of
concession, N.A. Kobrina and E.A. Korneeva un-
derstand complex sentences with adverbial clauses
of concession, in which the action of superordinate
clauses takes place despite the meaning of an unreal
condition and in such cases they emphasize that
the part of the adverbial clause of concession is in
the subjunctive mood. This category of sentences
includes «no matter what might happen, whatever
may be>. (Kobrina, Korneeva, 1965: 170).

The subordinator «Whether ...or» presents two
possible choices, both of which give rise to irreal or
future-tense clauses of concession or, alternatively,
complex sentences with adverbial clauses of conces-
sion. Such complex sentences with adverbial clauses
of concession type express relations between the
meanings of the components of the conflict or the
possibility or rejection of which is a fact. If she got
no money from her brother-in-law, she got what was
as good as many-credit (Thackeray).

The authors of the Uzbek language grammar
write that complex sentences with adverbial clauses
of concession are similar to each other, and the con-
tent of complex sentences with adverbial clauses of
concession is similar to a compound sentence con-
nected by adversitive conjunctions. (Uzbek Gram-
mar, 1976:447-448). The authors call the adverbial
clause of concession, which is connected to the main
clause through the imperative form of the verb in the
negative form a generalized concessive dependent
clause. They list S types of this category of complex
sentences.

The lexemes KaH4Ya, KAHYAAMK Ba Xap KaHUA,
KaHAaH, Xap KaHAaH, HUMa, KaePAQ, Kaepra, KAMHUHT
KauOH, Kal BaKTAQ, Kail TOMOHAQH participating in
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a dependent clause express quantity — degree or
repetition, place, sign, person or object, summariz-
ing the content of time: KynaysxoH y3uHM Xap KaH4a
TYTHUIIra YPUHMACHH, OFUP HYKOTHUIIHHUHT a300u
YHU KuitHap, a3ap okaH. (Said Ahmad); ¥ xaepra
6opmacun, umu yHrEAAH Keaa 6epaan. (Y TUA,1976;
450); Kauon xapamamr, xjaupa kutob. (YTUA,
1976: 450). Professor M. A. Abduvaliev classified
complex sentences with adverbial clauses of con-
cession into two types: 1) Complex sentences with
adverbial clauses of pure concession and 2) Com-
plex sentences with adverbial clauses of concession
of the mixed type.

It predicate verb part of the generalized com-
plex sentences with adverbial clauses of concession
can be doubled (one being in the conditional and
the other in the imperative forms); Kaepra 6opca-
6opcus, yitra keamacut, KauoH xeaca—keaaBepcus,
amurumus ounk; Huma poeca— AecrH, MeH YHAQH BO3
keuMarimaH and others.

It is interesting to note that complex sentences
with adverbial clauses of concession can express
not only two or three, but also several shades of
meaning. For example, Kum Kaepaa, Kail Baxr,
HHMMaHH YKUMaCHH, YKMIIAAP HaTUXKACUAA OAMHIAH
6uanmMAap xaétaa ackorapu. (Subject-place-time-
object-concession;) Kumpaa — kum Huma cababaas,
KQ4OHAMP, KAHAAM MAKCAAAQ, Y €PAA ITAKAO 6}“7AM3CHH,
y GUBHUHT HazopaTuMH3 ocTHAA 6yaaau. (Subject-
place-time-cause-purpose-concession).

He determines, in turn, 6 types of complex
sentences with adverbial clauses of concession
of the mixed type. They are attributive clauses
with concession, object clauses with concession,
subject clauses with concession, time clauses with
concession, place clauses with concession and
degree and measure clauses with concession and
he described them with the materials of English
and Uzbek: I invited the simplicity of his happiness
or his mistery, whichever it might be. (G. Greene);
KaHnpait cagpaT acapura Ky3uM TYIIMACHUH, AOUM
yHU 60AaAMK 6uAan Jadarum keaapu. (A. Kobya);

I'll gladly pay whatever you agree to. (Th. Dreiser);
Yaap HHMMaHHU TramaammMacuH Oapu 6up MeHra
éxmapn. (V. Xomumos). Whoever comes who the
words to deal with the natives must use Indian fashions
(L. Cooper) ; BaxoaaHnrku, namy-yppoH coxacuparu
HUMaHU HUXTHPO Ba KamduéT 6yAMacuH, y OXup
OAaMAap MaH(aaTH NyANAQ € 6eBOCHTa, € GHABOCHTA
xusMmar Kuaapu. (Pan Ba Typmym); My father gets
very emotional even when he reads the newspaper.
(L Salinger); Ka1uon xapamanr, Aaumepuu ypu6
6ypruan KoHatAw. (Y. Xomumos). Wherever she want,
no one seemed to want any help. (Th. Dreiser); Kaepra
bopMacuH AOMM, 03042 KUIHHUO fopasu; No matter
how fast be runs, the wet feet will freeze the harder.
(J. London); KjTapu6 keaaéTrad naxraci KAaHIaAUK
OFup OYAMAcHH, y KyAUO, YeXpacu MOPAAD KeAApAH.
(N. Kobul).

Among the syntacticlevel units that verbalize the
concept of concession, simple sentences with the
concessive clause occupy an important place. In the
compared languages, such sentences have a unique
structure of lexical and grammatical means. The
analysis showed that in English the adverbial modi-
fier of concession is objectified through the follow-
ing means:

1) Subordinator and non-finite forms of the verb
expressing concession explicitly (with participle
Iand I, and gerund);

2) Through the combination of subordinators
and lexical units (noun, adjective, number, adverb,
etc.) that express concession explicitly;

3) Prepositional compounds

4) Concession implicitly through the combina-
tion of subordinators and non-finite forms of the
verb.

R. Quirk and others call such sentences “non-
finite and verbless clauses of concession (The com-
ponent of complex sentence with adverbial clause
of concession — adverbial clause of concession)
[Quirk 1982; 284-2859 R. Close calls it “shortened
contrast clause”]. In our opinion, it would be ap-
propriate to call such sentences as simple extended

34



SYNTACTIC REPRESENTANTS OF THE CONCEPT OF CONCESSION IN ENGLISH AND UZBEK

sentences with a concessive part. In such sentenc-
es, concessive part with a complex structure acts
as an adverbial modifier of concession. Almost all
pure concession subordinators of analysis (except
for the subordinator «though, as>» in the inversion
case) appear as an important element of the adver-
bial modifier of concession: Ah! What are words to
love like mine, Though uttered by a voice like thine
[L. Byron 1966: 10]; Though marveling at the name
of Magna Chorta, yet well he recollects the laws of
Sparta [L. Byron 1966:29]; Though drinking deeply,
thirsting still the more, yet when confinements lin-
gering hour was done [L. Byron 1966: 97];

Such simple extended sentences express conces-
sive relationships with one or two propositions like
complex sentences with adverbial clause of conces-
sion: Even if everything bitterly, she did not forget
eating; Although well- known in his country, he
went on making success.

The usual place of the adverbial modifier of con-
cession in the sentence is at the beginning of the
sentence, and in some cases it appears in the middle
and at the end of the sentence:

This type of adverbial modifier of concession is
formed in the following models:

Concessive conj+Vpl; Concessive Conj+Vpll;
Concessive Conj+ Gerund

Concession and pure concession subordinators
and combinations with nouns, adjectives, pronouns,
numbers, and adverbs are common in English. Oh!
Would it stone to lead me still, although death or
deadliest ill! [L.Byron 1966.138]. Though few
the members theirs the strige, hat neither spares
nor speaks for life [L. Byron 1966.116]; Though
soft it seemed the low prophetic dirge [L. Byron
1966.241].

This type of concession has the following basic
models: Concessive Conj. +N; Concessive Conj.
+Adj; Concessive Conj. =Prn; Concessive Con,j.
+Adv. They express the semantics of concession
when the prepositions in spite of, despite, irrespective
of, for all, with all, notwithstanding are linked with

nouns: I admire him, in spite of his faults; The lost
the fight, for all his boasting.

It is worth noting that among them, «in spite
of> is characteristic of all speech styles. The prep-
osition «Despite is typical to formal style, while
«not with it standing> is more typical to legal texts.
«For all» and «with all>» are mostly used colloqui-
ally. This category of prepositions is based on the
following models: Pred+ N; Part ing prep+P1

The interrogative pronouns used to express vari-
ous adverbial and non-adverbial meanings together,
and the «ever>» adverb and connectives, which ap-
peared from the adverbial combination, also serve to
express concession in the structure of a simple sen-
tence: Whatever your problems they can't be worse
than mine; However great the pitfalls, we must do
our best to succeed [Quirk 1982: 285 ]; Whater the
weapon, cudgel, fist, or fail, non reach expertness
without years of tail[L. Byron 1966.434].

«No matter and wh-, No matter how> also
perform the function of a concessive part with
a mixed meaning in a simple sentence: No mat-
ter how young, It is one of the things she wholly
comprehends[Dreiser SC:25], If passion met not
some reward -no matter how or where, or why, I did
not warmly seek, nor sigh [L. Byron 1966: 133] No
matter, throw your ornaments aside[L. Byron 1966:
447].

The authors of Uzbek Language Grammar (Vol.
I1, 1976) state that they are similar to adverbial claus-
es in terms of intonation with adverbial modifier of
concession. However, as they do not have a subject
and predicate relation, they are not considered sub-
ordinate clauses, but detached parts: [Uzbek Gram-
mar 1976: 154]

Adverbial modifier of concession is expressed
by adding the particles «xam>» or «xampa» to the
conditional form of the verb, the form of the par-
ticiple with the affixes <<-(I/I)6>> and « (a)ﬁ» , by
the construction with the participle and the suf-
fix containing the words «6uaan>, «-ra Kapamati,
KapaMacpaH>». Y KypKca XaM Y3UHH KYPKMaCAUKKa
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COAAM; Y MEHUHT OBO3MMHHU JIINTCA-Ad, HHAAMAAW;
Kypa -6uaa Typub 6emapso 6yapu; Y €ur 6yaraHu
OMAQH XKyAa KyI KHUTOOHH yKub umkkad; K
YUAAQCHHMHI COBYFHMIA KAapaMacAQH, aCTOMAHA
nmaab 6uHoHK 6uTKa3AMK [ “TomkenT 6unokopu”]
[Uzbek Grammar, 1976: 153-154].

In the expression of the meaning of conces-
sion, the compounds with the auxiliaries “kapun,
KapaMaii, KapamacaaH, spama’ play an important
role.

For example, the compounds with «xapmu»
represents an action, a situation that is concessive
to the content understood through the part of the
sentence. The auxiliary «<KapIiu>» governs a past par-
ticiple or a noun: KusHu, yHUHT XOXuIIMra KapIiw,
TypMmy1ra 6epu6 robopauaap.

In combinations with auxiliaries “kapamaii,
KapamacpaH the governed part is usually expressed
by a noun, a gerund, a past participle. The gov-
erned word is in the dative case: dpTacu kyuau 6omr
orpurura Kapamai, AMup Myrya Kydcus xapakarra
Tympau [Oitbek]; YV ém 6yanmura Kapamaii sxyaa
aKAAM; KUFMM OOIIM 9CKU OYAMIIUTa KApaMacAaH,
030A2 JAM.

As is seen from the last two examples, the gov-
erned word does not come with «6yamox. In this
case, when the conjunction expresses the past tense,
it takes the form of the adjective, when it express-
es the present tense, it takes the form —m (—wm).
Sometimes a possessive suffix (mainly in the 3rd per-
son form) can appear in the conjunction. The combi-
nation of the demonstrative pronoun “ury (mrynpai,
urynra) and “kapamait, kapamacaan” has the se-
mantics of concession. Such conjunctions come
as a separate part, the above conjunctions come as
connecting devices that put two or more sentences
into a meaningful and structural relationship with
each other (instead of the previous sentence, the
content is contrary to it) in the text. The combi-
nations “mryHaait aca-pa, myHAai 6yaca xam” also
express concessive relations between two or more
sentences: Y xyaa éur. IIlyxra kapamari, KarTaAapAex

ukpaaiipy; Y 6etob apu. IllyHaait aca-pa, yxuiira
bopamL.

Also, «spamax» while is used with a participle
or a gerund expresses the meaning of conces-
sion. In such cases, the verb is in the dative case.
Kyn yxuaranura sipama 6uanmu caés; TyH-y- kyH
UIIAATAaHUIA Spallla Y HOYOP ALMIAMAH.

The combinations with the auxiliary word
“6uaan” (participle (I1)+6uaan) may also express
the meaning of concession: bomxkaaapra xympaiin6
KaparaHu OMAaH, Xed Hapca aiirmaaun. [YTT, I1 1976:
63]

Results

The word “karsu Hasap” governs the noun, ger-
und and participle and expresses the meaning of
concession: AexuH, 6yHAQH KaTbUI Ha3ap XyKyMaTra
épaaM bepHiIl OU3HUHT OMPUHYM BadudaMU3 OYAUIIH
kepak. (Oybek).

It should be noted that the meaning of conces-
sion, as in complex sentences with adverbial clauses
of concession, is combined with the interroga-
tive pronouns and words «Kapamaii, KapamacaaH,
OuaaH, Karpuil Ha3ap» and express mixed mean-
ings of degree and measure, time, place, purpose,
manner, object, subject, attribute. ¥ xap xanua
XapaKkaT KUATAQHU OMAQH, WINHM BaKTHAQ Tyrara
0AMaaH; Y KauOH KEAUIINAAH KATBUI Ha3ap, MIIHA
Oyryu ryrarummmus kepak; Kaepaa, Kait axsoapa
OKAHAWTUAQH KATBHUH Hasap, mabum xypmam
axmupom buran dadH smudu.

Kait 6upunu (Kait THIIMHI) TAHAQITHU GUAMaraHu
OMAQH OHI SIXINUCHHU-TAHAQAIIM AHUK SAU. Xap
KaHAAM a300HM eHrumra Tan€p SKAaHAUTUIA KapaMaH,
mrdoxopaap OyHH xoxAaMaArAap; ByHu xap kum
6uarany 6maaH MeH OuaMmariMaH; MakcapnMu3
93TyAUK OYAraHU OMAQH OYHM XaMMa XaM TYIIYHHO
eTMaMAM.

Such simple extended sentences of mixed type
implicitly express concession.

«whether....or>» expressing the meaning of gen-
eralized alternative concession also acts as an adver-
bial modifier in a simple sentence: whether (living)
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in London or not, John enjoyed himself [Quirk
1982:285];

There are cases where «whether» is also dropped
in colloquial speech style: Gentleman or no gentle-
man, Patsy what are your intentions? [ B. Shaw 1972:
239] You see, sleep or no sleep, hunger or no hunger,

tired or no tired, you can always do thing... [B. Shaw
1976: 30]

Syntactic means that express concessive relations
have systemic relations with one another. One can
observe the following rows of synonyms (13 in Eng-
lish, IT in Uzbek) among syntactic constructions. For
example:

I. Carrie shook her head in spite of her distress
Carrie shook her head despite her distress.
Carrie shook her head regardless of her distress.

Carrie shook her head irrespective of her distress.
Carrie shook her head not with standing her distress.

II. Keaamas pe6 keAMaAMHT

KeaaMaH pecaHr xaM KeAMaAMHT
KeaaMaH pecaHrpa KeAMaAMHT
Keaaman peraHuHT 6MAQH KEAMAAMHT
KeaaMaH AecaHr XaMKU KeAMaAWHT

Kenaman peAuHT, AekuH (6UPOK, aMMO) KEAMAAMHT

Vfut+aeaunr+ aexus (6upok, aumo) + Vneg
KeAamaH AeTaHMHTa KapaMait, KeAMAAUHT
KeAamaH AeTaHMHTA KApaMacAaH, KEAMAAHHT

N/prn+V+ in spite of +N
N/prn+V+ despite +N
N/prn+V+ regardless of+N
N/prn+V+ irrespective of+N
N/prn+V+ not with standing+N
Vtut+ae6+N/prn+Vneg

Vtut +pecanr+xam+Vneg

Vtut +aecanr+aa+Vneg

Vtut +aeranunr 6uaan+Vneg
Viut+aecanr+xam+xu+Vneg

Vfut+aeranunra +Kapamari+Vneg
Vfut+aeranunra+kapamacaan+Vneg

Conclusion

English, Uzbek and other world languagess possess
a wide set of syntactic constructions with simple
and composite structures. To them belong simple
sentences with concessive parts, adverbial clauses of
pure concession, adverbial and non-adverbial clauses
with mixed concessive component, compound
sentences with adversative conjunctions and two

independent sentences at least with concessive
relations.

They form the nominative field of the concept
of concession, the constituents of which possess
systematic relations with one another. They are
formed in accordance with the language rules of
the compared languages. Isomorphic, allomorphic
and specific features help experts to develop general
theory of linguistic conceptology.
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Introduction

No language is relevant to society and can not
develop on its own outside of society. Language is,
first of all, a means of interaction between society
and people, so society is a direct link between people
and formation of a language vocabulary. It is impor-
tant to remember that language itself is important
because of the laws of its internal system of forma-
tion. Depending on the situation, a single idea in any
developed language will be interpreted differently.
Regardless of style, stylistic color, or situation, there
are neutral words that are used in communication
only for certain situations as the core of the language.

As the verb is one of the categories of words that
is active in all languages, it has a wide semantic range
and mainly refers to the case that gives an idea of the
action as well as the action. The study of the verb
series of words is inextricably linked with other cat-
egories of words. The largest category of words is
also a verb. That’s why this language unit has been
interesting the scientists in the course of historical
development of humanity and its communication.
Mahmud Zamakhshari is the theologian, linguist,
poet and interpreter of the Qurion wrote several

works in linguistics. The work “prelude-ul Adab”
consists of five parts and is composed in the form
of a noun, a verb, a bundle, a noun change, a verb
change. Zamakhshari is a scientist who was the first
to group the verb according to the basic composi-
tion. The role of Zamakhshari in the study of mor-
phology is invaluable [1]. One of the important
written sources in the study of the history of the
formation of the Ancient Uzbek literary language is
“Tafsir”, where characteristic of the verb series are
used in a large number and various forms. Along
with the aspects inherent in the Old Uzbek language,
aspects related to the language of the ancient Turkic
epochs are also shown. In the verb forms recorded in
the work, the grammatical meanings of the person-
number, tense and mood are expressed. In this work,
full and abbreviated verb forms with person-number
suffixes are used and detailed information about the
verb series of words is given [2]. The work “Muhab-
batnameh”, which incorporated Common Turkic
features, was noted by our scientists as an example
of the Old Uzbek written literary language. Indeed,
anumber of morphological features are noted in the
work. We can find out a number of verb forms in
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the work “muhabbatnameh “ which correspond to
the Old Uzbek language. But the grammatical means
used in some verb forms are characteristic of the lan-
guage of much earlier times [3], he says.

Materials and methods

There are two more works of the XIV century,
the author of which is unknown, the first of which is
the dictionary “translator”. This dictionary consists
of 76 pages, as well as four sections. The first part
is devoted to the noun, the second part is devoted
to the question of the declension of the verb and
the name of the action, the third part is devoted to
speciation and declension, and the fourth partis de-
voted to the use of the word. The first three parts of
this work are devoted to morphology, mainly — to
the study of the verbal vocabulary. The second work
is “At-Tukhfa’, where the verb category is also very
widely demonstrated. The categories of the verb
such as the categories of person, mood, tense are
demonstrated in detail.

Result and discussion

The peculiarity of English verbs is that in addi-
tion to semantic verbs, as in the Uzbek language,
there are modal verbs which form compound verbal
modal predicate (I must work on my grammar thor-
oughly) and analytical subjunctive mood (He de-
mands that everything should be ready by S), copula
(link verbs) verbs which form compound nominal
predicate being combined with the predicative (I
am a student, He grew pale, The air is depressing).
Copula verbs such as be, seem, look, sound, grow
and etc are linking verbs which give more infor-
mation about the subject. The other feature of the
English verb in difference with the verbs in Uzbek
is that they can be regular and irregular. Irregular
verbs differ from regular verbs in that the forma-
tion of the past simple and past participle is carried
out synthetically, that is by vowel change (write/
wrote, get/ got), consonant change (spend/ spent,
build/built), by suppletive form, that is by changing
the root as a whole (go/went, be: am/is/are/was/
were), by fusion, that is the addition of the affixal

morpheme changes either the inside vowel of the
root (inner fusion: write/written, break/broken) or
the last consonant of the root (outer fusion: leave/
left). These verbs have been preserved from the Old
English as inheritance. In the course of historical
development the pure inflected English language
has lost the grammatical category of personal pos-
sessiveness in verbs, for example in pure inflected
Russian language the verb used without the subject
grammatically expresses the meaning of the subject:
(To) wumaeww, (On) wumaem. (Mot) uumaenm. In the
agglutinated Uzbek language we also find this cate-
gory as well: (Men) o'qiyman, (Sen) o'qiysan, (Biz)
o’qiymiz. In the Modern English verbs this category
has lost its importance, though in Old English lan-
guage the verbs being changed morphologically in
order to express the category of possessiveness, they
demanded the subject as well as it is now in Ger-
man: Ich been student, Do bist student, Er ist student.
It is the typological peculiarity of the inflected Ger-
manic languages (English and German), but in the
agglutinated Uzbek language we find the grammati-
cal category of possessiveness in verbs (where the
verbs do not demand the existence of the subject
while expressing the state or the action of the sub-
ject: Yozaman (men), Yozasan (sen), yozamiz( biz),
Yozasiz(siz).

To find out what form the irregular verb has in
the past simple tense form or in past participle, we
need to use a special table available in dictionaries,
textbooks and the Internet.

In the Uzbek language verbs express tense forms
such as Present Simple, Past Simple, Future Simple,
Perfect and Continuous tense, Passive voice forms
in the same way, that is by adding affixal morpheme
to the root of the verb, at the result of which neither
the stem(root), nor the affixal morpheme changes its
sound structure, that is by agglutination.

Another feature of the English verbs is the pres-
ence of Verbals (Non-finite forms of verbs) having
the categories of tense (Indefinite and Perfect tense
forms) and voice. English verbals are: participle, ger-
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und and infinitive. In the Uzbek language there we
find these forms of verbs which are called: Sifatdosh
(participle), harakat nomi (infinitive), but there is
no gerund. These forms of verbs in Uzbek are de-
clined: yozadiganlarga, o’ynayotganlarni (sifatdosh),
o0'qishga, borishni, kelishdan (harakat nomi). In the
Uzbek language we find the form of the verb called
Ravishdosh, which is not found in English. In the
English language there we find both modal verbs and
modal words, but in the Uzbek language modal verbs
don't exist. English modal verbs never have the suf-
fixes -ING, -S and-ES. In some cases, modal verbs
can be replaced by their equivalents or equivalent
universal verbs. Equivalents are usually used instead

of modal verbs in the past and future tense forms.
Equivalent universal verbs, in addition to the modal
function, can perform other functions, including
semantic ones.

So there are many more differences and similari-
ties between English and Uzbek verbs’ typological
features.

Conclusion

In conclusion we can say that the differentiated
and similar features of verb forms between English
and Uzbek languages is a very broad subject. As the
verb makes up the main content of the sentence, this
category of words is still being studied by scientists,
as it causes a lot of controversy arguments.
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Abstract. This article highlights in detail the ways of linguistic research of color names, and the
research work carried out in this direction is conditionally divided into groups and studied in an
accessible form. The study of thematic areas of words, semantic groups and groups of lexemes, spiri-
tual connections between them is one of the promising areas of lexicology of the Uzbek language.
In Uzbek linguistics, the study of linguistic units based on the semantic field has its own history.
Research in this area is actively ongoing. The names of colors in dialects are one of the means of
individualizing the character’s speech. Many of these words acquire their own stylistic meaning in
the work and serve the aesthetic function of creating images. This article contains research related
to the name of such a flower.
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NYTU IMHFBUCTUYECKOIO UCCJIEAOBAHUA
HA3BAHUWN LLIBETOB

AnnoTanms. B AaHHOIT cTaTbe HOAPOOHO OCBEIJAIOTCS ITyTH AUHIBUCTHIECKOTO HCCACAOBAHMS
Ha3BaHUI IIBETOB, a HAYYHO-UCCAEAOBATEAbCKHE PAOOTHI, IPOBOAMMBIE B 3TOM HAIPaBAEHUH,
YCAOBHO Pa3OUTHI Ha TPYIINIBI U HCCAEAOBAHBI B AOCTYIHON (popme. V3ydeHre TeMaTHIeCKHX
00AacTel CAOB, CMBICAOBBIX IPYIIIT X TPYIII AEKCEM, AyXOBHBIX CBSI3€Il MEXKAY HIMH COCTAaBASIET OAHO
U3 IIePCIeKTUBHBIX HAIIPAaBACHUI A€KCUKOAOTHHU Y30EeKCKOro si3bIKa. B y36eKcKoM sI3bIKO3HAHUU
u3ydeHHe 3bIKOBbIX €AUHMI] HA OCHOBE CEMaHTHIECKOrO ITOASl MIMeeT CBOIOo ucroputo. MccaepoBanus
B 9TOM 00AACTH aKTUBHO ITPOAOAKAIOTCsL. HasBaHMs [1BeTOB B FOBOPAX SIBASIIOTCSI OAHUM U3 CPEACTB
HMHAMBHAYAAM3AIMN pedr IepcoHaXa. MHOrme M3 9THX CAOB IPHOOPETAIOT B IPOU3BEACHUU
COOCTBEHHOE CTHAMCTHYECKOE 3HAUeHHe U CAY)KAT BHIITOAHEHHIO 3CTeTHIECKON (YHKIIUH CO3AAHUS
06pa3oB. B AaHHOII cTaTbe COOpaHbI NCCAEAOBAHIS, CBSI3AHHbIE C HA3BAaHUEM TaKOTO IJBETKA.

KaroueBble cAOBa: cHCTeMHasl AMHIBUCTHKA, TAOCCApHii, AGKCUYeCKHe IIAACTbI, CEMaHTHKO-
CHHTaKCH4YeCKasl aCHMMeTpPUSL.
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BBepenne

B y36eKcKoM S3bIKO3HAHUY U3yYeHNe AeKCHKH Ha
OCHOBE CeMAaHTHYECKOTO ITOASI BOCXOAUT K BHEApe-
HUIO B HAlll SI3bIK CHCTEMHO-CTPYKTYPHBIX METOAOB.
HayuHo-nccaepoBaTeAbckrie paboTsI, IPOBOAUMBIE
B 9TOM HallpaBACHUH, MO>KHO YCAOBHO Pa3A€AHUTD Ha
3 rpymmsr:

1. HayuHo-nccaep0BaTeAbCKEE PAOOTBHI, TOCBS-
IeHHble 00LIeTeOpeTUYeCKUM BOIPOCaM CUCTeMa-
THUY€CKON AUHTBUCTHKH U CUCTEMATHIECKOM A€KCH-
KOAOTHUH.

2. CospaHue caoBapeir U raoccapreB Ha OCHOBE
U3y4eHHUs] COOTHOMEHHs OPMBI U 3HAYEHHUS CAOB.

3. IIpoBOAUTD crieliaAbHbIE MEXAUCIIUIIAMHAP-
Hble HayYHO-UCCAEAOBATEABCKIE PAOOThI Ha OCHOBE
TEOPHUH CEMAHTHUYECKOTO IOASL.

Ilo nepsomy Hanpasaenmto I11. Paxmaryanaes (ce-
eMa U cAoBocoueTanue), J. Bermaros (aexcuueckue
naacrar), M. Kouxoproes (cAOBO3HAUEHIIE M BAACHT-
HoCTh ), H. Maxmypaos (ceMaHTHKO-CHHTAKCHYeCKAs
acummerpus), MlccaepoBateabckue pabornt A. Hyp-
MOHOBa (CHCTeMaTHJecKash aHAAM3 S3BIKOBBIX yPpOB-
neit), X. Hemaros u P. Pacyros (0cHOBbI cucteMHOI
AEKCHKOAOTHH) UMEAH GOABIIOE 3HAYEHHUE B BHIBOAC
AEKCHKOAOTHHU Y30eKCKOTO sI3bIKa Ha HOBBIM Kade-
CTBeHHBII ypoBeHb. Harmpumep, B yueb6HOM mmocobuu
X.Hemarosa u P.PacyaoBa «OCHOBBI cHCTEMHOM
AEKCHKOAOTHH Y30€KCKOTO SI3bIKA>» COAEPXKUTCS He-
IPOTHBOPEYHBas Hay4YHast MHPOPMALUS O AeKCeMaXx,
HeMeMax, CeMeMax, AeKCHYeCKOM 3HAaueHUH, IIPeA-
MEeTHBIX IPYIIIaX AeKCeM, 3HAYUMBbIX IPYTIIIaX ACKCEM.
AaHO. B kHHTe AeAaeTCs ITOTIBITKA BHIIBUTh CXOACTBO
(napaAnrMaanecme), HepapxXuJecKue (Hepapane-
CKIHe) U IOCAEAOBATeAbHbIe (CHHTarMaTHIecKue) OT-
HOIIEHHS MEXXAY SI3bIKOBBIMH €AUHHI[AMIL.

MeTOoAOAOTHS H METOABI HCCA€AOBAHMS

B y4e6nOM mocobuu X. Hemarosa u P. Pacyao-
Ba «OCHOBBI CHCTEMHOI A€KCUKOAOTUH y30eKCKO-
ro s3bIKa»: «B CHCTeMHOIT AEKCMKOAOTHUH KaXKAAs
obaactp (mpodeccust, 06psia, 06bI4ail, MMEHa ALO-
Aefl, HayJHbIe TepMPIHI:I) M3YJAIOTCS KAK OTAEABHO
Ha3BaHHbIe AeKcHuecKkre cucTeMbl. Kaxkpaoe moae

MMeeT CBOM A€KCeMbl, CHHOHUMUYECKHEe U aHTOHH-
muueckue psas;, CMA (cerpmaTeAbele IpyIIIbI
aekceM), CMT (Temarmueckue Tpymmbl 1 06AaCTH
AexceM). Kaxpas u3 mux paccMarpuBaeTcs Kak OT-
A€AbHasl, OTHOCUTEABHO CAMOCTOSITEAbHASI CHCTEMA.
ITO pasyMHOE M CAMOOYeBHAHOE MHEHUE.

IIpo¢. mo muenuto O. bermarosa, cucreMaTHy-
HOCTb B AEKCHKe He TaK O4eBHAHA, KaK B APYTHX
YPOBHSX 513bIKa. AeKCUYeCKHE eAUHUIIbI 3HAUNTEAD-
HO MHOTOYHCAeHHee pOHeM U MOpdeM U 00AAAIOT
IepHOANYECKON HeyCTOMIMBOCTDIO. [IoaTomy BbLi-
BUTb U HCCACAOBATh AEKCUKOH B 1IeAOM He IIPEACTaB-
AsieTCcsl BO3MOXHBIM. TeM He MeHee, CyIeCTBYIOT
oIpeAeAeHHbIe IPUeMbl 1 METOABI HAyYHOM KAACCH-
PUKaLMY AEKCUYECKOM CUCTEMBL.

ITosToMy m3yuyeHHe TeMaTH4YeCKUX HalpaBAe-
HUMN ACKCEM, CMBICAOBBIX I‘PYHH nu rpyr[r[ ACKCEM,
AYXOBHBIX CBsI3€/l M@XKAY HUMH COCTaBASIET OAHO U3
IIePCIIeKTUBHBIX HAIIPABACHUI ACKCUKOAOTUH Y30 eK-
CKOTO SI3bIKA.

Bropoe HanmpaBaeHue XxapakTepusyeTcs AeTaAb-
HBIM HCCAEAOBAaHHEM AeKCHIEeCKHUX eAMHHI] B PaMKax
OIPEACACHHOM TeMbl, BbIABAEHHEM HX SI3bIKOBBIX
IIPU3HAKOB, CO3AAHHEM CAOBAapei U TAOCCApUeB Pas-
AWYHOTO Ha3HAYEHUSI.

B xavecTBe mpuMepoB MOXKHO NMPUBECTH Pppase-
oaoru3mbl 1 oMoHuMb!I 1. PaxmaTyAaraeBa, CHHOHH-
MbI A. XOAKHEBa, aHTOHUMbI aBTOPCKOT'O KOAAEKTH-
Ba, MapeMHoAOTHYecKHe epAnHuLpl X. bepanéposa,
P. PacyroBa u pApyrue caoBapu. B aTux caoBapsx
PacKpBIBAIOTCS MX MapaAUIrMaTU4YeCKHe W CHHTAr-
MaTH4ecKre 0COOeHHOCTH Ha OCHOBE BHYTPEHHUX
Y BHEIIHUX oTHOomeHuM aekceM. Hanmpumep, I11. Pax-
MaTyAAQ€B CAEAAA COOTBETCTBYIOUIME BBIBOABI
O CEMaHTHYECKOM IIPUPOAE CAOBOCOYETAHUI, BHY-
TpeHHEeN CMHTAKCHYE€CKOM KOHCTPYKIIMH, ITAPAAUT-
MaTHYeCKUX GpopMax, CHHTAaKCHYeCKOM KOHTEKCTe
U BappupoBaHUU. MBI He OINOEeMCsI, €CAU CKaXeM,
4TO OHM, B CBOIO OYepeAb, BMECTe C APYyTHMH Hay4-
HBIMH BO33PEHMAMU IO CAY>KUAN TOAYKOM AASI pa3BH-
THUS TPEThEro HalpaBACHUS CUCTEMHO-CTPYKTYPHOM
AVIHTBHCTHKH.
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B rTpervem HampaBAaeHHMH, T.e. IIpOBeae-
HHHN OTACADbHbBIX Me)KAI/ICL[I/IHAI/IHaprIX Hay‘-IHO-
HCCAEAOBATEABCKUX PAabOT Ha OCHOBE TEOPUH CeMaH-
THYECKOTI'O ITOASI, BOCHOBHOM HayaA0Ch B 70—80-e ropbr
IPOIIAOTO BeKa. B CBS3H ¢ 9THM A€KCHKOAOTHS y36eK-
CKOTO 5I3bIKA ITepelIAa M3 OIMCATeAbHOM CTAAUH B HO-
BYIO TEOPETHYECKYIO CTAAMIO. DTOT JTAll XapaKTepu-
3yeTcs u3y4eHreM AeKCHKHU KaK I]eAOCTHOH CHCTeMbl,
COCTOSIIeN U3 ONTPEACACHHbIX CEMAHTHUYECKHX IPYTIII,
OTHOIIIEHHI OIIPEAEACHHBIX CMBICAOBBIX 9AEMEHTOB.

Pe3yAbTaThI HCCAEAOBAHHS H HX 00CYKAEHHE

3a mpomeale TOAbI CO3AQHbBI ACCSATKH KaHAM-
AQTCKUX AHCCEPTAIMil U MOHOTpaduil, B KOTOPHIX
SI3BIKOBBIE EAMHUIIBI PacCMATPHUBAIOTCA C TOYKH
3peHHUs CUCTeMHO-CTPYKTYPHOM AMHTBHCTHKH C HC-
IIOAB30BaHHEM COOPAHHBIX IIEHHBIX MATEPHUAAOB I10
po¢eCcCHOHAAPHOM AeKCHKe, 300HUMaM U GUTOHU-
MaM y30eKCKOro sI3bIKa. LI3MeHHANCh OmpepeAeHus
CAOB, 0003HAYAIOIINX ACHCTBUE, COCTOSHHE U 3HaK.
B xampmparckux auccepramix M. Koukoproesa,
P. Pacyaosa, C. MyxamepoBoni, C. I'nécosa, 3. Xycau-
HOBOM, M. Pacyaosoii, P. Cadaposoii, I. HemaTosoii,
B. I'manuesa, H. Humonosoit C rmoMolgsro oHOMacu-
OAOTI'MYECKOr0, KOMIIOHEHTHOTO aHAAM3a, BAAEHTHOTO
U CTPYKTYPHOTO METOAOB BbISIBASIIOTCSI CHCTEMATHIe-
CKHe CBOMCTBA AeKCHUKH Y30€KCKOTO SI3BIKA.

ITupoko HccAeAOBAHBI TAKOKE TIPHIUHBI 00beAU-
HEHHUS SI3bIKOBBIX EAMHHI] 110 3aKOHAM AHMAAEKTHUKH,
00pa3oBaHMsI OTAEABHBIX AEKCHKO-CEMAHTHYECKIX
rpynn 1 AupQpepeHInalii UX OT APYTHX YACHOB
3TOM I'PYTIIIBI ITO OIIPEASACHHbIM IPU3HaKaM. B vacT-
HOCTH, IIPOAHAAUZHPOBAH (peHOMEeH I'PAAYHOMHHU
B AOKTOpcKux auccepranusax O. bosoposa u xan-
aupata III. OpudrxonHoBoi, peHOMeH MapTOHUMHUH
b. I'manuesa, penomen runonumun P. Cadaposoi,
$eHOMeH AMIIeHHS B KAHAMAATCKOM AUCCEePTAI[UH.
auccepranuu A. Hematosoit. Taxke cpean pabor,
BBIIIOAHEHHBIX 110 TPeTbeMy HalpaBAeHuUIo, A. A6-
ayasaes, P. Konrypos, 3. Taxupos mo cucTeMHO-
CTPYKTYPHBIM OCOOEHHOCTSIM A€KCeM, BBIPaXKaIo-

IIUX OIleHKy U oTHommeHHe, A. CaakasaMaHHA3E II0
CEeMaHTHKO-CUHTAKCUCY Y30eKCKHIX AArOAOB K.3.H.
AMccepTaliMoHHbIe Tpymbl, X. MyxuapuHOBa (rAa-
roabl, umuTupytomue 38yk), K. Paxmon6epauesa
(raaroasr SPeHI/I}I), K. XaaukoBa (TAaroasI AeficTus),
T. Mycaesa (raaroanr cmpicaa), O.KanampaTckas
1 pokTopckas auccepranuu [lapunosa. (pa6oune
raaroabt) u C. MyxamMmepoBa.

3akAoueHne

HTax, B y36eKCKOM SI3BIKO3HAHUH U3YYeHHe SI3bI-
KOBBIX €AMHHI] HA OCHOBE CEMaHTHYECKOTO ITOAS
uMeeT cBo uctopuo. MccaepoBanus B aToit 00-
AACTH aKTHUBHO IpoAoAKaroTcs. HasBanus 1iseToB
B TOBOPAX SIBASIOTCS OAHUM U3 CPEACTB HHAHUBHUAY-
AAM3AIIMH pedr IepcoHaka. MHOTue U3 9THX CAOB
IpUOOPETAIOT B IPOU3BEACHUH COOCTBEHHOE CTH-
AUCTHYECKOe 3HaYeHHe 1 CAY>KaT BHIITOAHEHHIO dCTe-
THYeCKOM QYHKIIHU CO3AQHIUS 00pa3oB. MccaepoBa-
TEAU CIIPABEAAUBO IIOAYEPKHBAIOT, YTO AUAAEKTHAS
A€KCHKA UTPaeT BAXXHYIO POAb B SI3BIKE ApaMaTHye-
CKUX IIPOU3BEAEHHUIL. DTO MbI HAOAIOAQ€M BO MHOTHX
paboTax 1o M3ydeHHIO S3bIKa Y30eKCKUX IIPOU3Be-
AEHHI HCKYyCcCTBa. B IleAOM 3HaueHUe AMAAeKTHOM
AEKCHKH BEAHKO B IIOBBIIIEHNUH IeHHOCTH UCKYCCTBA
CAOBa B XYAOXKECTBEHHBIX IIPOU3BEACHHAX. DTO MBI
MO>KeM HaOAIOAQTh BO BCeX HAYYHBIX paboTax, rae
M3y4aeTcsl SI3BIK XYAOXKEeCTBEHHOTO IIPOU3BEACHUS.
Hanpumep, uccaepoBareas b. Qarisyarae obparua
BHUMaHIUe Ha ABA Pa3HBIX CIIOCO0A MHAUBHAYAAU3A-
LM pedH ITePCOHAXKEHN TOCPEACTBOM AUAAEKTHKU —
IIPUAQHNE CBOEOOPA3HOM pedr IPeACTaBUTeAed
AMAAEKTa B MECTHOCTH, TA€ TIPOMCXOAUT AeHCTBHE
IIOBECTBOBAHMS IIPOM3BEACHNS], BBEACHHE IIPEACTA-
BHUTEAEH APYTUX AUAAEKTOB K MECTY, TA€ IIPOUCXOAUT
PaccKas 0 MpOU3BEACHUH, U IIPOM3HOCST CBOIO peyb.
PaccmarpuBasi AekcHyeckre 0COOEHHOCTH 3I0Ca
«Aanompi>, C. TypcyHOB n3yyaeT AMAAeKTHYIO
AEKCHKY B Hel, pa3speAsis ee Ha AeKCHYeCKHUe, IpaM-
MaTHyecKue, poHeTHYeCKHUe U Ppa3eoAOrHIecKue
AUAAEKTH3MBI.
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Abstract. This article discusses the formation of the theory of the semantic field and the study of
the names of colors on this basis. The semantic field theory originated in European linguistics and
became popular all over the world. In particular, Uzbek linguists have effectively used this theory
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CTAHOBJIEHUE TEOPUU CEMAHTUYECKOIO Nong
U U3YYEHUE HA3BAHUUN LULBETOB HA 3TOM OCHOBE

Annoranmsa. B paHHOI cTaThbe paccMaTpuBaeTcs pOpMUpPOBAaHHE TEOPHUU CEMaHTUYECKOIO
IIOASI ¥ U3y4eHHe Ha3BaHMII I[BETOB Ha 3TOM OCHOBe. TeopHs ceMaHTHYECKOTO ITOASl BO3HHKAQ
B eBPOIIEHCKO AMHIBUCTHKE U CTAAQ ITOITYASIPHOM BO BceM Mupe. B yacTHOCTH, y36eKcKie AMUHIBUCTbI
3¢ PeKTUBHO HCIIOAB30OBAAM ITY TEOPHIO M €€ MEeTOAbI HCCAEAOBAHUS ITPU MCCACAOBAHUU AEKCHKHU.
B aaHHOI cTaTrbe OTMe4YeHBI MHTEpPECHble MHEHHs, AAHHbIE NOHATHIO CEMAHTHYECKOIO ITOAS
Pa3AUYHBIMU FOCYAAPCTBEHHBIMU AMHIBUCTAaMH, A TAKXKe BBICKA3aHbI ONPEAEACHUS], AAHHbIE STOMY
TePMUHY y30eKCKUMU YIeHBIMU.

KaroueBbie cAOBa: AGKCHYECKHE EAMHHMIIbI, CEMAHTUYECKOE ITOA€, SI3bIKOBbIE€ PAKTOPHI, TEMATH-
YyeCKasi AMHMS, KOMIIOHEHTHBIN QaHAAW3.

BBeaenne

HssectHo, uto ®. pAe Coccrop akmeHTHpOBaA
BHHMaHI€E AMHIBHCTOB Ha BBISBA€HHU OTHOIIEHHUHN
ME3KAY SI3bIKOBBIMH €AMHHUIIAMU 1 ITOKa3aA HAAUYHe
MApaAUTMATHUYeCKUX U CHHTarMaTH4eCKUX TUIIOB OT-
HommeHM. VIHTerparus sS3bIKOBBIX €AUHUI] B OIpe-

AEAeHHBIe ITAPAAMTMBI HA OCHOBE ONPEAEA€HHOTO
06'be AUHSIIOIEr0o 3HAYeHUS BIIOCAEACTBHUHU TIOPOAUAQ
TEOPHIO MOASI B SI3BIKO3HAHUU. B A3bIKO3HAHUU TIOA
IIOA€M TIOHMMAETCSI COBOKYITHOCTD SI3bIKOBBIX €AH-
HUI] (npeHMyLueCTBeHHo AEKCHYECKUX eAI/IHI/II_[) s
00'beAMHEHHBIX OOIHOCTHIO «3HAYEHHUS > (cerp—
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JKAHHS) M OTPAKAIOIMX MOHATHIHOE, PeAMETHOe
MAM QYHKIIMOHAABHOE CXOACTBO OIIpeAeAseMbIX
COoOBITHIL. B 513bIKO3HAHUH OCOOEHHO MIUPOKOE pac-
IPOCTPaHEHHe ITOAYYHAA TEOPUS CEMAHTHUYECKO-
ro moast. FI3BecTHO, 4YTO TepMHH «CeMaHTHYeCKOe
IMOA€> OBIA BBEACH B I3bIKO3HAHME HEMEITKUM AWHT-
BuctoM I. Mincenom. IIpu onpeaesennn cemanTuye-
CKOTO ITOAS Y4eHBIH OITUPAACS HE TOABKO Ha AeKCHYe-
CKY0, HO ¥ Ha IPaMMaTHYeCKYIO0 OOIHOCTD CAOB, TO
€CTb AASL TOTO, YTOOBI CAOBA BOIIAM B OAHO U TO K€
CEMAHTUYECKOE TIOAE, TOMUMO HAAWYKS O01IIero 3Ha-
YeHNs], HeOOXOAUMO IIPUHAAAEXKATD K OAHOM I'PyIIIIe
caoB. Takum ob6pazom, B pabotax I. Mncena Boipa-
>KEHbI B3TASIABL HA TO, YTO SI3bIKOBbIE (AKTOPBI —
Mopdoaorudeckre GOpPMbI SBASIOTCSA KPUTEPHAMU
00beAMHEHNS TOTO HAU HHOTO CAOBA B OAHY TPYII-
mmy. B wactHOCTH, B cnenjuaapHOM cTarbe I. Mncen
BBICKa3aA MHEHHE O HEOOXOAUMOCTHU OIPeAeACHHUS
CeMAaHTHYeCKOT'O IIOASI CAOBA IO €0 MOPOAOTHYe-
ckuM popmam. Ho y yaeHbIX pasHble MHEHUS IO T10-
BOAY OIIPEAEACHHUS CEMAaHTHIECKOTO ITOASL.

MeTOAOAOTHSI H METOABI HCCAEAOBAHMS

Hampumep, B caoBape O.C. AxMaHOBOH OHO
OIIpeAeAsieTCs TaK:

1) ceMaHTHMYECKOE MOAE — YaCTh ACHCTBHTEAD-
HOCTH, OTA€A€HHAS] Y€eAOBEYECKHM OIIBITOM U TEO-
peTHYeCcKH UMeIOIasi aBTOHOMHYIO A€KCHYECKYIO
MHKPOCHCTEMY TOT'O HAY HHOTO BHAQ B KOHKPETHOM
SI3BIKE;

2) HabOp CAOB M BbIPaXkeHUIt, COCTABASIONIUX
TeMAaTHUYeCKYI0 AUHHIO; CAOBA M BHIP’KEHUS S3bIKA,
OIIpeAeAsIoNIYe ONIPeACACHHOE ITOAe 3HAYEHHI C MX
CYMMO¥.

IToa monsTueM cemautuueckoro moas FO.H. Ka-
PayAOB IIOHUMAET IPYIIITY CAOB OAHOTO SI3bIK3, COAEP-
JKaTeAbHO CBSI3aHHBIX APYT ¢ ApyroM. Aas O. B. Cu-
BEeprHHOI CEMAaHTHYECKOe [TOA€ IIPEACTABASIET COOOI
TPYIIIY CAOB, XapaKTePU3YIOIUXCSI OAHUM U TeM XKe
3HaueHHeM 1 00beANHEHHBIX IT0 IPU3HAKY, OIIpeAe-
ASIEeMOMY B CEMAaHTHYECKOM ITOAE.

CymecTByIOT pa3AMYHbIE METOABI OIIpeAeAe-
HUS U aHaAu3a ceMaHTuueckoro moas. H.I. Aoa-

rMX yKa3aA S coco6oB ee BhiaeAeHuUs:: 1) cTpyk-
Typa; 2) ICUXOPHU3UOAOTYECKHH; 3) CTaTHUCTHKA;
4) ICUXOAMHTBHCTUYECKAST; S ) ceMaHTUdecKast. Tak-
ke H. I. AoArnx orMevaer, 4To pu aHaAu3e CeMaH-
THYECKOTO IIOASI MOT'YT OBITb HCIIOAB30BAHbI CAEAYIO-
mue MeTOABL: 1) MeTop KOHTEKCTYaAbHOTO aHAAU3A;
2) pacIpeAeAuTEAbHBIN METOA; 3) IpeoOpa3oBaHUe;
4) KOMITOHEHTHBIN AHAAM3; 5) CTATHCTHUKA; 6) MCH-
XOAMHTBHUCTHYeCKUIL. [To MHeHHIO y36eKcKoro yde-
Horo III. MickanpapoBa: «Isyuenne coaepskaHus
a3b1Ka (CMBICAOBOTO) MOAEBBIM METOAOM CTaAO OA-
HUM U3 CaMbIX 3QPeKTUBHBIX U YAOOHBIX METOAOB.
MeToabI OIIO3UITHOHHOTO0, KOMITIOHEHTHOTO aHa-
AM3a U KOHTEKCTYaAbHOTO aHAAM3a IIOMOTAIOT pas-
ACAUTD TIOAS Ha AeKCHKO-ceMaHTHueckue (ACM)
1 QYHKIMOHAABHO-ceMaHTHYecKue Toas (PCM).

WsBecTHO, uTo Hemernkuit AuHTBUCT 0. Tpuep
OCHOBAA TeOpeTH4eCcKoe U3ydeHHe CeMaHTHIeCKO-
IO IIOASI CAOB. B cBO€# MOHOTpadyy yueHbIHN H3ydaA
3HAYEeHHE CAOB, CBSI3bIBasI MIX C MOHATHUSIMU. Bo BBeae-
HHUH K cBoeil MoHorpauu 0. Tpuep mopdepkusaa,
4TO pasBUTHE MMOHATHI U CeMaHTHIECKOe PA3BUTHE
cAoBa B3auMocBs3aHbl Ilo3aHee Teopus moas mo-
HSTHI ObIAQ AOIIOAHEHA M YTOYHEHA <«IIOAeM 3Ha-
yeHuii» I. MnceHa u «moaeM aaeMeHTapHbIX 3Ha-
gyenuii> B. Ilopcura. A A. MoAAec BHICKA3aA MBICAD
0 HeOOXOAMMOCTH HM3y4YeHHUs] CeMAaHTUYeCKHUxX 00-
AacTeil B 00pa3Ijax, COCTOSIIINX U3 IPOTUBOMIOAOXK-
HBIX U COOTHOCUTEeAbHbIX CAOB. B. Ilopaur B cBoeit
CTaTbe HUCIIOAb30BAA HOBbIE METOABI HCCAEAOBAHUS
ceMaHTHYeCKHUX rmoAed. [To ero caoBaMm, cMbicAOBOE
IIOAe MOKET HaXOAUTHCS He TOABKO B ITPEACAAX OA-
HOW KaTeTOpUH, HO U B IPEAEAAX PA3HBIX KaTeTOPHUIL.
Ilo muenmio B. ITopcura, caoBo «pyka>» mpuHaaae-
KHUT K TOMY XK€ CeMaHTHYEeCKOMY ITOAIO, UTO M < Aep-
JKaTb>»>, «KBUACTb>» U <E€CTb>.

A A.DAbMCAEB OTKpBIA HOBYIO 9Py B T€OPHH
CeMaHTHYeCKUX MoAeil. B cBoeit cTaTbe, omybAnKo-
BaHHOH B 1960 T., OH IpOBeA KOMIIOHEHTHbIN AHAAU3
CEMAaHTHYeCKOTO ITOAS POACTBEHHBIX X BOCHHBIX Tep-
MHHOB U IIOKa3aA HAAMYHe 3aKOHOMEPHOCTeMH, CBSI-
3BIBAIOIITUX OAHO TTOA€ B CEMAaHTHKE CAOB. AHTAUI-
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ckuit AuHrBucT J.A. Hafipa o6paTua BHUMaHMe Ha
MEeTOA KOMITOHEHTHOT'O aHAAW3a M BBICKa3aA MHEHHE,
4TO KOMIIOHEHTHbIN aHAAM3 TIOAe3eH IPU U3YIeHUH
CEMaHTHKHU CAOB, OObEAHEHUH UX B OAHY TPYIIILY
u onpepeseHnH ux pasanduit. ITocae saroro pycckue
auarsuctel H.M. Toacron, O.H. CeanBepcrosa,
¢panys A.M. I'pefimac, tarapun T.M. T'apunos npo-
BOAMAH HCCACAOBAHMS, pa3BuBasi MeToA A. EabMcae-
Ba. MeToA KOMITOHEHTHOTO aHAAM3a CHAYaAa IIPHMe-
HAACS B OHOAOTHH, 3aTeM B rpaMMatHKke (B paborax
P. SIko6cona, A. MapTuHa), a 3aTeM B CEMaHTHKe.

Pe3yAbTaThI HCCAEAOBAHHS H HX 00CY>KAEHHE

B Hemer1KoM S3pIKO3HAHUH ITPOKOE PacIpOCTpa-
HeHHe IIOAYYHAO U3y4YeHHe IPYIII CAOB, Pa3A€ACHHbBIX
Ha CeMaHTH4YecKHe moAs. B wacTtHOCTH, B paboTax
HeMelKix AMHrBUCTOB X. Bpunkmana, WM. OpbeHa,
I1.I'pebe, B. IlImuata, I Xean6ura, X. Aupiima raaroast
MIOAPA3ACASIIOTCS HA CeMaHTHYeckHe moast. Hemerkuit
AvHTBHCT |, BpuHKMaH KAaccupuIIMpOBaA FAQTOAbI
CAEAYIOIIMM 00Pa3OM: TAATOABI HATIPABAEHHOTO Aeii-
CTBUSI, TAATOABI AEFICTBHSI, TAQTOABI COCTOSIHHSI, TAQ-
TOABI, BBIPOKAIOIIIME Pa3AMdHbIe COObITHS. [Aaroasi,
00603HaYAOIIINE SIBACHHS IIPUPOABI, YI€HBIF BKAIOYHA
B IPYIIITY TAATOAOB ACMCTBHSL.

ITosTomy m3ydyeHHe TeMaTHYECKHMX HallpaBAe-
HUI A€KCeM, CMBICAOBBIX I'PYIII M IPYIII A€KCeM,
AYXOBHBIX CBSI3€l MEXKAY HUMU COCTaBASIET OAHO U3
IIepCIIeKTUBHBIX HAIIPABACHUI AeKCUKOAOTHH Y30 eK-
CKOTO SI3bIKa.

Bropoe HanmpaBAeHue XapakTepu3yeTcs AeTaAb-
HBIM HCCAEAOBAaHHEM AeKCHIEeCKHUX eAMHHI] B PaMKax
OIPEACACHHOM TeMbl, BbIABAEHHEM HX SI3bIKOBBIX
IIPU3HAKOB, CO3AAHHEM CAOBapei U TAOCCApUeB Pas-
AWUYHOTO Ha3HAYEHMSI.

3akAroueHnmne

B xavecTBe mpuMepoB MOXKHO MPUBECTH Pppase-
oaoru3mbl 1 oMoHuMb!I 1. PaxmaTyAaraeBa, CHHOHH-
MbI A. XOAKHEBa, aHTOHUMbI aBTOPCKOI'O KOAAEKTH-
Ba, MapemMHoAorndeckre eanHuin X. bepauéposa,
P. PacyroBa u pApyrue caoBapu. B aTux caoBapsx
PacKpBIBAIOTCS MX MapaAUIrMaTU4YeCKHe U CHHTAr-
MaTH4ecKre 0COOeHHOCTH Ha OCHOBe BHYTPEHHUX
U BHEIIHUX oTHOmeHu# aekceM. Hanmpumep, I1. Pax-
MaTyAAQ€B CAEAAA COOTBETCTBYIOUIHE BBIBOABI
O CEMaHTHYECKOM IIPUPOAE CAOBOCOYETAHUI, BHY-
TpeHHEeN CMHTAKCHYECKOM KOHCTPYKIIMH, ITAPAAUT-
MaTHYeCKUX popMax, CHHTAKCHYECKOM KOHTEKCTe
U BappupoBaHUU. MBI He OIMOEMCsl, €CAU CKaXeM,
4TO OHM, B CBOIO OYepeAb, BMECTe C APYTHMH Hay4-
HBIMU BO33PeHMAMU IO CAY>KUAN TOAYKOM AASI pa3BH-
THUS TPEThEro HalpaBACHHUS CUCTEMHO-CTPYKTYPHOM
AVHTBUCTHKH.

Cospaercs BriedaTAeHUE, YTO TEOPHS CEeMaHTHYe-
CKOTO ITOASI 3apOAMAACDH B €BPOIEHCKON AMHTBUCTH-
Ke M CTaAa IIOITyAsIpHOM BO BceM Mupe. B yactHocTy,
y36eKcKie AMHTBUCTHI 9 PEeKTUBHO HCIIOAb30BAAU
3Ty TEOPHIO M €€ METOABI HCCACAOBAHMS IIPU HCCAE-
AOBAHUH AEKCUKH.
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TECHNIQUES FOR RECREATING NATIONAL-CULTURAL
COLOR IN TRANSLATION (Based on the Translation
of Jane Austen’s Pride and Prejudice)

Abstract. The article deals with the problem of preserving the national and cultural peculiari-
ties in the translation of literary works by English writers; the specifics of the use of transmission
techniques without equivalent English realities that create the image of heroes and help to describe
the national identity of the people in Russian and Uzbek are revealed.

Key words: national color, reality, historical perspective, literary translation, transliteration, tran-

scription, lifestyle, customs and moral views of the period.

Hopmoesa Yzuroii Maxamamaiuesna
Anduncanckuii Iocydapcmeenulii
Hncmumym Huocmpannuvix A3vikos, Y3bexucman

NMPUEMbI BOCCO3AAHNA HALUMOHAJIbHO-KYJIbTYPHOI'O
KOJIOPUTA B NEPEBO/JE (Ha maTepuane nepeBopa
pomaHa [IxenHa OctuHa «foppocTb 1 npeayoexaeHue»)

AnnoTanmst. B cTatbe paccMOTpeHa Ipo6AeMa COXpaHeHHs. HAIIMOHAABHO-KYABTYPHOT'O KOAOPUTA

IpU IIEPEBOAE XYAOXKECTBEHHBIX IIPOU3BEACHNI aHTAUFICKUX ITCaTeAeH; BBIIBACHA CIIeIIPHKA HCIIOAD-

30BaHMS IPUEMOB ITepeAadl 6e3 9KBHBAACHTHbIX aHTAUFICKHX PeaAnil KOTOPBIE CO3AAI0T 00pa3 repoes

H IIOMOTI'alOT OIIMCAaTh HAITMOHAAPHYIO MACHTHYHOCTD HApOAQ Ha pYCCKI/Iﬁ u y36e1<c1<1/1171 A3DBIKH.

KaroueBrbie caoOBa: H&LII/IOHaAbeIfl KOAODPHT, pPEaAIL], HICTOPHIECKAs IIEPCIIEKTHUBA, XYAOKECTBEH-

HBII ITePeBOA, TPAHCAUTEPALINS, TPAHCKPHUIILIVS, QHTAUICKASI KYABTYPa, 00pa3 >KU3HHU, 0ObI4an 1 Hpas-

CTBEHHDIE B3IrASIADI IIEPHOAQA.

BBeaenue

HannoHaAbHOCTb — 3TO MaTepHaAbHAsl U Ay-
XOBHasl MAGHTUYHOCTDb KaXXKAOHM HalMH. AyXOBHas
AESITEABHOCTb — 3TO XapaKTep, IOBeACHHEe, MEHTa-
AWTET, )K€AAHUs1, THTEPEChl U APYTHE YCTPeMAEHHS
vyeAoBeKa. TpaauIy, 06psIAbL, OAEXKAQ, My3bIKAAb-
Hble HHCTPYMEHTBI, ObITOBASI TEXHIKA, UMEHA U [e0-
rpapuyeckre Ha3BaHMS TOTO HMAM MHOIO HapOAQ
SIBASIIOTCS OTPa’XeHHEM MaTepPHUAAbHOM KU3HH 9TO-

ro Hapoaa. IlepeuncaeHHbIe Bbllle HallMOHAAbHbIE
0COOEHHOCTH B AUTEPATYPOBEACHNH Ha3bIBAIOTCS
HaITMOHAABHBIM KOAOPHUTOM. B mpomecce nepeso-
AQ XYAOXXE€CTBEHHBIX ITPOM3BEACHHMM COXpaHEeHHe
HAIIMOHAABHO-KYABTYPHBIX F HCTOPUYECKUX 0COOeH-
HOCTel He0OXOAUMO IIOTOMY, YTO KYABTYPOAOTHYe-
CKHMM M UCTOPUYECKHM ACIIEKThI ABASIOTCS BaXKHOM
YaCThIO HE TOABKO COAEPIKATEAbHOM, HO U 3CTETH-
4eCKO MHPOPMAIIUKM OPHUTHHAAA. DTO OCOOEHHO
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3HAYMMO AASL XYAOXKE€CTBEHHOI'O TEKCTAa, OAHOM M3
OCHOBHBIX Y€PT KOTOPOTO SABASIETCS PKO BHIPAXKEeH-
Hasl HaIJMOHAAbHAsl OKpacka COAepKaHHS U pOpPMbI,
9TO BIIOAHE 3AKOHOMEPHO AASL AUTEPATYPBI KaK AAS
crrocoba OTpaskeHHsI ACCTBUTEABHOCTH B 0Opasax.
OT nepeBOAYHKa, TOCTABUBILETO IIEpeA cOOOIT 1IeAb
IIepeBeCTH XyAOXKeCTBEHHOE ITPOU3BeAeH e, Tpeby-
eTcsl TAyDOKOe 3HaHMe He TOABKO IIepeBOAYECKOM
HayKH, HO U AyXa HaI|UH, [IeHHOCTel, ObITOBBIX BbI-
pakeHHUI, HALIMOHAABHOTO XapaKTepa, 00pasa >Kus3-
HU U 00BIYaH, XapaKTePHbIE AASI SI3BIKA ITPOU3BEAE-
Husl. Taioke HEBO3ZMOXKHO NPHUCTYIIUTD K TIEPEBOAY
6e3 AeTAABHOTO O3HAKOMAEHUS CO CTHAEM aBTOPA,
OXBaY€HHOM B IPOM3BEACHUN MECTOM M IeM3aXKeM
TOro BpeMeHH. Kpome TOro, mepeBoAYHK AOAXKEH
OOAbIIIE 3aHUMATHCA 3aAA4EH BOCCO3AAHUS $yHKIIUI
KOHKPETHBIX CAOB, PeNpPe3eHTUPYIOIUX IIPEACTaB-
ACHUS AIOAEH O KM3HH, YeM UX 3HadyeHMs U GpOpMbI
B KOHTEKCTaX.

MarepnaAbl H METOADI

B mameMm w#ccaepOBaHMH MblI HCIIOAB30BAAU
KOMIIOHEHTHBIN aHAAM3, TPaHCPOPMALIMOHHBIMH,
HUCTOPHUKO-aHAAUTHYECKUN M COIOCTAaBUTEAbHBIN
aHAAM3 XYAOXKeCTBeHHOro nepesopa. CoxpaHeHue
HAIJUOHAABHOI'O M KYABTYPHOI'O KOAOPHUTA IIPH IIe-
peBOAe — OAHA U3 BaXXHEMIIMX IParMaTHYeCKHX
3apay, CTOAIUX IIepeA MEePEeBOAYMKOM KAACCHYe-
CKHX AUTepaTypHbIX nIpousBepeHuil. Kak ormeuaer
A.B. PepopoB, mepepaya HAITMOHAABHOTO KOAOPHTA
U CO3AAQHHE UCTOPUIECKOM IEPCIEKTUBDI, COOTBET-
CTBYIOIEM OPUIHMHAAY, IIPEAIIOAATAET OIPEACAEH-
HYIO CUCTeMy OOOCHOBAaHHOIO OTOOpA SI3BIKOBBIX
areMeHTOB [ 1,396 ].

ITpousseaenune Ax. OctuHa «TopaocTb U nIpes-
ybexxAeHue >, BBIOpaHHOe HaMH B KadeCTBe MaTepHa-
AQ ICCAEAOBAHUSI, OXBATBIBAET OOABIION BpeMeHHOM
IIAQCT >KU3HM AHTAMHM — BukTOpHaHCKuMil IepPHOA.
B pomMane onmcaHbl aHTAMIICKHE TPAAUILIMY, HPaBbl,
xapakTepbl XIX Beka, 4TO COCTaBASET HEITOBTOPH-
MbIH HaIlMOHAABHBIN U HICTOpUYeCKUH (pOH Mpou3sBe-
AeHusL. XapaKTepHO 0COOEHHOCTBIO SI3bIKa AJKeltHa
OcruHa sBAsIeTCS ITMPOKOE UCIIOAb30BaHME apXa-

MYHOM A€KCUKH U UCTOPU3MOB. Bce HanmoHaAbHOe
U HCTOpHYECKOe CBOeoOpasie pOMaHa C ero CAOX-
HOM CHCTEeMOM B3aMMOCBS3aHHBIX O0COOeHHOCTeNn
JKU3HU QHTAMYAH BUKTOPHAHCKOTO BpeMeHHU 00s-
3aTeABHO IPeANIOAaraeT yIoTpebAeHHne HOABLIIOrO
KOAMYecTBa peaauil. «IoppocTs u mpeaybexpe-
HUe» — 9TO UCTOpHsI DAn3aber bennet, MoroaOT
»xeHIuHbI 1800-xropoB. B cembe benner nmartepo ao-
Jeperi, U B 9MOXY, KOTAQ EAUHCTBEHHAsI paboTa JKeH-
IIIMH — BBIXOAUTD 3aMyXK 32 OOTaThIX, BCe AEBYIIKH
BBIHY>KAEHbI HICKaTb OOTaThIX XX€HUXOB, YTOOBI 00e-
criequTs baaromoayuue cembu. OpHako Jansaber ot-
Ka3bIBAETCsI BHIATH 3aMY>K 3 IEPBOTO MOTABIIETOCS
MY>KYHHY 1 HAMepPeBaeTCsI BHIXOAUTD 3aMY>K TOABKO
1o Ar06Bu. OHa BCTpeyaeT 3aAyMYHBOIO, THXOTO,
TOPAOTO U 04eHb Horaroro Mucrepa Aapcu, KOTOpPBIit
IIOHaYaAy He HHTepecyeTcs: Dausaber. Co BpeMeHeM
OH HAYMHAET BAIOOASITBCS B ee yM U 00asiHue. DAu3a-
beT AyMaeT, 4TO Aapcu — IOCAEAHUI MY>XXUHHA, 32
KOTOPOTO OHAa MOTAQ ObI BBITH 3aMyK, HO IO Mepe
Pa3BUTHS pOMaHA OHA HAaYMHAeT IIOHHMATh, YTO ee
IiepBoe BIieyaTtAeHue 0 Aapcu 6bIAO OMIHOKOT U YTO
OH BCEI'0 AMIIb HACTOSIUM AXKEHTEABMEH C YEAOBE-
geckuM cepplieM. CTHAD IPOU3BEACHHH HAa CAMOM
AeAe CKy4eH U TPYACH AASL IOHUMAHHMS M MOXET, HO
POMaH MOXeT IIPUBAEYb YUTATEACH, AAXKe He SIBASTIO-
IIMXCSI TIOKAOHHMKAMH < KAACCUYECKOM KAACCHKH > .
B cruae mucbkmenHocTr OCTUH MBI MOXXKeM HabAIO-
AQTh IIpeKpacHOe BhIpaKeHHe 00bIdaeB, MOPAABHBIX
KAuyeCTB M HallMOHAABHOTO CaMOCO3HAHUS, TUIINY-
HBIX AASL aHTAMFICKOM KyAbTYpbI XIX Beka. Borpake-
HHe reorpa¢puyeckix Ha3BaHMIA, IPEAMETOB, PeaAnii
¥ AQKe HPaBCTBEHHBIX YCTAHOBOK U B3TASIAOB B IIPO-
H3BeAEHHHU MeeT CBOH [IPEHMYIIIeCTBa U TPOOAEMbI
IIPU eTO ITepPeBOAE Ha APYTHe SI3bIKH.

«TopaocTs u mpeaybesxpeHne » OYKBaABHO Ha-
CKBO3b IIPOITUTAH UHTEPECHBIMU MBICASIMH 1 HAITOA-
HeH HAaCTOSIUMH dIMoIsIMU. KaxXABIi mocTymok
TAAQBHBIX T€pOeB CAOBHO OKYTaH TOHKOM HUTBIO MO-
PaAH, yKa3bIBasi Ha IPABUABHOCTD UAY HEBEPHOCTD
UX ITOCTYTIKOB U PelleHHUi. ABTOP ITOIIBITAAACH AO-
HECTH AO YHMTATEeAS YTO BCe AFOACKHE IIPEAPACCYAKH
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He UMEIOT 3HauyeHMsl, KOTAQ AEAO KaCaeTCs AIOOBH.
Ha npumepe raaBHBIX repoeB OHa ITOKA3bIBAET, YTO
€CAM OTKHHYTb FTOPAOCTb U IIPeAyOeXAEHHS, 2 TAKKe
OCTaBHTD BCe IPEAPACCYAKH, TO dMOIIMH U YyBCTBA
BO3BMYT BEPX M AFOAM MOT'YT OBITb a0COAIOTHO CYACT-
AuBbL boaee Toro, AskeitH OCTHH CMOTAQ ITOKA3aTh,
HACKOABKO BKHO MMETb YyBCTBO COOCTBEHHOTO
AOCTOHMHCTBA, 3HAaTh cebe 11eHY, ObITh CBOOOAHOI OT
AAYHOCTH U BAUSTHHSI CO CTOPOHBI (Book24.ua, Cser-
Aana Bapyx, S Cenrsa6ps 2019).

Ilpu pemeHunm BONPOCOB  BOCCO3AAHUS
HAITMOHAABHO-KYyABTYPHOM HMAEHTUYHOCTH HaIlMH
B IIepEeBOAE, PACCMATPHUBAEMOM B AQHHOM CTaTbe,
MOXXHO B3SITb B KauyeCTBe IIpUMepa IIepeBOAbI IIPO-
M3BEACHHH AHTAMMCKUX ITMCATEACH Ha APYTHUE A3bIKH.
Takue TepMUHBI, OTPaKeHHbIE B AHTAUNCKHIX AUTE-
PaTyprIX HPOI/ISBeAeHI/IﬂX, HPI/ICYIJ.[I/IC AHTANYaHaM
TPAAULINH, BEXKAUBbIE AEHICTBISI U CAOBA, OBITOBBIE
BBIPaKeHHsI, 00bIYan, TOCAOBHIIBI, OTPBIBKU U3 U3-
BECTHBIX ITeCeH UAM AeTeHA, AUOO ITpeAMeThI ObITa,
My3bIKaAbHbIE HHCTPYMEHTBI HeUeTKO OITMCAHBbI B ITe-
peBOAE UHUTATEAIO, SIBASIONIEMYCS IIPEACTABUTEAEM
APYIOTO HapOAQ, APYTOM KYABTYPbI, AECTBEHHOCTD
IIPOU3BEAEHHS, TO, UYTO ABTOP XOUeT AOHECTHU AO YH-
TaTeAs, U TIOAHOE BIIEYAaTACHHE, KOTOPOe AOAXKHO
OBITH IOAYYEHO OT IIPOU3BEACHMS, TOTEPSIHHBIIL.

Poman «ToppocTs u npeaybexaeHre>, U3AaH-
HbI B 1813 ropy, siBAsieTcs meAeBpOM MUPOBOM AU-
TepaTypbl X HOBBIM 3TAIIOM B Pa3BUTUH IICHXOAOTH-
9eCKOro poMaHa ¥ peMUHHCTCKOTO U3paHusA. XOTA
OHO 6b1A0 co3paHO 60aee 200 AeT Hasap, Mpou3Be-
AeHMe, He [ToTepsIBIlee CBOeH IOIyASPHOCTH U AKTy-
AABHOCTH AQXKE AASI CETOAHSIIHUX YUTATeASH, HaIpsi-
MYIO COEAMHHAO >KM3HEPAAOCTHOCTD MTUChbMEHHOM
pedu mucaTeAsl U MIOBECTBOBAHHE O PAa3BUTUU CO-
6b1THIL. POMaH MHOTO pa3 9KpaHU3UPOBAACS U OBIA
HPI/ISHaH OAHHM U3 AY‘IHII/IX HPOI/ISBeAeHI/II;I ana 10
PSIAY pPEUTHHIOB.

B cembe benner BbIpOoCAM IATH KPACHUBBIX, Ca-
MOCTOSITEABHBIX U YMHBIX A€BYIIEK C Pa3HbIMH Xa-
paxrepamu. PapoCTb poAuTeAelt, AIOOSINIX UX ITO-
CBSTHBIIUX UM BCIO CBOIO KHU3Hb, OMpPayaeT TOABKO

OAHO — Yy HUX HeT IIPUAAHOTO, YTOOBI BBIAATD AEBY-
ek 3aMyX. [Ipobaembl BHyTpeHHelt 60pbOBI, AOBe-
PUH U HeAOBEPUH, Oe3rPaHIIHON AIOOBH PACKPBITHI
B KHUT€e C OOABIIIM IICHXOAOTM3MOM 1 OPHTAHCKUM
IOMOPOM.

O6pamieHre K y30eKCKOMy IepeBOAY pPOMaHa
«ToppaocTs u mpepybexaeHre>, BBIIOAHEHHOMY
Askx. OCTHHOM, TO3BOASIET BBLIBUTD KOMITAEKC IIPH-
€MOB [IEPEBOAA AHTAMMCKUX UCTOPUYECKUX PEAAUIT
Ha y30eKCKUil HAU PYcCKuit si3bIK. OAMH M3 TaKUX
npreMoB — TpaHcauTepanus. Hanpumep: officer —
odunep, Captain — xamuran. Ho caoBa, 0603Hava-
IOIIYie BOMHCKOE 3BaHNe B AAHHOM IIPUMepE, ObIAK
IIepeBeAeHbI Ha y30eKCKHUII SI3BIK He TPAaHCAUTEpa-
1elt, a OGBIYHBIM [IePEBOAOM, T.e.: officer (aHr.) —
oduyep (pyc.)- zobit (y36)

With the officers!” cried Lydia. “T wonder my aunt
did not tell us of that.” [6, c. 20]

— Koduyepam! — 3azorocura Audus — Ioye-
My e memywika Ham 06 amom He ckazaaa? [ S, c.21]

— 306umaap
Awnpns. — Axup xoaaMm Oy TyFpHAa Xe4 Hapca
Aemaraspu-Ky! [7, c. 38].

HexoTopsle HaMMEHOBAHUS AOAKHOCTEN U BO-

O6maan?! — xafpaTaaHAH

MIHCKYIe 3BaHUS IIEPEBEACHBI C aHTAUICKOTO Ha pyc-
CKUFt 1 y30eKCKUIT SI3bIKK TPAHCAUTEPALIHell HAllpHy-
mep, Captain (aur.) — xanuman (pyc.) — kapitan
(y36.)

Opanako mepesBoa caoBa colonel (anr.) — noa-
xosnux (pyc.) — polkovnik (y36.) a2t Ha 06a s13bIKA
IIePEXOAHBIM METOAOM IIEPEBOAQ:

Anr: Lydia declared herself satisfied. “Oh! Yes- it
would be much better to wait till Jane was well, and
by that time most likely Captain Carter would be at
Meryton again. And when you have given your ball,”
she added, “I shall insist on their giving one also. I shall
tell Colonel Forster it will be quite a shame if he does
not” [6,31].

Pyc: O a3, ropasp0o Aydie AOKAATHCS, MOKA
A>KeiH ONPaBUTCSL, TAK KaK K TOMY BPEMEHH Kallu-
tan Kaprep, ckopee Bcero, y>xe ycrieeT BepHyThCS
B MepuTOH. A IIOCA€ TOTO, KaK BbI AAAUTE 9TOT 6aa,
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st 6yAy HacTauBaTb HA TOM, YTOOBI OHU B CBOIO Ode-
peab aaan Apyroit. O6s3aTeAbHO CKaXXy IOAKOBHHKY
dopcrepy, 4TO, ECAM OH He ITOCAEAYET BallleMy IPH-
Mepy, 9T0 6yAeT mpocTo HermpuamyHo [ S, 31].

¥Y36: — Xa, aabarra, JKefiH Ty3aAryHda KyTu6
Typcak sxum 6yaapu. ByHuHr ycrura y mairrada
karmutan Kaprep xam MepuToHra KaiiTub keaca Ke-
pak. MeH cuspaH KeinH yHU 3u€¢aT Oepuiira Max-
6yp xuaamaH. [ToakoBauk Qopcrepra aca'y 6yHAaH
KOYaAHMTaH 6yAca, yaT 6yAuImmrHY aittaman [ 7, 53 ).

Taxoke, BblpakeHHe HEKOTOPBIX PEAAMI U TO-
IIOHUMOB 0€e3 IIePeBOAA O3HAYAET, YTO IIePEBOAYMK
6oAee TAAQHTAMBO BBIIIOAHHUA CBOO pabory. IToro-
My YTO, STUMOAOTMYECKH HEBO3MOXHO I1ePeBeCTH
Ha3BaHUS Takux MecT, Kak Hesep¢ruaa, ITembepay,
Aour6opu (HasBanuu oco6HsAKOB), Goaee TOrO,
IIEPEBOA, PEAAUIT U TOIIOHMMOB [IOBPEAUA ObI XyAO-
JKECTBEHHBIN KOAOPHT U BHIPA3UTEABHOCTD IIPOU3-
BEACHUSL.

Awr: “T am astonished,” said Miss Bingley, “that my
father should have left so small a collection of books.
What a delightful library you have at Pemberley,
Mr. Darcy!” [6,25].

Pyc: — I, mpaBo, yAMBAAIOCH, YTO HAll OTeI}
OCTaBHUA IIOCA€ CebsI TakOe He3HAUUTEABHOE KOAMYe-
CTBO KHMT, — 3aMeTHAa Mucc buaran. — 3aro, kakas
y Bac npusiTHas 6ubanoTeka B [lembepan, MucTep
Aapcu! [S,25]

¥Y36: — OTamusra myHYaARK KaM KUTOO Kudost
KUATQaHU MEHH XafPOH KOAAUPSIITH, AAM MHUCC
bunraun. — Aexun mucrep Aapcu, cusnusr [lem-
GepAnAaru KyTy6XoHaHI U3 ... [7, 45]

OAHAKO CAeAyeT YYHTBIBATh K TO, YTO €CAH B Ha-
POA€ U KYABTYpE€ IIePEBOAMMOTO SI3bIKA CYILeCTBY-
0T 9KBMBAACHTHI Ha3BaHUI HEKOTOPHIX IPEAMETOB
OAEXADI U OBITOBBIX IPUOOPOB, U ITOT SKBHUBAAEHT
MOXKET CAYYKHTD AASI PACKPBITHS COAEP>KAHUS OPUIU-
HAABHOTO BAPUAHTA IIPOM3BEAEHMS, TOTAQ, 6€3yCAOB-
HO, YMECTHO HCIIOAB30BATh 9TOT METOA [IEPEBOAQ:

Amnr: “Yes, and her petticoat; I hope you saw her
petticoat, six inches deep in mud, I am absolutely

certain; and the gown which had been let down to hide
it not doing its office” [ 6, 24].

Pyc: — A HiwkHas 10bka! Haserocn, Tol Buaeaa ee
HIDKHIOIO 100KY? Aobpbix wecmy 0106imo8 ee CTOSIAN
KOAOM OT I'PsI3H, 51 aDCOAIOTHO B 9TOM yBepeHa. OHa,

KOHEYHO, ITOTIBITAAACDH IIPUKPHITH IAATbeM, HO 8e0b
8ce pasro ece Ov.r0 6udro! [ S, 24]

¥Y36: — Xa, ynune robkacu-yu! IO6xacuHuHT
AOMIMHH KYPAMHIAAPMHU? DTaruparu AOTAAPHH 6ep-

KHUTHII YIyH DAQIIMHY TYIHAPMOKIU OFAAH-10, AeKUH
6y épaam bepmapn... [7,43].

Apyron npumep:

Amnr: Mr. Collins had only to change from Jane to
Elizabeth-and it was soon done — done while Mrs.
Bennet was stirring the fire. Elizabeth, equally next to
Jane in birth and beauty, succeeded her of course. Mrs.
[6,50].

Pyc: Aeaats 6140 Hevero, u Mucrepy Koaanusy
IPUIIAOCh OOPATUTD CBOM B30p Ha DAU3abeT, KOT
pasi To>xe 6bIAA XOPOIIIA, YTO IIOYTH UCKAIOYHAO MYKH
BbIOOpa 1 ropeys coMHeHui. PakTIaecKi MOAOAOH
YEAOBEK IIPUMHMPHUACS CO CBOEH cy,A,b6ofI AdXKe Ha
Hapy MI/IHYT PaHb]l[e, YyeM MUCCHUC BeHHeT yAaAOCb
pasBecTu oross B kamuHe. Mtax, Aussy, cmossuas
nocae Ascetin no 803pacmy u Kpacome, CO8ePUIEHHO HA-
mypavHo HacAedosara noroxcerue cmapueii [ S, 47].

¥Y36: Mucrep Koaauns xuanmmu xepak 6yaran
Hapca KI/ISAapHI/IHF 6I/IPI/IHI/I HNKKUHYUCUTA aAMalll-
TUpHUII 9AM. Muccuc benner xaMuHAArM OAOBHM
VT oApupap 9KaH, Oy Basuda O KapUAAU: EIIH XaM,
kypuHHIHK xaM JKelHAQH GapK KUAMAHAUTAH JAU-
3a6er YKellHHUHT ypHUTa TaHAAHAH [ 7, 79].

B nepBOM IprBEACHHOM BbILIIE IPUMePe HIDKHSISA
acTb XKEHCKOTO IAaThst — petticoat” B pycckom
A3BIKE AAETCS CAOBOM <«HIDKHSS I00Ka», a B y3-
OeKCKOM ITepeBoAe — CAOBOM «I00ka>. Ecau 6br
HIDKHIOIO 9aCTh SKEHCKOM OAEXKABI IIEPEAAAU KaK
<IIOAOA TIAAThSI>»>, YUTATEAD UMEA OBI HOAee ACHOE
npepcTaBaeHre. KpoMe TOro, B TOM 5Ke IIpUMepe CAO-
Ba «IIAQI>» U «MAHTHSI>» YMeCTHee ObIAO OBl Iepe-
BECTH Ha PYCCKHII SI3bIK CAOBO "gown” AAST HAKHAKH,
HaAeBaeMO II0BEPX XEHCKOTO [AAThS, HO IIEPEBOA-
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YHK yIOTPEOHA CAOBO «IAaThe». TeM He MeHee 130-
OpaskeHUe ACMICTBUTEABHOCTHU B IIPOU3BEACHUH He
IIOCTPAAAAO.

Bo BTOpOM mpumMepe 06a ImepeBOAYMKA IIOHS-
AH, 9TO CAOBO “fire”3pech O3HAYaeT He «OTKPHITHIM
OTrOHb>, A «II€Ub>», «YCTPONCTBO, pagKUraroujee
OrOHBb M ObOrpeBarolee IOMeNeHHe>, TI0ITOMY
OHHU ITepeBeAH ero Ha PYCCKUM U Y30eKCKUIT S3bIKH
KaK «KAMUH>. JTO AQeT BO3MOXKHOCTb OTYETAHBO
IPEACTAaBUTH arMOCdepy IPOCTPAHCTBA ¥ BPEMEHH
B [IPOU3BEACHHUL.

Pe3yAbTaThl H 06CyKACHHS

B nepeBopax pomana Asxeitn Ocrun «Ioppoctp
¥ IIpeAy DeKACHIE » Ha APYTHe SI3IKKM MBI MOXKEM Ha-
GAOAATD, YTO 3aA24a AOHECTU A0 HHOCTPAHHOTI'O YH-
TaTeAss 0COOEHHOCTH BpeMEHH M MeCTa IIPOU3BeAe-
HISI TaK, KaK TOT'O XOTEAQ aBTOP, ObIAA IIPEBOCXOAHO
BbIITOAHeHa. IToToMy YTO mpu Iepepade mpousBe-
AeHust. [IpUHAAAEKAIIIETO OAHOM KYABTYPE, IIPeA-
CTaBUTEAIO APYTOM KYABTYPbI HEBO3MOXKHO CO3AATh
BEPCHUIO IIPOU3BEAEHHSI HA APYTOM SI3BIKE, IIPOCTO
IiepeBeAs IPEAMETbI, PEAAVH, TOIOHUMBI, 0ObIYaH,
YyBCTBa U APyrHe MoA0OHbIe 9AeMeHThL KpoMe Toro,
B KOXKAOM HAPOAE €CTb CUTYAIlUH, KOTOpPbIe HEeBO3-
MO’KHO BBIPA3HUTh OAHHM CAOBOM. DTUYECKHE, ICTe-
TUYeCKUe, COLIAAbHBIE, POACTBEHHBIE, APYIKECKUEe
¥l MHble OTHOLIEHWSI, BBIPQKEHUE BEPHI U B3TASAOB
AIOAEHI B ITePEBOAE TAKOKe TPEOYIOT OT IepeBOAYMKA
6oAbIIOro TaAaHTa. B mporecce u3ydeHus pomasa
«Toppocts uIlpepybexaeHre» Kak 06beKTa Hallle-
IO MCCAEAOBAHYSI Mbl CTAAH CBUAETEASIMU TIIATEAD-
HOTO IIOAXOAQ [IEPEBOAYMKA K 9TUM BOIIPOCAM.

ITpumep:

Awnr: Mr. Bennet was among the earliest of those
who waited on Mr. Bingley. He had always intended to
visit him, though to the last always assuring his wife that
he should not go; and till the evening after the visit was
paid she had no knowledge of it [6, 3].

Pyc: Takum 06pa3oM, B AAMHHOM PSIAY TeX, KTO
C HeTepIIeHNEM OXXHAAA NIpHe3pa MUCTepa Burrawy,
mucTep BeHHeT 3aHsA CBOE [TOYETHOE MECTO OAHMM
U3 [epBbIX. BraiiHe OH HU CEeKYHADBI He KOAeOAACS

B CBOEM XKeAAHUHU HaHeCTH cocepy Bu3uT. HecmoTpst
Ha 3TO, €ro CyIpyre A0 CaMOM IIOCAEA Hel MUHYThI
IIPUXOAMAOCH BBICAYIIHBATh 3aBepPEHHsI CBOEH I10-
AOBHHBI B IOAHO! HEBO3MOYXKHOCTH BcTpeuu [ S, 7).

¥Y36: Huma 6yaca-aa, mucrep bunranau 6upus-
qrAapAaH 6yau6, muctep Benner xypranu 6opau.
OuuruHM afTraHAQ, Y XOTHHUTA Xed XaM bopMaii-
MaH AeraHu 61AaH, y epra OOpHIIHY ¥3H AAAAKAYOH
pexaramTHpub Kyiran 6yAn6, XOTHHH 9Ca OXHPTU
AAKMKaraya yHMHT PeXacHAaH bexabap KOATaHAM [ 7,
11].

Muccuc Benner, Mmarb DAn3abera — raaBHOM re-
POMHH POMaHa, KaK PyccKue U y30eKcKre MaTepy, He
AQeT ITOKOSI IIeAb OTAATh CBOHMX AOYepeil HeBeCTaMHU
B Xopoiue ceMbH. XOTs OTel} AeByliek Muctep ben-
HeT, KaK 1 y30eKCKIe U APYTHe OTIL{b, XOUeT BBIAATH
CBOHX AO4epeit 3aMy>K 32 OOraThIX U MPeCTIDKHBIX
XKEHHXOB, My>KCKasl TOPAOCTD He II03BOASIET MY BbI-
Pa3UTh 3TO XKeAaHHUe )KeHe U OKpy>KaromuMm. B mpu-
BeAEHHbIM BblIlle IIPMEPOM, MbI MOXKEM BUAETD 3Ty
CUTYALHIO.

3akAroueHnmne

Y36ekckas Bepcusi pomana «IToppocts u Ilpea-
ybexxAeHre » OblAa OITyOAMKOBAHA M3AATEABCTBOM
«Suru Acp Asaopn> B 2016 roay B mepesope My-
xa66ar Mcmanaosoit. OAHOM U3 IPUYUH pacIlIupe-
HUSI AyAUTOPHU Y30eKCKUX YUTaTeAeH, KOTOPbIE AO
CHX IIOP YUTAAH 3TO IPOU3BEACHUE HAa AHTAUICKOM
Y PYCCKOM SI3BIKAX, SIBASIETCSI U3AOXKEHHUE IIPOH3BeAe-
HUSI Ha y30€KCKOM sI3bIKE, 2 BTOPO# X CAMO¥ BaXKHOI
IPUYUHON SIBASIETCSI QHTAMICKAsI KyABTypa, 00pa3
XKU3HH, 0ObIYAK ¥ HPaBCTBEHHBIE B3TASIABI IIEPHUOAR,
OIHCBHIBAEMOTO B IIPOM3BEACHHUH, FAPMOHUPOBAAH
¢ obpasoM xu3HU y36ekckoro Hapopa. OAHOM U3
TAKHUX HAIIMOHAABHBIX OOLIHOCTEM SIBASIETCS IPO-
6AeMa COXpaHEHHUS YeCTHU U LIEAOMYAPHS B3POCABIMU
A€BYILIKaMU, CBOEBPEMEHHOTO 3aMy>keCTBa, cbopa
IPHUAQHOTO U ITOMCKA KeHUXA, BOCIIMTAHHOTO B XO-
polien ceMbe.

AHTAUIICKOE, PYCCKOe U y30eKCKoe U3AQHUS pa-
0OTBI BKAIOYAIOT BCe BBINIENepedrCAeHHbIe PaKTO-
pol. ClLieHbl, CUTyalluy U SMOLUH, H300pakeHHbIE
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B pOMaHe, 3HAKOMBI YUTATEASIM BCEX TPeX SI3bIKOB.  SI3bIKA, IOCAYXAT OCHOBOI AASI OYAyIIHX paboT 1o

MeTOAbI IIEPEBOAA U OIIBIT, MCIIOAb3OBAaHHBIE II€- CPaBHHUTEAbDHOMY AUTEPATYPOBEACHHIO M IIEPEBOAO-

PEeBOAYMKAMH TIPH IlepeBOAE TOM paboThl Ha 06a  BeACHHIO.
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CHARACTERISTICS, STRUCTURE OF ADVERTISING
TEXT AND PSYCHO-LINGUISTIC ANALYSIS OF COMMON
COMMERCIAL SLOGANS IN THE UZBEK MARKET

Abstract. Advertising texts have been studied by experts in marketing, linguistics, economy and

psychology for along time. This paper investigates advertising texts from linguistic and psychologi-

cal perspectives. The main features and structure of advertising language have been studied. One of

the main parts of advertising text is a slogan, which is a typical brand motto. Common ad slogans in

the Uzbek market were collected and analyzed based on their effectiveness, structure, and linguistic

units. The author’s analysis of how effective slogans should be is given in the conclusion section.

Keywords: advertising text, slogan, title, features of ad texts, the structure of ad text, persuasive,

Uzbek market.

Introduction

The importance of advertising texts and their
impact has been thoroughly learnt only through the
marketing aspects of it. However, as the years pass,
the influence of advertising text is becoming wider.
Its psychological and cognitive effects through the
means of linguistic units are requiring considerable
research studies. The Latin verb advertere, which
means ‘to turn towards, is at the source of the
term advertisement. It is not difficult to see why
advertisers would want to have their message catch
customers’ attention. The copywriters’ goal is to
convince everyone to register their communication,
either for immediate action or future reference
[3]. Advertising language is not only a system of
linguistic and extra-linguistic methods of expression,
subject first to the laws of mass communication and
thereafter to the principles of general literature, but
it is also a language structure. The structure shapes
the addressee’s perception of specific information

while taking into consideration the sociolinguistic,
psycholinguistic, and linguocultural characteristics
of the linguistic context in which the addressee
resides. Advertising text is a sort of text that has
certain purposes, is delivered verbally or in writing,
is planned ahead of time, has autonomy, and is
intended to send a specific message to the audience.
Formations having a predominant commercial
objective — bringing the addressee’s attention to
a certain sort of product or service and persuading
him to choose the advertised product or service,
firm, and brand [1]. In this article, the notion
of advertising text, its linguistic features and its
traditional structure are presented. Moreover, this
paper also demonstrates the analysis of common
advertising texts’ slogans in Uzbekistan.

Literature review

The notion of advertising text

Advertising text is not a new notion. It has been
defined in different ways by different scientists.
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Advertising text is content that aims to capture
users’ attention and compel them to take action
that is consistent with the goals of your advertising
campaign, such as purchasing your product or
service [2]. There is another definition given to this
notion: “advertising text can be both in written and
oral form, aimed at presenting certain information
to the addressee with a commercial goal [9].
Krivonosov explains it with simple words as
the following advertising text is the text which
contains “advertising information” One of its
distinguishing features is that it has information
about an individual, legal entity, product, idea, or
initiative. Moreover, it is aimed at a particular target
audience, the specific group of people selected based
on age, gender, occupation etc. It should also spark
and maintain the interest of users in the product,
legal entity, and products. Finally, it contributes
to the sale of products, ideas, and initiatives [9].
Aliyeva defines the advertising text as a special text
in which the vocabulary has the most impactful
speech potential than any other linguistic means.
With the help of powerful words, advertising text
persuades the addressee, stimulates their interests,
influences their emotions, and creates human needs.
The main purpose of advertising text is to persuade
the addressee to buy a certain product [1].
According to Feshenko, “an advertising text
is a complex semiotic whole, in which there is no
place for random, communicatively unloaded
components because the solution of a pragmatic
problem in such a text is always primary. And this
implies equal attention to the verbal and the non-
verbal, which is especially important due to the
insufficient development of this side of advertising
communication, its non-verbal components” [12].
The main features of advertising texts
The main features of advertising texts are
matching the interests of customers, being addressed
to the potential customer, and carrying information
about the advertised product. According to Vasiloaia
[10], a successful advertising text should have the

following features. Firstly, attention value means,
that ads should intrigue and arouse the curiosity
of the customers. Linguistically, it can be achieved
through puns, changes in word order, neologisms,
etc. Secondly, it should be readable, which means
more colloquial and simple vocabulary, such as
phrasal verbs, idioms, and contractions should
be used. Information should be presented in an
understandable and timely manner. Thirdly, adverts
should be memorable for the recipients. Plenty of
linguistic devices, such as rhythm and alliteration,
can serve at this point. Lastly, it should have selling
power. It should instruct people to buy the product.
Imperatives are the best tools to urge people to buy.
Moreover, using more positive vocabulary can be
also helpful [10].

Depending on the type of advertising texts,
they may have different unique features. Blum
and Molotkov suggest the following types of
advertising texts coupled with their characteristics.
For example, informational texts are known to be
concise and ordinary. They do not usually contain
emotional colouring although they describe and
present the characteristics of a particular product.
Another type of text is reminder text, which is used
when the product is already known to the viewer.
It only reminds us of the product. The next type
is inspirational text. They suggest the product by
repeating the name of the brand several times. Lastly,
persuasive texts convince the customer about the
high quality of the product and persuade them to
buyit [11].

Linguistic means used in advertising language

Advertising language frequently employs
techniques similar to those found in poetic texts.
The mnemotechnical effect of so-called mnemonic
devices (rhyme, rhythm, alliteration, and assonance)
is advantageous. It ensures that the recipient of the
advertisement understands the text and recollects
it at the appropriate time [10]. Different linguistic
means can be used in advertising texts based on their
purpose of it. For example, using rhymes, rhythmic
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structures or literary devices like alliteration,
and assonance are common among advertising
copywriters. Because, these linguistic units can make
the advertising texts more attractive, memorable and
emotional. Especially, the rhythmical arrangement
is one of the most frequently used thanks to its
memorable nature [10].

The structure of advertising texts:

There are different structures of advertising
texts that exist. However, nearly all advertising texts
include a slogan, headline, and echo phrase. As
Mamirova explains main components of the verbal
part of an advertisement consist of a slogan, title, the
main advertising text and echo expression [7].

Slogan — “ (slaugh-gharim) is derived from
the Celtic language and means “battle call”. This
short, clear, and easy-to-pronounce phrase is the
main logical element of an image name or brand,
expressing the essence and philosophy of the firm
and its whole policy in various fields. The average size
of the slogan is 4-5 words, and the maximum size, as
arule, does not exceed 7 words.” The slogan should
be short, easy to memorise, trademark reflection,
and translatable to other languages. Slogans may
help your brand stand out and be remembered. They
can provide customers with a simple approach to
determine whether your brand is right for them.
It is difficult to convey what your brand is about
and one’s purpose in just a few simple words, but
a well-thought-out and appealing slogan may carry
a company for many years [4].

The initial line of text displayed in a clickable
search or context-served ad is known as an
advertising title. Ad titles function as ad headlines
[6]. The title has a strong advertising motive and
refreshes the advertising argument. Approximately
80% of individuals who view the headline are
not intrigued by reading the main content of the
advertisement. Hence, the most important role
of the advertising title is to catch the attention of
potential customers and piques their interest in
reading the advertisement’s text. The advertising title

can be larger than the size of the slogan. The main
functions of the title can be highlighted as attracting
customers, piquing their interest, revealing the target
audience, and selling the goods.

Main ad text (MAT) — as its name suggests, the
main message of the text is presented in this part of
the advertisement. This part reveals the essence and
evidence of the title through argumentation. This
part is created based on the target market’s specific
needs, bids, and feelings. For example, for some
people, rationality is more suited than emotionality.
Mostly, such groups consist of male customers, and
the most favourable goods for sale can be gadgets,
properties, sportswear, etc.

An echo phrase is an expression or a statement
which usually comes at the end of the printed ad
and repeats the main verbatim and motive of the
advertisement. The echo phrase is a usually optional
component for advertising text although it has an
important role in the text. One of its main functions
of it is repeating the message of the text. Moreover,
it gives the view of completion for the potential
customer [9].

Materials and methods

To do this research analysis, seven common
advertising slogans have been selected. Namely, they
are the slogans of Artel, Hot Lunch, Shedroe Leto,
Pantene Prove, Artel and Makiz. They are mostly
found in TV commercials, or on street banners.
Their linguistic and efficiency features have been
learnt. They have been selected based on their
popularity and influence among the Uzbek people.
The advertising photos have been taken from the
YouTube platform, Google and the street banners.

Results

Analysis of seven common advertising slogans
in the Uzbek market,

1. Analysis of the slogan of “Shedroye Leto.”

Uzbek women can easily know what product is
being described by just listening to the “Pazanda
bekalar siri” (The Secret of Housewife Cooks).
This memorable slogan has been taken from the
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advertisement of “IlJeapoe Aeto” (Shedroye Leto
Butter). It is known that every housewife wants
to cook delicious and sweet food for their family
and surprise their family members. This slogan
persuades them to believe that this butter holds all
the necessary ingredients which can turn their food
more delicious. The noun “secret” is a positive and
jingling addition to this slogan.

2. Analysis of the slogan of “Hot Lunch”.

Hot Lunch — ta'mi 0’zgacha mazali (Hot Lunch-
extraordinarily tasty). Whenever one gets hungry,
this slogan comes to one’s mind and inspires that
person to imagine the taste of Hot Lunch products.
The words “tasty” and “extraordinarily” play like an
affirmation. Maybe, the taste of this product may not
be anything “extraordinary”, yet the memory of this
commercial can provide a unique additional taste
to the product.

3. Analysis of the slogan of “Makiz”.

Makiz — muhabbat ila tayyorlangan (Makiz-
made with love). Just through the slogan we can
identify the target market of the commercial. Makiz
is a brand for pastes. Kinds of pasta are made by
housewives. The slogan triggers the feelings of
romantic emotions while just making the pasta of
this brand. Likewise, it can urge you to recollect
the sweet moments from the past. These can urge
housewives to buy this product again and again.

4. Analysis of the slogan of “Akfa Lighting”.

Akfa Lighting — sifat va tejamkorlik uyg unligi
(Akfa Lighting — the integration of quality and
thrift). There is a positive message that the brand is
sending to the property owners through this slogan.

It saves the electric supply. In addition, the product
is high quality. These are two of the most important
features people seek while choosing a brand. This
positivity and saving money can make this slogan
more unforgettable.

vakfaz:

LIGHTING ¥
SIFAT VA TEJAMKORLIK UYG'UNLIGI

Mabrne Fardpe

(8 71} 150 15 51 mﬂﬂﬁnﬂm o
wntasir

5-6. Analysis of the slogan of "Artel”

Artel — xalq tanlovi. (Artel — the choice
of nation)- This is an example of a concise and
persuasive advertising slogan. It makes the viewer
think that everyone is purchasing this brand’s
products and urges him also to buy this. It also
piques the interest of the viewer.

Artel — doimo birga (Artel — together forever).
This slogan does not speak directly to the product;
however, this evokes feelings of shared bonds
with the brand. This slogan can inspire brand
loyalty among customers. No matter what type of
technological product is needed for the customer,
thinking of Artel can be the first option. Because the
words “together forever” may evoke the memory of
this brand. Another important feature of this slogan
is its shortness, making it more memorable and

catchier.
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7. Analysis of the slogan of “Pantene Prove”.

Pantene Prove — Fantastic Smoothness. This
slogan is directed at women dreaming of having
smoother hair. It exaggerates the capabilities of this
shampoo by using the powerful adjective “Fantastic”
It consists of only two words: an adjective and
a noun. This combination makes it perfectly
attractive and memorable. When these words are
heard, it associates the memories of this advert with

the customer.

Conclusion

Adpvertising is more than simply the economic
promotion of branded items; it may also refer to
writings whose purpose is to improve the image of
an individual, group, or organization. The idea of
ads as simple texts that function on a single level has
been questioned in the process: instead, advertising
texts are considered as possibly incorporating
complicated ideas of audience, where readers must
work hard to decipher messages and grasp multiple

address connections. One of the main parts of
advertising texts is ad slogans [3].

Advertising slogans are seen to be an enticing
technique for providing originality for a brand.
Advertising slogans are frequently presented as
jingles because they may generally properly perform
their purpose, promoting brand remembering and
recall (Someyah A., 2013). Advertising slogans
can present the long-term vision and represents
the whole brand not just the particular product
itself (Artel- Together Forever). Copywriters
use different linguistic units to make the slogans
more influential such as repetition techniques,
alliterations, or just a bunch of powerful words.
Slogans are usually one of the most creative parts
of ad texts. For slogans, the golden rule of “keep
things simple” does not apply.

While it is typical to simplify slogans for
conciseness, a body of data suggests that
slogans with a moderate level of complexity in
terms of syntax or semantics will enjoy deeper
processing and easier memory than simpler
ones. Advertising slogans that induce consumers
to assimilate incoming information more
rapidly and thoroughly would be more readily
committed to and recovered from memory, given
the individual’s daily exposure to a barrage of
commercial communications. Implementing this
strategy prevents bogus recollection, which is a big
problem with slogans [5].
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Abstract. This research is devoted to the study of the discursive range of fantasy genre on the

basis of characteristic of intertextuality, and also examine the genre features of fantasy literature and

the specifics of the intertextual connections they carry out. The study concludes that intertextuality

is the basic category for the formation of discursive range of fantasy genre.
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Introduction

The term “discourse’ is widely used in linguis-
tics, literary criticism, sociology, philosophy social
psychology and other fields. It is used in the analysis
of literary and non-fictional texts and has variety of
meanings and definitions.

In our work we consider literary discourse, as
a text in its living semantic and pragmatic move-
ments” in the context of the speaker — the author,
and the listener — the reader and the culture it cre-
ated. When V. P. Rudnev defined literary discourse,
pointed to its peculiarity — the sentences that made
up are neither true nor false, but create an idea of
fictional reality [1].

In modern Russian linguistics, discourse is of-
ten interpret as “a text in the aspect of events’, fo-
cusing on the situation of communication [2]. At
the same time, many researchers V.Z. Demyankov,
G.G. Slyshkin, TV. Milenskaya, E.V. Chernyavkaya,
while defining discourse note its eth its ethnic speci-
ficity, connection with the national mentality and
national culture.

Some linguists such as A.A. Kibrik, V.V. Kars-
nykh and others emphasize the double nature of
such phenomenon as discourse, since it integrates
both the process of verbal and mental activity and
its result. In turn E.S. Kubryakova focuses on the fact
that “discourse should mean precisely the cognitive
process associated with real speech production, the
creation of a speech work, while the text is the end
result of the process of speech activity, resulting in
a certain complete and fixed form” [3].

The ambiguity of the interpretation of the term
“discourse” causes the problem within its classifica-
tion. A.A. Kibrik in his work devoted to the analysis
of approaches to the taxonomy of discourse, notes
as a fundamental parameter for the classification
of types of discourse, he singles out: mode oral and
written; genre it is noted there are still no uniform
principles for distinguishing genres; functional style;
register formality/informality [4].

In turn, A.NPrikhodko says that discourse, like
any linguacultural phenomenon, can be interpret in
terms of its form, content and function, which in re-
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lation to discourse correlates with the environment,
modus/mode and style of communication [5].

Based on the concepts of linguapragmatics and
sociolinguistics, V.I. Karasik identifies categories as:
1.Participants in communication; 2.Terms of com-
munication; 3.0rganization of communication;
4 Ways of communication. At the same time the first
category, the characteristics of social position of the
participants in communication, is the most impor-
tant criteria to distinguish types of discourse [6].

The definition of the concept of “discourse”
proposed by N.D. Artynova it is a coherent text in
conjunction with extralinguistic-pragmatic, socio-
cultural, psychological and other factors, also she
defines it as a text taken in the event aspect. She also
distinguishes discourse as speech immersed in life
[7]. This definition reflects the situational nature of
understanding the discourse, focuses on the situa-
tion of communication.

Materials and Methods

In this study, we consider literary discourse,
which is a king of personality-oriented existential
discourse, representing “a set of literary works that
are the result of a tolerant interaction of author’s in-
tentions, a complex set of possible reactions of the
reader and the text that brings the work into the
space of the semiosphere” [8].

This type of discourse is characterized primarily
by the fact that the author crates a new world, a new
reality on the basis of fiction. This new reality may
coincide with the reality around us, or differ signifi-
cantly from it, but it always uses elements of the real
world to create a “possible” world. At the same time,
the reference of the “possible” new world behind the
literary work cannot be assessed from the standpoint
of truth/falsehood, since most of its denotations are
fictitious.

Any literature creating its own “possible” world,
creates a conditional reality. Depending on how life-
like the literary convention is, primary and second-
ary literary convention is distinguished. The first is
a kind of foundation for any literary work/fiction,

and the second is a special way of reproducing real-
ity, including a change in proportions, a change in
logic, unusual combinations of familiar realities [9].

Features of the discursive specificity of the fanta-
sy genre are determined by its genre characteristics:
1) mixing of genres — in a fantasy work one can ob-
serve combinations of vivid detective and adventure
stories against the background of alove line inherent
in novel. In some works, humor occupies an impor-
tant or even central place; 2) a detailed developed
and described secondary universe, autonomous and
existing according to its own rules, inhabited by
magical creatures that characterize this universe. The
model of the fantasy world is characterized by the
following properties: “a person does not stand out
from its environment, personalization of good and
evil, humanization of natural phenomena, identifica-
tion of microcosm and macrocosm, spatiotemporal
syncretism, binary logic [10]; 3) the main theme of
fantasy is ethical issues, the struggle between good
and evil, sometimes affecting the entire secondary
world, which was mentioned above. In this regard
fantasy considered an instructive literature; the he-
roes remain on the side of good, not succumbing to
temptations, committed to their values and fighting
for them to the end. Devotion to faithfulness, the
idea of virtues is rewarded by the victory of condi-
tional good over evil and the new peaceful life of the
universe; 4) the scenario of quest acts as the main
storyline due to the fact that the most common ar-
chetypes in fantasy are the archetypes of the Hero
and the Path. Aquest is a journey toward specific
mission or a goal The word serves as a plot device in
mythology and fiction: a difficult journey towards
a goal, often symbolic or allegorical [11]. Such con-
struction of the plot is typical not only for fantasy,
but in this genre very peculiar. Ya.V. Korolkova notes
that the scenario of a fantasy quest is determined by
three main components: a) the hero travels in space/
time; b) the hero’s journey has a specific goal/mis-
sion; c) in the course of the journey an internal quali-
tative change of the hero is assumed.
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To study the discursive range of fantasy genre,
one of the basic categories is the category of inter-
textuality, which is associated both with the nature
of the depicted “possible” secondary world in fantasy
works, and with the very nature of this genre, due to
the genetic relationship of fantasy with a fairy tale,
myth, chivalric romance and national folklore.

Intertextuality can be related to any discourse
type, but in fantasy genre it plays the role of forming
the discourse and the genre of fantasy. V.B. Kash-
kin in his study says that any discourse is associ-
ated with previous and subsequent speech works,
that is it exists in the intertextual space. Even the
generation and understating of any discourse di-
rectly depends on intralinguistic memory in the
form of explicit or hidden quotations [12]. Many
researches unanimously agree that intertextuality
provides understanding and interpretation of a text
or discourse.

The very concept of intertextuality was intro-
ducedy Yu. Kristeva in 1967. Continuing the idea of
M. Bakhtin about the dialogue of the text, she came
to the conclusion that “any text is built as a mosaic of
citations, any text is the absorption and transforma-
tion of some other text” [13]. Each text is a repre-
sentation of something new, with its absorption and
mixture of cultural codes of the language, rhythmic
structures and social idioms. Even before a text is
created, language always exists around it, so inter-
textuality cannot be seen as a problem of sources
and influences, it is a field of often automatic, uncon-
scious quotations and anonymous formulas, the ori-
gin of which is difficult to detect. Such intertextual
connections have several classifications. J. Genette
classified and identified the following connections:
architextuality — according to certain characteristics
link texts into one genre; paratextuality — the rela-
tionship of the text with its title or preface; metatex-
tuality — a commentary reference to the pretext,
often critical; hypertextually — parody of one text
by another; intertextuality — the presence of explicit
or implicit links between texts [ 14].

Result and Discussions

In the aspect of genre formation, intertextual-
ity forms a genre through the interaction of texts
in a text space. The text itself is a non-independent
unit, while the intertext establishes a connection
between the text and realities. Addition that can
be correlated with already created texts are inter-
texts. Any text to a greater or lesser extent, is an
intertext. Containing elements of previous a text.
Authors language personality in text-forming, in
the case of fiction is considered as an organizing
category of intertext and involves the presentation
of texts of the text space according to the author’s
picture of the world in order to crate a text of the
intended genre. Within the framework of the tex-
tual space, fantasy is a special genre, characterized
by irrationality and the absence of a clear correla-
tion with the real world, while among themselves
the texts of fantasy works are connected by literary
features, fantasticness and intertextual connection
with myth and folk tale.

As it was mentioned in above, the fantasy genre
is genetically linked with fairy tales, myths and chi-
valric romances, all of which led to the prances of
fabulous and mythological motifs and symbols,
Fantasy texts contain various types of intertextual
nature. Since the fantasy author is faced with task of
re-illuminating the main issues concerning the role
and place of a man in the world, he needs to crate
a system of peculiar markers, codes or symbols that
evoke various sociohistorical and cultural phenom-
ena, events and fats, thus providing emotional reac-
tion to the events depicted.

JK.Rowling’s Harry Potter novels are another
great intertextual example. The first book as an open-
ing to magical world, transfers the reader to magical
realm at the train station, platform 9 34 [15]. It shares
much with Through the Looking Glass by Lewis Car-
roll, including interactions with giant chess pieces.
J.K. Rowling also used platform 9 3% as an entrance
into a magical world, just as Lewis Carrowl used in

the looking glass.
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As an example of internal intertextuality in Harry
Potter books, as in many literary fiction, one can no-
tice a pronounced paratextual connection between
chapter headings and their content — the title of
the chapter “The boy who lived”, like other chapters
makes the reader understand what the chapter will
be about. Internal intertextuality is also expressed by
inserted text. Inserted text can be letters, songs, stories
and diaries, and all of them can be seen in all seven
Harry Potter novels. An example is the sorting hat
song, in which it talks about the history of Hogwarts
and its traditions, thus linking the past and present of
this wizarding world. A story fully featured in the last
seventh books “The Tales of Beedle the Bard” [16] is
a prime example of inserted text.

A good example of external intertextuality in
the Potterian is intext-citation names, such as the
names of magical creatures. Here is the analysis of
a few names as an example; grindylow — creature
living in the Black Lake on the territory of Hogwarts,
the prototype of which is the water evil spirit from
the legends of Yorkshire with the same name [17];
phoenix — a magical bird that can burn itself and be
reborn from the ashes, it’s a direct reference to an-
cient Greek mythology, where the phoenixis a sym-

bol of eternal renewal [18]; boggart — a ghost that
takes the form of what the person next to him is most
afraid of, a boggart is a character of English folklore,
similar to a brownie in Slavic folklore [18].

Conclusion

After analyzing these examples, we can conclude
that in Rowling’s works, external intertextuality is
realized through quotations, foreign and folk words,
and the inclusion of different language styles. In-
ternal — through the introduction of paratext and
inserted text. Internal and external intertextual con-
nections are an important element in building the
world of fantasy work. For more detail consideration
of the manifestation of intertextuality in fantasy, one
should take into account the peculiarities of the con-
struction of folklore workday and literary fairy tales,
since they are the prototypical model in this genre.
We can conclude that the discursive space of fantasy
is distinguished by an increased consistence of vari-
ous intertextual connections, which serves to build
the space behind literary fantasy and to illustrate
feelings and experiences associated with a particular
socio-historical experience. In this sense, intertextu-
ality becomes the main category for the formation of
the discursive space of the fantasy genre.

References:

1. Pyanes B.II. TeopeTHKo-AMHIBUCTHYECKHH aHAAM3 XyAOXKECTBEHHOTO AUCKypca: aBToped. pouc. — M.,

1996.-47 c.

2. Aprionosa H. A. Auckypc // AMHrBHCTHYEeCKMIT SHIIUKAOTIeANdecKuil caoBapb. M: CoBenkas

sHnuKAomneans, 1990. - 136-137 c.

3. Kyb6psxosa E. C. DBoAIOLHSI AUHIBHCTHYECKHX HAEH BO BTOpoit moaoBuHe XX Beka // SI3bIk u Hayka
xoH1a XX Beka. M.: Poc. rymanut. Yu-1, 1995. - 144-238 c.
4. Kubpux A. A. Moayc, XaHp 1 ApyTHe IIapaMeTphl KAACCHPUKALMU AUCKYPCOB / / Bompocs! si3bIko3HaHUSL

2009.-3-21c.

S. TIpuxoppko A. H. Takconomudeckue mapamerpsr auckypca // Sspik. Texcr. Auckypc: Hayunsiit

aapmanax CrasBponoabckoro otaeaeHust PAAK / mop pea. ITpo¢. I'H. Manaerxo. Borm. 7. CraBpomoas:

Nsp-8o CI'TINH, 2009. - 136-137 c.

6. Kapacux B. 1. SI3p1k0BO# KpyT: AMMHOCTD KOHIIENITHI, AUCKypc. M. 2004. — 309 c.

7. Aprionosa H. A. Auckypc // AMHIBHCTHYECKUI 9HIMKAOIeANYeCcKuil caoBapb. M.: CoBenkas

snnurAomneans, 1990. - 136-137 c.

64



DISCOURSE OF FANTASY GENRE

10.

11.
12.

13.
14.
1S.
16.
17.

Oauspko H. C. Xya0sKeCTBEHHDIN AUCKYPC KaK IIOAMAOT aBTOPA, YnuTaTeAst 1 TekcTa // BectHuk Yeas-
6unckoro roc. Yausep. Boim. 60.2011. - 164-166 c.

Kosrys E. H. IToaTrka He0OBIYHOTO: XyAOXKeCTBEHHbIE MUPBI pAaHTACTUKY, CKa3KH, yTOIIUH, IPUTIH,
1 Muda (Ha MaTepuase eBPOTENCKOI AUTEPaTypbI TePBOi MoAOBHHBI XX Beka). M.,1999. — 308c.
Aemuna A. B. Denomen donresu: onpepesenns u ucroku. 2012. — Ne 1(30) http://en.wikipedia.org/
wiki/Quest

Kamxkun B. b. Beeaenne B Teoputo auckypca. M.: Bocrounas kuura., 2010.

Kpucraesa }O. Baxtus, ca0Bo, Artasor u pomas // OpaHifysckast CeMHOTHKA: OT CTPYKTYpPaAr3Ma K [OCT-
cTpyKTypasusmy / mep. ¢ panil., cocr., Beryi, cr. LK. Kocukosa. M.: TTporpecc, 2000.

JKenerr JK. ITaanmMncecTsr: AuTeparypa Bo BTOpoii crenenu. — M.: Hayd. mup, 1982.

Rowling J. K. Harry Potter and the Philosopher’s Stone. Bloomsbury, 1997.

Rowling J. K. Harry Potter and the Deathly Hollows. Bloomsbury, 2007.

Rowling J. K. Harry Potter and Orden of Phoenix. Scholastic, 2003.

Rowling J. K. Harry Potter and the Prisoner of Azkaban, Scholastic, 2003.

65


http://en.wikipedia.org/wiki/Quest
http://en.wikipedia.org/wiki/Quest

Contents

Contents

Section 1. General Philology and LinguisStics . .« v vvviteieeiueieeiieiieiieiieniessesnessssessesssannns 3

Sagatova Zarima Bakhtiyarovna

THE CONCEPT CAT AS A FRAGMENT OF THE ENGLISH AND KARAKALPAK

LANGUAGE PICTURE OF THEWORLD. ... e 3
Gavharoy Isroiljon qizi

CONCEPTIVE PECULIARITIES OF TOURISM TERMINOLOGY

IN UZBEKAND ENGLISH . ... i e et 8

Umrzakov Islomjon Isroilovich
A SPECIAL INTERPRETATION OF SOUTH-NORTH RELATIONS

IN THE WORKS OF WILLIAM FAULKNER . ... ettt eeeens 16
Khabibullayeva Zarnigor

EFFECTS OF SOCIAL STUDY ON TERMINOLOGY ..ottt et aaa 20
Section 2. Applied Linguistics. .« o v vvueiueineiteieeieeieeieeiaesaesassassassassssssssssssssessences 24

Gafurova Gulrukh Bakhtiyorovna
EQUIVALENCE AND PRAGMATIC ASPECTS OF TRANSLATION
OF JOURNALISTIC TEXTS ..ot e 24

Abduvaliyev Maxamatjon Arabovich
SYNTACTIC REPRESENTANTS OF THE CONCEPT OF CONCESSION

INENGLISH AND UZBEK ..ottt e ettt et e et 30
Zokirova Muslima, Alimova Muharram

TYPOLOGICAL CHARACTERISTICS OF ENGLISH AND UZBEKVERBFORMS ........covivvvinnn... 39
Shahzodbek Matnazarov

WAYS OF LINGUISTIC RESEARCH OF COLOR NAMES. . .ottt 42
Shahzodbek Matnazarov

FORMATION OF THE THEORY OF THE SEMANTIC FIELD AND

THE STUDY OF COLOR NAMES ON THIS BASIS . oo et e 46

Nortoeva Ugiloy Makhamatalievna
TECHNIQUES FOR RECREATING NATIONAL-CULTURAL
COLOR IN TRANSLATION (Based on the Translation of Jane Austen’s Pride and Prejudice) ............... 49

Aygul Kosimbetova, Khadicha Suyarova

CHARACTERISTICS, STRUCTURE OF ADVERTISING TEXT

AND PSYCHO-LINGUISTIC ANALYSIS OF COMMON COMMERCIAL

SLOGANSIN THE UZBEK MARKET . . ... e e SS

Section 4. Fiction WOTKS.  c oo vt ittiteneeeeeeeeeeeeeeaeseeseeseseesoesssesseassssssessssosseassnnnse 61

Tashpulatova Visola Ismatullaevna
DISCOURSE OF FANTASY GENRE ...ttt e e e e e e e e e e 61

66



	Section 1. General philology and linguistics
	Sagatova Zarima Bakhtiyarovna,
	THE CONCEPT CAT AS A FRAGMENT OF THE ENGLISH AND KARAKALPAK LANGUAGE PICTURE OF THE WORLD
	Gavharoy Isroiljon qizi

	СONCEPTIVE PECULIARITIES OF TOURISM TERMINOLOGY IN UZBEK AND ENGLISH
	Umrzakov Islomjon Isroilovich,

	A SPECIAL INTERPRETATION OF SOUTH-NORTH RELATIONS IN THE WORKS OF WILLIAM FAULKNER
	Khabibullayeva Zarnigor

	EFFECTS OF SOCIAL STUDY ON TERMINOLOGY
	Section 2. Applied Linguistics
	Gafurova Gulrukh Bakhtiyorovna

	EQUIVALENCE AND PRAGMATIC ASPECTS OF TRANSLATION OF JOURNALISTIC TEXTS
	Abduvaliyev Maxamatjon Arabovich

	SYNTACTIC REPRESENTANTS OF THE CONCEPT OF CONCESSION IN ENGLISH AND UZBEK
	Zоkirova Muslima
	Alimova Muharram

	TYPOLOGICAL CHARACTERISTICS
 OF ENGLISH AND UZBEK VERB FORMS
	Shahzodbek Matnazarov

	WAYS OF LINGUISTIC RESEARCH OF COLOR NAMES
	Shahzodbek Matnazarov

	FORMATION OF THE THEORY OF THE SEMANTIC FIELD AND THE STUDY OF COLOR NAMES ON THIS BASIS
	Nortoeva Ugiloy Makhamatalievna

	TECHNIQUES FOR RECREATING NATIONAL-CULTURAL
 COLOR IN TRANSLATION (Based on the Translation of Jane Austen’s Pride and Prejudice)
	Khadicha Suyarova,
	Aygul Kosimbetova,
	CHARACTERISTICS, STRUCTURE OF ADVERTISING TEXT AND PSYCHO-LINGUISTIC ANALYSIS OF COMMON COMMERCIAL SLOGANS IN THE UZBEK MARKET
	Section 4. Fiction works
	Tashpulatova Visola Ismatullaevna

	DISCOURSE OF FANTASY GENRE


