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FINANSIAL ASPECT — AS PRIMARY FACTOR OF THE STRATEGIC MANAGEMENT

Section 1. Accounting
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FINANSIAL ASPECT — AS PRIMARY FACTOR
OF THE STRATEGIC MANAGEMENT

Abstract: The article is dealt with the assessment of the effectiveness of the enterprise activity
and various approaches for decision-making and the formation of a financial strategy related to busi-
ness management arediscussed. The results of the persuaded studies showed that inthe accomplish-
ment ofthe strategic goals a big role belongs to a logically related set of investment objectives, main
activity and financial policy, where all elements support and intensify each other.

Keywords: Managerial decisions, financial assets, resource investments, strategic decision, busi-
ness administration, investments, financing.
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®UHAHCOBbIN ACNEKT — KAK OCHOBHOM
PAKTOP CTPATETM4ECKOIO YNPABJIEHUSA

AnnoTanms: B cratbe poaeTcs onieHKa 3P PeKTUBHOCTH ACSTEADHOCTH MPEATIPHATHS, PACKPBIBAIOTCS
Pa3AMYHBIE IOAXOADI AASI IPUHATHS pelieHui 1 ¢opMHpOBaHHs PUHAHCOBOM CTPATETUH, CBA3aHHON
C ynpaBAeHUeM 6u3Heca. Pe3yAbTaThl IPOBEACHHBIX HCCAEAOBAHUI IIOKA3AAHU, YTO AASI AOCTIDKEHHUS
CTpaTernyecKux IjeAeil 0OABIIAS POAb IPUHAAAEXKUT AOTUYECKHU CBSI3aHHOMY Ha0OpY HHBECTHILIMOH-
HBIX I]eAeH, OCHOBHOM AEATEAbHOCTU U GUHAHCOBOM IOAUTHUKH, TA€ BCE JIAEMEHTBI ITIOAAEPKUBAIOT
U YCUAUBAIOT APYT ApyTa.

KaroueBblie cAOBa: yIipaBAeHYECKHe pelleHus, UHAHCOBbIE peCcypChbl, HHBECTUPOBaHHEe pecyp-
COB, CTpaTernyeckye pelleHus, ylpaBAeHre OU3HeCOM, NHBECTUIINHY, GHHAHCHPOBAHHE.

Ycemex IIPpEAIIPHATHA, €TO YCTOIZ‘IPIB&H ITO3UITHA po4Had SKM3HECIIOCOOHOCTh 3aBHCAT OT HeIpe-
B PbIHO‘IHOfI 9KOHOMUYECKOM CpeAe€ B AOPATOC- prBHOfI IIOCACAOBATCAPHOCTHU IIpUHHMAaeMbIX
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Section 1. Accounting

YHpaBAeH‘-IeCKI/IfI peH.[eHPIﬂ, KOTOpbIE B CYIIHOCTH
H SIBASIIOTCSI IIPOLIECCOM YIIPABACHHS. ItH penenns
HOCSIT 9KOHOMHYECKUH XapakTep, MpHUHATHE KOTO-
PBIX BbI3bIBAET ABIJKEHHE (I)I/IHaHCOBbIX PecypcoB,
CHa6)KaIOH.[I/IX 6I/ISH€C. I/ICCACAOBEIHI/IH IIOKa3aAH,
4YTO M3 BCEro MHOX>KECTBa peIlIeHI/IfI BBIACASAIOTCA
B OCHOBHOM CTPATETHUYIECKUE, peaAn3alHsl KOTOPbIX
CBs13aHa CO 3BHAYUTCAbDHBIMU MHBECTHULIMAIMH B HOBOE

060pyAOBaHUE, 3aeMOM OOABIINX CYMM, U3MEHEHEUM
TEXHOAOTHH, BbIITYCKOM HOBOTO BUAQ IIP OAYKLIFU HAH
yCAyTH. BOABIINHCTBO ke yIIpaBA€HYEeCKUX pelleHunil
SIBASIFOTCSL TAKTHYE CKUMH, TIPEACTABASIIOIIUME CO60i1
KQXAOAHEBHBI Iporjecc ynpaaeHus. OpHaxo, pea-
AVI3AL¥IS M TEX U APYTUX IIOAPA3yMeBaeT IPOTeKaHUe
PUHAHCOBO-9KOHOMUYECKUX IIPOLIECCOB, UMEIOIINX
pasauunsble neau (Taba. 1).

Tabnuua 1. - Lenn pmHaHCOBO-9KOHOMNYECKNX MPOLLECCOB

®unHaHCOBDIN yUeT

AHaAW3 HHBECTOPOB

Teopus ynpasaeHust

Onepeaerenne NpuObIAK

PunancoBas nHPOpMAIHI

IKOHOMHYECKHE IIPHHIHIBI

— OIIpeAeACHHEe AOXOAOB
— OIIpeAeAeHHe PaCXOAOB
— OTHeCeHUe 3aTpaT BO BpeMeHH

— OIlepAeAeHe IPUOBIAK
IIOTOKOB

— IpoIjecc BHECEHH IIONIPaBOK
— QHAAU3 TPEHAOB

— IPOTHO3UPOBAHHE IPUOBIAK

— IPOTHO3UPOBAaHUE AEHEXIbIX

— aHAAM3 3aAQY
— OIIpeAeAeHHe 9KOHOMHYECKOTO
TIOAOKEHHS

— aHAAU3 KOHTPUOYIIHIT

— OIpeAeAeHIe KOMITPOMHCCOB

OnpepereHne CTONMOCTH

CpaBHHUTEAbHDbIE AAHHbIE

9 PeKTHBHOCTD HCIIOAB30Ba-
HHSA PeCypcoB

— 3aTpaThl MPOIIABIX IEPHOAOB

— 6aAraHCOBasi CTOUMOCTD
— OCTaTOYHASI CTOUMOCTD
— y4eT [IOTEHIHAABHBIX PACXOAOB

- OTPaCAeBOfI AaHAaAMN3

— aHAaAH3 KOHKYPE€HTOB — 3KOHO-
MHUYECKHE YCAOBHA obAacTu BHe-
CE€HM:I IIOIIPABOK

— MHBECTUI[MOHHAA 6a3a
— KAIIUTAAOBAOYKEHUS

— U3DATHE KallUTaAQ

— YeAOBeYeCKUe pecypchl

B OyAyiem

OIIPEAeAeHI/Ie HAaAOI'OB

AHaAmn3 ppIHKA

HHBecTHIIMOHHASI CTOMMOCTD
KamnuTaAa

— TpeOOBAHUS K AAHHBIM AASI B3H-

MaHHS HAAOTOB

— BpeMsI OIIPEAEACHUST AOXOAOB
CpeAcTB

¥ PACXOAOB

— BOIIPOCHI YIIPAaBAEHHUS HAAOTaMHU

— IIOIIPaBKHU B OTYETHOCTH

— AMHAMHMKa I[€HbI aKITHIHI
— TEHAEHIIUA PbIHKA AEHEXXHbIX

— ABIDKYIIIHE CHABI CTOMMOCTH
— MOAEAHM pbIHKA

— CXeMbI ACHEXXHBIX IOTOKOB
— CTOMMOCTD KallMTaAa

— O’KHMAQHUS HUHBECTOPOB

— COOTHOIIEHHE MEeXAY PHCKOM
U AOXOAHOCTBIO

Kax BUAHO 13 TabAUIIBL, BCIO COBOKYIIHOCTD pe-
IeHHI, CBSI3aHHBIX C YIIPaBACHHEM OM3Heca, MOXXHO
YCAOBHO Pa3A€AUTD Ha TPM OCHOBHbIe cdepnl: 1. uH-
BeCTHPOBaHHE PECyPCOB; 2. OCHOBHASA ACSTEABHOCTD,
Jyepe3 UCIIOAb30BAHNE HHBECTUPOBAHHbIX PECYPCOB;
3. opmMHupOBaHKE IPHUEMAEMOTO COYETaHUSA UCTOY-
HUKOB QHHAHCHPOBAHIISL, 00€CIIeYNBAIOLIETO CO3A-
Hue GPOHAOB II0A 3TH PeCYPChL

PacckpoeM BKkpaTiie KaXXAbIH U3 Tpex cdep yIpas-
AeHUS OU3HeCOM.

1. luBecTupoBanue pecypcos. MuBecTunuu
SIBASIFOTCSI TAQBHOM ABYDKYIIIEN CHAOM Aroboro 6us-
HeCa, KOTOpbIE IIOAAEP>KHUBAIOT Bpra60TaHHy10
KOHKYPEHTHYIO CTPATEer IO 1 IPEACTABASIIOT CO60M
BAOYKEHHUSI UIMEIOIXCS HAM BHOBb IIPHOOpETEHHBIX
$OHAOB B CAEAYIOIIIiE OCHOBHbBIE 00AACTH:

. o6op0Tan71 KalMTaA: ACHEXHbIE CPEACTB];
CYeTa K IIOAYYEeHHMIO OT IOKYIIAaTeAeH; 3aI1achl; TOP-
TOBBIN KPEAUT OT ITOCTABIIMKOB U AD. 0053aTeAbCTBa;
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FINANSIAL ASPECT — AS PRIMARY FACTOR OF THE STRATEGIC MANAGEMENT

e OCHOBHOM KaIlUTaA: TEXHOAOTUH, BOIIAOIIEH-
Hble B BUAE 3AQHMUIL, COOPYXXeHHI, MAIIUH 1 060pY-
AOBaHMs, 0QHUCHOTO OCHAIIleHIS;

« HOBbIE PacXOAble ITPOrPaMMbl: Hay4YHbIe pa3pa-
6OTKH; COBEPILIEHCTBOBAHIE IPOAYKIIUU HAH YCAYT;
IIPOrpaMMBI IO ITPOABIYKEHHIO TOBAPOB HAa PHIHOK;
IPOrPaMMBbl OOYYeHHS IEPCOHAAQ H T. A.

ITpu aToM KaK IMOKa3bIBaeT MPAKTUKA, MHBECTHIIH
AOASKHBI He TOABKO ITOAAEP>KUBATD BBIPAOOTAHHYIO
CTpaTeryio IPeATIPUSTHS, HO U COOTBETCTBOBATh TOM
$HMHAHCOBOM IMOAUTHKE, KOTOPAsl CYUTAETCS IpUEeM-
AeMoit. Kpurepun, mpuMeHsiemMble AASI BBIOOpa HOBBIX
HHBECTHINI, 6a3UPYIOTCS Ha KOHIENIUU TeKyIei
CTOMMOCTH, OIIPEAEASIONIeH YHCTYI0 CTOUMOCTD KaK
Pa3HUITY MEXAY 3aTpaTaMy Ha MHBECTHITH H AUCKOH-
THPOBAHHOM CTOMMOCTBIO OYAYIIIIX AOXOAOB.

2. OcHoBHas AeaTeABHOCTb. OCHOBHAS ACSITEAD-
HOCTDb HAITpaBA€HA Ha AOCTIDKEHHE YCTaHOBAEHBIX
CTpaTeruyecKux IleAed U moppasymeBaeT ddpdek-
TUBHOE HCIIOAb30BaHHE Yy>Ke€ HHBECTHPOBAHHBIX
$OHAOB AAsT PabOTHI Ha BHIOPaHHBIX phIHKAX. [1pu
9TOM OCHOBHOM €€ 3apauel ABASETCS IIOAAECPIKAHME
baAaHCa MeXAY BO3AEHCTBIEM KOHKYPEHTHOM IieHbI
U KOHKYPEHTOB Ha 00beM IPOAQK, C OAHOI CTOPO-
HbI, I TPUOBIABHOCTBIO — C APYTOil. Bee omepanuy,
CBSI3aHHbBIE C OCHOBHOI AESTEABHOCTBHIO AOAXKHBI
OCTaBaTbhCs 3P PEKTUBHBIMU IO 3aTPaTaM AAS TIOA-
AEPIKaHUS «TeKyIel>» KOHKYPEHTOCIOCOOHOCTH.

3. ®unancupoanue. Pemenus no puHaHCHpO-
BAHUIO MIPEACTABASIIOT COOOM pasAMYHBIE AOCTYII-
Hble BAPMHATBI CO3AAHUSA QOHAOB AASL MHBECTHUITHIH
U paboThI OU3Heca B AOATOCPOYHOM IIepHOoAe. 3AeCh
BBIAEASIIOTCSI AB€ OCHOBHBIE 00AACTH AASI IPUHSTHS
penteHuit 1 opMHpPOBaHMs PHHAHCOBOM CTPATErUu:
pacHopsbKeHye IPUOBIABIO M OTUMH3ALHS CTPYKTY-
Pl KallMTaAa OpraHU3aIMH.

Kak moxaszaau nccaepoBaHus, meppasi 06AacTb
BKAIOYaeT B ce0s1 pacripepeAeHre IPUOBIAU OT OCHOB-
HOM AeSITEABHOCTH MEXAY BAAACABIIAMH, KPEAUTOPA-
MU U1 peHHBeCTUpOBaHUeM B bu3Hec. Tak Hanpumep,
OTHOCHTEABHBIN Pa3Mep BBIIIAAYMBAEMBIX AUBHACH-
AOB IIPSIMO BAUSIET HAa BO3MOXXHOCTb POCTa OU3Heca,

a AOASI IIPOLIEHTHBIX BBIIIAAT 10 0053aT€AbCTBAM IIPSI-
MO OTPaXKaeT PHIHOYHYIO CTPATETUIO PYKOBOACTBA:
4eM BBILIE AOASI 32eMHOTO KAIIUTAaAd B CTPYKTYPE,
TeM 60Aee HeOOXOAMMOT SIBASIETCSI IPUOBIABHASL Ae-
SITEABHOCTH C Te€M, YTOOBI OOCAY)KUBATH AOATOBbIE
006s13aTeAbCTBA, 1 TeM OOABIIIE PHCK IO OIIEPALHSIM.
HepacmpepeaeHHast IpUOBIAD BMeCTe C APYTHMHU
HOBBIMHU (OHAAMH, IIOAYYEHHBIMU OT HHBECTOPOB
U KPEAUTOPOB, YBEAMYHBAET POHAOBBII IOTEHIINAA
AASL AAAPHEHIIUX MHBECTULIMI U POCTA.

Bropast 06aacTs BkarouaeT B ce0s1 BBIOOP 1 COXpa-
HeHVe IPOIOPLHIL MEXAY GpOHAAMH, TOAYyIeHHBIMU
U3 COOCTBEHHBIX UCTOYHHKOB, U AOATOCPOYHBIMU
3a€MHBIMU CPEACTBAMH, a C Y4€TOM PUCKA U Tpe-
6OBaHMUI [0 OOCAYXHUBAIO AOATA 3TU IIPOIOPLIUU
OIIPEAEASIIOT IIPHEeMAEMBII YPOBEHD OOIIEl AOXOA-
HoCcTU mpeAtnpusitusi. OCHOBHBIM BOIIPOCOM IIpH
BbIOOpe MeTOAQ IPUBAEYEHUS] POHAOB BBICTYIIAET
BO3AENCTBHE PUHAHCOBOTO PbIYara, KOTOPBIA MOX-
HO OXapaKTEPHU30BaTh KaK OCTOPOXKHOE HUCIIOAB30-
BaHMeE AOATOBBIX 0053aT€ABCTB ¢ GUKCUPOBAHHBIMU
BBIIIAQTAMHU AASI UHAHCUPOBAHUS T€X MHBECTHUIIHI,
oberrfaromye OOABIINIT AOXOA, Y€M IIPOLIEHTHbIE BbI-
IIAQTHI 110 9TUM obsi3aTeabcTBaM. [Ipu aTOM, MOAOKH-
TeAbHAsI Pa3HUIIA MEXAY CTABKOI AOXOAHOCTH U CTO-
HMOCTBIO TAKUX GOHAOB YBEAUYHBAET COOCTBEHHDIN
karmuTaA. 11 Ha06OpOT, ecAu CTaBKU AOXOAHOCTH
MHBECTHULINI HIDKE, YeM [IPOLjeHTHBIE BBIIIAATBI, COO-
CTBEHHBIN KalmuTaA 6yAeT yMeHbIIaThCsl. Pelnenue
B AQHHOM CAy4ae CBOAUTCS K CO3HATEABHOMY BBIOOPY
MEKAY PUCKOM H OXKHAAEMBIMU BBITOAAMU.

Takum 06pasoM, OCHOBOI YCIIEMIHOTO BEACHIUS
6H3Heca, a TAKOKe AOCTIDKEHIUS CTPATETHIEeCKUX LIeAelt
SIBASIETCSI AOTUIECKY CBSI3aHHBI HAOOp MHBECTUL[HOH-
HbIX [[eA€il, OCHOBHOM AESTEABHOCTH U PUHAHCOBOM
IIOAUTHKH, TAE BCE 9AEMEHTBHI IOAAEP>KHUBAIOT U YCU-
AUBAIOT APYT Apyra. Ilpu aTOM pesyabTar BepaeHUsI
OH3Heca MOXXeT ObITh OLleHeH IOCPeACTBOM (pHHAH-
COBOT'O QaHAAU33, HHPOPMALIMOHHOM 6301 KOTOPOTO
SIBASIETCSL OYXTaATepCKast OTYETHOCTH, COCTABASIEMASI
0 «OOuenpuHATbIM IPUHIUIAM OYXTaATEPCKO-
ro y4eTa» U OTPAXKAINAST BO3AEHCTBHE IIPOLIABIX
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Section 1. Accounting

U HACTOAIIUX YIpPaBAGHYECKHX pelneHuil. Bmecte
C TeM, aHAAMBHPYS ACATEABHOCTD IPEATIPUATHI Ha OC-
HOBe OyXIaATepCKOI OTYETHOCTH He CAEAYeT YITyCKaTh
U3 BHAQ, YTO 3HAYEHHSIM AQHHBIX OYXTaATEPCKOTO yye-
Ta XapaKTepHa OIPEAEACHHAs OrPaHMYEHHOCTD, IIPHU-
BHOCSAIAsl AOTIOAHMTEABHBIN 9A€MEHT HEeOIIPEAeACH-
HOCTH B IPUHATUH YTIPAaBACHYECKHX PelleHUI.
CaeayromuM acrieKToM, OKa3bIBaIOIIMM BAHSHUE
Ha [TOAyYaeMbIi ITPU AaHAAHM3€ Pe3YAbTAT, BASETCS
BbIOpaHHbII KPUTEPHIT OLleHKH 9 PpeKTUBHOCTH Ae-
SATEAPHOCTH IPEAIIPHATHS, KOTOPasi MOXKeT IIPOU3BO-
AMTBCSL C TOUKH 3PEHHS: BAAAeADblIeB (MHBECTOPOB);
MEHEAXKEPOB; KPEAMTOPOB; a TaKXKe: MEPCOHAAA,

podCO030B, NPABUTEAbCTBEHHBIX YUPEXKASHHI
u obmecrsa B 1jeaoM. IIpu aTrom, mepBsie Tpu mO-
3UILIUH UTPAIOT HAHOOABIIYIO POAD B OLIeHKe 3 dek-
TUBHOCTH, IIPU aHAAM3€ KOTOPBIX ACAAETCS aKIjeHT
Ha pa3sAnyHble HMHAHCOBbIE ITIOKA3aTeAH 110 CBOEMY
MHTePIPeTUPYS UX.

BrimensaoskeHHOE IIO3BOASIET IIPUATH K BBIBOAY,
YTO CYIECTBYIOT Pa3AHYHbIE IIOAXOADL K pa3paboTke
¢uHaHCOBOM cTpaTernu npeanpusaTus. OpHako oc-
HOBHAsI 3aAa9a KOXKAOTO U3 HUX, 3aKAIOYAeTCs B 00e-
CIle4eHUU Pa3BUTHUS AeSITEABHOCTH HeOOXOAMMbBIMH
AEHEe>KHbIMU ITOTOKAMH U YBEAUYEHUH AOAHU POCTa
CaMOQHHAHCUPOBAHUSL.
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EVOLUTION OF THE CONCEPT OF INVESTMENT AND INVESTMENT MANAGEMENT APPROACHES

Section 2. Investments
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EVOLUTION OF THE CONCEPT OF INVESTMENT
AND INVESTMENT MANAGEMENT APPROACHES

Abstract: This article deals with the evolution of the concept of investment and the approaches

of investment management: the origin of the concept of investments, which is reflected in the works by

classics of political economy, and the modern interpretation of the concept, represented in the papers

by foreign and local economists. The article analyzes the content of the investment concept, formulated

by various scientists. Models of fundamental economic growth based on their investments and efficiency

are presented. Structural changes in the direction of investments at enterprises have been noted.

Keywords: the concept of investment, investment theories, models of economic growth, foreign

direct investment, types of investments.

In the conditions of European integration and in-
ternationalization of economic relations, investment
and investment activity is becoming one of the im-
portant factors for achieving prosperity and com-
petitiveness of business. Despite the fact that various
scientists made reference to investments and their
role in ensuring the development of countries as early
as at the beginning of the 18th century, the relevance
of the investment activity of enterprises is increas-
ingly pointed to nowadays, in connection with the
transition to market conditions of management and
the struggle for limited resources. Based on this fact,
the importance of the investment management and
a deeper understanding of the management mecha-
nisms of company’s investment activities is growing.

In the economic literature, investments are defined
asinvesting capital for the purpose of its further increase.
At the same time, the capital gain should be sufhcient

to compensate the investor for the refusal to use tem-
porarily available funds for consumption in the current
period, reward him for the risk, recover losses from in-
flation in the future and bring the desired income.

The concept of investment, with its broader
meaning is addressed frequently in the economic
theory and practice outline. The origin of the con-
cept of investments is reflected in the papers by
classics of political economy, such as: A. Smith,
D. Ricardo, J. Mill (classical theory), E. Hecksher,
B. Ohlin, R. Nurkse, 1. Fisher (neoclassical theory),
J. Keynes (Keynesian theory), F. Machlup, R. Har-
rod, E.Domar (neo-Keysian theory), K.Marx
(Marxist theory), J. Galbraith (theory of TNCs and
monopolistic advantages), H. Minsky, C. Kindle-
berger (theory of monopolistic advantages), M. Por-
ter (competitive advantage of nations), J. Dunning
(theory of the country’s investment development).
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Section 2. Investments

Originally investments, namely direct foreign in-
vestments were analyzed by scientists-economists
at the country and branch level. A. Smith, a classi-
cal scholar in economic theory argued in his work ”
An Inquiry into the Nature and Causes of the Wealth
of Nations” (1776) that, in the face of restrictions
on the export of money capital, the exchange rate
of the national currency is declining, prices are ris-
ing, because the amount of money (gold and silver)
exceeds the actual demand in the country 8, P. 28].
His follower, D. Ricardo, considered the possibility
of moving entrepreneurial capital and labor to coun-
tries with absolute advantages, respectively, with low
production costs and high profit rate.

The importance of investments and their decisive
role in the overall employment system was noted by
the English economist J. Keynes. In his work, “The
General Theory of Employment, Interest and Mon-
ey” (1936) the scientist pointed out that a country
can turn into a real exporter of capital only when its
exports of goods exceed imports, and the growth of
foreign investment should be supported by the trade
surplus of the exporting country [4, P. 52].

In turn, Austrian economist F. Machlup believed
that export of capital, influencing domestic invest-
ments, could limit them. In capital importing coun-
tries investment growth is stimulated, which increas-
es consumption and the growth of national income.
And R. Harrod argued that if savings in a country
exceed the investments, then the pace of economic
growth slows down, and the tendency to export
capital increases. American economist H. Minsky,
considers foreign direct investment at the level of
multinational companies. The scientist argues that
direct investment flows of TNCs are directed to
other countries, when direct investors have a mo-
nopoly advantage over similar local companies of
foreign countries.

American scientist I. Fisher made a significant
contribution to the development of the theory of in-
vestments. According to the scientist, all participants
of the investment process, whether they are managers

of companies or their investors, are guided in their
activity by only one motive — the maximization of
net present value. The peculiarity of this approach
was putting forward a hypothesis about certainty of
conditions under which the investment decision is
being made.

Thus, traditional approaches to the concept of in-
vestment can be divided into two groups: (1) mac-
roeconomic approach that explains the internation-
al movement of capital based on differences in the
structure of national economies, and (2) approach
based on the theory of firm that considers the activi-
ties of a transnational corporation (TNC), as a natu-
ral consequence of the growth of firm. It should be
noted that, when examining the activities of TNC,
the authors approached the evaluation of efficiency
from the point of view of the company directly in-
vesting in this or that country.

At the same time, the first concepts of investment
had two significant drawbacks:

1. There is a limited nature of traditional ap-
proaches, which manifests itself in the absence of an
analysis of the aggregate assets that have different
levels of income and risk;

2. There is only one factor that influences the in-
vestment decision, namely, profitability. At the same
time, the risk assessment was not given much impor-
tance, which was not linked to the level of income.

The macroeconomic approach is characterized
by two directions: investing in other countries and
attracting foreign investment into the country. In
his work “"the Economy in seven lessons. Thoughts
for those of today and those of tomorrow” (1949)
L. Mises draws attention upon the development of
foreign investment, which was the most important
event in the course of the nineteenth century [S, P.
96]. He believes that the investment of capital across
the border have begun to play an important role in
bussinesses around the world.

It should be noted, that in the specialty literature,
the concept of investment has been variously inter-
preted and used with several meanings. This con-
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ceptis treated, either quite narrowly and contradicto-
rily, or by attributing it quite extensive and expansive
meanings. Moreover, there is no common scientists’
opinion regarding the concept of “investing”. Some
theorists have attempted to highlight the most im-
portant characteristics of the investments made at
the micro- or macroeconomic level, insisting, more
or less on certain features, that are detrimental to
others. Thus, foreign scholars consider that: the in-
vestment entails sacrificing curent resources in order
to obtain future income, changing a certainty with a
future hope (H. Peumans), sacrificing a capital for
future achievements (P. Masse) or giving up liquid
funds in the hope of higher future revenues, distrib-
uted over time (F. Aftalion).

The development of the modern concept of in-
vestments is associated with the “portfolio theory
of investment” developed by the American econo-
mist H. Markowitz. In his “The choice of portfolio”
paper (1952), the scientist links profitability and
risk and points out that the development of an in-
vestment solution involves the achievement of two
conflicting objectives of investment: 1) maximiz-
ing income, i. e. the investor will choose the type
of assets that can bring him maximum income;
2) minimizing risk, i. e. at the moment of making
an investment decision, the return on assets is not
known, which raises the problem for investor to
choose those types of assets, the profitability of
which is determined with the maximum degree of
reliability 6, P. 77].

There is a significant contribution to the devel-
opment of modern concept of investments from
Romanian and Moldovan scientists as well, such as:
M. Bilaus, F. Buhociu, C. Cicea, L. Cobzari, A. Cilin,
V. Dumitrascu, M. Lupan, D. Slonovschi, M. Stoian,
Fl. Staicu, R.Tascd, G.Prelipcian, O.Popovici,
A. Paul, A. Popa, Gh. Postelnicu, S. Matei, L. Cistele-
can, R. Hincu, A. Horobet, A. Mazilu, C. Munteanu,
Gh. Negoescu, I. Vasilescu, I. Romanu, D. Zait.

Scientists link investment and investment ac-
tivities not only with the income of individual eco-

nomic agents, but also with the economic growth of
the country as a whole. Romanian scholar D. Zait,
in his paper “Economic Efficiency of Investments”
(1987), assesses that investments have to be ap-
proached in close connection to the process of eco-
nomic development and growth. According to the
scientist, development depends on the decision-
makers capacity:

a) to formulate investment options in line with
the set objectives and goals;

b) to improve the strategy and development poli-
cies in terms of enhancing the effects of investment;

c) to select investment projects that will allow
rational exploition of all material, financial and la-
bor resources for the achievement of set objectives
[9,P. 12].

The importance of investments and their role in
economic growth have been approached by the well-
known scholars and presented in the examples devel-
oped by them (table 1).

If in the early 80-ies of the 20th century, invest-
ment was viewed as capital investments in the for-
mation of the production base of enterprises, the
purchase of equipment, technological lines and the
construction of basic production assets, then in the
21st century, investment takes on a dual meaning. In
his work “Investment Strategies in Business” (2009),
the romanian scholar G. Prelipcian mentioned that
the notion of investment has two meanings:

o in a broad sense, investment is defined as plac-
ing sums of money in different areas: economic, so-
cial, cultural, administrative, military, etc. in order to
build and purchase machinery, installations, build-
ings, in the pursuit of new technologies, etc., but also
for securities, trade, bank or stock exchange transac-
tions, including speculative operations;

o in the narrow sense, from an economic point
of view, the investments refer only to the costs of cre-
ating or acquiring new fixed and current, productive
and unproductive capital, for the replacement, mod-
ernization or development of fixed assets existing in

the economy [7, P. 6].
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Table 1. - Models of fundamental economic growth based on investment and their efficiency

Model Model for-
oce name,'year Defining the model ode or Explaining the model
of formulation mula
The ratio between .
, shows that at a certain in-
The o growth of in- .

, The multiplier . AV | crease in investment,
Keynesian (1936) come (V) and in- "= the multiplier expresses when
Model crease in invest- Al .p p

ever the income increases
ments (1)
shows that this year’s capi-
, , operating capital ra- tal gains will lead to revenue
Harrod The capital ratio , , K , ,
Model (1946) tio (K) and income b=— growth in the coming year,
(V) v which in turn will ensure a
new increase of capital
The ratio between
Clark’s Accelerator investments made in I Expresses the avail‘able invest-
Model (1916) the reference year a= NG ment as a result of income
(I) and the increase growth with one unit
in the income (AV)
Ratio of producti
.. , aHo ot production reflects the volume of produc-
Domar Productivity of in- | capacity increase AQ . .
w=—— | tion that can be obtained for
Model vestments (1948) | (AQ) and volume of I , ,
. an invested monetary unit
investments (I)

Source: [1, P. 8-9].

Another Romanian scholar F. Buhociu claims
that investments are “the assembly of resources (mate-
rial, financial, human, time and information) designed
to increase the production capacity of society, of social
life in all its aspects, to ensure the achievement in a
certain future of the expected effects” [2, P. 6]. At the
same time, according to M. Bilaus, the defining ele-
ments of the investment concept are: (a) the concrete
material content of the investment effort, (b) the tinp
factor, (c) the efficiency and (d) the risk [1, P. 4].

In practical activities, investments take differ-
ent forms depending on the purposes and nature
of the investment. Depending on the classification
criteria, investments in national economy may be:

« investments for construction-assembly works
(consisting in the execution of constructions that are
considered to be fixed assets for the production, but

also for the assembly of the equipment) and invest-
ments in studies, researches, design and personnel
training;

» gross investment (consisting of net investment
plus depreciation, whose main goal is the replace-
ment of invested fixed capital which contributes
to the absolute growth of fixed capital) and net in-
vestment (consisting of funds derived from the net
national product, with the purpose of raising fixed
capital and stocks of raw materials);

- investment in the production sector (invest-
ment, replacement, modernization, development
aimed at increasing the production capacity, strate-
gic investment which comprises expenditure on sci-
entific research) and investment in non-productive
sector (which is: in education, culture and art, sci-
ence, health and social assistance).
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It should be noted that the tendency of increas-
ing gross investments in tangible assets ensures the
growth of incomes in the economy of the Republic
of Moldova. This effect is based on the fact that the
streams of income and expenditure are interrelated:
the costs of one economic entity act as an income
for another. Any change in income with a certain re-
lationship between consumption and saving causes
a corresponding change in consumption and saving.
Therefore, the growth of the initial volume of invest-
ments leads to a multiple increase in income in the
subsequent stages.

According to statistical data, the main investment
flows in the Republic of Moldova are directed to long-
term tangible assets. However, there are structural
changes in the investment of enterprises by tech-
nological purpose: if earlier the largest share (more
than 80%) was occupied by the investments in the
formation of enterprise’s main production assets and
the purchase of equipment, modern enterprises in-
creasingly invest in tuition and personnel training,
science, innovations and projecting activities.

According to the National Bureau of Statistics, in-
vestments in the vocational training for enterprises’
employees in 2014 amounted to 97.1 million lei, for
preparation of 774 people. The largest proportion of

employees who received training in 2014 was rep-
resented by manufacturing workers (21%), public
administration employees (14%) and health care
laborers (13.6%). Enterprises’ own funds predomi-
nate among sources of financing of professional train-
ings for employees [ 10]. Despite the fact that invest-
ments in the formation of human capital of enterprises
tend to increase, nevertheless, they constitute an insuf-
ficient volume (0.5% of the total amount of invest-
ments in long-term tangible assets, 1.1% of PIB in
2014) that does not guarantee an expanded reproduc-
tion of the country’s qualification potential.

Thus, analyzing economic literature, we can con-
clude that among scholars and researchers there is
also no common opinion on the interpretation of the
concept of investment. Initially, investments were
considered by scientists as foreign direct investment,
their importance for the economic development
of the country and the industry was argued. Then,
investments at the enterprise level were studied in
more detail, which allowed forming effective invest-
ment strategies. By technological purpose, capital in-
vestments are leading, but there is a tendency to
change the structure of investment flows in the field
of tuition and personnel training, science, innovation
and projecting activities.
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B ycAOBUSIX phIHKA BOXKHENIIAS 34A29A B ACSITEAD-
HOCTH AF000TO IIPEATIPUSITUS. — 9TO PeaAN3aLIUSL TO-
BAapoOB U yCAyT. I, kak Ar000e mpepnpusiTre, 6aHKH
BTOPOTO YPOBHSI HA COBPEMEHHOM JTaIle Pa3BUTHS
AszepbaiipxaHa AOAKHBI 3200TUTHCS O cObITe GaH-
KOBCKHX YCAYT. CeroAHsIIHsIsE 6aHKOBCKASI CHCTEMA
SIBASIETCS] OAHHIM U3 OCHOBHBIX GAKTOPOB PIHOYHBIX

Ipe06pa3oBaHHil, KOTOPBIA CTUMYAHPYET U ITOATAA-
KHMBaeT K pOPMHUPOBAHUIO HOBBIX 9KOHOMHYECKHUX
oTHomIeHUi1. []eAbI0 ITIOAUTHKY PYKOBOACTBA 6aHKa
U AeSITEABHOCTH BCEX €TO CAYXXO SIBASIETCSI IIpUBAe-
4eHHe KAUEHTYPBI, pacmupenue cdpepbl cObITa CBO-
UX YCAYT M 3aBO€BaHHE PBIHKA, POCT MOAyYaeMOM
IPHOBIAH, YTO B YCAOBHSIX PACTyIjeil KOHKYPeHIIUH
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BO3MOYKHO TOABKO AHIIIb Ha OCHOBE OCYILECTBACHIUS
mapketuHra [ 3 . [ToaToMmy HeO6XOAUMO YeTKO ompe-
AEAHUTb MECTO U POAb MAPKETHHIA B OOLIeH CTPYKTY-
pe 6aHKOBCKOI CHCTEMBL

AAst 6aHKOBCKOM A€ATEABHOCTH 0coboe 3Haue-
HIe FIMeeT CACAYIOLIAs TPHAAQ:

[IOCTOSIHHAS HAL[EAEHHOCTb Ha AOCTHIKEHHUE OIl-
THMAABHOTO B KOHKPETHBIX YCAOBHSIX KOHEYHOTO
IPAKTHYECKOTO PE3yAbTATA;

HAIIPaBACHHOCTD He Ha CHIOMHHYTHBII, 2 HA AOA-
FOBpPEMEHHBII Pe3yAbTAT MAPKETUHIOBOM PabOTHL.
Banuky He 000HTHCH €3 IPOrHO3MPOBAHKUS PAa3BUTHS
TOM cdepsl, B KOTOPOU OH PyHKIfOHUpYeT. [Tranu-
pOBaHHUe, IPOTHO3UPOBAHUE B AAHHOM CAyYae BBICTY-
IIAIOT B KAYeCTBE OAHOTO U3 9AeMEHTOB MAPKETHHTIa;

IIpYIMEHEeHUe B eAUHCTBE U B3AUMOCBSI3H TAKTHUKU
U CTPaTeruy aKTUBHOTO MPHUCIIOCOOAEHUS K Tpebo-
BAHISIM [TOTEHIIHAABHON KAUEHTYPBI C IleA€HAIIPaB-
AeHHBIM OAHOBpPeMeHHBIM BO3AeHCTBUEM Ha HUX. Bes
U3y4eHNsI 3a[POCOB MIOTPeOUTEAeH YCAYT MOXKHO
oKa3aTbcs 6e3 kaneHToB. Heob6xoAMMOCTh OaHKOB-
CKOT'O MApKETHHIA 3aKAI0YAeTCS B TOM, YTO OH BBI-
CTyIIaeT MEXaHU3MOM ITOAAEP>KAHIS AAeKBATHOCTH
BCell AeITEAPHOCTH 0aHKa IIPOIleccaM, pa3sBUBAIO-
IMMCSI HA PBIHKE.

Bueppenue MapkeTHHTa B OAaHKOBCKYIO A€SITEAB-
HOCTb He OIPAaHMYHBAETCSI TOABKO AUIID AKTHBH3A-
LMl PHIHOYHOM ITOAUTHKY, A IPEAIIOAATAET U3Me-
HeHMe 00pa3a MbIIIAEHUS OAHKUPOB U Cepbe3HbIe
U3MeHeHMsI GAaHKOBCKOM CTPYKTYPBI [7]. Kaxaprit
GAHKOBCKUIT paOOTHYUK U CIIELIHAAVCT AOAYKEH 3HATh
OCHOBHBI€ TIPUHIJUIIBI MAPKETHHIA, YTOOBI IOCTOSIH-
HO [IPUMEHSTD ero B cBoeit pabore. YTOOBI BBDKUTD,
GAHKY AOAYKHBI IIPUMEHSTD CAMBII IIUPOKUI HabOp
6aHKOBCKUX yCAyT. 13 60aee 200 ycayT, mpeasaraeMbix
3aIIAAHBIMU OaHKAMU, a3epOarIAKAHCKIIe OAHKY ITPeA-
AQrarT 0K0AO 80 TPAAULIMOHHBIX OAHKOBCKUX YCAYT.

Ecan panee 6aHK IIpepAaraA KAUEHTAM CTAHAAPT-
HbIN HA60p 6AHKOBCKHUX YCAYT, TO CE9aC OH BBIHYX-
A€H [TOCTOSIHHO Pa3pabaTiBaTh HOBbIE UAEH GHAaHKOB-
CKUX IIPOAYKTOB, KOTOPBIE aAPECOBAHBI KOHKPETHBIM
TPYIIIaM KAUEHTOB — KPYITHBIM IIPEATIPHSTHSIM, MEA-

KUM QHPMaM, OTAEABHBIM KaTeropusM GpU3MIeCcKux
Aun U T. A. OpHA U3 I1eAeit 6AHKOBCKOTO MapKEeTHHTA
— [IOCTOSIHHOE [IPUBA€YEHHEe HOBBIX KAUEHTOB.

Taxum o6pazom, mo onpepesernio @. Koraepa
«MapKETHHIOBbII KOMIIAEKC> IIPEACTABASIET COBO-
KYIIHOCTb YIIPaBASIEMBIX 9A€MEHTOB MAPKETUHIOBOM
AeSITeAbHOCTH GaHKa, MAHUITYAUPYsI KOTOPbIMU OH
CTapaeTCst HAMAYYIIIM 0OPa3oM YAOBAETBOPHUTB I10-
TPeOHOCTH LieAeBBIX Ipymi KaneHTOB. OH Urpaer
[IEPBOCTEIIEHHYIO POAb B YCIEIIHOM (YHKIIMOHU-
poBanuu Aro6oro 6usneca [S].

MapxeTHHr B 6aHKe IIO3BOAUT CO3AATH OAaro-
IPHSATHBIN IMUAXK U Y3HABAEMOCTb Ha pUHAHCOBOM
PBIHKE CTPAHBbL

I'paMOTHBII MApKETHHT OCHOBBIBAETCS HA TIIA-
TEABHOM AHAAM3€e BCeX BHYTPEHHUX U BHEIIHUX (aK-
TOPOB, BAUSIOIINX HA AESITEABHOCTH Oanka. OCHOB-
HOEe MeCTO CPeA MAapKeTHH-TOBBIX MCCACAOBAHHIL
IPHHAAAEXKUT AHAAU3Y PHIHKA.

BoABIIUHCTBO 3apyOesKHBIX KOMITAHUI B PAMKax
KOHKYPEHTHOTO aHAAU3A HCIIOAB3YIOT OeHY MapKe-
TUHT. BeHdY MapKeTHHT B OTe€4eCTBEHHOM IIPAKTUKE
HEOOXOAMIMO PacCMaTpPUBATh KAK CIIOCOO OLIeHKH
CTpaTeruil U LjeAeil paboThl B CPaBHEHUU C IIEPBO-
KAAQCCHBIMU OQHKAMH, YTOOBI FAPAHTUPOBATh AOATO-
CPOYHOE ITOAOXKEHIE Ha PBIHKE.

OredecTBeHHbIE OAHKY, HCIIOAB3YS OeHY MapKe-
THHI KaK CTPATErnIo yCIleXa, AOAXHBI B IIEHTPe BHU-
MaHUSI CTAaBUTb BOIIPOCHI:

— KaKO¥ 6aHK HAXOAUTCS Ha BepIINHE KOHKYPeH-
LUH;

— IM0YeMy COOCTBEHHBII OaHK He SIBASIETCSI AyY-
MM, YTO HEOOXOAUMO U3MEHHUTD AAS TOTO, YTOObI
CTaTh AyvIne?

BeHY MapKeTHHIOBBII IOAXOA IIPUBOAKT K CY-
I[eCTBEHHOMY U3MEHEHUIO IIPOLIeAYPbI IIPUHITHS
pelIeHHs] B MAPKETHHIE, IIOCKOABKY IIPEAIIOAAra-
€T M3yYeHHE OIbITA AESTEABHOCTHU U IIOBEACHUSI
Ha PBIHKE AMAEPOB OHM3HeCa AAS IIOBBIIIEHSI 000-
CHOBaHHOCTH CTPATErHuIlL.

Anaaus pesteapHocTH 10 KpynHenmux 6aHKOB
A3ep6a171A>KaHa Ha l 0KT516p5[ 2016 ropa mmoxkasaau
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4TO Ha MEePBOM MeCTe IO BEAUYHHEe aKTHBOB 3a-
Humaer Kapital Bank. Axrussr 6anka cocraBuAn
2807376,00. 3a HUM B pelTHHTe II0 pa3MepaM aKTH-
BoB nAyT Pasha Bank u Xalq Bank.

Penxunr 6aHkoB AsepbaripkaHa 110 06beMy ak-
tuBoB (Tom-10) BHITASAMT cAeAylOmuM 06pasoM:
Kapital Bank — 2807376,00 Tbic.maH, Pasha Bank —
2782553,00 Toic.maH, Xalq Bank — 1748634,10 Toic.
MaH, Access Bank — 1054088,90 tric. man, Bank
Respublika — 912521,00 Tbic.man, Unibank -
727674,00 tic.MaH, ASB Bank — 636406,15 TpIC.
MmanH, Bank of Baku — 549542,43 tbic. man, Nikoil
Bank - 537114,00 Ttpbic.MaH, Demir Bank -
530152,14 Thic.Man (uUcmouHuk: aHaiumudeckas
2pynna undopmayuonnozo azenmcmea Report).

ITo nToram Broporo kBapraaa cair Banco.az mo-
IIBITAACSI YCTAHOBUTD CIIMCOK ILITH CAMBIX CHABHBIX
OaHKOB CTPaHBbL

XOTHUM OTMETHUTH 4TO, HCCAEAOBAHUS IIPOBOAHU-
AUCh TOABKO CpeAU 6AaHKOB KOTOpbIe OOBSIBUAU CBOU
$uHAHCOBbIE TOKA3ATEAN.

O6mas cymma axrusa OankoB “Kapital Bank”
urpaer 0cobyro poab B2 MApA. 286 MaH. MaHaToB. Kpo-
Me TOTO, UIMEIOT CaMbII BHICOKHUH IIOKa3aTeAb 0O1Iero
obbeMa akTUBOB caeayromue 4 6anka: “Pasha Bank”
(2,03 mapa. manar), “Azar-Tiirk Bank” (881 maH. ma-
Har), “ASB Bank” (632 maH. Manat) u “Bank of Baku”
(587 MAH. MaHaT). 6-€ MECTO peiiTHHTa 10 06beMy ak-
TUBOB B 487 MAH. MaHar 3aHsA “Atabank’.

BoAbIHHCTBO BeAyIMX 6AHKOB 10 06'bEMY aKTH-
BOB, KPEAHTHOTO MOPTeAsl 3aHSIAU IIEPBYIO ITep-
Ky. Takum 06pa3om, Bo BropoM kBaprase 2016 ropa,
KareHTaM BbiAaAu KpeauT “Kapital Bank” 1,1 mMapa.
MaH. “Pasa Bank” 731 muaanona“Atabank” 410 man.
maH. “Bank Silk Way” 346 man.maH. a 6auk “Bank of
Baku” 327 MaH. MaH. [ 8].

CocTaBAeHHBII Ha OCHOBAHMH AAHHBIX HA Haya-
40 2015 roaa peittuar «Tom-200>» 6ankos CHI'>
poccuiickoro areHTcTBa «PHA PefiTunr> BkArouaeT
Cpasy AecsITb a3epbariAXKaHCKIX GAaHKOB.

Ha 19-i1 mosunuu crimcka HaxoAuTcst Mesxay-
HapOAHBIA 6aHK A3ep6aﬁA>KaHa, YbHd aKTHBBI

COCTaBASIAM Ha OTYETHYIO AaTy 11,7 MApA. A0AAApOB
CIIIA, a AOAsI B 6aHKOBCKHX aKTUBAX CTPAHbI 3ape-
TUCTPUpOBaHa Ha ypoBHe 36,5%.

Aaree CO 3HAYMTEABHBIM OTCTABAHHEM CAEAY-
for Kapital Bank ¢ axruBamu B 1,7 MApA. A0AAQpOB
M AOA€l B OOIIMX aKTHBax cTpaHbl B 5,5% (107 Me-
CTO B peI?ITnHre), Pasha Bank (1,6 MAPA. AOAAApPOB,
5,1%) — Ha 112 noaumuu, Xalq Bank (1,6 Mapa. Aoasa-
poB, 5%) — 116 mecro, BankStandard (1,5 Mapa. Aoa-
Aapos, 4,7%) — sanuMaet 120-10 CTPOUKY peifTHHTa,
Accessbank (1,3 Mapa. Aooarapos, 4,1%) — na 129 no-
sutuu, Unibank (1,1 MApA. AOAAQpOB, C YA€ABHBIM
BecoM B 3,4%) Haxopurcs Ha 139 mecte, Bankof Baku
(0,9 mapa.3%) — Ha 152 mecre, BankTechnique
(0,8 MAPA. AOAAAPOB, 2,4% B OOIMX aKTUBAX HALIUO-
HAABHOI'O prHKa) 3aHUMaeT 178-10 MO3UIIHIO, U ITOCAEA-
HIM [IpeACTaBUTeAeM A3epOalipXKaHa B CIIMCKE OKA3bl-
Baetrca AtaBank ( 0,7 MApA. AOAAQPOB aKTHBOB, C AOA€I
Ha ypoBHe 2,3%) — Ha 187 mecre peitrunra PUA.

AnaavTtHyeckas rpymma HHQPOPMAIIHOHHOTO
areHcTBa Report ImOATOTOBHAQ peHKHHI GaHKOB-
CKMX opraHusanuii AsepOarip’xaHa Mo 006BEMY
AoxopaoB 3a 2016 rop. B penkuHre mpeacraBaeHa
IIepBasi AeCATKA OAHKOB 110 0OBEMY TOAOBBIX AOXO-
poB (TOII - 10): Kapital Bank — 336 589,00 Tbic.
manaroB, PASHA Bank — 191497,00 Tbic. MaHa-
10B, Bank of Baku - 165 308,00 Tsic. MaHaTOB, Xalq
Bank - 133166,80 thic. Mmanatos, Nikoil Bank —
108168,80 tsic. maHaroB, Bank Respublika -
78976,00 Thic. MaHaToB, AG Bank — 71808,60 TbIc.
maHaToB, Yapi Kredi Bank Azerbaijan — 62944,00 Tsic.
MaHaroB, Atabank - 62398,00 Thic. MaHATOB,
Exspressbank — 47654,00 tpic. manatoB [8].

ITo parsbM Ha 08.05.17 rop 6aHKOBCKME BKAAADBI
HaceAeHUs B A3epbaiip)kaHe B MapTe COKPaTHAUCDH
Ha 190 MAH.MaHATOB, KpEAUTHbIE BAOKEHHS B 9KOHO-
MUKY COKPaTHAUCH Ha 4 MApA.MaHaToB. CyMMapHbIe
aKTHBBI OAaHKOBCKOTO ceKTopa A3epbariaxaHa Ipu-
6amxaercs x 30 MApA.MaHaTaM, mpubsiab Llentpo-
OaHKa COKpaTHAach B 14 pas.

CrabuabHasi 9KOHOMHYECKAs] CUTyalus B ro-
CYAQpCTBe IIO3BOASIET HACEAEHHIO KAACTh CBOU
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cOepesxeHust Ha 6AHKOBCKUIL CYET U ITOAYIATh C ITOTO
BKAAAQ AUBHAEHABI B BHA€ TIpolieHTOB. HecTabuab-
Hasl e CHTYaIlHsI HAIPOTUB 3aCTaBASIeT HaCeACHHUe
3a6HpaTh CBOU BKAAADBL, OHO Hl HEYAUBHTEABHO, BEAD
CAOXKHASI 9KOHOMHYECKAs CHUTYaIlHs OTpa’kaeTcs
U Ha 6aHKOBCKOM cekTope. B 2016 roay B Asep-
bariasKaHe IPOAOAXKAACS OTTOK ACIIO3HTHBIX BKAAAOB
U3 OAHKOB, U, YBBI, CETOAHS C yBePEHHOCTBIO MOXXHO
IPOTHO3HPOBATh TO, YTO AAHHBIN IPOIIECC IIPOAOA-
»aeTcsi 1 B 2017 roay.

Ecanna 1 suBaps1 2016 ropa B OaHKOBCKOM CEKTO-
pe OBIAO 3aperuCTPHPOBAHO 9 MUAAUAPAOB 474 MHA-
AVIOHA MAHATOB ACTIO3UTHBIX BKAAAOB, TO B HOSIOpe
TEKYIIIero oA 9Ta CYMMa COKPaTHUAACh AO 7 MUAAH-
apAoB 413 MUAAMOHOB MaHATOB.

CyMMa AETIO3UTOB HACEAEHHS COKPATHAACh HoAee
4yeM Ha 2 MUAAMAPAAMAHATOB, IPUMepPHO Ha 22%. JTo
OYeHb Cepbe3HOe COKpalljeHHe, KOTOpPOe, He MOXeT
He OTPa3UThCs Ha paboTe 0TeueCTBEHHOTO HaHKOBCKO-
ro cexTopa. [Iprdun oTTOKA AeHer HaceAeHHUs U3 OT-
e4eCTBEHHBIX OaHKOB MOXHO BBIAGAUTSH ABe. [lepBast
IPUYHHA — 3TO 3aKpbITHe OaHKOB, a x B 2016 roay 3a-
KpBIAOCD 11. B MTOre BKAAAYMKY OBIAH IIPOCTO BBIHYK-
AEHBI 320paTh BKAAABI 113 3aKPbIBILETOCs GaHKa, HO 9TO
He O3HAJaeT, YTO OHH OTHECAH CBOU ACHBIU B APYTOMH
6ank. Bropas mpurdiHa — 3TO HepOBepre K GaHKOB-
CKOMy ceKTOpy A3epbaiip’kaHa 1 KpaiiHe HU3KHe IIPo-
IIeHTHbIE CTABKH II0 AOAAAPOBBIM BKAAAAM.

Haceaenne Hameil cTpaHBI IPHUBBIKAO K IIPO-
IIeHTHBIM cTaBKaM B 10-15%, a ceropns 6anku Ha-
JaAM IpeAAaraTh Bcero Aumb 1-2%. Ecam kTo-TO
PHUCKYeT M KAAAET ACHBI'M Ha ACTIO3UTHBIH CPOK —
TO BeCbMa Ha KOPOTKHE CPOKHU OT TPEX AO IIIeCTH Me-
csijeB. B rieAoM mpo6AeMa He TOABKO B COKpaIljeHUH
AETIO3UTOB, HO U B TOM, YTO OAHKY TEPSIOT BO3MOX-
HOCTb IIPOU3BOAUTD KPEAUTOBAHNUE, & BEAb IMEHHO
KPEAUTOBAHHE SIBASETCSI OCHOBHBIM HCTOYHUKOM AO-
XOAOB AAsE 6aHKa. B uTore 6aHKY BRIHYKAEHBI ICKATbh
BBIXOABI M3 CAOXKMBIIUXCS 0OCTOATEAbCTB — OHH 3a-
KPBIBAIOT CBOU PHAMAADI, COKPAIIAOT LITAT, & B UTO-
re HEKOTOpbIE 1 BOBCE BBIHYXXAEHDI YITH, OOBSIBUB
ce0s1 GAaHKPOTOM.

ITo caoBaM aKCIepTOB, elje OAHA IIPUYMHA 3a-
KpPBITHSI 0AaHKOB — HEBO3MOXXHOCTb BEPHYTb BBI-
AaHHbIEe HEKOTAA KPEAUTBL.

HaceaeHune paccuuThIBAAO IIOAYYUTD C KPEAUTA
K npuMepy 100 MaHATOB, B UTOre MM BO3BPALIAIOT
TOABKO 20, eCTeCTBEHHO, 3TO TAK)Ke IPUBOAUT K 6aH-
KkpoTcTBy. C coxXareHHeM Hy>KHO KOHCTaTHPOBaTb,
4TO AQHHAS TEHACHIUS MpoAoAKaeTcs U B 2017 roay.
banku npoaoaxar 3akpbIBaThCs, U3 32 HbIHE CylIe-
cTByromux B AsepbOariaxare 6aHkoB B 2017 roay
ocranercsa Menpuie 30 6aHKOB. Y MHOTHMX OTeue-
CTBEHHbIX 6aHKOB ABa BApHAHTA BBDKUBAHUS — AUOO
3aKPBITHCSL, ALOO OOBEAMHUTHCS C APYTHM OAHKOM.

CraTucTHKa TOBOPHT O TOM, YTO AOBEpHe K OaHKaM
IIAAQ€T, HaCeAeHHe 3a0HpaeT CBOU GaHKOBCKUE BKAQ-
ABI 1 3aKpbIBaeT AeTo3uTHbIe cyeTa. Hapo ckasars, uro
ecAm A0 PpeBpaabcKor AeBaabBanun 2015 ropa B OaHKax
CTPaHbI Ha ACTIO3UTAX AEKAAO 9 MUAAMAPAOB MAHATOB,
TO ITOCA€ TIEPBOrO ITAAEHHS HAlJMOHAABHOM BaAIOTHI
001I1ast CyMMa A€IIO3UTOB BCErO 32 MECSIL] COKPATHAACh
Ha 300 MUAAMOHOB MaHATOB M COCTaBHAA 7 MHAAUAP-
A0B 700 MHAAMOHOB. Y>Ke B aBI'yCTe AETIO3UThI HaceAe-
HUS COKPAaTHAUCH emje Ha 200 MUAAMOHOB, U B obmeit
CAOXKHOCTH OTTOK cOcTaBUA 500 MHUAAMOHOB, U BOT
Ha HAa4aAO HOSIOPsI ACTIO3UTOB B OaHKaX OCTAAOCH BCe-
ro 7 MUAAMAPAOB. AaHHAsI TeHAEHIUS IIPOAOAKUAACH
U Aaabie. AekabpbCKasi A6BAABBALIMS YCUAHUAQ HEAO-
BepHe K MaHaTy, i, COOTBETCTBEHHO, OTTOK ACTIO3UTOB
ycuauacst. MHorue rpaxaase AsepbariaxaHa He 3Ha-
OT, YTO AEAATH C MMEIOIIENCS HAAMIHOCTBIO.

MoOXHO OAHO3HAYHO CKa3aTh, YTO B MaHATax
A€HDbTU XPaHUTb He CTOMT. /\ydIle BCero XpaHWUTb
UX B Pa3HbBIX BAAIOTAX, OTAUYAOIIUXCSI CTAOHUABHO-
CTBIO — AOAAQp, €BpO, aHTAMICKUH GyHT. Hu B koem
CAy4ae HeAb3sI KAACTb ACHbI'M HA MAHATHbIE ACTIO3U-
TbI, BRIOMPATh HY>KHO TOABKO AOAAAPOBBIE.

Yxe mepBas BoAHa AeBaAbBalluM B ¢deBpase
2015 ropa ceppesHo MOAOpBaAa Bepy HaceAeHHS
AsepbaiipkaHa B HAIIMOHAABHYIO BAAOTY.

VimeHHO 10 9TOM NpHUYHHE MHOTHE I'PaXKAQHe PU-
HYAUCB B OaHKHU AAS TOTO, YTOOBI CHSTb ACHBI'H CO CBO-
HX AETIO3UTOB, HO OOABIIMHCTBO BCE YK€ He CHUMAAU
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A€HDBI'H, a TIEpeBOAMAM UX C MAaHATHBIX AETIO3UTOB
B AoArapoBble. Ecan A0 TIepBoit AeBaAbBaI[UH COOT-
HOIIIeHHEe AOAAAPOBBIX — MAHATHBIX AETIO3UTOB B OT-
eJ4eCTBEHHBIX OaHKax cocTaBAsio 40% mpotus 60%,
TO rocAe ¢pespasst 2015 roaa Bce moMeHsA0Ch. B poa-
Aapbl IIepeBeAr CBOU AeHbI'H 80% BKAAAYHMKOB, U AUIIIb
20% Aemo3UTOB OCTAAOCH B MaHaTaxX. I aTo, HeB3upas
Ha TO, 4TO AOAAAPOBbIN ACTIO3UT IIOAPA3yMeBaeT BCero
Auib 1-29% mpuOBIAY, TOTAQ KaK MAHATHBIN ACTIO3UT
IPHHOCHT TOPasA0 OOAbIIIEe TOAOBBIX.

ITo MHeHHIO 9KCIIEPTOB MaHAT OYAET AelleBeTb, U,
K COXKAAEHHIO, 3TOT TOA OYAET AASI HACeACHHS HeIpo-
CTbIM, B OAVDKAAIIIel IIepCIIeKTUBE MOXKHO IIPOTHO3HPO-
BaTb TOABKO YXYAIIeHHEe 9KOHOMIYIECKOTO ITOAOXKEHHS
HaceAeHsL. [TokyTaTeApckast ClIoCOOHOCTD TPXKAAH
IapeT, 0beCIieHUBAEeTCS UX 3apabOTHAS IAATA.

BaHk MoxeT pa3pabaThIBaTh HOBYIO YCAYTY, HCXOAS
U3 M3MEHUBIIHXCS IOTPEOHOCTEN KAUEHTOB B YCAOBH-
SIX pacyeTa. Bappupys BeAUuHHY MUHUMAaABHOTO B3HO-
ca, 6aHK MOYKET IPUBAEKATb Pa3AUYHbIE CETMEHTBI KAU-
€HTOB Ha 60Ae€e BBITOAHBIX AASI HUX YCAOBHSIX. OObIMHO
BeAMYHHA MHHMMAABHOT'O B3HOCA CHABHO KOPpPeAUpy-
€T C IIPOLIeHTHOM CTaBKOI. YeM 60AbIIIe MUHIMAABHAS
CyMMa, TeM Bblllle IIPOLieHT. TeM caMbIM GaHK 9KOHO-
MUT Ha OIIEPALIMOHHBIX PACXOAAX ITO OOCAY>KHBAHHIO
OAHOTO BKAAAQ, YBEAUUIUBASI CBOU IIPUOBIAU KAUEHTY
IPeMUIO B BUAE TIOBBIIIEHHOTO ITPOIIeHTa [2]. Taxoxe
GaHK MOXKeT IIPEAAATaTh CIIeIJUAAbHbBIE YCAOBUS BKAA-
AOB AASL Pa3AMYHBIX IPYIIT KAUEHTOB AASI CTYAEHTOB,
IIEHCHOHEPOB, TeX, KTO e3AUT 3a I'PaHUITy, KTO XPaHUT
AEHBI'U B BAAIOTE U TOMY ITIOAOOHOE.

B mocaepnee Bpems MHOTHe 3allapHble CIIEIU-
AAVICTBI M 9KCIIEPTHI YKa3bIBAIOT HAa HACTOATEABHYIO

HeOOXOAUMOCTS IOBBIIIEHNS CTPATErNIeCKON U Op-
FaHU3AIMOHHON POAU GAHKOBCKOTO MApKETHHIA,
KOTOPBII 0asupyercst Ha 9P PEeKTUBHOM UCIIOAB3O-
BaHUM HOBOI HHPOPMALIIOHHOM TEXHOAOTHHL.

A0 cuX mOp, OAHAKO, BO MHOTMX PO3HHYHbIX
GaHKax AEMCTBYIOT (GaKTOpbl, OrpaHU-YMBAOLIUE
9¢PeKTUBHOCTD MapKeTHHTA. BaskHeHmuMy u3 HuX
SIBASIFOTCS] HU3K¥IE PACXOABI Ha MAPKETHHI, KOTOpPbIe
Y POSHMYHBIX GAHKOB COCTAaBASIIOT MeHee 2% o6mux
M3AEPIKEK IPOTUB 15 y KOMIIaHWIA, IIPOU3BOASILHIX
TOBapbl MaccoBoro norpebaenus [6]. Kpome Toro,
TPAAULIMOHHASI OPTaHU3ALMOHHASL CTPYKTypa 6aH-
KOB He II03BOASIET UM OCYILJECTBASITH CTPATEIHIO
MapKeTUHIa, OPHEHTHPOBaHHY0 Ha KaneHTa. Hepo-
CTaTKY HBIHEeLIHEe! CTPYKTYpbl 6aHKa IPOSIBASIIOTCSE
Ha BCEX YPOBHIIX.

Yro6bl U3BAEKATh MAKCUMAABHO TIOAHBIN AOXOA,
OT UHPOPMALIMH O KAMEHTE, OIIpe-ACACHHBIM 06pa-
30M CTPYKTypHUpOBaHHas 6a3a AQHHBIX O KAMEHTaX
AOAXKHA ITOCTOSHHO aHAAU3MPOBATHCS U AOTIOAHSTH-
Cs1, [0 KpaiiHe Mepe, [0 ABYM HaIlPaBAEHHSIM:

— BO3MOXKHOCTH Bce H0Aee rAyGOKOro cerMeHTH-
POBaHNSI KAUEHTOB — HAIIPHMED, I10 MX OXKUAAHUSIM
VA [I0 YPOBHIO PeHTabeAbHOCTH OIepariyil [0 UX
006CAY>KUBaHUIO;

— MOAEAMPOBaHME OYAYILIEro OBEACHNS KAVEH-
TOB, IO3BOASIIOLIE€ OIIPEACAUTH KOHKYPEHTOB U AO-
OUTHCS IOAOKUTEABHOTO OTBETA KAUEHTA Ha IIPEeA-
AOXeHMe OaHKa MPHOOpecTH HOBBIA GAHKOBCKUI
npoaykt. Hackoapko, B 6aHKOBCKOI cpepe Asep-
GafiA)KaHa ele IPEACTOUT MHOIO€ IPEOAOAETb.
M5! IpepAaraeM 9TO CACAATh, IPUMEHHB MAPKETHHT
B 6aHKOBCKOM AESATEABHOCTH.
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Abstract: The SMES have to facea complex and complicated environment and must dispose
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foreign competition but also in the export-performance.
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Introduction

The external trade contributes to about a quarter
of world GDP. Despite the rise in power of foreign
direct investment (FDI) in recent years, compa-
nies in many emerging economies continue to rely
on exports to conquer foreign markets. There has
been a renewed interest on the importance of re-
search relating to exportation with more interest in
the emerging economies [1].

One of the first authors having written on the
performance in the export is [2]..., whotried
to identifykey factors of success in the export. Then,
several studies, in majority focused on the perfor-
mance’s indicators to the export or on its determi-
nants, have seen daylight. These researches tried
to explain why some SMES succeed in the export
better than others in identifying determinants fac-
tors of this performance. Two questions arise first:
what is export performance? How to measure this
performance FOR SMES? And what factors play a

role on this one? We intend, through this article, to
establish a conceptual framework related toexport
performance in replying to these questions.

1. Definition of the export-performance

The existing literature on the export can be di-
vided into two categories: research at the macro level
and the research at the micro level [1]:

— At the macroeconomic level, the researchers
are based on the theories of international trade for
modeling the export performance. The issues stud-
ied include the export competitiveness of nations,
the magnitude and direction of trade flows between
the nations and the impact of public policies on the
export activities in some sectors and industries.
These studies conclude that trade flows between na-
tions are depending on the staffing in the factors of
countries and governmental policies.

— At the micro level, researchers have concen-
trated on the establishment of a link between the
different characteristics of the enterprise, such as the
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size, technological capabilities, and the motivations
of managers with the export performance [3].

To define the export performance, some authors
look for connectingthat of the undertaking in recital
that after all, the exportis never that one of the activi-
ties of the company. Others propose to understand
the export performance as a comparison of the re-
sults obtained abroad with the objectives initially
set. Despite all the research carried out on the export
performance, it proves that it must accept the het-
erogeneity of its measures, which was probably the
result of the multidimensional nature of the concept.

In effect, the earlier literature indicates that
there is little consensus on the conceptual and op-
erational definition of the performance in the export
[4] and sometimes contradictions in the results [S].

Define the performance to export is a mission
whose qualities and respective defects are still widely
debated. Thus, Atabay [6] defines the performance in
the export as the degree of achievement of the objec-
tives expected on foreign markets. These objectives
may relate to the sales, profitability or the change.
These three facets reflect, respectively, the notions
of effectiveness, efficiency and continued commit-
ment in the export.

The increasing importance of exports hasled toa
great scientific interest; this is confirmed by the num-
ber of research works published in the international
scientific journals over the past few years. Research-
ers from various fields such as the economy, the man-
agement and marketing have explored various issues
related to exports [1].

The first studies on the behaviors of export at the
level of the enterprise have tried to identify the rea-
son behind the export activities, their gradual adop-
tion by businesses and the factors that contribute
to the increase of exports. Several models of export
have been based on the model of the stages of the in-
ternational expansion [7]. Although important to
build our fundamental understanding, the model of
the ‘steps’ has not been able to explain the behavior
of many companies, who have not spent by the dif-

ferent steps [8]. Several researchers have explored
the effects of the size of the company and the envi-
ronmental determinants on its export activities.

2. Indicators to measure the export-perfor-
mance

The measures of the export performance have
not been the subject of a consensus in the literature
and therefore various scales have been developed. As
well, the authors distinguish the objective measures,
subjective, and hybrids.

— The objective measures: Are financial natures
such that the intensity, the profit and the growth in
the export and non-financial nature such as the num-
ber of market of exploitation;

— Subjective measures: represent the satisfaction
of the manager in respect of the performance in the
export, the perception of the profitability to the ex-
port and the satisfaction of the customer;

— Hybrid measures: are multidimensional in na-
ture, both subjective and objective.

One of the main challenges that seek to raise the
authors is the measurement of the performance of
the export. In effect, Cavusgil and Zou [9] have list-
ed the performance measures for the export used in
several of the research studies including: level of
export sales; the growth of the export sales; export
revenues; the ratio of export sales to total sales; the
ratio of profits to export the total benefits; increase
the importance of the export of total business; over-
come the obstacles to export; propensity to export;
the acceptance of the product by the distributors
to the Export; participation of export; the exporter
the internationalization; and attitudes in respect of
the export [ 10]. Subsequently, Cavusgil and Zou [9]
have proposed a unified scale performance to export,
composed of the sum of the values of four indica-
tors: the achievement of the strategic objectives, per-
ceived success, the growth of sales and profitability.

For their part, Aaby and Slater [11] have pro-
posed three measures: a measure of behavioral per-
formance (the propensity to export, export problems
and obstacles to the export), a second measure of
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the performance of the export sales (sales for export,
the level of the export and increase of the intensity
exports) and a measure of overall performance (per-
ceptions of export).

In order to integrate the dimensions of the per-
formance, Al-Khalifa and Morgan [12] distinguish
the effectiveness of export (achievement of the ob-
jectives of export); the efficiency of export (the rela-
tionship between the outputs of the performance in
the export and the inputs required to achieve them);
and the adaptability of the export (the capacity of the
Organization to adapt to changes in its environment
of export). In contrast, Leonidou et al. [13] outline
six dimensions of the export performance to know
the volume of export sales, the increase of the export
sales, the intensity of the export sales, the level of
profits to the export, the contribution of profits to
the export, and the share of the export market.

Several authors recommend the use of the scale of
Zouandal. (1998) on the measurement of the export
performance. This scale includes objective measures
or financial (sales, profits, growth), non-financial
measures or subjective (apparent success, satisfac-
tion, the achievement of the objectives), and a com-
posite measure. This scale has filled the dichotomy
between the quantitative and qualitative changes in
the measures of the performance in the export, thus
providing an appropriate measure of the spectrum for
companies at different stages of the export and inter-
nationalisation of the process of development.

In addition, other research have distinguished
static measures of non-static ones (who are trying
to apprehend the changes, in the time of the perfor-
mance). The current trend leads to prefer non-finan-
cial measures, possibly composites, in an approach
rather dynamic, that is to say by seeking to capture
the perception, by the manager, the evolution in time
of the performance of his business. It is the case of
all scales which include a dimension “change” [14].

Conclusion:

Since the beginning of the years 1980, the posses-
sion of sustainable competitive advantage has been re-
garded as the main source of performance. The compa-
nies have monopoly rents thanks to their competitive
position comfortable in attractive markets, they protect
these annuities by the creation of barriers to entry.

From the end of the years 1980 up to today,
the theory of “resource base” (or RBV) attributed
the variations in performance to the difference of
specific resources of the company and its capabili-
ties protected against imitation. This theory has been
widely refined and developed, and now constitutes
the theoretical basis for most of the empirical work
on the competitive advantage.

The questions of whether the size of the company,
the age, the capital, the effectiveness of the manage-
ment and of the export orientation of firms influence
the growth and profitability have generated several
theoretical and empirical research in the disciplines
of economics and management.

References:

1. Helfat C.E,, Finkelstein S., Mitchell W,, Peteraf M., Singh H., Teece D., & Winter S. G. Dynamic capabili-
ties: Understanding strategic change in organizations. John Wiley & Sons. — 2009.

2. Tookey D.A. Factors Associated with Success in Exporting, The journal of management studies, March, -

1964. - P. 48-66.

3. ZouS,, Stan S. The Determinants of Export Performance: a Review of the Empirical Literature Between —
1987 and — 1997. International Marketing Review, - V. 15,— No. §,- 1998, - P. 333-356.
4. Shoham A., Export performance: A conceptualization and empirical assessment, Journal of International

Marketing, 6, 3, - 1998. - 59-81.

5. Bouslama N. Quels indicateurs de mesure de la performance marketing a I'export?, Journal of Global

Management Research, Juin - 2008, — 39-48.

20



EXPORT-PERFORMANCE: DEFINITION AND MEASUREMENT

10.

11.

12.

13.

14.

Atabay I. The effect of the business manager’s attributes on export performance, The Social Sciences, 3,
7,—2008. - 494-497.

Johanson J., & Vahlne J. E. The internationalization process of the firm — a model of knowledge devel-
opment and increasing foreign market commitments. Journal of international business studies, 8 (1), -
1977.-23-32.

Naidu G. M., & Prasad V. K. Predictors of export strategy and performance of small-and medium-sized
firms. Journal of business research, 31 (2-3),- 1994.- 107-115.

Cavusgil S. T., and Zou S. ‘Marketing Strategy-Performance Relationships: An Investigation of the Em-
pirical Link in Export Market Ventures), Journal of Marketing 58 (1): — 1994.— 1-21.

Wheeler C.,Ibeh K., & Dimitratos P. UK Export Performance Research Review and Implications. Inter-
national Small Business Journal, 26 (2), - 2008. - 207-239.

Aaby N.E,, & Slater S. F. Management influences on export performance: a review of the empirical lit-
erature — 1978-1988. International marketing review, 6 (4).— 1989.

Al-Khalifa A., & Morgan N. A. Export performance measurement: a review and suggested directions.
Marketing theory and Applications, 6,— 1995. - 313-318.

Leonidou L. C,, Katsikeas C.S., & Samiee S. Marketing strategy determinants of export performance: a
meta-analysis. Journal of Business research, 55 (1),-2002.- 51-67.

Favre-Bonte V,, et J. L. Giannelloni, La performance export des PME: Impact de I'implication et de
l'expertise du dirigeant, Facef Pesquisa, 11, 2, - 2008. - 253-28S.

21



Section 4. Management

DOTI: http://dx.doi.org/10.20534/EJEMS-17-3-22-31

Zrelli Imen,

Ph.D. in Management Sciences marketing option: ISG Tunis

Ihet Sidi Dhrif,
Assistant professor
E-mail: Imen-zrelli@yahoo.com

NEW READING OF YIELD MANAGEMENT

Abstract: This paper leaves the principle which the yield management (YM) is not yet a clear con-

cept and well established, but a not yet stabilized concept of various practices. So that YM becomes

a heuristic concept, it is advisable to consider the principal practices which he covers by exceeding

the narrow field with monetary profitability. Personalized tariffing, the efficient segmentation and

the forecast of the demand are as many elements which resulted the new design of the YM in order

to develop consumer loyalty. The originality of this research is at the level of the implementation of

a new managerial orientation on this subject supporting the aspect of personalized communication.

Keywords: yield management (YM), communication, tariffing, segmentation, prevision, loyalty.

Introduction

Beginning in the late 1970 s, deregulation
policies strengthened the shift from a supply-side
market to a demand-driven market characterized
by customer demand. In fact, deregulation means
giving more freedom to undertake, conquer and
stimulate competition. As a result, in most deregu-
lated markets, competition is becoming more in-
tense, prices are falling, as well as an increasingly
greater role for the buyer.

The emergence of a global market based on the
development of new communication and informa-
tion technologies has made it possible to offer ser-
vices on a larger scale. Also, in a high competitive
environment because of the ease of imitation of ser-
vices, service companies must take into account the
requirement to customize the offer.

The main task of the company is to seek first to
know the needs and desires of its customers before
designing an offer that can satisfy it and all this in a
profitable way. A company needs to find a match be-
tween income maximization and customer satisfac-
tion. It can thus act on both supply and demand. The
aim is to find the optimum level of profit through the

adjustment of the different categories of units oftered
to a multitude of forecast demand behavior: the YM.

The YM is a programmed approach aimed at
maximizing profitability and improving customer
service. It is far from being a computer system or
an approach to mathematical techniques. However,
it is necessary to have a computerized database al-
lowing, in the case of, for example, the hotel sector to
forecast demand, cancellations, no-shows, go-shows
and the ideal number of sales at discounted prices.
It serves to develop a climate of transparency, to es-
tablish an effective communication policy both in-
ternally and externally [1].

In addition to dynamic on-demand adjustment,
YM incorporates a relational approach to personal-
ization of communication that enables the company
to discern the needs and desires of the targeted cus-
tomers and produce the desired satisfaction in a cost-
effective and more efficient way than Competition. In
fact, it is a personalized approach to communication
with profitability and income maximization princi-
ples that profoundly affect the culture of service com-
panies and the behavior of clients [2]. The custom-
ization of the communication, in particular tariffs,

22



NEW READING OF YIELD MANAGEMENT

can thus be a result of the adjustment of the offer on
demand and the application of a varied, transparent
and personalized tariff to each category of customers.

In order to appreciate the vision advocated by
this research, it would be interesting to present suc-
cessively the fundamental elements of the applica-
tion of the YM; Namely pricing, segmentation and
forecasting, to finally develop a relational perspective
of YM communication.

Exploratory research and application of the YM

Review of the literature

The literature has highlighted some characteristic
features of YM. Despite the preponderance of techni-
cal reading, some authors put forward other elements
of arelational nature to the identification of YM. After
analysis, these elements can be grouped into six cat-
egories: segmentation, staff involvement, matching
supply and demand, information transmission and
real-time operation (see Table 1).

Table 1. - The determinants of the YM (Synthesis of the literature)

Themes Recording Units Authors
Divide demand into segment [3]
Segmentation Customer Segmentation [4]
Analyze the opportunity of each segment [S]
Provide [6]
Schedule no-shows, cancellations and go schows [7]
Forecast
Study data history [8]
Collect data for current reservations and cancellations [7]
Offer custom rates to customer preferences [9]
Tarification
Ensuring the adaptation of pricing to customers [10]

The application of the YM requires a good anal-
ysis of the potentialities of the market segments in
order to be able to maintain them. The prediction
and the study of the history of customer behavior
are widely treated in the literature as two key ele-
ments of the YM. Also, segmentation and pricing
are the determinants of the application of YM.

Analysis of the forum specializing in YM

The analysis methods of specialized and target-
ed forums allow the exchange of asynchronous text
messages in technological [11]. The main advantage
of specialized and targeted forums is the question
and answer trail, which provides a source of help for
researchers in all specialties.

As part of this work, we chose to consult the
specialized forum in YM developed in 2003 by the
Revenue Development Consultants. Being special-

ized and targeted, this forum presents structured
answers that are very rich in practical information
about YM. The traces left by the specialists of this
forum serve as a matter of analysis of experiments
making it possible to determine other determi-
nants of the YM. Recurring themes are essentially
three, namely segmentation, forecasting and pric-
ing (see Table 2).

The analysis of the specialized forum confirms
the results of the literature. In addition to profitabil-
ity, the YM knows a relational aspect that integrates
personalized communication. The YM therefore
combines the profitability approach with a relational
approach aimed at customer loyalty. The YM thus
becomes a customized language using segmentation,
forecasting and pricing (see Figure 1). The following
paragraphs present these three elements.
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Table 2. - The determinants of the YM (Synthesis of the specialized forum)

Themes

Recording Units

Segmentation

Segmentation is therefore a prerequisite for making a good yield. Without it, there is no
need to calculate demands and recipe expectations per tariff class, and no need to even
size these classes.

The corporate clientele to which a hotel can indicate several weeks or days in advance
that during such period the establishment, although in high demand, keeps it at its usual
contracted rate.

Itis therefore not only a matter of seizing short-term opportunities through uncontroversial
price changes, but of continuously and reliably offering a supply in line with market demand.

It is always useful to review what is defined as a loyal customer and evaluate its financial
and commercial profitability. This CRM assessment is a prerequisite for its use. Then, we
can refine the commercial, tarift and marketing communication with perfectly identified
customers and the means to continue their loyalty

Forecast YM

The different tariffs, price segments and their variations or modulations have existed for
ages in commercial processes and are used in marketing. What the YM adds is simply a
finer anticipation and a method of adaptive management of real-time capabilities in order
to be more proactive than reactive.

The Yield is based on a demand forecast from which it is possible to allocate space and
tariffs to both existing customers and the overall market.

The YM is primarily the establishment of a demand forecast by segment (neither a budget
nor bookings in portfolio, nor a forecast of profit, etc.)

Based on the production history, the current booking portfolio, the upward trend in book-
ing reservations for future dates, and the calendar of events

When a period or a product does not have a satisfactory demand, we can launch in ad-
vance (and therefore with the best chance of success) additional marketing actions: pro-
motions, mailing, phoning, use the speed of Communication of electronic distribution
channels on the Internet, etc.

Tarification

In practice for the hotel, prices do not vary for all guests and not at the same time in the
same way. They vary by segment according to perceived demand or demand.

The Yield daily is not about varying prices, but the features associated with segments and
classes of rooms or products constituted

When a product or a period is identified as potentially in demand, an arbitrage between
the existing rates for each segment (rate management) and the availability by inventory
management allows us to maximize this opportunity, Within the limits of our commercial
and marketing strategy.

It is also necessary to justify to the consumer the reason why he/she benefits from this
or that promotional tariff
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Tarification

Segmentation

Forecast YM

YIELD MANAGEMENT:

Personalized

Communication

Figure 1. The YM: a strategic communication lever personalized

The yield management pricing

Customized pricing:

An obligation for service companies Since the
early 1980 s, traditional marketing tools have been
adapted and marketing of services has gained con-
siderable notoriety. Nevertheless, despite these ad-
vances, service as such remains both complex and
delicate, even if a relative consensus is now being
reached on its definition as a set of actions which
gives rise to an interaction Between the client and
the structures, human resources, goods and systems
that are provided in response to his needs.

The complexity of service is explained by two es-
sential characteristics: intangibility and inseparabil-
ity. By nature intangible, it remains difficult to collect
by the customer. Inseparability is the simultaneous
contribution of the customer and the supplier dur-
ing his production. A customer can not evaluate his
performance until he has consumed it. This is what
complicates the task of charging the service.

At the same time, its delicacy is conferred by its
perishable and heterogeneous nature. The perish-
ability of the service means that a service provider
frequently finds itself in a situation of inefficiency,
particularly in the face of a constraint capacity that is
unoccupied at the usual selling price. Faced with this
problem, the service company must adapt its prices
to cyclical conditions. The service is heterogeneous.
A benefit varies from one situation to another, de-

pending on the characteristics of the demand and its
expectations.

Difficult to standardize, the offer of services must
therefore undergo a remarkable variation of pricing.
Due to the complexity and delicacy of the pricing
of services, price can no longer be fixed here by an
automatic and fixed mechanism. Its uniqueness and
stability are then called into question. As a result,
limited capacity, the overall distribution of demand
over time and the emergence of potential competi-
tors dictate specific and appropriate pricing practices
for services and a dynamic pricing approach. That’s
the whole point of customized pricing.

Implementation of YM pricing and custom-
ized communication

The application of YM tariffs ensures better com-
munication with the market. A service company is
expected to respond not to a demand block of a stan-
dardized offer but to a wide variety of customers with
distinctive characteristics. Thus, it proposes a scale of
services tailored to the constraints of each category
of clients [2] and [12].

The company must set barriers between the differ-
ent tariff classes and put restrictions on certain services
to distinguish each tariff category from another [13].

It is also necessary that the offer offers a certain
advantage for the most profitable customers through
the additional services (the availability of units dur-
ing the booking for example).
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Each category of customers thus benefits from a
better availability of an offer at advantageous rates at
certain times of the year. The service company is also
encouraged to clearly communicate the tariff for each
category of customer. Information is only considered
by a client if it is deemed clear and relevant [14].

Kimes argues that disseminating information on
different price categories enhances the transparency
and image of service companies [13]. Thus, it is the
customer who selects the offer that suits him. This
same author points out that clients are more likely
to favorably consider a YM price schedule when re-
strictions on the consumption of certain discounted
services are clearly perceived and when high-priced
benefits have certain privileges.

The transparency of tariff information regarding
restrictions and privileges is in fact a factor in reducing
customer dissatisfaction. The development of tariffs
must be simple and understandable by the different
customer segments [15] . The service company must be
able to develop a well-suited tariff for the privileges or
service restrictions of each category of service offered.

YM pricing effectively avoids the problem of
customer dissatisfaction through indirect supply
discrimination. It is a matter of allowing customers
to select themselves on offers of service appropri-
ate to their needs while providing additional value
to the customer who has agreed to pay the highest
price and convince him of its distinctive advantages
[13] and [16].

The key to the success of YM pricing is also the
acceptance by customers of significant price differ-
ences depending on the services, the conditions of
reservation or exchange. Such pricing ensures both
profitability and relationality through a targeted re-
sponse to the needs of each category of clients. It is
both effective and efficient. Effective as it optimizes
the sale of capacity on time; And efficient, to the ex-
tent that it is based essentially on assessing the po-
tential of each category of customers.

In other words, it is based on the development
of various tariff classes for each segment and the

protection of the most contributory tariff classes [2].
This is the YM pricing and a privileged means of per-
sonalized communication with customers. Market
segmentation on the basis of the information gath-
ered enables service companies to establish a tailored
pricing system that satisfies the production/distribu-
tion structure while optimizing overall revenue.

The yield management segmentation

Price Sensitivity and YM Segmentation

In the application of the YM, it is essential to
analyze the demand behavior of each category of
customers belonging to a given segment. The provi-
sion of customer information during the purchase
period allows the service company to estimate their
behavior in detail, thus promoting customized tarift
communication.

A basic determinant of YM segmentation is the
study of price sensitivity of different segments ac-
cording to the characteristics of the service offered
and the time, risk and effort value. Price sensitivity is
low in the case of a non-paying buyer who is more in-
terested in maximizing comfort and service charac-
teristics than minimizing the price [16]. Beyond
the possession of information, the service company
should know how to manage its tariff modulations.
This combination maximizes overall income [15].

For example, in hotels, hotel guests are generally
grouped into three different segments [17]: Groups,
tourists including independent travelers and business
travelers. Each of these three segments has different
characteristics in terms of sensitivity to price and time.
Based on this development, we can establish a model
of distinction between two categories of clients:

1. Tourists and groups are more sensitive to time
and price, which are the key factors in their purchas-
ing decision. This category of guests reserves well in
advance on the lowest available rate since the holi-
days are already scheduled.

2. Business customers are less price sensitive.
Compared to the time factor, business reservations
tend to be concentrated in the last days of service
consumption. This category includes customers who
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request a given rate while a cheaper rate is available.
It is possible to combine several segmentation axes
such as customer characteristics, time of consump-
tion or purchase and the various services offered.
In this case, it is the tariff condition associated with
the tariff that interests the customer (refundable, ex-
changeable, etc.).

The principle of price segmentation makes it
possible to increase the overall margin of an offer by
acting on different characteristics, specific to each
segment of customers, which justify different prices.
In addition to customizing the offer, the service com-
pany seeks to maximize its profitability by allocating
to each basic service value-creating characteristics
for each segment targeted.

YM segmentation: Customized communica-
tion and profitability

YM segmentation optimizes overall income by
capturing part of the demand with a high price sen-
sitivity through lower prices. Also, the introduction
of smart access barriers and sales quotas by tariff
class motivates the customer to book at a higher

rate if they wish to have more freedoms of choice
(eg freedom of Change reservation with or without
penalty). YM segmentation therefore allows the allo-
cation of demand and avoids focusing on the lowest
available rate. It is therefore a prerequisite for making
a good YM favoring both the profitability and the
personalization of the communication. Without it,
there is no need to calculate demand and revenue
estimates by tariff class.

Such a segmentation is a tool that enables cus-
tomers to be discriminated against on the basis of
a large number of elements in order to estimate the
characteristics of the different categories and to ad-
just the distribution of available unit classes. There-
after, it is no longer a question of putting price dis-
crimination solely on prices, but also on the pricing
conditions that are the key to optimum profitability
for each category of customer.

Figure 2 illustrates an example of a hotel that ap-
plies a segmentation adapted to capacity. It distin-
guishes three segments of customers for three cat-
egories of rooms: A, B and C.

/ Capacity
A L A
Price B Services
C
\_ N

Request \

)
NNooa
B
Requirement Requirem
Services ent Price
C
N,

Figure 2. The YM segmentation

This example shows that the range of service of-
tered, the price and the requirement of service from
customers vary in the same direction. In other words,
the more profitable the category (A), the higher
these items will be.

On the other hand, the price requirement varies in
the opposite direction. Implementation of YM pric-
ing and segmentation must be coupled with a forecast
of their application at different times of the year in
order to adjust to a varied and random demand.
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Demand forecasting: A determinant of personal-
ized communication

Demand forecasting: A strategic decision to
customize the offer

The multiplicity of segment rates and their mod-
ulations have long been used in marketing. What the
YM adds is simply a finer anticipation and real-time
space management in order to be more proactive
than reactive. It presents the best solution for manag-
ing uncertainty through forecasting. It is not a ques-
tion of having several tariffs or an application of tariff
modulations to guarantee profitability.

Reduced only to a set of tools facilitating the
operation of service companies, these two elements
must be coupled with a forecast of demand, thus an-
ticipating the various behaviors of customers over
time and personalizing the communication, in par-
ticular tariffs [ 16]. The forecasting of demand is in-
deed a strategic decision insofar as the acceptance of
a reservation at a reduced rate deprives the hotelier
of the possibility of selling this unit at a higher price.

Some research has been done to determine the
relationship between YM segmentation and demand
forecasting. The airlines are the first to have devel-
oped such forecasting models. These models have
been adapted to accommodate the hotel industry.
The forecast in the hotel sector is based very much
on the booking of Tour Operators (TO). The lat-
ter undertake to bring a large number of groups of
customers of different nationalities. Let us note here
that these TO reserves before a long time at a very
reduced price. The Yield Manager should remove
part of the room inventory to record future TO res-
ervations. This operation consists of keeping a part
of the rooms of the hotel with an estimate of possible
cancellations. This in order to avoid the blocking of
the rooms unnecessarily for reservations that would
never be realized.

The layout of a database that reflects exhaus-
tive information on the demand of each segment
and the historical evolution of the reservations seems
fundamental to personalize communication with

customers. This allows service companies to provide
an appropriate estimate of current and future trends.

Implementation of Demand Forecasting un-
der the YM

Showing attendance, changing consumer habits
and satisfying both low-cost customers and those
willing to pay a high price are the main objectives of
the YM application. To establish an appropriate pric-
ing structure that can satisfy customers, the company
must have a historical database of sales by customer
segment, competitive structure and events that may
affect its business.

The internal diagnosis of the history mainly con-
cerns occupancy rates, reservations from the open-
ing day to the day of service, results, refusals to sell,
last minute presentations without reservation (the
go show), No presentation for consumption (no
show) and cancellations.

The principle of forecasting demand in the ho-
tel industry consists of first determining the total
number of users of the service and then decompos-
ing this number into different elements of the service.
In other words, the hotelier must plan the number
of customers over a given period and then distribute
these customers (for example, between tourists and
businessmen). He must then estimate for each group
the type of rooms and the appropriate length of stay.
This method of forecasting, called «top down>, is
more adequate than that of the unit, that is, the room,
and the demand for each one [18].

Forecasts can use methods of two types; Qualita-
tive methods and quantitative methods [2].

1. Qualitative methods are based on the expert
judgment of several conditional scenarios relating
different supply and demand scenarios. These meth-
ods are recommended for the development of a new
benefit due to the lack of a history of demand or in
the case of increased and uncontrollable competition.

2. Quantitative methods are based on extrapola-
tion with the assumption that historical sequences
reproduce in the future. For Kimes [19], quantitative
prediction methods, especially exponential smooth-
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ing, are most suited to the YM context. This method
considers two types of demand, namely term and
long term:

a. In the case of a request for rooms which re-
lates to the days of the week (the short term), the
hotelier can resort to one of the two simple methods
of forecasting, naive forecasting or simple exponen-
tial smoothing.

« The naive prediction is to assume that the
demand observed today will recur the next day;

« Simple exponential smoothing assumes
that forecasts are revised based on the most recent
experience.

b. If we now consider the long-run forecast,
which is generally based on time series, we note the
strong irregularity of demand. Also, these series have
two main factors: the trend, also called the long-term
extra-seasonal trend and seasonal variations. Expo-
nential smoothing remains the most effective meth-
od of estimating the trend and the seasonal variation
coefhicients of demand. Double exponential smooth-
ing is recommended for triangles with a trend and
triple exponential smoothing is used instead for sea-
sonal component series.

Raeside and Windle presented another forecast-
ing method that is «multiple regression> which in-
corporates auxiliary variables to represent seasonal
effects on demand [20]. The variety of quantitative
methods makes it possible to improve the quality
of demand forecasts to obtain both better targeted
communication and long-term profitability for the
service company.

In conclusion, the YM can be a strategic lever
of personalized communication only if it integrates
segmentation, forecasting and customized pricing.

The YM Perspectives: Relational Communication

The YM provides an optimal solution for main-
taining customers through the personalization of
communication. Based on a clear, varied, time-mod-
ulated pricing system that is appropriate for different
targets, the YM offers a real commercial lever with
both profitability and customer loyalty goals. The

company is thus called upon to implement a cultural
change aimed at matching the service-price offer to
the segmented demand.

This cultural change requires a new form of orga-
nization and a new reconfiguration of the relationship
between the company and its customers. Integrating a
relational and personal vision YM guides the service
company towards a dynamic policy of personalized
communication and prepares for the learning of val-
ues favorable to the transparency of information, de-
termining factors of competitiveness of the company.

Such an approach gradually emerges over time
as all staff develop an individual marketing perspec-
tive. Each member of the company is supposed to
be considered a partner of the company. Conse-
quently, many changes are needed in order to create
a customer-oriented vision that permeates the entire
organization.

This is how relational communication becomes
the central core of the operation of the company
around which all other functions evolve. The global
nature of this approach is diffused within the com-
pany and at the level of all its departments. Such an
approach becomes an organizational concern to
which all departments must adhere in order to re-
tain clients.

This vision is part of a long-term, active exchange
with clients to break with standard functional ap-
proaches, emphasizing continuous interaction and
the quality of the established relationship. Estab-
lishing a lasting relationship between the company
and its clientele is based on the creation of a rela-
tional culture not felt as a constraint imposed by the
market alone and the requirements of profitability.

The YM designed this way, proposes a solution to
the sustainable profitability by offering a redefinition
of the notion of the loyalty of the customers, based
on the determination of the weight of the latter of the
customers. It is not only about optimizing capacity,
but also about distinguishing the most contribut-
ing customers in the long term. Loyalty and Yielder
are complementary. Thus, knowing the economic
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weight of customers, anticipating demand, adjusting
the available capacity and communicating are all ele-
ments that combine the YM with the CRM (“Cus-
tomer Relationship Management”). Let us try to
dissociate these two elements and to make the part
of the theory and the practice.

The YM is based on a demand forecast per seg-
ment. A hotel could then choose by customer seg-
ment or tariff level. Some YM systems allow loyal
customers to be accepted throughout the year re-
gardless of floor or threshold tariffs. But, this deci-
sion belongs initially to the company.

CRM aims to offer systems that trace a detailed
production history, thus consolidating communica-
tion between the company and its customers. It thus
meets their needs and allows them to retain them.
We therefore appreciate the interest of uniting these
two elements in order not to move away from cus-
tomers and to better position themselves in relation
to market demand in general.

In addition to income maximization, we consider
that the YM gives particular attention to the tem-
poral aspect of the relationship. Since conquering
a client costs a lot more than retaining loyalty, the
total income on a client’s life is certainly more impor-
tant than making him pay more for a night. Yielder is
based on a client weight analysis.

It thus appears that an action aimed solely at
keeping loyal customers is not an optimization ap-
proach. In most hotels this notion of fidelity and
preferential pricing is to be questioned. A client can
return three times a year during conferences for a
number of years and have a preferential rate against

any logic. It is not enough nowadays to be good ho-
telier, it is also necessary to manage the profitability
more finely by choosing the segment that must be
privileged in terms of services and/or rates.

Rather, it is a matter of measuring productivity in
relation to the business strategy. Operating habits are
often to be called into question. This is an opportu-
nity to rethink what is defined as a loyal customer
and evaluate its financial and commercial profitabil-
ity based on its qualifications.

This evaluation allows to refine the commercial,
tariff and marketing communication with perfect-
ly identified customers and the means to continue
their loyalty. This qualification of accounts and
weight evaluation of the customer uses several eval-
uation techniques. The weight of customers is the
determination, based on the stored data, of their eco-
nomic value and their contribution to the margin.

The calculation of the client’s weight can be
done on an annual basis according to attendance,
consumption, fare, etc. It is no longer simply an ap-
plication of a set of flow optimization techniques and
capacity management but a global culture of strategic
management of the internal resources of the service
company and its customers. They are therefore at the
center of interest of a company whose members all
unite to succeed in customer relations.

Each member of the company is supposed to be
a partner sharing the production and benefit of the
service. The new design of the YM advocates a dy-
namic action philosophy that makes personalization
and customer satisfaction the ultimate goal of busi-
ness activity.
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EVALUATION OF THE QUALITY OF THE HOTEL
PRODUCT IN FAMILY HOTELS

Abstract: Developed a methodology for assessing the quality of the hospitality product family hotels
are specified. Basic and additional criteria by which to carry out the evaluation. There are gaps mainly in:

flexibility of the supply of the hotel product, organisation of leisure services; means for diversification of

stay; the presence of database for permanent customers. Synthesized are important conclusions about

the level of quality of the hospitality product and outlines opportunities for enhancing it.
Keywords: family hotel, hotel product, measurement of quality.

Introduction

In recent years, in mountainous and rural areas
of our country are built or upgraded to meet the
needs of rural tourism private guest houses, family
hotels, villas, private rooms and other hotel sites of
family type. These sites offer an authentic and origi-
nal Bulgarian atmosphere, lifestyle and architecture
[1, 140-149], high quality service, and success-
fully implemented the concept of rural tourism. Ac-
cording to us, the family hotel represents business
of providing accommodation in a small means of
shelter, which is realized by the owner and his fam-
ily and offers an original, territorial deterministic,
hotels product, with a distinctive atmosphere in an
authentic rural environment. Characteristic features
of family hospitality are: the activity is carried out by
the family, there is connectivity, integration between
family and business; the size, the capacity of the bed
base is small-from 10 to 20 rooms for accommoda-
tion; stupid product includes a variety of items, due
to the weaker they standardization; the sale is almost
always directly, without intermediaries. According to
the definition of the S. Medlik and H. Ingram, ho-
tel product is a combination of the following main
elements: location, equipment and amenities, ser-
vice and prestige [2, 14]. As a kind of superstruc-

ture, family accommodation includes the basic ac-
commodation in rural tourism: the Guest House
with/without farm cottages and family-run hotel in
the mountainous and rural areas, private rooms, pen-
sions, campsites, etc. (onthe categorization of tourist
facilities, 2013). Rural houses are an essential means
of accommodation for tourists. Their appearance
and interior fittings are subject to the characteristic
features and requirements of the region. The family
hotel has good market position with its unique prod-
uct aimed at market niches seeking local cultures,
traditions, nature, history, hospitality [1, 23].

Purpose: to develop a methodology for assessing
the quality of the hotel product in family hospitality.
To analyze and assess the quality of the hospitality
product at the family hotel in the Eastern Rhodopes.

Material and method of study

Below we expose developed methodology to
study and measure the quality of the product in the
family hospitality. The selected criteria for quality as-
sessment are distinguished: Basic and advanced. It
aims to capture a complete composition, structure,
specificity and activity of family hospitality. The main
criteria are the 6 criteria, each criterion is formalized,
through S mandatory indicators. The additional cri-
teria are 3, each criterion is formalized through 5 in-
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dicators. The main criteria are actually criteria for
categorizing the subject referred to in the Ordinance
for the categorization of accommodation (2013).
With the implementation of these criteria ensure
full customer expectations. The main criteria are:
1. Construction and maintenance of the building
and common areas with indicators: 1.1. Hygiene and
maintenance — entrances, corridors, staircases, lob-
bies; 1.2. Courtyard garden, the presence and con-
dition of the pool, green areas, parking, barbecue;
1.3. Lighting, ventilation, heating of premises; 1.4.
Safety and security-availability of fire-extinguishing
appliances, nameplates, facilities for people with dis-
abilities; 1.5. Originality, uniqueness of design and
layout; 2. Room — interior and status: 2.1. Ame-
nities — furniture, lighting, heating, air condition-
ing, terrace; 2.2. Level of hygiene in the room and
sanitary facilities; 2.3. Technical condition of the
equipment in the room and sanitary facilities; 2.4.
The peace, the presence of noise, security; 2.5. Origi-
nality of the furnishing of the room in accordance
with the local traditions; 3. Customer service: 3.1.
Check in, welcome to the room, tracking, help with
transportation of baggage, getting acquainted with
the hotel, etc.; 3.2. Service during stay (customer ser-
vices); 3.3. Check out, payment options, ordering
transport invitation to next visit, issuing a relevant
document; 3.4. Degree of individual approach to
guests — knowledge of the specific requirements,
assistance in need; 3.5. Preparedness for emergency
situations — suspension of electricity and water,
fire, the malaise of the guest; 4. Nutrition: 4.1. The
presence of organized dining room; 4.2. Serving
breakfast in the room — homemade food; 4.3. Of-
fering local cuisine and specialties; 4.4. Guarantees
of compliance with food and beverage safety stan-
dards; 4.5. Offering purchase of agricultural prod-
ucts, own production, bio products; S. Organization
of leisure: 5.1. Outdoor and indoor games facilities:
chess, backgammon, maps, computer games, etc.;
5.2. Alibrary with books, children’s books, newspa-
pers, magazines; 5.3. Corner in the living room for

watching TV, movies, listening to music; 5.4. Organi-
zation of excursions, visits to cultural and historical,
architectural landmarks; S.5. Participation in local
folk festivals, fairs, festivals, cooking classes; 6. Ad-
ditional services offered: 6.1. Ironing facilities, dry
cleaning, laundry facilities; 6.2. Providing transpor-
tation when needed; 6.3. Information and commu-
nication services, Internet access, wireless Internet
access in the rooms, mailbox, etc.; 6.4. Property
rental — sports, beach, SPA, mountain trekking;
6.5. Organized a specialized service for people with
disabilities, caring for children, the elderly. Addition-
al criteria into account: additional activities forming
the complex nature of the proposed tourist product-
related environmental protection etc. Additional
criteria are: 1. Environmental protection: 1.1. Avail-
ability of local heating; 1.2. Alternative sources of
electrical energy; 1.3. A basis for the separate collec-
tion of waste; 1.4. Including guests in local folklore
training; 1.S. Instructions for the protection of the
environment; 2. Customer feedback: 2.1. A database
of regular customers and their requirements; 2.2. A
book of registration of complaints and a fast and
adequate response; 2.3. Conduct polls among the
guests for the review, evaluation and recommenda-
tions for quality of service; 2.4. Including Internet-
based reservation and information systems; 2.S.
Relationship with travel agencies for the purpose of
distributing advertising materials; 3. Familiarizing
with local culture: 3.1. Introduction to the individ-
ual interests and desires of every guest; 3.2. Visits to
craft workshops and local crafts; 3.3. Participation in
local initiatives for the protection of local folklore;
3.4. Providing a guide for longer hikes; 3.5. Evenings
by the fireplace and barbecue with the family. Rat-
ings scale is from 1 to 4 points in each indicator, as a
guest means: score 1 means low, unsatisfactory lev-
el of quality; score 2 — intermediate level; 3 - high
level assessment; score 4 — Luxlevel. The developed
methodology for assessing the quality of the prod-
uct in the family hospitality has been applied and
tested for the purpose of product quality of family
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hospitality in rural mountain communities in the
Eastern Rhodope Mountains, performed in the pe-
riod December 2016-February 2017.

Results and discussion

In accordance with the methodology for the
evaluation of quality in family hotels, the average
ratings have the following meaning: — score below
1.0 means a low level of quality (corresponds to the
number of points under 30); — score from 1.1 to
2.0 — average level of quality (from 31 to 80 points);
— score from 2.1 to 3 - a high level of quality (from
81 to 130 points); — score from 3.1 to 4-Lux level of
quality (from 131 to 180 points). Responses to the
clients of their main criteria and indicators are as fol-
lows: 70% of customers are giving high assessment of
the status of the property, i. e. the level of hygiene and
maintenance of equipment in the rooms and com-
mon rooms satisfies them. In terms of hygiene and
are given lower ratings on the premises. About 40% of
the dining customers evaluate 1.8, which corresponds
to (from 31 up to 80 points) — average level of qual-
ity. This affects the average score on this criterion.
As regards the criterion “Actual service” also there
are differences in the responses of the customers.
When this criterion is found the greatest amplitude
between minimum and maximum score. The coefhi-
cient of variation is above 70%, indicating that there is
a great heterogeneity in the studies statistical line.
Mode when the average score was 2.3, which meets
from 81 to 130 — a high level of quality, but it is very
near the border between the middle and high level.
Negative impact on this result turns out the service
at guest houses and in separate rooms, where the ser-
vice is limited to the transmission of the key and clear.
The criteria “Organization of leisure” gets between
medium and high praise from customers. The sta-
tistical line includes units, reviewers from 1.4 to 2.8,
collected from 40 to 120 points. An unsatisfactory
score gets the indicator “Outdoor and indoor games
facilities” and they lowered the overall assessment
on this criterion. The indicator “Corner in the living
room for watching TV, movies, listening to music”

receives an average mark of 1.4, because customers
do not look for this service. The coeflicient of varia-
tion under this item has the lowest value-20%, which
means uniformity of the statistical line. A similar
uniformity — 30% coefficient of variation is found in
the indicators “Organization of excursions, visits to
cultural and historical, architectural landmarks” and
“Participation in local folk festivals, fairs, festivals,
cooking classes” of this criterion, only that the eval-
uation is high — 3.6 — from 131 to 180 points. This
result confirms once more the essence of alternative
forms of tourism, including the agro tourism — to
running away from everyday life and to look for ex-
otic. The criterion “Nutrition” high score gets “Offer-
ing local cuisine and specialties” — homemade with
bio products, the arithmetic mean is 3.6-131 points
to 180. This shows that in guesthouses and family
hotels is given great attention to this criterion. The
coeflicient of variation is low. Mode in the statistical
line is 3.5. Maximum value-4 occurs more often than
the minimum -2.8. On the subject of additional crite-
ria — clients give high marks to the criteria “Getting
to know the local culture” - 2.9, meaning from 81 to
130 points and shows a high level of employment of
the family hotels in this regard. Customers of guest
houses give a low score on the indicator “Introduc-
tion to the individual interests and desires of every
guest” — on average an arithmetic assessment what
1.5 meets 31 to 80 points, very close to the negative
assessment. In the family hotels on these indicators,
the assessment is more than 2.8, i.e. in the range
2.1-3, which meets from 81 to 130 points. Custom-
ers interested in the indicator “Including Internet-
based reservation and information systems” and
where there’s top rated — 4. But since there are guest
houses and villas, this criterion is not met, the aver-
age score is reduced to 3.2. In conclusion, it can be
summed up that the family hospitality in the region
of the Eastern Rhodopes can highlight your product
as an attractive, high-quality and sought after, which
will contribute to the specific character of this region
as a destination.
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Conclusions

Based on research and analysis can make the
following conclusions: Family hotel sites in the
Eastern Rhodopes region possess a high degree
of identity and distinctive image, associated with
local culture and nature, reflect the spirit and ap-
pearance of the area; the atmosphere, conditions,
services, kitchen are unique and specific. Distinc-
tiveness of the objects, however, based on the de-

sign and atmosphere, however, does not ensure
their sustainable competitive advantage. It is nec-
essary to apply a specific methodology for assessing
the quality of the product in the family hospitality.
Methodology will assist owners and managers in
making decisions and looking for ways to maintain
the high quality and establishing a loyal and regular
customers, who are not only satisfied, but also with
exceeded expectations.
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Georgia as a small, post-socialist country in the
Caucasus with open economy strives to become a
democratic country based on European values and
carry out political and economic integration into
Euro-Atlantic structures.

In the last decades of the 20" century, radical
changes are characteristic to the political and eco-
nomic life of Georgia; namely, processes of his-
torical and, accordingly, mental changes of restora-
tion-strengthening of political independence and
establishment of market-based economic relations
which are difficult and important for any society be-
gan simultaneously in the country.

In 1990, Georgia met the restoration of indepen-
dence as a more or less developed republic of the
Soviet Union with economic structures and level of
living characteristic to this system. The first years of
restoration of independence and development of
the economic system based on market principles ap-
peared the most difhcult for the country. In addition to
broken economic relations, loss of the old, traditional
markets and suppliers, the country appeared to face
civil discord and ethno-political wars which, of course,

exerted essential, significant, negative influence on the
country’s development. The country appeared in pro-
longed and chronic phase of systemic crisis.

In 1990, after the announcement of restoration
ofindependence, the directions of economic reforms
were elaborated which recognized the reasonability
of application of the theory of convergence in social-
economic development [6, P. 10], though as the re-
sult of the discord and violent change of the govern-
ment, accordingly, the attempt to carry out the above
mentioned failed. The created extreme situation, of
course, exerted a negative effect on the country’s eco-
nomic development, deteriorated the problems of
the state which was on the way of formation and re-
sulted in the extremely negative indicators; in partic-
ular, in 1990-93, the gross domestic product was de-
creasing by 28% annually and, considering the parity
of purchasing power, fell from 4,433 US dollars per
capitain 1990 to 1,437 US dollars per capita in 1993
[9]. Moreover, while recession lasted for 7 years in
post-Soviet countries and the decrease of cumulative
production equaled to 51%, the mentioned index in
Georgia reached S years and 78% [S, P. 9-10] The

36



RESULTS OF ECONOMIC TRANSFORMATION IN GEORGIA: A BRIEF RETROSPECTIVE ANALYSIS

economic fallout in Georgia took place quickly and
during a short period the country’s economy fell to
the lowest level than in post-Soviet countries.

The scales of the economic crisis are shown es-
pecially clearly by the following indices: In compari-
son with 1988, in 1994, GDP amounted to 27.8%,
industrial production — 15.6%, agricultural produc-
tion — 49.3%, capital investments — 2.8%, goods turn-
over volume - 33.3% [6, P. 11]. In 1990-95, hyperin-
flation reached average 3310.6% [ 8], to be concrete, in
1994, the level of inflation exceeded 7,800%. The level
and quality of living fell significantly; the population
was appreciably differentiated based on incomes.

In such difficult situation, radical and essential
reforms were necessary to be carried out in all as-
pects of social life in order to overcome the crisis, so
at that stage it was impossible to impalement those
reforms. It is worth noting that the currency reform
carried out in 1995 (change of the former surrogate
of currency — Kuponi, into the national currency —
Lari (GEL)) laid foundations to reaching macroeco-
nomic stability in 1996-97 and increasing gross do-
mestic product with 24% [7, P. 98], however it did
not shift into a more long-term tendency, the growth
rate decreased, the budget and energy crises, sharp
social differentiation could not be overcome, the em-
ployment still had critical parameters. Among the
achievements of that period it is worth noting the
commencement of construction of one of the lon-
gest pipelines (1,768 km) — Baku-Thbilisi - Geyhan
(BTC) pipeline.

Thus, Georgia met the 21* century as a typical
post-Soviet country: with economic backwardness,
undeveloped political and economic structures, unem-
ployment, high level of poverty, corruption and crime.

Since the new government practically began to
build a new state in a style of European democracies.
Accordingly, from the very first days since coming to
power the emphasis was put on carrying out reforms
and establishing order.

Among the achievements in the sphere of econo-
my, scientists-economists and experts pay the special

attention to: establishing financial-budgetary disci-
pline, overcoming budget and energy crises, fighting
against corruption, setting legal rules of economic
game, improving business environment (orienta-
tion of reformist endeavor towards improvement of
business environment), significant decrease of tax
load thanks to the new tax code, improving tax ad-
ministration, accelerating processes of privatization
and emphasizing support of private investments,
simplifying customs procedures and improving
their administration, great success in banking sec-
tor, telecommunications and international trade
[1; 4, P. 7374, P. 39-40].

The attitude in the Georgian society and among
them in economists is different in relation to the im-
portant economic reforms carried out after the Rose
Revolution [2, P. 18]; the presented positive and
negative events, lights and shades of economy of the
past period are subjects of along dispute. At the same
time, today when it is possible to make a numeri-
cal and qualitative evaluation of the past period it is
evident that President Saakashvili’s government has
managed to revive economy among other spheres of
social life, overcome the systemic crisis and provide
the trajectory of growth.

In 2003, the real and nominal gross domestic
product in Georgia was 8.6 billion GEL ($3.4 US
dollars). By 2012, real GDP had equaled to 14.5 bil-
lion GEL which means that it increased 1.7 times, and
nominal GDP was 26.2 billion GEL or 3 times more.

Throughout this period (excluding 2009), the
tendency of growth (quite impressive in certain
years) was characteristic to real GDP, and, in 2004
2012, it amounted to 6.1%.

We have the same picture in relation with real
GDP per capita which, according to the parity of pur-
chasing power (PPP), increased up to $5,903 PPP
for2012 from $2,961 PPP in 2013 [11, according to
the data of International Monetary Fund].

The budget crisis was overcome which resulted in
granting pensions and salaries of the state sector
employees not have been allocated for years; as the
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result of improvement of various events including
tax and customs administration and decrease in cor-
ruption, budget incomes (up to 7.1 billion GEL in
2012 compared to 0.93 billion GEL in 2003) were
significantly increased; this enabled the country
to increase pensions (more than 10.7 times) and
salaries (more than 4.5 times) and carry out infra-
structural and other types of projects.

The tendency of growth was characteristic to one
of the most important indices necessary for develop-
ment of the country — investments. Namely, direct
foreign investments had increased up to $2 billion
by 2007 compared to $340.1 million in 2003, and in
2012 they amounted to $911.6.

Also, it must be noted that in spite of all the above
said, the poverty was not eliminated in the country,
unemployment was still high which increased from
11.5% (2003) to 15.0% (2012) and the number of
employees decreased in the period of study.

The same can be said in connection with the
elimination of poverty: in spite of the economic
growth, it is evident that the pace of the existing
growth was insufficient for rapid permutation of the
situation and essential rise in the level of living of the
population, final elimination of poverty.

From 2013 the accent is being made on the so-
cial orientation in the economy, on the stimulation
oflocal production and on the priority of the agrar-
ian sector as on a traditional and significant field in
the history of the development of the country. With
the help of the development of the mentioned fields
the financing of social programs has significantly in-
creased and significant projects for the development
of local production have been initiated (for example,
“Produce in Georgia”, “Implement the Future”). A
strategy for the development of the agrarian sector
of Georgia for 2015-2020 has been developed and
the financing of the sector has significantly increased.
Despite this, the adequate effect has not been
achieved yet: the intensity of the growth of the real
GDP has decreased (2013-16 averagely 3,4%), the
poverty and unemployment is still high and there is a
tendency of decreasing separate projects in the agrar-
ian sector. It is clear that the results of the activities
carried out in 2013-16 years will show themselves in
the far future. Besides, it is clear that there already
exist optimistic conditions in the country in order
to ensure high level of the economic development in
the form of accelerated economic growth and over-
coming the poverty in the country.
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Introduction

The main objective of microfinance is to of-
fer possibilities to the family economy to improve
and raise the family consume of goods. To measure
the impact of the financial program such as micro-
financing, we need to measure the results that this
program has on the agents such as families, firms
or the cities on which this program has been put in
place. To value the economic effect of the micro-

finance program there are two known and widely
used indicators (Hulme, 2000).

First, the income, including all the sources of in-
come, is considered an important indicator in mea-
suring the effects and changes after the involvement
on the program. The income is comprised of all the
possible sources for the economic activity of the fam-
ily as the income from selling the agricultural prod-
ucts, the salaries ext. Using this indicator however to
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adequately measure the welfare of the families can be
misleading due to the possible wrong measurements
(Coudouel, Hentschel & Wodon 2002).

Secondly, the expenses are also considered an indi-
cator of the program. The expenses reflect with reality
the consume function, which in theory is a derivative
of consume function and the income increase. Howev-
er, expenses being used as an indicator of the program
are a more reasonable approach than using the income.
Furthermore the expenses for the consume of goods
come as a daily need of the family economy and are a
better reflection of their level of living.

The main stated aim of MFIs is to generate a cy-
cle under which microfinance increases the house-
hold income and improves the social and economic
conditions of the entire community.

Similarly, similar doubts have been raised regard-
ing the impact of microfinance programs on econom-
ic and social inequality for women, as donors have
to convert microcredit programs into self-financing
(self-maintenance) projects (Morduch, 1999).

This pressure can lead to a minimal approach
and to the exclusion of non-financial components
such as: education and healthcare, which are neces-
sary for the participation of the poor, especially for
women. This trend confirms the existence of a poten-
tial trade between social and financial goals. (Mor-
duch, 1999). Approximately S00 million poor but
economically active people around the world oper-
ate on microfinance and small businesses (Women’s
World Banking Global Policy Forum, 1995). Most
microfinance institutions do not have access to the
formal banking system due to shortage of collateral,
high transaction, low credit costs, and high risk of in-
formal sector action. Microfinance is a unique toolin
the development interventions, promoting poverty
alleviation for a low but stable state, although most
MEFIs rely on subsidies (Armendariz de Aghion &
Morduch, 2005).

The importance and the effects of the micro-
finance in rural area of Albania: Albania is a de-
veloping country and its economy is based on the

agricultural production, which remains one of the
most important sectors of the economy and one that
contributes the most in the income generated espe-
cially on the rural areas. The agricultural sectorisin a
difficult and critical condition and needs some huge
financing in order to be efficient, as it plays an impor-
tant role in the economy of our country. The agricul-
tural economy in Albania is important, as it makes
for 18 percent of the gross domestic production
GDP. That’s mainly made of mini-family farms with
asmall structure of 0.8—12 hectare of land, where the
most production is consumed by the farmers who
produce them.

In the rural areas is difficult to get loans as there
are some conditions and criteria that need to be met.
Alot of farmers have fragmented surfaces of land that
come as a direct result of the falling of the commu-
nist regime and the agricultural co operations. Only
the farmers with big surfaces of land can meet the
condition to apply and get credit. Due to the high
costs associated with loans, the banks prefer to give
loans in big sums, while the farmers prefer small
loans. As a result the involvement on the microfi-
nance programs is the best way for farmers to get
small loans, while the banks don’t prefer to give high
cost loans in small amounts.

The small percentage weight that the agricul-
tural loans hold, compared to the other loans is also
a problem. Each agricultural activity is considered
high risk due to the fragile and sometimes unpredict-
able nature of the production which effects paying
off the loan.

To be a good credit client, that is considered low
risk, the farmers should have selling contracts, tech-
nical services, raw materials etc. Regardless, we can
say that there are different ways to create a trustwor-
thy environment and relationship between the loan
holders and the financial institutions.

For alot of farmers the compilation of the finan-
cial analysis can be difficult seeing as they don’t meet
the criteria, and considering the seasonality of their
production.
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Collateral should be calculated based on the
amount of the loans, which means that for small
loans, should be requested less collateral, but on the
other hand for the farmer would work better to get
loans without a collateral as a big part of them have
small amounts of lands due the their fragmentation.

Development of the infrastructure is a very im-
portant element in the development of the agricul-
ture. Farmers depend on the reliable infrastructure to
deliver their products and expand their operations.
Therefore lack of the infrastructure creates problems
not only on delivering the products but also buying
raw material, machineries, fertilizers etc.

The presence of Micro-financial institution has
made possible easiness in the finance process for a lot
of families that live in the rural areas and that is due to:

a. Microfinance institutions have less bureaucrat-
ic forms to be filled in the crediting process

b. They have flexibility and velocity

c. Favorable interests rates

d. Low interests and no collateral for sums up to
1.000.000 all

e. Fewer documentations

f. A fast approval of loan

g. Fast allocation of funds (within a week) from
the day of the loan approval

Methodology:

The measurement of the impact of microfinance
can be realized in different methods but the most
common are realized with survey, observations, sur-
veys and participation analysis each of them has the
advantages and disadvantages. Nowadays the mea-
surement of the impact of microfinance is not “what
methods should we choose” but “what combination
of methods should we choose and how we can com-
bine them” (Hulme, 1997). Main objective of the re-
search: The assessment of the impact of microfinance on
the level of household income and annual expenditure.

Regarding the objective of microfinance impact
on the economic level, it has been carried out tak-
ing into account the impact of microfinance on the
level of households. Initially, the study was focused

on analyzing the impact of microfinance on the eco-
nomic level of household units in relation to annu-
al incomes, annual expenditure before and after the
loan. The above analyses are based on the methods
and procedures for controlling both statistical and
econometric hypotheses, using appropriate com-
puter programs such as SPSS.

Data sources: The research project data are
based on qualitative data, which were collected
through surveys conducted during 2016. In total,
160 individual interviews of MFI customers in Al-
bania were conducted.

Study Analyses: The impact that microfinance
has had on family survey participants has been ana-
lyzed by the data collected through the survey real-
ized in rural families. Thus, data on annual income,
family expenses before and after microcredit are col-
lected.

The impact on the annual income level: In order to
analyze the question of whether microfinance has had
an impact on household income growth, the statisti-
cal hypothesis control procedure was used through
«paired t-test>. Hypothesis F1: H : The lending pro-
cess has not had significant impact on the level of an-
nual incomes{x, = x,}. H : The lending process has had
significant impact on the level of annual incomes {x # x.}

From the table 1. above we can get the following
data: ftf = 6.770, while tkr = 0.05; 126 = 1.96, so we
can say that with Significance level 4 = 0.05, tf > tkr,
Ho is false and the process of microfinance or lend-
ing has had a significant impact on the level of an-
nual income for the families included in the program
of microfinance.

The impact on the level of annual expenditures:
In order to analyze the question of whether microfi-
nance has had an impact on the level of annual family
expenditures, the statistical hypothesis control pro-
cess was used through “paired t-test”. Hypothesis F2:
H : The lending process has not had significant impact
on the level of annual incomes {xl = xz}. H : The lend-
ing process has had significant impact on the level of
annual incomes {xl # xz}.
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Table 1. — Paired Samples Test

Paired Differences
95% Confidence In- sig
Mean St.d. Pe- Std. Er- | terval of the Differ- T df (2-tailed)
viation | ror Mean ence
Lower Upper
Annual incomes after
the loan 4192 | 6978 | 619 2966 | 5417 |6.770|126| .000
Annualincomes be-
fore the loan
Table 2. - Paired Samples Test
Paired Differences
95% Confidence In- sig
Mean St.d. Pe- Std. Er- | terval of the Differ- t df (2-tailed)
viation | ror Mean ence
Lower Upper
Annual consumption
expenditure after the
loan , 1.786 | 3.177 280 1231 | 2342 |6363|127| .000
Annual consumption
expenditure before
the loan

From the table above we can say that: ftf = 6.363,
while tkr = 0.05; 127 = 1.96, so we can say that with
Significance level 4 = 0.05, tf > tkr, Ho is false and the
process of microfinance or lending has had a signifi-
cantimpact on the level of annual consumption level for
the families included in the program of microfinance.

From the analysis we conclude that the lending
process and the participation in microfinance pro-
grams have had a significant impact on the level of
household income by increasing them and conse-
quently the level of household spending has also in-
creased. Through this analysis we prove the F1 and
F2 hypothesis: The impact of microfinance has been
significant for the family survey participants influ-
encing the growth of annual income and expendi-
tures of these families.

Results and recommendations: Measuring
the impact of microfinance, especially economic and

social impact has not been easy, however, this paper
present the use of statistical methods in evaluating
the impact of microfinance in the income and expen-
diture of household families.

The results of the t-test paired statistical analysis
concluded that the level of annual pre-credit income
for the interviewed households changed after they
were included in the microfinance program, affecting
their growth. Following this impact, an increase in
the level of income is accompanied by an increase in
the annual expenditure of households included in
the microfinance program.

These results may be useful estimates for differ-
ent studies at the level of impact measurement of mi-
crofinance programs on the economic and social in-
dicators of households in a given country, but also
a method of assessment for different microfinance
organizations.
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Abstract: VAT represents the most important tax on sales in the Balkan countries, with the larg-
est share of revenues in these countries’ financial budgets, which varies between 20% and 30%. The
study aims to make a comparative analysis of VAT in Albania with other Balkan countries. Bosnia &
Herzegovina has a specificity regarding tax administration, enabling a modern and functional union
of the customs and tax administration in a single institution, enabling better administration, control,
auditing and investigation to ensure a better protection of public income. Referring to the experience
of EU and Balkan countries, due to the possibility of EU integration and revenue growth, Albania
should look at the possibility of extending the taxable base by reducing the threshold. Referring to
the experience of the EU and the Balkan countries, due to the possibility of EU integration and rev-
enue growth, Albania should look for the opportunity of taxation through a reduced rate of excluded
activities such as; trade of pharmaceutical products and health services, as such activities have a high
profit rate. Fiscal policies in Albania should promote domestic production and the sector of services,
in order to increase the VAT index collected domestically. As the tax system of these countries relies
on the principle of self-assessment, the new changes in Albanian fiscal legislation that extend the
term of self-regulation of the financial situation within 3 years is a good recommendation for other
countries taken in analysis.

Keywords: VAT, tax system, tax legislation, Balkans.

Introduction

For the first time VAT is designed by a German
entrepreneur. Dr. Georg Wilhelm von Siemens has
proposed for the first time the concept of VAT in
1918 for large businesses. His purpose was to avoid
the effect of the “tax on tax”. In 1920 Thomas S. Ad-
ams suggested VAT as an indirect taxation on busi-
nesses, which would replace income tax in US cor-
porations. In 1954 (10.04.1954) “Maurice Laure”
implemented indirect taxes on consumption, which
was called VAT. His idea was implemented immedi-
ately because this taxation method entitle taxpayers
at all levels of the manufacturing process to adminis-
ter and calculate the tax themselves instead of asking

for tax assessment to be made by the tax authori-
ties. The year 1954 is recognized as the year when
the Modern VAT was presented for the first time.
VAT revenues depend on the taxable base, the rate
of taxation, but also on the effectiveness of its admin-
istration. The taxable base is determined by the VAT
model applied and by the way it is calculated. The
Law in Albania sanctions the standard tax rate of
20%, which applies to most goods and services and
does not apply differentiated VAT rates for sectors
of community importance, except the 6% rate that
will be applied by dt. 01.07.2017 for tourism sector.
Also, in the VAT legislation, a number of exemptions
from VAT are envisaged, which increase the regres-
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sive effect on taxable income, such as; education,
trade in pharmaceutical products, health service,
newspaper trade, books etc. Numerous studies have
concluded that the application of a single standard
tax rate and a one or two reduced rates, with fewer
exceptions and a broader taxpayer base, is more ef-
ficient than applying some tax rates and many ex-
emptions to activities. The application of some tax
rates and many exemptions may have a regressive ef-
fect on the realization of income through the reduc-
tion of the taxable base. EU experience introduces
us a complicated management model with many
reduced rates and many exceptions that aspirants
to integrate into the EU are difficult to implement
this model.

Purpose and methodology of the study

The aim of the study: The study aims to make a
comparative analysis of VAT in Albania with other
Balkan countries.

Hypothesis: The VAT model applied in the Bal-
kans differs considerably from one country to an-
other, despite the approximation with the EU’s 6th
Directive.

Methodology. The paper will be based on litera-
ture research in Albania and other Balkan countries
for the tax system and VAT, as well as analysis of their
fiscal legislation using comparative analysis.

Comparative analysis of vat in balkan countries

Albania is the first country that has em-
braced VAT in the Western Balkans countries. Mean-
while, in the analyzed Balkan countries, Greece is the
first country that has embraced this form of taxation.
VAT in Greece was impounded in 1987, followed
by Romania in 1993, Albania in 1996, Croatia in
1998, Slovenia in 1999, Macedonia in 2000, Koso-
vo and Montenegro in 2001, Serbia In 2005 and
Bosnia&Herzegovina in 2006.

Bosnia&Herzegovina has a specificity regard-
ing tax administration. ITA in Bosnia&Herzegovina
represents a modern and functional union of cus-
toms and tax administration in a single institution
enabling better administration, control, auditing

and investigation to ensure better protection of
public revenue. The organizational and functional
structure of ITA is rare in Europe.

Greece has the lowest threshold for VAT reg-
istration (EUR10,000), followed by Macedonia
(EUR16,200) and Montenegro (EUR 18,000).
The highest threshold applies to Serbia at a level of
EURG66,500, followed by Romania with a threshold
of EUR65,000 and then Kosovo and Slovenia with a
threshold of EUR 50,000. Albania has a registration
threshold of EUR 35,714 (ALLS,000,000) followed
by descending order from Croatia (EUR30,500) and
Bosnia&Herzegovina (EUR 25,500). Following this
reasoning, the highest standard of VAT applied by
Croatia to the extent 25%, Greece 23%, Slovenia 22%,
Albania and Serbia 20%, Montenegro and Romania
19%, Macedonia 18%, Bosnia&Herzegovina 17% and
Kosovo 16% (in some cases 21%). Despite Croatia ap-
plying the highest rate, also applies reduced rates for
some industries that have a significant impact on the
public interest (5% and 13%). Greece also applies re-
duced rates, and even the standard rate is applied as
reduced to some special islands. Regarding the appli-
cation of reduced rates, Kosovo and Macedonia fol-
low almost the same fiscal policy (up to 7% ), followed
by Romania and Slovenia with 9% and 9.5%, Monte-
negro and Serbia at 10%. Albania (until 30.06.2017)
and Bosnia&Herzegovina are the only countries in the
Balkans that do not apply reduced rates except the 0%
rate, which apply to almost all countries. These two
countries apply only the standard rate respectively at
20% for Albania and 17% for Bosnia&Herzegovina.
Applying the 20% rate for Albania, with 3% more than
Bosnia&Herzegovina, is related to the highest census
threshold, which translates into less taxpayers regis-
tered with VAT regime. From 1 July of this year Albania
applies the reduced rate of 6% for the tourism sector.

Regarding the taxpayer’s registration and deregis-
tration, the taxpayer’s concept for VAT purposes, the
moment of supply, the billing moment, the place of
supply, the method of calculating the VAT and the ap-
peal rates of tax assessments, all Balkan countries that
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are not part of the EU converge generally in the fiscal
treatment of these issues, translated into their maths
with Directive 6. One exception is Macedonia, which
has a specificity. In Macedonia, taxpayers remain reg-
istered for VAT for at least five years after the VAT
registration year. But Macedonian tax authorities may
derecognise the taxpayer before the five-year period if:
during one year the taxpayer submits tax declarations
without activity; over two years he submits tax dec-
larations without taxable supplies etc. Meanwhile, in
Croatia, taxpayers who have not completed their ac-
tivity during the previous two calendar years will be
automatically removed from the VAT register.

The VAT payment deadline is a special feature
of Serbia’s tax system, which differs significantly
from other Balkan countries. In the fiscal legisla-
tion of Serbia, taxpayers (turnover of less than
EUR415,000) may postpone the payment of VAT
until the receipt of receivable accounts, but no
later than 6 (six) months from the date on which
the VAT is declared as payable.

Regarding the right to VAT deduction, Albania
and Serbia converge on the fact that the VAT paid for
purchases of goods, assets and services on condition
that serves only to taxable supplies, can benefit the
right of deduction within 12 tax periods. While in
Croatia this right can be exhausted within 3 years.
In other countries, there is no specific definition of
this issue, which may not have a certain deadline for
deduction. Also in Serbia, according to fiscal legisla-
tion, for some expenses, the tax paid on them can not
be deducted like; costs associated with the purchase
and import of cars, expenses related to representa-
tion etc. Meanwhile, the basic principle in other Bal-
kan countries and UE, aligned with European legisla-
tion is that VAT paid on purchases can be deducted if
these purchases have served to taxable supplies. As
the tax system of these countries relies on the prin-
ciple of self-assessment, the new changes in Albanian
fiscal legislation that extend the term of self-regula-
tion of the financial situation within 3 years is a good
recommendation for other countries under analysis.

A specific feature of Slovenia is that foreign busi-
nesses can claim the refund of VAT to the same extent
as domestic businesses. Also Slovenia imposes the
highest penalties for administrative violations, up to
EUR125,000. Meanwhile, Croatia and Montenegro
apply the highest penalties in Western Balkans com-
pared to other countries. These penalties amount to
EUR 28,800, but depending on the administrative vi-
olation, as a result of the resulting liability, the pen-
alty may be much higher in other countries. The fiscal
legislation of Bosnia&Herzegovina penalizes at the
same extent the responsible person and the business.

Fromtheresultswe conclude Bosnia&Herzegovina
has the highest ratio of tax revenue, that has positive-
ly impacted the implementation of an efficient tax sys-
tem. Croatia and Montenegro have a high tax s ratio is
also a result of the developed tourism sector and the
fiscal facilities that have been made available to this
sector. Albania and Kosovo are the last.

EU countries have the ratio of VAT paid within
the country above 70%, but reaches 90%. In other
developing countries, this ratio varies up to 50%,
while in Albania, varies in the range 23-25%. So say-
ing figuratively, VAT in Albania is a “taxation of im-
ports” rather than “taxation of consumption”.

Conclusions

ReferringtotheexperienceofBosnia&Herzegovina,
Albania should look at the possibility of concentrating
tax administration with customs in a single institution,
as this management tax mode is likely to improve the
performance of the tax system.

Montenegro and Croatia (in second and third
countries) have a high tax revenue ratio in the Bal-
kans, as a result of the developed tourism sector and
the fiscal facilities that have been made available to
this sector. Due to the favorable geographic position,
the development of this sector through the policy
of differentiating the VAT rate to 6% applied by the
Albanian government in 2017 is likely to improve
the income ratio tax.

Referring to the experience of EU countries
(Greece and Croatia under analysis) and Balkan
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countries (Montenegro, Bosnia&Herzegovina and
Macedonia), due to the possibility of EU integration
and revenue growth, Albania should look at the pos-
sibility of extending the taxable base by reducing the
threshold.

Referring to the experience of the EU and the
Balkan countries (Serbia, Croatia and Greece), due
to the possibility of EU integration and revenue
growth, Albania should look for taxation opportu-
nities through a reduced rate for excluded activities
such as; trade in pharmaceutical products and health
services, as such activities have a high profit rate.

Western Balkan countries, as they aspire to Euro-
pean integration, should look at the possibility of im-
plementing the reverse-charge VAT scheme for cross-
border trade by “imitating” European community

schemes, as facilitating policies in the group make
the investment of serious capital more attractive.

Fiscal policies in Albania should promote do-
mestic production and services, in order to increase
the VAT index collected domestically.

Referring to the experience of the Balkan coun-
tries (Serbia, Bosnia&Herzegovina and Slovenia),
Albania may look at the possibility of applying ad-
ministrative penalties for the responsible person
who commits administrative offense to business.

As the tax system of these countries relies on the
principle of self-assessment, the new changes in Al-
banian fiscal legislation that extend the term of self-
regulation of the financial situation within 3 years is
a good recommendation for other countries taken in
analysis.
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Nature exploitation in the broad sense is the inter-
action of society and nature, that is, virtually any kind
of human activity associated with the use of natural
resources and conditions and changes in the state of
the natural environment. In a narrow sense, nature
exploitation is a system of specialized types of activi-
ties people performing primary appropriation, use of
natural resources, and environmental protection [1].

In general, nature exploitation is the impact of
people on the natural environment in the process of
their economic use. It is also a scientific discipline
that studies the inherent methods of using a natural
environment for satisfying one’s needs.

Currently, nature exploitation is considered: at
fist, as a purposeful activity to ensure the needs of so-
ciety in natural resources and preserve the necessary
quality of the environment; secondly, as a system of
relations between society and nature, arising in the
process of their interaction [2]. Nature exploitation
can be considered a special kind of human activity,
directly or indirectly related to the transformation

of the natural environment in its various manifesta-
tions. The following types of nature exploitation are
distinguished:

— main (agriculture, forestry, water economy, hy-
dropower engineering, etc.) 5

— auxiliary (water use in production processes);

— side-pollution of the environment.

From the point of view law, nature exploitation is
carried out in two forms: general and special. Gen-
eral nature exploitation does not require any special
permission. It is carried out by citizens because of
their natural rights arising from their birth and ex-
istence. Special nature exploitation is realized by
citizens and economic entities (enterprises, firms,
organizations) on the basis of laws, regulations and
permits of competent state authorities. It has a pur-
poseful character and is divided into land use, sub-
soil use, water use, forestry, and the use of wildlife
resources and atmospheric air.

The nature exploitation is a large sphere of the
economy, has a complex organizational structure [3].
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At the macro level, it is represented by a system of in-
dustries specializing in operations to identify, account
for natural resources, protect and reproduce them, and
environmental protection. The composition of these
sectors is now becoming more complicated. For ex-
ample, a specialized block of environmental engineer-
ing and instrument-making, as well as the sector of
environmental services, is being actively formed.

At the regional level, sphere of nature exploita-
tion is formed by enterprises and organizations of
the regional environmental infrastructure, waste
disposal and waste recycling systems, integrated
treatment complexes, sewerage systems, regional
environmental monitoring services, a network of
specially protected and protected territories.

At the micro level, environmental units (services,
departments, workshops) of enterprises and firms
are in the sphere of nature exploitation. Their task is
to implement measures to protect the natural environ-
ment from technogenic impact, taking into account the
specifics of technical and technological methods used
at specific subdivisions, raw materials, the nomencla-
ture of waste generation and manufactured products.

Distinguish between rational and irrational na-
ture exploitation. Rational nature exploitation is
reduced to the transformation of the linear econo-
my into a circular economy, which should signifi-
cantly reduce the burden on ecosystems and ensure
the balanced nature exploitation. Irrational nature
exploitation is an activity that does not ensure the
preservation of the ecological-economic potential.
It includes many negative processes of anthropo-
genic impact on the environment (pollution of the
environment, destruction of the natural landscape,
certain species of animals and plants, disruption of
links between elements of the ecosystem, etc.). Ir-
rational nature management leads to ecological cri-
ses. If nature exploitation is rational, it is possible to
obtain not only additional material benefits from the
same natural resources, but to a certain extent the en-
vironment is preserved, that is, nature protection is
simultaneously carried out.

Rational nature exploitation as an economic cat-
egory is a certain system of economic relations re-
flected in the mind about the use of natural resources
and the environment [4]. In concrete reality, it con-
sists of a series of closely interrelated and interde-
pendence processes and phenomena [5]. Rational
nature exploitation is the processes of rational use
natural resources, reproduction of individual natural
resources and elements of the environment, as well
as nature protection. The totality of these processes
should be aimed at maintaining the ecological-eco-
nomic potential at the optimal level.

In Fig. 1 shows some categories that are associ-
ated with the process of nature exploitation. In the
article only generalized (synthetic) concepts are
considered. In a specific field of nature exploitation,
specific activities characteristic of a particular activ-
ity are carried out. From the presented scheme it fol-
lows that “nature protection” is a narrower concept
than “rational nature exploitation”, but it manifests it-
selfin all interconnected components of the latter.

For example, the rational use of natural resources
means simultaneously reducing the anthropogenic
load on natural systems, that is, it fulfills to some ex-
tent the function of protecting the environment [6].

Specialists solve the following tasks in the sphere
of nature exploitation:

— research of means, methods and forms of ra-
tional nature exploitation, achievement of favorable
conditions for life activity;

— development and justification of activities
aimed at the integrated use of resources;

— justification of the ecologization the economy;

— development of methods for optimizing the in-
teraction between society and nature, taking into ac-
count the interests of future generations (ensuring
the transition of humanity to the model of sustain-
able development);

— formation of an effective system of state and
regional environmental management;

— analysis and synthesis of best practices in the
sphere of nature exploitation, etc.
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Figure 1. Interrelation between categories of nature exploitation

Considering the content of tasks in the sphere of
rationalizing nature exploitation, they are all related
to the allocation of funds, the definition of the ef-
fectiveness of measures, etc. This caused the need
to develop the economy of nature exploitation as an
economic discipline [7].

In modern crisis conditions, all economic
schools link economic development with ecological
problems. But deep theoretical research in the sphere
of economy of nature exploitation are related to the
welfare economy and the theory of externalities.
The task of the welfare economy is to describe the
conditions of the economic optimum. Within the
framework of this theory, the relationship between
competition (market) and the economic optimum is
established, the necessary condition of which is
Pareto optimality. The presence of external effects
leads to a discrepancy between public and private
estimates of the economic effect [8].

Simultaneously with the visible deterioration
of the environmental situation in many countries,
environment economics began to be formed or —
the economy of nature exploitation, an analysis of
the interrelations between the natural environment
and economic growth began. Forecasting on its basis
and working out of scenarios for the development
of mankind in the future, the possibility of a market

mechanism in the field of environmental protection,
etc. began to be implemented [9, 10].

The economy of nature exploitation is part of a
group of economic disciplines that have arisen at
the intersection of sciences, hence it is interdisci-
plinary.

The economy of nature exploitation is a science
that studies with the help of economic methods the
processes and results of interaction between society
and the natural environment, which considers a set
of interrelated problems of rational nature exploita-
tion. This is a relatively independent branch of eco-
nomic knowledge, the subject of which is the study
of people’s relations in the process of using, protect-
ing, reproducing the resources of nature in order to
satisfy needs, as well as the mechanism of action and
use of ecological-economic regularities. The immedi-
ate subject of the nature exploitation economy is the
processes of reproduction of the quality the natural
environment as a specific public good in conditions
of amplify limitation the natural-resource potential
and environmental protection.

The main task of the nature exploitation econ-
omy is to overcome the departmental approach
and unite the branches of the economy with the
aim of realizing the principles optimal interaction
between society and nature and the formation of
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ecological-economic thinking. In general, it should
ensure the transition of society to the model of “sus-
tainable growth”. More specific tasks of science are in
the search for acceptable forms of economic realiza-
tion of ownership of natural resources, in the forma-
tion of an economic mechanism nature exploitation
for the use of natural resources on the basis of paid
nature exploitation, market levers through regula-
tion from the state in the person of social subjects of
property natural wealth [11].

In general, the practical aspect of the nature ex-
ploitation economy unites three groups of problems:
— economic assessment of natural resources;

— calculations (assessment) of economic damage
from environmental pollution;

— ways of involving ecological factors in the eco-
nomic mechanism and the decision-making pro-
cess in society.

The economy of nature exploitation is closely
connected, apart from nature management, to eco-
nomic theory (studying the contradictions of needs
and limited resources, externalities, demand, supply,
etc.), functional and sectoral economic disciplines
(ﬁnance, statistics, forest economics, water econ-
omy etc.), social and economic geography, as well
as a number of natural (first of all it’s ecology) and
technical sciences.

The economy of nature exploitation explores its
subject at a higher level of abstraction, with macro-
economic positions and the economic-ecological
priority. It also deals with the analysis of microeco-
nomic processes (problems of environmental entre-
preneurship, marketing, etc.).

This discipline in its research uses an arsenal of
well-known techniques used by many sciences. First
of all, it applies the following methods: dialectical,
balance, normative, system, economic-mathemati-
cal, statistical, cartographic, modeling. Its method-
ological tools have now been significantly updated
due to software-targeted optimization. The economy
of nature exploitation is formed on the principles of
objectivity, scientific character and historicism.

The analysis of the object and the subject of the
nature management economy shows that its basic
and key concepts are: “the natural environment’,
“the environment”, “the biosphere”, “the noosphere”,
“natural resources and natural conditions”, “natural-

» o«

resource potential”, “nature exploitation”, “nature
protection”, “pollution of the environment”, etc.

Nature in the economy of nature exploitation is
considered as a closed, self-sufficient, self-develop-
ing system, which without human intervention is
maintained in an equilibrium state.

The natural environment is the environment of
human habitation and production, including ele-
ments of an artificially created environment.

Humanity is born of the biosphere (an area of
active life, where alive organisms and their habitat
are organically bound and are a dynamic system)
beyond which it can not exist. The thickness of the
biosphere is 20-30 km. The “film of life” is mainly
concentrated on the earth’s surface. The main struc-
tural elements of the biosphere are landscapes and
biogeocenoses.

At present, the theory of ecological-economic
systems, that is, the integration of economy and na-
ture is widely spread. Unlike ecosystems, ecological-
economic systems are not of a closed nature and
are open. An important task of the development of
ecological-economic systems is the maximum use
of natural material, the transformation of produc-
tion into a more closed system.

Ecological-economic systems consist of three
main components: society, livelihoods and envi-
ronment. All three components of the ecological-
economic systems are connected through a cycle of
substances in nature.

The process of nature exploitation is always car-
ried out within a certain territory and therefore al-
locates a regional ecological-economic system. Its
structure predetermines relations of six types, re-
flecting the corresponding processes:

1) socio-economic — direct links in the sphere
of production;
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2) ecological-direct links in biocenoses
(ecosystems) ;

3) economic-ecological — the impact of the en-
vironment on the conditions of social production;

4) ecological-economic — nature exploitation
and other types of economic impact on the natural
environment;

S) socio-ecological — the impact of the natural
environment on people’s health and living condi-
tions;

6) ecological-social — the direct impact of the
population on the natural environment.

Totality of natural elements, properties and phe-
nomena that can be mobilized, brought into use,
used to ensure the functioning of the economy, pre-
sented as a natural potential or ecological-economic
potential. This potential determines the possibility of
economic development.

Nature presented as a potential, being outside the
economy. The natural potential acts on the one hand
as a resource potential, and on the other hand as an
external environment of the economy that provides
the general conditions for its functioning, the pos-
sibility of involving in production and consumption
of resources, recycling, a receiver of waste life, that s,
as an ecological potential.

The same objects of nature can simultaneously
belong to the resource and ecological potential (for-
ests, atmosphere and hydrosphere). The natural-re-
source potential and ecological potential differ, first
of all, by the role of the elements related to them in
social reproduction. The natural-resource potential
usually represents the substance of a social product,
and its use presupposes the preliminary expenditure
of labor. The ecological potential provides external
conditions for involving elements of the natural-
resource potential into the economic turnover,
presenting for this purpose space, natural-climatic
factors, the possibility of receiving production and
consumption wastes. The ecological potential ren-
ders its services to a certain point without any pre-
liminary labor costs. Individual components of the

natural-resource potential are usually used separately
and become an object of ownership and, accordingly,
purchase and sale.

Ecological-economic potential means only the
possibility of the participation objects of nature in
social production and ensuring the vital activity of
people. When opportunity becomes a necessity, the
elements of nature are transformed into natural re-
sources and natural conditions [12].

Statistics show that the rate of decline in GNP, in
most cases, is faster than the rate of decline in the val-
ues of environmental indicators, which means an in-
crease in specific indicators of resource consumption
and pollution per unit of GDP.

Consumption of water and fish catch in-
creased in comparison with the dynamics of
GDP. The extent of deforestation has decreased,
primarily due to the unsustainable practice of de-
forestation and the need to develop remote and
hard-to-reach arrays. The volume of fertilizer ap-
plication in the soil has sharply decreased, which is
largely due to their high cost.

The specific indicators of discharge of polluted
sewage and the formation of toxic waste have grown
(the latter even in absolute terms). Specific indi-
cators of emissions of pollutants from stationary
sources into the atmosphere have practically not
changed. This was primarily due to the suppression
of emissions of solids while maintaining high spe-
cific values of carbon monoxide and nitrogen oxide
emissions. At the same time, the total flow of pollut-
ants into the atmosphere from mobile vehicles in-
creased in percentage terms, with the bulk of these
emissions coming from road transport.

The dynamics the one of the most important in-
dicators characterizing the stability of economic
development — energy intensity (energy con-
sumption per unit of GDP) is deteriorating. In
fact, this indicator can be considered as one of the
main indicators of the ecological efficiency of eco-
nomic development. It is steadily growing and for
example, in Ukraine [13] this indicator is several
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times higher than the average for OECD countries
(Organization for Economic Cooperation and De-
velopment). The high energy intensity of the Ukrai-
nian economy is characterized by its anti-ecologi-
cal, unstable type of development.

Science economics studies methods of distri-
bution limited (rare) resources of any kind, includ-
ing material, financial, human, etc. When analyzing
the methods of distribution limited resources, the
economy seeks the best, in which the greatest pos-
sible satisfaction of needs is achieved. The problem
of choosing directions for the use of rare resourc-
es is posed and solved by people, therefore the
economy examines not the resources as such, but
the economic behavior of people who distribute
these resources and solve the problem of choice
for themselves. Based on the general principles of
scientific methodology and proceeding from the
fundamental premise of rational human behavior,
the economy integrates the achievements of its
private sections, such as demography, statistics,
financial analysis, the firm’s economy;, etc.

The economy of nature exploitation is part of
economics and studies the behavior of people who
distribute natural resources, and including the as-
similation potential characterizes the ability of the
natural environment to self-recover. A limited re-
source — a clean environment is not adequately
accounted for in traditional economic decisions
about the production of goods and services. The
economy of nature exploitation reveals the reasons
for this state of affairs and rectifies the situation.
It is widely used data of natural sciences: geography,
ecology, biology, etc. The economy of nature ex-
ploitation as a science was formed at a time when it
became obvious that natural goods are exhaustible,
should be economically valued and can not be con-
sidered a free gift of nature.

At the same time, ecological problems have be-
come extremely acute, which have turned from lo-
cal to national and global threats. Priorities of the

domestic and foreign policies of states have been
the struggle against pollution of the atmosphere
and reservoirs, control over energy resources, pro-
tection from toxic waste and the conservation of
endangered plant and animal species. The economy
of nature exploitation has proved to be in demand
by decision-makers to search for and justify the
effectiveness of accounting for the ecological fac-
tor in their economic policies, and to identify a set
of tools that effectively manage the nature exploita-
tion process.

The ecological crisis, which has as its primary
cause an excess of anthropogenicload over the limits
of the recovery capacity the biosphere, has demon-
strated the limited possibilities of the existing eco-
nomic models development (centralized planning
system, unregulated market economy) to success-
fully solve environmental problems.

International organizations of the United
Nations developed a methodology for assess-
ing human development, which includes life ex-
pectancy, education, literacy and real GDP per
capita. Ideally, the Human Development Index
(HDI) is equal to one — when the actual values
for the listed parameters coincide with the maxi-
mum values. The value of the HDI for Ukraine was
0,743 points in 2016. This indicator belongs to a
high category of human development and puts the
country on the 84th position out of 188 countries
and territories. This indicator should be supple-
mented with an ecological component, namely,
it should also reflect the degree of provision the
population with eco-services (eco-benefits). To
eco-services in our case should be attributed part
of the natural potential, actually used by society,
which is estimated in value form.

According to research and development of rep-
resentatives the school of ecological economics,
natural capital performs the following basic eco-

system functions and represents ecological services
(see Table 1).
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Table 1. — Ecosystem functions and services of natural capital

No. Ecosystem services Ecosystem functions Examples
] Regulation of the compo- | Regulation of the composi- | The balance of CO,/O, levels SO , the
sition the atmosphere tion the atmosphere content of ozone
_ _ Global regulation of tem- | Greenhouse gas regulation, cloud
2 Climate regulation L )
perature and precipitation | formation
. Protection against winds and floods,
Support of stable states Ecosystem resilience to . _ _
3 , , which is provided mainly by the struc-
natural environments natural fluctuations )
ture of vegetation
. . Provision of water resources for
, Regulation of hydrological , , ,
4 | Water regulation agricultural, industrial and transport
flows . .
needs in a sustainable mode
Water storage and reten-
S Water supply tion & Provision of water by rivers, lakes, etc.
i
6 Soil formation Processes of soil formation | Accumulation of organic materials
Erosion control, soil con- | Preservation of the soil .
7 . Loss prevention
servation layer
Storage, processing and
8 Provision of food cycles &b 8 Processes of nutrition, trophic chains
presentation of nutrients
o Restoration of nutrient Absorption of waste, detoxification,
9 Waste assimilation ]
stocks, etc. disposal of pollutants
Ensuring reproduction of plant com-
10 | Pollination Transfer of pollen Ting Tep P
munities
) ) Regulation of the dynamics | Control by predators of the number of
11 | Biological control & ) Y ) VP
trophic processes herbivores
. Reproduction of fish herds, commer-
) Provision of natural re- ) ) )
12 | Food production cial animals, mushrooms, berries, nuts,
sources used as food
etc.
Provision of natural re-
13 | Natural raw materials sources used as raw materi- | Wood, useful minerals
als for economic activities
] . . Provision of materials for the needs of
. Sources of unique biologi- . . o
14 | Genetic resources , medicine, genetic engineering, decora-
cal materials and products | . _ .
tive plant and animal species
. Providing conditions for Ecotourism, recreation, sport hunting,
1S | Recreation . . .
recreational activities fishing, etc.
Provision of conditions ) . ) .
. ) Aesthetic, artistic, educational, spiri-
16 | Ensuring cultural needs for non-commercial use of

wildlife

tual and scientific values of ecosystems
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The ecological component (C,) of the human

development potential index in this case is:
C,=V,+V,+N, (1)
where is

V,, — volume of health benefits, UAH;

V, — volume of aesthetic benefits, UAH;

N, — number of jobs related to environmental
protection and reproduction of natural-resources
potential, UAH (volume of ecological services and
activities provided).

To obtain the ecological component, both the
cost data (the cost of recreational man-days) and
the physical (the production of oxygen by 1 hectare
of forest) can be used in relation to the mean values
throughout the country.

To assess the role of regional ecosystems in sus-
tainable development of the region, the index of sus-
tainable nature management (I) is proposed:

1=P_/P, (2)
where is

P_ — volume of commercial products derived
from the use of ecosystems, UAH;

P_ — the actual volume of their eco services,
UAH.

For selected regions and ecosystems, not only the
health-improving functions of these ecosystems for

the local population should be taken into account,
but also their contribution to improving the global
ecological situation.

In the future it is necessary to obtain zonal (nor-
mative) cost volumes of eco services in the calcula-
tion of UAH per 1 hectare of different types of eco-
systems (forest, steppe, plowed land, etc.) that can
be used to assess future and present losses of natural-
resource potential in the region, for the development
of a payment system (in particular, for transferring
from forest land to non-forest) with the receipt of
payments not to resource users, but to special sus-
tainable development funds.

The ecological economy offers cost methods
of interpreting sustainable development indicators
compatible with the current system of economic
payments and taxes. Its tools are estimates of the
wear and tear of natural capital — losses and dam-
ages in various forms of ecologically unfavorable so-
cial activities, in general terms — when consuming
natural-resource potential of the region. At the same
time, it is important to take a more comprehensive
account of the interests of participants in the nature
exploitation process to assess regional or national
economic benefits in the transition to sustainable
types of nature exploitation.
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Abstract: The current study aimed at various tourism enterprises in Bulgaria which differed on

their location and size (seaside, mountain, city; and family). The economic performance of the tourist

enterprises was evaluated by means of the following indicators: return on equity, liquidity, profit-

ability, average revenue from one room available, average daily rate, etc. Summary and conclusions

were synthesized and guidelines for further activities of tourist enterprises were set up.
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Introduction

Tourism is defined in the economic literature as
economic concept, specific socio-economic phe-
nomenon, specific business, specific sector, and spe-
cific system. Tourism is one of the priority branches
of the economyin Bulgaria [1,214-220; 2, 160-168].
Its annual contribution constitutes about 12% of the
national GDP. The economies of many municipali-
ties are strongly influenced by tourism thorough its
direct, indirect and induced effects. The 2015 tour-
ism season in Bulgaria was the lowest one for the last
eight years.

Since market economy mechanism determines the
goal of profit for the tourism enterprises, they seek ways
to reduce the production total costs [3, 149-155]. The
analysis of the status of tourism enterprises are the ba-
sis for accurate and proper management decisions.
Thus, the aim of the current study was to evaluate the
activity of tourism enterprises in Bulgaria.

Material and methods of study

In order to identify the economic performance
of the tourism enterprises, the following indicators
were used: cost profitability, liquidity-liquidity coef-
ficient, total liquidity ratio, return on equity (RoE),
while the cost effectiveness of the hospitality activ-
ity was evaluated by the quantitative indicator for
measurement of employment and income in ho-
tels RevPAR — Revenue Per Available Room, and
ADR — Average Daily Rate. The former was ob-
tained by dividing total revenues by the total num-
ber of available rooms, and the latter was calculated
as the ratio of earnings to the number of rooms sold.

For the purpose of the study, tourism establish-
ments located in various regions of the country (sea-
side, mountain and city) and family hotels (up to
20 rooms) were selected. The number of family run
hotels in Bulgaria increased significantly in the last
decade, due to the development of alternative forms
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of tourism and particularly, rural tourism. The sur-
vey comprised the period of three consecutive years
starting from 2014 till 2016. The survey data were
collected from the financial records of the businesses
and through conducting surveys among the custom-
ers of 105 hotels for their assessment of knowledge
and skills of employees in tourism enterprises. Five
grade scales were used where 1 was the lowest score,
and S - the highest one.

Results and discussion

Table 1 showed the results from the calculations
of the selected enterprises. The return on invest-

ments in the tourist venture capital is an indicator
of particular importance for the owner of the tour
company. In the tourism enterprises, the return on
average equity for the studied period was highest for
seaside tourism enterprises followed by the urban
tourist enterprises.

The family hotels demonstrated the lowest
level of return on equity. That could be explained
mainly by the lower revenues. According to Walsh
[4, 31-37], this is a low level of this indicator, since
the return on equity is an important lever for gener-
ating value for the enterprise.

Table 1. - Main economic indicators for the activity of tourism
enterprises (C — city; F — family; M — mountain; S — seaside)

Enterprises Type | Profitability,% | Liquidity RoE RevPAR ADR
Panorama S 39.58 3.15 2.24 124 123
Magnolia S 28.62 2.84 2.48 108 137
Zdravets M 18.64 1.94 0.94 67 104
Rojen M 22.73 2.25 1.34 84 83
Zora C 11.38 2.08 1.82 52 68
Aida C 16.45 1.63 2.16 47 72
Bachkovo F 14.32 1.26 0.86 32 62
St.Constantine F 8.47 1.04 0.92 27 S8

Over the years this indicator varies mainly due
to the variation of the profit after taxes. The low
level of return on equity means that the return on
the invested own funds is suspended in time. It is
known that the tourist business has a slow return on
equity (10-15 years). Managers should pay more at-
tention to the tourism product diversification and
the improvement. The hotels overcame the crisis in
2007-2010, when the levels of these indicators were
negative. Since then a positive trend started and re-
turn on equity showed slight increase. The greater
the proportion of foreign capital in the amount of
the total invested capital in the tourist venture, the
higher the return on equity. This phenomenon is
called “leverage” (leverage factor). According to the
ratio between own and foreign capital, enterprises

could be classified as enterprises with optimal capital
structure (equity is about 70%). The capital struc-
ture of the enterprise is important, but not a defin-
ing characteristic, and its effectiveness depends both
on the profitability of the activities of the tourism
establishment, and of the foreign capital. Liquidity
characterizes the ability of tourism enterprise to re-
pay its current obligations [5, 40-41]. It is known
that liquidity is recommended to be over 1. Liquid-
ity depends to a large extent on the management
of tourism enterprise. The liquidity of the studied
tourist enterprises was at relatively good level. The
seaside tourism enterprises showed good opera-
tional management and did not allow any overdue
on short-term debts. The most serious liquidity
problems were experiencing family hotels, mainly
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because of a shortage of funds after payment of taxes,
fees, salaries, etc. The additional costs increase is due
to activities not directly related to the main tourism
product — night [6, 51-55]. Family hotels invest
financial resources in turnover to increase the rev-
enue, but to be liquid, they should set aside funds
and repayment of short-term obligations.
Profitability of the activities of tourism enter-
prises reached the highest levels in seaside tourism
enterprises. After the crisis, hotels began to increase
their effectiveness of their activities. The current
study revealed that fact most in the case of seaside
hotels. Mountain hotels achieved lower levels of
profitability. The studied Zdravets hotel was inten-
sively visited since the area around the hotel was
properly managed: mountain trails, ski-track, ten-
nis playground, horse riding, children’s playground,
etc. Family hotels achieved the lowest profitability.
Family-run Bachkovo hotel possessed absolute com-

petitive advantages due to the adjacent prominent
Bachkovski monastery, although the results achieved
were insufficient. The analyses showed that the sea-
side hotels obtained on average $100-120 revenue
from the sale of each room. As RevPAR included oc-
cupancy, usage of the hotel base, it provided an idea
how the tourism enterprise utilized the rooms.

Human capital plays extremely important role in
the tourism production process. The employee is
both mediator in the provision of tourism product
and part of it. Employees should demonstrate tech-
nological skills as well as solid psychological skills
to communicate with different personalities, ability
to evaluate each situation, and preparedness to pro-
vide innovative and creative approach to each situ-
ation. The employees must recognize the moods of
the guests, their habits and lifestyle, and based on
them, to offer that service which exceeds customer
expectations [7,213-218].

Table 2. — Assessment of knowledge and skills of employees in tourism enterprises

Criterion

Evaluation
1 2 3 4 S

knowledge and skills

education — a University, a College in tourism

fluency in a foreign language

professional experience

work with computer systems, with information systems X

ability for sales

personal and business skills

communication skills

responsibility

organization (the ability to plan your work)

team working skills

loyalty to the company

correctness

resistance to stress

striving to achieve results

X

The results showed low ratings in terms of pro-
fessional experience and ability for sales, and also
the ability for work organization. Employees of the
hotels demonstrated responsibility in their work,

loyalty to the company and had the drive to achieve
results and growth in the hierarchy. Personal and
business communication skills, honesty, resistance
to stress received low values. Not all employees had
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university or college degrees in the field of tourism.
This affected their behavior at work and the manifes-
tation of their personal and business qualities.

Conclusions

The drive for results and improving the efficiency
of the organizations will force the Bulgarian tourism
enterprises to adapt more innovative methods such
Six Sigma, Lean Six Sigma, etc. At the moment not
all of the opportunities have been enough utilized.
Positive trend of change was identified, but the eco-

nomic performance of the tourism enterprises was
unsatisfactory. The best results were achieved by sea-
side hotels. In order to improve the economic per-
formance of the activities, proper management skills
and operational costs reduction were needed. The
specific role of the human capital in the creation of
the tourism product required the improvement of its
management by providing safe and healthy working
conditions, motivation drivers, education and train-
ing, and growth in the hierarchy.

References:

1. Obreshkov Ivan. Tourism business in Bulgaria in the context of Europe — 2020. Sbornik recenzovanych
prispévki ze 4. Mezinarodni védecké konference. — 2015. - P. 214-220.

2. Obreshkov Ivan. Tourism trends in Plovdiv. Sbornik ptispévki 5. Mezinarodni védecka konference:
Aktudlni trendy lazenstvi, hotelnictvi a turismu. —2016.- P. 160-168.

3. Lulcheva Ivanka. Condition of small and medium-sized enterprises in the hotel industry in Bulgaria,

Sciences works, volume LVI, Academic publishing, Agricultural University, Plovdiv,— 2014. - P. 149,

(In Bulgarian).

4. Walsh K. Key factors in management, Sofia, ed. InfoDar, — 2008 (In Bulgarian).
S. Lulcheva Ivanka. Hospitality, Training guide, Academic publishing, Agricultural University, Plovdiv, -

2016 (In Bulgarian).

6. Lulcheva Ivanka. Economic performance of the family-type hotels. Proceedings of 15-th International

Conference on Economic Sciences. East West Association for Advanced Studies and Higher Education
GmbH. Vienna, Austria, - 2017. - P. 51-55, (In Bulgarian).

7. Lulcheva Ivanka. Service quality in four star hotels in Bulgaria — evaluation, analysis and trends, Agricul-
tural sciences, Plovdiv, — Volume VIII, - Issue 20, - 2016. - P. 213-218, (In Bulgarian).

61



Section 8. Economics of recreation and tourism

DOTI: http://dx.doi.org/10.20534/EJEMS-17-3-62-72

Samarina Anna,

PhD student,

Dongbei University of Finance and Economics,
E-mail: 1283370044@qq.com

Alireza Nasiri,
PhD in Management Science, University of Tehran,
E-mail: anasiri@ut.ac.ir

INNOVATIONS IN TOURISM SERVICES AND INTERNATIONAL
TRADE: THE EVIDENCE FROM CHINA

Abstract: Innovation is nowadays a major driver of increasing competitiveness of firms, regions,
and countries; it is one of the key sources of economic growth and development. However, despite
the fact that innovation is found to be a qualitative leap that can significantly promote international
trade, studies examining innovation and international trade have focused mostly on the manufacture.
The transition toward a service-based economy draws attention to the relationship between trade
and innovation in services. International tourism is one of the most promising sectors in international
trade in services, but studies on tourism in the literature on international trade are still in infancy. The
purpose of the paper is to fill the gap and investigate the relationship between innovation in tourism
services and international trade, using the data on international tourism in China. A hypothesis is
proposed to prove that innovation has a positive significant impact on international trade in tourism
services in China. Based on the recent statistics on international tourism in China six provinces from
different geographical regions were chosen as a sample and the data for the period 1998-2015 were
collected from provinces’ statistical yearbooks. A panel data framework was estimated with panel
OLS method. The result supports the hypothesis that innovations provide significant benefit in the
development of tourism industry and, therefore, promote international trade in tourism services.

Keywords: innovation, international trade, services, tourism, China.

Introduction

In general, it is a shared opinion that innova-
tion is an essential condition for the growth and
competitiveness of national economies [1-5]. Ac-
cording to OECD Innovation Strategy, trade is one
of the framework conditions that can strengthen in-
novation in the business sector through competition
[6]. It is widely recognized that exporters, who need
to create and maintain competitive advantages in
the international trade arena, are more productive
and more innovative [7; 8]. Innovation is a quali-
tative leap that can significantly promote trade [9],

but although mutual reinforcement between trade
and innovation received the growing attention
among specialist and practitioners [ 10], historically,
literature in this area has focused merely on the tan-
gible goods sector. However, innovation is a critical
factor for success in any economic sector, including
services [ 11]. According to World Bank statistics, in
2015 trade in services contributed 12,89% of world-
wide gross national product [ 12]. The transition to-
ward a service-based economy requires a revised un-
derstanding of a two-way relationship between trade
and innovation in services [ 13].
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Within the service industry, tourism plays a sig-
nificant role in the economy, as it contributes to the
economic growth and provides employment [14].
According to World Travel and Tourism Council
(WTTC), in 2015 the total contribution of travel &
tourism to world GDP was USD 7,170.3bn (9.8%
of GDP), and total contribution to employment was
9.5% of total employment (283578000 jobs) [15].
In the process of time, tourism, despite occasional
shocks, remains to show ongoing growth, strength,
and sustainability. Traditionally measured by inter-
national tourist arrivals and international tourist rev-
enues [ 16], tourism is one of the main components
of international trade in services. According to World
Tourist Organization, global international tourist ar-
rivals increased from 25 million in 1950 to 278 mil-
lion in 1980, and 1184 million in 2015. As well, in-
ternational tourism revenue earned by destinations
worldwide rose from US$ 2 billion in 1950 to USD
104 billion in 1980, and USD 1260 billion in 2018.
Since 2010 international arrivals were increasing by
4% or more every year. In 2015 international tour-
ism, as a worldwide export category represented 7%
of the world’s exports of goods, ranked third after fu-
els and chemicals and ahead of food and automotive
products [17]. This data indicates the importance of
trade in tourism services for various countries, and,
in particular for Asia-Pacific region, which, according
to UNWTO, recorded close to 6% growth in inter-
national tourist arrivals in 2015.

In respect that tourism is one of the rapidly
growing service sectors in the world, the number of
new destination and potential touristic activities is
booming, so the level of competition in the interna-
tional tourism market is continuously increasing. As
a result, market participants have to improve their
competitiveness to enlarge market share and raise
the international tourism receipts [3]. The primary
source of increasing the competitiveness of organiza-
tion, industry, region, or country is innovation [ 18],
the degree of which, in the tourism sector, is higher
than usually believed [19].

Among the countries getting the benefit from
strong growth in tourism is China, which has man-
aged to increase by double digits the international
tourism receipts in most of its regional tourist des-
tinations [20]. The engine for three decades of un-
precedented economic growth of China is not only
successful structural reforms, but also science, tech-
nology, and innovations in every sector, including in-
ternational tourism [21].

Despite the fact that innovation is found to
be vital for economic growth, few studies focused
on the impact of innovation in services on interna-
tional trade. This paper aims to fill the gap in the lit-
erature and investigate the relationship between in-
novation in tourism services and international trade,
using the data on international tourism in China.

1. Literature review

Widely recognized as an important source of eco-
nomic growth, innovation has been defined in many
ways in the economic literature. Schumpeter (1934)
identified five categories of innovations, namely, new
products/services, new processes, new markets, new
resources, and new organizational forms [5]. Recent
studies usually use the definition of innovation given
by OECD “Oslo Manual” (2005), which divide in-
novations into four types: implementation of a new
or significantly improved product/service, new or
significantly improved process, new marketing meth-
od and new organizational method [22; 23].

Some scholars determine innovation as a
new idea, which can bring a new visions of products
and processes [24], some consider it as the ability of
the firm to adopt or develop this idea in order to gain
a competitive advantage [25], and some emphasis
on the process of successful exploitation of the idea
[26]. Innovations are often divided into technologi-
cal (cover process and product innovations and in-
volve the implementation of technical novelties)
and non-technological (cover marketing and orga-
nizational innovations and doesn’t rely on technical
novelties) [3; 27; 28]. One of the most significant
characteristics of innovation is its functionality or
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practical value for the organization [29]. Regardless
of type, allinnovations must contain some element of
novelty and should be new at least on one level: new
to the company, to the market or to the world [6].

Although the innovation phenomenon has been
widely studied in the literature, studies examin-
ing innovation and international trade have focused
mostly on the manufacture. This is not surprising be-
cause the roots of both international trade and tradi-
tional innovation theory derive from manufacturing
sector [ 19]. Innovations, as well as trade, have tradi-
tionally been related to tangible goods, and service
sector was supposed to be untouched by both trade
and innovation [30].

However, with the recent growth of services’
share in the international trade and the global econ-
omy, widespread assumption about lack of innova-
tive capacity in the service sector was rejected by
most of the scholars [31]. Over the last two decades,
studies on innovations have been focused on service
sector innovativeness [32-34] and evolved into the
multidisciplinary body of knowledge covering eco-
nomics, management, and marketing perspective
[33; 35]. Most of the researchers point out the posi-
tive relationship between innovation in services and
trade performance as a result of increasing firm com-
petitiveness [3; 30, 36-38].

The first studies on innovations in services es-
timated the same indicators used in manufacture
sector and mostly concerned technological inno-
vations. Nevertheless, recently it became clear that
despite the fact that innovations in manufacturing
and innovations in services have a lot of common
ground [39], complex nature of services have the
significant impact on characteristics of innovations
and make it different from those traditional for
manufacturing [33; 40; 41]. A case study conduct-
ed by Lacovone, Mattoo and Zahler on service and
manufacturing firm in Chile proved the assumption
that service firms show the same level of innovative
activity as manufacturing firms, but they rely more
on non-technological forms of innovation than

manufacturing firms [30]. At the same time, Rand-
hawa and Scerri noted that one of the key roles in
service innovations still belongs to technology (basi-
cally Information and Communication Technology)
[42]. Van Ark emphasized that innovations in ser-
vices relate more to organizational innovations, like
the implementation of a new delivery system, service
concept or client interface [43]. Bessant and Tidd
stressed that simultaneity between production and
consumption of services makes the process of differ-
entiation between product and process innovations
(in particular what is produced and how it is pro-
duced) more difficult for researchers [44]. Human
capital plays a major role in service innovations, the
experience and skills of the employees have a signifi-
cant impact on innovative potential and innovative
activity of the firms [45].

Thus, we can distinguish two most common points
of view on innovation in services. The first one sees in-
novations in services highly related to technology (ICT
and other technologies) [42; 46], while the other one
describes innovations in services as something unique,
specific and non-technological [47]. Integrative ap-
proach sees innovations in services as a combination
of two mentioned above components: technological
(especially ICT) and non-technological (human re-
sources, service concept, organizational structure, etc.)
[3; 38; 40; 48].

Services usually presented a set of different ac-
tivities, so most of the researchers agreed that in-
novation in services cannot be analyzed using the
same model in every case. [32] In spite of growing
attention to the topic, the theory of innovation in
services still has to develop. Intangibility and het-
erogeneity of services make it difficult to measure
and evaluate the innovation performance [44], so
future research is needed [49].

It becomes even harder to measure if we are talk-
ing about innovations in tourism services. Although
some researchers have recently been studying innova-
tions in the tourism sector [3; 11; 40, 50-52], only
recent research is reaching the same level that can
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be compared with research on manufacturing in-
novations [ 19]. The business nature of tourism ser-
vices is interdisciplinary [ S1], so most of the innova-
tions in tourism are connected to innovations in other
sectors which provide products and services for tour-
ism [53]. For example, technological innovations in
the transport sector have caused drastic and irrevers-
ible changes in the tourism industry. Customers got
the opportunity to travel long distance comfortably
and fast. Europe, the place of traditional tourist desti-
nation, started losing its position in the world tourism
due to the rapid growth of Asian travel market which
can provide the same services with comparable qual-
ity and price [ 54]. The other feature of innovations in
tourism services is that it is highly visible and can be
easily imitated [3, 19]. The level of competition in the
tourism sector is very high, and tourism firms must
continuously innovate in order to keep up their com-
petitive advantage in the global market [11]. Some
scholars strongly believe that role of technology in
tourism services innovations is undeniable, techno-
logical innovations (especially ICT and the Internet)
have dramatically changed the principles of tourism
services and prepared a new field for future innova-
tions [3, S5]. According to Buhalis & Law (2008),
technological progress and tourism have been going
hand in hand for years. Nonetheless, it is impossible
to reduce innovation in tourism services exclusively
to ICT or other technology, as far as some innova-
tions are purely behavioral. Thus, innovations in tour-
ism are both technological and behavioral [40].

International tourism, as one of the most promis-
ing sector in international trade in services, is impor-
tant for a very large number of countries. However,
notwithstanding its share among foreign expendi-
ture items, studies on tourism in the literature on in-
ternational trade are still in infancy [16]. Although
some researchers made attempts to analyze the role
and characteristics of the international tourism ser-
vices as a part of international trade, research on
the impact of innovations on international tourism
are still limited. Clearly, there is a necessity of re-
search in this area, yet there have been few recently
published academic studies on tourism innovation
and its connection to trade.

2. Highlights of innovation and international
tourism in China

2.1 Innovations in China

G 20 innovation report 2016 named China
the second largest world R&D performer. Since
2000 Chinese gross domestic expenditure on R&D
shows steady positive growth (see Table 1). In
2016 the government launched 13th Five-Year Plan
on Scientific and Technological Innovation with a
set of targets to reach in 2020, so technological in-
novations budget will continue to be increased in
the coming years. National strategy for mass entre-
preneurship and innovation, released in 2015, aims
to stimulate the enterprise sector to innovate, con-
tinuously increasing direct and indirect support for
business innovations [21].

Table 1. - Main science and technology indicators, China, 2000-2015

government expen- | government | gross do- researchers
diture on innovation | expenditure mestic (per 1000 em- P ate:nt Patel_lt
year | fundsand science on R&D expenditure | ployed, full- a? plica- P 1,)11-
and technology (billion onR&D (% | time equiva- tion ac- cation
funds (billion yuan) yuan) of GDP) lent cepted | granted
1 2 3 4 S 6 7
2000 86524 89570 0.893 0.96 170682 | 105345
2001 99156 104250 0.94 1.02 203573 | 114281
2002 96838 128760 1.058 1.11 252631 132399
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1 2 3 4 S 6 7
2003 109299 153960 1.12 1.17 308487 182226
2004 124394 196630 1.215 1.25 353807 190238
2005 149459 245000 1.308 1.5 476264 214003
2006 174456 300310 1.369 1.63 573178 268002
2007 178304 371020 1.373 1.89 693917 351782
2008 212921 461600 1.445 2.11 828328 411982
2009 274452 580210 1.665 1.52 976686 581992
2010 325018 706260 1.71 1.59 1222286 | 814825
2011 382802 868700 1.775 1.72 1633347 | 960513
2012 445263 1029840 1.906 1.83 2050649 | 1255138
2013 508430 1184660 1.99 1.93 2377061 | 1313000
2014 531445 1301560 2.021 1.97 2361243 | 1302687
2015 586257 1416990 2.067 - 2798500 | 1718192

Source: data compiled by the author from National Bureau of Statistics of China.

The Global Competitiveness Report 2016-2017,
published by the World Economic Forum, estimates
the competitiveness landscape of 138 economies.
In Figure 1, six innovativeness indexes of China are

presented (scored from 1 to 7); these indexes are
taken from the 12th pillar, named Innovation, in the
Global Competitiveness Report 2016-2017.

Capacity for innovation

1
Availability of scientists >
and engineers ag

“

Gov't procurement of | -
advanced tech. products
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2
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~_ Quality of scientific
45 research institutions

Company spending on
R&D

University-industry
collaboration in R&D

Figure 1. Innovativeness indexes of China,
Source: Figure 1 is designed by author based on The Global Competitiveness Report 2016-2017

The Global Innovation Index GII, co-published
by Cornell University, INSEAD, and the World Intel-
lectual Property Organization, ranks the innovation
performance of 128 countries, based on 82 indica-
tors. The top 25 GII slots are occupied by a solid set of
high-income economy countries, leading the world in-
novations. In past years, hardly any country moved in

or out of this group of top performers. In 2016 China
became the first middle-income economy to enter top
25, replacing the Czech Republic. China’s innovation
ranking is the result of high scores in both the Business
sophistication and Knowledge and technology outputs
pillars. Top scores in indicators such as global R&D
companies, domestic market scale, research talent in
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business enterprise, industrial designs by origin, pat-
ent applications by origin, utility model applications by
origin, high-tech exports, and creative goods exports
are all factors behind this high ranking [56].

According to 2014 China Innovation Survey, in-
novation is the number one priority for 42 percent
of Chinese companies. The most frequent choice of
the innovation strategy for Chinese companies in
2014 was Technology Drivers strategy (43 percent
compared with 21 percent for Market Readers and
37 percent for Need Seekers). These data may dem-
onstrate the Chinese companies’ model of innova-
tion — using the technological foundation in ad-
dition to customer proximity and propensity [57].

2.2. Tourism in China

As one of the most popular tourist destination
countries, China experienced a rapid period of

70,000,000

tourism development. International tourist arrivals
rose from 716 thousand in 1978 to 59,2 million in
2016 (excluding visitors from Hong Kong, Chi-
nese Taipei and Macau) and international tourism
receipts increased from USD 263 million to USD
120 billion respectively (see figure 2, figure 3) [58].
According to World Travel & Tourism Council, the
total contribution of travel & tourism to GDP of
China reached USD 1,000.7 bn (9.0% of GDP)
in 2016 and is forecast to rise to USD 2,150.0 bn
(11.0% of GDP) in 2027. Foreign visitors spend-
ings or international tourism receipts generated
18% of direct travel & tourism GDP in 2016 [59].
UNWTO Tourism Highlights 2016 named China
as the second largest world’s top tourism earner, and
fourth in arrivals after France, the United States, and
Spain [60].
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Figure 2. International tourists (overnight visitors) in China (1978-20)
Source: data compiled by author from National Bureau of Statistics of China
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Figure 3. International tourism receipts in China (1978-2016), million US$
Source: data compiled by author from National Bureau of Statistics of China
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At the end of 2009, the State Council released
“The suggestion on accelerating the development of
tourism” and promoted tourism industry from “im-
portant industry” to “national economy strategic
pillar industry” [61]. In 2016 the State Council is-
sued The 13th Five-Year Plan for tourism industry
development, which specifies the urgent need to im-
plement development concept of innovation, pro-
mote innovation in ideas, products, business forms,
technologies and market players. According to the
Plan, by 2020 the number of tourists should grow to
6.7 billion with investment to the tourism industry
USD 2.94 billion [62].

The choice of the country for research is moti-
vated by the fact that in recent years China became
a highly innovative country with rich tourism heri-
tage sites. Given the current contribution of tour-
ism to the volume of international trade in China,
innovation in tourism services become a key factor
for improving international tourism competitiveness
and letting China hold the leading position in the in-
ternational tourism market.

3. Data and methodology

The purpose of the study is to measure the im-
pact of innovation on the international trade in
tourism services. The study uses panel framework
to investigate this relationship. The hypothesis of
the research is that innovation has a positively sig-
nificant impact on international trade in tourism
services in China. According to previous studies,
we use the patent application indicator as an ap-
proximation to innovation [63-65]. It should be
noted that in order to keep the size of research
manageable we limited our study to technologi-
cal innovations and excluded behavioral innova-
tions. The international trade in tourism services is
traditionally approximated [16] by total foreign
tourists’ expenditure in both business and leisure
trips. We also took into consideration expenditure
on research and development by both government
and business sector, as a factor that can promote in-
novations [63], and constant parameter, indicating

province specific factor. Panel OLS method is used
for estimation.

Equation (1) is the mathematical model which
explains the interaction of variables.

LogT, = a, + B,Logl; + B,LogR + ¢, (1)
where

logT — natural logarithm of international trade in
tourism services measured with foreign tourists’ ex-
penditure, a — constant parameter, indicating prov-
ince specific factor, logl — natural logarithm of in-
novation measured with the total patent application,
logR — natural logarithm of expenditure on R&D,
¢, — the error term, i stand for ith observation.

The data has been collected for the period from
1998 to 2015 from several provinces of China ac-
cording to their attractiveness for foreign tourists. We
chose six provinces (one from each geographical re-
gion) which have rich tourism resources and received
the most foreign tourists” arrivals over the past de-
cades. The sample consists of Beijing (North China),
Guangdong (South Central China), Liaoning (North-
east China), Shaanxi (Northwest China), Shanghai
(East China), and Yunnan (Southwest China). All
data is obtained from Beijing statistical yearbook,
Guangdong statistical yearbook, Liaoning statistical
yearbook, Shaanxi statistical yearbook, Shanghai sta-
tistical yearbook, and Yunnan statistical yearbook.

4. Results and discussion

Equation (1) was estimated to test the hypoth-
esis that innovation has a positive significant impact
on international trade in tourism services in China.
According to estimation output, independent vari-
ables I (innovation) and a (constant term) have co-
efficients 0.494944*** and 6.806088**%, std. error is
0.05915S and 1.373046 respectively (***indicates
1% significance level). This result shows that there is
a strong positive relationship between innovation
and international trade in tourism services in China.
Positive significant relationship between the constant
term and the trade proves the existence of province-
specific effect on the foreign tourists’ arrivals and, there-
fore, on international trade in tourism services. The
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coeflicient of expenditure on R&D is 0.116223 with
std. error 0.076703, which indicates that expenditure
on R&D has a positive relationship with trade in tour-
ism services, but this relationship is not significant.
R square value is 78% and indicated that indepen-
dent variables are explained the model and significant
at 1% since f statistic is 0.0000. Apparently, innovation
canbe considered as a factor which provides one more
form of attractiveness for international tourists. The
hypothesis should not be rejected based on the esti-
mation results, which proved significant contribution
of innovation to international trade in tourism services.

Conclusion

The study deals with issues of international
trade in tourism services and innovations, focusing
on China. Literature review shows a small number
of researchers applied to innovations in services
and its contribution to international trade. The in-
novation benefit to the tourism industry comes not
from the industry itself; it comes from the combi-
nation of different industries, service and manufac-

ture, which makes it difficult to measure. Further-
more, innovations in tourism services can be both
technological and behavioral. We limited our study
to technological innovations, leaving the potential
for more large-scale follow-up research. The study
presents recent statistics on international tourism in
China and innovations and proposes the hypothe-
sis that innovation has positively significant impact
on international trade in tourism services in China.
To prove the hypothesis 6 provinces from different
regions of China were chosen as a sample, patent
application index and foreign tourists’ expenditure
were utilized as a proxy to innovation and interna-
tional trade in tourism services respectively. The
methodology used the panel data model estimated
by the Panel OLS method. The result shows positive
significant impact of innovation on the international
trade in tourism services in China. The hypothesis is
true; innovations provide significant benefit in the
development of tourism industry and, therefore, pro-
mote international trade in tourism services.
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The agro-industrial complex of Kazakhstan rep-
resents a complex system for the production, pro-
cessing and sale of agricultural products and food.

However, research shows that, due to imperfect
market mechanism of economic management, and,
first of all, inefficient economic relationships be-
tween agricultural, processing and other economic
entities, lead to irrational use of the resource poten-
tial of agro-industrial production.

The organization of a multistructure economy,
the reform of processing and service industries led
to the destruction of the existing system of economic
relations, including the agro-industrial integration
and, ultimately, a reduction in volumes of agricul-
tural products and food products that are not com-
petitive both in domestic and foreign markets.

Integration (from the Latin Integer — whole) is
the unification of economic entities, intensification
of their interaction, developing links between them.
Economic integration takes place both at the level
of national economies of whole countries, and be-
tween enterprises, firms, companies, corporations.
Economic integration is manifested in the expansion
and intensification of industrial and technological re-
lations, sharing the resources, aggregating total cap-
ital, creation of favorable conditions for economic
activity, eliminating the mutual barriers.

Integration is a form of organization of produc-
tion and management that accelerates productiv-
ity growth and contributes to the improvement of
production relations. It also provides the economic
entity with a complete set of funds for achieving the
final results.

Economic relations between economic entities
are built on commodity-money relations, taking into
account complexity, efficiency, equivalence and re-
sponsibility.

The economic essence of the productive-eco-
nomic relations mechanism is expressed in the ex-
change equivalent of the results of the labor of coop-
erating enterprises, aimed at ensuring their mutual
beneficial participation in joint activities.

Having integrated into this or that structure, the
managing subject acquires economic and financial
stability and receives additional profit. The competi-
tion and the stability of the economic situation of en-
terprises are major conditions for the development,
and integration is the key to economic stability of
any enterprise. There are vertical and horizontal in-
tegration of companies.

The territorial aspect of AIC formation is based
on the fact that its structure has specific features
for each district, region, and region of the republic,
related to soil-climatic, economic, social and other
conditions. However, the principles of the formation
and development of the AIC are identical and are
conditioned by objective processes of agro-indus-
trial integration at all levels of the national economy.

The main part of the agro-industrial com-
plex is the food complex (FC), which accounts for
83-85% of gross output [1], representing a set of
technologically, economically and organization-
ally related industries, united by a single ultimate
goal — satisfying the needs of the population in
food. In its economic essence, the food complex is
an objective economic category, conditioned by the
enhancement of the social division oflabor and the
development of productive forces [2; 3]. Its func-
tional structure consists of consumer, sectors and
territories. At the same time, the consumer struc-
ture is food product sub complexes with the pro-
duction of final food products. Therefore, in terms
of structure, the food sub complex is almost identi-
cal with agro-industrial complex, with the excep-
tion of the non-productive sphere with its non-food
sub complexes (leather, karakul, fur, wool, etc.),
producing fur and karakul products, woolen and
cotton fabrics, shoes, etc. [4; S].

An important component of the economic
mechanism of the agro-industrial complex is the in-
tegration of agriculture with the processing industry.
Here the concept of “connection” can be defined as
an objectively conditioned interaction of two enti-
ties, since the social division of labor calls for the
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exchange of its results between different spheres of
production. Exchange acts as a norm of particular
production links between integrated enterprises
through which they are involved in the system of
social production. The links established through the
activity exchange results of the integrated enterprises
are called “productive inter-branch relations” [6].

The study of the processes of agricultural coop-
eration has shown that the creation of agricultural
production cooperatives in the region is held back
for a number of reasons. In our opinion, the follow-
ing can be attributed to such reasons:

— imperfection of the legislative base in the field
of cooperation; — ignorance of the essence and prin-
ciples of cooperative movement by the overwhelm-
ing majority of agricultural workers due to insuf-
ficient propaganda of cooperative formations in
specialized literature and the media, as well as inad-
equate professional cooperative education in agrar-
ian educational institutions;

— lack of state support for agricultural co-oper-
atives;

— counteraction between the management and
specialists of agricultural enterprises; lack of the ini-
tiative to establish a joint venture, since members of
the cooperative have broader rights to participate in
management, organization of production, in the dis-

tribution of income as well as solving other produc-
tion and financial issues.

As a result of research, the author develops a
model for the formation and functioning of integra-
tion of enterprises at the district and regional levels,
including the mechanism of on-farm production and
economic relations, which are discussed in the sub-
sequent sections of the dissertation.

To activate the processes of integration of enter-
prises at the regional level, it is recommended oor-
ganize inter-farm cooperatives for the maintenance,
storage, processing and sale of products on the basis
of existing servicing and processing enterprises, as
well as open joint-stock companies or associations.

Based on the experience of the regional coopera-
tive structures existing in a number of regions of Ka-
zakhstan, it is expedient to develop and implement
a comprehensive program for the development of
cooperation and integration at the level of the dis-
tricts of the Pavlodar region. The purpose of the pro-
posed program for the development of integration of
enterprises is to increase the efficiency of economic
entities of the multi-sector agrarian sector of the re-
gion on the basis of creation and development, new
production and economic relations in cooperative
formations that are adequate to the requirements of
a market economy.
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FACTORS THAT DETERMINE FINANCING OF ALBANIAN
AGRICULTURE — THE CASE OF PRODUCERS IN GREENHOUSES

Abstract: Agriculture in Albania is a problematic sector in the economic and social aspect. An es-
sential problem for its development lies in its financing and structure. Interest rate or external capital
price represent an important variable for basic objective that every traditional farmer has, which is
profit maximization and this becomes even more complicated especially in conditions of a wide variety
of operators in the financial market. The problem of agricultural financing is typically present in the ar-
eas of intensive agriculture, such as Lushnja — the main agro—production area in Albania. Agriculture
financing and its determining factors have been subjects of a broad theoretical debate. Authors support
the thesis that agricultural production, market access, physical and human capital are influential factors
for agricultural financing. The objective of this study was to evaluate the factors affecting the farmers
financing opportunities in Albania — and specifically farmers producers in greenhouses in the area of
Lushnja. In order to achieve the objective a questionnaire was structured and the sample of 220 people
was selected by random choice in a defined region. The result of the used model shows that none of the
above factors affected the increasing of the potential for farmers financing. Production in greenhouses
represents a complicated activity, which on one hand is a part of conventional agriculture, but on the
other hand is an economic activity with high added value. These specific characteristics and its high
geographic concentration over the last decade require practical attention in the area of policy—making
and should be explored theoretically by researchers in the future.

Keywords: Financing agriculture, factors, farmers, producers in greenhouses, Albania.

Introduction continues to be an important sector in the economic

Despite the well-known transformation of the  and social aspect of the country. An essential prob-
Albanian economy over the last decades, agriculture  lem for its development constitutes its funding and
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the structure. Agricultural production in Albania is
characterized by prices seasonality and the specific
conditions of small farm are realized by a large num-
ber of producers. Agricultural financing and con-
ditions represent an issue of decisive importance
for providing inputs and creating the entire value
chain in agriculture activities.

For Albanian farmers agricultural financing
generally means support from the microcredit
structures, second level banks and their branches
or using a number of support programs and grants
that government has offered over the years. This
problem has been acute in the mountainous areas
or those areas with insufficient sources, where the
lack of conditions facilitating the agricultural fi-
nancing activities combined with specific external
factors has made the development of the Albanian
farms slower. On the other hand, even in areas
with intensive agricultural activity such as Lushnja,
main agricultural production area of the country,
it has not been so easy for farmers to build success
strategies in their activities, especially in conditions
of a wide variety of operators in the financial mar-
ket. Interest rate or external capital price represent
an important variable for basic objective that ev-
ery traditional farmer has, which is maximizing the
profit. In these circumstances, recognition of the
problem and the identification of factors that are
affecting Albanian agriculture financing represent
an opportunity for better understanding and in-
fluencing the structure of agricultural financing in
Albania, with the aim to improve the conditions in
perspective. The problem of agricultural financ-
ing in Albania represents a problem discussed by
the number of researchers. Our research identifies
and measures these factors in one of the main areas
of agricultural activity in Albania — the production
of greenhouses in Lushnja. In this context, the re-
search problem can be formulated - the increase
of Albanian agriculture financing is determined by
factors related to the economic and social environ-
ment at the individual and group level.

1. Literature review

Agriculture and agricultural financing has been
subject of a broad debate. Among the most impor-
tant factors evidenced in the agricultural production
are the farmer access to the market and the risks.
Between the main categories of risk for agricultural
financing — the risk to agricultural production is
the main one, as it relates to changes in crop variet-
ies and livestock production due to weather condi-
tions, diseases and pests [1]. The risk of agricultural
production may be particularly evident for farmers
seeking to increase their incomes through higher
risk farming activities and relying on high-return
production strategies [2]. Market risk is usually
more pronounced in agriculture than in other sec-
tors of the economy. Instability of input prices and
production are the main sources of market risk
with the impact on agricultural economic activity
[3]. Increased market access for small producers
will contribute to increased incomes and more op-
portunities for rural employment and sustainable
agricultural growth [4].

Other influential factors are physical capital
and human capital. Over decades, there is a link be-
tween increasing physical capital and agricultural
development [S]. Sustainable physical capital stock
tends to increase, but it is still linked to investment
and if the level of investment in agriculture is low,
this can destabilize the labor supply [6]. Human
capital also has a major role in the development of
agriculture, assessing the costs and returns of edu-
cation and expansion in areas at different levels of
modernization [7]. Financing of agriculture and
agro—processing industries is essentially linked to
human capital and its scale [8].

2. Objectives and hypotheses

The study objective is to evaluate the factors af-
fecting the farmers financing opportunities in the
main agricultural production area in Albania and
more specifically farmers, who are producers in
greenhouses in area of Lushnja.
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Study hypothesis:
« H1 — with increase of agricultural farm produc-

tion, the opportunities for financing of farm agricul-

tural activity are increasing;
« H2 — with increase of agricultural farm market

access, the opportunities for financing of farm agri-

cultural activity are increasing;
« H3 - with increase of farm physical capital, the

opportunities for financing of farm agricultural activ-

ity are increasing;
« H4 — with increasing of human capital stock,

the opportunities for financing of farm agricultural

activity are increasing.

3. Measurement procedure
The study objective is achieved through the

quantitative observation method. The question-

naire was initially tested in a focus group and after

that the measurement procedure was developed. The
sample of 220 people was selected by random choice
and interviewed. The method is based on economet-
ric model which was used after collecting data from
questionnaires in the defined section. Firstly there

was an averaging of data (Table 1.).

Table 1. - Data averaging (average).

X2 X3 X4 XS X6 D1 X7 X20 Y4 X8 X9 Y2
494 | 493 | 494 | 354 | 144 | 1.02 | 2.88 | 2.56 | 215 | 2.81 | 1.53 | 4.94
X10 | X11 | XI12 Y1 X13 | X14 | X15 | X16 | X17 | X19 YS X1
497 | 495 | 496 | 355 | 144 | 1.02 | 2.89 | 2.56 | 2.14 | 2.81 | 1.52 | 494
Source: Data processing by authors
Following, it became a graphical representation, according to the average values (Figure 1.)
6
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Figure 1. Graphical representation of data by average value
Source: Data processing by authors
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Further, data were grouped according to the similarity of the average value (Table 2).

Table 2. Grouping data by similarity of the average value.

X2 X3 X4 Y2 X10 X11 X12 X1
X7 X8 X15 X19
X6 X9 X13 X14
Y4 X17
Source: Data processing by authors
The variables were tested by least squares method (Table 3).
Table 3. Testing of variables.
Dependent Variable: Y6
Method: Least Squares
Date: 05/23/17 Time: 08:15
Sample: 1220
Included observations: 218
Excluded observations: 2
Variable Coefhicient Std. Error t-Statistic Prob.
C 1.416011 0.736339 1.923042 0.0558
YS -0.028306 0.029943 -0.945331 0.3456
Y1 0.006701 0.033472 0.200183 0.8415
X8 -0.131062 0.179341 -0.730797 0.4657
X10 —0.015380 0.060455 - 0.254409 0.7994
R-squared 0.036173 Mean dependent var 1.527523
Adjusted R-squared -0.000720 S.D. dependent var 0.500391
S.E. of regression 0.500571 Akaike info criterion 1.494273
Sum squared resid 52.36941 Schwarz criterion 1.634000
Log likelihood - 153.8758 F-statistic 0.980486
Durbin-Watson stat 2.157418 Prob (F-statistic) 0.452243

Source: Data processing by authors.

Conclusions

Agricultural production (measured agri-prod — YS)
does not affect potential for agricultural financing in
case of farmers, who are greenhouse—producers, in
Lushnja region. In fact, agricultural production in
greenhouses does not tend to be unpredictable (ex-
cluding specific cases), if we compare it to the other
conventional agricultural activities. Greenhouses
production represents an economic activity that in-
tensely embodies factors of work and knowledge.
Due to the high concentration, the practice of agri-
cultural production is typically well-known by farm-
ers and they are familiar with the work operations.

Moreover, this activity is not conditioned by workers
as the basic unit is the family farm. In this context,
the success ratesin agricultural production in green-
houses are slightly different and the differences be-
tween producers are generally also low.

Market access (measured mark-access — Y1), oth-
erwise from what it is hypothesized does not affect
the increase of farmers’ financing opportunities.
Greenhouse production in contrast to other forms of
agricultural production does not compete in markets
because it comes out on the market over a time inter-
val when the offer of this product is low and this is also
supported by literature. Tomato production in green-
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houses offers an opportunity to interested growers to
produce a commercial product at a time when offer-
ings are low [9]. Farm access to high-value-added
crops has a greater impact on the concentration of
many farmers’ production towards a major crop [ 10].
In this context, given that (similar) farmers compete
slightly with each other within the same production
region due to the frequent demand for their products,
access to the market is almost a constant among them.
Physical capital (measured phys-cap — X8) does
not impact on the funding opportunities of farmers
producers in greenhouses. We already emphasized that
greenhouses production represents an economic activ-
ity, offering products on the markets at intervals when
their offer is at low quotas, providing on average more
favorable prices. As a result, the financial resources used
by farmers to purchase inputs in the periodic produc-
tion cycle are provided from the income generated by
this activity. In such activities that are characterized by
high added value, it is understandable that physical capi-
tal may not be viewed as an influential factor by farmers
for agricultural financing, since such a need does not ex-
ist. Moreover, the data provided during farmers’ inter-
view illustrate that farmers, newly involved (1-2 years)
in this activity, even at the initial stage (start-up), main-
ly are using financial resources provided through remit-
tances rather than lending from credit institutions.

Human capital (measured hum-cap — X10), does
not affect farmers funding opportunities. In fact,
it is well-known that mobility of human capital and
qualified work force in urban areas or emigration in
other countries exist. This finding is also the result
of contemporary trends all over the world. People
who possess a university degree (especially young
people), consider it as an exit option, aiming to build
their future beyond rural areas and in any case be-
yond agriculture. Such result is confirmed also by
other similar estimates focusing on agriculture devel-
opment generally. Consequently, it is explained why
human capital indicators do not affect the increas-
ing financing opportunities in case of producers in
greenhouses in Albania.

Summarizing, we can conclude that agricultural
production in greenhouses represents a complicated
activity, which on the one hand is part of convention-
al agriculture as any other activity, but on the other
hand is an economic activity with high added val-
ue. These specific characteristics and its high geo-
graphic concentration over the last decade, requires
practical attention in the area of policy—making from
relevant institutions for selection of appropriate in-
struments and should be explored theoretically by
researchers in the future.
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THE ROLE OF PUBLIC INSTITUTIONS TO AGRICULTURAL
DEVELOPMENT — THE CASE OF ALBANIA

Abstract: During post—communist transition to market economy, Albanian agriculture is trans-
formed. However, due to rapidity of development factors are visible some complications. This
problematic typically is presented in Lushnja region — in south—-west of Albania, where farmers’
producers in greenhouses due to regionalization and specialization faced to prolonged difficulties.
Considering specifics nature of problems in the new terms — evidenced also the need for more support
from public institutions to this sector. The literature generally supports the impact of public institu-
tions to the agricultural development. Appropriate institutions and institutional arrangements are of
utmost importance for success of agricultural development. Insufficient institutional support services
could be regarded as one of the main reasons for agricultural development failure. Institutions of a
country determine its economic performance. The study objective is a analytical presentation of the
public institutions impact to the farmers’ income trend - in the case of farmers’ vegetable produc-
ers in Lushnja region, Albania. In order to achieve the objective it is structured a questionnaire and
after being confirmed on a focus—group, are tested by random choice a size of questionnaires (220).
Based on data provided a linear model has been used. The result shows impact of public institu-
tions performance to the farmers’ income level. So, not only theoretically but also practically facts
from area reality illustrate that high mobility of factors has contributed for supply instability of this
agro—category, which has led to income falling and consequently to decrease of the agro—investments.
Analyzing sector performance can generalized that simply by increasing investments in agro—sectors
may cannot be overcome the problems — and the public institutions role in this aspect is important.

Keywords: Public institutions, income trend, farmers’ producers in greenhouses, Albania.
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Introduction

During the last decades of post-communist tran-
sition towards market economy, Albanian agriculture
has undergone transformational developments. These
dynamic developments have included ownership
system of agricultural land, agricultural production
system and the mechanization, and the chain of in-
puts distribution — as well as their marketing and
sales. In the new development conditions Albanian
farmers’ have benefited from the free market effects,
being equipped with new competencies whatsoever
has allowed orient to the new competitive activi-
ties — based on availability of regional resources. So,
many agricultural regions that were characterized by
low income as a result of the obligatory policy of ag-
ricultural cooperatives during the communist system,
while during the first decade of transition through
free initiative began oriented to the activities that
were based simply on regional advantages — during
the second decade due to increased production and
pressure of the market forces evidenced the tendency
for regionalization and its specialization.

These developments have been typically char-
acteristic in the south-western and south-eastern
area of the country. In the south—eastern area a
main activity is vegetable production in the region
of Lushnja. This activity harmonizes the favorable
climatic conditions for agricultural production dur-
ing the whole year, abundant and relatively cheap
labor force — and continuously demand for these
products on the markets. A typical case study that il-
lustrates about this argument is Hysgjokaj — a
semi-hilly village in region of Lushnja. Residents
of this village during communist period cultivated
(mainly) maize culture, earning on average 2 $/day
(14-161eké/day). Given the socio—economic devel-
opments and considering the regional advantages of
annual temperatures, which enables a competitive
product for the earliness with any other agricultural
producer in Balkans region — farmers’ gradually
passed from vegetable production on the open area
to the intensive production in greenhouses.

Presently in Hysgjokaj live about 2603
(2011 census results) inhabitants and it is built more
than 300 ha of greenhouses, offering a production
level of 16000 tones vegetables during whole year.
The average of greenhouses surface lies between
0.1-0.2 ha and in the new demographic terms the
structure of production it is mainly oriented to the
young farm family (mainly 2-3 members). This pro-
duction is particularly characteristic during early and
late season of production, being realized at local,
regional and international markets of agricultural
products at favorable prices. In this area are pres-
ent significant international companies, which pro-
vide inputs on the market; such as seeds, chemicals,
fertilizers for agricultural cultivation. They organize
seminars and training for farmers” — aiming access
to know—how and their professional growth.

However, due to rapidity of development fac-
tors — are visible some complications. This prob-
lematic is related to various factors — external
and internal; it is also extended in time identifying
old and new problems of agricultural sector. As such
we can mention the instability of markets during last
year’s including prices of energy resources and food,
as well as non—convergence between them in a broad-
er global aspect, or variations in local and regional
markets affected by post—crisis 2008 and ongoing —
and the consequences of demographic developments
and high mobility of labor force within and outside
country. In this context of developments often is
evidenced the role of institutions; including infor-
mal institutions as setting part of values, beliefs and
attitudes of players level (farmers’), which affect con-
ditions in which is implemented the decision mak-
ing in an complicated environment such as crop pro-
duction — and especially formal public institutions.

Considering specifics of the production in green-
houses especially in the new conditions due to re-
gionalization and specialization evidenced also the
need for more support from public institutions and
related agencies that provide assistance to the agri-
cultural sector. The need for more assistance from
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public institutions related with broader issues — due
to the technical nature of operations faced by farmers’
producers in greenhouses: as such we can mention rec-
ognition of contemporary inputs and access to them,
accesses to the new technologies and their impact on
the growth of agricultural production standards as
premise for increasing competitiveness — as well as
marketing and sales issues. Considering the impor-
tance of production perspective in greenhouses — as
a main activity providing income of new farm family
and high added value, public institutions proportion-
ally should have also more attention along whole pro-
cess; including chain inputs and outputs.

Actually, perspective of the production in green-
housesisinfluenced by several factors. As such we can
mention the level of income, and lending rates faced by
farmers) and grants or other financial forms of institu-
tions and state support — or even the need for inciting
of possible schemes of cooperation at input levels, or
for collecting and output standardization and its sale.
Moreover, income levels and the trend that has charac-
terized this unit production in recent years represents
an important argument; because as we emphasized
this agricultural industry operates with relatively high
risk — since it offers only one product categories in
the market. A presentation of impact role by public in-
stitutions to the income trend of farmers’ producers in
greenhouses — will be useful to analyze from a differ-
ent perspective the economic future of this important
production industry.

1. Literature review

The literature generally supports the impact of
public institutions to the agricultural development.
The institutions are set of fundamental political, so-
cial — and legal ground rules that establish the basis
for production, exchange and distribution [2]. Ap-
propriate institutions and institutional arrangements
are of utmost importance for the success of agricul-
tural development [3]. Insufficient institutional sup-
port services could be regarded as one of the main
reasons for agricultural development failure [4].
There is also a sort of two—way causality between in-

stitutions and economic growth. On the one hand,
institutions have a profound influence on economic
growth — and on the other hand, economic growth
and development often result in a change in institu-
tions [S]. It is both of importance to explain the de-
terminants of institutions and their evolution over
time — and to evaluate their impact on economic
performance, efficiency, and distribution [6].

Allland-use decisions are made by local actors,
but their actions are constrained by broad-scale
factors, such as institutions — national policies
and governance [7]. The institutions are of par-
ticularly importance in post-communist countries
similar to Albania. Where institutional change was
quick and new institutions were relatively strong
during the transition (Poland), it is observed the
lowest abandonment rates of agricultural land [8].
The transformation of agriculture and transforma-
tion to sustainability can be considered issues of in-
stitutional change. Therefore, in order to achieve
the goals of transformation and sustainability in
post—communist countries — new institutions
need to be built with involvement of relevant ac-
tors [9]. Institutions of a country determine its
economic performance [10].

2. Objectives and hypotheses

Objective of the study is a analytical presentation
of the public institutions impact on the farmers’ in-
come trend — in the case of vegetable producers in
Lushnja, Albania.

Study hypothesis:

H1 — with increasing of assistance level of pub-
lic institutions, increases the farmers’ income trend.

The factor (Publ. Inst.) is measured by farmers’
perception by following way:

Public Institutions — variable recorded X .

3. Measurement procedure

It is structured a questionnaire and after being
confirmed on the focus—group with representatives
of the agricultural area in order to improve and its
précising — it is processed with interviewing in
selected simple, and by random choice are tested
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questionnaires (220). Based on data provided and
procedures of their tests a linear model has been

used:
Y= a,+ ale +e

Table 1. The model estimation results.

Dependent Variable: Y (Trend of income)
Method: Least Squares
Sample: 1220
Included observations: 220
Variable Coeflicient Std. Error t-Statistic Prob.
C 2.345142 0.107019 21.91340 0.0000

X, (Publ. Inst.) —0.148417 0.073532 -2.018387 0.0448
R-squared 0.018345 Mean dependent var 2.14545S
Adjusted R-squared 0.013842 S.D. dependent var 0.609459
S.E. of regression 0.605226 Akaike info criterion 1.842621
Sum squared resid 79.85319 Schwarz criterion 1.873472
Log likelihood -200.6883 F-statistic 4.073887
Durbin-Watson stat 1.873126 Prob (F-statistic) 0.044776

** Level of significance 0.05

The measurement result shows the impact level
of the factor estimated — and it is very significant.

Conclusions

Result of measurement proved impact of pub-
lic institutions performance to the income level of
the farmers’ vegetable producers in greenhouses in
Lushnje, Albania. The finding is consistent with a
wider literature and authors and in the way as it is
hypothesized. Moreover, not only theoretically
but also exploring practically the area of develop-
ments — facts from reality illustrate that many
problems are related with public institutions per-
formance of the rural areas. These developments
are related specifically to the complicated nature of
agricultural production in greenhouses as a product
with high added value from the one hand — and
from the other hand also with challenges of the

economic environment in which developed this
activity.

From economic environment view should consid-
ering that the high mobility of factors (especially worked
force) within and inside of country has contributed not
only for its expensiveness, but also for the supply insta-
bility of this products category which has led to insta-
bility and income falling — and consequently to the
decrease of agricultural investments. In fact, the prob-
lem of agricultural supply instability cannot be solved
by increasing investments, but by determined and set
production quotas. This generalized performance can
be used to understand the nature of current problems in
the Albanian agriculture; which means, increased prob-
lematic in some agro—sectors can be overcome by in-
creasing the level and intensity of sectoral instruments
used by policy makers and institutions.
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Annoranus: PaccMaTpuBaroTCs BOIPOCh $OPMUPOBAHNUSA IKOHOMHIECKOTO MEXaHM3Ma CHCTEMbI
xoonepanun o orpacasm AIIK, B coorBercTBun ¢ HoBbIM pykoBopcTBOM PAO 1995 roaa o saxoHo-
MHMYECKUM CYETaM CeAbCKOTO X03s1#cTBa. OIpeaeAsIoTCS OCHOBHbIE IIOKA3aTeAU AASI XaPAKTePUCTHKH
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UMOCTU. MOTHBbI HaCTOAMIEN CTaThbH XapaKTePU3YIOTCS BHEAPEHHEM Ha IPAKTUKe 9KOHOMUYECKOM
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KaroueBbie caoBa: crucrema koomnepanuu 1o orpacasm AlITK, skonomudecknit MexaHu3M, oc-

HOBHa4 II€HA, I€HA IIPOU3BOANTEAS, II€HA HOTpe6I/IT€Aﬂ, CTOUMOCTD IIPOU3BOACTBA, IPOMEKYTOIHOE

norpebaenue, AObGaBAEHHAsI CTOUMOCTb.

1. O6mas xapaKTepUCTHKA IKOHOMHYIECKOTO
MeXaHHM3Ma

ITpepAOSKEHHOMY HaMU 9KOHOMHYECKOMY MeXa-
Hu3My [ 1] cBOMCTBeHHa 0O4eHb CAOXKHASI CTPYKTYpa.
B cymHocTH 3TO cCBOeoOpa3Hasi CHCTeMa MeXaHU3-
MOB (MeXaHU3M MEXaHU3MOB), 06beAUHSIONIUX pas-
AWYHBIE 9TAIbl U POPMBI ACHCTBUS 9KOHOMUIECKUX
OTHOIIEHUM, KAKABIN U3 KOTOPHIX UI'PAeT BaXKHYIO
POAb B HOPMAABHOM (PYHKIIMOHUPOBAHUH CHCTEMbI
koonepanuu orpacaeit AITK Asepbaiipxana. Aso-
00M HEAOCTATOK B AEHCTBUU AQKE OAHOTO M3 ero
pbraaroB (9A€MEHTOB) HEMOCPEACTBEHHO BAHUSET
Ha 3¢ PeKTUBHOCTD pabOTHI MEXAaHU3MA B IIEAOM, 3a-
MeAASIeT IIPOLIeCC Pa3BUTHS U He TI03BOASIET AOCTHYbD
HameueHHOTo pybexa (ean).

B orAnumu OT 3amapHBIX KOAAET, B OCHOBE Op-
TaHU3al N OKOHOMHUYECKUX OTHOIIIeHUII HaMU 3a-
AOXeHbI He OU3HeC, a passumue npou3so0cmeeHHbIx
omHowenutl, opeanusayus 0omennvix (Mopzoswix) om-
HOUWEHUTI U COBEPUIEHCINBOBAHUE NOMPEOUMEALCKOTE
Kysvmypot. Bce ApyrHe poraaru (3AeMeHTbI) CHCTeMBI
9KOHOMMYECKOTO MEXAHH3Ma CAYXKaT HOPMAABHOMY
QYHKIIMOHUPOBAHHIO STHX TPEX LJeHTPAABHBIX €r0
aaeMeHTOB. IIporeccs! ux pasBuTHS 0A3UPYIOTCS
Ha (PYHKL[HOHI/IPOB&HI/H/I CAeAyIOH.[I/IX HPI/IHHI/IHOB:
AOOPOBOABHOCTH, CBOOOAHOTO BBIOOPA, PAIfIOHAAD-
HOCTH (9KOHOMHUYECKAs, COIMAABHAS M SKOAOTHYE-
CKasl), 9KOHOMHYECKOH CAMOCTOSTEABHOCTH (aKTHB-
HOCTb ), 3aKOHOMEPHOCTH, CaMOHUHAHCHPOBAHHHY,
CaMOKOHTPOASI, CAMOYIIPAaBA€HHsI, COAPY>KeCTBa, CO-
TPYAHMYECTBR, CIIelAAU3aluH, Koorepatun (IeH-
TPaAM3aIUK), HHTeTPALIHH, CIPABEAAHBOTO PacIpe-
A€A€HUSI, 4eCTHOCTH, B3aHMHOT'O AOBEPHSL.

Hawm kaxxeTcs, 4TO HauMHAHME C OM3HECa MACH-
THYHO TOMY, YTO CTPOHTH AOM C Kpblnu 6e3 GpyHaa-
MenTa. HabaropeHne ¢ «dokyca 6usHec>» BHOCUT
6OABLION BpeA B TAABHBIE IIPEAIIPHHUMATEAbCKIE
AEVICTBUSL M YHIDKAeT MX AOCTOMHCTBA; 3aMECHUTb

Y MOAOABIX IIOKOAEHUI HEHACBITHOCTD K OOraTCTBY
Y YEPHUT MX HPaBbl; AIBASIETCS OCHOBHOM IIPUINHOMN
BCEX HETaTUBHBIX ACHCTBUH MUPOBOIO coobmecTBa,
CBUAETEABCTBA KOTOPBIX IPABOMEPHO 0eCIIOKOST
3APABOMBICASIIIUX AOA€H: cOOBITHSA Ha BArxHeM
Bocroxke, B EBpone u AMepuke, Ha YkpauHe U B ApY-
TUX perHOHAX MHUPA; CIIOCOOCTBYeT HepPaLMOHAAD-
HOMY HCITOAB30BAaHHIO HEAOCTATOYHOIrO 6e3 TOro
PEeCypCOB Iy TAMHU KaK HapalfuBaHHUE BOEHHO-TIIPO-
MBIIIAEHHOTO KOMIIAEKCA, UCIIOAb30BaHKE OOABIIOTO
06beMa AOOABAEHHOM CTOMMOCTH Ha BOCHHBIE IeAH,
0 AOA€, KOTOPOM HaM HEU3BECTHO, HO MOXXHO ITPeA-
IIOAAraTh, YTO TPEThs €€ YaCTh U3BIMAETCS U3 ITUK-
AQ TIEPeIIPOU3BOACTBA U HCIIOAB3YeTCs He Ha 6Aaro
AXOAEH, a B Pa3pYLIMTEABHBIX LIEASX; pas3pylleHue
HAKOTIA€HHBIX AECSTUAETHUSIMH I[eHHOCTEeMN (3K0Ho-
MHNYECKHUX, KYAI)TYPHI)IX, COHAaAbHbBIX U Ap) H, Cca-
MOe IAaBHOe, THOEABI0, MUTPaLiHell HOABIIOro YHUCAQ
AIOAEH, 06OCTpeHHe COITMAAbHOM HecTabUABHOCTH
BO MHOTHMX pernoHax (crpanax) mupa. Bce mepe-
YHCACHHbIE (PaKTOPhI TOPMO3ST 3aKOHOMEPHOCTH
Pa3BUTHSI 9KOHOMHYECKOro Kpyroobopora. Ilpu
YKa3aHHbIX BbIIe SIBACHUSX, OXOTHO POPMHUPYeETCH,
B MACIITa0aX FA06aAbHOM 9KOHOMHUYECKOM CHCTEMBI,
MUTpALIMsl KalluTaAd He Ha YeCTHOM, AO3BOACHHOM
OCHOBE, a Ha HEYeCTHOM U HEAO3BOAEHHOM OHe,
4TO MOXKET IIPEBPATUTHCS B Pa3pyLIMTEAbHbBIN (pak-
TOP rAOOAAM3ALNY U [IUBHAU3ALIUH.

APYI'I/IMI/I HEMAaAOBa’KHBIMH HEAOCTAaTKaMHM CO-
BPEMEHHBIX 3aIlaAHbIX TEOPETHKOB I10 3KOHOMMYE-
CKOM KOHIIEIITNH, Ha HaIll B3TASIA, MOXKHO CUHTATh
CAeAYIOIIHe AO3YHTU: AMOepaAn3ariis 9KOHOMUYe-
CKUX AEVICTBUI Cy6”beKTOB Y KOHKYPEHIIUS B PIHOY-
HOM aKoHOMuKe. He coMHeBaemcs, 4TO yka3aHHbIe
KPUTEPUHU OBIAK HeOOXOAMMBIMU AASI OIIPEAEACHHBIX
BpEMEH U TEPPUTOPHIL.

ITo poxoapuBmielt A0 Hac MHPOPMALMHM, HAes
«AnOepaAU3AIMU > POXKAAAACH B IAHIIUPE KPUTHKU
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PUBHOKPATOB [IPEAAOKEHUI MEPKAHTUAKUCTOB, 060-
CHOBABIIMX HEOOXOAUMOCTD aKTUBHOT'O BMEIIATEAD-
CTBa TOCYAAQPCTBA B XO3SMCTBEHHYIO ASTEAbHOCTD,
B OCHOBHOM B pOpMe ITPOTeKIJMOHNU3MA — YCTaHOB-
A€HUSI BBICOKUX HMITOPTHBIX IIOIIAHH, BBIAQYHU CYOCH-
AW HaIJMOHAABHBIM IIPOU3BOAUTEASM H 3aTeM IIU-
POKO HCIIOAB30BaAACh KAACCUKAMHU ITOAUTHYECKOMN
asxoHOMUKHU. C Tex BpeMeH IPOIIAO MOYTU 3 CTO-
aetus. OAHAKO, MPAKTHKA IIOKA3bIBAET, 4YTO BO BCEX
CTpaHaX MHUPA, AaKe B HacToslee BpeMs, TOCYAdp-
CTBEHHOE peryAMpoBaHMe B pasHOM ¢opme cuMTa-
eTCsl BXKHBIM (aKTOPOM IPOU3BOACTBA, CTEPXKHEM
€€ pa3BUTHA.

Yro KacaeTcss KOHKYPEHIHH, TIPEXKAE BCEIO, CACAY-
eT TIOAYEPKHYTb, UTO CIIeIIMAAUCTDI TPAKTYIOT e€ Kak
COIIEPHIYECTBO B KAKOU-AUOO OOAACTH C LIEABIO IIOAY-
YeHM s BHITOAbL DKOHOMHUCTBI CIUTAIOT KOHKYPEHIIUIO
(aaT. concurrere — coCTS3aThCA) KAk COIIEPHUYECTBO
MeXAY YJaCTHUKAMU PhIHOYHOI'O XO3SMCTBA 3a Ay4-
IIHe YCAOBMS IPOM3BOACTBA, KYTIAU M IPOAXKH. Aa-
Aee OHHU TPAKTYIOT, YTO KOHKYPEHIHs — 3TO0 60opb0a
MEXXAY 9KOHOMHUYECKUMH CyObeKTaMH 32 MAKCHMAAB-
HO 3¢ PeKTUBHOE UCIIOAb30BaHHE PAKTOPOB IIPOM3-
BOACTBA. B akoHOMIKe TOBOPSAT O ACAOBOM KOHKYPEH-
LAY XO3SIACTBYIOLIUX CYOBEKTOB, KAXKABII U3 KOTOPBIX
CBOMMHU AEHCTBUSMH OTPAaHUYMBAET BO3MOXKHOCTD
KOHKYPEHTa OAHOCTOPOHHE BO3AEHCTBOBATh Ha Ha-
CBILIIEHHOCTD IIOTPEOUTEABCKOTO PhIHKA.

OraeAbHBIE aBTOPBI TPAKTYIOT KOHKYPEHIIUIO
(amrA. competition) KaK COCTSI3aHUE MEXKAY CyObeK-
TaMU 9KOHOMIYECKUX OTHOLIEHHUTT, 60pbba 3a PhIHKM
COBITA AASI TOAYYeHNSI 60Aee BBICOKOI IIPUOBIAH, APY-
rux BbIrop. KoHkypeHmust — aeraapHast popma 60pb-
OB 32 9KOHOMIYECKOE CYILIECTBOBAaHUE M Harboaee
AVCTBEHHbIN MeXaHU3M PeryAuPOBaHHA B PHIHOYHOM
9KOHOMHKe. BO3MOXKHBI M ApYTHE TOAXOADI K HAYYHOMY
OIIPEAEAEHHIO CYIJHOCTH ITOHATHS <« KOHKYPEeHIHS> .

OAHOBpeMeHHO, B CUTYyallui KOHKYPeHIIUHU OT-
HOIIEHUI 9aCTO HAOAIOAQ€TCsI SIBACHHE Pa3OpeHHsL
PaszopeHue sBAsIeTCS pe3yAbTaTOM KOHKYpPeHIIUU
U MMeeT HECKOABKO 3HAYEHMI: OIyCTOIIeHue, 00-
HUII[AHKE, OCKYAEHIE, KPax, 6aHKPOTCTBO, paspyie-

Hue, pasrpoM. Bee aTu cuTyaruu HaHOCST 60ABIION
YPOH PUTMUYHOCTH Pa3BUTHS IIPOU3BOACTBA H I10-
CTaBOK K IIOTPEOUTEABCKOMY PBIHKY IIPOAYKTOB H yC-
AyT. OCAOXKHSIOTCS IIPOIIeCCHI IIPOAOBOABCTBEHHOM
0€e30IaCHOCTH HAaCeA€HUS TIAAHETHI. TaKoM MOAXOA
SIBASIETCSI HECITPABEAAUBBIM, IIOTOMY YTO B OAHHUX
peruoHax rOAOAAET OOABIIOe KOAHYECTBO AIOAEH,
a B APYTHX perHOHAX HePAIJHOHAABHO HCIIOAB3YIOT-
cs1 pecypcbl. CoxpalaeTcsi 60AbIIOe YHCAO 3aHSITOTO
HACEACHUSI U yBEAIUBAETCS yPOBEHb 0e3pabOoTHIIBL.
HapymaeTcs mpuHITUIT 9KOHOMUYHOCTH B HCIIOAB30-
BaHHUU pecypcoB. boabmoe koAnuecTBO CyOBEKTOB
BBIXOAST CO CIJeHBbI IPOU3BOACTBA U TEPSIIOT OIPOM-
Hble KOAMYIECTBAa CPEACTB IIPOU3BOACTBO H T. A.

Mpbl He oTpuIlaeM NpPeUMyIecTBa HACTPOHKHU
9KOHOMHUYECKUX OTHOILIEHUI Ha pycAe OH3Heca, CBO-
60AHBIX (CAMOBOABHBIX ) 9KOHOMHYECKUX ASHCTBHI
U B YCAOBHSIX KOHKYPEHIIHH, KaK 9TO TOAKYIOT 3a-
mapHbIe Koareru. OAHAKO, HAM KaXXeTCsl, YTO TaKOM
IIOAXOA YAOBAETBOPSIET HHTEPECHl TOABKO OTAEAb-
HBIX AUI] UAH IPYIIIB 9KOHOMUYECKHUX CYOBEeKTOB.
YieMAsIIOTCSI HHTepechl Macch cyobekToB. He Mo-
KeT OBITh 3AL[UTHBIM MEPHAOM BCEOOINUX HHTEpe-
COB 0011eCTBa, KOTAQ 9KOHOMUYECKHE OTHOIIEHHUS
IPHOOPETAIOT TAOOAABHBIN XapaKTep. JKOHOMHYE-
CKHe KOHIJeIIINH 3aIAAHBIX 9KOHOMHCTOB MOTYT
OBITH IPHEMAEMbBIMH AASL CBOMX CTPaH HAU BpeMeH
ux aBTOpoB. Ho oHU He MOT'yT yAOBAETBOPSTH Tpe-
6OBaHMIT CTAHAAPTOB 110 3 PEeKTUBHOCTHU Pa3BUTHS
9KOHOMHKH MHOTHX PErHOHOB U CTpPaH, KOTOpbIe
COCTaBASIIOT OPraHHYECKHe CTPYKTYPbl AOOAAB-
HOI cucTeMbl (MeXaHM3MbI) MUPOBOM 3KOHOMUKU
Ha COBPeMEHHOM 9Tarre. Tako# IOAXOA K pelIeHHUIO
9KOHOMHUYECKHX U COLIMAABHBIX IIPOOAEM paBHO-
3Ha4YeH PaKTOPy UCIIOAb30BAHUS ACHEXKHOTO 3HAKa
(6aHKHOTBI) KaKOTO AM60 OCYAAPCTBA B Ka4eCTBe
OOMEHHOTO CPeACTBAa B MEXAYHAPOAHON TOProB-
Ae. HacTo MbI CTAHOBUMCSI CBUAETEASIMU TOTO, YTO
00BEKTUBHOE HAU CYyO'hEKTUBHOE H3MEHEHUE II0-
KyTIaTeABHOM CIIOCOOHOCTHU AeHer B COOCTBEHHOM
CTpaHe pe3KO BAUSIET Ha OOMEHHBIIN KyPC ACHEXHO-
IO 3HaKa APYTHX CTpPaH H IpeBpPaI]aeTcs B OCHOB-
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HYIO IIPUYHHY KPU3UCA B 9KOHOMHIECKON CHCTeMe
(MexaHM3Me) MHOTHX cTpaH. Takoe siBA€HHE MOX-
HO CYHUTATh CaMOM GOABILION HeCIIPaBEAAUBOCTHIO
B 9KOHOMHYECKUX KOHIIEIMIIUAX IAODAABHOM 3KO-
HOMHYECKOH CHCTeMbI coBpeMeHHOro mupa. He co-
MHEBaeMCsI B TOM, 4TO PAaHO HAM IIO3AHO, 3APaBO-
MBICASIIIIFE AIOAML OCO3HAIOT U IIPHAYT K COTAACHIO
B CO3AAHUHU COOTBETCTBYIOIUMH MEXAYHAPOAHBI-
MH OPTaHHU3AIMAMH €AUHOTO BAAIOTHOTO CPEeACTBa
C TBEPABIMU OOMEHHBIMU KYPCaMU KOKAOI CTPAHBL.

2. IlyTH cOBepIIEeHCTBOBAHHS CHCTEMBI KO-
HOMHY€CKOIr'0 MeXaHH3Ma

Ham kaxxeTcs1, 9T0 9KOHOMUYECKUM MBILIACHHUSIM
Y KOHIJETIIIUSAM 3aITAAHBIX KOAAET XapaKTepHa TaKas
obmiast OTpHULlATeAbHAS YepTa KaK HECOOTBETCTBHE
U HeCBSI3HOCTDb C IPHHITUIIAMH U METOAOAOTHSMH
COOTBETCTBYIOIIUX MEXXAYHAPOAHBIX OpraHH3AIIHIL.

MBe! TBEPAO YOEXKAEHBI B TOM, YTO MEXAaHU3MBI Ha-
ITMOHAABHBIX 9KOHOMUYECKUX CHCTEM AOAXKHBI CTPO-
UTHCS HA OCHOBE KAACCUPUKAIUH: BUAOB 9KOHOMU-
4eCKUX AeHCTBUH, TPoAykToB U ycayr, [IPOAKOM
(kaaccuukarus IIPOAYKTOB U YCAYT ITO ITPOMBIII-
AEHHOCTH), BUAOB IPOAYKTOB M YCAYT IO 9KCIIOPTY
U IMIIOPTY U T. A. MeTOAOAOTHIO €€ 9KOHOMHUKO-CTa-
TUCTUYECKOH OIJeHKH MOXKHO YBSI3aTh C KOHI[eTIIIHeH
Crarucruueckont Komuccueit OOH 1o cocrasae-
auro CHC — metopororueint 2008 roaa. C aToit Touku
3peHHs B BHIIIEYKa3aHHBIX CTAHAAPTHBIX AOKyMEHTaxX
HMEIOTCS OTIpeAeAeHHbIe HepocTaTKu. IToaTomy, cae-
AyeT 00CY>KAATh UX C COOTBETCTBYIOIIIMI MeXAYHa-
POAHBIMH OPTaHU3AIUSAMU H YYEHBIMU-TEOPeTHKAMHU
COBMECTHO.

HMccaepOBaHMS MTOKA3bIBAIOT, YTO CTATHCTHUYE-
CKHe OpTaHbl IIOYTH BCeX CTPaH IPUMEHSIOT 3TH
CTaHAAPTHI B CBOMX pacyéTax, HO 3TH CTAaHAAPTEHI
He HaXOASIT CBOETO AOAKHOTO OTpPaKeHHS Ha IIpaK-
THKE 9KOHOMUYECKUX CyOBEKTOB — B COOTBETCTBY-
IOIIUX OTHONIEHUSX XO3SHCTBEHHOH CTPYKTYPBHI
(ma MHKPO — M Me30 9KOHOMHYECKUX yposnxx).
OKOHOMUYECKHEe KOHIIEMIUN 1 COOTBETCTBYIOIINE
METOAOAOTHH HEIIOAHO YYHTBIBAIOT IIPEAAOSKEHHbIE
MEXAYHAPOAHBIMH OPTaHU3AIMAMHI €AUHBIX IPHH-

ITUTIOB U MeTOAOB. Takasl CHUTyaIlis OTpUIJaTeAbHO
IOBAMSIET HA HOPMAABHBII X0OA pabOTHI 9KOHOMUYe-
CKOTO MeXaHM3Ma U SBASIeTCS OCHOBHOM IPUYMHOMN
B OTCTaBaHMH AMHAMUYHOCTH (perpeccupoBaHue)
akoHoMuyeckoro pocra. K npumepy, EBpocraTom
u «CESD-Communautaire>» B paMKax IIpOrpaMMbl
TACIS no TeXHUYECKOMY COAECTBHUIO B 00AACTH
CTaTUCTHKH> COCTAaBA€H M M3AAH MHOTOSI3BIYHBIN
CTaTUCTHYECKHM TAOCCApui, B KOTOPOM yKa3bIBa-
I0TCs 3 BUAQ 1]eHbl: OCHOBHAS 1]eHa, IjeHa IIPOU3BO-
AuTeAs U teHa nokymateas [2]. Kpowme aroro, cra-
THCTUYECKHE OPTaHbl OOABIIOE BHUMAHUE YACASIOT
K M3yYeHHIO MHAEKCOB IleH, B TOM YHCAe, HHAEKC
IOTPeOHUTEABCKHX IIeH PO3HUIHOM TOProsau [3].
W3 ykxazaHHBIX HCTOYHHMKOB MOXKHO ITPOCAEAMTD
IPUHIUIB (OPMUPOBAHUS ITHX IIeH:

— OCHOBHAS YeHAa ABASIETCS CYMMOM, IIOAYy9aeMOH
IIPOM3BOAMTEAEM OT IIOKYTIATeAs 3 eAMHHUITY TOBapa
HAM YCAYTH, IPOU3BEASHHBIX KaK P OAYKIIHS, MUHYC
Ar06ble HaAOTH (Ha IPOAYKTDI), TOAAXKATIHE BBIIIAA-
Te ¥ MAKOC AK06bIe CybcuamY (Ha IIPOAYKTBHI), TOAyYa-
eMble Ha 3Ty eAUHHITY B pe3yAbTaTe e€ IIPOM3BOACTBA
HAU IPOAQXKHY. B Heé He BXOAST AI0OBIE TPAHCIIOPT-
Hble U3AEP>KKH, CUET-PAKTypa Ha KOTOPbIE BBIITHCHI-
BaeTCs IpousBopuTeseM oTAeAbHO [2, C. 2];

— YeHa npou3sooumenrs SIBASIETCS CYMMOW, TIOAY-
JaeMO¥ IIPOU3BOAUTEAEM OT IIOKYTIATeAS 32 eAMHUITY
TOBapa MAH YCAYTH, TPOU3BEAEHHOM KaK IIP OAYKIIUS,
muHyc A1060i1 HAC vau ipupaBHEHHBIN K HEMY BbI-
YMTHIBA€MbIM HAAOT, BKAIOYAE€MBIH B CYET — PaKTy-
py nokymnaTeato. OHa He BKAIOYAeT AIOObIE PACXOABI
Ha TPAHCIOPT, CYET — PaKTypa Ha KOTOPbIE BHIIHCHI-
BaeTCs IpousBopuTeseM oTaeAbHO [2, C.27];

— YeHa noKynameAs SIBASIETCS CyMMOH, BBIIIAQ-
YHBAEMOI [TOKyIIATEAEM, 32 UCKAIOYEHHEM AI0OOTO
BoruuThiBaemMoro HAC mau npupaBHeHHOro k HeMy
BBIYMTAEMOI'O HAAOTA 32 AOCTaBKY €AMHHIIbI TOBapa
U YCAYTH B OTIpeAeA€HHOE BpeMs U MeCTO, yKa3aHHOe
nokynareaeM. LeHa mokymareAst Ha TOBap BKAIOYA-
eT AI0Oble PacXOABI Ha TPAHCIIOPT, OIAQUHBaEMbIe
OTAEABHO TIOKyTIaTeAeM IIPU AOCTaBKe B YKa3aHHOe
Bpems u mecto |2, C. 28].
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Cxema 1. DKOHOMHYECKHIT MEXAHH3M

cucrembl kKoonepauuu orpacieii AIIK e
OpraHu3alMOHHbII MEXaHU3M:
A Y 1.I1o cTarycy WIeHOB:
- (3uueckue HIIa;
IOpumuyeckuit MexaHu3M N - IOpH/IMYECKHE JIULIA;
1.Veras; VnpaBIeHYEeCKHH MEXAHI3M: 2. Tlo dopme wieHCTRA:

1.0611ee coOpaHue WICHOB,

2 IlpecenaTens paBIeHUs KOollepaTHBa
(0ObeIMHEHHE, CO03a, ACCOLUAIIUHN ),

3. UieHsI IIpaBIIeHHU,

2. O6mme SKOHOMHYECKHUE
KOJEKCHI ¥ 3aKOHBI,
3. Ciermdueckue

- OCHOBHBIE WICHBI,
- aCCOLMMPOBAHHBIE WICHBL,
3. ITo o0BeMy IPOU3BOICTBA:

3aKOHO/IaTEITbHBIE aKThI, ) - MaJIbIe,
4. HabmioqaTebHEIN COBET; .
(- KonrpakreL. 5. OUHAHCOBO Pl
) -pPEBU3HOHHAS KOMICCHSL. - KpYIIHbIE CYGHEKTH
(TIpe IPUHUMATEITH).
‘ CucreMa SKOHOMUYECKUX OTHOIIEHWH (aKTUBHBIM MEXaHU3M JIeHCTBUS): %‘
T T T MexaHu3M IIeHbI:
| IieHa peaTH3arim
Mexanusm Mexanu3m 0GMEHHOTO MexaHusm TPO3BOUTEIIECH,
TIPOU3BOJICTBEHHBIX (TOProBOro) OTHONIECHUS TOTpeOIeHusI: L oTpeGuTeNbeKast IieHa
OTHOITIEHHH: - POSHUYHAS TOPIOBIIS, I KOHEUHoe ITOTpeOIICHIIE, 4—| mpomsBOHTEINEH,
- IIPOM3BOJICTBO IIPOIYKTOB; - oIITOBas TOPTOBIISL, I IIPOMEKYTOUHOE | moTpebuTehbeKas IieHa
- OKa3aHUE YCIIYT, - TIpsTMast CBSI3b © oTpebeHue; PO3HUYHO TOPTOBIIH.
- TIpe IO KEeHIE, MOTPeCHUTEIIMH I10 I cOGCTBEHHOE
- KQueCTBO, MIPOJIAaXKeE; oTpedIieHue;
- LICHBI, - HaTypaTbHBINH 0OMEH, I KauecTBo; MexaHK3M 3aTpaThL:
- CTOUMOCTD; - cHaOXeHuUE, I colaIbHas | IPOU3BO/ICTBEHHBIE
- SKOHOMHUECKas - TOTpeGHOCTE; 3¢ GEKTHBHOCTD, (TlepeMeHHEIE) PacXO/IbL,
3¢ PEeKTHBHOCTH U APYTHE - LIEHEL, | TOTpeCHuTENhCKasT | yIpaBieHyecKkue
OCHOBHBIE BOITIPOCEL. - KauecTBo; CTOMMOCTD; (TIOCTOSIHHBIE ) PACXOJIBL,
- COOTHOIIICHHE I cTaGHIIBHOCTH TICHBI U JIp, I 0GopoTHEIE
TIpeNTOKEHMS U CIIpoca, OCHOBHBIE BOITPOCKL. il (TpaH3aKLMOHHEIE,
JIPYTU€E OCHOBHBIE TOPTOBHIE) PACXOJIBL,
BOITPOCHL. | OILIATHI 110 HAJIOTaM,
| OILTATHI IO CTPAXOBAHUIO,
T T T I OILIATHI IO CAHKITHSIM,

| OILTaTHI 3a apeH/Ty.
MexanmsM reorpaddeckoro GpyHKIMOHUPOBAHUS: MHKPO -, ME30 -, Makpo -,

PETHOHAILHO - r00aIbHbIE SKOHOMUYECKUE omomem).

MexaHu3M o CTpaxoBaHUIO: 00sI3aTelbHast, JOOPOBOIBHAS, CTPAXoBOH (HOHT
KOOIIepaIuu

—P» HamoroBerit MexaHu3M:
\¢— HAJIOTH Ha IIPOHU3BOJCTBO,
r HaJIOTW Ha IIPOJYKTEL

MexaHI3M KPeIMTOBAHNS: ONTOCPOUHBIHN, CPETHECPOUHBINH U KPAaTKOCPOUHBIH

MexaHW3M MHBECTUITHAM:
| Ha JOITOCPOUHBIE AKTHUREL,
> | ¢ Ha KPATKOCPOUHBIE AKTHBBL,
| Ha MHTEIUIEKTyaTbHbIN
KaImiTail.

IMexaHU3M TOCYIaPCTBEHHOTO PEIYVINPOBAHUS . JTHIOTHI WIH OCBOGO)K,I[GHI/ISI OT yIIaThl
[HAJIOT'OB, AOIIOIHUTEIIBHBIC OIUIAThI Ha IIPOJAYKTHIL, CyGCI/[/II/IpOBaHI/Ie 3aTparthl, IIOMOIIBL 3a
CTpaxoBaHUE, HEIIOCPEACTBCHHBIC QJI/H{aHCOBLIe TIOMOIIH U IIp.

IMexaHu3M pacipeeIeHIsT CTOMMOCTH: IIPOMEKYTOUHOC HOTpe6J'IeHI/Ie', I[O6aBH€HHa$I »
ICTOUMOCTD.

IMexaHWM3M paclpeieleHus 100aBIEHHOM CTOMMOCTY: HAJIOI'M Ha IPOM3BOJCTBO (BKIIIOYAs HATIOTY C IIPUOBLIEH), CTpaxoBble
OILTATHI, OIUIATHI 32 CYET SKOHOMUUCCKUX CAHKIIHH, OIUTATHI 3a apeH/Ty, OIUIaTa 3apIllaThl HAEMHBIX PAaGOTHIIKOB,
AMOPTH3AIMOHHBIE OTUUCIICHIS, BBIJIETICHIE SKOHOMIYECKUM U COIMATBHBIM (DOHAAM KOOIEpaIiy, oIuiaTa B3HOCOB, BO3BpaT
[KpeUTOB U OILIaTa UX IPOLIEHTOB, OCTAIbHAsI YacTh IIPUOBLIH pacIipe/IeNseTcs MeX Ty WIeHaMU KOOIlepaTHBa.

T

KDHUHAHCOBBIM MEXaHWU3M: UHCTast IPUOBUTH C IIPOU3BO/ICTBA MPOAYKTOB M OKA3aHWS YCIIYT, aMOPTU3AIMOHHBIC OTUMCIICHIS,
rocyfapcTBEHHas! IIOMOIIb, KPEUTEL, JOXOIBI OT apeH/IbI U IPOJIa’Kh UMYITECTB M KallUTalla, OCHOBHBIE U JOIIOITHUTEIbHBIE
B3HOCHI WIEHOB KOOIIEPaTHBa, SKOHOMUUECKUE U COIMaIbHbIE (DOHIEI KOOIEpaTUBa, AUBU/ICH/BI OT BBIITYCKa aKIUH U IIEHHBIX
oymar, Jpyrue GUHAHCOBBIE U MAaTE€PHAIBHbIE TOMOIIH.

Cxema 1. 9KOHOMUYECKUIN MEXAHN3M CUCTEMbI Koornepauun otpacnen ArK
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Oamnaxo, craructudeckont cayxx6oit CHI' moa-
TOTOBAEHBI U BBIIIYIIeHbI B 000pOoT «MeTop0A0TH-
JeCKHe IIPHUHITUITBI HCIUCACHHUS KAIOUEBBIX ITOKa3a-
TeAeH CTATUCTUKU CEAbCKOTO XO3SICTBA B CHCTEME
HAI[MOHAABHBIX CIETOB>, B KOTOPOM pa3bsiCHEHHE
INPUHIUIOB $OPMUPOBAHUS [[eH He COOTBETCTBYET
craupapTam EBpocrara. Ileaecoobpasno paccmo-
TPeTh HECKOABKO UX IIPOTHUBOP UHIA:

— BBIIYCK B OCHOBHBIX IIeHaX = BBIIIYCK B IJeHaX
IIPOU3BOAUTEAS] — HAAOTH HA IIPOAYKTBI, BKAIOUEH-
HbI€ B IIeHY IIPOH3BOAUTEAS (3a nckarouernem HAC
M HAaAOTOB Ha I/IMHOPT) + CyOCHAUY Ha IPOAYKTBI
[S, C. 137]. Ha Ham B3rasia, Apy3bs u3 Crarkomu-
teta CHI,, aBTOpPBI 9TOI METOAOAOTHH, BO-IIEPBBIX,
He YYHTBIBAAU aKIIM3bI KaK HAAOT Ha IIPOAYKTBI,
BO-BTOPBIX, B padbsicHeHun EBpocrara B 11eHy mpo-
U3BOAUTEAS] He BKAIOUEHbI HAAOTH Ha IIPOAYKTHI, Ha-
060pOT, CTaBUTCS YCAOBHE, YTO BHIYUTHIBATD U3 HETO
HAC nan nprpaBHeHHbIH K HeMy BBIYUTHIBAEMBbIH
HAAOT, BKAIOYaeMBIN B CUET — PAKTyPy ITOKYIIATEeAS.
3aech Takke He ObIAa yuTeHa popMyanposka Espo-
crara: «B Heé He BXOAST AI0OBIe TPAaHCIIOPTHBIE U3-
AEPXKKH, CIET-PaKTypa Ha KOTOPHIE BBITHCHIBACTCS
IIPOU3BOAUTEAEM OTACABHO> ;

— aBTOPBI BbIIIeyKa3aHHO! MeTopoAorH CTaTKO-
murera CHI' cunTaioT, 4TO 11€Ha MPOU3BOAUTEAS —
3TO IleHa, TOAyYaeMasi IIPOU3BOAUTEAEM 32 PEAAU3Y-
eMYI0 eAHUITY IIPOAYKTA HAU YCAYTH, BKAIOYAIOIIAsT
HAAOTHU Ha IIPOAYKTBHI (KpOMe HaAOTa Ha AOOaBAeH-
HYIO CTOMMOCTD 1 HAAOTOB Ha I/IMHOPT) 1 UCKAIOYA-
romast cy6cupann Ha IpoaykTs [ S, 137]. B 1o Bpems,
aro60it HAC mau npupaBHEHHBI K HeMY BBIYHUTHI-
BaeMbIi HAAOT, BKAIOYAeMBIH B CUET — QaKTypy IO-
KyTIaTeAsl, UCKAIOYAeTCs U3 I[eHbI IIPOU3BOAUTEAS.
OHa, Tak ’ke KaK OCHOBHAs I[eHa, He BKAIOYAeT AI0ObIe
PACXOABI Ha TPAHCIOPT, CUET — PpaKTypa Ha KOTOpPbIe
BBIIIKCHIBAETCS IIPOM3BOAUTEAEM OTACABHO;

— K COXKaAEHHMIO, B MeTOAOAOTHH CTaTKoMUTeTa
CHI He paHO AOAKHOE 3HAUeHHe Ha I[eHy IOKYyIIa-
Teas (He IPUHSTHI BO BHHMaHUeE ), 2 TAKXKe HMEIOTCS
U APYTHE HeAOCTaTKH, KOTOPbIe He CO3AAI0T BO3MOXK-
HOCTb B HCIIOAb30BaHUe e€ Ha IIPaKTHKe.

CaeayeT MOAYEpKHYTD, YTO UIMEHHO COCTaBACHHE
HeIlpHeMAeMbIX METOAOAOTHH SIBASIETCSI OCHOBHOM
IPUYMHON HeBbioAHeHUs B crpa”ax CHI' HoBo-
ro pykoBoacTBa PAO 1o 9KOHOMHYECKHM CYeTaM
CEeAbCKOTO XO3SHCTBA, MPEAAOKEHHOM HCCAEAOBa-
TEAbCKOM I'PYIIION eBPOIeHCKOMN MPOAOBOAbCTBEH-
HOM U CEAbCKOXO3SIMCTBEHHOMN CTaTUCTHUKU ()KeHeBa,
3-6 uroag 1995 roAa). B pesyabrare aToro, skoHOMH-
KO-CTaTHCTHYECKasl OLIeHKA AeSITEABHOCTH CyOBeK-
TOB OTPaCAeH arpapHO-TIPOMBIIIAEHHOTO KOMIIAEKCA
He COOTBETCTBYeT TPeOOBAHISIM, (pOPMUPYIOIIIM-
Cs1 ITOA BO3AEHCTBHUEM 3aKOHOMEPHOCTEM PhIHOYHOM
9KOHOMHKHU. OTCYTCTBHE HEOOXOAUMOM CTATHCTH-
4yecKoil ”HPOPMAIMH He TI03BOASIeT KaK TOAUTHKAM,
IPAKTHKAM-CIIEIJHAANCTaM, TaK i HAyYHBIM PabOTHH-
KaM, Ka4eCTBEHHO BBIITOAHSTD CBOU QYHKIIHH: B OCY-
I[eCTBACHHH UCCAEAOBAHMI, IPOBEACHUU aHAAM30B
U TIpY IPUHATUHU PeIeHUH U T. A., TOPMO3UT AMHA-
MHUYHOCTDb Pa3BUTHsI 9KOHOMUKH.

HesepHoe ToAKOBaHHE KOHIIETIIIUH 1 METOAOAO-
T BBOAUT B 3a0Ay>KAEHHUE TaKOKe HCCAEAOBATEAEH,
KaK 9TO HaOAIOAQETCS C AOPOTMMH POCCHICKHUMU
xoaseramu. Tax, Hanpumep, mpodeccop 3oaoTapé-
Ba E. ., co cBOMMH eAUHOMBIIIACHHUKAMHU AYMAIOT,
yTO BaroBas cozpannas croumocts (BCC) = norpe-
OAsieMble CpeACTBa IIPOU3BOACTBA ... (TIC) + $oHA
OTIAQTBI TPYAQ (OT) + oTYHCAeHHUS Ha COI[HAAbHBIE
Hyxabl (ECH) + aMOpTH3al[MOHHbIE OTYUCACHHS
(A) + HAC x Boruery (HAC B) — HAC x ymaare
(HAC y) + nanorossie naarexu (H) + npubpiab
OT peaAM3aliiy IPOAYKIMHY, PaboT, yCAyT (or mpo-
Aaxc) — Ip.

(BCC =TIC + OT + ECH + A + HACs -
~HACy + H +Ip) [6,C.49].

BrimmensaosxeHHOE TTO3BOASIET CAEAATH BHIBOABI,
4TO POCCHICKHE KOAAETHH B CBOMX MCCA@AOBAHHIX
PYKOBOACTBOBAAMCh METOAOM PaCIIpeASAEHHS AOXO-
AoB 1o meropororuu CHC. Mb1 oTaaeM npepmnodre-
HHe IIPOU3BOACTBEHHOMY METOAY, KOTOPbIH CO3AaeT
BO3MOXXHOCTb AASL PAcy€Ta IOKa3aTeAeH II0 CYEeTy
IIPOM3BOACTBA: BAAOBYIO CTOMMOCTD IIPOAYKTOB U yC-
AYT, IIPOMEXYTOYHBIE IOTPeOACHUS U AODABACHHYIO
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croumocTb. IIpearnosaraem, 4To OHM MOTYT BBIITOA-
HATb QYHKIIUH OCHOBHBIX ITOKA3aTeAeH AASl XapakK-
TEePUCTUKU Pe3yAbTAaTOB ACHICTBHI ITPeAAAraeMoro
HaMH 9KOHOMUYECKOTO MeXaHHU3Ma.

Mmb1 npusnareabHpl 3oroTapeBoit E.A. u eé
€AMHOMBIIIACHHHUKAM 33 TO, YTO AAAU HaM IIeHHYIO
uHGOpMaALUI0 O PAKTHIECKUX OOCTOSTEAbCTBAX
o npumeHenuo HAC x akoHOMMUYecKkuM CyObeK-
tam Poccun. Hammu Ao0AroaeTHHE HCCAEAOBAHUS T1O-
3BOASIIOT CAEAATD BBIBOA O TOM, YTO B CTPaHaX ObIB-
IIero coBeTcKoro cor3a cymuocts HAC Herouno
OCBO€HA 1 HeIIPAaBUABHO IIPUMEHSETCS B IPOU3BOA-
crBeHHol cpepe. B cymuocru, HAC — aro Taxoit
BHA HAAOTQ, KOTOPBII COOMPAETCS C AOXOAQ IPaXK-
AaH crpasbl [IpaBuabHOE ero npuMeHeHHe CTUMY-
AMPYeT IPOU3BOACTBEHHBIE CPephl KaK «HEBUAM-
Masi pyka>. B eBpoIencKux cTpaHax AASl CyOBeKTOB
IIPOU3BOACTBEHHON cepbl mpumeHseTcss «0»
BapuaHT ynmaaTel HAC. B I'epmanuu ceapxosmpo-
H3BOAUTEASIM AQHO IIPAaBO IPUMEHATDb U MayIlaAb-
ubiit Haaor [7]. B axonomuxe CIIIA ymaata HAC
He IIPUMeHseTCs, ero 3aMellaeT TOPTOBbIN HAAOT
CO CKOAB3sIIelt cTeneHbio. Bo Bpems npuobpere-
HUSL IPOAYKTOB (YCAYT) Kak CHIPbSl U MaTePHAAOB,
C IIeABIO IIPOAOAXKEHU S TPOU3BOACTBEHHOTIO ITUKAQ,
IPUMEHSIETCS] METOA OCBOOOXKAEHUSI OT €r0 YIIAQThI
u T. A. B pesyabrare yero, HAC Hu xak He BAMseT
Ha PE3YABTAThl AEHCTBHSI CyOBEKTOB IIPOM3BOA-
CTBEHHOM CephL

®opma mpumenenuss HAC B crpamax CHI,
Ha Halll B3TASIA, OKa3bIBaeT OOABIIOe BAMSHIE Ha pe-
3YABTATHI ACTICTBUI CyOBEKTOB IIPOU3BOACTBEHHOM
cdeprl, TepsieT cTUMyAHpYyIomue QyHKITMH 3TOTrO
HAAOTIa, peBpaljaeT ero B «HeBUAMMOI'O MOHOIIO-
AMCTa> KaK IJeHbI IPOAYKTOB U YCAYT, TaK M ITPOU3-
BOACTBEHHBIX PacxoaoB. B A3ep6a151A>KaHe AQXe B YT-
BepxAeHHbIe TapudpubpiM CoBeTOM IjeHbl BKAIOYAIOT
HAC u akiiussr (Ha HePTEMPOAYKTbHI K AP-)- Ha mam
B3rASIA, YKa3aHHBIE HeXXeAaTeAbHbIe PaKThI He0OXO-
AVIMO YCTPAHUTD II0 CAGAYIOIIMM IPUYMHAM:

— SABASIIOTCS. TOPMO3SAIMMMHU PAKTOPaMU AMHA-
MHYHOCTH Pa3BUTH IIPOU3BOACTBEHHOM cdepbl;

— HCKQXXAIOT OCHOBHYIO LI€HY, LJeHy IIPOM3BOAH-
TeAs U LjeHy IIOKYIIaTeAs, KOTOPBIE SIBASIFOTCS €AVH-
CTBEHHBIMH CPEACTBAMHU AASL PacdeTa [TOKa3aTeAelt
9KOHOMHYECKHX CIETOB M UTPAIOT BAXKHYIO POAB;

— HCKYCCTBEHHO 3aBbIIIAIOT LIeHBI IOTPeOUTEAD-
CKOTO PbIHKA;

— He [T03BOASIIOT CHIDKATh [IPOM3BOACTBEHHBIE 3a-
TPATHI U YBEAUIUBATD AOAU AODABAEHHO CTOMMOCTH
UT. A

AAsL yCTpaHeHMs BblIIEyKa3aHHBIX (AKTOB,
Ha HAll B3TASIA, B IIEPBYIO OYEPEAb, HY)KHO COBEp-
[IEHCTBOBAaTh HAAOTOBOE 3aKOHOAATEABCTBO. B Ha-
aoroBoM Koaekce caeayer kaaccupuuupoBaTs HaAO-
T'¥ [I0 ABYM I'PYIIIIaM: HAAOTH Ha IIPOAYKTbI M YCAYTH,
HAAOT'YU C IPOM3BOACTBA. B HAaAOTH Ha IPOAYKTHI 1 yC-
Ayru MOXHO BKAr0unTh: HAC, akiiussl, TOprosbie Ha-
Aoru. 3areM TpebyeTcs COBEpLICHCTBOBATh KOHIJEl-
IUI [leH U [eHOOOPa3oBaHsl, IIPOU3BOACTBEHHbIX
3aTpaT U IOKOHYUTH HABCEIAA C KOHIIeNIueil cebe-
CTOUMOCTH, HaBBIOYUBATD €€ B APXUB OKOHOMUYE-
CKHX 3HAHUH.

OCHOBBIBaSICb Ha CTAHAAPTHI (TIPUHIIHUIIBI) 9KO-
HOMUKO-CTaTUCTUYECKUX KAACCUPHUKALUN U Me-
TOAOAOTHI COOTBETCTBYIOIIUX MEXAYHAPOAHBIX
OPraHM3aLMi, MOXXHO CAEAATDh BBIBOABL O TOM, 4TO
9TaIbl 9KOHOMUYECKUX OTHOIIEHHI COBpEMEHHO-
ro MHpa MOXXHO KAACCUQULUPOBATH HA: MUKPO-,
ME30-, MAKPO-, Pe2UOHANbHBLEL U 2A00AAbHBLE YPOBHU.
TpaAULIUOHHBIE CTPYKTYPBI CEABCKOTO XO3SIICTBA,
KOTOpble pOPMUPOBAAUCH IPUMEPHO IISITH THICSY
AeT Ha3ap, BO BpeMeHa HEOAUTA, MOXKHO Iepedop-
MHpPOBaTh Ha MOAOTPACAH: pacmenuesodcmso (6es
KOpMOBOOCMBA), HUB0MHO0800CMB0, KOPMOBOOICIEBO,
ycayeu.

C neAbto 06ecrieyeHus! BBIIOAHEHUS IIPEAAOKE-
Huit PAO 1995 ropa mmo cocraBA€HHUIO 9KOHOMMYE-
CKUX CYETOB CEAbCKOTO XO35ICTBa, KOHIICMIUH LIeH
¥ IIeHOO06Pa30BaHUsI MOKHO COBEPILIEHCTBOBATH CAe-
AyIoIuM 06pasom:

— AASL OOecIieveHNsI AOCTOBEPHOCTH 9KOHOMH-
KO-CTaTUCTUYECKHX OI[eHOK KaK dKOHOMHUYECKHX,
TaK U COLIUAABHBIX SIBACHUIT, HEOOXOAMMO [IPHHSITH
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U HCIIOAB30BaTh CACAYIOIIHE KAACCHPHUKAIIUU PbI-
HOYHBIX I1eH: OCHOBHA L[€Ha, [IeHa IIPOU3BOAUTEAS,
HOTpeOUTeAbCKAsI IjeHa (I/IAI/I eHa HOKYHaTeAﬂ) , o-
TpeOUTeAbCKAs IeHa PO3HUYHOM TOPrOBAY;

— OIIpeAeAUTD QYHKITHU KaXKAOTO BHAA IleHblL Oc-
HOBHAs [J€HA U [[€Ha IIPOU3BOAUTEAS MOT'YT CAYXKHTb
IIPU CTaTUCTUYECKOMN OLI€HKE CTOMMOCTH IIPOM3Be-
AEHHBIX IIPOAYKTOB M OKa3aHHBIX YCAYT (BaAOBym
CO3AAQHHYIO CTOI/IMOCTI)). [ToTpebuTeabckas LeHa
(ueHa HOKYHaTeA}I) MOXXET UCITOAb30BaThCs ITPU pac-
4€Te IMPSAMBIX 3aTPaT TEKYIeH IPOU3BOACTBEHHON
IIPOrpaMMBI (np0Me>KyTquoe HOTpeGAeHHe). Ilo-
TpeOUTEeAbCKasI IleHa B PO3HUYHOMN TOPrOBA€ SIBASI-
€TCsl OCHOBHBIM CPEACTBOM B PELIEHMH COLIMAABHBIX
BONIPOCOB. Bce BUADI yKa3aHHDIX IIeH — BEpPHBIE CAY-
U obecIeyeH s IPOAOBOABCTBEHHOM 6€30IaCHOCTH
HaCeAeHUs;

— obecreunTh MOAHOTY M AOCTOBEPHOCTD CTaTHU-
CTHUYECKOTO U3Y4eHNUs YKA3aHHBIX I1eH B a0COAIOTHOM
BEAHYHHE.,

MeTop0A0THSL  YKA3aHHBIX CpeAHeapu(pMeTH-
YeCKMX I[eH MOXXeT OCHOBBIBATHCS Ha CACAYIOLIUX
IpUHIMIAX $OPMUPOBAHUA:

— OCHOBHAS yeHa = [Bpry‘lKa 3a OIpeAeAeH-
HBIA TIEPHOA (BKAIO‘IaSI OXXHAAEMYIO €€ qaCTb) —
omaarel 3a HAC, akijussl 1 Apyrue BUAbI HAAOTOB
Ha ITPOAYKTBI — BCE BUABI TPAHCIIOPTHBIX PACXOAOB
0 CYET — (PaKTypaM, BBIITUCHIBAEMBIX IIPOU3BOAU-
TeAEM [IOKYIIATEAIO + BCE BUABI CYOCHANY Ha IIPOAYK-
1] /[KOAMUECTBA P€aAM30BaHHOIO IIPOAYKTA (I/IAI/I

— YeHa npou3sodumeAss = OCHOBHAsI LieHa — BCe
BUABI CyOCHANM HA €AMHUILYy POAYKTA = [BBIPYYKa
3a ONpeAeAeHHbI mepuop (BKAIOYAS OXHAAEMYIO
6 JacTh) — OIAATHI noxymareaedt 38 HAC, akuuaer
U APyTHE BHABI HAAOTOB Ha IIPOAYKTBI — BCE BHADI
TPAHCIOPTHBIX PACXOAOB IO CUET — GAKTYpe, BBITHCHI-
BaeMOTO IIPOHU3BOAMTEAEM [IOKYTIATeAI0 ] / [KoAMdecTBa
PeaAN30BaHHOTO TIPOAYKTA (MAU OKA3aHHBIX YCAYT) |;

— yena nokynameis = [CyMMa BBIIAATBI (BKAO-
Yasi O)KMAAEMbIE BBIIAATHI) TOKYTIATEAEM MPOAAB-
11aM 32 IpuobpeTeHne CPEACTBA IPOUBBOACTBA (MAK
ycayr) — omnaarst 32 HAC, akijusbl 1 ApyTHe BHADL
HAAOTOB Ha IPOAYKTHI + BCE BUABI TPAHCIIOPTHBIX
PacXoOAO0B IO CYET — paKType, BHIIKUCHIBAEMOM MPO-
M3BOAMTEAEM MOKyTaTeAlo |/ [KoAndecTBa mprobpe-
TEHHOTO MPOAYKTa (MAM HCTIOAB30BAHHBIX YCAYT) |;

— nompebUmMeAbcKas YeHa PoSHUHHOL MOpP206AU =
IleHa IIOKYTIaTeAs] + PaCXOABI M HAAOABKU PO3SHUIHOM
TOproBau + Haaoru Ha npopykrsl (HAC, akimssr,
TOPTOBbIIl HAAOT 1 TIP.) = BBIIIAATbI HACEACHHS B PO3-
HUYHbIe ceTH (32 eAuHuITy IpoaykTa). Hasoru Ha mpo-
AYKTBI 3A€Ch YYHTBIBAIOTCSI IIOTOMY, UTO Ha IIPAKTHKE
crpan CHI' c camoro HavaAa Mx He3aBUCUMOCTH $op-
MHPOBAACS TAaKOH ITOAXOA. B Teopermdeckom maane
MBI eT0 cYMTaeM HerpaBHAbHBIM. [loTOMy uTO, IIpO-
THBOPEUUT TAaKOH QYHKIHH I1eH KaK BhIpaXKeHHe CTO-
UMOCTH, TI0 Hamtet kornenmuy |8, C. 242 ]. Pacxoast
IO OTIAATE HAAOTOB AOAYKHBI BKAIOUATHCSI B BBITTAQTHI
IIOKYyTIaTeAs,  He B CTOMMOCTb IIPHOOpeTEeHHBIX IIPO-
AYKTOB. Takoi METOAMKH MOXXHO ITPHAEPKHBATHCS

OKa3aHHbIX yczxyr) 1; Y BO BCEX 9TallaxX y4€Ta U OTYETHOCTH.
MIpsIMbIE 3aTPaThI TEKY- TDAHCIIODTHb -
p p Y AoDOaBAeHHas p pTHBIE 13
He IIPOU3BOACTBEH- AT
1 p A CTOUMOCTH AEPKKH, CUET-PaKTypa HAAOTHU pacxoabl
HbpIC HPOI‘PaMMbI Ha KOTOpre BBITTHCDbI- Ha HPOAYKTbI u HaA6aBKI/I
eHa  IIPOU3BOAUTEAS OCHOBHas BaeTCs ITPOMU3BOAUTE- HAC, akiu- O3HHUYHOM
)
eHa) — BP A€M OTACAPHO 3B U AP.) TOPTOBAU
[Torpebureapckas rieHa (ueHa HOKyr[aTeA}I) — PP

[Torpebureanpckas rieHa po3uudHoit Toprosan — CPR

Cxema 2. MpuHumnbl GOpMUPOBAHUS PbIHOYHbIX LIEH
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BrimeykasaHHast MeTOAMKA pacyéTa LieH IpUeM-
AeMa AASL 9KOHOMHYECKUX CYObEKTOB U MOXKET ObITh
HCIIOAb30BaHa AASI U3YYEHHSI COOTBETCTBYIOIUX CPeA-
HUX IJeH 10 aAMUHHUCTPATUBHBIM 1 9KOHOMHYECKUM
parionam. IleaecoobpasHO HCIIOAB30BaHME UX IPH
pacuéTax OCHOBHbIX ITOKa3aTeAei (06Bém BBIITyCKa —
CTOMMOCTD IIPOM3BOACTBA, IIPOMEXYTOYHOE IIOTpe-
OAeHHEe — 3aTpaThl IPOU3BOACTBA M AODaBAEHHAS
CTOMMOCTD ) AAS XapaKTepUCTUKU 9KOHOMUYECKOTO
MeXaHH3Ma, KaK 9KOHOMUYECKUX CyOBEKTOB, TaK U Ie-
orpa¢uuecKHx peruOHOB U CTPAHbI B IIEAOM, 10 KYAb-
TypaMm, TPyIIIaM IPOAYKTOB, CEKTOPaM U OTPACASIM
CeAbCKOTO x03s1icTBa. Ha camoMm aAeae aTa ecTh MpeH-
TUPUKAIIISI METOAOAOTUU U METOAOB 9KOHOMUYECKIX
Pacu€TOB BHY TPU 9KOHOMUYECKOM CHCTEMbI U ITpHMe-
HEeHVEe METOAOAOTUU (CTaHAapTOB) CHC 2008 ropa
BO BCEX 9TaIaX, a He TOAbKO rpu cocraBaenun CHC.

IIpepAoskeHHBIN METOA MBI TPUMEHSIAM Ha ITPAK-
THKe, B CBOMX HCCACAOBAHMAX U pacuéTax. [Iposopu-
AM CITEIIMaAbHbIE CTATUCTHYECKHE HAOAIOACHUS B IIIH-
poKux MaciTabax o puHaHcHpoBaHuio IIporpammer
Epomnetickort Komuccuu IIpopoBoabcrsennoit bes-
onacHoctu B Azep6aiipxane (2003 rop). [Toayanan
YAOBAeTBOpsitomue pe3yabraTsL. B 2015-201 6 ropax
IPHOOpPETEHHBII ONBIT IPHUMEHSIAU B COOTBETCTBY-
IOIUX PAcY€TaX IO KyABTYPaM CEAbXO3IPOAYKTOB,
9KOHOMHUYECKUM U AAMHUHHCTPATUBHBIM palioOHaM
crpansL. Pe3yAbraTsl 9TOM pabOTHI OYAYT U3AQHBI OT-
AeAbHO. MbI XOpOIIIO 0CBEAOMAEHBI U IIPEAAHHBI OT-
IJOBCKHM 3aBeTaM: «4TO He HPABUTCS Tebe caMomy,
He IIpeAAaraii ero HUKOMY, HU APYTY, HU Bpary>.

3. Ce6ecTOMMOCTD HAHM NPOH3BOACTBEHHbIE
3aTparpi?

M3BecTHO, 4TO CpeAU YIEHBIX MUPa y>Ke AABHO
HAET AMCKYCCHsl O pOPMHPOBAHUU IIOCTUHAYCTPH-
aABHOTO 00I1jeCTBa, TA€ HayKa IPeBpalllaeTCsl B HeIo-
CPEACTBEHHYIO IIPOM3BOAMTEAbHYIO CHAY. Ecan
IIOCA€ HEOAUTHYECKOM PEeBOAIOITMY CAOKHAACH ITOCT-
IIPHUCBAONIas IPOU3BOASIAs IKOHOMUKA, OCHOBOM
KOTOPOY OBIAO CEABCKOE XO3SIFICTBO,  Pe3yABTATOM
IIPOMBIIIACHHOM PEBOAIOIIMU CTAAO BOSHUKHOBEHHE
IIOCTarpapHOM 9KOHOMUKH, OCHOBY KOTOPOM COCTaB-

ASIAQ TIEPBOHAYAABHO — AETKasl, a TO3AHee — TsDKe-
Aasl IPOMBIIIA@HHOCTD, TO B XOA€ HAy4YHO TeXHHYe-
CKOM PEeBOAIOIMH BO3HHKAET IIOCTUHAYCTPHAAbHAS
9KOHOMUKA. [leHTp TsDKecTH IepeHOCUTCs B Helpo-
U3BOACTBeHHYI0 cepy. Ecan B arpapHoit skoHOMUKe
BEAYILINM 9AeMEeHTOM ObIAa 3eMAS], @ B UHAYCTPHAAD-
HOM — KaITUTaA, TO B COBpeMeHHON AUMUTHPYIOLIUM
¢$akTOpOM CTaHOBUTCS MHPOPMALUs, HAKOTIACHHbIE
sHanus |9, C. 57-58]. ITo nadpopmanun Cratuctu-
yeckoro Komurera CHI' B 2005-2009 ropax Aoas
OTpacAel YCAYT IO CTPaHaM MHpa BapbUpOBaAach
B pepenax 26,0-84,1% [8, C. 531-533].

Hayxka 1 3HaHUMe CBITPAIOT CBOIO IIeAeCO0Opa3HyIo
POAB TOTAQ, KOTAQ OHM 6a3UPYIOTCSI Ha AOCTOBEPHBIX
undopmanuax. B pesyabrare aToro oocturaercs a¢-
$exTHBHAs MHTETpaLus HayKH C IPAaKTHIEeCKOH Ae-
ATeAbHOCTbIO. [103TOMYy IMOAHOTA U AOCTOBEPHOCTD
9KOHOMHKO-CTaTUCTHYECKUX MHPOPMALIUI UMEIOT
OOADIIIOE 3HAYEHHUE, AASL Y€TO CTAHOBUTCS HEU30eXK-
HBIM COBEpIIEHCTBOBATh METOAbI U METOAOAOTHH
MOATOTOBKM MHPopMaruy. KauecTBeHHbIN aHaAU3
U HICCAEAOBAHUS — 9TO pa3MHOXKeHHe ITIOAHOM U AO-
croBepHOM nHPopManun. Bee aTu Tpu BaxkHbIe aTpU-
Oy TbI Ka4eCTBa SIBASIFOTCS IAPOM LjeA€HATIPABAEHHO-
CTH IIOAUTHUKH U AMUHAMHYHOCTH Pa3BuTHUs. Bupumo
IIO9TOMY IIMPOKHE CAOU HACEAEHHUS AYMAIOT O CO3-
AQHHU HHPOPMALIMOHHOTO 0bmecTBa.

VHHOBanmoHHBIM IOAX0AOM pyKoBoAcTBa DAO
1995 ropa mo aKOHOMHUYECKHM CYETAM CEAbCKOTO
XO3SHCTBA SIBASIETCSI TO, YTO OHO pacCMaTpUBaeT
CEAbCKO€, AeCHOE U PbIOHOE XO3SIFICTBO B KOHTEKCTE
C APYTHMH OTPACASIMU arpapHO-TIPOMbIIIAEHHOTO
kommaekca (AITK), kak MHTerpatop B3aHUMOCBS-
3aHHBIX OTPACAel 9KOHOMHUYECKUX AeHicTBUM. B HéEM
AIIK xaaccuduiupyercs o 8 paspesam:

— ceabckoe x03icTBO (kop 11 000);

— AECHOE XO03SHCTBO U Aeco3aroToBku (12 000);

~ pri6uoe xo3siictso (13 000);

— IPOU3BOACTBO ITPOAOBOABCTBEHHBIX ITPOAYK-
ToB U turanwe (14 000);

— arpoNpOMBIIIACHHBIN KOMIIACKC, 32 HCKAIOYe-
HHeM nuieBoi nmpompimaeHoctH (15000);
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— MPOU3BOACTBO CPEACTBA IIPOU3BOACTBA (16 000) ;

— passutue uappacrpykrypst (17 000);

— mipoune BuAbL pesteabHoctr o ATIK (18 000).

ITo 06beKTHBHBIM U CYOBEKTHBHBIM MOTHBAM
B OTAEGABHBIX CTPaHAaX MHpa YAGASIOT HEAOAXKHOe
BHHMaHUe 3TUM npearoxkeHusIM OPAO, He TOTOBST
9KOHOMUKO-CTaTHCTUYeCKHe HHPOPMALIUH 110 HeMY.
Ha Ham B3rasip 9T0 HEAOITyCTUMO.

M3 MCTOYHMKOB M3BECTHO, YTO aMepPHUKAHCKUI
axoHomucT Maiika IlopTep, aBTOp Teopuu Kaacre-
POB, B cBOel KHHUTe «KOHKypeHIM >, MUCaA: < ...
KAACTepbl — 3TO reorpapuieckue CoCpeAOTOUeHHs
¢$upM, IOCTABIIUKOB, CBA3aHHbBIX OTPACAEH U CIIeIIU-
AAM3MPOBAHHBIX UHCTUTYTOB, KOTOPbIE UIPAIOT OCO-
OYI0 POAb B OTAEABHBIX HAyKaX, CTPAHAX K TOPOAAX>.
Kaacrep (or amra. Cluster — IpyTIa, CKOIIAeHHe,
KOHI_IeHTpaIJ;I/Iﬂ) — 2TO 00bEAMHEHMS TECHO B3au-
MOCBSI3aHHBIX U MHTEIPUPOBAHHBIX MeXAY CO00I
IIPEATIPUATHI B PaMKaxX ONPeAEAeHHOI'O perroHa.
9P PeKTUBHOCTD UX COCTOUT B TOM, YTO OHH IIO-
3BOASIIOT IlepepabaThIBaTh CEAbCKOXO3SCTBEHHOE
ChIPBbE U BBICTYTIATh Ha BHYTPEHHEM, perHOHAABHOM
U MUPOBBIX PBIHKAX C TOTOBOM AASL MOTpebAeHMs
IIPOAYKITHEl BPICOKOTO KaueCTBa M ITPH CPABHUTEAD-
HO HM3KMX H3AePKKaxX IpousBoAcTBa. [IpeanpusaTus,
BXOASIIIIHE B KAACTEP, AeMOHCTPUPYIOT BBICOKYIO OT-
BeTCTBEHHOCTD F COTAACOBAHHOCTD A€FICTBUI MEXAY
€000, KOOPAMHALIUIO 9KOHOMHYECKHUX HHTEPECOB,
IIPHEMAEMOCTb TEXHOAOTHH, UX CpalluBaHue, 3a-
IIOAHEHHe TOBapaMU U YCAyTaMU BCeX HUII €AUHOTO
priHKa. B passuThix crpanax EC yxe paBHO mpumi-
AH K BBIBOAY, YTO ITPOAQXKA CEAbCKOXO3S1CTBEHHOMN
IIPOAYKLIMU CBIPHEM HEBBITOAHA, €€ HYXKHO Iepepa-
0aThIBaTbh U AOBOAUTD AO COCTOSIHMS FOTOBOTO K IT0-
TpeOAeHHIO [10, C. 5]. Aoruueckue PasMbIIIACHUS
PacCy>XAeHHMI aBTOpa TEOPHH KAACTEPU3AITUH U €TI0
CTOPOHHHUKOB ITO3BOASIIOT CAEAATh BHIBOA O TOM, YTO
IIpeAloAaTaeMble HaMePeHHs HaIIPaBASIIOT AeHCTBHS
AIOATI Ha I]eAd, KOTOpbIe OBIAM 3aA0KEHBI B BBIIIIe-
u3A0KeHHOM pyKoBoacTBe OAO mo sxoHOMMYe-
cknM cuértam. OpHOBpeMeHHO npearoskerre PAO
SIBASIETCSL. YHHUQPHUIIUPOBAHHBIM MEXAYHAPOAHBIM

CTaHAQPTOM, TIO9TOMY BBIIIOAHEHHE eé IPUHIIUIIOB
CYUTAETCS IleAeHAITPABACHHBIM AAS BCEX CTPAH.

CyTb HalIMX IPEAAOKEHUI 3aKAIOYAETCS B TOM,
4TOOBI 3aMEHUTDb IPAKTUKY SKOHOMHYECKHX pacué-
TOB, OCHOBAHHBIX Ha Ce6eCTOMMOCTU IPOAYKTOB,
Ha METOA PacyéTa [0 IPOU3BOACTBEHHBIM 3aTPATaM.
OTmpaBuTh MeTOA Ce0eCTOUMOCTH B APXHB 9KOHO-
MHUYeCKHX MbINIAeHH. MeTopoAOrHH pacdyéra Ko-
POTKO MOXKHO BHAETb U3 CXEMBI 3.

C ueabto obecreyeHNs: IIOAHOTHI M AOCTOBEPHO-
CTH pacYETHBIX CTATUCTUYECKUX AAHHBIX, IIPeXKAe BCe-
ro, HeOOXOAMMO U30erarb OOIHOCTH IOAXOAQ K PBI-
HOYHBIM I]eHaM B TeOPeTUYeCKOM ITAAHE U IPABUABHO
BbIOUpaTh $popmel eH. Hanmpumep, mpu peasnsaryu
IIIeHUIbI UKCHPYIOTCS TPU LieHbL: IIPOU3BOAUTEAU
eé mpopaau 1o 25 manar (AZN), noKymareAu maa-
tuam 1o 30 maHar (AZN), B PO3HHYHOIT TOProBAE
OHa peaamsoBana 1o 35 manar (AZN) 3a enTHep.
B HOpMaABHOIT 9KOHOMHYECKOM CHTYAL[HH, TA€ IIPO-
H3BOAUTEAU ITPUOOPETAIOT CPEACTBA IIPOU3BOACTBA
He OT PO3HUYHO TOPTOBAH, a IIOAB3YIOTCSI YCAYTaMU
OIITOBBIX TOPTOBBIX OPTAaHUBAIHII ITO OOeCIIeYeHUIO
IIPOU3BOAUTEAEI CPeACTBAMU IIPOU3BOACTBA. B Ta-
KOJ CHUTYAI[HU BBIOOP LIEHBI AASI pacdeTa MOXKeT ObITh
11eAeco00pa3Ho: 25 MaHaT/LIeHT — 9TO IIeHa [IPOU3-
BOAUTEAS M HCITOAB3YeTCSI AASL paciéTa CTOMMOCTH
IpOU3BeACHHOM mieHuIpl; 30 MaHaT/IjeHT — II0-
TpeOUTeAbCKasI [IeHA, UCIIOAB3YeTCS IIPOU3BOAUTEAEM
AASL pacd€Ta CTOMMOCTH HCIIOAb30BAHHOI ITIIEHHUIIBI
Ha ceMeHa. TakuM 06pa3oM, CAeAyeT IIOACIUTATH CTO-
HMOCTDb BCEX MaTEPHAAOB U YCAYT, HCIIOAb30BAaHHBIX
IPH IIPOU3BOACTBE IIIEeHHIIbL.

3areM caepyeT 06eCIIednTD IOAHOTY U AOCTOBEP-
HOCTb CTaTUCTUYECKUX AQHHBIX ITO 00beMy IIpou3-
BOACTBa MPOAYKTOB (OCHOBHBIX M MOGOYHBIX), IIeH
IPOU3BOAUTEASI U MOTPEOUTEABCKHUX LIeH ChIPbs
U MaTepPHAAOB, HCIIOAB30BAHHBIX AASI IIPOHM3BOA-
CTBeHHBIX IleAeil. [lepeueHp mpon3BeAeHHBIX ITPO-
AYKTOB AOAKHA COOTBETCTBOBATh KAACCUPUKAIIUM
BHAOB IIPOAYKTOB, Tak HasbiBaeMble CPA. Yro kaca-
eTCsI KAACCHUKALIIHU 3aTPAT, TO, AyMaeM, HeOOXOAU-
MO CTPYTIIMPOBATh UX IO TPEM MOTUBaM (TpyTiam):
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— TEKYyIIHE HEIIOCPEACTBEHHDIE, ITPSIMbBIE 1 IIE€pe-
MEHHDIE IIPOU3BOACTBEHHDIE 3aTPaThI, KOTOPbIE (I)Op-
MHUPYIOT IIPOMEXYTOIHOE HOTPE6A€HH€ H IIpsAMO
3aBHCAT OT KOATI€CTBA HCIIOAb30BAaHHOT'O ChIPbSI, Ma-
TEPHUAAOB 1 YCAYT. K aum Mb1 oTHECAM 3aTpaTbl Ha: ce-
M€Ha U ITOCAAOYHDbIE MAaTE€PHAADBL, KOPM, YA06peHI/Iﬂ,
He(l)TerOAYKTI)I, SAEKTPOIHEPTHIO, CPEACTBA 3alllH-
ThI paCTeHI/Iﬂ " JKMBOTHDIX, YCAYTH IIOCTOPOHHHUX

ANI 1 opramzmaunﬁ, IIPEACTAaBUTEABCTBA, 3aTPaThl
Ha YCAYTH ITIOYThI 1 CBI3H, 6aHKa, I10 pEMOHTY MalllMH
u OGOPYAOBQHI/ISI, CTONMOCTDb MAaAOLI€HHBIX TOBAPOB,
CTOMMOCTD MCIIOPYEHHBIX TOBAPOB U IIPOYHE IIPsI-
MbI€ 3aTpPaThI. 3Aer HE YYTEHDI T€ IIPsIMbIE 3aTPaThI,
KOTOpbI€ CIUTAIOTCSA COCTAaBHBIMH SAEMEHTAMHU AO-
O6aBACHHON CTOMMOCTH, 1 OHU BKAIOYCHBI B 061111/1e
IIPON3BOACTBEHHDIE 3aTPaThI;

MeT01010rug o ce0eCTOMMOCTH

MeT010J10rHsI 10 IPOU3BOACTBEHHBIM 3aTPATAM

CTouMOCTb MPOU3BEIEHHBIX
MPOAYKTOB U OKa3aHHBIX yciyr (GV) =
nocrostaHbIi Karutan (C = C1 + C2)
C1 — cTouMOCTb ChIpbS U
MaTepHaJIoB;
C2 — aMOpTH3aLMOHHBIE OTYHCICHHS
+ CTOMMOCTB JKUBOT'0O TPyHa
(3apaboTHas mnata), W,
+ npubaBoyHasi cTouMocTh (SV), nm

GV = + SV, orcrona:
- cebecroumoctb = C + W,
- SV — cornacno tpaktoBku K. Mapxkca,
IS KATUTAITUCTUYECKON SKOHOMUKH 3TO
npubaBoOYHAst CTOUMOCTD M CPEICTBA
SKCIUTyaTallly, a B CTPAHAX C
COLMATTMCTUYECKON SKOHOMUKOU
Pa3BUTHSI CYUTAJIOCH - IPUOBUIBIO.

1. CrouMoCTb NMPOU3BENEHHBIX TPOAYKTOB U

q — KOJIUYeCTBa IIPOU3BECHHOIO IPOAYKTa UIIN
OKa3aHHBIX ycayr, q = 1,2,3...n;
bp — LIeHa MPOU3BOAUTEINST COOTBETCTBYIOLINX
IPOAYKTOB WJIM YCIYT 32 ONPEEIEHHbIN Nepruos
(ron), cpenusis,

2. IIpou3BOACTBEHHBIE 3aTPAaThl HA MPOIYKTHI U

C( — KOJIMYECTBA UCTIOJIB30BAHHOTO ChIPhs MPU
MPOM3BOJICTBE MPOAYKTOB MJIM OKa3aHHE YCIyT,
cq=1,23...n
pp — MOTpeOUTENbCKAs LIeHA COOTBETCTBYIOIIUX
MPOAYKTOB WJIH YCIIYT 33 OTPEAEICHHBIN MEPUOT
(rom), cpenusis;

3. JobaBnenHas (npubdaBounas) crouMocTb (TAV):

4. 3apaboTHas miata HaeMHbIX paboTHUKOB (W);
5. Hanoru Ha npoussoactso (PT),
6. Oburast mpudeLL (GP):

7. AmopTtuzanus (M3HOC) OCHOBHBIX CPEJICTB
(monrocpounbix akTuBOB), C2;
8. Uucrast npubbuib (NP):

okasaHHbIX ycayr (GV):
gv = q*bp uau GV = >'q*bp; rze,

yeyru (C1):
cl = cq*pp wau C1 = >cq*pp; rae,

TAV =GV -CI;

GP =TAV - W - PT;

NP =GP - C2.

Cxema 3. CpaBHeHVEe METONIOMNI A4S pacyeTa nokasaresiern 3KOHOMNYECKOro
MexaHM3ma MeTogamMm ceb6ecToMMOCTU U NPON3BOACTBEHHbIX 3aTpaT

— 06mue (KOCBEeHHbIE U MOCTOSIHHBIE) 3aTpa-
ThI IPOU3BOACTBEHHOM CQephl: OIAaTa HAAOIOB
(Ha IPOMBBOACTBO U UMIIOPT), KPOME HAAOTA C IIPH-
OBIAM; yIIAQTA IITPAPOB U CAHKIJHIA, YIIAATHI CTPAXO-
BBIX 00513aTEAbCTB, BbIIIAATA HA€MHBIM PabOTHHUKAM

3apabOTHOM IIAATHI, OTYHCAEHUS] HAa COLMAABHOE
CTpaxOBaHMe YACHOB KOOIepaTHBa M HAeMHBIX pa-
OOTHUKOB, CAAbAO OIlepallUil APEHAHBIX OTHOLIe-
Huil. VickaroueHHns U3 A06aBA€HHO CTOUMOCTHU 3TU
PacXOAbl MIOACYUTHIBAIOT MPHUOBIAD KOOIIEPATHUBA.
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PacripepeAeHye IPUOBIAU IPOBOAUTCS B ABA JTAIIA.
C HavaAa 13 HEro BBIYUTHIBAIOTCS: HAAOT C IIPUOBIAY,
OTYHMCAEHHS HA aMOPTHU3aLI0 (M3HOC OCHOBAaHHbBIX
(OHAOB), OTIAATA IPOLIEHTOB MO KPEAUTAM H CCYAAM,
OTYMCAEHUS Ha 9KOHOMUYECKIe U COIIMAAbHbIE pOH-
AbI KOOTIEPATHBa, OTAATI YAEHCKHX B3HOCOB (peru-
OHAABHOTO U IIEHTPAABHOTO OOBEAMHEHUSIM HAU
COI03aM KOOTIEpAIHH), BO3BPAT KPEAUTOB H CCYABL
Ocrarox IpHOBIAU PACIIPEAEASIETCS CIIPABEAAUBO,
COTAACHO TOPSIAKY, YCTAHOBA@HHOMY YCTaBOM KOO-
IIepaTUBA, CPEAH €TI0 YACHOB;

— TPAHCAKIMOHHbIE 3aTPaThl, PACXOABI Ha pe-
AAM3AIIMI0 U AOCTAaBKY IIPOAYKTOB IOTpeOUTeAsIM
He OTHOCATCS K TeKyIIUM 3aTpaTaM IPOU3BOACTBA
U He BKAIOYAIOTCSI B IIPOMEXKYTOYHbIE TOTPebAeHNs
CaMHX IIPOU3BOAUTeAeH. FI3BeCTHO, YTO KOHIIeIITH
TPAHCAKIIMOHHBIX 3aTpaT MPUHAAASKHUT PoHaABAY
Koys. On B cBoeii cTatbe «IIpupopa ¢pupmpr» mo-
Ka3aA, 9TO MCIIOAB30BaHME PHIHOYHOI'O MEXaHM3Ma
006111eCTBOM TpebyeT OIIpeAeAeHHBIX 3aTPaT, KOTO-
pble 6bIAM Ha3BaHBI TPAHCAKIMOHHBIMH (transaction
cost — awaa., oT Aam. transaction — cAeAKa). Bort-
AWYHEe OT IPOU3BOACTBEHHBIX, TPaHCAKI[MOHHBIE

3aTpaThl BO3HUKAIOT B chepe obMeHa B mporiecce
HAAKUBAHUS OTHONIEHHIl MeXAY PbIHOYHBIMU
areHTaMH NP yCTAaHOBAGHUM UAH Tlepepade TPaB
cobcTBeHHOCTH. OBBINHO BBIAGASIOT CAEAYIOIIHE
BUABl TPAHCAKL[MOHHbIX 3aTPaT: 3aTparbl TOWC-
ka nHpopmaruu (O MOTEeHIMAABHBIX TOCTABIIMKAX
¥ TIOKYTIATEASIX, II€HAX, XapaKTePHCTHKAX TOBAPOB
¥l YCAYT); 3aTPaThl MO BEAEHHUIO [IEPErOBOPOB U 3a-
KAIOUEHHUIO KOHTPAKTOB; 3aTPAThl U3MEPEeHMSL; 3aTpa-
ThI CIeMPUKALIMH U 3AIUTHI IPAB COOCTBEHHOCTH;
3aTparbl MO IOPUAUYECKON 3amuTe KOHTpakTa (Ha-
npuMep, CyAe6HbIe PACXOABI [IPU €r0 HAPYUIEHUH).
Taxkum 06pa3oM, TPaHCAKIJUOHHBIE 3aTPaThl BO3HU-
KAIOT M A0 Tpoljecca obMeHa, U B poliecce o6meHa,
¥ iocAe Hero. Ha Ham B3TAsIA, 3A€Ch YMECTHO Y4HUTbI-
BaTb U PACXOABL, CBI3aHHbIE C AOCTABKO# ITPOAYKTOB
OT MPOU3BOAUTEAS AO TIOTpebuTeAst. K HuM MOKHO
OTHECTH PacXOABL: TIOTPY3KH M Pasrpys3Ku, mepe-
BO3KH M CTPaXOBKH. B Hameil KOHIeM MK 3aTPaThl
T10 TPAHCAKIUU BKAIOYAIOTCS B IPOM3BOACTBEHHbIE
3aTparbl (IIPOMeXyTOUHbIE MOTPeGAEHHUS) HOTpe-
6uteaeit (moxymareaeil) U He SABASIOTCS 3aTPaTaMu
npousBopuTeAeit (IPOAABLIOB).

Cxema 4. — MeTogonorms ougHkm pe3ynbTaTtoB AENCTBUS MPON3BOACTBEHHbIX KOONEPATUBOB

Co3paHHASI CTOMMOCTD IIpounsBoa- Aob
- o0aBAeHHasI
3a OIpeAeAeHHbIH CTBEHHbIE
(npu-6aBounas)
nepuoa (croumMocTb 3aTparsl
CTOMMOCTbD
NPOM3BEACHHBIX IPOAYKTOB | IPOAYKTOBH | 1\ oy él
¥ OKa3aHHPIX ycAyT), GV ycayr, C1
1 3 4

1. TTpoAyKTbI pacTeHHEBOACTBA
(6e3 KOPMOBBIX KYABTYD)

2. KopMoBbIe KyABTYPbI

3. IIpoAyKTBI )KUBOTHOBOACTBA

4. YcAyru 1o mpou3BOACTBY
CeAbCKOXO3SIFICTBEHHBIX IIPOAYKTOB

A. HTor mo npou3BOACTBY

CEAbXO3IPOAYKTOB

B. Caapp0 HesaBepIIeHHOTO IPOM3BOACTBA: -, +

C.IlocTynaenus 3a CY€T MPOU3BOACTBA IPOAYKTOB U APYTHe IOCTYIACHHS: TOCY-
AApCTBEHHAsI M APyTasi 6e3BO3Me3AHASI IIOMOIIb, BKAIOYAsI CTPAXOBYIO IOMOIb
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1 | 2 | 3

4

I1. ITocTynaenus 3a c4€t mrpadoB U CAHKLUN

A. VITor AOX0AOB OT Ipon3BOACTBa 1 ycAyT (A + B + C + IT)

3. 3aTpaThl 10 BHIIOAHEHHIO PUHAHCOBBIX 06S3aTeABCTB (OMAATHI TOCTOSHHPIX,
cTabuabHbIX pacxopoB) = 31 + 32 + 33 + 34+ 35 + 36 + 37

31. Onaara HaA0TOB (Ha HPOU3BOACTBO M HIMIIOPT), KPOMe HAAOTA C IPHOBIAK

32. Omaara 3a cTpaxoBoe 00513aTeAbCTBO

33. Omaata mrpadoB U CaHKIUI

34. Boimaara HaeMHBIM PaOOTHHKAM 3apabOTHOM IAATHI

35. ConnaabHOe CTpaXOBaHUE YACHOB KOOIIEPATHBA U HAEMHBIX PaOOTHHIKOB

36. CaabpO omepanuil IO apeHAHBIM OTHOIIEHHSIM, —, +

37. PacxoabI 11O TPOYHM YCAYTaM AAMUHUCTPATUBHOTO XapaKTepa

OI1. O6mas npu6b1Ab KoOneparnBa (A-3), ABASIETCSI OCHOBOW IO pacuéTy
HAAOTa C NPUOBIAK

ITP. ITepBuunoe pactipepesenne npubsiau = P1 + P2 + P3 + P4 + PS + P6

P1. OmnaaTta 3a c4éT HaAOTa C IPUOBIAU

P2. OTurcaeHue Ha aMOPTHU3aIUIO (M3HOC OCHOBAHHbIX POHAOB)

P3. Omaara Ipo1eHTOB IO KPEAUTAM U CCYAAM

P4. OTuncaenne Ha 9KOHOMUYECKYE U COITNAaAbHbBIE (l)OHAI)I KOoonepaTrnBa

PS. Omaara yAeHCKHX B3HOCOB (peFHOHaAbHOFO N OEHTPAAPHOTO 06’beAI/IHeHI/I5[M

HAH COIO3aM Koonepaum/l)

P6. Bo3BpaT KPeAUTOB M CCYADI

OII - IIP.

YII. UYncrasi npHObIAb, IOAAEKAIIAS PACIPEACACHHIO YA€HAM KOOIIEPAaTHBA =

Kaxk BuAHO 13 4-11 cxeMbl, B IpOIjeccaX 9KOHOMH-
YeCKUX AEHMCTBUIT (OTHomeHI/Iﬁ) HaOAIOAQIOTCS CAe-
AyIOIHe BHADI 3aTparT: IPOU3BOACTBEHHBIE, 0bmIne
AAMUHHUCTPATUBHbIE, pacnpeaeA€HHbIe. IIponsBoa-
CTBEHHbIE 3aTPaThl, KAK CTOUMOCTD TPYAQ IPEXHUX
LIMKAOB ITPOU3BOACTBA (KaK HEOAYIIEBACHHBIN TPYA);
BBIYMTHIBAIOTCA U3 CTOMMOCTH TEKYIEro IIHMKAA.
A o61rie aAMHUHUCTpPATHUBHbIE U paclipeAeAeHHbIe
3aTPATBI SIBASIFOTCS YaCThIO AOOABAEHHOM CTOUMOCTH
(CTOI/IMOCTI/I OAYIIEBA€HHOIO prAa). K o6mum aa-
MUHHUCTPATUBHBIM PAaCXOAAM MbI BKAIOYMAM 3aTPaThl
I10 BBIIIOAHEHHUIO PUHAHCOBBIX 005I3aTEABCTB 1 HAAO-
ra c mpu6sIAn. B mporecce paciipepeAeHst IPUOBIAL
YUTEHBI 005I3aTEABCTBA 10 OTYUCACHUIO AMOPTH3a-
ILJMH, OTIAATHI IIPOLIEHTOB I10 KPEAUTAM U CCYAAM, OT-
9HCA€HUH Ha 9KOHOMHUYECKHE U COLIMAAbHbIE POHADI
KOOIIEPATHBA, OMAATHI YACHCKMX B3HOCOB, BO3BPaTy

KPEAUTA U CCYADL 3AeCh He YUTEHbI TPAHCAKI[HOHHbIE
3aTpaThl U OnAara Haaoros Ha mpopykrsl (HAC, ak-
IIM3bl, TOPTOBbIE HAAOTH).

Ham xaxxeTcs1, YTO TpaHCAKI[HOHHbIE 3aTPATHI Te-
KYII}ero IIPOM3BOACTBEHHOT'O ITUKAQA IIPOU3BOAUTEACH
(IPOAABIIOB) AOAKHBI KOMIIEHCUPOBAThCS MOKYTIa-
TeassMu (TOTPeOUTEAIMHU) KAK HAKAAAHBIE PACXOABL.
OHuU OTpa’KaIOTCS B IPOU3BOACTBEHHDIX (IIPOMEXKy-
TOYHDIX) 3aTPATAX OYEPEAHOTO LJHKAA Mepernpous-
BOACTBA. UTO KacaeTcs OIAATHI HAAOTOB Ha IPOAYK-
TbI, TO 3A€Ch, AyMaeM, HEOOXOAUMO IePEeHSTh OIIBIT
3aITAAHBIX CTPaH 10 MPUMEHEHHIO METOAOB YIIAAThI
110 «0> cTaBKaM, KOTOPBIH CAY>KUT B KadeCTBe roCy-
AQPCTBEHHOTO PeryAUPOBAHUS B IIPOM3BOACTBEHHOM
cdepe HaLlMOHAABHOM S9KOHOMMKH. AAS 9€TrO CyMMBI
HAC, ak1iu3apl 1 Ap. BUABI HAAOTOB Ha ITPOAYKTBI, I10-
Ay4eHHbIe CyOBeKTaMU IIPOU3BOACTBEHHOM Cdepsl,
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3a6UparoT GpuHaHCOBbIE (HAAOTOBbIE) OPTaHbI, a YTIAQ-
YeHHYIO CYMMY TaKHX HAAOTOB CyO'beKTaM BO3Mellja-
IOT Te 3Ke OpraHbL. TakuM 06pa3oM, HAAOTH Ha IIpo-
AYKTBI He BBICTYIIAIOT B IIPOM3BOACTBEHHOM cdepe
KaK 3aTPAThI U BHITOAHSIOT QYHKITHIO HCTOYHHKA AO-
XOAOB B OPMHUPOBAHUH TOCYAAPCTBEHHOTO OI0AKeTa
3a CYET AOXOAOB HAaCeACHHUSL.

B 4-11 cxeme AOXOADBI KOOIIEPATHBA OT IIPOAAXKH OC-
HOBHBIX (JOHAOB YUHTHIBAIOTCS ITO CTaThe « C> KaK Ipo-
une (ApyTHe) OCTYTIACHHS, ECAH OYAYT UMETb MECTO.

Hamu mpeaAoXeHHSI MO CO3AAHHUIO CHCTEMBI
koomnepanuu orpacaeit AIIK cooTsercTByIOT HO-
BoMy pykoBoacTBY PAO 1995 ropa mo skoHOMH-
YeCKHUM CY€TaM CEAbCKOTO XO3SHCTBa, Oa3UpPYIOTCs
Ha OIIbITE KOOIIEPUPOBAHUS B €BPOIIEHCKHX CTPAHAX
¢ XVIII Bexa u Ha NpaKTHKe YIPaBAEHUsS arpapHOi
cdepoii B IpeAeAax arpapHO-IIPOMBIIIACHHOTO KOM-
IIAEKCA, ¥ YIYHTBIBAETCS HACTOsAIIee COCTOSHHE Pa3-
BHUTHS HAJUOHAABHON 9KOHOMUKH CTPAHBL

A 9KOHOMHUKO-CTaTHCTUYECKHE OI[eHKH Pe3yAbTa-
TOB AeSITEABHOCTH CYOBeKTOB CHCTEMBI KOOIIepaIfu
orpacaeit AITK 6asupyercs Ha MmeTopororun CHC
2008 roaa (cxema 3) 1 HampaBAEHbI Ha PYCAO CIIPABeA-
AUBOTO PacIIpeAeAeHHs] TIOAYIeHHOM IIPUOBIAU CPEeAU
YAeHOB KooreparuBa (cxem 4). ITH ABa IOAXOAR SIB-
ASIFOTCSI IPHYUHON M CAGACTBHEM APYT APYTQ, CO3AAIOT
HIOAXOASIIIYIO CpeAy o60ropHOTO passutust. Ham O6yaer
MHTEPEeCHO 3HATb MHEHHS U ITPEAAOKEHHS HAIIUX AO-
POTHX OIIIOHEHTOB. 3a 4TO 3apaHee HAATOAAPIO HX.

4. BbIBOABI M IPEAAOIKEHHST

1.B crpanax CHI' uCIIBITBIBAIOTCS TPYAHOCTU
B peaamsariuu HoBoro pykoBopcTBa PAQO 1o axoHo-
MITIECKHM CYETaM CeAbCKOro xo3siicrBa (1995 ropa).
Hpmmnoﬁ 3TOMY SBASIFOTCSI: OTCYTCTBHE HoApo6H0171
METOAOAOTHH, HETIOAHOTA X HU3KO€ KaueCTBO CTATHCTH-
4eCKOM MHPOPMAIFH, HEAOCTATOYHOCTD 3HAHHI ITO BBI-
6Opy PBIHOYHBIX LjeH, HU3KOE KA4eCTBO ITOAIOTOBKU
CIIE[JUAANICTOB, OTCYTCTBHE COTAACOBAaHHOCTH y4eOHO-
IO IIAQHA ¥ YIeOHBIX IIOCOOUIT C METOAOAOTHIECKUMHU
KOHIJSTIIHSIMH MEKAYHAPOAHBIX OPTaHU3AIIMH U AD.

2. AAsI 9KOHOMHKO-CTATHCTHIECKOH OIIeHKH pe-
3YABTATOB ACHICTBHS CyO'b€KTOB PHIHOYHON 9KOHOMU-

KH I1eA€CO00Pa3HO UCIIOAB30BATH CAEAYIOLIIYE [[eHbI:
I1eHa IIPOM3BOAUTEAS, OCHOBHAsI 1]eHa, 1jeHa IIOKyTIa-
TeAs], IOTPeOUTEAbCKAS IIeHA PO3SHIUYHOM TOPTOBAU.
Heo6x0AMMO ommpeAeAUTDb GYHKITHN KaXKAOH U3 9TUX
I1eH, TIOATOTOBUTb METOAOAOTHIO X pOPMUPOBAHNS,
06ecIeunTD IIOAHOTY U AOCTOBEPHOCTbD HX CTATHCTHU-
4eCKOT'O U3yYeHMUS.

3. C peasto obecredeHus apPeKTUBHOCTH pe-
3YABTaTOB AEHCTBUS IKOHOMHYECKUX CYODBEeKTOB
(areHTOB) U MOBBIIIEHHS UX YPOBHS CAEAYET COBEP-
IIeHCTBOBATH KOHIIEIIUH 3aTPAT U ITPEAAAraTh BCeM
HMAEHTUPUIIMPOBAHHYIO KAACCUPHUKAIIUIO 3aTpart.
ITpaxruxy orjeHkH 3p GeKTUBHOCTH ACHICTBHIA I10 Me-
TOAY Ce0eCTOMMOCTH IIeAeCOOOPA3HO 3aMEHUTD Me-
TOAOM IIPOU3BOACTBEHHBIX 3aTpart. Tawke Tpedyercs
COBEpUIEHCTBOBATD IlepedeHb IPOU3BEACHHbIX IIPO-
AYKTOB U OKa3aHHBIX YCAYT, COTAACHO KAACCUHKa-
ITUM BUAOB IIPOAYKTOB I10 IIPEAAOXKEHUIO COOTBET-
CTBYIOIUX MEXAYHAPOAHBIX OPTaHU3AITHIH.

4. Ycnemnoe npyMeHeHHe HOBOTO PYKOBOACTBA
®AO (1995 ropa) IO SKOHOMHYECKHM CIETAM CeAb-
CKOTO XO3SIFICTBA 3aBUCHUT OT: IIOATOTOBKH y4€0HOro
OCOOHST « DKOHOMHUKA CEABCKOTO, A6CHOTO, PHIOHO-
ro X034icTBa U Apyrux orpacaeit AITIK>; opranusa-
LM B y4eOHBIX 3aBEACHHUSIX 00YIEHHUS I10 TIOAOOHOM
AVICITUTIAVIHE; TTOBBIIIEHUS 3HAHUH CITEIIHAAUCTOB.

S. O6ecnieuenne AOCTOBEPHOM U Ka4e€CTBEHHOM
CTaTUCTHYECKON HMHPOpPMaIel IO IOKa3aTeAsIM
9KOHOMHUYECKHUX CYETOB CEABCKOTO XO3SIMCTBA IO-
3BOASIET: ITOBBICUTDH KQYECTBO 9KOHOMUYECKUX aHA-
AM30B U HCCAGAOBAHUM; U3YIUTh 3aKOHOMEPHOCTH
passuTus orpacaeit AIIK; coBepimencTBOBaTH 3a-
KOHOAQTEABHYIO 0a3y ¥ 9KOHOMUYECKYIO TOAUTHKY
oTpacaeit; QOpMUPOBATH IleACHANPABAEHHYIO KOO-
IHepaIUIO U HHTEerPaLuio; obecrednTs 3 peKTHBHOE
COTIEpHUYECTBO S9KOHOMUYECKUX CYOheKTOB (areH-
TOB); AOCTHYb HAMEUEHHbIX py6esKeil [0 IIPOAOBOAD-
CTBEHHOU 6€30I1aCHOCTH U APYTHM 9KOHOMIIECKIM
Y COLIMAABHBIM IIPOTPaMMaM.

6. CoBMecTHOE 06CyKAEHHE OTAEABHBIX BOIIPO-
COB OBIAO OBI TOAE3HBIM AASI BCEX 3aUHTEPECOBaH-
HBIX CTOPOH.
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IIpusoxenus

Tabnuua 1. — Jona nobaBneHHOM CTOMMOCTM MO CeNbX03MNPoayKTaMm,
rpynnam npoaykToB, OTPACNsSM CENIbCKOro X03NCTBA U pernoHam
Azepbanmxana, 2015 roa, B npoueHTax K 00Len CTOMMOCTH

Apan Ky6a-Xauma3s | Bepxunii Kapabax ASiIl:f;fIA-
3epHo U 3epHOO0OOBbIE BCETO 44,8 43,5 37,3 45,8
IIIeHUIIA 47,0 43,5 36,7 47,4
STYMEHb 41,9 43,6 38,1 44,0
KyKypy3a 47,6 42,9 41,1 41,6
IpoYre 3epHOBbIE 44,9 442 63,9 44,6
3epHO6060BbIE BCETO 48,8 45,3 63,4 50,3
TexHUYeCKUE KYABTYPBI BCETO 40,9 - 32,6 39,9
XAOTIOK 42,9 - 38,7 42,8
caxapHas CBeKAa 35,2 - 31,8 34,2
IB(:eﬁzocpeAb, OBOIY U OaxyeBble 542 55,4 71,6 513
KapTodeAb 44,3 42,6 42,6 38,1
osomu (Bcex BHAOB) 66,6 62,0 80,4 65,7
6axueBble 36,0 46,8 39,3 47,3
Hroro mmo 3eMaepeAnio 48,3 49,3 49,7 48,4
Hroro mo ¢pyKTOBOACTBY 57,5 58,4 54,9 62,7
QPYKTBI U SITOABL 61,3 59,3 60,4 65,6
BHHOTPAA 35,3 26,3 32,5 45,8
Bcero 1o pacTeHHeBOACTBY 49,7 53,7 49,9 S1,8
Bcero 1o >kUBOTHOBOACTBY 46,0 40,8 46,8 45,6
e I R R R
1};4;:;)11:2 K]lj):SI/I‘IeCKOM Bece, BCEX 52,6 55,6 45,9 53,6
IepCTh 43,9 46,1 37,0 46,7
IO 38,7 55,8 48,6 43,1
Bcero 1o ceAbCKOMY XO3SIFICTBY 47,5 47,0 48,7 48,6

Ucmounux: Broaremenu Tockomecmama A3ep6aﬁ8)¢caua 3a2015 200 u pacuémor asmopa
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Tabnuua 2. — OCHOBHbIE 1 MOOOYHbLIE BUAbI OEATENBHOCTM (YPOBEHb Ceumann3aunm) Xo3smncTB
ApaHckoro, Kyba — Xaumasckoro, BepxHei Kapabaxckoro 9SkOHOMUYECKUX PaioHOB (B CKOBKax
yKasaHbl 0151 COOTBETCTBYIOLLIMX MPOAYKTOB B 00LLen nodaBneHHon ctoumocTur 3a 2015 roa)

OcHoBHbIE TPH BHAQ

u 3epHO6060BbIE (18,7)

IKOHOMHYECKHEe ITo604HbIe BUABI AeSITEABHOCTH (POPMBI
3 AesiteabrOCTH (POpMBI
paiioHbI NPOH3BOACTBA)
NPOU3BOACTBA)
1 1
wonoKo (26,6), sepro u (PpYKTbIVI/I saroapt (13,3), osomu (10,9), kapTodean
3 (6,5), svinio (4,3), 6axuessie (1,8), Bunorpap (1,5),
AszepbaripxaH sepro6o6osbre (17,3),
wsico (16,5) mepcrp (0,7), xaonok (0,3), caxapHas csexaa (0,2),
’ tabax (0,1 ), seaensrit vaitaprit auct (0,01).
Moaoko (30,5), osomu (10,3), $ppyxTst u sropst (7,0), sitmo (S,2),
Apan msico (20,7), sepHO 6axuesbie (2,7), kapTodeas (2,4), xaomnoxk (0,9),

sunorpaa (0,7), mepcrs (0,6), caxapuas ceekaa (0,3)

Ky6a — Xauma3

PpyxThI 1 sToAbI (28,4),
msco (24,1),
moaoxo (17,8)

3epHo u 3epHO6060BbIE (12,0), oBOomMu (10,6),
xaprodens (3,7), sitno (2,5), Bunorpaa (0,4),
mepcrs (0,4), 6axuessie (0,1)

Bepxuuit Kapabax

osomu (26,6), 3epHo 1
seprO6060BbIE (26,5),
moaoxo (20,7)

msico (15,2), kaprodeas (3,5), pyxrst u sroast (2,9),
sitro (1,8), caxapuas csekaa (1,1), 6axuessie (0,6),
mepcrp (0,5), Bunorpag (0,4), xaomox (0,2)

Hcemounux: Broaremenu Tockomemama Asepbaiidncana 3a 2015 200 u pacuémot asmopos

Tabnunua 3. — JobaBneHHas CTOMMOCTb (00Xx04) OT OAHOroO rekTapa NoceBoOB
n cenbxo3yroam 3a 2015 ypoxxariHbeii rog, no permoHam AsepbangxaHa, MmaHaTt/ra

Aob6aBarennas
Aob6aBaeHHas crouMOCTh OT 1 ra MoceBoOB: cTouMocTh ot 1 ra
CEAbXO3yTOAMI
2 3 % 2 o < 3
o ] L 7]
S| B | B|oE BlfEz &|FB|EHEY E| g 2 8
P :| E(3¢ Z|fEE|:|fizE | 2585
2 s Bl & = <
Ewgg§5°§03z9=52§ =
Asep6aitaxan | 165 | 155 | 311 | 121 | 316 | 688 [2377]2038| 954 [1985]1083| 118 | 73 | 19 | 3.2
Apan 381 | 321 | 884 | 406 | 497 | 765 [2723]2318|1195|1764[1028| 133 | 90 | 22 | 2,8
Ky6a-Xaumas | 319 | 369 | 760 | 287 | — | — |1993]1771| 774 [1781] 813 | 113 | 153 | 16 | 26
Bepxuuit 219 | 205 | 427 | 330 | 275 | 581 |[2237[2529| 641 |1134|1088| 37 | 27 | 3 | 0,9
Kapabax

Hcemounux: Broaremenu Tockomcmama Asepbaiidncana 3a 2015 200 u pacuémot asmopos
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