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Effective bank assets — the important source of economic growth

Section 1. Banking
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Effective bank assets — the important source of economic growth

Abstract: In this article conditions of liberalizing the economy the improvement of financial stability and capi-
talization of commercial banks, further strengthening of their position in the financial market is of actual importance
as the priority directions of economic reforms. In the basis of these problems there are issues such as further im-
provement in financial mediation role of banks in the economy, the constant increase of the volume of transactions

related to assets.

Keywords: Central Bank, commercial bank, effectiveness, legal issues, economic issues.

Introduction: In the activity of commercial banks the
share of transactions related to the profit assets is high. For
the purposes of getting profits by bank the ground of these
transactions are completed by the measures on provision
of positive adequacy of local and attracted funds.

Analysis: While extension the participation sphere
of the banks of Uzbekistan in economic processes,

the volume of their assets is proportionally increased as
well (table 1).

Table’s data show that the volume of assets of the
republican banks from 2008 year as of 01.09.2015 year,
has increased in 6.1 times. In turn, fast growth of bank
assets growth requires analyzing the indices of assets
efficiency [1].

Table 1. — Growth rates of assets of the banks of Uzbekistan
For the period of 2008-2014 years, in trillion soums

Years | 01.2008 | 01.2009 | 01.2010 | 01.2011 | 01.2012 | 01.2013 | 01.2014 | 01.2015
The size of

¢ size o 93 12.1 157 20.7 275 337 439 562
assets

Central Bank of the Republic of Uzbekistan, tradition-
ally, making analysis of the condition in money-and-credit
sphere for each date of the year, determines the main direc-
tions of monetary policy for the next year. In the result of
rational performance of priority tasks, established regard-
ing effective placement of bank assets in these directions,
the financial opportunities of the banks increase.

The increasing of the efficiency of transactions asso-
ciated with the assets of commercial banks is included in
the number of issues having the important macro- and
micro-economic significance.

Macroeconomic efficiency of bank assets is deter-
mined by the influence of transactions with inter-bank
assets on international capital assets and market condi-
tion of financial market. Notably, the wastage of bank
credits, on international scale, brings to high risk, leading
to the crisis in the world’s economy.

Microeconomic efficiency of bank assets is revealed
as follows:

— active operations are the main source of increase
of profitability of banks. This requires effective place-
ment, proper diversification of Bank assets;

— growth in the volume of active operations of banks
facilitates the creation of new production system in such
basic industries as oil and gas production, their refining,
motor-car construction, textile and food industry, the in-
troduction into the economy of modern technology, ad-
vanced methods of marketing and management. Finally,
these situations in the economy lead to the creation of new
working places and qualitative increase in productivity;

— efficient use of bank assets in the economy takes
the important place in the development of investment
processes, being the major factors of economic growth;

— Bank assets as the loan are very important in social
protection of population. In particular, the allocation of con-
sumer and mortgage loans to the wide population stratum
gives the opportunity to increase their purchasing power
and thus, the ability to support domestic manufacturers.
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Actual analysis of commercial banks activity demon-
strates a number of aspects on assets placement.

Legal issues

Strengthening the legal foundations of banking ac-
tivity does not only facilitate the formation of healthy
banking system, but also to maintain orderly financial
position in strategic sectors of the economy. It is neces-
sary to pay special attention to the following aspects:

— the improvement of base of current legislation
on the provision of effectiveness of active operations of
banks, and the elimination of the factors leading to the
occurrence of problem Bank assets, to pay special atten-
tion to the improvement of the control programs of the
Central bank in this relation;

— to strengthen requirements regarding the role and
responsibility of corporate management authorities on
active operations, the improvement and enhancement
of the quality of methods and mechanisms of corporate
management based on international standards;

— the strengthening of legal frameworks of relations
between bank directors and the Board of the bank at the
management of Bank assets, in particular, the strength-
ening of the system of the Board of the Bank control
and its role in the restructuring of the Bank regarding
finances and etc.

Two-step formation of the banking system in the
economy of Uzbekistan provides for the special approach
to the legal issues related to banking operations [2].

Strengthening of the legal framework of the bank-
ing system in the economy creates the possibility for
strengthening investment activity of commercial banks,
through the modernization of the economy, technologi-
cal re-equipment of production capacities, increasing in
participation of banks in the process of financial support
of small business and private entrepreneurship. In the
result of measures taken in this sphere, the indicators of
generally accepted international norms, and even high-
er indicators in some spheres have been achieved under
the major indicators of banking system. In particular,
within several years the level of current liquidity of the
banking system of Uzbekistan makes up more than 65 %,
it is in 2 times exceeds the generally-accepted index in
the world’s practice. The level of capital adequacy of the
banking system makes up 24.7 % or more 3-fold size of
the requirement, established by Basel Committee.

Organizational issues

At present time, the development of healthy compet-
itive environment in the market of bank services requires
deep attention to the following organizational issues on
the improvement of the effectiveness of banking assets:

— the increase of responsibility of committees en-
gaged in active operations of commercial banks, the
correct assessment of the reduction of risk provisions
at assignment of loans, and the risks associated with
the liquidity;

- coordination of the activity of departments re-
sponsible for provision of correct placement, quality of
assets and the level of profitability of bank assets;

- implementation of the required measures on the
strengthening of the competence of employees directly
associated with the present process.

The strengthening of the requirements to the activity
of structural subdivision regarding placement of assets at
provision of the effectiveness of commercial banks as-
sets is of great importance. For these purposes, the task
was set for banks, in order the Board of the bank widely
use the practice on systematic quarterly examination and
taking measures regarding the reports of Chairman and
Board members, managers of internal audit department
on bank assets, loan and investment portfolios, indices
of profitability and liquidity.

Besides, for the purposes of diversification of assets,
improvement of loan portfolio, control of effective risks
management at every bank the Committees on risks
control directly reporting to the Board of the bank have
been created.

Economic issues

Economic issues on the increasing of effectiveness
of commercial banks assets provide for determination
of final requirements for the implementation process of
reasonable placement and constant monitoring of bank
assets. They consist of the following:

— introduction of the mechanism on complex anal-
ysis of debtors’ solvency on the initial stages of bank
assets placement;

— development of measures intended for efficient
management of risks through wide diversification of
bank assets, improvement of loan portfolio and mak-
ing required alterations there, considering economic
situation;

— strengthening of the mechanism on maintenance
of constant and efficienty monitoring of bank assets
quality, determination and elimination of problem situ-
ations, associated with bank assets on the early stages;

— increase in assets volume through submission of
new and advanced bank services to the potential clients
and introduction of the system of individual work with
such kind of the clients.

As the practice shows, at the evaluation of bank as-
sets profitability, application of economic methods and
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models tested in international practice is of actual im-
portance. In particular, at present time, in bank practice
the importance of financial condition of bank on the basis
of recommendations of Base] Committee on bank super-
vision grows. The present method gives opportunity to
determine serious influence on the efficiency of assets of
factors such as the system of evaluation of liquidity level,
operation activity, market price, management and risks.
Besides, it is wise to pay attention for the extension
of practice of modern procedure for banking activity

on scoring analysis for client’s creditworthiness. The re-
sults of the analysis are of great importance for efficient
management of bank assets and passives as well as for in-
crease in their quality.

Summarizing, it can be said that the increase in effec-
tiveness of commercial banks assets creates the ground
for formation of banking-financial system in national
economy fully complying with the modern market re-
quirements and strengthening of banks competitive-
ness in internal and international financial markets.

References:
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Abstract: Importance of property position of enterprise is reflected in this article. The enterprise of suckling in-
dustry of the Saratov area of OAO “The Saratov suckling combine” is as an example chosen. Property position of this

enterprise is studied, on results research corresponding conclusions are done.
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Ba)XXHOCTb aHaJIN3a UMYLLLECTBEHHOr O NMOJIOXKEeHUS NpeanpuaTuin
MOJIO4YHOW NpoMbilLieHHocTu CapaToBCKOW o6nacTu Ha
npumepe CapaToBCKOro MoJIo4HOro KomGuHara

AnnoTanms: B AaHHOM cTaThe OTpaXkeHa BAKHOCTb MMYILECTBEHHOTO MOAOXKEHHA NPeATpUATHs. B KauecTBe npu-
Mepa BBIOPAHO MpeApHUsITHe MOAOYHOM nTpombiaeHHOCTH Caparosckoit 06aactit OAO «CapaToBCKUit MOAOYHBIH
KOMOuHar>. M3yueHO NMyIecTBeHHOE IIOAOXKEHHE AAHHOTO PEAIPHATHS, II0 Pe3yABTATAM HCCACAOBAHUS CACAAHBI

COOTBETCTBYIOIIME BbIBOADI.

KaAroueBbie caoBa: CapaTOBCKa}I O6AaCTb, MOAOYHAsI IIPOMBINA€HHOCTD, MMYII€CTBEHHOE ITIOAOJKEHUE.

HmymecTBeHHOE TOAOXKEHHE — 3TO CYMMa CPEACTB
KOMIIAaHHUM U MX UCTOYHUKOB II0 UX BHAAM. B omenke
HMYIE€CTBEHHOTO ITOAOXKEHUS IPUMEHSeTCS PSIA MOKa-
3aTeAeil, PAaCCYMTHIBAEMBIX 110 AAHHBIM OYXIaATepCKOM
OTYeTHOCTHU. BayXHOCTD aHAAM3A IMYII[eCTBEHHOI'O II0AO-
JKEHHS TIPEAIIPUATHUSA COCTOUT B TOM, YTO HA OCHOBaHHMH
IoKa3aTeAer UMYIIeCTBEHHOTO IIOAOXKEHH MOXKHO CAe-
AQTh BBIBOA O €T0 Ka4eCTBEHHOM U3MEeHEHUH, CTPYKType
XO3SANCTBEHHBIX CPEACTB M UX UCTOYHUKOB [1, 10].

IIpu aHaAM3e UMyYI[eCTBEHHOTO IIOAOKEHHS Ha OCHO-
Be $opMbI N 1 OyXraATepcKoil OTYETHOCTH PACCUUTHIBA-
IOTCS TOKA3aTeAH, eT0 XapaKTepU3yIoUlne, OIPeASASeTCs
UX M3MEeHEHHe 3a TOA U 3a psA AeT. K AaHHBIM mokasare-
ASIM OTHOCSITCSI:

Beanunna karmurasa kommanuu (K) — CyMMa XO-
3SMCTBEHHBIX CPEACTB, HAXOAAIUXCSA B PaCIIOPsKEeHUH

OpraHU3aIUH.

Cob6crennbrit kanutaa (CK) — cobcTBenHbIe cpea-
CTBa NPEATIPUSTHS Ha ONPEACACHHYIO AATY, KOTOpbIe
OIIPEAEASIIOTCSI IO UTOTy pazaeaa NO 3 6aranca. Cob-
cTBenHble obopoTHbie cpeacTBa (COC) — Beanumnna
COOCTBEHHBIX CPEACTB, KOTOPbIe HAXOASITCSI B 060pOTe.
CobcrBeHHBIE 0OOPOTHDIE CPEACTBA OIIPEACASIIOT CTe-
IIeHb [TAATEXXeCIIOCOOHOCTH U GUHAHCOBOM YCTONIHMBO-
CTH OpTaHU3AIMH.

[lpusaedennniit (3aemmpiit) xamuraa (ITK) —
a1o cymma poarocpounbix (AO) u Tekymux o6s3a-
teabcTs (TO). OH XapakTepu3yeT pasmep 3aA0AKEHHO-
CTH IIPEATIPHATHUS Ha OTYETHYIO AATY.

Texymue aktusbl (TA), uAM «MOOGUAbHDIE AKTUBbI>,
«00OpOTHBIE CPEACTBA» — XapPAKTEPUSYIOT CPEACTBa,
HAXOASIIMeCs B 3aIlacax, 3aTpaTax, ACHEeXKHBIX CPEACTBAX
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U B AOUTOPCKOM 3aA0OAKEHHOCTH, T. €. UTOT paspeaa II
OyxraATepckoro 6aAaHca.

Mo6UABHBIMY AKTHBAMH OHH Ha3bIBAIOTCSI IIOTOMY,
4TO B OTAMYHE OT OCHOBHBIX CPEACTB U APYTHX BHEO-
6OPOTHBIX AKTHBOB MOT'YT OBITH OBICTpEE, YeM APYTHE
aKTHBbI, BO3BPAILIEHbI B BUAEC ACHEXXHBIX CPEACTB AAS
PacyeToB C AOAKHHKAMHU.

Texymue o6s3ateabctsa (TO) uam KpaTkocpodHbIe
00513aTeABCTBA, — 3TO 3aAOAKEHHOCTD, KOTOPYIO CAEAY-
€T IOTAaCUTh B TEUEHUE TOAQ.

Aoarocpounbie akTusbl (AA), UX IPUATHO Ha3bIBATH
«HMMMOOHMAM30BAHHBIE AKTUBBI» — 3TO CyMMa OCHOBHbIX
CPEACTB U IIPOYHX BHEOOOPOTHBIX AKTHBOB, KOTOPBIE B
OTAMYHE OT 060POTHBIX CPEACTB (MOGHABHBIX AKTHBOB)
O0palAIOTCsl MEAACHHEEe U OIPEACASIIOTCSI II0 UTOTY
IIePBOTO pa3AeAa akTUBA 6araHca. AOArOCpoUHsbIe 00s13a-
TeabctBa (AO) — 3TO KPEeAHTHI 1 3aiiMbI, [TOAYYEHHbIE Ha
AAUTEABHBIIT IIepHOpA — 6oAee 0AHOTO ropa. OHu IOKa3bl-
BAIOTCS B ITaccuBe OaAaHca B pasaeae N 4 6aranca [2,26].

ITockoAbKy mpakTHYecKu Bce GUHAHCOBbIE KO-
$uIeHTH, XapaKTepu3yloljue UMyIleCTBeHHOe I10-
AOXeHHe, UMEIOT OTPACAeBYIO CIeluPHUKy, TO y HUX
OTCYTCTBYIOT YHUBEPCAAbHbIE PeKOMEHAyeMble 3Hade-
HusL. BpipaboTka peKOMEeHAYeMbIX 3HAUEHUH AASL 9TUX
MOKa3aTeAell BO3MOXKHA AMIIb B paMKaX KOHKPETHBIX
OTpacAeH.

BcaeacTBHE 9TOTO OHM AHAAMBHPYIOTCS B AMHAMH-
Ke, B CPaBHEHHUH C AAHHBIMU AaHAAOTUYHBIX ITPEATIPUATHI
(MpMHaAAEKAIIUX TOM e OTPACAU) M CPEAHEOTpacAe-
BBIMU ITOKa3areAsMu. [ 1o uToraMm aHaAM3a pAeAaeTcs Bbl-
BOA O PAIJMOHAABHOCTU CTPYKTYPbl UMYI[€CTBa KOM-
Mepueckoil opranusanuu (HanboAee paljuOHAAbHAS, B
11€AOM paljuOHAAbHAS, HAUMEHee PAHOHAABHASA), IPH-
YUHAX ee H3MeHeHU.

AHaAV3 MMYII[eCTBEHHOTO IIOAOXKEHHS AF0O O OpraHH-
3allMM HAUMHAIOT C aHAAM3a COCTaBa, CTPYKTYPHI U palji-
OHAABHOT'O UCITIOAb30BAHMSI UMMOOUAM30BaHHBIX BHEOHO-
POTHBIX aKTHBOB. K TakiM aKTHBaM OTHOCSTCS: OCHOBHbIE
CPeACTBa, HeMaTepHaAbHbIe aKTHUBbI, AOATOCPOYHbIe PH-
HaHCOBbIe BAOXKeHIsL. OIleHKa AAHHOTO UMYIIIeCTBA HaXO-
Aut oTpakenue B popme N 1 «Byxraarepckuit 6asaHC>.
B cocraB 060poTHBIX aKTUBOB BKAIOUatoTCs: 3amacer, HAC
II0 IIPUOOPETEHHBIM LIEHHOCTSIM, AeOUTOPCKASI 3AA0AKEH-
HOCTb, UHAHCOBbIE BAOYKEHUSI (32 HCKAIOUEHHEM ACHEX-
HBIX 9KBUBAAEHTOB, ACHE)KHBIE CPEACTBA U ACHEKHbIE K-

BUBaAEHTbI, IPOYKe O6OPOTHBIE AKTUBDI).

B xayecTBe mpuMepa pacCMOTPHM IpPeANIpUSATHE
OAO «CapaTOBCKUIl MOAOYHBII KOMOMHAT> rOpoAd
Caparosa.

Crpykrypa umymectsa npeanpustast OAO «Ca-
PaTOBCKHII MOAOYHBIH KOMOMHAT> TaKOBa: OCHOBHBIE
cpeactBa B 2012 ropy cocraBasian 192 549 toic. py6.,
4T0 B 0obmIelt CTpyKType 6aranca cocraBasier 63,45 %.
Toraa xak, B 2014 roay CTOUMOCTb OCHOBHBIX CPEACTB
BO3pocAa U cocraBuaa 365 502 Tsic. py6. 3amacsr AaH-
Horo npeanpuarus B 2014 roay yMeHBIIMAKCH, IO
cpaBreHuo ¢ 2012 Ha 43 957 ThIC. PYO., 4TO COCTABU-
A0 70,8 %. HabaropaeTcs yBeamdeHune AeOUTOPCKOM
3aporkeHHOCTH B 2014 roay, mo cpaBHenuto ¢ 2012
Ha 109 373 ToIC. py6. AeHexnsie cpeactBa OAO «Ca-
PATOBCKHIT MOAOYHBIN KOMOMHAT > UMEIOT TEHAECHIIUIO
K yMeHblneHu0. B 2012 roay AaHHbIA TOKa3aTeAb ObIA
pasen 28 200 Tsic. py6., Toraa Kak B 2014 roay oH craa
cocTaBAsiTh 25 237 ThIC. PYO.

Bripyuka aamHOro mpeanpusatrus B 2013 roay
cocraBasiaa 914338 Tric. py6. B 2014 roay aan-
HBII MMOKa3aTeAb yBeanmuuaca Ha 105,1 % u cocraBua
961 350 Tsic. py6. COOTBeTCTBEHHO, KO3 PHULUEHT
060pavYNBaeMOCTH 32 HCCAEAYEMBII IIEPHOA YBEAUIH-
Baercs ¢ 1,5 o6opoTos B 2013 roay Ao 2,3 o6oporos
K 2014 roay. Taxoke HabAIOAQETCSI YBEAUYEHIE TAKOTO
K09 PUITeHTa KaK AAUTEABHOCTb OAHOTO obopora. B
2014 ropy AaHHBIN IIOKa3aTeAb COCTAaBHUA 227,7 AHeH,
o cpaBHeHu0 ¢ 2013. PenTabeAbHOCTD 00OPOTHBIX
CPeACTB B MccAepAyeMOM mepuope cocrasuaa 0,4 %,
4TO Ha 2,16 % menbme, uem B 2013 roay. IIpoBepen-
HBIN AaHAAM3 CBUAETEABCTBYET O TOM, YTO 3a IIEPUOA C
2012 110 2014 roapl B CTPYKTYype€ UMYIIECTBA P EATIPHU-
STHUS IpeobAapatoT 06opoTHbIe akTuBbL. Ha nx AoAm B
2014 ropy npuxoputcs 50,2 %. DTOT moKka3aTeAb UMe-
eT TeHASHIIMIO K YBEAMYEHHIO II0 CPABHEHHUIO C YPOB-
HeM 2012 ropa Ha 257945 Toic. py6., nan Ha 137,5 %.
Ha p0AT0 BHEOOOPOTHBIX AKTUBOB 33 HCCAEAYEMBIH ITe-
PHOA IPUXOAUTCA OpsiaKa 49,8 %. ITOro AOCTaTOYHO
AASL OCYIIeCTBACHUS ITPOU3BOACTBEHHOMN AEATEABHO-
ctu. CTOUMOCTD OCHOBHBIX CPEACTB HMeeT TeHACHITUIO
K yBeAndeHHIo Ha 172953 Toic. py6., nan Ha 78,4 %. Ha
3TO OKA3aAO BAMSHHE AUKBHUAAIIUS HEKOTOPBIX BUAOB
OCHOBHBIX CPEACTB U CIHCaHHe C 6aAaHCa YaCTH U3-
HOIIEHHOTO HMYIIecTBa.
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MMuax ropopa Kak MapKeTUHroBo-KynbTyposiormieckmm peHomMmeH

AHHOTQHI/IH: Crarbs IIOCBAIE€HA pAaCCMOTPEHUIO PA3AMIHBIX ACIIEKTOB HMHAJKA TOPOAA B CBETE€ OKOHOMHNYIECKHUX

U KyABTYPOAOTHYECKHX KOHIIEMIUI TePPUTOPUAABHOTO MAPKETHHIA. ABTOPOM IIPEAAOXKEHA YCAOBHAS MOAEAD

HMUAKA IIPOBHHIJMAABHOTO POCCHUICKOTO FOPOAA.

KaroueBbie cAOBa: UMUAX TOPOAQ, TEPPUTOPHAABHBIN MAPKETHUHT, CUMYASIKP, CeMHOChepa, HIMaKUHAAbHAS

reorpadusi.

VIMupX — MHOrorpaHHOe U MHOTOACIIeKTHOe II0-
HSTHe, BOIIeAlllee B MHCTPYMEHTAPUI OOABIIMHCTBA
I'yMaHUTAapHBIX (M He TOABKO) HayK: ICHXOAOTHH, IIe-
AATOTUKH, KYABTYPOAOTHHU, PUAOCOPHUH, COI[HOAOTHH,
akoHoMukH, PR u pexaambl, reorpadpuu, MIMHAXKEAO-
ruu. B cBS3u C MHTEHCUBHBIM Pa3BUTHEM TEPPUTOPH-
aABHOTO MAapKeTHHTIa BCe OOAbIIee pacIpoCTpaHeHHe
IIOAYYaeT TaKoe HaIlpaBA€HHEe MMHAKHPOBAHMS, KaK
HMHAX TeppuTOpHH. B HacTosimee BpeMs HAeT pabora
Hap CO3AAHHeM UMHAXA U 6peHaa Poccuiickoit Qepe-
pauuu, 6peHAOB PETHOHOB U OTAGABHBIX TOPOAOB [4].
TeppuropuasbHbIf MapkeTuHT B Poccun — Moaop0e
HAaIpaBACHHe, He TOAyYHUBIIee TOKA He0OXOAUMOTO Te-
OpeTHYEeCKOTO M MPAKTHIECKOr0 OCHAIleHHUs, TI03TOMY
AQHHbIE TIPOEKTHI TePIIAT HEeYAAUy U B AU3AMHEPCKOM
IIAQHE, U B TIAQHE TO3UITMOHHPOBAHUSA CPEAU IJeAeBBIX
ayauTopuit (poccHilcKUX U 3apy6exXHBIX HHBECTOPOB,
TYPUCTOB, MECTHDIX XXHTeAEH).

1. MapkeTHHIOBbI€ aCIIEKTbl HMHAKA TEPPH-
TOpHH

M3 3apy0OesxHbIX MCTOYHHUKOB KAACCUYECKHM CYH-
raercs Tpys O.Kotaepa, K.Acnaynpa, . Peiina,
A. Xaitpepa « MapKeTHHT MeCT>, B KOTOPOM IIPOOAEMBbI
UMUAKUPOBAHUS TEePPUTOPHI pacCMaTPHUBAIOTCSA Ha
npumepe Espomnbl. B oTeuecTBeHHOM AuTEpaType AaH-
HOe HarpaBAeHMe IpepcTaBAeHO Tpyaamu A.Il Ilan-
kpyxuHa, M. C. Baxxenunon, C. I. Baxxenuna, I. Xacaesa,
H. A. Axyanda, H. M. CrapunmukoBa u Ap.

H. C. Baxxenuna u C.I. BaxkxeHMH IOHMMAIOT IIOA
HMUAXKEM TEPPUTOPUH «HAOOp OLyLIeHUi 1 oOpas-
HBIX, 9MOIJMOHAABHO OKPANIEHHBIX IPEeACTaBACHUM
AIOA€H, KOTOPbIe BOSHHMKAIOT IO TIOBOAY IPUPOAHO-
KAMMAaTHYeCKHX, UCTOPUYECKHX, dTHOTpaPHIeCKUX,
COLIMAAPHO-9KOHOMMYECKHUX, IIOAUTHYECKHX, MO-
PAABHO-TICHXOAOTHYECKUX U APYTHX 0COOeHHOCTeH
AanHOI# Tepputopuu> [1, 2]. C nonartuem numupxa

8



An image of a town as a phenomenon of marketing and cultural studies

TECHO CBS3aHO IIOHATHE PeNyTallud TepPUTOPHH.
VIMMAK BOCIIPHHHMAETCSI aBTOpPaMM KaK HeKas ab-
CTpaKuus, CBSI3aHHASI 6OAee C YyBCTBEHHBIMH aCIIeK-
TaMH 4EAOBEYECKOIO BOCIIPHATHS, TOTAQ KaK peIry-
Taus — 3TO OOAACTh racio, AOTIOAHEHHAs! AUIHBIM
AEAOBBIM OIIBITOM YE€AOBEKa.

ABTOPBI BHIACASTIOT CACAYIOIIIE KOMITOHEHTBI (Bax-
Hble AASL Pa3AUYHBIX II€ACBBIX ayAHTopHﬁ) B KauecTBe
CAaraeMbIX peIryTaljiu A0OO TEPPUTOPHH:

1) aMonHMOHAaAbHAS IPUBAEKATEABHOCTD;

2)  ocobenHOCTH PEerMOHAABHOM SKOHOMHKH;

3) pasBUTHE IPOUIBOACTBEHHOM U COLUAABHOMN
UHPPACTPYKTYpHI;

4)  WHBeCTHMIMOHHAS IPUBACKATEABHOCTD;

5S)  MHHOBAIMOHHAS AKTUBHOCTD;

6) KauecTBO OTHONIEHMIT C IApTHEpaMy;

7)  pemyraius pyKOBOACTBR;

8)  coIMaAbHAs OTBETCTBEHHOCTD peruoHa;

9) $MHAHCOBO-9KOHOMHUYECKHE ITOKa3aTeAn
[1,2-3].

A.TL TTaHKpYXHH CUUTAET, YTO UMHAXK TEPPUTOPHH
SIBASIETCS Pe3YABTATOM B3aUMOAEHCTBIS IICHXOAOTHYE-
CKHUX, TIOAUTHYECKUX U 9KOHOMHYECKUX PpaKkTopos. B
CBOell KHUTe «MapKeTHHI TeppUTOpHUI> aBTOp aHa-
AUBUPYeT TPU yPOBHS TePPUTOPUAABHOTO MaPKETHHTA:
MApKeTHHT CTPaHbl, MAPKeTHUHT PerHOHA U MapKeTHHT
ropoaa. IMUAX — HeoTheMAeMBINl KOMIIOHEHT BCeX
yKa3aHHBIX yPOBHEI, 3a9aCTYI0 IOAMEHSIETCS OpeHAUH-
roM TepPUTOPHH, HAIPABACHHBIM He Ha GOPMHpPOBaHHE
HCKOMOTO 00pa3a, a AUIIb Ha IPOABIDKEHHE XYAOXKe-
CTBEHHBIX CUMBOAOB, AOTOTUIIOB TePPUTOPUH, YACTO
He CBSI3aHHbIX C PEAAbHOCTHIO M TEKYIIIHM IIOAOXKEHHEeM
peruoHa. CXoXyI0 TOUKy 3peHHs BCTpeJaeM B MaTepH-
are A. Apyxunusa u H. bepexxHoii, rae nmepedurcaeHsl
HanboAee HHTepecHbIe PabOTHI B 06AaCTH OpeHAMHTA
TepPUTOpPHIL, TIOSBUBIIMECS 32 TIOCAEAHHE TOABL [2].
HecmoTps Ha HaAMYHe BeCbMa YAQYHBIX M KPEeaTHBHBIX
[IPOEKTOB OPEHAOB, KOTOpbIE YCIIEIIHO QYHKIIMOHHU-
PYIOT B HEKOTOPBIX TOPOAAX H IO Ceil AeHb, MHOTHE U3
9THUX IPOEKTOB HEKHM3HECIIOCOOHBI B CHAY CBOEI OTO-
PBaHHOCTH OT PEAAbHOH COIJMAABHO-9KOHOMHUYECKOM
CHUTYAI[UH B TOPOAE.

Kpome MapkeTHHIa HIMHAXA, AAS PETHOHA K TOPOAA
60ABIIOE 3HAYEHHE UMEIOT MAPKETHHT AOCTOIIPHMeYa-
TEABHOCTEM, pa3BACUEHHUH, HHPPACTPYKTYPBI, IIepco-
HaAa. IMHAX rOpoAa B 3HAUHTEABHON Mepe OIpeAeAs-
€TCsI HAAUYHEeM FOPOACKOH CUMBOAUKH (rep6a u paara
ropoAa) , TOPOACKHX HAarpaj, CAOBECHBIX CHMBOAOB,
HMMHAKEM BBIAAIOIUXCS AUYHOCTEH, TPOXXUBABIINX U
JKMBYIUX, pabOTaBIIMX U pabOTAIOMUX B TOPOAE.

2. KyAbrypoaornieckne aceKTbl HMHAXKA Tep-
pHTOpHH

A) Hmudx xax cnocob modeuposanus wosoii (nony-
ASPUUPOBAHHOIL) PEALLHOCU 8 MACCOBOTL KYABMYDE

VIMuA B MACCOBOI KYABTYpe CTAHOBUTCSI CIIOCOO0M
MOAEAMPOBAHUS MICEBAOKYABTYPHON PEaAbHOCTH, Ha-
CKBO3b [IPOIIMTAHHOM IICEBAOKYABTYPHBIMU 0OpazaMu —
CUMYASIKpaMH. B Takoit CHTyaIluu HIMHAXK FOPOAA IMeeT
ABOMCTBEHHYIO ITPUPOAY, SBASSICH OAHOBPEMEHHO IIpO-
AYKTOM A€TUTHMHOM KYABTYPHOM CPEABl 1 MAPTUHAAD-
HOM (BO3MOXHO KOHTPKYABTYPHOI) CPEAbl, KOTOpbIE
HaAEACHBI KyABTYPOTBOPYECKUM IOTEeHITMaAOM. MIMupx
ropoaa IPU3BaH IIOMTYASIPU3UPOBATh HEOOXOAMBIE €T0
CO3AATEASIM KYABTYPHBIE, ICTOPHUYECKHe M IIPOYHe CMBIC-
ABI, TIO CYTH SIBASIIOIITHECS] CAMYASKpaMH. B To 5xe Bpems,
HMHAXK TOPOAQ BKAIOYAeT B Ce0sl M OTHOLICHHE CAMHX
JKUTEACH K TOPOAY, KOTOPOE YaCTO OKA3bIBACTCS IPOTH-
BOpedamuM GOPMHUPYEeMOI BAACTHBIMHU CTPYKTYpPaMHU
IIOAOKUTEABHON KOHI[ENIIUY UMUAKA. Takum obpazom,
B cpepe MacCOBOI KYABTYPHI BOSHHKAET CBOeOOpasHast
MOAEAD HIMHAKA TOPOAA KaK «KYABTYPHO-MapTUHAABHO-
'O CUMYASIKPa>, CAO’KHOTO IIepelAeTeHHs IIPeAHAMepeH-
HbIX U HelpeAHaMepeHHBIX KOMMYHHKAIIUH.

B) Hmuds z0poda xax cemuomuseckuil peromen

ITo mpican FO. M. AoTmaHa, ropop Kak ceMHOTHYe-
CKuil peHOMEeH MOXKeT OBITh PACCMOTPEH Ha ABYX YPOB-
HSIX: TOPOA KaK UM K FOPOA KaK IIPOCTPAHCTBO.

Mwms ropoaa (ero 6peHp) — OAHA M3 OCHOBHbBIX
COCTaBASIIOIIMX €ro MMHAXA. B mMeHM copepsxuTcs
IepBHYHAS 3HAKOBO-CHMBOAMYECKAs] HHPOpMALUs, KO-
TOpasi IPU IIePBOM IMPUOAKEHHN ACMIUPPYETCS AQKe
HEAOCTATOYHO OCBEAOMAEHHBIM appecaroM. Mms ropopa
06AaA2€T CEMMOTHYECKUM ITOTEHI[AAOM U MOXKET CAY-
XKHUTD KYABTYPHO-HCTOPHYECKUM MAPKEPOM OIIPEAEACH-
HOM aroxu (MeperMeHOBaHUs TOPOAOB B COBETCKOE U
B IIOCTCOBETCKOE BPEMs), OPYAMEM MAHUITYAUPOBAHHS
061eCTBEHHbIM MHEHUEM, CTaTh OCHOBHBIM 9AEMEHTOM
KOHIIEMIIUU UIMUAKA TOPOAQ [3,206]. C umenem ropoaa
CEMAHTHYECKH CBSI3aH TaKO KOMIIOHEHT MMHAKA, KaK
rep6: <M U rep0 IIPEACTAIOT KaK CAOBECHOE 1 BU3YaAb-
HO€ BBIPXKEHIE OAHOI 001LIel HACH > [3,206].

Bropoit ypoBeHb — ropop Kak IpOCTPAHCTBO —
IIOAPa3yMeBaeT BOCIIPUSTHE TOPOAA KAaK <« CAOXKHOTO
CeMHOTHYECKOTO MeXaHH3Ma, FeHepaTopa KYAbTYPhI>,
IPEACTABASIIOIETO COOO0I «KOTEA TEKCTOB U KOAOB, Pas-
HOYCTPOEHHbIX 1 TeTePOTreHHBIX, IPUHAAASKAIUX Pa3-
HBIM SI3bIKaM U Pa3HBIM ypOBHAM> |4, 13-14]. mupax
ropoAa B AAHHOM CAy4ae IIPEACTaeT KaK CeMUOTHYECKas
Urpa C UCTOPUYECKHM IIPOLIABIM, OOHAXKEHHE H II0-
IYASPU3AIMs OAHHUX CHMBOAOB, 3aTeMHEHHE APYTHX.
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ITapaareAbHO HAET MPOIIECC MOAEGAMPOBAHHUSA HOBOM
HMMUAXHPOBAHHOHN PeaAbHOCTH: UM TOPOAQ, ApXHTEK-
TypHbIe, IPUPOAHbIE, KYABTYPHbIE 00BEKTBI A€KAT B OC-
HOBE KOHCTPYHPOBAHHS UMHAXKA.

Kpome 0603HaIeHHBIX ypOBHEI, BROASIIHUX B COCTAB
HMMHAKA TOPOAQ, MOXXHO CKa3aTh, YTO B IIEAOM UMHUAX
SABAsIeT ceMHOCdepy, IAPO KOTOPOM MOTYT COCTAaBASITh
3HAKOBBIE AASI KAXXAOTO KOHKPETHOTO ropoaa 00passl,
MOTHBBI, CIOXKETbI, IMEOIUe MOTEHIIMAA COXPAaHEeHHS
U PacIpOCTPAaHEHUs KYABTYPHBIX I[€HHOCTeH, HaKo-
IIAGHHOTO COIJHAABHOTO OIBITA. B TO ke BpeMs, HMHAX
AOAXKeH OBITh BIIMCAH B KPYT HHTEPECOB LjeABOM ayAU-
TOPHH, BOCIIPUHIMATbCS €10 TO3UTHBHO, CACAOBATEABHO,
AOAKEH 9KCIIAYyaTHPOBATh 3HAYMMBbIE AASI Hee 00pashl 1
3HaKM, coBpeMeHHble pocTivkenns HTTL

Bocnpusrue umupxa (1 6peHaa) ropoaa Kak coiyu-
AAPHO-9KOHOMMYECKOTO M KyABTYPHO-CEMUOTHYECKOTO
reorpa¢puyueckoro ¢peHoMeHa IPUBOAUT HAC K IIOHATHIO
HMMQ)XUHAABHOM reorpaduu, H3yJaroleil «0COOeHHOCTH
M 3AKOHOMEPHOCTH (pOPMHUPOBAHMS reorpadpuieckux 00-
Pa30B, HX CTPYKTYPbI, CIIeITHPHKY MOACAMPOBAHUS, CIIO-
COOBI ¥ TUITBI PETIpe3eHTALMN M HHTepIipeTanuu> [ 5,27 ].
MmaxunaAbHas reorpadus GyHKIIMOHUPYET Ha CTBIKE
I'yMaHHTapHbIX AUCHHIAMH (HMCTOPHMH, KOTHUTHBHBIX
HayK, HCKYCCTBOBEAGHHS H T.A.). B kauecTse MeTop0-
AOTHUYECKON OCHOBBI HAYKH BBICTYIIAET METOA 0OpasHo-
reorpagpuyeckoro KaprorpagupoBaHMs — CO3AAHUSA
rpaguIecKOil MOAEAH reorpaduieckux 00pasoB TeppHu-
topuu. [Ipu aTOM reorpapuaeckuit 00pas TpaKkTyeTcs ¢
MMO3UIINK CEMUOTUKH KaK «CUCTEMA B3aUMOCBSI3aHHbIX
U B3aUMOAEHCTBYIONINX 3HAKOB, CHMBOAOB, APXETHUIIOB
U CT€PEOTHIIOB, PKO <...> XapaKTepPHU3YIOUIHX KaKyIo-
Amn60 Teppuropuio» [ S, 29]. [raBHag 3apa4a Takoi Kap-
ThI — AQTh 0OPa3HOe, 3HAKOBO-CHMBOAMYIECKOE OTOOpa-
JKeHHe KaKONH-AM60 MECTHOCTH.

Ha Ham B3rasip, IMaskvHaAbHAsI reorpadust obaapaer
HeOOXOAMMBIM HHCTPYMEHTApPHEM AASL Pa3pabOTKH pas-
AWYHBIX KOHITTIIUI IMHAXKA TOPOoAd. MOXHO OCTpOUTD

A1060€ KOAMYeCTBO 0OpasHO-reorpadpuIecKux KapT, Opu-
EHTUPOBAHHBIX Ha PasHble OOLIeCTBEHHbIE CETMEHTHI.
AaHHble KapThl OYAyT OTPaXkaTb KAIOYEBble MOMEHTHI
B [IOCTPOEHUH UMHAXKA TOPOAQ — €I'0 APXUTEKTYPHO-
IPOCTPAHCTBEHHblE KOMIIOHEHTBI, KOTOPbIE BOMAYT B
SIAPO CeMHOCEePbl UMHAXKA, AOIIOAHATCS OQUIIUAAD-
HO#t U HeOQUIMAABHOH (AereHADBL, MUQDI, CAYXHU H T.1L.)
KYABTYPHO-UMUAXKEBOI HHPOPMALUEl, IPeAAOKEHHO
aApecary ¢ COOTBETCTBYIOLIUM KAOUOM AeLINPOBKHU.

TakuM 06pa3oM, OABOASL UTOT OIMCAHHBIM HAMU
MIOAXOAQM, IIPEAAOXKHM CBOIO MOAEAb UMHAXKA TEPPUTO-
PHH AAS PA3AMYHBIX O61IECTBEHHBIX CErMeHTOB (Ha IpH-
Mepe MPOBUHIMAABHOTO POCCUICKOTO FOPOAR). AaHHast
MOA€AD OYAET IPeACTaBASITH cO60i ceMHOChepy, B IAPO
KOTOPOH BOMAYT: IPEXAE BCEro, CAMBOAMYECKOE IIPO-
yrenue umenu (6peraa) ropoaa (BO3MOXKHO, C Pa3HbIMU
AKIIeHTaMU AASL PA3HBIX CETMEHTOB); TOPOACKAS CHMBO-
AVMKa; GOpPMHpPOBaHUE 3HAKOBBIX IPOCTPAHCTBEHHbIX
M apXUTEKTYPHbIX KOHLIeNTOB (0603HAYEHHbIX HA Pa3-
HBIX 0Opa3HO-reorpadpuIecKux KapTax, MOCTPOEHHBIX
C YUeTOM MHTEPEecOB KaXKAOTO CETMEHTa); aKTyaAbHbIE
AASL KOHKPETHO LIeA€BOY ayAUTOPUU KYABTYpPHbIE KOH-
nenTh! (HapuMep, MaMATHbIE MECTA BBIAAIONIMXCS AU~
Hocrei1). OTHCaHHbIe BbIIIE KOHIENTbI UMUAXKA GYAYT
TPAHCAMPOBATHCS LIEAEBBIM AYAUTOPHSM [OCPEACTBOM
TIpeAHaMePEeHHbIX KOMMYHHUKAIMI (MMUAXKEBasl PeKAa-
Ma, IMUAJKEBbIe MEPOIIPUSITUS TEPPUTOPUAABHOIO Map-
KeTHHra U T.11.). [lepudeprio MOAEAU COCTABAT 3HAKU
¥l CUMBOABI MaCCOBOY KYABTYPBI U MapTHHAABHOM KOH-
TPKYABTYPBI (TOPOACKHUE ACTEHADL, MUbI, APXETHUIIBL, CAY-
XU W T.T1.), BXOASIIUE B CO3HAHHE 1{eAeBbIX ayAUTOPHI1 110-
CPeACTBOM HellpeAHaMepEeHHbIX KOMMYHHUKAIIHIL.

OTMeTHM, YTO IIPeAAOSKEHHASI HAMH MOAEAD IMUAKA
ropoaa 06s13aTeAbHO AOAXKHA IMETh Pa3HOe COAepPIKAHIUEe
AASL Pa3HBIX LjeA€BbIX ayAUTOPHIL. TOABKO B 9TOM CAydae
OHa MOXeT CTaTh 3P PEeKTUBHBIM HHCTPYMEHTOM IIO3HU-
LIMOHUPOBAHUSI FTOPOAQ B TAQ3aX HHBECTOPOB, MEXKAYHa-
POAHOI1 0611eCTBEHHOCTH, TYPUCTOB U T. A.
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Abstract: The level of banking system development of the Republic of Uzbekistan was assessed in the article.
It is revealed that under current conditions, commercial banks provide their clients with similar services, which
leads to increased competition in the market. For the purposes of improving competitiveness, banks should develop
and implement competitive strategies. The author developed a system of strategies, ensuring the achievement of
competitive advantages of commercial banks.
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CtpaTterna opmMmmnpoBaHNA KOHKYPEHTHbIX
npeuMyLLecTB KOMMep4Yeckoro 6aHka

AHHOTaI.II/Iﬂ: B craTpe IIPOBEACHA OLJ€HKAa COBPEMEHHOI'O YPOBHS Pa3BUTHA 6aHKOBCKOM CHUCTEMBI PeCHY6AI/IKI/I
V36exucran. BbISIBAeHO, 4YTO B HPIHEIITHHUX YCAOBHAX KOMMEPUIECKHE 6aHKHM IIPEAOCTABASIIOT CBOUM KAMEHTaM OAHOTHII-
HbIE€ BUADBI YCAYT, YTO IIPUBOAMT K ITOBBIIIEHHNIO KOHKYPEHIIMH Ha PBIHKE. AASI IIOBBIICHUA KOHKyPeHTOCHOCO6HOCTI/I
6aHKU AOAKHBI paspa60TaTb H peaAn30BaTb KOHKYPEHTHbBIE CTPAaTETUH. ABTOPOM pa3pa60TaHa CHUCTEMA CTPaTerPIfI,
O6eCHe‘{I/IBaIOH.II/IX AOCTIDKEHHE KOHKYPEHTHDIX IPEUMYIIECTB KOMMEPYECKOTO 6aHKa.

KaroueBbie caoBa: KOMMep‘leCKHfI 6aHK, 6aHKOBCKas CHUCTEMA, KOHKYPEHIJM, KOHKYPEHTHbIE IIPEUMYIIECTBA.

B mocaepHme pAecsTh AeT 9KOHOMHKA Pecrrybanku
Y36ekucTaH pa3BUBAETCsI yCTOMINBO BHICOKUMU TEMITA-
MH. B AOCTIDKeHHM TaKUX pe3yAbTaTOB OIIPeAEACHHBIH
BKAAA BHOCHUT U 6aHKOBCKas cpepa, KOTOpast BKAIOYAET
B CBOM COCTaB 26 KOMMEPUYECKHUX OAHKOB PA3AUYHBIX

popM cOOCTBEHHOCTHU: TOCYAAPCTBEHHbIE, COBMECTHbIE
u gactHble. Kpome TOro, B cTpaHe QyHKIIMOHUDPYIOT
AOMOApABI, OKa3bIBAOIINE CBOMM KAMEHTaM HEKOTOPbIE
BHABI 6AaHKOBCKUX YCAYT. Bce 9TO IPUBOAKT K yCHACHUIO
KOHKYPEeHI[UH Ha PHIHKE OAHKOBCKHUX YCAYT.

Tabnuua 1. — MHaMrKa OCHOBHbIX NOoKa3aTesen, XxapakTepu3ayoLmx
pa3mepbl 6aHKOBCKOW cucTeMbl Pecnybnukn YabekucTaH (B %)

ITokaszareAun 2005 | 2010 | 2011 | 2012 | 2013 | 2014 | 2015
CoBoxkynHble akTHBBI K BBIT 38,8 33,5 35,2 35,5 36,9 35,9 37,5
CoBoxkymnsrit kanutas K BBIT 5,9 6,6 6,8 5,7 5,2 4,3 4,9
KpeauTs! peaabromy cexTopy oakonomukn k BBIT| 12,6 18,6 20,0 21,1 22,2 23,1 24,4
Ocrarok aemosutos k BBIT 14,6 21,3 23,1 20,8 22,5 20,2 22,6

HpuMeuaHue: Ta@mqa paccuumana u cocmasieHa asrmopom Ha 0CHoge danuvix www.cbu.uz

B aTHX yCAOBHSIX BO3HUKAET MPOOAeMa MOBbIIEHUS
KOHKYPEHTOCIIOCOOHOCTU M KOHKYPEHTHBIX IIpeHMy-
IecTB KOMMepuecKux 6aHkoB. Ilo Hamemy MHeHHIO,
IIOA KOHKYPEHTHBIMU ITPEUMYIIeCTBAMU KOMMEePYeCKOTro
6aHKa CAeAyeT IIOHMMATD eT0 CIIOCOOHOCTD IIPEAOCTaB-
ASTb KaueCTBEHHbIe YCAYTH CBOMM KAMEHTaM II0 CpaBHe-
HHIO C KOHKYPEeHTaMH.

IIpexxae yem mepeiiTu K cTparerun GpOpMHpOBa-
HUSl KOHKYPEHTHBIX ITPEMMYIeCTB KOMMepYecKoro
6aHKa pacCMOTPUM AMHAMUKY OCHOBHBIX ITOKa3aTeAer],

XapaKTepU3yIOIie COCTOSIHHE 0aHKOBCKOIO CeKTOpa
Pecrry6auxu Ys6exucran (Tabauma 1).

ITpuBepeHHbIE B TaOAMIle AQHHBIE CBHAETEABCTBY-
0T O TOM, YTO YPOBEHb PasBUTHSI GAHKOBCKOI CHCTEMBbI
Pecryb6anku Y30eKucTaH elje 3HAYUTEABHO OTCTAeT OT
ypoBHs ApyTHuX cTpaH. Tak, ecan B 2010 roay 8 Poccun
orHomeHue akTuBoB K BBII cocraBasiau 75,2 %, bpasu-
Aaun — 133 %, Kurae — 144 %, eBpomneiickux cTpaHax —
or 200% [2], To B Y3bexucraHe 3HaUYEHHS OCHOBHBIX
II0Ka3aTeAel, XapaKTepPU3yIOIHX pasMep GaHKOBCKOM
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crucTeMbl, He poocturaioT paxe S50 %. Tak, 3HaueHume 110-
Kas3aTeAs] COBOKYIHbIe akTuBbl K BBIT HaxoasTCS B pe-
Aeaax ot 33,5 Ao 38,8 %, a 3HaueHHME MTOKa3aTeASs] COBO-
KynHbIi Kanutaa K BBIT — o1 4,3 0 6,8 %. AHaroruyHO
Ha HU3KOM yPOBHE HaXOASTCS M 3HAUEHHUS ABYX APYTUX
[oKa3aTeAeil. DTO CBUAETEABCTBYET O 3HAYUTEABHOM
OTCTaBaHUU OAHKOBCKON CHCTEMbBl Y30€KHMCTaHa OT
YPOBHSI Pa3BUTBIX CTPaH. DTO, Ha HAIIl B3TASIA, CBSI3AHO
C TeM, YTO Y30eKUCTaH He IPUBAEKAeT KPATKOCPOYHbIE
CIIeKYASTUBHBIE KPEAUTBL

ITo cpaBHeHHIO C OAaHKAMH APYTHX CTPaH KOMMep-
yeckde OaHKM Y30ekucTaHa elje He AOCTHUTAU TOTO
YPOBHSI, KOTOPBII TPeOyeTCst AASL PEAAU3ALIUH KPYITHBIX
MHBECTHI[MOHHBIX ITPOEKTOB. TaK, TOABKO AWIIb CaMBbIi
KPYIHBIIA 6aHK cTpanbl — HannoHaAbHBI OAaHK BHeLI-
HEOKOHOMMYECKOMN AESITEABHOCTH, BXOASIIUI B COCTaB
ton 100 kpymsbix 6arkos CHI [1] #a 01.01.2015 . nmea
aKTUBHI B pazmepe 11,286 TpaH. cym. (4,5 MAPA. AOAA.).
Bce ocraabHble 6aHKM UMEIOT 3HAYMTEABHO MEHbIIHE
axtuBbl. [10aTOMYy OCHOBHYIO YacTb $YHKIMOHUPYIO-
IIMX B CTPaHe KOMMePYeCKUX OaHKOB CAEAyeT OTHECTH
K KaTETOPHHU MAABIX M CPEAHHUX GAaHKOB, KOTOPBIE B CHAY
CBOe€¥I HeBBICOKOM KAITUTAAU3AI[U M OTPAHMYeHHO reo-
rpaduu IPHCYTCTBHUS BHIHY>KAEHbI CIIEITHA AUSHPOBATHCS
Ha YAOBAE€TBOPEHHUH IIOTPeOHOCTEN AOKAABHOM KAUEH-
TYpPBI B 0AaHKOBCKUX ITPOAYKTAX. DTO, B CBOIO OUEPeADb,
IPUBOAUT K ITPEAOCTABACHHIO GaHKAMH CBOMM KAMEHTaM
[IOYTH OAHOTHUIIHBIX BUAOB YCAYT, YTO BBI3BIBA€T ITOBbI-
IIeH1e KOHKYPEeHI[HU B AAHHOH cdepe.

B ycAOBHSIX yTAyOA€eHSI pHIHOYHBIX pepOpM B Y30e-
KHCTaHe MpobAeMa Pa3BUTUS KOHKYPEHIIUH Ha PhIHKe
GAHKOBCKHUX YCAYT U ITOBBINIEHHST KOHKYPEHTOCIIOCO6-
HOCTH KOMMep4ecKux 6aHKOB mpuobperaeT mepBocTe-
[IeHHOEe 3HaYeHUe AASI OPTaHU3aLUK 3P PeKTHBHOTO HaH-
KOBCKOTO 00OCAY)KHUBAHIS HACEACHUSI, FOPHANIECKIX AHI],
TOCYAAQPCTBEHHBIX U MECTHBIX OPTaHOB BAAQCTH.

Baxxuermum $pakTopoM obecriedeHrst KOHKypeH-
TOCIIOCOOHOCTH KOMMepUYeCKUX OaHKOB Y30eKucTaHa
sIBAsSIeTCsL pa3paboTka u peaansanus 3pPeKTUBHOM
KOHKYPEHTHO! CTpaTeruH, B paMKaX KOTOPOH GaHK
OCyIIeCTBASIET BHIOOP OOIIeil KOHIIEIIUH KOHKYPEeH-
IIMM Ha PBIHKE, a TaloKe POPM H METOAOB AOCTIDKEHHS
U yA€PIKAQHUSI KOHKYPeHTHbIX IIPEUMyIeCTB Ha [JeAeBBIX
€ro CerMeHTax.

B HBIHELIHUX YCAOBUSIX AESITEABHOCTD AF0OOTO GaHKa
BO MHOTOM OPHUEHTHPOBAHA Ha KOHKYPEHTHYIO cpeay. B
CBSI3U C 4eM, OAaHKHU pa3pabaThIBAIOT U IIPEAAATAIOT Ha
PBIHKe BCe O0AbIIIee KOANYECTBO OAHOTUITHBIX ITPOAYKTOB
U YCAYT, AOCTYIIHBIX GOABLIIOMY KOAMYECTBY KAUEHTOB.
B mporiecce BeAeHMsI KOHKYPEHTHO 60pbOBI BOSHHUKAET

po6AeMa OLIeHKH KOHKYPEHTOCIIOCOOHOCTH KPEAUTHBIX
OpraHM3aLNIl, HATIPABAEHHAs HA BbIIBACHME UX IIPEHMY-
LIeCTB M CIIOCOOCTByIOmas pa3paboTke cOOCTBEHHOM
CTPATerny MOAAEPYKAHUS U YKPEIIACHHS] PHIHOYHOI 10~
sunun. O6AapaHIe KOHKYPEHTHBIMU IPEUMYIeCTBAMU
[I03BOASIET KOMMEPUYECKOMY GaHKY 3aHATD IIPOYHYIO [10-
3HLMIO Ha PHIHKE GAHKOBCKHX YCAYT.

KoHKypeHTHBIe IpenMyllecTBa KOMMEPYECKOTO
6aHKa IPUOOPETAIOT pasAUYHbIe pOPMBI: UMHAXK OAHKA,
BBICOKOE Ka4eCTBO IIPEAOCTABASIEMbIX OAHKOBCKHX YCAYT,
BEAMYMHA YCTaBHOTO KAIUTAAA U AKTHBOB, YCTONYUBBI
COCTaB KAMIEHTOB, UCIIOAb3yeMasl CHCTEMa PacieToB U
CIIEKTpP OKa3bIBaeMbIX GAHKOBCKUX YCAYT, pasBUTHE PU-
AVIaAOB ¥ II€PCIIEKTHUBbI X PACIIMPEHNUs], BUABL U Kade-
CTBO PeKAAMBI, KBAAMPUKALHSI GAHKOBCKOTO IEPCOHAAR,
IPAaMOTHBIN MEHEAXKMEHT U T. A.

ITo HaleMy MHEHMUIO, AASI AOCTIDKEHUS U IOAAEPIKa-
HUSI KOHKYPEHTHBIX IIPEUMYIIECTB KAKADBI KOMMepye-
CKUiT 6aHK AOAKEH pa3paboTaTh COOCTBEHHYIO KOHKY-
peHTHYIO cTpaTeruto. KoHKypeHTHast CTpaTerus CAy>KUT
BQKHBIM METOAOAOTHYECKHIM H IPUKAAAHBIM HHCTPYMEH-
TOM, [I03BOASIFOL MM ITOBBICHTb KOHKYPEHTOCIIOCOOHOCTH
€ro YYaCTHHKOB U 06€CreunTh NX PHHAHCOBYIO YCTONYHU-
BOCTb B AOATOCPOYHO [IEPCIIEKTHBE.

ITpu pa3paboTKe KOHKYPEHTHOI CTpaTeru GaHk
AOAXEH OIUPATHCS Ha MAPKETHHIOBbIE HCCAEAOBAHIIS U
IIPOTHO3BI, YTO IIO3BOAUT GAaHKY BHIOPATh HarbOAEe IIOA-
XOASIIIYIO AASL HETO CTPATErtio B KOHKYPEHTHOM! 60pb-
6e. DTO IIO3BOAUT KOMMEPYECKOMY HAHKY 6oAee 4eTKO
c$OPMYAUPOBATh LIEAb AOCTIDKEHHUSI KOHKYPEHTHBIX
[PENMYILECTB U OIPEAEAUTD Iy TH ee peasnsauuu. [Ipu
BbIOOpE CTpATerru AOCTIKEHUsS KOHKYPEHTHBIX IIpe-
VIMYIIeCTB KOMMEPYECKHIT GAaHK AOAXKEH:

— IPOBECTU BCECTOPOHHUII aHAAM3 HCXOAHOTO

YPOBHSI pasBUTHsI OaHKa;

—  OIPEAEAWTDb AOAIO PBIHKA U [IPEUMYLIECTBA IIe-

peA KOHKypeHTaMu;

—  BBIABUTD U OLIEHUTH BO3MOJKHBIE HAIIPABAECHUS

pasBuUTHs 6AaHKA B [IEPCIIEKTUBE;

—  9eTKO 0603HAYMTD CHCTEMY LieAelt, 0becriednBaro-

LIUX AOCTIDKEHNE KOHKYPEHTHBIX IIPEeUMYLeCTB;
—  OIpeAeAUTDH 00BeM U CTPYKTYPy IOTpebHOCTEl
B AOIIOAHUTEABHbIX PECYPCaX AASI BBIXOAQ Ha HO-
Bbl€ PbIHKY;

—  BbIOpaTb HAIIPABAEHUS IIOATOTOBKH U IIEPEIIOA-
rOTOBKM HaHKOBCKOTO IIEPCOHAAQ, ObecevnBa-
OIIME AOCTHKEHHE ITOCTABACHHDIX LIEACH.

Paspaborka cTpaTerny MOBBILIEHHS KOHKYPEHTHBIX
IperMyI[ecTB KOMMepYecKoro 6aHka npuobperaer
0CO6YI0 3HAIUMOCTD, TAK KaK Ha OCHOBAHUY IIPUHATOMN
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CTpaTerun CTpOUTCS BCA AaAbHefIHlaﬂ ACATCAPHOCTD 6aH-
Ka. TEOPCTI/I‘{eCKI/I, BBIACASIIOT CACAYIOIHE€ BUADI KOHKY-
PEHTHBIX CTPaTeI‘HfI: arpecCcruBHas CTpaTerus, CTpaTerud

ArpeccuBHas

CTpaTerust

YCTOMYUBOTO POCTA, CTPATErus yMEpPEeHHOTO pPOCTa, Ha-
CTyIaTeAbHAs CTPATETHs, IACCUBHAS CTPAaTErMy U CTpa-
Terus COKpalleHus (Puc. 1).

Crparerus
YCTOHYHBOTO
pocra

A 4

HacrynarenpHast Crpareruu, obecrnieunBarome Crpaterus
cTparerus OOCTHKEHNE KOHKYPEHTHBIX YMEPEHHOTO
npeuMyInecTB OaHKy pocTa

A

ITaccuBHas

CTpaTerust

Crparerus
COKpaIleHUs

Puc. 1. Buapl ctpaternii, obecrnevympatoLLme JOCTUXKEHNE KOHKYPEHTHbIX
NpPenMyLLEeCTB KOMMEPYECKOro 6aHka (CocTaBieH aBTOPOM)

Buucrom Bupe HM OAHA M3 9TUX CTpaTerHii He BCTpe-
4aeTcs, Kak ¥ He BCTPeYaeTCsl MAEAAbHbIX BHEIIHUX U BHY-
TPEHHMX YCAOBHI1 Ha PHIHKE 110 KAACCHYeCKHMM 3aKOHAM
9KOHOMUKU. AOCTUIHYB ITPeUMYIeCcTBa NepeA KOHKY-
peHTaMM, KOMMepPYeCKHil 6aHK MPOAOAXAET CBOIO KOH-
KypeHTHYI0 60pb0y. KoHKypeHIHs 3acTaBAseT y4acTHH-
KOB KOHKYPEHTHOM 60pbOBI MOCTOSIHHO MCKATh HOBBIE
HMIIM, HOBbIe TOTPeOHOCTH, HOBBII cripoc. M nmenHo
KOHKYpPEHTHbIE CTPaTeruy MOTYT IIOACKA3aTh, B KAKOM
HAIIPaBACHHHU CACAYeT ABUIAThCs 6aHKY, 4TOOBI COXpa-
HHTD U 3aKPEIUTb AOCTUTHYThIE IPEUMyIIecTBa.

Ecan crparerns Boi6paHa MpaBHABHO, TO 9TO IO3BO-
AWIT TIPOBOAUTD IIPABUABHOE M 9KOHOMHYECKH 000CHO-
BaHHOe yIpaBAeHHe 6aHKOM. [ToAXOASIast AASI KOHKpeT-
HOTO 6aHKa CTpaTerys MO3BOASIET IPOBOAUTD KOHTPOAD
3aTpavyuBaeMbIX CPEACTB U IIPEABUAETH BO3MOXKHBIE PH-
CKHM, TPOBOAUTD AOATOCPOYHOE ITAAHUPOBAHHE AeSATeAb-
HOCTH ITyTeM 3aKAIOYEHHUsS COTAAIIEHMH C KAMEeHTAMH,
IIPOBOAMTD CTPAaTeruyeckoe IMAAHHPOBAHUE AAAbHeHIIe-
IO Pa3BUTHS, yCOBEPIIEHCTBOBATD MEHEAKMEHT OaHKa.

ITpu BeI6OpE CTpaTeruy KOMMepYecKHil 6aHK AOAKEH
UCXOAMTD U3 TOTO, YTO KOHKPETHAsl CTPATerus COOTBET-
CTByeT O0IIefl CTpaTerny Pa3BUTH OAHKOBCKOM CHCTe-
MBI CTPAHBI, yIHThIBAET PeCyPCHbIe BO3MOXKHOCTH OaHKa,
KaueCTBO HMCIIOAb3yeMbIX TEXHOAOTHM, KOHKYPEHTHYIO
MIO3HIUIO, TPMOPHUTETHbIE HAIIPABACHHS ACATEABHOCTH.
Kpome Toro, 6aHK AOAKEH 4eTKO OIIPEACAUTD, KaKHe
IIeAU B IIePCIIEKTUBE OYAYT KAIOUEBBIMHU: 3aXBaT OIIPeAe-
AEHHOI AOAH PBIHKA HAM TIOBBIIIEHHE PEHTa0eAbHOCTH,
yBeAHdeHHe peCyPCHOM 6a3bl HAH IIOUCK AOTIOAHUTEAD-
HBIX BO3MOXKHOCTE!N Pa3MeIleHUs CPEACTB.

BriBoapr: IIpoBepeHHOE HcCcAEAOBaHHE IIOKA3bIBa-
€T, YTO ypOBeHb Pa3BUTHS OAHKOBCKOH crcTeMbl Pecrry-
6AMKM Y30eKHCTaH OTCTAeT OT yPOBHS Pa3BUTHS APYTHX
crpaH. B cuay aToro kommepueckue 6aHKU CTpaHBI OTHO-
CATCS K UHCAY MEAKUX M CP@AHHX 6aHKOB, TO9TOMY OHU
IIPEAOCTABASIOT CBOUM KAMEHTaM OAHOTHITHBIE BUABI
YCAYT, 4TO IIPMBOAUT K ITOBBIIIEHHMIO KOHKYPEHIIUU Ha
PbIHKe 6AHKOBCKHX YCAYT. ABTOPOM IPEAAOKEHA CHUCTe-
Ma CTpaTerum.

Cnmcox AuTepaTyphbI:

1. 3usayasaes H., 3usiayanaen Y., Kabapauna IO. HarmonaspHble 6aHKH B yCAOBHSIX TPAaHCPOPMAIIUHE MUPOBO

6anKoBcKoil cucreMst./ /JKypHaa «Mup nepemen». — 2009. — C. 32-47.

2. KoaecosIT. @. KoHKypeHTOCIIOCOOHOCTD M KOHKYPEHTHBbIE IPEHMYI}eCTBA POCCUICKUX GAaHKOB Ha COBpeMeH-

HOM 9Tare pasuTHs./ / IKOHOMHUKA U MEHEAKMEHT HHHOBAIIMOHHBIX TeXHOAOTHIL. — 2012. — N2 S./ /[ DaexTpon-
Hb1i1 pecypc]. — Pexxum pocryma: http://ekonomika.snauka.ru/2012/05

13



Section 3. Marketing

Hoda Natasha,

MsC, PhD Candidate, Agriculture University of Tirana,
Faculty of Economy and Agro-business, Tirana, Albania
E-mail: natashahoda@yahoo.com

Hoda Hysen,

Doc. Dr., "Aleksandér Moisiu” University,
Faculty of Business, Durrés, Albania
E-mail: hhodaj@yahoo.com

Forcim Kola,

Dr., "Aleksandér Moisiu” University,
Faculty of Business, Durrés, Albania
E-mail: forcimkola@gmail.com

Microfinance market and social media marketing

Abstract: Electronic marketing and especially the rise of social media marketing, has made Microfinance Insti-
tutions (MFIs)to have the opportunity to talk to thousands of customers, send out messages, get fast feedback, and
experiment with offers at relatively low costs. Social media is perceived by consumers as a more trustworthy source
of information regarding products and services than business-sponsored communications transmitted via the tradi-

tional elements of the promotion mix.

Social media channels help MFIs to communicate and organize themselves together, and allow them to reach out
and relay their messages to a larger group of people in order to create awareness and promote brand.

The aim of this paper is to investigate at what extent social media platforms are being used by microfinance insti-
tution as a communication tool with their clients and to identify how organization engaged in social media efforts
are expanding their opportunity in reaching their target market. This study also tries to measure the effectiveness of
social media marketing in the development of microfinance sector in Albania.

The methodology used includes a structured questionnaire developed to collect the required primary data from
MFIs operating in Albania, which were distributed and filled out. The data were analyzed and presented in the re-

spective results and findings.

Keywords: Microfinance market, social media marketing, customer attractiveness.

1. Introduction

Web technologies have transformed the way people
live and work by making it easier to connect and engage
online. They have also enabled major changes in custom-
er behavior which in turn have revolutionized industries
that have successfully incorporated these technologies in
their business model.

The evolution of communication technology in re-
cent years has facilitated business’s ability to network
with its existing and potential customers. What once
required face-to-face conversations and the physical ex-
change of contact information can now be done in an
entirely virtual environment with just a click of a button.

In the new era of advances in communication tech-
nology, it is no wonder, then, that the micro financial
services industry is beginning to use various forms of
Computer Mediated Communication (CMC) to en-
hance customer service and improve current products
and services. The most popular form of CMC are social
networking websites such as Twitter, Facebook, MySpace,

and LinkedIn, which are used primarily to maintain or
build connections among users.

Whether educating customers on new services,
boosting customer confidence, increasing sales outreach
or personally connecting with their customers to meet
their lending needs — social networking is a vital com-
munication tool that MFIs can utilize in many of their
customer business interactions [22].

This paper is organized as follows. First, is offered
an overview of social networking and its characteristics
related to microfinance institutions and then is present-
ed the methodology and the research conducted for the
purpose of the study. Major findings and result are also
explained and interpreted. In the end we provide a set of
conclusion and recommendation.

2. Social Media Marketing and MFIs

Microfinance Institutions (MFIs) provide loans to
small and medium enterprises who often can’t meet
the strict credit terms of formal banking. Either these
entrepreneurs don’t have the capital or the cash to pay
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back the loan. Or as the large banks argue, their credit
needs are too small.

With banks out of the picture, micro lending agen-
cies step into the role usually held by the imperfect
combination of relatives and often predatory money
lenders. Microfinance programs extend small loans to
poor people for their varied needs such as consumption,
shelter, income generation and self-employment. In recent
years, microfinance has gained growing recognition as an
effective tool in improving the quality of life and living
standards of poor people.

As the internet age hit, micro lenders began look-
ing for ways to promote their activity. The rise of social
networking has enabled most of MFIs to easily interact
with customer, to get fast feedback and most importantly
to explore their lending needs.

The symbiotic relationship between MFIs and social
media works two ways. First, it helps MFIs to commu-
nicate and organize themselves together. It makes shar-
ing of information within the industry and easier. Also it
keeps MFIs updated with what other institutions are
doing. Second, it allows MFIs to reach out and relay its
message to a larger group of people in order to create
awareness and promote brand.

Before exploring how the social network can im-
pact a MFI activity, it would be appropriate to briefly
define and understand social media marketing. Social
media is also referred to as consumer-generated media.
This form of media describes “a variety of new sources
of online information that are created, initiated, circu-
lated and used by consumers intent on educating each
other about products, brands, services, personalities,
and issues”.

Social media encompasses a wide range of online,
word-of-mouth forums including blogs, company spon-
sored discussion boards and chat rooms, consumer-to-
consumer e-mail, consumer product or service ratings
websites and forums, internet discussion boards and
forums, mob logs (sites containing digital audio, im-
ages, movies, or photographs), and social networking
websites, to name a few [18].

Social networks, the term commonly used as the
shorthand for social networking services, refers to a
wide variety of internet offerings that are quite differ-
ent from one another. At the most basic level, social net-
works share three features:

1) Persistent online profiles: User presence, typi-
cally visible via a profile or collection of content
and comments. Social networks enable users to
present themselves to the world.

2) Linking among profiles: Networks need the abil-
ity to link between users and make connections,
thus creating a networked ecosystem of nodes.
Social networks allow users to interact with each
other in a variety of ways, whether via email, in-
stant messaging (IM), chat, publicly posted mes-
sages, or voice and video interaction.

3) Interactive functionality: Social networks offer
functionality that enables interaction between
users, which also adds richness and informs the
community about the user [14].

Online social networking offers many of the same
benefits as traditional networking, while allowing micro
lenders to more easily network with the average consumer
as well as with their colleagues in the financial industry.

Used appropriately, online social networking offers
businesses the opportunity to develop meaningful, long-
lasting customer relationships. Here are the different
types of social media channels:

o Social-media sharing services: These media chan-
nels facilitate posting and commenting on videos, pho-
tos, and podcasts (audio):

a) Video sharing sites (YouTube);

b) Photo sharing sites (Flickr);

c) Music sharing sites ( Jamendo.com);

d) Content sharing combined with assistance
(Piczo.com).

o Blogs: Web sites designed to let you easily update
or change content and allow readers to post their own
opinions or reactions such as WordPress, TypePad, and
Blogger (formerly Blogspot).

» Social bookmarking services allowing users to rec-
ommend online news stories, music, videos. Similar to
private bookmarks for your favourite sites on your com-
puter, social bookmarks are publicly viewable lists of sites
that others have recommended.

a) Recommendation services such as Delicious;

b) Social shopping services such as Kaboodle or
ThisNext;

c) Other bookmarking services organized by
topic or application, such as book recommen-
dation sites.

« Social networking sites (MySpace, Facebook, Fa-
ceparty).

o Business/professional networking sites (Linke-
dIn, Plaxo).

« Collaborative websites (Wikipedia) [24].

The decision to embrace social media technology is
arisk-based decision, not a technology-based decision. It
must be made based on a strong business case, supported
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at the appropriate level for each department or agency,
considering its mission space, threats, technical capabili-
ties and potential benefits.
3. Study purpose and methodology
This study explores MFI’s relationships with social
media websites and tries to investigate at what extent so-
cial media platforms are being used by microfinance in-
stitution as a communication tool with their clients and
to identify how organization engaged in social media ef-
forts are expanding their opportunity in reaching their
target market.
Some key research question includes:
1) Have microfinance institutions sensed a chang-
ing landscape due to social networking?
2) Whatare the perceived and measured benefits of
social media marketing?
3) Whichsocial media sites MFIs are concentrating
their efforts on?
4) Will social networking impact a MFIs overall
expansion?
Methodology
In order to investigate our research questions, MFIs
managers were interviewed on the basis of a questionnaire.

No experience, but

plan to use social
media
6%

Been doing this for a
few years
28%

The aims were to: highlight the way in which managers
perceive the phenomenon; recognize the activities devel-
oped by each MFIs and investigate the relation between
social media activities and Microfinance Institutions.

A total of 150 questionnaires were distributed and
filled out from MFIs operating in Albania. The survey
was defined with the aim to involve the highest possible
number of relevant social media marketing topics and
give the issue a more wholesome perspective.

4. Data analyses and study findings

The use of social websites has become a part of many
consumers’ everyday lives. Social media is no longer a
channel through which people simply chat, post videos
or share photos.

Itis a powerful marketing channel through which busi-
nesses and brands can connect with consumers on a rela-
tional level and help build a community of relationships.

When asked to rate their experience using social
media marketing for their businesses, a significant 63 %
of MFIs managers have either just started or have been
using social media for only a few month. But many still
say social media is an experiment conducted by a few in-
dividuals in marketing or communications (Chart 1).

No experience, and
do not plan to use
social media
3%

Just getting started
27%

Been doing this for a
few months
36%

Chart 1. Experience with social media marketing [32]

Some said they perceive dangers in exposure and lack
of control of the conversation on the Web. Only a small
percent of the respondents said they do not use social
media and have no plans to do so.

Among all MFIs, social networking sites that were the
most popular form of social media were Twitter (87 %),
LinkedIn (79 %), Blogs (71 %) and Facebook (78 %), as
shown in Chart 2.

These were the top four social media tools used
by marketers, with Twitter leading the pack. As it is

showed in the following chart all the other social media
tools paled in comparison to these top four.

Some microfinance institutions have expressed con-
cern about connecting with customers via social net-
works because customers will have an avenue to com-
municate their own reviews or opinions alongside the
social community. In reality, it is not true that a lack of
engagement will protect or insulate the microfinance in-
stitution’s brand — customers will talk online regardless
of if the brand has an official presence.
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Commonly social media tools used by microfinance companies

FriendFeed

Digg, Reditt, Mixx, or similar sites
StumbleUpon

Forums

Social bookmaking sites

You tube or other video
Facebook

Linkedin

Blogs

Twitter

87%

0% 10% 20% 30%

40% 50% 60% 70% 80% 90% 100%

Chart 2. Current usage of social media channels [32]

Among institution currently using social media,
in the survey half said the main benefit of their activ-
ity was increasing awareness of the organization and its
products and services among target customers.

Twenty-seven percent said social media usage lead
to more favorable perceptions of the organization, prod-
ucts, or services. Another 36 % see an increase in traffic
to their website as a prime benefit, but only 25 % report
collecting and tracking customer reviews on their web-
site or other websites, as shown in Chart 3.

The majority of MFIs said social media did give them
some ability to monitor what was being said, only 5 %
said that the ability to measure the frequency of discus-
sion about the organization was a current benefit and
only 15 % said they were able to identify positive and
negative comments.

In short, many organizations’ activities seem more fo-
cused on “making noise” about their company and prod-
ucts, and less on understanding and participating in the
conversations already going on about them on the Web.

Primary benefits of microfinance companies using social media

Early warning of potential product or service issues

Ability to measure the frequency of discussion about our organization
Have not derived any benefits at this point

Identification of new product or service opportunities

Increase in new business

Identification of positive/negative comments

Improved insights about our target market

Better understanding of customer perceptions of our brand
Development of targeted marketing activities

Ability to monitor what is being said about our organization

More favorable perceptions of our organization, products, or services
Increased traffic to website

Increased awareness of our organization, products, or services among...

0%

5%
8%
9%
10%
11%
17%
18%
19%
23%
25%
27%
36%
53%
10% 20% 30% 40% 50% 60%

Chart 3. The benefits of social media marketing [32]

17



Section 3. Marketing

Some questions that naturally emerge from the
above chart might include, “Is there a way to improve
the likelihood of achieving these benefits by investing more
time in social media?” and “Are those marketers who've
been doing social media marketing for years gaining even
better results?”.

The only financial cost of social media marketing is
the time it takes to gain success. However, a significant
percent of participants strongly agreed that overall mar-
keting costs dropped when social media marketing
was implemented.

Without monitoring conversations on the Web, you
won’t know who’s talking about your brand and your
products or services, and what the positive and negative
sentiments are about them. You won’'t know how influ-
ential a particular praising or criticizing customer is. In
short, you're missing a lot of marketing opportunity.

MFIs were asked to rate on a scale of 1 to 10, how
effectively do they feel their organization is current-
ly using social media, where 1 = not at all effectively
and 10 = extremely effectively.

In the survey, there was a small group of MFIs —
just 15% — who described themselves as effective

users, as shown in Chart 4. This group comprised a
kind of “best practices” segment. They were much
more likely to be fully-leveraging the benefits of social
media by using multiple social media channels to reach
customers, learn about customers, research new prod-
ucts, and establish user groups among customers. This
group was also far more likely than others to integrate
their social media monitoring solution with their other
marketing solutions.

Effective users are far more likely to use more social
media channels — four or more — and much more
likely to be doing more multi-media sharing, and par-
ticipating in review sites, discussion forums, and blogs.
Sixty-three percent of the effective users said they have
developed and implemented a social media strategy.

For many microfinance companies, social media
use is still viewed as an experiment, where discrete proj-
ects are launched, usually by a few individuals in mar-
keting or communications. Some said they limit their
activities because they are in a “test” mode and lack re-
sources to do more. Others said the organizations are
wary because they perceive dangers in exposure and lack
of control of the conversation on the Web.

Effectiveness of Social Media Use by
Microfinance Companies

Chart 4. Effectiveness of social networking [32]

Within user organizations, the marketing department
plays a key role with social media efforts most likely to be
directed by the marketing department (78 %), followed
by the communications, PR, and Web teams (Chart S).
Just 10 % of social media users have a dedicated budget
for their social media activities, with marketing control-
ling that budget in almost half the companies.

About a quarter of the users outsource some social
media activities to public relations agencies or others.
Only a handful of organizations (8 %) have dedicated

stafts who work only on social media: the rest said that
social media is only “part of the job” for employees in
areas like marketing, PR, and communications. Overall,
a quarter (26 %) has up to one full-time equivalent work-
ing on social media.

This reflects just how experimental many organiza-
tions view social media and how they have been reluc-
tant to commit resources, perhaps because they are still
not certain of its goals, effectiveness, and impact on the
organization.
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Chart 5. Responsible structure in developing social networking [32]

From the best experience worldwide one of the first
micro lenders to have an impact over the internet is the
US-based Kiva, which began a few years after a couple
traveled to East Africa in 2004. Kiva claims to be the
world’s first “person-to-person micro-lending website’.

In Kiva’s website you can lend to someone across
the globe who needs a loan for their business. Each
loan has a picture of the entrepreneur, a description of
their business and how they plan to use the loan so you
know exactly how your money is being spent — and
you get updates letting you know how the entrepre-
neur is going.

What helps drives these sites isn’t just the loans;
it’s the methods used to make the funds available. So-
cial networks are important. Trust — more commonly
called social capital in this situation — is the strength
and number of interpersonal connections. Facebook,
Twitter, MySpace and the like are convenient ways to
map out these connections (within a connected group of
people), but hardly replace them.

Have Albanian’s microfinance institutions comprehend
and cope this new area of digital communities and what are
the main activities they are developing to support this fast
growing new medium?

Type of Social Media Usage

8%
None of the above 4%
3%
Other 5%
6%
Don’t know
7%
- ] 33%
Advertise on social networks 47%
349 ;
|
Collect and track customer reviews on your web site and/or other... A9% Using now
) 349 m Effective users
Have an online user group(s) for customers 53%
. N ) . . 31%
Research new product ideas via social networking/social media 559,
37%
Use social media to monitor trends among your customers 57%
59%
Provide ways for customers to interact with your company using... 79%
68%
Have a page/group(s) on a social networking site 87%
69%
Promote your brand, products, and/or services via social media 89%
0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

Chart 6. Types of social media activities [32]
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The chart below describes the main types of activities
that are taking place among MFIs in Albania.

From the above chart, it can be summarized:

« Effective users are far more likely to use more
social media channels — four or more — and
much more likely to be doing more multi-media
sharing, and participating in review sites, discus-
sion forums, and blogs.

« Sixty-three percent of the effective users said
they have developed and implemented a social
media strategy.

« Effective users are more likely to use social
media to monitor trends, research new prod-
uct ideas via social networks, have an online
user group for customers, and collect and track
customer reviews on their website.

« Effective users are more likely to know where
customers are talking about them on the Web
and prioritize their social media activities ac-
cordingly. Out of all the executives in the survey,
only one-quarter said they could target where
their most important customer segments dis-
cussed their brands and services. That number
rose to almost 70 % among effective users.

S. Conclusions

Use of social media marketing will clearly expand in
the next coming years. Two-thirds of the institutions in the
survey predicted their use of social media marketing would
grow significantly over the next few years, as the awareness
of the power of social media has grown in their companies.

Microfinance institutions must consider the risks
and rewards of using social marketing in their everyday
business operations, and ensure that these tools conform
to policies and legislation, while meeting the needs of
their customers.

Because customers are the driving force for suc-
cess in the financial services industry, the key to protect-
ing them is through employee education. It is imperative
that MFIs employees are appropriately trained before
and during the use of any type of social networking tool.

Understanding how this new form of communica-
tion impacts the organization in the long-term can help

amicro financial institution plan for and attain future suc-
cess, while focusing on keeping customer relationships
strong and information and financial assets secure as so-
cial networking becomes a more prominent business tool.

For microfinance institutions to maximize the op-
portunity that social media provide, we offers the follow-
ing recommendations:

a) Embrace the Opportunity: Microfinance institu-
tions should embrace the opportunity to form
and enhance digital relationships through so-
cial media.

b) Increase Awareness: MFIs should incorporate
social media messaging into existing marketing
efforts in other channels. This can be as simple
as incorporating Facebook or Twitter icons into
print or digital marketing communications.

¢) Differentiate Social Media from the Transaction-
Driven Website: The primary reasons for con-
necting with a brand are personal and relational.
Microfinance institutions must differentiate the
social media channel from the transactional
channel and offer customers community-build-
ing activities, such as access to fellow customer
recommendations, they cannot get from the tra-
ditional website.

d) Communicate a Clear Value Proposition: MFls
must clearly communicate and educate custom-
ers on the additional value of connecting through
social media. Emphasizing the unique benefits of
the channel such as the ability to interact with
other customers, receive special offers, and con-
tact customer service will help customers better
understand why they should connect.

Consumers have embraced social media because it is
engaging, fun and entertaining and they have demon-
strated they are willing to connect with brands through
the same channel in which they interact with friends,
family and coworkers.

Now it’s time for micro financial institutions to em-
brace social media. Leveraging social networks, MFIs
can foster deeper, more personal relationships, result-
ing in more profitable and loyal customers.
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Problem definition. With the development of sci-
entific-technological progress the goods and services de-
livered on the market — cars, planes, smartphones, com-
puters, software products, even refrigerators and washing
machines — become more complicated. The number
of the realized functions of many market products is es-
timated in hundreds and thousands. For example, the
number of functions of the software products (SP) for
automation of the operations in the back office of invest-
ment company allocated by E. E. Pyatina exceeded 300,
the number of software functions for document flow
automation — 500 (Evgeny Pakhomov), the number
of the software functions for automation of account-
ing in budgetary organizations — 900, to be exact, 985
(Svetlana Shirobokova). Also the number of modifica-
tions of products of the same intented use grows. For
example, the quantity of commercial software products
for automation of accounting, supervisory follow-up,
registration of personnel and some other products is es-
timated in thousands.

Itis obvious that resource intensity of design process-
es of such multifunctional commercial products is quite
high. Besides, in the course of design of software there
are difficulties related to the reasonable choice of tools

of design from a set of the competing software tools used
for development of software products.

One more problem is the choice of external appear-
ance, design of the projected product. After all different
people, potential buyers, often prefer different options
of the interface of the program and of the appearance of
products. So, judging by the Internet data, when purchas-
ing a car, women are interested in color and form of the
body, and men are interested in the technical characteris-
tics. Besides, for different products of the same intented
use the costs of service and maintenance can also dif-
ter significantly. For example, dispersion and coefhicient
of variation of maintenance costs for cars of one class, but
different manufacturers are really high: total maintenance
costs with usage of vehicle of 30 thousand km. for cars of
one class differ ranging from 9.8 to 34.6 thousand rubles.

Naturally therefore at the beginning of the design pro-
cess there appears a set of questions: How to choose the
option of appearance of the projected products that will be
optimum from the point of view of demand and sales vol-
ume? How is it possible to estimate quickly the costs of
labor and financial resources for the design of complicated,
tull-function commercial products? What functions need
to be provided in the projected software? On what market
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segment it is necessary to orientate the developed software?
We will try to give the answers to these questions below.

1. Evaluation of functional plenitude of the soft-
ware presented in the market

Preliminary remark. Though the objective of this
work are complicated information and software systems,
the described algorithm can be applied to evaluation of
functional plenitude of other operational characteristics
of any comlicated systems having tens, hundreds and
thousands of functions (properties, features, realized ser-
vices, etc.). For example, the computer program, which is
based on the offered algorithm, was successfully used not
only for the primary intended purpose, but also for the
formalized analysis of texts (text files).

Algorithm of evaluation. At the initial stage of design
process it is necessary to study functional plenitude of the
best-selling commercial software products of the same in-
tented use. It will allow the formation of structure of func-
tions of the projected software product reasonably. For the
evaluation of functional plenitude of commercial software
the usage of the described in [1; 2] approach appears to
be economically feasible. Besides, considering information
and software products, firstly, it is necessary to get the quan-
titative assessment of how (in what degree) the projected
program will be able to meet the requirements of potential
buyers to functional plenitude. Secondly, it is important to
reveal the best systems by the criterion of functional pleni-
tude. It is also desirable to define the list of functions real-
ized by all SP of the leading companies in the market.

It will be recalled that in modern software products
the number of the functions (functional operations),
which they carry out, can reach several hundred. It is ob-
vious that in these conditions it will hardly be possible to
compare software products on functional plenitude by
traditional methods (manually). Note that the offered
formalized approach proved to be applied usefull and
was repeatedly used in the comparative analysis of real
software products and exeptions. Here we will consider
one of its programmatically realized modifications.

Algorithm of comparison. Let us assume that
7= {Zi} (i=1,2, ...,n) isaset of the compared software
products (contender software); R{Rj} (=12, ...,m) s
a set compiling dictionary of the {Zi} functions realized
by the software products.

We will present the initial information as a table
which elements are defined as follows:

1, if j-function is realized by

Xij = i-software product.

0, if it isn't realized (is not carried out).

Let us distinguish the software products Zi u Zk
(i, k=1,2, ...,n) and introduce the following notation:
Pik"’ - the number of functions carried out
by Zi and ZKk, i. e.

Pik" = |Zi N ZK| - the size of set intersection of
Zi = {Xij} and Zk = {Xk_]},(] e m; X| Xij A XKj = 1);

Pik"”- the number of functions realized by the software

product Zi, but not realized by the software product Zk,
ie Pik!" = |Zi\Zk| - the size of set intersection
of Zi ={Xij} and Zk = {Xkj};

Pik™ - the number of functions realized by the
software product Zk, but not realized by the software
product Zi, i. e. Pik'® =|Zk\Zi| — the size of set intersec-
tion of Zk and Zi;

pik®™ = |Zi U Zk| — the size of union of the sets Zi
and Zk, i.e. Pik™ = [Pik™ + Pik"” + pik®|.

For the assessment of what part (share) of the func-
tions, which are carried out by the software product
Zi is realized also by the software product Zk, we can
use the value:

Hik = Pik®/(Pik") + Pik"), (0< Hik <1).

The interrelation between the software products Zi
and Zk is estimated on values of Pik(" and:

Gik = Pik"/Pik™,  (0<Gik<1),
where Gik is the Jaccard similarity coefhicient.

Choosing various threshold values of ¢ elements
of matrixes of P, G and H, it is possible to construct
logical matrixes of absorption (inclusion) P, G, u H
For example, elements of the HO matrix are obtained
as follows:

0 I, if Hik > ¢, and i # k;
ik _{0, if Hik < ori = k.

Graph drawn on logical matrixes P , G and H, gives
a pictorial view of interrelation between the compared
software products (on the carried-out functions).

Let us denote the line with the list of functions
that interest the user (have to be carried out by the soft-
ware contender) Ze.

Having added the line Xej (jem) into the table
{Xij} (ien, jem), will calculate matrixes P'% and
P, Then, having selected lines (software product Zj),
at which Pej 9=0 or:

Hej=Pej")/(Pej") + Pej” ) =1, (e %, jen),
we will obtain the list of software products which meet

completely the user’s requirements to functional pleni-
tude of software (or any other complicated system).
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Possible sequence of steps of realization of algorithm:

1) in the reference guide of the functions which are
carried out by the compared software products those
functions (functional operations) that have to be carried
out by the conditional (really not existing) software are
marked out, and the new line Ze is formed. With this line
the initial table {Xij}, i.e. in the table Zi={Xij} there s
aline Ze (i e(n+1), je m?

The matrixes Pij"”,Pij"” Pij’

2) in the matrixes Pij or Hij(i,j € n+1) lines Pejand
Hej(j en+1) are selected;

3) from n of the Zi elements, each of which corre-
sponds to one of the considered software products, only
those are selected where Pej!”=0 or Hej=1 (jen), i.e.
those software products that include the list of functions
realized by conditional software product of Ze as a subset.

U,Hij (i,j en+ l)are setup;

The user chooses one or several functions which in-
terested him from the total set of functions, and these
functions supplement the line Ze; then process repeats,
beginning step 2;

4) on matrix P1% = Pjj('”) consecutively for Pej1” =1,
Pej(%) = 2 etc. the table B is set up; in this table the func-
tions provided in Ze, but which aren’t realized by a Zj
package are listed; and on matrixes P, H u G_ for the
chosen threshold values (&) itis possible to allocate and
present tables of a subset of the general (or often real-
ized) functions, as well as to estimate interrelation degree
between the analyzed software product on the carried-
out functions, etc.

Example of realization of algorithm. We will as-
sume that table 1 contains the data on the functions (Rj)
that are carried out by program systems (Zi).

Table 1. — Results of an evaluation of functional plentitude of program systems Zi

Name of the Name (code) of the carried-out function
software :
pro duct Rl R2 R3 R4 RS R6 R7 RS R9 RIO Rll R12 R13 R14 RIS ; RJ
Z, 1 1 0 1 1 1 0 0 0 1 0 0 0 1 1 8
Z, o|lo | 1|01 1 1 1 1 |0 |1 1 1 |01 10
Z, 1 1 0 1 1 1 0 0 0 1 0 0 0 0 0 6
Z, 0 1 0 0 1 1 0 0 0 1 0 0 0 0 0 4
Z 0 1 0 0 0 0 0 0 0 0 0 0 0 1 0 2
Z6 0 0 1 1 1 1 1 1 1 0 1 1 1 1 1 12
2R 20423 |s|s|2|2]2|3|2]2|2]3]3
i€6

As it is easy to verify that even in such elementary

case (n=6, m=15) itis taking considerable time to carry

out comparison of software by criterion of functional
plentitude. But then the situations when n, m > 100 are
quite usual. Therefore we will carry out the analysis, fol-
lowing the algorithm offered earlier.

07000 7 1 0.38 0.75 0.5 0.25 0.63

50422 2 031 02 02 0 1

(o1) 28001 9 1 038 1 0.330.17 05

PY = ; H= ;

4 820110 1 05 1 1 0.25 0.5

610520 11 1 0 05 05 1 0.5

30321 0 0.4 0.8 0.25 0.17 0.08 1
001110 001100 000O0O0O
00000 O 000O000O0 000O0O01
(01)000110 100100 1 0000O00O0
PO = ;G(): ;HOZ .
000O0T1O0 101 000 101000
00O0O0O0O 00O0O0O00O 1 0000O00O0
01001 O 010000 000O0O0OO

At first for table 1 we will calculate matrixes PV, G
and H, and then we will constructlogical absorption ma-
trixes Po(m), G, u H, having chosen the following thresh-
old values of elements:

g, = I(Pik(m) < sp), g, =05 (Gik>¢,)

and ¢, =1(ik en).
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Now, having the constructed matrixes, it is easy to
estimate quantitatively the interrelations on the realized
functions between software of the leading sellers and at
the same time to find new opportunities for strengthen-
ing in the future of competitive market positions of the
projected products.

We will assume that designers of software were in-
terested in what market software of the leading firms
the R, R, R and R  functions are realized. Having ad-
dressed to the constructed matrixes, we will find out that
the functions interesting the user are realized by three
software products: Z,, Z,, Z, — see the fourth column of
the matrix P (P, ) or the fourth line of the matrix H (H,)
(coincides with Z,). Continuing work according to the
described algorithm, it is easy to answer all main ques-
tions arising at a quantitative comparative assessment
of information and software products by criterion of
functional plentitude.

Conclusion

In the course of design process of multifunctional
products the offered algorithm allows with the smallest
expenses of resources and time to carry out:

 systematization of data on functional plentitude

of software products of the leading sellers;

. formation of the full list of the functions realized

by the software presented in the market;

21 23

+ quantitative assessment of the degree of compli-
ance of software products to requirements of the
user to functional plentitude;

« allocation of group of the software products,
having identical functional plentitude, for
comparison of their prices and characteristics of
consumer appeal.

2. Segmentation of the market by criterion of func-

tional plentitude of the projected software product

On the basis of the conducted analysis of FP of com-

mercial software products it is possible to carry out seg-
mentation of the market taking into account the revealed
preferences of potential buyers to various options of struc-
ture of functions of the projected software. Definitely, if
results of the perquisition of potential buyers carried out
by the technique [4; 5] (with step-by-step specification
of rangings of the analyzed functions) are of the form pre-
sented in fig. 1, it is obvious that different groups of future
buyers that range the functions offered to them differently,
will buy more actively software with presence of these cho-
sen by them functions i. e. taking into account their pref-
erences. Now, having estimated the share of each of four
market segments, it is possible to make adjustments to the
developed project quickly and efficiently, having provided,
for example, one or several modifications of the projected
software product for concrete segments of the market.

=0

Fig 1. Options of segments of the market
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Conclusion: In the course of design process of multi-
functional products the offered algorithm [4; 5] allows with
the smallest expenses of resources and time to estimate the
share of the potential buyers interested in a concrete set of
functions of the projected products (in a particular option
of ranging of structure of functions or groups of functions).

3. Evaluation of demand for the projected soft-
ware products in different segments of the market

For the evaluation of the potential demand for the
projected software products in different segments of the
market it is expedient to use the procedure of step-by-
step specification of values of demand with an assess-
ment of characteristics of distribution. It is known that
the efliciency of activity of subjects of market economy
substantially depends on how precisely the demand for the
offered products and services is predicted. At the same
time at design of multifunctional products, as a rule,
it isn’t possible to provide reliability of forecasts of val-
ues of demand on the basis of the retrospective analysis.
Much more often the expert methods are used for this
purpose. Thus in the course of evaluation it is desirable
to stimulate as much as possible the active intellectual
activity of participants of the expert group, to exclude in-
fluence of personal qualities of participants on results
of evaluation, to generalize correctly the judgments of
all members of expert group. Below the original algo-
rithm [6] focused on step-by-step specification of values
of demand with a simultaneous assessment of character-
istics of distribution is considered.

Features of algorithm. Specific character of the
considered algorithm consists, firstly, in use of multistep
procedure, on each step of which for obtaining numeri-
cal values of demand simulation modelling is carried
out, and, secondly, in integration of the method of Delfi
(itis developed by O. Helmer, N. Dalkey, T.]. Gordon for
forecasting of the future), with the evaluation directed on
receiving the generalized opinion of the group of experts
on the possible range of values of the required indicator. Such
association provides a number of advantages, in particular,
provides to the experts participating in examination the
opportunity to consider objections and proposals of other
members of expert group in the atmosphere that is free
from the influence of personal qualities of participants. At
the same time there is an opportunity to use the so-called
“informed intuitive judgment” of the expert by creation of
such conditions when the expert can actively interact
with other experts in this area or in the areas concerning
other aspects of the studied problem. Selecting experts
for participation in examination, besides objective char-
acteristics (position, work experience, education, etc.)

it is desirable to consider their assessment of own com-
petence (most often on a 10 point scale). Thus direct
communication of experts with each other is replaced with
sequence of steps, on each of which the full cycle of ex-
amination including informing the specialists on results
of the previous step is carried out.

We will assume now that the described integration
with the method of Delfi is realized. But the question is
how to define that the collective opinion was stabilized
and it is time to stop further surveys? With what probability,
for example, a certain value of a required indicator won't be
exceeded? With what probability the value of an indicator
will be within the preplaaned confidence limits? The list of
similar questions can be continued.

The only reasonable procedure for finding the an-
swers to these questions, apparently, is the sequence of
steps offered in [6].

Conclusion: In the course of design process of multi-
functional products the offered algorithm allows with the
smallest expenses of resources and time to carry out:

1) Simulation modelling for receiving valuations of
statistical characteristics (statistical expectation,
dispersion, coefficient of variation, excess, asymme-
try) and distribution (in the form of tables and
histograms) values of demand.

2) The automated synthesis of simulation models [ 7]
in the course of realization of the offered algorithm
tor the multiple decreasing in labor costs on re-
ceiving valuations of predicted values of demand.

3) Definition of number of the step after which it is
expedient to finish examination and assessment of
confidence limits for a particular value of demand
and probability of that its size will appear more
or less certain number.

4. Comparative analysis and choice of option
of appearance (design) of the interface of software
products

For the economics of enterprise the problem of a com-
parative assessment and a choice of option of design of the
object — option of the interface of the software product,
option of appearance of a body of the car, etc. — is par-
ticulary actual. It is true that the right choice of the design
of an object can have decisive positive impact on the main
economic indicators characterizing activity of the enter-
prise: on the profit size, on competitive market positions, on
the level of financial stability, etc. As an example confirming
this thesis it is possible to provide the results of one of
researches presented on the Internet in the field of auto-
motive industry. It was found out that when choosing the
car the female customers pay attention mainly to the form
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and the color of the body (unlike male customers who are
more interested in technical characteristics). It is easy to
guess that the choice of an option of design of body of the
car can mean either milliard profits, or milliard losses for the
automobile company (after all the number of the women
buying cars grows almost exponential). It is obvious that
as it concerns the personal comparative judgement of ap-
pearance of the object and thus it is impossible to receive
an assessment of options of design by results of natural,
physical experiments and tool researches, it is possible to
compare the options of design of the object only when using
expert evaluation. Expert evaluation of characteristics of
objects is a component of many procedures of preparing
decisions. In [8] the correct procedures, focused on step-
by-step use of Kemeni’s distance and median line and non-
parametric methods of statistics when comparing options of
appearance of designer object, are offered.

Conclusions: In the course of design process of mul-
tifunctional products the offered algorithm allows with
the smallest expenses of resources and time:

1) To carry out the correct comparative assess-
ment of options of design of object — options
of the interface of the software product, options
of appearance of a body of the car, etc.

2) To allocate the interconnected subsets of opin-
ions of experts and to carry out the analysis of
the reasons of such interrelation.

5. Choice oftools of design and testing of software

Today in the world there is a set of free and commer-
cial tools facilitating the design and testing of software.

The question is which of the program tools it is ex-
pedient to choose in each case and what way to carry out
this choice, on the one hand, to minimize costs of design
process, and on the other hand, to receive a program ap-
plication, optimum by criteria of consumer appeal.

After all depending on the chosen tools the input re-
quirements (labor, financial, time resources) on realiza-
tion of the design process can differ significantly: spends
of time and financial resources for acquisition (purchase)
and development of software will be different; these re-
sources are used for the evaluation of functionality of the
sowtware, i. e. definition of what functions of the project-
ed application can be realized by the considered design
tool, with what labor costs and with what quality. The list
of such questions can be continued.

In [9; 10] we offer a universal technique of the statis-
tical analysis of the input requirements for performance
of business processes in various subject domains, includ-
ing the assessment of labor input to design processes of the
program applications created by means of various tools.

In [11] the procedure of the statistical analysis of the de-
sign process of aweb application for assessment of quality
of living of the population of administrative-territorial
formations — territorial subjects of the Russian Federa-
tion, is considered.

For minimization of expenses of resources and time
the similar approach to the choice of tools can be also
used when testing (tests) of the created multifunctional
products.

Conclusion: In the course of design process of multi-
functional products the offered algorithm allows with the
smallest expenses of resources and time:

1) To receive statistical characteristics and costs allo-
cation of resources for performance of the design process-
es of software products at any distribution of resource in-
tensity of separate operations of process; makes it possible
to estimate probability of expenses of time and various
resources entering the set range of values.

2) To estimate reserves of decrease in resource in-
tensity of the design processes in terms of coefficient
of variation and terms of the dextrality of distribution;
or as a reference point to take a median of empirical al-
location of costs of resources.

3) To use representation of any design process in
the form of set (sum) of operations, casual on time and
expenses of resources (labor, financial, power, material);
visualization of the process and the automated synthesis
of simulation models; obtaining statistical characteristics
(statistical expectation, dispersion, coefficient of variation,
excess, asymmetry) and descriptions of costs allocation of
resources on each operation and process in general (in the
form of tables and histograms); estimation of probability
of performance of process with the set volume of resources.

4) Having received as a result of modeling the de-
scription of costs allocation of resources for each option of
the organization of design process of products:

* todefine resource intensity of each operation of the
process, to reveal the most resource-intensive
operations;

> to carry out the comparative quantitative analysis
of expenses of resources at various options of the
organization of the design processes of web ap-
plications;

* to choose the optimum option of the design
process of products economically justified (for ex-
ample, by criterion of the minimum of expenses
of any resource or by criterion of the minimum
total cost of ownership of the process);

*  toestimate the expediency of introduction of new
technologies of design of products, etc.
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6. Development of the user’s manual for the pro-
jected software products

At the final stage of design of software product the
development of user’s manual (instruction)is carried out.
In the course of formation of the manual it is necessary to
define, for example, the extent to which the instruction
for the user is well made? How in each particular case to
estimate the amount of expenses of time for studying of
the user’s manual? How to define probability of practi-
cal understanding of particular material for the set time?

To answer these questions it is expedient to be guid-
ed by work [12] in which the technique is described
that allows to receive valuations of expenses of time for
understanding of any training material under various con-
ditions of formation of initial information, to estimate
statistical characteristics of expenses of time (statis-
tical expectation, dispersion, coefficient of variation, excess,
asymmetry) and distribution (in the form of tables and
histograms) by means of simulation modelling (when
forming initial information: in the course of questioning of
trainees, according to natural experiments and by results
of expert surveys). On the basis of results of simulation
modelling it is possible to estimate confidence limits for a
particular value of expenses of time for studying of the
user’s manual.

Conclusion: In the course of design process of mul-
tifunctional products the offered algorithm allows with
the smallest expenses of resources and time to carry out:

1) Processing of opinions of trainees and:

*  toassess probability of understanding of the user’s

manual (instruction) in particular time;

* tocompare, using the methods of nonparametric

statistics, the labor costs on development of dif-
ferent versions of the user’s manual.

2) The experimental evaluation of characteristics of
distribution of time for understanding the user’s manual
(instruction) and evaluation of the share of those who has
the required knowledge, abilities, skills, competences.

3) The expert evaluation of expenses of time for
understanding the user’s manual (instruction), being
guided by the objective, intuitively acceptable quantita-
tive criterion — the emergence of stability in answers of
experts fixed in the analysis of dynamics of coeflicient
of variation.

Conclusion

1. The author’s approach to the formation of the
composition of operations and optimization of re-
source intensity of the design of multifunctional prod-
ucts — software — is considered.

2. Itis offered to use the original algorithms allowing
with the minimum expenses of resources and time in the
course of design of multifunctional products to carry out:

*  comparative evaluation of functional plenitude of

the products of the same intented use introduced
to the market;

*  segmentation of the market taking into account

structure of functions of the projected products,

* forecasting of demand for the projected prod-

ucts in various segments of the market;

*  comparison of options of appearance (design) of

the projected products;

* the optimum choice of tools of design and testing

of products;

*  minimization of expenses of time for understand-

ing the user’s manual (instruction).

3. The formed set of operations and algorithms can
be used in the design of multifunctional products in vari-
ous subject areas.
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Today among the international tasks in the field of
education much attention is paid to development of the
high school in the conditions of globalization processes.
And one of the major tasks to be solved from this per-
spective is the combination of international and national
aspects in development of the university community.
Statement of such problem it is not a mere coincidence.
Since the Middle Ages universities were considered as
the social and cultural phenomenon which purpose was
the spread of knowledge out of borders of the territory.
At the same time the majority of the higher education-
al institutions formed in 19 and 20 centuries carried out
functions of formation of professional groups and local
elite, and also development of science and equipment in
the national environment.

New process of internationalization of the higher
education begins with the second half of the twenti-
eth century [3]. Higher education institutions are in-
volved in the powerful movement of educational expan-
sion and democratization of educational opportunities.
Distribution of the higher education is considered as
a guarantee of competitiveness of the state in new
global economy.

Alongside with that, notwithstanding the fact that
students in alot of countries actively participate in move-
ment for independance, development, modernization
and democracy in their country, the majority of higher
education institutions still are on governmental grant
that causes their political dependence. Educational insti-
tutions work within the state policy and the existing sys-
tem of the higher education, methods and order of their

regulation are adapted for national economy and culture
of particular countries.

There is no international system of higher edu-
cation in the world, even though a certain model —
American, British or French — can be is used by other
countries for creation of their own educational system.
However today there are processes taking place, which
have direct influence on education internationalization,
such as globalization, decentralization and new tech-
niques of international help.

Globalization in education reveals both positive,
and negative tendencies [4]. On the one hand, it leads
to growth of attention to quality where the last is under-
stood as receiving good results at the international veri-
fications. On the other hand, the state resources for edu-
cation decrease, the inequality increases. Pressure upon
education as a product, which has to be open for the
external and market competition, amplifies. Increase in
number of international and private educational institu-
tions is the manifestation of this tendency.

Globalization brought to life activization and new
types of international help that promotes on the one
hand support and a development of education in the
conditions of the decreasing or slowly growing resources,
and on the other hand — puts many countries into de-
pendence on technical assistance, subjects the countries
to dictation of the donor organizations. Data of the ten-
dency with all evidence can be observed in the system
of higher education in Kyrgyzstan.

With development of the processes of globalization
and internationalization of economy and business the
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higher education of the Kyrgyz Republic has faced a new
task — training of the professional personnel, capable to
work effectively in the fast-changing conditions of the
global market. Moreover, higher educational institutions
are now becoming market structures and behaving as
units of the market.

For example, for the Kyrgyz National Universi-
ty (KNU), internationalization is connected with the
solution of problems of increase of the competitiveness
through updating of curricula and programs; with the
growth of financial receipts through attraction of the
donor help and foreign students on paid training; with
the training of students in foreign partner higher educa-
tion institutions; with the restructuring of the resources
for their effective use; with the improvement of quality
of education and researches through participation of stu-
dents and teachers in the international process of knowl-
edge exchange, etc.

Development of the international interuniversity co-
operation allows us to organize joint research projects,
exchange programs for students and teachers, special
programs for foreign students.

And KNU is not an exception. The majority of high-
er education institutions of Kyrgyzstan are involved in
the international activity, but this, as a rule, is the sim-
plest level of internationalization, in the form of mobility
of students and teachers.

Athigher level internationalization of the higher edu-
cation can be considered as a process of systematic in-
tegration of the international component into training,
researches and public work of higher educational insti-
tutions. In this sense not many higher education institu-
tions of our country (even taking into account large insti-
tutions) can be considered as in true sense international.
Moreover, in separate higher education institutions, as
well as in separate high school structures, the negative
tendency of self-isolation, presented in the beautiful
packing of national originality and national educational
traditions, was outlined.

Now it is time of historical development of system
of the higher education of our country when nation-
al isolation of higher education institutions more and
more interferes with the consequences and prospects
of internationalization and globalization. We can ob-
serve this conflict in various questions and problems:
recognition of university diplomas, specializations
and grades, development of the international forms
of assessment of quality, issues of the international ac-
creditation. To offer real steps on overcoming of this
conflict, it is necessary to designate the main forms

and characteristics, problems and prospects of inter-
nationalization of the higher education. That is exactly
what we are trying to do in KNU.

The most known form of internationalization of
the higher education is the mobility of students — in-
crease in number of students, who study abroad. Of
course sending of students on training to other coun-
tries is not a new phenomenon, and it is used in Kyrgyz-
stan for a long while. Let us recall, how many citizens of
Kyrgyzstan got education in the republics of the former
Union and now study in Russia, Ukraine, Belarus, Ka-
zakhstan, Uzbekistan and other CIS countries.

Now, for example, KNU is trying to expand the op-
portunities in training of foreign students. We learn to-
day not many foreign students, about 300 people from
Turkey, China, Korea and other countries of the Central
Asian region. So do many higher education institutions
of Kyrgyzstan. On this wave in Kyrgyzstan there ap-
peared a phenomenon of higher education institutions of
double subordination. And it is not a mere coincidence
that the biggest of such higher education institutions is
the Kyrgyz-Russian (Slavonic) University. Our educa-
tional relations with Russia are as well a tribute to the
general historical destiny.

Mobility of students of Kyrgyzstan, and students
of the National University in particular, is stimulated
with various state programs. We concluded bilateral and
multilateral agreements with a lot of countries in this
area. More than 15 years there is a program of exchange
of students and teachers between the Kyrgyz National
University and the Pierre Mendés-France University
(Grenoble, France).

The international educational programs stimulate
the exchange process. Most known to us programs are
European. First there was “Erasmus Mundus” [1] (it
started in 1987 with the purpose to promote creation
of a common market in Europe), and then (since 1995)
“Socrates”. The Erasmus Mundus program and schemes

» «

of mobility associated with it, such as “Comet”, “Ling-
va”, etc. set as the purpose creation of the European
model of higher education. Thanks to these programs
the student’s exchange is considered as a powerful tool
of development of the all-European market of experts
and skilled workers.

For more than five years the higher education in-
stitutions of Kyrgyzstan have had the opportunity to
participate in Erasmus Mundus programs and more
than 200 students from higher education institutions
of Kyrgyzstan had opportunity to get an education at
the leading European universities.
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Besides more or less organized schemes of student
mobility, there is also a spontaneous movement of stu-
dents out of programs.

This spontaneous mobility is the result of a number
of factors: distinctions in access to education, quantita-
tive restrictions in admission to certain specialties, dif-
ficulties with employment force young people to look for
possibilities of education abroad. For example, economic
and cultural reasons attract students to educational pro-
grams in Great Britain, France, the USA. Domination of
English as basic language in modern science and as the
most often learned foreign language, caused the fact that
along with the USA and Great Britain the list of countries
accepting the greatest number of foreign students includ-
ed also Canada and Australia. These countries become
more and more attractive for getting education for stu-
dents in Kyrgyzstan.

The international mobility of students is not only
the intercontinental, but also regional phenomenon. The
process of integration of regional economies stimulates
mobility of students, and in this regard such internation-
al agreements as NAFTA, ASEAN or APEC played a big
role. Agreements within the CIS are of great importance
for the Central Asian region and our country.

The fact that the flows of foreign students began to
be perceived by the majority of host countries from the
point of view of economic benefit is indicative, as in
many cases foreign students pay for the complete course
of their training. In many educational institutions accept-
ing foreign students, especially in the English-speaking
countries, the income gained due to full payment of
training by foreign students is essential addition to an-
nually reduced high school budgets. Without such addi-
tional income many higher education institutions simply
could not exist.

I'will make no secret that we at the KN'U consider ex-
port of educational services as the favorable income item
as well. For us the example of Australia was very indica-
tive in this regard. There the policy of active marketing
of high school programs and direct search and admission
of foreign students was productive, at least, from the eco-
nomic point of view.

Thus, the reason of growth of the number of stu-
dents who are trained abroad is more market process-
es, but not state policy or issues of international assis-
tance. The international market of educational services
turns into promptly developing economy sector, which
central elements are the international marketing of edu-
cational institutions and a purposeful admission of for-
eign students.

Not less significant characteristic of interna-
tionalization of the higher education is mobility of
teaching staff. A lot of people consider it to be the sec-
ond most important form of internationalization of the
higher education. However, it isn’t so investigated, as the
sphere of mobility of students. Traditionally internation-
al mobility of the academic teaching staff is connected
with researches and scientific work. In the last decades
the factor of visiting professorate spread (when universi-
ties invite prominent scientists for teaching of a course).
In anumber of regions and in certain fields of education,
such as management and business administration, exist
special schemes of regional and international training for
young researchers and experts.

As well as in case of mobility of students, there are
strong geographical distinctions in streams here. On the
one hand there are countries with the high level of sci-
entific immigration in this process as a result of purpose-
tul attraction of the scientific staff for expansion of the
higher education system (for example as it was in Hong
Kong), and on the other hand — the countries with the
low level of internationalization of the academic teaching
staff. Such countries are generally the countries with the
high level of national uniformity using only the native
language in training, for which it is difficult to find the
experts with the knowledge of foreign languages.

Until recently Kyrgyzstan was also one of such coun-
tries. However the situation promptly changes. Our teach-
ers of young generation quickly master foreign languages.
Joinin the international research projects. Only for the last
five years more than hundred teachers of the KNU passed
training in foreign higher education institutions.

Programs of student mobility hastened emergence of
regional programs of mobility of teaching staff, such as
the Fulbright program [2]. About 20 teachers from the
USA worked in our university and as much our teach-
ers visited America according to this program.

Programs of students and teaching staff mobility
developed for the purpose of stimulation of internation-
alization of curricula, i. e. introductions of changes in
curricula of the cooperating higher education institu-
tions and faculties. 1 will tell frankly that developing
students and teaching staff mobility, for example, at
KNU, we strived to introduce the general international
elements in curricula of the university. We can’t tell that
the process of internationalization of curricula comes to
us easily. These changes have met opposition of separate
high school structures and teachers. However irrevers-
ibility of the processes of globalization forces even the
opponents to become reformers.
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The strongest motivation of internationalization of
the educational programs is strengthening of influence
on the process of acquisition of professional education
of the international professional associations. Rapid
growth of international trade in professional services in-
duces representatives of many professions to organize the
activity at the international level, uniting in professional
communities. These professional associations seriously
undertook the solution of such issues as quality assur-
ance, minimum standard requirements, criteria of pro-
fessionalism, accreditation, etc. Representatives of the
most different professions try to develop today the in-
ternational standards that could result in bigger coher-
ence of curricula and criteria of quality. Often similar
professional standards are realized by the international
organizations.

For example, the European Union considers ques-
tions of the standard minimum requirements to educa-
tion, in connection with mobility of labor. Agreements
on free trade, for example, in NAFTA and ASEAN, con-
tain regulations on mutual recognition of procedures of
licensing and certification of professional services. At
a recent meeting in Tajikistan several CIS countries, in
particular Russia, Belarus, Kazakhstan, Kyrgyzstan and
Tajikistan, agreed about mutually recognition of academ-
ic degrees and ranks. In connection with the developed
agreements, many higher education institutions revise
the curricula.

Not less significant factor of internationalization of
curricula is the aspiration of the higher education insti-
tutions located in the centers of the academic world to
form independently the contingent of students in those
countries, where there is a demand on their educational
services. They try to combine admission of foreign stu-
dents with extension of the offer of the educational ser-
vices in the perspective markets, organizing foreign of-
fices and branches, which are completely submitting to
the main educational institution. This tendency shows
shift in the course of internationalization from demand
to the offer. If the country, in which the branch is locat-
ed, legally recognizes the foreign diploma, students can
be trained according to the program of foreign higher
education institution from the very beginning and up
to graduation.

The similar form of internationalization of curri-
cula is especially characteristic for countries with tran-
sition economics. For example, it is striking roots in
Kyrgyzstan more and more. Such phenomenon as the
prompt growth of higher education institutions of dou-
ble subordination has already been noted. At KNU we

open faculties conducting preparation on the combined
programs of higher education institutions of the USA,
France, Poland. Functioning of such faculties is con-
sidered by the most part of pedagogical public of KNU
as the catalyst of integration of processes of entry into
world educational space. But there are also opinions that
existence of such faculties is direct intervention in the
national system of higher education and national policy.
And nevertheless, we will continue to work in the direc-
tion of conclusion of contracts on cooperation, which
concern various aspects of teaching and training, because
there is a great experience of work within mutual agree-
ments on the exchange of students and/or teachers.

In particular cases, these connections devel-
op into consortia and high school networks. As a
rule, similar associations of educational institutions
have very limited rights. They are considered rather
as voluntary associations of higher education institu-
tions for carrying out specific educational projects. But
the work on coordination of requirements and educa-
tional standards that is carried out by participants of
consortia and high school networks, undoubtedly, pro-
motes advance of the idea of internationalization of the
higher education. There are various versions of inter-
university agreements: franchize, twin programs, mu-
tual recognition of programs.

Some supporters of the international education con-
sider above-mentioned options of internationalization
as stages of the solution of more complex challenge of
harmonization and international integration of national
systems of higher education.

Sorbonne and the subsequent Bologna Declara-
tions became important confirmation of this tendency.
They were very attractive to educational community
of Kyrgyzstan. Within several last years higher educa-
tion institutions of Kyrgyzstan conduct active search
of opportunities of entry into Bologna Process. In spite
of the fact that it doesn’t create concrete practical ob-
ligations, its appeal is that the countries with various
systems of national higher education strive to begin
harmonization process. Higher education institutions
of Kyrgyzstan including KNU, feel the urgent need for
harmonization of their activity on the principles of the
Bologna agreement.

Need of our transition to the European standards is
dictated by a number of objective circumstances.

Firstly, strengthening of processes of globalization
and interstate integration, activization of migratory
mobility of youth. Bologna Process creates base to in-
crease mobility of students and teachers repeatedly so
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that both had opportunity to change university and
the country each semester if they please and finally to
fit into the European labor market and the market of
educational services.

Secondly, our entry into the European educational
space is dictated by need of recognition of our education-
al programs and documents by other countries that is
extremely important for our university and is the sphere
of our direct interest.

It is easy to notice that both circumstances are inter-
dependent.

In order that we could participate in the Bologna
movement, take those advantages, which it gives, we
need to introduce those principled stands, which are
put forward in the Bologna Declaration, in university
activity already today.

The two-level structure of the higher education
was approved by the Resolution of the government of
the Kyrgyz Republic as of August 23, 2011 No. 496
“On the establishment of two-level structure of higher
education in the Kyrgyz Republic”, also since Septem-
ber 1, 2012 introduction in educational process of the
European Translation system and accumulation of the
credits started.

The next stage of introduction of the principles of
Bologna Process is activity in providing a quality as-
surance.

In our opinion, it is time for Kyrgyzstan to solve the
problems connected with the education quality assur-
ance. Without the adequate higher education and insti-
tutes of a quality assurance creating critical number of
the qualified and educated people we won't be able to
guarantee a sustainable development, we won’t be able

to reduce the gap dividing us today from the developed
countries. Globalization opens for us opportunities for
the international education and creates conditions for
the viable market. At the same time it conducts to the
competition growth, emergence of danger from new
providers of educational services (training companies,
telecommunication companies offering remote pro-
grams, corporate universities) forces universities to de-
velop new forms of the international cooperation. Many
higher education institutions of Kyrgyzstan already try
to unite and create the regional and international or-
ganizations, which are carrying out an assessment of
quality and accreditation of educational programs and
higher education institutions. So, for example, within
the project Tempus “Creation of the Central Asian net-
work of quality assurance of education” internal stan-
dards of quality assurance were developed, the group
of experts on an external quality assurance was created,
pilot external estimates of quality of educational pro-
grams in various higher education institutions of Kyr-
gyzstan are carried out now.

Each national higher education institution has the
task to make the qualification degrees not only clear and
acknowleged by students and employers in the country,
but also attractive to foreign citizens and the organiza-
tions as export of education turned into exclusively favor-
able type of business. These objectives can be achieved
only through purposeful actions for the international-
ization of the higher education including mobility of
students and teachers, internationalization of curricula
and programs, creation of the international high school
networks and conclusion of cooperation agreements, use
of the international monitoring systems of quality.
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Career management and advancement from the individual
context of the Albanian manager, under the perspectives of
professionalism and personality related to business performance

Abstract: The paper aims at rendering a tableau of the career management in the Albanian reality in the large
and medium enterprises seen from the individual context of the manager. To this objective, a survey was undertaken
using the face-to-face approach, focused on communication, measuring two independent variables: the actual pro-
fessionalism of the manager and the manager personality, considering the Big S personality traits, in respect to the
dependent variable: business performance. The objective is obtaining results upon the path to a successful career
advancement form the individual perspective. By permeating onto the concrete work environment, tracking the de-
velopments in various hierarchical management levels and the relevant factors influencing respectively, we intended
to depict salient challenges to the career management seen from the manager perspective in the Albanian business
environment, wherein the subject of career management is not much discussed and recognized.

Keywords: profesionalism, Big S personality traits, career management, business environment, face to face ap-

proach, Albania.

Introduction

Living in the 21* century the work reality has con-
siderably changed, jointly to it the career itself had un-
dergone substantial transformations, proposing new
approaches to its development. The focus of attention
has shifted from the organization to the individual and
social-constructivist perspective on career is gaining
prevalence. These transformations are attributed to the
profound changes occurring in the context of employ-
ment, such as pressure due to the globalization of econ-
omies, the increasing workforce diversity, technology
and innovations progress etc [1]. Furthrmore, the fre-
quent staff changes, the innovative patterns of work and
the equally innovative notions of marketability and em-
ployability have become accepted features of career [2].
As a result, new rules, expectations and conditions not
encountered before have become palpable, creating new
experiences with regard to the employees’ outlook upon
the career management and development [3].

Meanwhile, the contemporary career realities often
do not support the traditional bureaucratic career [4].
These forms are described as “a clearly distinctive phe-
nomenon compared to the traditional career pat-
terns” [1]. Changes in the world of work have opened
new horizons to the career theory. The center of attention
has shifted from the individual towards the organization
and the new patterns have become increasingly influenc-
ing upon the career perspectives. Its is not discussed any-
more in terms of having a life-long career, but aiming at

the cultivation of knowledge and capacities necessary to
achieve the goals related not exclusively to the context of
work, but beyond.

Organizations are striving to cultivate the concept
of a career guiding the individual towards finding the in-
ternal and external development opportunities to career
advancement. They are no longer offering the due con-
ditions to establish a life-long career and instead sug-
gest providing the conditions in which the individual
can increase the skills, improve the core competencies
and therefore increase the market value. They emphasize
the short-term character of the employer-employee rela-
tionship, and offer a lateral career development instead
of the hierarchical progress. Studies have suggested that
employers, in modern times, talk about providing oppor-
tunities to enhance employability of marketability [S].
Having a career for life is being replaced by the indi-
vidual management opportunities and the promise of
future rewards based on loyalty, it is being replaced by
the promise for short-term based contracts in exchange
to performance upon attaining the agreed objectives.

Additionally, the success in career, besides the capac-
ity and skills development part, is considered as a sum
of the individual natural traits, i. e. personality [6]. Sig-
nificant analysis and considerable representative samples
of adult individuals have amounted in the selection of
five factors resulting almost a generalization to all cul-
tures [7; 8; 9; 10; 11]. Such a grouping provides the hu-
man traits typology and the personality aspects proposed
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by psychologists, known as the “Big Five” dimensions of
personality. According to this approach, the individual
behavior is determined by the characteristics of his/her
personality. It is therefore necessary to determine which
personality traits are required and adaptable to each job
position. It is important that personal characteristics fit
to the requirements of a specific position, thus fulfillment
can be achieved. The employees’ personality is a major
factor of individual behavior in the workplace [10].

Consequently to this reality, career management is a
key factor to achieving the personal and organizational
goals [12; 13]. Prestigious business organizations are char-
acterized by a firm commitment to career management.
Most companies appreciate skilled workers and do their
utmost to hire and retain them, thereon the career man-
agement approaches serve best to precisely assist qualified
and competent employees to achieve the business objec-
tives [ 14; 15]. Effective career management facilitates the
development of employees and their work [14]. The ef-
forts made by the individual to career development are the
main driving force for a successful career, with a reflection
over the business performance. Meanwhile the compa-
nies pay attention to the design and implementation of
career management programs, the individuals in turn can
develop their career, without waiting for career develop-
ment support by their organizations [ 16]. Individuals who
focus on professional goals, preferring a long-term career
development and aim to be successful in their careers, in
normal organizational circumstances succeed [17].

On the above rationale, the factors enabling career
success should include the individual. In this context,
the study considers two main aspects: the current profes-
sionalism of the manager and the manager personality.
The manager is a central figure in the organization. In the
work context he/she interacts with numerous individu-
als, having distinct intellectual potentials. Thus, his/her
professionalism is constantly exposed to the subordi-
nates. Professionalism is depicted as a characteristic of
the manager individual activities, representing a physi-
cal, educational and intellectual capacity. Asserting that
professionalism refers to a certain intellectual capacity,
it cannot pertain to a fixed quantum, the intellectual
capacity moves between two extremes: the mediocre
and excellent. Personality in turn, as a set of individu-
al (manager) characteristics ~makes him/her distinct.
Part of these features are the skills, capacity, etc. that im-
pact on building relationships in the context of work.
From this perspective, the personality of the manager
also affects his professionalism. All the above, reinforce
the belief that professionalism and personality are two

components conditioning the individual professional ca-
reer. The paper sheds light on these measurers of career
management, namely on: the actual professionalism of
the manager and the manager personality.

Methodology

The research methodology is intended to be stable in
order to minimize the errors occurring during the data col-
lection and analysis. Functional to the methodology a di-
rect contact is established with the respondents in order to
prevent as much as possible the void answers, which could
result in distorted feedback and create an unrealistic pic-
ture of the Albanian managers’ career management in the
agro-processing enterprises and afterwards in approaching
the interrelations between the variables.

Attention is focused on two approaches.

I. Table work

a) Literature review. The research was focused on
the relevant literature in the field of career management
published in English language, as in spite of our efforts to
find literature basis in Albanian language, they resulted
unsuccessful, as no study in career management field is
undertaken, confirmed by our research near the National
Library in Tirana and in the National Register of PhD
thesis, in the Committee for the Assessment of Academic
Titles (CAAT), near the Ministry of Education and Sci-
ence. This fact obviously served as a stimulus to the un-
dertaking of the study.

b) Questionnaire preparation. The scientific research
methods emphasize the importance of choosing the due
cognitive instruments. The cognitive instruments in the
paper refer to the questionnaire preparation. The prob-
lem will be studied in:

« Management level, in order to investigate the
extent of the phenomenon object of study and
aiming at explaining the specific phenomena in
order to test the hypotheses.

The questionnaire — in order to recognize the manag-
ers’ perspectives the surveying method was used. The
questionnaire prepared to this purpose is a fully-struc-
tured questionnaire, the assertions are assessed based on
the Likert scale. The respondents are asked to express
their approval/disapproval measured on several levels,
usually five, but the scale may vary from 3 to 7 [18].

The questionnaire was intended to collect data on:
the professional specialization within the company re-
lated to soft skills in managing people and hard skills,
as knowledge on the workbooks, technical know-how;
the importance of creating social networks, maintaining
the work-life-recuperation balance; the attention given
to the influence of Big S personality traits (openness to
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experience, conscientiousness, extraversion, agreeable-
ness, and neuroticism) to making career choices etc.

The sample

Definition of the sample size was decided in respect to
the survey type, being a general observation. The sample
size considered the total of active businesses and comprised
a sample of 100 managers working in agro-processing en-
terprises. The sample of the study is crucial as it significantly
conditions the research results. Thereon Ken Black states:
«The sample tends to be less variable than the population,
as in many environments extreme elements of the popula-
tion may not be available. The researcher will select more
elements of the “middle” of the population» [19].

Target Group

«  Bussiness managers (of various levels)

Object of Study: The agro-processing industry busi-
nesses/enterprises. The selection considered the fact
that agro-industry is a prosperous perspective sector for
Albania and represents 4 % of GDP in the country [20].

Geographical Coverage: The study is focused on the
capital, Tirana, on the reasoning that is the most devel-
oped area in the country, wherein the business concen-
tration is higher and thus it is presumed the managers’
interest on career advancement is higher.

Hypothesis

H1: Among the actual manager’s professionalism,
career advancement and business performance, there is
a positive interrelationship.

H2: The manager personality characteristics, as an
element in career advancement are expected to posi-
tively influence the business performance.

Data processing

The data processing was obtained by means of the sta-
tistical methods in order to identify the factors influenc-
ing the phenomenon, object of study. To this regard, Ko-
thari states: the role of statistics in the research process is
to function as a tool in the design process, in analyzing
data and drawing conclusions from them [18].

In this paper two kinds of research have been con-
sidered, namely:

1. The descriptive research — descriptive statis-
tics, aiming at drawing feedback on the general
characteristics of the situation. The descriptive
statistical method aims to extract from the real
world the essential phenomena, which conse-
quences determine the professionals’ behavior.
The method aims at identifying the problem in
focus and the respective limitations.

2. The verifying research — statistical analysis. In
cases wherein the gathered data pertain to the

qualitative character, to their processing the non-
parametric statistical methods are considered,
necessary to explain and highlight the relations
existing among the variables.

The quantitative data processing was done via the
SPSS version 20.0 software, by means of which the factor
analysis was conducted to evidence the links between
the independent and dependent variables and the mea-
surement of their respective impact.

These methods are used separately and in combina-
tion, enabling the formulation and materialization of the
phenomena in the paper focus.

II. Terrain work

The questionnaire aims at gaining the managers’
teedback and also finding the appropriate approach into
obtaining their utmost engagement, so that the results
generated amount to a comprehensive realistic asses-
ment of the situation.

The field work consisted in gathering data via:

« Managers’ questionnaires

The surveying was approached through a direct con-
tact: face-to-face method. This method creates the op-
portunity for a more in-depth review of the problematic
and obtaining an immediate feedback.

The gathered data is:

o Primary (field interviews)

Results attainment was conducted focusing on the
above rationale, which made possible drawing the con-
clusions, formulating ideas and providing objective rec-
ommendations. The paper results and conclusions are
aimed to be simple, understandable and realistic, which
would obviously contribute to the managers’ as well as
to a personal benefit.

Results

In order to measure the sample adequacy the Kai-
ser-Meyer-Olkin (KMO) statistics is utilized, indicating
the variance percentage of the studied variables, being
caused by invisible factors. Thereon Kaiser [21] orien-
tates that the values higher up to 1.0 indicate that the
factor analysis is useful to the provided data, meanwhile
the KMO value lower than 0.5 indicates the factor analy-
sis results probably may not prove useful. Furthermore,
the reciprocal relation is controlled via the Bartlett test.

From the table 1 provided data, we evidence that
the KMO statistics reached the value of 0.758, be-
ing within the defined limitations. Furthermore, the
Bartlett test results within the limits, having a signifi-
cance level amounting to highly significant p <0.0001,
consequently the factor analysis is useful and we can
turther proceed with it.
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Table 1. — KMO and Bartlett’s Test

Kaiser-Meyer-Olkin Measure of Sampling Adequacy 0.758
Approx. Chi-Square 155.646

Bartlett’s Test of Sphericity | df 21
Sig. 0.000

Following, is considered the analysis referring to the
total explained variation and the Varimax rotation. Based
on the analysis results, indicated in table 2 it is evidenced
Table 2. — The explained variance

that the total explained variation regarding the compo-
nents having the Eigen value > 1, amounts to 56.876,
a value satisfying the Kaiser criterion [22].

Total Variance Explained
I Extraction Sums of Squared | Rotation Sums of Squared
Initial Eigenvalues . i
Component Loadings Loadings
Total % of |Cumula- Total % of |Cumula- Total % of |Cumula-
Variance | tive % Variance | tive % Variance | tive %

L—Actualpro-| ) o0y | 41014 | 41014 | 2871 | 41014 | 41014 | 2759 | 39.410 | 39.410
fessionalism
2 — Personality| 1.110 15.862 | 56.876 1.110 15.862 | 56.876 1.223 17.466 | 56.876
3 0.902 12.881 69.757
4 0.699 9.992 79.749
S 0.603 8.616 88.365
6 0.465 6.638 95.002
7 0.350 4.998 | 100.000

Note: Extraction Method: Principal Component Analysis.

All the above analyzed problematic provide the

grounds to advance with the questionnaire asser-

tions analysis, related to the “Manager Individual

Context”, grouping the assertions as below depicted

(Table 3).

Regarding the factor analysis grouped as below, the
“Cronbach Alpha” data reliability analysis is considered,
measuring the compatibility degree between the vari-
ables [23] To both components, the Cronbach Alpha
coefficient results as follows (Tables 4, S).

Table 3. — The components matrix

Rotated Component Matrix *

Component
1 — Actual .
Professionalism 2 — Personality

-7. Thave complete knowledge on the workbooks. 0.793
-6. I find it easy to maintain the balance: personal life - work - recu- 0764
peration. '

-2. Isystematically try to improve/ cultivate my technical skills needed 0718
to achieve career success. '

-S. T am satisfied with the achievements/professional specialization 0671
within the company. '

-1. T asses as considerably good my skills in “people management” 0.659

(communication, empathy, coping with difficulties, supporting, etc.).

-3. Ibelieve that creating a social network, both within and outside the

. .. . 0.877
company, is a determining factor in my career success.
-4. 1believe the Big S personality traits (openness to experience, con-
scientiousness, extraversion, agreeableness, and neuroticism) are close- 0.543

ly related and influence the career choices.

Note: *— Rotation converged in 3 iterations; Extraction Method: Principal Component Analysis; Rotation Method:

Varimax with Kaiser Normalization.
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Table 4. — Factor 1 — actual professionalism

Reliability Statistics
Cronbach’s Alpha N of Items
0.483 S

Table 5. — Factor 2 — personality

Reliability Statistics
Cronbach’s Alpha N of Items
0.397 2

Referring to the above tables, we observe an accept-
able degree of internal compactness. Claiming that the
compactness is acceptable if we consider the fact that
some assertions represent a rather un-encountered real-
ity in Albania, as it is the case of knowledge concerning
the workbooks, the Big S traits etc. Cronbach Alpha re-
sults lower than 0.7, nevertheless this fact should not pre-
vent us from further proceeding with the analysis [24].
The components designation is done as below:
« Component I: Actual Professionalism of the
Manager represents a basic condition to career.
In this component, five assertions are included, as
below rendered:
— T'have complete knowledge on the workbooks.
(factor weight 0.793);

— Ifind it easy to maintain the balance: personal
life ~work —recuperation (factor weight 0.764);

— I systematically try to improve/cultivate my
technical skills needed to achieve career success
(factor weight 0.718);

— I am satisfied with the achievements/profes-
sional specialization within the company (factor
weight 0.671);

— T assesas considerably good my skills in “people
management” (communication, empathy, cop-
ing with difficulties, supporting, etc.) (factor

The explained variation amounts to 39.410.

« Component II: Personality of the Manager

Integral part of this component are the below as-
sertions:

— I believe that creating a social network, both
within and outside the company, is a deter-
mining factor in my career success (factor
weight 0.877);

— Ibelieve the Big S personality traits (openness
to experience, conscientiousness, extraversion,
agreeableness, and neuroticism) are closely re-
lated and influence the career choices (factor
weight 0.543).

The explained variation amounts to 56.876.

Both the above components, regardless of the im-
pact degree condition the manager career and facilitate
success in the achievement of the individual and orga-
nization goals.

Multicollinearity measurement

The multicollinearity estimation is indispensable
as it evidences the correlative relationship between
the independent variables. If we consider the limits of
correlation values varying in two extreme limits —0.7
and +0.7, the correlation between the components
belonging to the “individual manager context” results
within the due limits. As noted in the table 6 the link
between these two components is positive and having
a significant Significance, which means that if the in-
tensity of one component increases, the personality
traits, the other component increases accordingly,
the actual professionalism. However, the correlation
between them does not result strong, it is a moder-
ate correlation, drawing evidence that there are other
not considered factors influencing, thus pointing to
the importance of engaging in a more in-depth future

weight 0.659). study, to this regard.
Table 6. — Correlation table
Correlations
Actual Professionalism Personality

Pearson Correlation 1 0.200*
Actual Professionalism | Sig. (2-tailed) 0.046

N 100 100

Pearson Correlation 0.200°* 1
Personality Sig. (2-tailed) 0.046

N 100 100

Note: * — Correlation is significant at the 0.0S level (2-tailed).

Factor Analysis
Career advancement in the individual context
of the manager considered two components: Actual

Professionalism and Personality. The components
are studied referring to the hypotheses raised to this
purpose:
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H1: Among the actual manager’s professionalism,
career advancement and business performance, there is
a positive interrelationship.

H2: The manager personality characteristics, as an
element in career advancement are expected to posi-
tively influence the business performance.

The data indicated in the tables no. 7, 8, 9, evidence
the correlations between the independent variables:
Actual Professionalism and Personality and the depen-
dent variable: Business Performance. The table data show
that R*=42.6% having a considerably meaningful sig-
nificance p <0.0001 which indicates that 42.6 % of the
change in the business performance is dedicated to the in-
dependent variables related to the career advancement.

The relationship between the dependent variable and
the independent variable is expressed via the equation:

Y=-3.627+1.265 X1 +e,
where Y — business performance;
X1 — actual professionalism of the manager;
e — casual term.

The equation indicates that a linear, statistically
significant relation (p <0.0001) exists between the in-
dependent variable — Actual Professionalism and the
dependent variable — business performance. Mean-
ing that career advancement is highly possible if the

manager actually commands a certain level of profes-
sionalism. The regression coefficient of this component
results +1.265. The above data empirically evidence that
upon intensification of the manager professionalism,
increase the chances of a better business performance.
From a philosophical standpoint, this result explains the
fact that managers are confident that professional based
meritocracy is undoubtedly reflected in business perfor-
mance. Thus, H3 is confirmed.

Meanwhile, the second component Personality re-
sults not affecting career advancement. Managers believe
that the personality traits do not constitute a condition-
ing factor for career advancement. During the field sur-
vey was insisted upon the connection of “Big S” person-
ality traits (openness to experience, conscientiousness,
extraversion, agreeableness, and neuroticism) and career
advancement, but managers do not believe that person-
ality traits result in an influencing component upon the
business performance. So H4 is not confirmed.

The situation relates to the appropriate under-
standing of each personality trait in particular and all
together considered, by the part of the managers. The
lack of due knowledge of the personality traits leads
to a un-objective assessment as a factor influencing on
business performance.

Table 7.
Model Summary
td. E f th
Model R R Square Adjusted R Square S r?'or otthe
Estimate
1 0.653* 0.426 0.414 0.87524
Note: ¥ — Predictors: (Constant), Personality, Actual Professionalism.
Table 8.
ANOVA*
Model Sum of Squares df Mean Square F Sig.
Regression 55.221 2 27.611 36.043 0.000"
1 Residual 74.306 97 0.766
Total 129.528 99
Note: * — Dependent Variable: Business Performance;
** _ Predictors: (Constant), Personality, Actual Professionalism.
Table 9.
Coeflicients *
. . Standardized
Model Unstandardized Coefficients Coefficients ¢ sig.
B Std. Error Beta
(Constant) -3.627 0.894 -4.056 0.000
1 Actualprofes-| - , ¢ 0.159 0.626 7.977 0.000
sionalism
Personality 0.176 0.140 0.098 1.250 0.214

Note: * — Dependent Variable: Business Performance.
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Conclusions

Career has ceased to being handled as a static situa-
tion and is increasingly recognized as a complex, dynam-
ic and ever-evolving process crossing the organizations
boundaries. Nowadays the perception is shifting from
the classically defined career to a more comprehensive
outlook, embracing the professional and personal life.
Its is not discussed anymore in terms of having a life-
long career, but aiming at the cultivation of knowledge
and capacities necessary to achieve the goals related not
exclusively to the context of work, but beyond. One of
the main concerns is to raise awareness on the continu-
ous learning, the accumulation of skills and knowledge,
being the ultimate goal of career management and ad-
vancement. Thereon employers in modern times, talk
about providing opportunities to enhance employabil-
ity and marketability. A know-how aquisition approach

would undoubtedly contribute to the construction of a
sustainable profesional figure. Professionalism is consid-
ered highly significant, pinpointing to the prominence
of cultivating the skills and abilities in order to obtain
the aimed objective, those being interrelated to business
performance. On the other hand, the employees’ per-
sonality is a major factor of individual behavior in the
workplace, but to this regard the study highlighted alack
of information on the part of Albanian managers related
to the influence of Big S personality traits in particular
and all together considered.

The study comprised professionalism, personal-
ity and business performance as variables, but in fu-
ture studies various other aspects within the individual
and/or organization context can be traced. Studies can
be undertaken to explore other grounds or a comparative
analysis can be performed to this regard.

References:

1. Sullivan S.E. The Changing Nature of Careers: A Review and Research Agenda.//Journal of Management. —

1999. -25(3), 457-484.

2. KingZ., Burke S. & Pemberton J. The “bounded” career: An empirical study of human capital, career mobility
and employment outcomes in a mediated labor market.//Human Relations. - 2005. - 58, 981-10-07.

3. Uzoamaka P.A., HallJ. C. and Schor S. M. Knowledge-related skills and effective career management.// Inter-
national Journal of Manpower. — 2000. - 21(7), S66-576.

4. Donohue R. & Patton W. The Effectiveness of a Career Guidance Program With Long-Term Unemployed In-
dividuals.//Journal of Employment Counselling. — 1998. - 35(4),179-194.

S. Viney C., Adamson S.]J. & Doherty N. Organizations” Expectations and Career Management of Fast Track Re-
cruits. — Paper Presented to The New Deal in Employment Conference, City University Business School. — De-

cember 1995.

6. TruchA., Bartram D. & Higgs M. Personality and Knowledge Sharing. In E. Truch (Ed.), Leveraging Corporate
Knowledge. — Hants: Gower Publishing Limited. — 2004. — P. 131-143.

7. Timothy A. Judge, Chad A. Higgins, Carl J. Thoresen, Murray R. Barrick. The big five personality traits, general
mental ability, and career success across the life span.//Personnel Psychology. - 1999. — 52, 3. - P. 621.

8. GoldbergL.R. Analternative “description of personality”: The Big Five factor structure.//Journal of Personality

and Social Psychology. — 1990. - 59(6), 1216-1229.

9. Barrick M. R. & Mount M. K. The Big Five personality dimensions and job performance: A meta-analysis.//

Personnel Psychology. — 1991. — 44, 1-26.

10. Mount M. K., Barrick M. R. & Stewart G.L. Five-Factor model of personality and performance in jobs involv-
ing interpersonal interactions.//Human Performance. -1998. — 11, 145-16S.

11. YangH. O. Human Resource Management in Hotel Industry in Taiwan. Master Degree dissertation. — University

of Melbourne, Australia, 2007.

12. Atkinson C. Career management and the changing psychological contract.//Career Development Interna-

tional. - 2002. - 7(1), 14-23.

13. Barnett B.R. & Bradley L. The impact of organisational support for career development on career satisfaction.//
Career Development International. — 2007. - 12(7), 617-636.
14. Appelbaum S. H., Ayre H. & Shapiro B. T. Career management in information technology: A case study.//Career

Development International. — 2002. — 7(3), 142-158.

1S. De Vos A., Dewettinck K. & Buyens D. To move or not to move? The relationship between career management
and preferred career moves.//Employee Relations. — 2008. - 30(2), 156-175.

41



Section 5. Management

16.

17.

18.

19.
20.

21.
22.

23.
24.

Quigley N.R. & Tymon Jr. W.G. Toward an integrated model of intrinsic motivation and career self-manage-
ment.//Career Development International. — 2006. — 11(6), 522-543.

Nie T., Lian Z. & Huang H. Career exploration and fit perception of Chinese new generation employees: Mod-
erating by work values.//Nankai Business Review International. — 2012. — 3(4), 354-375.

Kothari C.R. Research Methodology Methods and techniques New Age International (P) Ltd. — Publisher
Ansari Road, Daryaganj, New Delhi — 110002. — 2004. — P. 131-148.

Black K. Business for Contemporary Decision-making Statistics. Sixth Edition, 2010.

Ministry of Agriculture Rural Development and Water Administration.// [Electronic resource]. — Available from:
http://www.bujqgesia.gov.al/al/lajme/statistika/statistikat-bujqesore-2014-2015

Kaiser H.F. An index of factorial simplicity./ /Psychometrika. - 1974. — 39, 31-36.

Kaiser F. Henry. The varimax criterion for analytical rotation in factor analysit./ /Psychometyrica. — Spetember,
1958. — Volume 23, Issue 3. — P. 187-200.

CronbachL.]. Coefficient alpha and the internal structure of tests./ /Psychometrika. - 1951. - 16(3), 297-334.
Panayides Panayides. Research Reports Coefficient Alpha Interpret with Caution.//Europe’s Journal of Psychol-
ogy. —2013. - Vol. 9(4).

42



Uzbekistan: important steps towards integration

Section 6. World economy

Umurzakov Bahodir Khamidovich,
Professot, Doctor of Economics,
Tashkent Financial Institute

Vahidova Mehri Hasanovna,
teacher, Tashkent Financial Institute
E-mail: nasibaturgunowna@mail.ru

Uzbekistan: important steps towards integration

Abstract: The paper deals with the establishment of the Free Industrial Economic Zone (SEZ) in Uzbekistan,
its regulatory framework, the prospects of SEZ in the country. Creating SEZ in Uzbekistan is a new concept for
the integration possibilities. One of the first in Uzbekistan was established Free Industrial Economic Zone “Navoi”

(FIEZ “Navoi”).

Keywords: free industrial and economic zone, foreign investment, integration, economic union, risk and taxes.

Ympsaxos Baxodup Xamudosuy,
npogeccop, doKmop IKOHOMUHECKUX HAYK,
Tawxenmckuiit Qunarncosviii uncmumym

Baxudosa Mexpu Xacanosna,
npenodasameAs,

Tawkenmckuii Qurarncosvlii uncmumym
E-mail: nasibaturgunowna@mail.ru

Y30eKuCTaH: Ba)XHble Larvu Ha nyTu HTerpauuv

AHHOTanMs: B CTaTbe PacCMOTPEHbI BOMPOCH O co3paHUH CBOOOAHOM HHAYCTPHAABHO-9KOHOMHYECKOM
sons (CO3) B Yabekucrane, ee HOpMaTUBHO-TIPaBoBoi1 6a3bl, nepcnextus CO3 B crpane. Cospanne CO3 B Yabexu-

CTaHe MMeeT HOBYIO KOHIIEIIINIO BO3SMOXHOCTEN AAsl nHTerpanun. OAHOI U3 IepBbIX B Y30eKucTaHe ObIAd CO3AQHA
CB060AHASI MHAYCTPHAABHO-9KOHOMUYeCKast 30Ha « HaBom> (CH123 «Hasou>).

KaroueBbie caoBa: CB060AH35{ HHAYCTPHAAbHO-9KOHOMUYECKAS 30HA, MHOCTpaHHbIE HHBECTHIINH, MHTET paljys,

9KOHOMUYECKHII COI03, PHCK, HAAOTH.

B ycaoBHSX pasBUTHSI PHIHOYHBIX OTHOLIEHUI B
9KOHOMHKe Y30ekncTaHa 0coboe 3HadeHUe IIprobpeTa-
eT pobAeMa AMbepaAU3ay BHEITHEIKOHOMIIECKOM
AESITEAPHOCTH Y 9KOHOMUYECKON MHTErPALUK CTPAHbI
B MHUPOBOe X0351#1CTBO. VIMEHHO 9TH IpoLjeccs! Crocob-
CTBYIOT [IPUBAEYEHHIO HHOCTPAHHBIX HHBECTULIUI B Ha-
LIMOHAABHYIO 9KOHOMUKY, IIOBBIIIAIOT CTEIIEHb OTKPBITO-
CTH HAIIMOHAABHOMN 9KOHOMUKH. CTeleHb OTKPBITOCTH
HAIIMOHAABHOM 9KOHOMHKH OOYCAOBAMBAET CTEIeHb
HHTEHCHBHOCTH HHTET PALIHOHHbIX IIPOLIECCOB.

MupoBasi HHTerpawys B CBOEM Pa3BUTHH IIPOXOAUT
HECKOABKO 9TaroB. ITepBblit aTal — pernoHaAbHas UH-
TerpaL¥isi, BTOPOI1 9Tall — 9KOHOMUYECKAS, TPETHI ITall
HOAUTHYECKAS] MHTETPALIHSL.

Ha aramne pernoHaAbHOM HHTErparuu pOpMUPYIOTCS
CAEAYIOII[¥Ie TUIIBI CBOOOAHBIX 9KOHOMUYECKUX 30H: 30HbI
CBOOOAHO¥ TOPrOBAH, IPOMBIIIAEHHO-IIPOM3BOACTBEHHBIE
30HbI, TEXHHKO-BHEAPEHUYECKHUE, KOMIIAEKCHbIE H 0COObIe
30HbL Pasarransie popmpr CI3 sIBASIFOTCS CIOCOOOM HHTe-
IPAIMH HAIJHOHAABHO! 9KOHOMHUKH B MHPOBOE XO3SIHCTBO.

Bropoii aTam 9KOHOMIYeCKOH HHTETrPaIfiy BBICTYTIA-
eT B popMe TAMOXKEHHOT'O COI032, 00II[ero phIHKA, IKOHO-
MHYECKOTO CO03a, IIPX 9TOM Ha BTOPOM JTaIle OCYIeCT-
BASIETCSI MHTeT Paljysl HAITMOHAABHBIX 9KOHOMUK.

Tperuit aTam, Npu KOTOPOM OCYIECTBASIETCS TI0-
AWTHYECKAsl HHTeTPALUs, XapaKTePHU3yeTCs IOAUTHYe-
CKHM COAYDKEHHEM CTPaH 1 00pa3oBaHHEM reOIIOAUTH-
YeCKUX OOIHOCTEN.
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Cospanne CO3 — 3T0 Bceraa onpeAeAeHHBIN PUCK,
CBSI3aHHBIN C pUHAHCOBBIMU BAOXKEHHUSIMU B CO3AQHUE
HOBOM IIPOM3BOACTBEHHOM U APYTO HHPPACTPYKTYPbI,
IIPUBHECEHHEM B KOHKPETHYIO HAIIMOHAABHYIO 9KOHO-
MUKy HHOPOAHBIX AASI Hee CIIOCOOOB IPOH3BOACTBEH-
HO-COBITOBOM AESITEABHOCTH, UCIIOAb30OBAHUEM OTAMY-
HBIX OT BCeHl 9KOHOMHMKH METOAOB (pMHAHCHUPOBAHMS
AesiteapHOCTH Cy6BekTOB CO3. OpHAKO, HECMOTPS Ha
BBICOKYIO AOAIO PHCKa, AAst CO3 XapakTepHO pasBUTHE
MEXAYHaPOAHOTO 9KOHOMHYECKOTO COTPYAHHYECTBA
IIPAKTHYECKH BO BCEX BO3MOXKHBIX pOPMAX, UTO AdeT
HMITYABC He TOABKO K Pa3BHTHUIO OIPEACACHHBIX BHAOB
npousBoAcTB B CO3, HO U K AMKBUAAITMH HedpPek-
TUBHBIX YIPaBACHUYECKUX 3B€HbEB, TEXHOAOIMYECKUX
Ieredl U T. A. DTO MOAPA3yMeBaeT IMOCACAOBATEABHYIO,
HEYKAOHHYIO ONTHMHU3ALMIO 3KOHOMHYECKOTO KOM-
naekca CO3 u ero BcTpauBaHMe KaK B HAIITHOHAABHYIO,
TaK U B MUPOBYIO 9KOHOMHKY.

B crpanax c nepexoaHoit (6piBuiue crpanst COB) u
Pa3BUBAIONIENCS 9KOHOMUKOMN (I‘OCYAaPCTBa Aswnarcko-
TuxookeaHckoro peruosa 1 AaTHHCKOM AMepHKH) 60AB-
IIO€ PAa3BUTHE TOAYYHA SKCIIOPTHO-TIPOU3BOACTBEHHBIHN
THII 30H, IIOCKOABKY, HAPAIITMBasi 9KCIIOPT, OHU MOT'YT pe-
IIUTH CTOSIIIME ITepPeA HUMH 3aAa4H, A TaKOKe TIOAYYHTb
CBOOOAHO KOHBEPTHPYEMYIO BAAIOTY HEOOXOAUMYIO UM
AASL Pa3BUTHSI MUPOXO3SIICTBEHHbIX CBSI3el M PeIleHs
BHYTPEHHUX CITeIINAAbHBIX 9KOHOMUYECKHUX, TeXHUYe-
CKMX, TEXHOAOTMYECKUX U MHBIX 3apa4. OTYeTAUBO BbI-
Aeastercst asuaTckuil Tun CO3, SpKUM IpeACTaBUTEAEM
KOTOPOTO SIBASIFOTCSI 0COObIe 9KOHOMUYECKHE PAFIOHBI I
ocobsle mpubpesxHsie ropopa Kurast.

CB0O6OAHAST HHAYCTPHAABHO-9KOHOMHMYECKAS 30HA
«Hasou» (CH33 «Hapou») cospaBarach B KOH-
e 2008 — magase 2009 rop0B BOKPYT TOABKO 4TO MOAEP-
HH3HPOBAHHOTO MEXAYHAPOAHOTO aspornopra I. Hapom.
Bo MHOTHX H3AQHUSAX TOBOPHAOCH, YTO B TO BPeMsI CO3Aa-
Hue CHIO3 «HaBou» 6140 OAHOI U3 Mep AHTUKPH3HUC-
HOJ IIOAUTHKH IIPAaBUTEABCTBA CTPAHBL

OTnpaBHBIM IPaBOBBIM ITYHKTOM IIOCAY>KHA YKa3
ITpesupenTa Pecrrybauxu Yzbekucran «O co3paHuu
CBOOOAHOM HMHAYCTPHAABHO-IKOHOMUYECKOH 30HBI B
Hasowniickoit o6aacTu» cpokoM Ha 30 A€T ¢ BO3BMOXHO-
CTBIO ITPOAAEHUSI, TOATIMCAHHBIN 2 Aekabpst 2008 roaa.
I'AaBHOJ1 LJeABIO SIBASIETCSI IIPUBA€YEHUE NHOCTPAHHBIX
MHBECTHUIIUI U IPOU3BOACTBO IMPOAYKIJHH CIIOCOOHOIM
KOHKYPHPOBaTb, B IIEPCIIEKTHBE, HA MHPOBOM pPBIHKE.
27 sBapst 2009 ropa Kabunerom MuHHCTPOB 6b1AO
npuHsaTo «IloroxeHne 0 CBOOOAHOM HHAYCTPHAABHO-
9KOHOMHUYECKO 30He «HaBom>, peryaupyromee npaso-
Bble OCHOBbI QYHKIJHOHUPOBAHMS 30HBL

ITpuunHsl, 0 KOTOpbIM MMeHHO HaBouiickast 06-
AacTb 6blAa BolOpaHa B KadecTBe mepsoit CO3 B pecry-
OAVIKe, MOT'YT OBITH CAEAYIOLIHE:

e pasBUTas TPAHCIOPTHAs HMHPPACTPYKTypa:

r. HaBou pacmoaoxeHn Ha mepekpécTke Bax-
HeHIINX TOProBbIX myTeil MesxAy Kuraem u EB-
pormow;
e  PEKOHCTPYHpPOBAaHHBIN adponopT I. HaBou c Bo3-
MO>XXHOCTBIO IIOCAAKH I'PY30BBIX CAMOAETOB;

e IIMPOKWMN CHIPHEBOM IIOTEHIIHAA;

e BBITOAHOE reorpadpuueckoe MOAOXKEHHe: TOPOA
HAXOAMTCA B reorpadudeckom nenrpe PY3, T.e.
AO COTIPEAEABHBIX CTPAH IPUMEPHO OAMHAKOBOE
paccrosHue.

K peaamsanuu mpoexra 6bIAM IPHBAEYEHbI BEAYIIIIE
rOCYAApCTBEHHbIE aKIJMOHEPHbIe KOMITAHUH, TaKHe KaK
«Y36exHeTeras», «Y3KUMECAHOAT>», « Y39ATEXCAHO-
aT>», « Y3aBTOCAHOAT >, < Y3MapKa3HCAaHOATIKCIIOPT >, H
HEKOTOpbIe Apyrue. M3HauaABHO B KadecTBe 3apy0Oex-
HbIX HHBECTOPOB BBICTYIIMAM KPYIHbIe KoMITaHuu FOx-
noit Kopewn, Kuras, Mupnn, O6bepunenHbix Apabckux
Omuparos, Typuun u Cunramypa.

C momenTa co3panmsa CH193 «Hasou> nmocrpoensr
Y BBEACHBI B 9KCIIAYATAITHIO 12 MpeATIPHATHI, KOTOPBIMU
B 2012-M roay Ipou3BeAeHO IPOAYKITMY Ha CYyMMY OKOAO
80 MuAAMApPAOB CyMOB. B cTapun peasnsanvu HaXOAATCS
elje ceMb BBICOKOTEXHOAOTHYHBIX IIPOEKTOB TaKUX, KaK
OpraHM3aIUs IIPOU3BOACTBA AKKYMYASITOPHBIX IIPOBO-
AOB, TIPOM3BOACTBO ABTOMOOHABHBIX Fa30BbIX HAAAOHOB,
COBMECTHOE IIPOM3BOACTBO COTOBBIX U CTAIJHOHAPHbBIX
TeAepOHOB, MOAEMOB U HHTEPHET-IIPHCTABOK.

Cospanne CO3/CHO3 mo3BoAsieT BOCIOAHATH
9KOHOMUYECKHH U MHAYCTPHAABHBIN OTEHIMAA CTPa-
bl Takum 06paszoM, cozpasas CI3, Y3bexucraH moAy-
JaeT OrPOMHOE KOAMYECTBO IPEeUMYIIeCTB, TAKHX KaK
IPOM3BOACTBO Ka4eCTBEHHON KOHKYPEHTOCIIOCOOHOM
OTe4YeCTBEHHON IPOAYKIHH, IIOIOAHEHHE OIOAXKeTa,
pasBuTHE KAAPOB (CO3AAHHME HOBBIX Pa6OYHX MECT H T10-
BbIIIeHNE KBAAU(UKALIMY IEPCOHAAR), AOCTYTI K HOBBIM
TEXHOAOTHSIM, M AQXKe Pa3BUTHE TPAHCIIOPTHOM HHPpa-
CTPYKTYPBI PeCITyOANKH.

Hecomuenno, orkperirne CH93 «HaBou» craso
OAHVM M3 BOKHEMIIUX COOBITUN B CPeAHEa3HnaTCKOM pe-
IMOHE 3a TOCAeAHHE TOABL M Kak 6Bl CKENTUYECKU He OT-
HOCHAMCH K co3panmio CMO3 «Hason>» B Hauaae, Bpemst
IIOKA3BIBAET, YTO IIOAOOHBIE IPOEKTHI IMEIOT CMBICA.

Ilo HameMy MHEHMIO, CETOAHS 9KOHOMHUYeCKasi
MOA€EAb Y30eKncTaHa He 6e3 OCHOBAaHHS [IPUIHCASIET-
Csl K OAHOM M3 CaMbIX CTAOMABHBIX M AMHAMUYHO Pa3-
BUBAIOUINXCS B MUpe. 3a IIOCACAHHUE IISITh AeT TeMIIbI
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pOCTa BHYTpEHHEro BAAOBOTO IPOAYKTA Y30eKuCTaHa
COCTaBASIAU B CpepHeM 8 %, UTO BbIlIe CPeAHEro MOKa-
3areas pocra mo CHI.

BesycaoBHO, cTabuabhblii pocT BBIT B cTpaHe siBAs-
eTCsl OAHUM U3 OCHOBHBIX ITOKa3aTeAel, IPUBAEKAIOMIUX
MHOCTPAHHBIN KalIMTaA. BMecTe ¢ TeM, HeMaAOBaXKHOe
3HAYeHHe UMeeT 1 3aKOHOAATEABHASI OCHOBA, M YCAOBHS
AASL OCYIIIeCTBACHHS AeSITeABHOCTH HHOCTPAaHHBIX HHBe-
CTOpPOB B TOCYAQPCTBe.

3axoH Pecrry6auku Y36exncran «O rapaHTHsIX 1 Me-
Pax 3aIMThI IPaB HHOCTPAHHBIX UHBECTOPOB> FAPAHTH-
PYeT U 3aIuiaeT BCe IpaBa HHOCTPAHHbBIX HHBECTOPOB
IPH OCYIIeCTBACHUY MHBECTHIIMOHHOM ASITEABHOCTH Ha
Teppuropun PecrryOaviku Y30exucraH.

HHOCTpaHHBIM HHBECTOpPaM, OCYIeCTBASIOIIMM
AesiTeAbHOCTb B PecrryOAnke Y3beKucTaH, IpeAOCTaBAS-
eTCsT OAQrOIIPUSITHBIN PeXUM, 00eCIednBaeTcs 3aIuTa
UX UHBeCTHLHI. Takoil peXkxuM He MOXeT ObITh MeHee
OAATOIPHSTHBIM, €M PEXXUM, OLPEACACHHBII B MEKAY-
HapOAHBIX AOroBopax Pecirybanku Y36exucraH.

Ilepea pasAMYHBIMKM OPTaHAMU BAACTH CTaBATCS 3a-
AQYH I10 PELIEHUIO CACAYIOIIHX IIPOOAEM:

« obecrieueHNs peryAnpOBaHIsI HAAOTOBOTO H Ta-
MO>XEHHOT'O 3aKOHOAQTEAbCTBA B HAITPABACHHU
IPUBAEYEHNS] HHBECTHUIIUI, IPHHIUITHAABHO HO-
BBIX TEXHOAOTHIL, MAIIHH 1 000PYAOBAHIS;

¢ OIpeAeAeHHUS] 9KOHOMHYECKHU LIeAeCO0OpasHo-
ro MOPsIAKA BBIBO3a U PEAAU3AIMU HA TePpH-

TOpUK Y30eKHCTaHa, IPOU3BOAMMOI B 30HE
IPOAYKITUH COOTBETCTBYIOLIEH YPOBHIO MUPO-
BBIX CTAHAAPTOB;

e IPEAOCTABACHUS KPEAHTOB IPOU3BOAUTEASIM
9KCIOPTHOM M HMIIOPTO3aMeNaoIell Ipo-
AYKITHH;

YIpPOLIeHHOM PErUCTPALINH 3aPYOEeXKHBIX PUPM;

¢ CO3pQHMSI COOCTBEHHOHM HHPPACTPYKTYPHOMI
6asbl (6aHKHM, CTpaxoBble KOMIAHUHU, KOHCAA-
TUHTOBble PUPMBL U APYTHE 3BeHbsL), 06CAYKHU-
Barommernt CO3.

Mpbr moaaraem co3paHue MHoOrouucAeHusix CO3

obecreunt:

«  MHBeCTHIJMOHHYIO IPUBACKATEABHOCTD 30HbI;

e IpUBAEYEHHE HOBBIX TEXHOAOTHMII He TOABKO
B CO3, HO U B APYTUX 06bEKTaX XO3SICTBEHHOTO
KOMIIAEKCA 30HbI, CO3AQHHE HOBBIX BBICOKOTEXHO-
AOTHMYHBIX KOHKYPEHTHbIX IIPOU3BOACTB;

¢ VAyYIIEHHe 9KOAOTHYECKOH 00CTaHOBKY;

+ yBeAHMdYeHHe HAAOToobOAaraeMoil 6assl 1 3apaba-
THIBAHKE COOCTBEHHBIX BHEOIOAKETHBIX CPEACTB
AASL peIlleHHs COIIMAABHO — SKOHOMHYECKHX
IIPOTPaMM perroHa;

e yBeAMYEHHe SKCIIOPTHOW BBIPYYKH perroHa
OT peaAU3aLUU 32 PyOeKOM IIPOAYKIHIL IIPEA-
npustuii CO3 U APYrHUX TeXHHYECKU IIepe-
OCHAI[€HHBIX IPEATIPHATHI X035HCTBEHHOTO
KOMITIAEKCA 30HBI.
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Fundamentals of new economic policy

Abstract: This article proves that join-stock company as the historical process has reached the point of develop-
ment and has experienced a period of recession. The tax laws, banking and ways of how to change the root of finan-
cial institutions are analyzed by changing the business founders.

Keywords: vector, economic, founder, fund of shareholders, creation of social fund.

If once the electronic computing machine hardly held in the three-storied house, now such
computing machine turned into the tiny calculator holding on a palm and operated by tips of
three fingers. I am sure, that this only four-page scientific work is similar to the summary of the
contents of the four-volume book. In this regard, paying special attention to this mini-research,
classifying the adduced arguments, it would be desirable to note that the understanding and

awareness of regularities of the nature is the requirement of a modern civilization.

Today nobody is capable to tell with an accuracy how
and when arose and will end the financial crisis, which
captured the whole world. Everyone knows that the
whole world looks for ways of recovery from the crisis.
Global annual meeting “Davos forum” also didn’t yield
tangible results. If to see the reason of crisis in politi-
cal structure, what the situation taking place in Europe
with its advanced democracy shows us? Also we cannot
see improvements of welfare of the countries which rose
and arranged color revolutions, blaming for crisis the
power. Then in what an essence of the question which is
so exciting and testing the globe? It is difficult to find
the answer to this question, without going deep into a
natural nature of economy. It is known that there is no
other way, besides how to solve economic problems by
means of mathematical actions. The great mathemati-
cian Karl Gauss with good reason noted an immense
share of mathematics in development of other sciences:
“The mathematics — the queen of sciences, the arith-
metic’s — the queen of mathematics”. The economy was
rather studied as the operating sphere of “queen of math-
ematics — arithmetic’s” Interpretation of an indicator of
the numerical ratios connected with economy through
the schedule on the plane exists long ago. We know that
the economy is a productive indicator or achievement
of interaction, or association of natural resources, human
resources and volume of capitals. It can’t be reflected in
the basis of certain numbers as the mathematics controls
preservation of conventional attitudes without the main-
tenance of a subject.

In this regard progress of economy, consideration
as the sum the unpredictable values will be an equiva-
lent of concept of vector in mathematics. Any three-
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coordinate vector is the sum of vectors of these numeri-
cal values.

a(x;y;z)=xf +yt +zk,
‘ﬂ = |?| = ‘E‘ =1, — single vectors. Vector values can’t be
summarized directly as number. For this purpose we will
address to the schedule (fig. 1). The vector module in
graphics — a triangle hypotenuse. Is defined by Pythag-

lal=\Jx’+y +2°.

orean theorem:

Y A 7 A (x;y;z)
a vyt
. T/ """"::3,"
- zk
xf X
Fig. 1.

At change of coordinates both the direction and size
of a vector will change, and the vector will turn into oth-
er vector. But the vector form in graphics won’t have big
changes. As the vector in graphics is the sum of vectors,
we will accept it as result of actions or demonstration of
success. If we assume, x — the natural resource — a
wealth source, at — a human resource — labor produc-
tivity, z — the capital — production means, @ vector is
an indicator of economic success. A wealth source —
natural resources — are granted to mankind by the cre-
ator. Labor productivity depends on the state support,
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solidate work of the staff, personal activity. Production
means — the capital — depends on the tripartite rela-
tion of compliance to demand, scientific achievements,
sufficiency of money: money it is set of indicators of
goods, demand and the prices. Efficiency of the prop-
erty relations also depends on the state, firm isolation.

Y7

C

Fig. 2.

Thus, any economic category can be considered as
avector. How the economic indicator in time is shown?
(see figure 2).

Having looked narrowly at the schedule it is possi-
ble to notice that the economic success first of all begins
from reforming of the labor relations in society, creation
of new production means proceeds, and at the end sub-
ordinates an economic stage.

‘5‘—)‘3‘—)|¢‘1|.

X7 — the area of natural resources, U — time,
OA — continuation of the previous economic stage,
the AB — period of reforming, BV — the capitalization
period, VS — new economic interval, whole set reflects
a stage of development of society. For good reason in
historical science there is a conclusion that stages of
development of society are repeated in spiral system. In
this case fig. 1 is inherent in microeconomics, and set
of infinite vectors in space will reflect a macroeconomic
picture in fig. 2. Restriction of economy with time —
corresponds to definition «economy — science about
ability to limit>. If to present economy as an enormous
body in space, the technology of its creation will be the
correct regulation of the sum of vectors. It means not a
prediction, but understanding of regularities of the nature.

x2y2z= x4y 42 <x3.

It means that achievement by the vector value of the
highest rate perhaps only at equality of coordinates.
That is a situation at which the tripartite relations are
adequately equal each other for achievement by econo-
my of good results. The organization of labor market
according to fund of the capital is a task of the power

authorities. Hundreds of bills have to be created anew.
According to vector concept division of the power in
society equally between the president, parliament, the
government gives the chance to effective public admin-
istration. If in society there is the climate favorable for
this purpose,
ka = a(kx;ky;kz) — as well as doubling of vectors, can

doubling  of  coordinates
continue acritical development for a long time. Our at-
tempts to eliminate the demonstrations, which are neg-
atively influencing economy such as, falling of a
stock value in stock market, sharp reduction of price of
“black gold” — oil, are similar to attempts of the person
to patch holes in clothes. Why then it is impossible to
change radically the economic policy which is so often
subjecting to crisis, also as well as to buy new clothes,
than to patch the holes? This reform, according to vector
concept of economy, begins with elimination of an in-
equality in the property relations. Today owner of prop-
erty it not simply natural person, shareholder, but
founder. And shareholders in the firm, state property
relations are only the detached onlookers possessing
securities. It proves that we live during the period, when
priority is the private property. We became witnesses of
how socialism which was infinitely fighting against a pri-
vate property suffered the crash. Frequent crises in so-
ciety, our inability to resist to the negative extremist,
terrorist actions made with financial support of corrupt
officials are consequences of policy about with priority
of a private property. 48 percent of all wealth of the
globe are in hands of less than one percent of people
from total number of the population. This is demonstra-
tion of how this wealth warms the financial market,
and infinite money which collected in banks began to
be spacing out on the power. Time shows both positive,
and negative consequences of the regularity based on
support of one of the principles of anti-property. Change
of the relation to division of property as the sharehold-
er is requirement of present time.

In general any crisis is time giving the chance to carry
out extensive reforms. The result of vector value of econ-
omy is possible only at achievement of equality of the
property relations. It means that from three parties the
person has to be the founder. This demands regulation
of the public, state property relations not with the help
of securities, but by implementation through representa-
tions. In general, the solution of any problem taking into
account advices and recommendations of interested
persons, certainly, reflects demonstration of democratic
character of society. The representative of the state is ap-
pointed by the government. Specialized workers find the
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constituent right to choose the representative. Firm rela-
tion to property:

society - slave > hired worker - specialist or share-
holder, income existance > salary > wage + dividends. As
the founder reaches that level when divides the income
belonging not to a salary, but economy. The new economic
policy based on managing change by property leads to
radical reforming of the legislation. So far excess money
at people was concentrated in bank deposits, stock mar-
ket for sale of shares. After crisis financial structures won't
be former. After the termination of a share issue the stock
market will disappear. The bank won't be able to isolate
deposit activity, and will only carry out services in storage
and turn of money. All money has to be under control of
tripartite founders now and be used for the benefit of the
people. As the tripartite control passes to equal actions,
the taxisn’timposed, the income shares on equal between
three parts. The part which is due to the state passes into
the budget, part of firm — into “Social fund’, part for a
private property — will fall to the share of education of
founders. Thus, the way to enlarge the income is not the
competition, but stimulation of founders. The problem
of increase, reduction of tax rates for the companies will
disappear. As “Social fund” is created separately, it doesn’t
depend on the power. Despite a kind of activity, people
retire on age, it is regularity of the nature. Therefore the
Fund will have enough potential for impartial balancing
and control at the normallevel of pension rates. Spare cash
of the population has to be invested in new fund with the
guaranteed interest rate as a sincere contribution to so-
ciety. This fund can be called “Fund of shareholders”. As
all income will be distributed between natural persons,
the tax on the natural person will be called “tax on a share”,
at transfer in “Fund of shareholders” the essential finan-
cial system would be created. The state policy is directed
not for the income of representatives of business, but for
search of ways for increase of welfare of the people. Now

the budget will be support for infrastructure, “Social fund”
for social objects, “Fund of shareholders” for increase in
housing stock, for expansion of kinds of activity neces-
sary for the population. It is clear that the increase in fund
of real estate, capital, increase in number of workers, sala-
ryincrease provides a gain of reserves. The funds allocated
from funds shouldn’t be considered as debts. Life without
debts will rescue people from a depression. The frequent
monetary turn and revival of economy are possible only at
the general profitability of all population. Types of service
also have to create consumer conditions for the popula-
tion. For example: than to advertize service worth 10 units
which will be used by only 100 people, it is more favorable
to lower cost to 1 unit, then 1000 people will use service
that will keep the income. Not the quantity of money, but
the settled turn prevents a shortcoming — it is a regularity
of economy.

At change of form of ownership within each admin-
istrative unit economic branch associations which will
head small business in these directions will be created.
Farms shouldn’t incur heavy expenses for the sake of ex-
pansion of a field of activity and to integrate the firms
which are engaged in one business. It is better to take ac-
tions for creation of new types of business, useful to the
population, for the chosen direction. It is necessary to
carry out measures, such as reduction of working hours,
but not the working days, for fight against unemploy-
ment in case of reduction of number of workers because
of production automation, increase in kinds of activity
for effective use of free time of the population. All this not
simply an imagination fruit, and the conclusion based on
properties of a vector. It is easy to solve the problem of
the economy as a vector of interpretation.

I am sure that thus the vector concept of economy
will expand scientific area of economy and will specify
the way for adoption of optimum decisions correspond-
ing to time.
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AP PeKTUBHOCTb BHELLUHE3KOHOMMUYECKOM
nearenbHocTu peruoHoB lOra Poccum

Annpotanmsi: CoBepIIeHCTBOBAHHE U Pa3BUTHE BHENTHEIKOHOMUYECKOM AesTeAbHOCTH pernoHoB IOra Poccun

B YCAOBHSIX CTAHOBAEHUS PHIHOYHOM CHCTEMBI XO3SIICTBOBAHISL CIIOCOOHO CTaTh 9 PeKTHUBHBIM GAKTOPOM 03A0POB-

ACHUS U ITIOCACAYIOMETO Pa3BUTHI HE TOABKO DKOHOMHKHY PETrvOHa, HO 1 BCel CTpaHbIL.

KAroueBbIe CAOBa: BHELIHEOKOHOMUYIECKASI AeSITEABHOCTD; perronsl FOra Poccuy; reppuropus; cyopexrs: Pe-

A€panny; COIMAAbDHO-TEPPUTOPHUAAbHDbIE EAHUIIBL.

Kaxk cocraBHas 4acTh XO3SHCTBEHHOTO KOMIIACKCA
BHEITHEIKOHOMHUYECKas ACSITEAPHOCTb AOAKHA BO3ACH-
CTBOBATh Ha COBEpIIEHCTBOBAaHKE BHYTPUXO3SHCTBEH-
HBIX IIPONOPLUH, pasBUTHE IPOM3BOAUTEABHBIX CHA,
MOBBIIIEHHE YPOBHA 3aHATOCTH HaceAeHus. Pemenuve
9THX NPOOAEM BAKHO AASI BCEX PETHOHOB, HO 0CO0YI0
aKTyaAbHOCTb OHH Ipuobpeau aas FOra Poccuu ¢ ero
IIOAUTUYECKON HeCTAOUABHOCTBIO.

Ans IOra Poccun ysxe He epBbIi rOA IIPHUCYIIe HaH-
Xyalllee SKOHOMHYECKOe U COljHaAbHOe noroxkeHue. 1o
odunmasbHbIM AaHHBIM, MMeHHO Ha CeBepHoM KaBkase
Ipou3oNIeA MaKCUMaAbHBIHN B Poccuiickoit Oepepanuu
CI1ap 065eMOB IIPOMBIIIAEHHOTO U CEAbCKOXO3SIFICTBEH-
HOTO IIPOM3BOACTBA.

O¢dexTHBHAS peansaliys CPaBHUTEAbHBIX IIPeHMy-
11ecTB, nMeromuxcs B cyovexrax FOra Poccun, apanrarmst

UX K M3MEHSIONMMICS BHY TPEHHHM U BHEITHUM YCAOBHUSM
1 GOpPMHPOBAHHE HA UX OCHOBE KOHKYPEHTHBIX CTPYKTYP
FAM HOBBIX CPABHHTEABHBIX IIPEUMYIIIECTB MOT'YT OBITD AO-
CTHUTHYTbI HA OCHOBE IIPAaBUABHO BBIOPAHHOI CTpaTeruu
Pa3BUTH BHEITHESKOHOMHYECKOM ACSTEAbHOCTH.
Yuaursisas, uto FOr Poccnn Bceraa 6b1a 1 6yaeT cTpare-
IMYECKH BaXKHON 30HOH MOAUTUYECKHX, SKOHOMUYECKHMX U
Apyrux uaTepeco Poccuu, nsydenue mpobaem v mepcrex-
THB Pa3BUTHS U PAIIMOHAAM3AIIMU BHEITHEIKOHOMUYECKOM
AesTeapHOCTH pernoHoB IOxuoro PepepasbHOro okpy-
ra IMeeT aKTyaAbHOe 3HadeHue. Pa3puTue U MoBpInIeHNe
3¢ PeKTUBHOCTY BHEIIHEIKOHOMUIECKON AeSITeAbPHOCTH
B pernoHax IOra Poccun MoXeT 1 AOAYKHO CTaTh BaKHbIM
daKkTopoM 03A0pOBAEHHS UX IKOHOMUK [ 1, 69-71].
TeppuTopus, Ha KOTOPOI YeAOBEK OCYIeCTBASIET
PasHOOOpa3Hble BUABI ACSITEABHOCTH AASI TIOAAEPIKAHUS
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CBOETO CYIIECTBOBAHISL, BO MHOTOM, OCOOEHHO Ha Ha-
YAABHBIX CTAAUSIX PA3BUTHS OOLIECTBA, OIPEACASIET ee
xapaxTep. [To Mepe coBepmeHCTBOBaHUS OPYAUH TPYAQ,
HABBIKOB M aKTHBHU3AL[H OOMeHa IIPUOABOYHBIM ITPOAYK-
TOM 3Ta 3aBUCUMOCTb 0caabeBara. OpAHAKO AQKe ceyac,
B 910Xy TAODAAM3ALMM OHA HE FCYE3Ad, & AULID CYyIIe-
CTBEHHO M3MEHHAA U YCAOXKHHAA CBOH $popMbl. Teneps
YPOBEHb Pa3BUTHS OIIPEACASETCS He CTOABKO HaAM4IHeM
IPUPOAHBIX PECYPCOB U KAMMATHYECKUMU YCAOBHSMH,
CKOABKO HAy4HBIM, TEXHUYECKUM M UHTEAAEKTYAAbBHBIM
[IOTEHIIUAAOM, LIUBUAU3ALOHHO OpUeHTalHel o0e-
CTBQ, €r0 AAAINTALMEN K TAOOAABHBIM U PErHOHAABHBIM
TpeHAAM, CIIOCOOHOCTbIO TPOM3BOAUTD HOBbIE 3HAHM,
IpeBpalaTh UX B TEXHUYECKHe Pa3paboTKH, BbICOKOKA-
YeCTBEHHbIE TIPOAYKTBI M yCAyTH [ 3, 47-48].

Cy6pexrsr Depepann, Kak HCTOPHIECKH CAOXKHB-
muecs B Poccuu coljaAbHO-TeppUTOPHAABHbIE EAHHIBI
HanboAee COOTBETCTBYIOT KATETOPHU « PETHOH> B Ilepe-
XOAHOH 9KOHOMHKe PoccHu, IMOCKOABKY PacIIOAararoT
TaKMM HaOOPOM IIPEATIPHSTHIA 1 OPTaHHU3ALUIT IPOU3-
BOACTBEHHOM, HHCTUTYLIMOHAABHON U COLIMAADHOM MH-
$pacTPyKTYpBhI, BKAIOYAS 3AKOHOAATEABHYIO0 (HPeACTaBI/I-
TEABHYIO), HCTIOAHUTEABHYIO H CYA€OHYI0 BAACT®, KOTOpast
[I03BOASIET 00€CIIeYnTh OTHOCHTEABHYIO CAMOCTOSITEAD-
HOCTb PeTHOHAABHOTO BOCIIPOHM3BOACTBEHHOTO IIMKAA B
PpaMKaxX HapOAHO-XO3HCTBEHHOTO KOMIIAEKCa [2,50].

B coBpeMeHHBIX yCAOBHSX XOA 9KOHOMUYECKOM pe-
dopmbl B Poccun onpepeAsieTcs TeM, 4TO IIeHTP TSHKECTH
BCe B 0OABIIIe}T CTeNIeHH ITePeHOCUTCS Ha MeCTa, TO eCTh
B perroHbl. Ha pernoHaAbHOM ypOBHe, TaK ke KaK M Ha
rOCYAQPCTBEHHOM, IIPOUCXOAUT CTAHOBAGHHE CHCTEMBI
yIpaBAeHHs BOOOIIe i BHEITHEAKOHOMHYECKO AeSTEeAD-
HOCTH B YaCTHOCTH [4, 76].

OAHAKO B yCAOBHSIX CTAHOBAECHHS PHIHOYHbIX OTHOIIIe-
HUI1 0003HAYMAACH PA3HASI CTEIIEHb FOTOBHOCTH OTACABHBIX
perroHoB Poccry X pasBUTHIO BHEITHESKOHOMUYECKOM

AesTeAbHOCTH. K OCHOBHBIM $paKkTOpaM, OIpeAeASIOIIIM
COILIMAABHO-9KOHOMHYECKYIO CHTYAIHIO B pernoHax IOra,
OTHOCSTCS UMEIOIHeCs P OM3BOACTBEHHDIN IIOTEHITHAA,
reorpa¢puyeckoe IIOAOXKEHHEe, IMPHPOAHO-KAUMATHYe-
ckre GpaKTOPbI, PeCYyPCHBIH MMOTEHIIUAA, AeMOTpadHJe-
CKMH MTOTEHIJUAA M CTPYKTYpPa HaCeAeHUs, CTPYKTYpa
CIIEIIMAAN3ALIMS XO3SMCTBA, 00beMbl HHOCTPAHHBIX HH-
BECTHIIUH, 9KCIIOPT, A TAKKe CTeIIeHb FOCYAAPCTBEHHOTO
BAUSTHISI HA 9KOHOMUKY.

O¢$PeKTUBHOCTD BHEITHEIKOHOMUYECKOH AeSTEAD-
HOCTH PErOHOB BO MHOTOM OIIPEAEASTIOTCSI HaIlpaBAe-
HHMSIMH COBEPIIEHCTBOBAHHS 9TOTO IPOIecca, KOTOpPbIe
Ha Halll B3TASIA, TIPEATTOAATAIOT:

— ¢opMupoBaHHe cTpaTeruy pasBuTHa BOA 3a cuer
BHYTPEHHHX Pe3ePBOB, BHITEKAIOIUX U3 IPEHMYIeCTB
reOMOAUTHYECKOTO ITOAOXKEHHS TePPUTOPUH, CIIeITHPH-
KU PeTHOHAABHOTO IIPOU3BOACTBEHHOT'O ITIOTEHIIMAAA U
ero MHPPaCTPYKTYPbI;

— BbIIBAGHHE OCHOBHBIX HAIIPaBAEHHI Ipeobpaso-
BaHUS MeXaHU3Ma PeryAupoBaHus BOA perunona;

— Pas3paboTKy AMHAMUYHON OPTaHU3ALIMOHHOMN
CTPYKTYpPbI MeXaHH3Ma peryanpoBanus BOA peruona;

— 000CHOBaHME KOMIIAEKCA Mep, HAIIPaBACHHbIX Ha
IIpUBACYEHUE OTeUeCTBEHHbBIX M MHOCTPAHHBIX HHBECTH-
ITMI B 9KOHOMHKY PEeTHOHa;

— MHMIJUMPOBaHHE HOPMATHBHbIX AKTOB, pETyAHPY-
forx BOA pernona;

— CO3AAHMe TAPAHTHIHBIX YCAOBHI CO CTOPOHBI de-
A€PAABHBIX M PETHOHAABHBIX OPTAaHOB YIIPABACHHS AAS
MHBECTOPOB, BKAAABIBAIOIINX CPEACTBA B IPHOPUTETHbIE
peroHaAbHBIE IIPOEKTHI;

— 60Aee IIOAHOE HCIIOAB30BAHKE CYLIECTBYIOLIETO
BHEITHEIKOHOMHYECKOTO MOTEHITHaAA AAS GOPMHPOBa-
HISI 9KOHOMUKH, CIIOCOOHOM paboTaTh B peXXiUMe PaBHO-
IPaBHOTO OOMEHa C APYTUMH PETHOHAMU CTPAHBI K MUPA,
HOBbIIIeHHe 6AATOCOCTOSHMS HaceAeHus [ 1, 69-71].
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Introduction: Definition of prospects for the coun-
try’s light industry development and to ensure their fi-
nancial stability perspective to assess the current situa-
tion and the existing problems, their causes and origin
of our analysis and research in order to identify ways to
eliminate this process we carried out of the country part
of the light industry enterprises that embody «Uzbek-
engilsanoat> to the years 2001-2015 SC will try to at-
tract the appropriate information [6]. Conclusions based
on the sufficient level and to ensure uniformity and com-
pare them to use the information above mentioned years
to the beginning of the year. The results of the analysis
carried out are reflected in table 1.

Analyses: As a result of this analysis of the data
listed in the table, in our opinion, «Uzbekengilsanoat>
SC light industrial enterprises in the system from the
point of view of ensuring financial stability in the years
2001-201S5 should be taken into consideration a number
of fundamental conclusions can produce. Their most im-
portant are the following [1]:

1. The years covered by the analysis (2001-2015)
«Uzbekengilsanoat> SC enterprises, the share of
long-term assets to total assets amounted to an average
0f66.3 %.2/3 of the total assets of this country’s light in-
dustry enterprises are a long-term assets accounted for.
Its share in total assets amounted to an average of 66.3 %.
2/3 of the total assets of this country’s light industry en-
terprises is a long-term assets accounted for. The level of
this indicator in the year-over-year (with the exception
of only some years) have a tendency to go in the opposite
direction is constantly changing.

2. In contrast to the long-term assets as «Uzbekeng-
ilsanoat” SC current assets to total assets of enterprises,
which is equal to the average share of 33.7 %. This, in

turn, current assets, total assets of the enterprises of
light industry has 1/3.

3. In the same period, «Uzbekengilsanoat>» SC in
determining the total number of assets in the structure of
assets in their part of the trade-related material resources,
which plays a decisive role. They accounted for an aver-
age of 19.8 % of total assets.

4. On the contrary, during the 2001-2015 «Uz-
bekengilsanoat>» SC in determining the total number
of assets in the structure of assets in cash and short-
term investments related to them almost part of its ef-
tect. Carried out the analysis period, their share of 0.7 %
(01.01.2005) to 7.0 % (as 0f 01.01.2010), despite being
shaken, have amounted to an average of 3.2 %.

5. Above the opposite way during the 2001-2015
«Uzbekengilsanoat> SC enterprises in determining
the total number of assets in the structure of assets and
their impact on a significant portion of its accounts
receivable. This is, in particular, between the years
2003-2005 and 2009-2013 stockholder look at the data,
it seems obvious. Carried out the analysis period, the av-
erage share of 10.7 %, the level of this indicator, which
is 15.0 % higher than in some years;

6. Previous 3- and S-points seen in «Uzbekengil-
sanoat> SC, the information presented “in the structure
of the total assets of the enterprises in determining the
fate of the current assets salmog’inining inventory and
receivable reserves are of vital importance”.

Thus, on the basis of the analysis of the data pre-
sented in Table 1, based on the above conclusions are
reflected in the 1-6 points, you can configure the fol-
lowing general conclusion: the country consists of the
total assets of the enterprises of light industry structure,
and its long-term assets and current assets as well as play

51



Section 8. Finance, money circulation and credit

arole in the current structure, and in particular the ac-
counts receivable asset, though, is significantly greater
than the effect of that is to ensure the financial sustain-
ability of these enterprises. In our opinion, current con-
ditions and light industrial enterprises in the future to

ensure the financial stability of the issues on the agenda,
which may cause the above findings and their conse-
quences, first and foremost, be taken into consideration
and accordingly necesery to make decisions related to
this issue [2—4].

Table 1. — «Uzbekengilsanoat» SC assets belonging to state enterprises
(% at the beginning of the year)

Year
v| reading |z|o(zlzlzlslslzlelelzlalalzlz
RIS S K|S/ ]|| S| K|]| ]| 8| 8|1
1. |Long-term assets |66.4|67.1 |66.9 |65.8 |71.2 69.4|69.9 |73.3[67.6 |62.1 |62.9 |60.4 |60.5|63.9 |67.2
2. | Current assets 33.6132.9|33.1 |34.2|28.8 |30.6|30.1 {26.7|32.4|37.9 |37.139.6 [39.5|36.1 |32.8
Including:
a) inven-tory re-|27.2|24.8 15.8 (17.2(18.0{19.4 (20.3 [16.5(16.8 |17.5|19.2 {20.6 |20.7 |21.8 |20.9
5, |serves
b) cash and short-| ) 1) 11y 0 115 07 |2 |13 20 [40 |70 [s1 |45 |43 |44 |44
term 1nvest-ments
c) debits 3.2 |7.0 |153|15.5|10.1|8.7 |8.5 (82 |11.6|13.4|12.8|14.5[14.5|99 |7.5
Total 100 {100 {100 {100 {100 |100 {100 {100 {100 {100 {100 |100 |100 {100 |100

Now the same procedure, taking into account the
business «Uzbekengilsanoat> SC let us analyze the situ-
ation of the respective liabilities of the companies. The
results of the analysis carried out are reflected in Table 2.
While analyzing the data in Table 1, Table 2 details, like
the study of light industry and directly related to the fi-
nancial stability of the country that are proper and re-
lated to several important conclusions. In our view, the
most important are the following [5; 6]:

1. In the years under review (2001-2015), during
the «Uzbekengilsanoat» SC source of funds for enter-
prises in total liabilities did not change in a relatively
stable trend in the share of the content. During his
years to 18.4% (01.01.2004) to 49.5% (01.01.2015)
tossed (range 31.1 f.p. change). At the same time its
change in some years than in the opposite direction,
it should be noted that the tensions. For example, its
ratio to 18.4% in 01.01.2004, 01.01.2005 and in con-
tributing to 45.4 %, which is equal to or more than
2 times higher. Or, on the contrary, 01.01.2006 in the
level of this indicator was equal to 40.9 % fell to 25.1 %
in 01.01.2007, ie decreased by almost 31.0 %. If so,
the light industrial enterprises in this area since 2009,
can identify changes in policy. Because this is the next
part of the total liabilities for the years since have the
resources due to the continuous growth of own funds
(with the exception of 01.01.2012).

2. In the same for years, «Uzbekengilsanoat>
SC obligations of the above in a similar situation, that
may indicate that the figure is a tendency for it to form

almost constantly in the opposite direction (some se-
verely) variable. But if you look at the situation in the
next years tax since 2009, the total liabilities in the struc-
ture of liabilities due to the steady decline of share own-
ership (01.01.2012 years is the exception).

3. Theindicators are presented in Table 1 and 2 the
next 2 years and compared their change in shaping the
structure of liabilities of enterprises of light industry of
the country that the change in policy, in particular the
waiver of liability to give priority to the formation of
commitments to increase the number of its funds, and
eventually, their sources of funds and the obligation to
establish a 50:50 ratio between the content tutilgan-
ligidan shows.

4. During the years 2001-2015, and in recent years,
especially since 2010, Uzbekyengilsanoat total liabili-
ties decline in its share of the liabilities of enterprises in
different parts of the effect that the result of long and
short-term liabilities and creditors.In particular, the de-
cline in the share of total liabilities in the structure of
liabilities in recent years: the share of long-term liabili-
ties 12.1% (01.01.2010) to 19.0% (01.01.2015) contin-
uously increasing year by year unless; the share of short-
term liabilities, 29.1% (as of 01.01.2010) and 23.9%
(01.01.2015) Vibration and between; creditors’ share
0f22.2% (as 0f 01.01.2010) to 7.6 % (01.01.2015) at the
expense continued to decline. In addition, a decrease in
the share of total liabilities in the structure of liabilities
of the industry, mainly due to the logical conclusion that
carried out at the expense of creditors.
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Table 2. — «<Uzbekengilsanoat» SC liabilities related to state enterprises (% at the beginning of the year)

Years

Ne Reading s/ 8/ 8/ 3| &8/ 8|58 |8|S|=2|S8|2|X| 4
(=] (=) (=] (=] (=] (=] (=] (=] (=] (=] (=] (=] S (=] (=]
(o] a (o\l (o] a (o] N a (o] N (] (o] a (] (o]

Th f thei
1. fu:dzources obthelr! - ¢ 119.4(232(18.4]45.4(409(25.135.5|32.836.6 |41.539.9|42.7|46.0| 49.5
2. | Duties 72.2180.6(76.8]81.6|54.6|59.1|74.9|64.567.2|63.4|58.560.1|57.3|54.0|50.5
Including: ~1203/26.8(51.3(51.543 (3.9 [28.5(29.2]26.8(12.1]14.8]17.2]17.6]182[19.0

3 a) long-term duties
* |b) short-term duties |44.2[47.7[15.0|17.3[26.4|29.2|25.4|21.3]24.2|29.125.4]25.7]25.8]25.3]23.9
¢) creditors 77 6.1 [10.5]12.8(23.9]26.0(21.0|14.0(16.2(222[183]17.2]13.9/10.5|7.6
Total 100 | 100 [100 | 100 |100 | 100 |100 |100 | 100 |100 | 100 |100 | 100 |100 | 100

This was essentially due to the reduction on the above
content is an indicator of long-term liabilities, largely re-
flecting the impact, a significant impact on short-term
liabilities. In such circumstances, the reduction of the
country’s share of total liabilities in the structure of li-
abilities of enterprises of light industry, mainly in the im-
plementation of the creditors at the expense of (noted
above, in recent years, the number of creditors had de-
clined almost 3 times) how the agenda of issues related
to the accuracy of our main will they be able to answer.
The same thing in the structure of total liabilities: some
years, long-term liabilities and creditors (for example,

during 01.01.2007-01.01.2009); other short-term li-
abilities and creditors (for example, during 01.01.2005—
01.01.2006 and a combination of long and short-term
liabilities (for example, during 01.01.2001-01.01.2004)
should be of vital importance [5; 6].

Conclusion: In our opinion, current conditions and
light industry of the country in the near future and ensure
the continuous strengthening of the financial stability
of the issues on the agenda, which may cause the above
findings and their consequences, first and foremost, be
taken into account in relation to this issue and in accor-
dance with the relevant decisionsaccording to the text.
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dakTopHbIN aHanNn3 nokasarenen PUHAHCOBOM
YCTOMYUBOCTU NPOMBbILLJIEHHbIX NPeANnPUATUA

AHHOTaIHsI: PACCMOTpPEHA CYITHOCTh GUHAHCOBOI YCTONIUBOCTH IIPEATIPUSTHSL, IIPOBEACHO 00001IeH e [T0Ka3a-

TeAell UHAHCOBOM YCTOMYUBOCTH P CAIPHATHH SASKTPOTEeXHIIECKON OTPACAN YKPAUHBI METOAAMU MHOTOMEPHOTO

paxTopHOro aHaAu3a. BeisiBAeHDBI 001[He PAKTOPDI, AAHA HX MHTEPIIPETALINS, IPOAHAAM3UPOBAHA AUHAMUKA.

KaroueBbie ca0Ba: $HUHAHCOBASI YCTOMINBOCTD, PAKTOPHBIM AHAAU3, CHHTETUIECKAN QaKTOP, AMKBUAHOCTD,

SAEKTPOTEXHHNIECKAS OTPACAD, METOADL HeYeTKOMN AOTHKH.

OuHaHCOBas yCTOMIUBOCTD — 3TO COCTOSHHUE IPEA-
HPHUATHS, KOTOPOE XapaKTepU3YeTCs CIIOCOOHOCTBIO
$YHKIIMOHMPOBATh U PA3BUBATHCS C L]@ABI0 MAKCUMH-
3aIlMy 9KOHOMMYECKOM BBITOABI BAAAGABLIEB, YKpeIlAe-
HHS KOHKYPEHTHBIX IPeUMYIeCTB C y4eTOM HHTePeCOB
00IecTBa ¥ TOCYAAPCTBA IIPH COXPAaHEHHU PAaBHOBECHS
CBOEro 6aAaHca B MEHSIIOIIENCsl BHELIHEN 1 BHY TPEeHHeH
CpeAe, YTO FapaHTHPYeT ero MAATEKeCII0COOHOCTD 1 HH-
BECTHLMOHHYIO IPUBA€KaTeAbHOCTS [ 1, 131].

HecmoTps Ha BaXXHOCTh PMHAHCOBOM YCTONYHBO-
CTH B Ka4eCTBe KPUTEPHsI HAASKHOCTU U CTAOUABHOCTH
XO3ANCTBEHHON AESTEAPHOCTH NpeApusaTHs, adpdex-
TUBHOCTHU YIPaBA€HUS ero HMHAHCOBBHIMU PeCypcaMH,
pas3paboTKa TeOPETHKO-METOAOAOTHIECKHX OCHOB ellje
He AOCTUIAA AOCTATOYHOTO YPOBHS B HAYyYHOM AMTepa-
Type, YTO 0OYCAOBACHO OTCYTCTBHEM HAAAEKAIIIETO Me-
CTa OljeHKU PUHAHCOBOM YCTOMYUBOCTH MPEAIIPUSATUI
B IIPAKTHYECKOH paboTe CyODEKTOB XO35HCTBOBAHMS, A
TAABHOE, B OIjeHKe UX GMHAHCOBOM 6e30MaCHOCTH.

OcHoOBHbIe acreKThl ONpeAeAeHHs U aHaAu3a Qu-
HAHCOBOM YCTOMYMBOCTU HPEANPHATUS HCCAEAOBA-
AMCh MHOTMMH Y4YeHBbIMH, CpeAr KOoTopbix E. AaprMan,
3. Ax. Aoaan, Ax. K. Ban Xops, WM. Baank, B. B. Ba-
HoB, E. . Y1kun u aAp. lllupokuit Kpyr BOIpOCoB 110
YTIpaBA€HUIO pHHAHCOBOM YCTONYMBOCTDIO MPEATIPH-
THS M Pa3dpabOoTKOM IIOAXOAOB K OlleHKe UX GHHAHCOBOM
OesomacHoCTH paccMOTpeH B TpyAax A. H. Bapanoscko-
ro, B.A. Bacuaenko, A. A. 3apy6s1, A. M. TToppeperusa,
C.B. Mumunoti, I B. CaBunkoit u Ap.

AHaAM3 Hay9HOM AMTEPaTyPbl II0 HCCAGAYEMOM Ipo-
bAeMe CBHAETEABCTBYeT O HAAUYHMHU PA3AUYHBIX TOAKO-
BaHUM CYITHOCTH (HHAHCOBON YCTOMYMBOCTHU IIPeA-
HPHUATHS, a TaloKe 00 OTCYTCTBUM €AMHOTO MHEHHS
OTHOCHUTEABHO TPYIIIMPOBKH M CIIOCO0A BBIYMCACHMS

TIIOKa3aTeAedl ee olleHKU. TpeOyIoT paAbHeMnIero pas-
BUTHS CIIOCOOBI 06001IIeHNSI MHOTOYHMCACHHBIX TI0Ka3a-
TeAell, XapaKTePHU3YIOIMX QUHAHCOBYI YCTOMIMBOCTD
IPEATIPHATHS, @ Takoke BOIPOCH Pa3paboTKU KOHKPET-
HbIX MEXaHM3MOB [TOMCKA U PEAAU3ALUH BHYTPEHHUX pe-
3€pPBOB MOBbINIEHUS PHHAHCOBOM YCTOMYUBOCTH TIPEA-
npustuil. He3aBepIneHHOCTh Hay4yHBIX Pa3pabOTOK B
00AACTH COBepIIEHCTBOBAHMS YIPABACHUS PUHAHCOBOM
YCTOMYMBOCTBIO MPEAITPUATHS U CYIIeCTBEHHAs IIPaK-
THYeCKask 3HAYMMOCTb AAHHOM IPOOAEMBI AASL PAa3BUTHS
IPEAITPUSTUI MTOAYEPKUBAET OOBEKTHBHbINA XapaKTep
AKTYaAbHOCTHU TEMbI HCCACAOBAHHMA.

IJeApto MCCAGAOBAHMS SBASIETCS Pa3BUTHE Teope-
THKO-METOAUYECKHX OCHOB M 000CHOBaHMe CIIOCOOO0B
060611eHs MOKa3aTeAell PUHAHCOBON YCTOMYUBOCTH
IIPOMBIIIA€HHBIX MPEATPUATHH AEKTPOTEXHHUYECKON
OTpacAM YKpauHBI KaK OCHOBBI IIOMCKA ITpobAeM B 0be-
CrleYeHHHU UX PUHAHCOBON YCTOMYMBOCTH.

duHaHCOBAS YCTONYUBOCTD MPEANIPHATUS — 3TO
KOMIIAEKCHasl, MHOTO(QaKTOPHAs KaTerOpHs, OTpaXka-
IOIasi BOCIIPOM3BOACTBEHHBIM MPOIIECC M HAXOAAMIASC
IIOA BAUSIHUEM Pa3AMYHBIX PMHAHCOBO-3KOHOMHUYECKMX
npoueccos [2, 267]. AaHHas KaTeropus XapakTepH-
3yeT QMHAHCOBO-3KOHOMUYECKHE OTHOILIEHHS, Yepe3
KOTOpble IPOUCXOAUT COIMAAPHO-IKOHOMHUYECKOE
pasBuTHe npeanpusarua. KoMnaekcHOCTh KaTeropuu
¢UHAHCOBOM YCTOMYMBOCTU CYOBEKTOB XO3SIFCTBOBA-
HHS COCTOMT B OTPAXKEHUH B Hell yPOBHSA PHHAHCOBOIO
COCTOSHMA U QMHAHCOBBIX PE3YABTATOB IIPEAIPHATHS,
ero CIIOCOOHOCTHU BBIIIOAHATH CBOHM 00513aTeAbCTBA U
obecreynBaTh AAAbHEFIIIee Pa3BUTHE IIPU COXPAHEHHU
KPEAUTO- U MAATEKECIIOCOOHOCTH U OTHOCHUTEABHOM
HEe3aBHCUMOCTH OT M3MEHEHMI BHYTPEHHUX ¥ BHEITHUX
daxropos [3, 16].
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Takum 06pa3oM, pUHAHCOBYIO YCTOMIMBOCTD IIPEA-
IPHSITUSL MOXKHO OIIPEAEAUTD, KaK CIIOCOOHOCTD Ipea-
IIPUATHS OCYLIECTBASTD OCHOBHbIE U APYTHE BUABI Ae-
ATEABHOCTHU B YCAOBUSX NPEATIPUHMMATEAbCKOTO PHCKA
U U3MEHEHHIT CpeAbl OM3HeCa C [JeAbI0 MaKCHMU3ALIUH
9KOHOMUYECKOH BBITOABI BAAAEABIIEB, YKPEIIACHHS KOH-
KypeHTHbIX IPeUMYIIIeCTB OPTaHU3AIMHU C y4eTOM UHTe-
pecoB obIecTBa M FOCyAAPCTBA.

KaskAblit CyObeKT XO3SICTBOBAHUSI CTPEMHTCSL AO-
CTHYb U ITOAAEPKATh YCTOMYMBOE PUHAHCOBOE COCTO-
STHUe, AMKBHUAHOCTD M MAaTexxecriocobHocTh. OAHOM U3
OCHOBHBIX ITPOOAEM yIIpaBA€HUS QHHAHCOBOM YCTOMIHU-
BOCTDIO ITPEATIPUATUI YKPAUHBI SBASIETCS OTCYTCTBHE
KOMIIAEKCHOM OILI€HKH 3TOM pUHAHCOBO-9KOHOMUYECKOM
KaTeropHH, KOTOpasi IPEAOCTABASIAA ObI PYKOBOACTBY
BO3MOXXHOCTb CBO€BPEMEHHO BBIIBASITb CAAObIe MecTa
U IPUHUMATD 3 PeKTHBHbIE PeIleHHs 110 00eCIIedeHUI0
PUHAHCOBOIT 0€30IIACHOCTH ITPEATTPUSITHSL

ITpeacTaBAsieT OOABIION HHTEPEC HCCAEAOBAHUE U
KOMIIAEKCHASI 06061maromas orjeHKa $UHAHCOBOM YCTOM-
YMBOCTHU MPEAITPHUATHS, OCHOBAaHHAS Ha UCITIOAb30BAHUH
TEOPUHU HEYeTKOM AOTHUKH, YTO AAeT BO3MOXXHOCTD y4eCTb
He TOABKO KOAMYeCTBEeHHbIe XapaKTepPUCTHKH IT0Ka3are-
A€ll, HO U Ka4eCTBEHHbIE, a UIMEHHO, CTEIIeHb OAM30CTH
KOAMYECTBEHHbIX 3HaUueHU! KOdPPUIMEHTOB K UX HOP-
MatuBHbM rpanunaM |3, 31]. OpHaKo CAOXKHOCTD 3aKAIO-
4aeTcsl B TOM, YTO C POCTOM KOAMYECTBA IOKa3aTeAel,
OTIMCHIBAIOIIUX AAHHOE SIBAGHHE, 2 B AAHHOM CAy4ae C po-
CTOM K09 PUIIMEHTOB, XapaKTePH3YIOMHUX PUHAHCOBYIO
YCTOMYMBOCTD IPEANIPUATHS, TPYAOEMKOCTh PacyeToB
MeTOAAMH HeueTKOM AOTHKHU pe3Ko BospacraerT. IIpo-
6AeMa 3aKAOYAETCS B BBIOOPE BUAQ QYHKIJHU IIPUHAA-
A@XHOCTH UCXOAHBIX ITOKa3aTeAell 1 pOpMyAMpOBAHUHI
6a3bl mpasuA. [IpoBepeHre KaueCTBEHHbIX PACIETOB He
cocraBAsieT MpobAeM mpu 3—4 MCXOAHBIX IIepeMeHHBIX.
Ho, xak usBecTHO, prHAHCOBAS YCTONYMBOCTD P EATIPH-
ATHS XapaKTepHu3yeTcs: boAee, 4eM AeCATHIO KOIPPHITH-
eHTaMH. B 3THX ycAOBUSX IieAecoOOpasHee IPHMEHUTD
ApyTHe Crioco6sI 06001eH s, HalpuMep, METOABL (pak-
TOPHOTO AaHAAM3A.

AASL TIPOBeAEHMS HCCAEAOBAHMS II0 06001IeH IO T10-
KazareAed QUHAHCOBOM yCTOMYMBOCTHU IPOMBIIIACHHbBIX
IPEAIIPHSATHI ObIAa COCTaBA€HA BBIOOPKA OCHOBHBIX
nokas3aTeAel ¢pUHAHCOBOM YCTOMYMBOCTH, COCTOSIIAS
u3 14 k02 PuIMEeHTOB, PACCYMTAHHBIX IO pe3yAbTaTaM
XO3AMCTBEHHOM AeaTeAbHOCTH B 2010-2012 rT. Tpex mpo-
MBIIIACHHBIX IIPEATIPUATUH 3AeKTPOTEXHUYECKOM OTPACAH
Yxpanupl — [TAO «KoHcTaHTHHOBCKHMIT 3aBOA BBICOKO-
BOABTHOI1 armaparypsi>» (aanee — [TAO K3BA), [TAO
«DaekTposaBop> 1 [TAO «AM3-Oueprus>.

ITAO K3BA — 0oAMH U3 OCHOBHBIX IIPOH3BOAUTE-
Aefl BBICOKOBOABTHOH aIIIapaTyphl, B3PHIBOOIACHOTO,
PYAHUYHOTO, HOPMAABHOTO U OOIIEIPOMBIIIAEHHOTO
HCTIOAHEHUSI AASL OCHAIIEHIIS TP EATIPUSITHIL TOPHOAOOBI-
BaloIIeil, HepTeXUMUIECKOM, S9HEPreTHIeCKOHN 1 APYTUX
OTpacAei IIPOMBIIIACHHOCTH.

ITpoayxiusa ITAO «DAekTpo3aBoa>» — H30ASTO-
PBl, AMHEHHAs almapaTypa AASL AMHHI JAeKTpoIIepe-
aad (ADIT), obopyaoBaHHE AAS CAMOHECYIIUX U30AH-
poBanHbIX poBoAoB 1 AT, TpancdopmaTopsr Toka 1
HAIIPsDKEHHsI, BLICOKOBOABTHOE 00OPYAOBaHHUE, KaOeAb-
HbIe MY(THI ¥ IIPEAOXPAHUTEAM.

ITAO «A3-OHeprus> NpoU3BOAUT KepaMHIECKHUe
9AEKTPOHU3OASTOPHI M U3OASIUOHHYIO ApPMATYPY.

TakuMm 06pasoM, AASL KAXKAOTO IIPEAIIPHUSITHS BBIOO-
POYHOM COBOKYITHOCTH 32 KXKABIH TOA HCCAGAYEMOTO
IepruoAQ OBIAO pacCcUMTaHO 14 moKasaTeAert, ISITh U3 KO-
TOPBIX XapPAKTEPU3YIOT 00eCIIeYeHHOCTD MIPEATIPUSITHUIL
COOCTBEHHBIMU M 32€MHBIMU CPEACTBAMH, TPHU ITOKa3a-
TeAsl, OIIPEACASIIOIIUX CTEeIIeHb 00eCIIeYeHHOCTH IIPeA-
IPHUATHIA ICTOYHUKAMU GOPMHUPOBAHU 3aI1ACOB, TPH I10-
Ka3aTeAs -XapaKTepUCTHKU 3P PeKTUBHOCTH YIIPABACHUS
3aAOASKEHHOCTBIO Ha HCCACAYEMbIX IIPEATIPHATHUSAX U TPU
K09 PHIIeHTa AMKBUAHOCTH.

AHaAM3 AMHAMUKH BBIIIEIlepedYrCAeHHbIX IT0Ka3a-
TeAell PUHAHCOBON YCTOMYMBOCTU AQA OCHOBAHUSA yT-
BEPXKAATh, UYTO HET BO3MOXXHOCTH OXapaKTePH30BaTh
B IIeAOM AMHAMUKY QHHAHCOBOH YCTOMYUBOCTH IIPEA-
IPUSTHI, T. K. HAOAIOAQAVCH [TO3UTHBHBIE TEHAEHI[UN
U3MEeHEeHUs OAHUX KO3 PHUIIMEHTOB Ha pOHE HeraTHB-
HBIX U3MEHEeHHI APYTHX.

C neabro 06001mmeHusT THGOPMALIMK O GUHAHCOBOI
YCTOMYUBOCTH HCCACAYEMBIX ITIPOMBIIIACHHBIX IIPeA-
NpPUATUHA K MepedyHI0 PHHAHCOBBIX ITOKA3aTeAeH, Bce-
CTOPOHHE XapaKTepU3YIOIMUX UX pUHAHCOBYIO yCTOM-
YUBOCTB, ObIAQ [IPUMEHEHA [IPOLieAyPa MHOTOMEPHOTO
$akTOpHOTO aHAAM3A.

O606menre HCXOAHON MHPOPMALUM METOAAMH
MHOTOMEPHOTO (aKTOPHOTO aHAAM3Aa AAET BO3MOX-
HOCTD BBISIBUTDH CKPBIThIe XapaKT€PUCTHUKH (cunTeTH-
veckue PaKTOPbl, MHAUKATOPHI), obobmaromue Me-
XaHU3M Pa3BUTHS H3y4aeMbIX IBACHHI U IPOIIECCOB.
IIpumeHneHne MeTOAOB PpaKTOPHOIO aHAAM3a K MAaCCH-
BY Pe3yABTHPYIOIIUX ITOKa3aTeAeH, XapaKTepU3yOIUX
$HMHAHCOBYIO YCTOMYMBOCTD IPEATIPUSATHI, TO3BOASIET
BBIAEAUTD HEOOABIIOE KOAIECTBO 00X GpaKTOPOB —
HHAMKATOPOB M AATh HM COAEP>KATEAbHYIO 9KOHOMHYe-
CKYIO HHTEPIIPEeTAIUIO.

B ocHoBe pakTOpHOrO aHaAM3a KaK KOMIIAGKCA METO-
AOB MHOTOMEPHOH CTaTHCTHKH AXKHUT ITPEAIIOAOKEHHE
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0 TOM, YTO HCXOAHbIE IIOKA3aTEAN 00OAAAAIOT HEKOTOPBIMU
061muMuy YepramMu. JTO yTBEPKAEHHE He IPOTHBOPEUHUT
9KOHOMMYECKOM HHTePIIPeTaliiH KaXKAOTO U3 14 Mcroan-
3yeMbIX Ioka3areAeil. Bce oHM xapakTepusyloT ¢puHaH-
COBYIO YCTOMYUBOCTD MPEATIPUATHS, HO KQXKADBIH M3 HUX
yKa3bIBaeT Ha ee OTACAbHYIO CTOPOHY. To ecTh, B KaXKAOM
M3 KCXOAHBIX ITOKA3aTEAE MOYKHO BBIAEAUTD ABE COCTAaB-
Astrolnpe: 00wt 1 xapakrepHyo. To obmee, uTo copep-
SKHUTCSL B KOKAOM U3 HUX, 3aMEHSIETCS CHHTETUYECKIMU
IIPU3HAKAMH, POAb KOTOPBIX BHIITIOAHSIOT BbIAEAsieMble
ob1re GpakTOpBL

MeToAMKa IOKCKA 1 OLjeHKH 3Ha4eHUE 00IIHX paKTo-
POB BKAIOYaeT HeCKOABKO IIIaroB, PeaAN30BaHHbIX B IIAKeTe
IPUKAAAHBIX IporpaMm Statistica. B mporjecce pacueros
U3 BCeil COBOKYITHOCTH UCXOAHBIX K09 $UIIEHTOB OBIAO
BbIAeA€HO 2 00mmux PpakTopa. CopepskaTeAbHAsI MHTEpPIIpe-
TaL[Hs] MATPHULIBI AKTOPHOTO OTOOPASKEHIS, IIOAYIEHHOM
B XOA€ PacyeToB B pe3yAbTaTe BApMMAKCHOTO BpalljeHus,
AaAa BO3MOXXHOCTD YTBEPYKAATD, 4TO CTPYKTypa paKTOpPOB
B TeUEHHe BCero aHAAUZUPYEMOTO MepHUOAQA IIPAKTHIECKH
HeM3MeHHa, AUIIb 3HAYMMOCTDb MX M3MeHHAAch. Tak, pu-
HAHCOBAasl YCTOMYMBOCTD IPOMBIIIACHHBIX IIPEATPHATHI
9AEKTPOTeXHUYEeCKOM oTpacAn Ykpaunpl B 2010-2011 rr.
XapaKTepU3yeTcs, B IePBYI0 O4ePeAb, YPOBHEM AMKBHUA-
HOCTH 6aAQHCa IIPEAIIPHSTHIL. YPOBEHD 06eCredeHHOCTH
COOCTBEHHBIMU CPEACTBAMH — BTOPOiL $paKTop, 0606-
IJAFOIIMI TIOKa3aTeAr GUHAHCOBOU YCTOMIMBOCTH COBO-
KYIIHOCTH MCCAeAyeMbIX mpeanpusaruii B 2010-2011 rr.
B 2012 ropy curyanus B OTpacAM HECKOABKO U3MEHHAACh.
duHAHCOBAs yCTOMYHBOCTD IPEAIIPUATHIH B 9TOT IIEPHOA,
B IIEPBYIO0 OY€peAb CTAAd XapaKTepU30BaTbCs YPOBHEM
obecIiedeHHOCTH COOCTBEHHBIMU CPEACTBAME U AHIIIb BO
BTOPYIO O4epeAb — YPOBHEM AUKBUAHOCTH HaAaHCa.

O HapEXKHOCTHU UCITOAB30BAHUS BIIBACHHBIX OOIIUX
$aKkTOpOB, KaKk CHHTETMYECKHX HHAUKATOPOB, arpe-
TMPOBABIINX B cebe uHPopManuio o 14 moxasareasx

$UHAHCOBOM YCTOMYUBOCTU NPEANPUATUI IAEKTPO-
TeXHH4eCKOH oTpacAu Ykpaunsl B 2010-2012 rr., cBu-
AETeAbCTBYeT 3HAUMTEABHASI AOASI OOIeil AUCIIepCUH
HCXOAHBIX GHHAHCOBBIX [TOKA3aTEAEH, KOTOpast 00BsIC-
Hsetcs obmumu pakropamu (Taba. 1).

Tabnuua 1. — Bknag o6wmx hpakTopos B

ancnepcuio nokasarenen GrUHaHCoOBOM
yctonymsocTtm B 2010-2012 rr.

CoBOKYIHBIH IPONEHT ANCIIePCHH, %
T ~ ~
OABI F B
2010 77 23
2011 59 41
2012 56 44

ITo panHbIM TabA. 1 BHAHO, 9TO B 2010 I. IIepBb1it dpaxk-
TOp 060614 77 % 001IIeH AUCIIEPCHUH PACCMATPHBAEMBIX
nokasareaet, BTopoi ¢paxrop 23 %. B 2011 roay yposenn
AMKBHAHOCTH 06061maA 59 % 061meit AUCIiepcun paccma-
TpHUBaeMbIX Ioka3areaed, a B 2012 r.— 44 %. Yposenb
06ecreueHHOCTH COOCTBEHHBIME CPEACTBaMH (BTOpOit
daxTop B20111.) 0606man41%,as2012r. (310 MEpBBHI
daxrop) — 56 %.

Hcxopst u3 AQHHBIX TabA. 1 Takke BUAHO, YTO CHH-
Te3upoBaHHbIe 06mmue GakTops! 0OBscHsr0T 100 % 006-
Iero paccesHUs 3HAYEeHHH IT0Ka3aTeAeld pUHAHCOBOM
ycroitauBocTh. To ectp 100 % nuPOpMaIuy, KOTOPYIO
MHTETrPUPOBAAU B ce0st 14 HCXOAHBIX ITOKa3aTeAel, 00b-
sICHsIeTCs 2 ob6ImMU PpaKTopaMu. ITO AAeT BeCKue Oc-
HOBAHUS CYUTATh, YTO PAKTOPHAS MOAEAb MIMeeT BbICO-
KYIO CTEeIleHb HAAC)KHOCTH U IIO9TOMY €€ MOXKHO CUHTAaTh
AAEKBATHOM HCCAEAYEMOMY IIPOLecCy.

BrimoAHeHHBIE pacyeThl IO3BOAMAHM OIPEASAHTD
OLIeHKHU 3HAYEHUI 00X GAKTOPOB AAS IIPEAIPHSTHI
9AEKTPOTEXHUYECKON OTPACAM YKPAUHBI 3a BeCh IIepH-
OA HabAroAeHUS. Pe3yAbTaThl pacyeTOB IIPEACTaBAEHDI
B Tabawurie 2.

Tabnuua 2. — OueHKM 3Ha4YeHun 00w KMX HGakTOPOB NPeaNpPUATUI
anekTpoTexHuyeckorn otpacnm B 2010-2012 rr.

2010r. 2011r. 2012r.
IIpeanpusaTue 2 2 2 2 2 2
PEATP R, A K, K K, K
I[TAO «AWN3 Dueprus» 0,82 -0,81 -0,31 1,11 1,13 -0,21
ITAO «BOaekTpo3aBop > -1,11 -0,31 1,12 -0,29 -0,38 1,09
TTAO K3BA 0,29 1,12 -0,81 -0,82 -0,75 -0,88

Kaxpast U3 moAy4eHHBIX OleHOK (TabA. 2) Xapak-
TepHU3yeT CTelleHb IMPOSBACHHS 0OIero ¢pakropa Ha
AAHHOM HpeanpusTuu. Yem 60Able YHCAEHHOE 3HAYE-
HUE OILIeHKH, TeM CHAbHEe MPOABASAETCA GpaKTOp, eCAH
YCAOBHEM YAyullleHUs (PHHAHCOBON YCTOMYMBOCTH
SIBASIETCSL POCT YPOBHs 9TOro $paKkTopa, 1 Ha06OpOT.

Hampumep, ¢paxTop, XapakTepu3yIOUi ypOBeHb AUK-
BUAHOCTH, HanboAbIero 3uadenus B 2010 1. oocturaer
Ha [TAO «AM3 Oneprusi>», a 8 2011-2012 rr. — Ha
ITAO «DaexTposaBop>. Yo Kacaercs pakTopa <ypo-
BeHb 00eCIeueHHOCTH COOCTBEHHBIMU CPEACTBAMU >,
T0 B 2010 r. HanboAbIIee 3HAYEHNEe OH IPUHUMAET Ha
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ITAO «K3BA>»,aB2011-2012 rr. — ua [TAO «AM3
OHeprus>.

Takum 00pasoM, AAS yAyUIIeHHS] PUHAHCOBOI YCTOM-
YHBOCTH PACCMOTPEHHbIX IIPOMBIIIACHHBIX IIPEATIPUSTHIT
He0OXOAUMO pa3paboTaTh MepHl II0 OBBILIEHHIO YPOBHSI
AMIKBHAHOCTH U yPOBHSI 00€CIIe4e HHOCTH IIPEATIPHSATHI
COOCTBEHHBIMH CPEACTBAMH. YPOBEHb AHKBUAHOCTH
MOXHO IIOBBICUTb ITyTeM PadpaboTKU OITHMAABHOI I10-
AWTHKH YIPABACHUS 3a[IACaMH, A HCIIOAb30BaHUe HoAee
9($eKTUBHOI CTPATETHHU YIIPABACHHUS 3AA0AKEHHOCTDIO
6YAeT CrIoco6CTBOBATH IOBBILIEHHIO YPOBHS ObecredeH-
HOCTH IIPEAIIPUSITHI COOCTBEHHBIMU CPEACTBAMIL

Y4auThIBasi BBICOKYIO 3HAYUMOCTb paKTopa obecrre-
YeHHOCTH IIPEATIPHSATHS COOCTBEHHBIMU CPEACTBAMY, A
TAaKXKe YCUACHHE ero BAMSHUS Ha pUHAHCOBYIO YCTOM-
YHBOCTD IIPOMBILIACHHBIX [IPEAIPHSATHIL IAEKTPOTEXHH-
geckoit oTpacau B 2012 ., ieaecoobpasHo paspaboTars
9pPeKTUBHYIO CTPATErHI0 YIPABACHUS 3aAOAKEHHO-
cThio B mepByio odepeab Ha ITAO K3BA, mockoabky,
KaK IIOKA3a AU PacyeThbl, HIMEHHO 9TO MEepOIpUSTHE B HaH-
OOABLIEN CTEITEHN BAUSET Ha YAyYLIeHHe PUHAHCOBOM
YCTOMYUBOCTH HCCAEAYEMBIX [IPEAIPHSTHI U [IPH 9TOM
HMMEHHO Ha 9TOM IIPEATIPHATHU HaOAI0OAQeTCS HanboAee
HeTaTHBHAsI TEHASHILIUSI AUHAMUKH YPOBHsI ObecIiedeH-
HOCTHU COOCTBEHHBIMHU CPEACTBAMHU — IOCAEAHHE 2 TOAQ
9TO IPEAPUSITHE HAXOAUTCS B XYALIEM COCTOSIHUH IO
YPOBHIO 00€CIIe4eHHOCTU COOCTBEHHBIMU CPEACTBAMIL

Takum 06pasoM, HCIIOAB30BAHHE MHOTOMEPHOIO
$aKTOPHOro aHaAM3a AASl COBOKYITHOCTH (pMHAHCOBBIX
IIOKa3aTeAel, XapaKTepU3yIoIHX UHAHCOBYIO YCTOMYH-
BOCTb IIPOMBIIIA€HHBIX ITPEATIPUATHH, TO3BOAMAO 3HA-
YUTEABHO COKPATUTh KOAUYECTBO aHAAU3ZUPYEMBIX ITO-
KasaTeAert. Cxarre aHaAM3HpyeMOil HHPOopManuu 6e3
COKpaleHHs ee HHPOPMATUBHOCTHU ITyTeM BBIACACHHS
ABYX CHHTeTHYeCKUX (paKTOPOB, BOOPABIINX B CeOsI UH-
dopmanuio o AMHaMKKe 14 uccaepyeMbIX IOKa3aTeAel
PUHAHCOBOI YCTOMYMBOCTH, TIO3BOAUAO OOHAXHUTBD ITPO-
GAeMbl, CBSI3aHHBIE C UHAHCOBO YCTOMIMBOCTBIO IIPEA-
NPUATHI 9AeKTPOTEeXHUYECKOM P OMBIIIACHHOCTH YKpa-
uHbI B 2010-2012 rr. 1 cpopMyAHpOBaTh peKOMEHAAITHH
II0 YCHAEHHIO UX GHHAHCOBOM yCTOMYUBOCTHU B OYAyIIIEM.

B xauecTBe nepcrekTHBbI AAAbHEHIINX HCCACAOBAHHIA
MO>KHO PacCMaTpPHBaTh BO3MOXKHOCTD OAYYEHHUS CTAHAAD-
THU30BAaHHbIX IIPOMEXYTKOB BbIIBACHHDBIX CHHTETUYECKHX
$aKTOPOB AASl TPAaAALIMH YPOBHS PUHAHCOBOM YCTOMYH-
BOCTHU (HOpMaAbeIfI, HU3KUH, KPUTHIECKHUH, KaTacTpoPu-
veckwit) [3,31-32]. DTOro MOXKHO AOGUTDCS ITyTeM Npu-
MEHEHH METOAOB HEYETKOM AOTHKH HEITOCPEACTBEHHO K
BBISIBAGHHBIM CHHTeTHYecKuM pakropam. Iloayyenue Ha
3TO¥ OCHOBE UTOTOBOTO 3HAYeHN s — YPOBHS HHAHCOBOM
YCTOMYUBOCTH M AAAbHEMNINAS TPAAALIMS 3TOTO YPOBHS Ha
OCHOBe 6AAABHOI OLIEHKH [TO3BOAUT HE TOABKO OTCAEAUTD
€ro AMHAMHKY, HO U AQTh OAHO3HAYHYIO OLIEHKY YPOBHS
(HHAHCOBOI 6€30IIACHOCTH IIPEAIPHSTHSL
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Abstract: The article applies hedonic method to the pricing of agricultural land in Ukraine as an alternative to

the existing practice of regulatory monetary valuation. Using data from the sale ads the study establishes the main

driving factors of agricultural land prices.
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Rational use of land resources is impossible without
establishing their true value normally considered be-
ing the market price. However, in absence of free land
market there are other methods such as the regulatory
monetary valuation practiced in Ukraine. This method-
ology utilizes standard approach to assessing the value of
agricultural land by modeling it as the present value of
discounted income expected from the sale of farm prod-
ucts. However, empirical evidence suggests that agricul-
tural land is often exchanged at prices that exceed the
capacity of land to produce income [1; 2]. Moreover,
the use of the standard model of supply and demand is
constrained by the assumption of homogeneity of land
parcels which is violated by numerous characteristics
that distinguish one plot from the other. This makes
hedonic pricing method based on the hypothesis that
customers value goods for their specific characteristics
through the implicit prices for each attribute [3] par-
ticularly suitable for the evaluation of differentiated and
heterogeneous land parcels.

The vast body of academic research using hedonic
pricing of agricultural land has already established a
large number of factors affecting the price of agricultural
plots. For example, it was revealed that area, density of
pig farms, and distance to the major cities have a definite
negative impact on the price of land while soil fertility,
per capita income and population density have a posi-
tive impact [4; S]. Moreover, the analysis of different
land qualities confirms the significance of the effects of
neighborhood characteristics, profile of market partici-
pants, and proximity to the market [6; 7].

Increasing size of a land parcel is expected to have
a negative impact on the selling price per unit of area
because the greater the area under cultivation, the less
additional space is necessary to create preconditions for

turther development. Therefore, farmers’ willingness to
pay for the additional area unit with the purchase of large
tracts of land decreases [ S]. The size and selling price per
area unit are negatively correlated because of the need of
significant financial resources to purchase larger tracts of
land while they also require additional capital expendi-
tures on machinery and equipment for production and
processing, which limits the number of potential buy-
ers in the market. The smaller size and topographical fea-
tures of parcels also can affect the value of agricultural
land due to increasing marginal benefits from the use of
smaller plots of land connected with the possibility of
growing crops in the more expensive niche [8].

Of the many factors which determine the efficiency
of agriculture and have direct impact on the land value
the soil fertility is considered as the primary determinant
of the agricultural productivity and profitability and ex-
pectedly correlates with prices for farmland. In Ukraine,
the soil productivity score and economic value of land
are the measures of soil fertility obtained from a special
survey held in 1995 and remain unchanged to this day.
Due to lack of data on soil quality characteristics of in-
dividual plots, for the practical reasons the fertility score
of agricultural lands is aggregated to the regional level.

The effect of distance from the metropolis or big
city on the land value is ambiguous. The proximity to
populated areas can affect the income of farmers posi-
tively because access to the market and higher prices
for agricultural products, as well as negatively because
of the inefficiency of agricultural production caused by
higher wages, higher prices for equipment and materials,
lack of agricultural infrastructure. The real value to the
buyers of agricultural land can have a future change to
non-agricultural use and expectation of higher revenues
from industrial, commercial and other non-agricultural
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activities, which is generally enhanced by the urban prox-
imity and therefore should translate to higher sale prices.

It is established that the price of agricultural land in-
creases when farmers’ income grows because of the increas-
ing number of potential buyers [9]. The income effect is
conventionally measured by the gross regional product
per capita compiled by the State Statistics Committee of
Ukraine reflecting the general economic development of
the territory and the purchasing power of local residents.

The weather and climatic factors, soil fertility, me-
lioration and reclamation positively affect the price of
land [10]. Irrigated farmlands are expected to be more
worthy, since it is mainly the most productive land and are
less vulnerable to production risks in times of drought [ 11].
In this regard, the availability of the reservoir, centralized
system of irrigation and water supply should be considered
as a factor increasing the value of land parcel.

The price of farmland not least depends on proxim-
ity to roads and other transport communications and
the price per unit area decreases as the distance to paved
roads increases [ 12 ]. Infrastructure, means of communi-
cation, quality of roads have positive impact on the value
of agricultural land by facilitating access to markets for
farmed products.

To analyze the pricing of agricultural land in
Ukraine factors of importance confirmed by previous
studies such as the plot size, soil fertility, distance from
the regional center, the regional product per capita,
availability of water and access roads were used. Based
on prior analysis and the availability of data the par-
simonious approach was taken in the formulation of
regression equation, which means including a smaller
number of independent variables, only the most promi-
nent ones [7].

Table 1. — Specification of the model

N¢ | Parameter | Variable Description Type
1 PPST the price of land for a hundred Dependent
2 f1 SIZE size of a land parcel Independent
3 2 BONT |[soil quality score Independent
4 3 DFCY |distance from the regional center Independent
S 4 RPPC  |gross regional product per capita Independent
6 BS ATWT |presence of water Independent
7 6 ATRD  |access road Independent
8 0 Intercept
Table 2. — Descriptive statistics

Variable Unit Mean St. deviation Minimum Maximum
ppst $/are 413.6553 274.1441 91 1500
size are* 156.6062 353.4856 10 3455
bont score 40.08293 6.485489 27 5§
dfcy km 45.94390 35.80085 S 200
rppc $/person 3564.598 2381.066 1666 8139
atwt dummy 0.5658537 0.4962499 0 1
atrd dummy 0.4951220 0.5005870 0 1

Note: *— one hundredth of hectare.

Individual data from land transactions to assess the
above regression equation were picked from the sale ads
on the websites «Real estate in Ukraine — the housing
market>» (web address: dom.ria.com) and «Association
Land Union of Ukraine>» (web address: www.zem.ua).
The absence of formal land market in Ukraine due to the
moratorium on the purchase and sale of agricultural land
does not deny the existence of certain transactions with
farmland while imperfect law allows in some cases to by-
pass the moratorium. The public ad as announced inten-
tion to sell land by its owner may be considered the best
alternative to the market data in such case.

For this study, rural land is defined as land outside the
major metropolitan areas of ten ares and more with the
price not more than $ 1500 per hundred square meters.
The lower limit on the size is introduced due to the fact that
the land of smaller area, which, incidentally, dominates in
sale ads, more suited for suburban housing rather than
agricultural production. The sale price for are above the
specified threshold could also indicate that the main mo-
tivation for the acquisition of such land lies in the use for
commercial or residential construction, not growing crops.

The database consists of 410 selected ads on the
sale of agricultural land during the years 2014 -201S in
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the form of cross-data distributed across all regions of
Ukraine, except the Donetsk and Lugansk region.
Since hedonic pricing models do not require
a particular functional form assessing the value of
farmland in Ukraine two specifications were used for

empirical econometric equation: linear and semi-log
with the dependent variable is the natural logarithm
of the price of land. Analysis of paired correlation
coeflicients of dependent variables indicates the absence
of multicollinearity.

Table 3. — Regression results

ppst Inppst

Coef. Coef. t
size -0.1142531 -3.87 —0.0003744 -5.19
bont 1.847287 1.20 0.0038904 1.03
dfcy -2.704792 -9.52 —0.0078998 -11.39
appc ~0.0041256 0.96 ~0.0000107 ~1.02
atwt 153.3623 6.59 0.4227456 7.44
atrd 165.1649 7.14 0.3781925 6.70
_cons 327.9207 4.86 5.66896 34.41
F (6,403) 61.39 F (6,403) 76.09
Prob > F 0.0000 Prob > F 0.0000
R-squared 0.4775 R-squared 0.5311
Adj R-squared 0.4698 Adj R-squared 0.5242
Root MSE 199.62 Root MSE 0.48695

The evaluation results of both linear and log-linear
functional forms for hedonic model of agricultural land
pricing give similar results: most evaluation parameters
are of the expected signs and significant. These results
support the hypothesis that farmland value is especially
sensitive to spatial characteristics such as distance from
markets, that the area closer to the big city, the higher the
cost per unit of land area, and that the larger surface area
of the plot, the less cost-per hectare.

The regression coefficient of soil productivity vari-
able is not significant which may be explained by the
fact that the potential transformation to non-agricultural
use is much more important for potential buyers than the
agricultural soil productivity. The coeflicient of variable

of gross regional product per capita or alternative indica-
tor of per capita income by region is also insignificant;
therefore the effect of the region’s level of economic de-
velopment the territory and the purchasing power of lo-
cal residents on agricultural land prices is not confirmed.
Opverall, the results of regression estimation on the
basis of empirical data to justify the use of hedonic mod-
eling to study the price of farmland in Ukraine and is a
reasonable alternative to the existing method of regu-
latory monetary valuation of agricultural land. But the
practical application of this method will be possible only
with fully fledged agricultural land market when a suf-
ficient number of registered transactions would allow
constructing and evaluating a more detailed model.
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Knumatunyeckne nameHeHnss COBpeMEeHHOCTU: OLeHKa
MX POJIU B COLMANIbHO-3KOHOMMNYECKON CTaOUNbHOCTH
pervoHa (Ha npumMmepe BoAHbIX 6acceiHOB YKpaWuHbl)

AnnoTanus: PaccMOTpeHBI COBpeMeHHbIe IIPOOAEMBI OLIeHKH BAMSIHIS TIOTOAHO-KAUMATHYECKOTO (paKkTopa Ha

Pa3BUTHE 9KOHOMHUKO-3KOAOIMIECKUX CUCTEM XO35IICTBEHHOT'O KOMIIAEKCA peruoHa. HpeACTaBAeHa CXeMa BOAHBIX

6acceitHOB YKpauHBI C 9KOHOMHYECKOH OL[eHKOM KXKAOTO U3 HUX. [IpeACTaBASIIOTCS IIpUMepbl BAUSIHIS THAPOMETeO-

poAoruyecKux GpakTOpPOB ¥ M3MEHEHHs KAMMAaTa YKPAHHbI Ha OTAGAbHbIE OTPACAH X035 CTBEHHOTO KOMIIAEKCA CTPAHBbL.

KaroueBbie cAoBa: MOTOAHO-KAVMATHUY€eCKUM (l)aKTOP, BOAHDBIC 63.CC€I:IHbI, 9KOHOMHKO-3KOAOTHUYIECCKHNE CUCTEMBI.

B psiay rA06aABHBIX COBpEeMEHHBIX IPOOAEM YeAOBe-
4eCcTBa OAHO M3 BOXKHEHIINX MeCT 3aHUMAaeT mpobaeMa
BAMSHUS TOTOAHO-KAUMATHY€CKUX YCAOBHI Ha 9KOHOMH-
KO-9KOAOTHYECKOE Pa3BUTHUE, KAK OTACABHBIX 0OEKTOB
XO3AMCTBOBAHUSA, TAK U MPOU3BOACTBEHHO-XO35AMCTBEH-
HBIX KOMIIAEKCOB B I[€AOM.

OmacHple THAPOMETEOPOAOTHYECKHE SBACHHA U
HeOAAronpusTHbIe KAMMATHYECKHE YCAOBHMS HAHOCST
CYILIleCTBEHHbI 9KOHOMHUYECKHUI yIepO XO3sCTBeH-
HOMY KOMIIAKCY U HaCeAeHMIO Bcex cTpaH mupa. Ilo
onleHkaM BcemupHO# MeTeopoAOruyeckoil opraHusa-
IIMM B TeYeHHUe ITOCACAHHX AecATUAeTHH mopspka 90 %

BCeX CTUXUIMHBIX OEACTBHUIT Ha Halllell IIAAHeTe B HEIIO-
CPeACTBEHHO CBSI3aHBI C IPOSBACHHEM I'MAPOMETEOPO-
AOTHYECKUX XapaKTepa, a 65 % 061ero SKOHOMUYECKOTO
yiep6a OT CTHXHM OTHOCHTCS SIBACHHSMU H IPOIjeccaMm
TUAPOMETEOPOAOTUYECKOTO IMPOHCXOKACHHA.

YObITKH B MUpe OT OIIACHBIX SIBA€HHI IIOTOABI CO-
CTaBASIIOT OKOAO S0—60 MAPA. AOAAAPOB B TOA, AOCTHUTAS
B OTACAbHBIE TOABI BeAMYuHbI B 180-190 MApA. Aoasa-
poB. 3a mocaepHHe 25 AeT 06Ijee KOAUYECTBO IOCTpPa-
aaBmux pocruraer 130 MaH. gea. [3]. Ilpuaem norepw,
CBSI3aHHbIE C OTIACHBIM BAUSTHHEM ITOTOAHO-KAUMaTHYe-
ckux paxTopos ¢ 60 A0 90 TOAOB IIPOMIAOTO CTOACTHS
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Bo3pocau B 40 pas, ykazaHHas TeHACHIUS COXpaHIeTCs
u B XXI croaeTnn.

OKOHOMHKO-9KOAOTHYECKHUE IIPOOAEMBI OLIeHKU BAH-
SHNUS KAUMATUYECKUX M3MEHEHHI Ha 9KOHOMUYECKOE
pasBUTHE, KaK OTAGABHBIX OTpPACAeH, TaK U XO3SHCTBeH-
HOTO KOMITAeKCa YKpauHbI B IIeAOM HaXOAATCS B chepe
Hay4HBIX UHTEPECOB U MPAKTUYECKUX HCCACAOBAHUI yiKe
AOCTAaTOYHO AOATOE BpeMsl. SHAYUTEAbHbIN HAyYHO-TIPAK-
THYEeCKUHI BKAAA B UICCAEAYEMOM 00AACTH COCTABASIIOT Ha-
yanbie pabots [ 1; 2; 4; 6; 7; 8; 12; 13; 14; 1S u ap.]. Ilo
AQHHBIM 9KCTIEPTHBIX OL}eHOK, TPeACTAaBAEHHBIMU B [15],
obIjee BAVMSHIE TOTOAHO-KAUMATHIECKOTO paKkTopa Ha
3¢ PexTUBHOCTD QYHKIIMOHHPOBAHMS OTACABHBIX OTPAC-
A€l TIPOMBIIIA€HHO-XO35FICTBEHHOTO KOMITAeKCa YKpaH-
HbI PACIIPEAEASIETCS CACAYIOIIIM 06pasoM:

—  arponpoMBIIIAeHHBIN KoMIAaeke — 18 %;

—  KOMMYyHaAbHOE XO3SHCTBO U 9HepreTuka — 15%;

— BOAHOE€ XO3SHCTBO, peKpealuOHHAs AesITeAb-

HOCTb U TYPH3M, OXpaHa U BOCCTAaHOBAEHUE ITPH-
POAHOTO IIOTEHIIUAA], CTPOUTEABCTBO — 10 %);

— Tpancnopt — 7 %;

—  IIPOMBICABI, B T. 4. MOpckue — S %.

Heo6x0AMMO OTMETHTH, YTO B YCAOBHSIX COBpe-
MEHHBIX TeHACHIINI U3MEHEeHHsI KAUMaTa 0COOEHHYIO
aKTYaABHOCTb IIPHOOPETAIOT BOIPOCHL paspaboTKu
COBpEMEeHHbIX METOAOB AOATOCPOYHOTO IPOrHO3a I'M-
APOMETEeOPOAOTHYECKUX M KAUMATH4eCKUX TpaHCcdop-
Malui, BbIIBA€HHE NX IPUYMHHO-CACACTBEHHBIX IIPeA-
nochIAOK. [Ipu 9TOM aKTyaAbHBIMH OCTAIOTCS BOIIPOCHI
POPMHUPOBAHHSI TEOPETHIECKOTO 0asMca aAANMTALIMU
9KOHOMHKHU PErHOHA C yYeTOM BO3MOXKHBIX OYAYIIHX
M3MEHEHUI KAMMATHUYeCKHX YCAOBHUI, IIPOBEACHHE
9KOHOMHUKO-3KOAOTUYECKOM ONTHUMH3AIIMK IIPOU3BOA-
CTBEHHO-XO3SAMCTBEHHON W OBITOBOM AEATEABHOCTH,
obecredeHnss C6AAAHCHPOBAHHOIO U YCTOMYMBOIO
Pa3BUTHA 9KOHOMHKO-3KOAOTUYECKHUX CUCTEM BOAHO-
ro baccerisa.

CucreMa BOAHBIX 6aCCeITHOB, KaK eAUHbIX TEPPUTO-
PHAABHO-3KOHOMHYECKHX €AMHUI] CTPAHBI, MHTETPAAb-
HO Y4MTbIBaeT CTENeHb Pa3BUTUA 9KOHOMHUYECKHX U
COLIMAABHO-TIPOM3BOACTBEHHBIX IIOKA3aTeAeH Ka’KAOTO
M3 TeppUTOPHAABbHBIX 06pasosanuii [S; 9]. [Ipu satom
POAb IOTOAHO-KAMMATUY€CKOTO PaKTOpPa KakK OAHOTO
13 BOXHEHNIINX KOMIIOHEHTOB obecrmeyeHus Oesomac-
HOTO U YCTOMYMBOIO Pa3BUTHS 9KOHOMHUKO-IKOAOTH-
4eCKHX CUCTeM PerMOHa AOA’KHA PAaCCMATPHUBATHCS KaK
MHOTOMepPHasl CUCTeMa, KOTOPasl yYUThIBaeT He TOAbKO
CTeIleHb U HANPABAEHHOCTb Pa3BUTHS OOBEKTOB XO-
3AMCTBEHHOTO KOMIIAEKCA BOAHOIO bacceliHa, HO U Xa-
pakTep IPUPOAHDIX IPOLIECCOB, OCHOBHbIE TEHACHITUN

COBpPEMEHHBIX KAMMAaTHYeCKUX U3MEHEHHH U UX KOAH-
YeCTBEHHbIE ITOKA3ATEAH.

K npumepy, B 06beMbI CeAbCKOXO3SIFICTBEHHOI IIPO-
AYKIJHH CTPaHbI HAUOOABIINI BKAAA BHOCST LleHTpasb-
Hb1it [Toaecckuit, CeBepo-Bocrounsrii, LleHTpasbHbIi,
Ipuxapmarckuit u KOsxHBI BOAHBIE 6acceHbI [S]. Cywm-
MapHbIe B 00'beMbl IIPOAYKI[HH arpOIPOMBIMIAEHHOTO
KOMITAEKCA AAHHBIX BOAHBIX 6aCCEMHOB COCTABASIOT OKO-
40 61,8 %. B Toxxe BpeMs arporpOMBIIIACHHBIA KOMIIAEKC
CTpaHbl C TOYKH 3PEHUS OLIEHKU BAMSHMA NTapaMeTpOB
OKPY’KAIOIIIeil CPEADI SIBASIETCSI OAHOM U3 HanboAee ysi3-
BUMBIX OoTpacAeil. IIpuuem nmpakTudecku HEBO3MOXKHO
OIIpeAEAUTb KOMIIOHEHTbI OKpPY>Kalolllel CpeAbl, KOTO-
pble ObI He OKA3bIBAAU BAMSHUE Ha COAAQHCHPOBAHHOE
1 6e30IacHOe PasBUTHE ITOM OTPACAH XO3SIICTBEHHOTO
KoMIIAeKca YkpauHbl IIpeacTaBaeHHBIE AQHHBIE CBUAE-
TEABCTBYIOT, YTO HaOOAbIIIee HETATUBHOE BAVISIHIE I10-
rOAHO-KAMMATH4eCKOTO paKkTOpa Ha Pa3BUTHE CUCTEM
arpoIpPOMBIIIAEHHOTO KOMIIAEKCA OyAeT HAOAIOAATBCS Ha
treppuropuu CeBepo-Bocrounoro u Ilpukapmarckoro
BOAHBIX 6acceitHOB. [Iprdaem AASL AQHHBIX BOAHBIX Oac-
CeMHOB CeAbCKOX0351CTBeHHAs IPOAYKIIH — OCHOBHAS
COCTABASIIOIIASl 9KOHOMHYECKOTO Pa3BUTHS pervoHa.
K mpumepy, aas xo3siicTBeHHOTO KoMiaekca IIpukap-
IIATCKOTO BOAHOTO 0acceiiHa Ha ee AOAIO IIPUXOAMTCS
mpakTuyecku 41 % Bcex GUHAHCOBBIX IIOCTYIASHUM [S].

Boaee 30 % reppuropun YKpauHbl, rae COCPEAOTO-
4eHO 65 % IPOM3BOACTBA TOBAPHOI'O 3€PHA, HA CETOAHS
HaXOASATCA B 30HE HEAOCTATOYHOTO YBAQXKHEHHU S [8;12].
OcHOBHast 0COOEHHOCTb H3MEHEHU I KAUMATA AASL TEP-
pUTOpUU YKPaUHbI, KOTOpasi HAOAIOAAETCSI Ha TIPOTS-
JKEeHMHU ITIOCACAHEr0 IIepHoAa — HEePAaBHOMEPHOCTD BbI-
IapeHus aTMOCQEPHBIX OCAAKOB B TeYEHHE I'OAd, UTO
IIPUBOAMT K CYIIeCTBEHHOMY YBEAMYEHHIO KOAUYeCTBa
3aCcyIIAUBBIX siBAeHUM. FccaepoBaHus, mpeACTaBAEH-
Hble B [4; 13], CBUAETEABCTBYIOT, YTO Ha MPOTKEHUN
bamkarmux 15-20 AeT oYeHb BeAMKa BEPOSITHOCTD
BO3HHKHOBEHHS YI'PO3bI OIyCTHIHUBAaHMSA B CeBepHOM
u I0xno# Crenu YkpauHbl.

AaHHBIE OIIEHKY OYAyIINX M3MEHEHNI KAUMaTHYe-
CKUX XapaKTePUCTHK Ha OOABIIEN 4acTH TePPUTOPHUU
YKpauHsI TpeOYIOT OT arpOIPOMBIIIAEHHOTO KOMIIAEKCA
rOCyAapCTBa ONTHMHU3AIMU CTPYKTYPbI TOCEBHbIX IAO-
IIAAeH B CBSI3U C BO3MOXKHBIMU U3MEHEHUSIMU KAMMATA,
a TaKoKe AAAbHEHIIEro pa3BUTHs HPPUTALMOHHbBIX U OPO-
CHUTEABHBIX CUCTEM.

PpI60X03SIFICTBEHHASI AESTEABHOCTb U PBIOOAOB-
CTBO HanboAee pacmpocTpaHeHsl B rpaHuIax IOxuoro
u Kpeimckoro Bopnbix 6acceiinos. Ha ux poato mpu-
XOAMTCS IIPaKTUdecKu 75 % OT 001erocyaapCcTBEeHHbIX
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IMOKa3aTeAe AAHHOTO BHAQ XO3SHCTBEHHOU AESTEAb-
HocTu. IIpudeM HeO6XOAMMO ydecTb TOT (AKT, 4TO
pasBHUTHE PHIOOXO3SFICTBEHHON AESITEABHOCTH HEIo-
CPEACTBEHHO CBSI3aHO C QYHKIIMOHHPOBAHUEM B IIEAOM
MOpPeX03iCTBEHHOro KoMnAekca. Iro B cBolo odepeab
06ycAaBAMBaeT 0COO0€e OTHOIIEHHUE K OLIEHKU IIOTOAHO-
KAMMAaTU4€CKHUX YCAOBUN MOPCKOM CPeAbl — BETPOBOH
HArpys3KH, BOAHEHHS, TYMaHOB U T.TL. [ 2; 15].

ITo mporHo3HBIM AaHHBIM [14] ¢ yderom o6mux
IOKa3aTeAeH MOTEMASHUs KAUMATa AAS IPUPOAHO-KAH-
MaTu4yeckux 30H Ykpausbl Ha 2070-2080 rr. anepreru-
YeCKHe 3aTpaThl OTOIMTEABHOIO NTEPHOAA AASL PA3HBIX
peruoHoB cTpaHbl yMeHbarcs Ha 60—-80 %. B Toxe Bpe-
MsI AASL OOABIIMHCTBA PETHOHOB YKPAMHbI HAOAIOAQETCSI
YCTOMYMBAs TEHAEHIIUSI OOLIEro yBeANYEHUS KOAMYECTBA
6e300AaIHBIX AHEI Ha IIPOTSDKEHUH KAACHAAPHOTO T'OAQ,
4TO AAeT IO3UTHBHBIN UMITYAbC AAABHEHIIeTro Pa3BUTHS
reAMOpecypcoB pernoHOB [4]. AaHHbBIe TeHACHIIUH H3-
MeHEeHHs KAUMATHYECKUX MOKA3aTeAEH CO3AAIOT MMO3HU-
TUBHbIE YCAOBHS AASL 9P PEKTHBHOTO pasBUTHUs dHepre-
THUYECKOTO KOMIIAEKCA YKpPauHbI, OAHAKO IIPOrHO3HbIE
M3MEeHEeHMsI TIOTOAHO-KAMMATHYeCKUX XapaKTePHUCTHK
IIPAKTHUYECKU AASI BCEX PETHOHOB YKPaMHBI OKA3bIBAIOT
BO3MOKHOCTb 3HAYMTEABHOTO YBEAUYEHUSI CTUXUIHBIX
METEOPOAOTMYECKUX SBACHHM U IIPOLIECCOB, BAMSIHME
KOTOPbIX Ha Pa3BUTHE SHEPTeTHIECKON OTPACAU BeCbMa
3HAYUTEAbPHOE U KpaliHe HeraTUBHOE [10; 11].

ITo panHBIM TPOTHO30B [12; 14] oxupaercs, aro
B 6yaymem A0 2025 ropa sKBUBaA€HTHO-3peKTHBHAS
TeMIlepaTypa I10 BCell TeppUTOPUH YKPaHHbI BO3PACTET
U AASL 3IMHETO, U AASL AETHETO Ce30HOB. 3UMOi1 byaeT
AOMHUHHMPOBATh TEMAOOINYIIEHUE <XOAOAHO > (o xaac-
CU(UKAIIUU CTPOTOCTH MOTOABl — $aKTOpa, KOTOPBIi
OrpaHHYHBAET IpeObIBaHHE YeAOBEKa Ha OTKPHITOM
BOSAYXE) , TOABKO B OTAGABHBIX PernoHax (3aKapnaT-
CKHMI BOAHBIN GacceiiH B AeKa6pe, FO>xup1it BoAHBII
6acceilt B peKabpe U SIHBApe) MOT'YT HABAOAATHCS YC-
AOBHS, KOTOPbIE IePEAAIOT OPraHU3MY YeAOBeKa TeIIAO-
ollyleHHe « 04eHb XOAOAHO>. [IpuunHO BhIABACHHOM
AMHAMHKH OMOKAMMATHYIECKUX IIOKA3aTEAEH SABASETCS
B OCHOBHOM yBeAWYEHHE TeMIIepaTypbl U yMeHblle-
Hue ckopocTH BeTpa. [loAyueHHbIE pe3yAbTaThI MOXKHO
HCIIOAB30BATh AASL Pa3pabOTKK HAYYHOU COLIMAABHO-
OPHUEHTHPOBAHHOMW PErMOHAABHOMN IIOAMTHUKH XO3M-
CTBEHHOM, peKpealjuOHHOMN AEATEAbHOCTHU U 3aIUTHI
3AOPOBbsI HACEACHHS YKpaHHBbI.

Oco0yro poAb HUrpaerT MOrOAHO-KAUMATHYECKHUI
paxTop B cOAAAHCUPOBAHHOM U 0€30IIACHOM Pa3BUTUH
BOAOXO3SIFICTBEHHBIX KOMITAeKCOBYKpanusl. Hanboaee
HEraTUBHBIE ITOCAEACTBUS TAOOAABHOIO ITOTEIAEHUS

OXXUAQIOTCS B CTEIHOM 30He YKpPaMHBL YXKe AASl ITPO-
mepmero aecaruaeTss 2000-2010 rr. ymeHbIeHHe BO-
AHBIX PECYypPCOB AASl 9TOM IPUPOAHOM 30HBI YKPaHHBI
cocTaBUAM AO 20—-24 %, 1O IPOTHO3HbIM AQAHHBIM Ha Ae-
caruaerre 2030-2040 rr. cHI>KeHMEe BOAHBIX PeCypCOB
IO Pa3AUYHBIM CIIeHAPHAM MOXKET AOCTUIHYTh KaTaCTPO-
drueckux 40-50% [7].

I'mppoaoruyeckas 30Ha HGAOCTATOYHOM BOAHOCTH Ha
TepPPUTOPHHU CTPAHBI MOXKET 3HAYUTEABHO PACIIUPUTHCS
uyxe B 2030-2040 rT. AOCTUTHYTh COBPEMEHHBIX CeBep-
HBIX I'paHUI] AHECTPOBCKO-/A\OHEIIKOM IIPOBUHITMU AECO-
CTeIHOM 30HbI YKPauHbI, T. €. TAOIAAU CYIIeCTBYIOLIEro
AepHIIMTa BOABI MOTYT YBEAUYUTCS IMIPAKTUYECKU B ABA
pasa. AAst HanboAee IPOMBILIAEHHO Pa3BHTBIX BOAHBIX
6acceitnoB Yipautust — Llenrpaasaoro IToaecckoro, Ce-
Bepo-Bocrounoro, Bocrounoro, IOro-Bocrounoro, FOx-
HOTO, AOASI KOTOPBIX B 00'beMaX [P OMBIIIA€HHOH P OAYK-
IIMM CTPaHbI COCTaBAsieT He MeHee 82-83 % u KoTopbie
y>Ke CerOAHS OIYIAI0T 3HAYUTEAbHbIN AePUITUT BOAHBIX
PecypcoB, CUTYal[MU Ha MPOTSDKEHHN OAKANIINX AeT
OyAeT ToAbKO yxyaarbest. IIpu opmuposanuu 6yay-
el CTpaTeruy pPa3BUTHA BOAHOTO XO35HCTBAa OTA@ABHBIX
PEeruoHOB U CTPaHbI B IIeAOM T'AABHOE BHUMAHHE AOAKHO
OBITH YAEACHO, B IIEPBYIO OYepPeAb, COXPAHEHHUIO IIOTEH-
IIMaAa BOAHBIX PeCyPCOB GOABIINX peK YKpauHsl [6].

Pe3yAbTaThI HCCAEAOBAHMIL, KOTOPBIE OBIAU IIPOBeAE-
HbI B TIOCAGAHNE FOABI [ 6; 12 ], TOKa3bIBAIOT, YTO NIMEHHO
B 30He CTeIlell BOAHOCTb PeK 00Aee BCero pearnpyer Ha
BOAOXO35MCTBEHHbIE BMENIATeAbCTBA, CPEAH KOTOPBIX
OCHOBHOE MECTO 3aHUMAET CO3AAHHE HeOOABIIMX MC-
KyCCTBEHHbIX BopoeMoB. K mpumepy, Ha Teppuropun
Cesepo-3anmapnoro IIprmaepHOMOpDS «KPHUTHYECKOM>
IIAOIIAABIO BOAHOM IOBEPXHOCTH MCKYCCTBEHHBIX BO-
AOEMOB CYMTAAACH MAOLIAAL AO 1,5 % ob1eit maomaau
peuHoro Bopocbopa. OAHAKO 3a CUeT U3MEHEHU KAU-
Mara, 0COOEHHO IIPU yBEeAUYEeHUN TEMIIEPATYPHI BO3AYXa
TEIIAOTO IIepHOAQ, 3TA IPaHMIA TAOIAAEH 3HAYUTEABHO
YMEHBIIAETCS M CYIIeCTBEHHO OIPaHUYUBAeT BO3MOX-
HOCTH BOAOXO3SIICTBEHHOTO CTPOUTEABCTBA [ 7 ].

KoMriaekcHast OIleHKa BAUSIHHSI ITOTOAHO-KAMMA-
THYECKOTO PaKTOpPa U MOCACACTBHUI IPOrHO3UPYEMbIX
M3MEeHeHHMI KAMMAaTa YKPaWHBI IIOKA3bIBaeT, YTO HaW-
OOABIIYIO YTPO3Y OHH IIPEACTABASIIOT AASI OTPACAEH arpo-
IIPOMBIIIAEHHOTO KOMIIAEKCA, BOAHOTO U peKpealtoH-
HOTO XO35MCTBa, KOMMYHAABHOTO CeKTOpa 9KOHOMUKHU
CTpaHbl ¥ IPOMBIIIAEHHOCTH. YUUTBIBAsI TOT PaKT, YTO
KAUMAT SIBASIETCS OAHH U3 OCHOBHBIX CPEAOPOPMUPYIO-
muX GpaKkTOPOB, AAXKe He3HAYHUTEAbHbIE ero H3MeHeHNUs
Ha QOHe CyIeCTBYIONel CAOXKHOM, a B HEKOTOPBIX CAY-
YasxX KPU3HCHOM, 9KOAOTUYECKOM CUTYalluu B YKpauHe,
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MOT'YT BbI3BAaThb CEPHE3HDBIE COITMAAPHO-OKOHOMHYIECKHE SIBACHUN OKaXyT pa3pylmIMTEAPHOE BANMSIHHE Ha X03s1-

HPOGACMIJI, KOTOPbIE B COYETAHNH C YBEAMIEHNEM BAMSI- CTBEHHYIO I/IH(I)PaCTPYKTYPY 3KOHOMHUKO-3KOAOTHYECKHNX

HUS OTIACHBIX M CTUXUNHBIX THAPOMETEOPOAOTHIECKUX CHUCTEM BOAHBIX 6aCC6ﬁHOB CTpPaHBbI.
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AnHoTanma: B cTarbe IpoBeAeH aHAAM3 Pe3YABTATOB aHKeTHPOBaHUA Ha TeMy «S u mup 2030>. Ilo uroram

nposeperHoro SWOT-anaAusa mocTpoeHHOM paHee 6U3HeC-MOAEAU DAHKA U Pe3yAbTATAM AaHAAU3A AHKET, AAHBI Pe-

KOMEHAQIMH 10 AOCTIDKEHHIO IieAell, KOTOpbIe TIepes COO0I CTABHAH PeCIIOHAEHTDI HCCAEAOBAHUSI, B paspese OaH-

KOBCKOM ACSATCAPHOCTH.

KaroueBbie cAOBa: aHAAN3, aHKETUPOBaHHe, baHKOBCKHe MpoayKTsl, Homely Banking.

B mpeABIAYIINX HCCAEAOBAHMSAX ObIAQ IIOCTPOEHA U
IIPOAHAAU3UPOBAHA MOCPeACTBOM MeTopauku SWOT-
anaamsa 6usHec-Mopeab 6arnka OAO KB Llentp-unsecr.
ITo nroram SWOT-aHaAu3a 6bIAO BBIABAEHO, YTO AAS
YCTpaHeHHUs CAAOBIX CTOPOH OHM3HEC-MOAEAU U TIpeBpa-
IIJeHUs] UX B CHABHBIE CTOPOHBI HEOOXOAMMO POpabaThI-
BaTbh HHAMBHAYAAbHbIE PEIIEHHS AAST KAKAOTO KAMEHTA.
AAst TOTO, 4TOOBI B MAKCHMAABHO KOPOTKHII CPOK pea-
AM30BaTh BO3MOXKHOCTU HEOOXOAUMO BBECTU CUCTEMY
XKECTKOTO IAAHHPOBAHHS AOXOAOB M PACXOAOB, 3aIly-
CKaTbh HOBbIE IIPOEKTHI U YCAYTH AAS GU3UYECKHX AHIL,

YT06BI BHIBUTH IOTPEOHOCTH CBOMX KAHEHTOB H OTIpe-
AEAHTD BeKTOP Pa3BUTHs Ha OArKaimue 15 aeT 6aHKOM
OBIA IIPOBeAEH OIpOC ¢ 06mmeit TeMoit « S 1 Mup 20305,
Br1ao onpomeno 6oaee 1500 uesoBex.

4,35 % u3 onpomeHHbIX poauBmuxca B 20 Beke u
npoxusaromux B FOPO maarupyror x 2030 roay:

— mpoxusatb Ha Ore Poccuy;

- paborats B chepe PR;

- Ou3HeC AOAKeH 3apabaTbIBaTh IPUOBIAD;

—  CYHTAIOT, YTO COIIMAABHBIE MPOOAEMBI AOAXKHO
pelIaTh TOCYAAPCTBO;

— UHBECTHPOBATh ACHEXHBIE CPeACTBA OYAYyT
6anky;

—  AGHEXHbIe CPEACTBA AASI PEAAU3AIINH IIAAHOB CO-
buparoTcs OpaThb B OaHKaX;

—  CYHTAIOT, YTO HanboAee OCTPOIl IIpobAaeMOiL Oy-
AYT MEXTOCYAAPCTBEHHbIe KOHPAMKTBI;

—  IAQHUPYIOT KHTb B CTOAHIIE;

—  IAQHUPYIOT HMETb ABOUX ATe.
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ITop06OHas TEHAEHIIMST HAOAIOAQETCSI IO BCEM pe-
3yAbTaTaM BbIOOpKH. B xoae mccaepoBaHuUS He ObIAK
YUTEeHBI Pe3yABTATHI II0 BOIIPOCAM aHKeTUPOBAHHUS, I1O-
AYYHBIIIE MAAEHPKOE KOAUYECTBO OTBETOB. Taroke He
UMeeT CMBICAA OPUEHTHPOBATbCSI HA HEOAHO3HAYHBIE
OTBETHI, TAKKe KaK, HAIIPUMep, YKa3aHHe PeCIIOHAEHTOM
HEeCKOAbKHX PeTHOHOB IIPOXKUBAHUS, HAH HECKOABKUX
cdep ACATEAPHOCTU U T. A.

B uTOroBoil BBHIOOPKE OKA3AAUCH PECIIOHAEHTHI
poausuecs B 20 Beke, npoxusatomue B JOPO, xoro-
pble cobuparoTcs B AaAbHermeM xxuth Ha IOre Poccun,
[AQHHpYIOIUe paboTarh B cpepe roCyAapCTBEHHOTO
YIIpaBA€HHsI, KyABTYPbI U HCKYCCTBa, 00pa3oBaHus, Gu-
HAHCOB U Cdepe YCAYT, TAIOKe YKa3aBIIKe APyrue cpepol
A€SITEAbHOCTH, CIUTAIOIIIE, YTO OH3HEC AOAKEH 3apa-
GaThIBaTh IPHOBIAB, PelIaTh COLUAABHBIE IIPOOAEMBI,
00ecreynBaTh 3aHATOCTD, CAUTAIOINIHE, YTO COLIMAABHBIE
IPpO6AEMBI AOAXKHO PeIIaTh FOCYAAPCTBO, OU3HEC 1 CAaMU
rpakAaHe, UHBECTHPOBATH COepeXeHHsI KOTOPBIX OYAy T
0aHKU MAYM CAMH TPAXKAAHE, ACHEXKHbIE CPEACTBA AASL Pe-
AAM3ALMH IIAAHOB COOUparoTCs OpaTh B 6aHKAX, y He3a-
BHCHMBbIX YYaCTHUKOB PbIHKA U YHMHAHCOBBIX KOMITAHUIA,
CUHTAIOL[¥E CAMBIME OCTPBIMHU Tpobaemamu k 2030 ropy
MEeXTOCYAAPCTBEHHbIe KOHPAMKTBI U 9KOAOTHYECKHUE
pOOAEMBI, MAAHUPYIOLINE TOAYYUTh OOpa3oBaHUe 3a
PYOeXOM, B perHOHe HAM B CTOAHULIE, COOMPAIOIIIECs]
HMeTb ABOUX HAU TPOHX AETEH.

AAsI peaAM3aliiM IAQHOB AIOAEH, ITOTIABIINX B BbI-
60pxy, k 2030 roAy mpeaAaralTCcs CAeAyIoIue Mepo-
P USTHS:

— IIOAyYeHHe 00pa30BaHMUs U/ MAY IIPOPECCHOHAAD-
Hasl IePeIIOATOTOBKA: YTOOBI AOCTUYD YPOBHSI CIIeLina-
AUCTa/KBaAUQHIIMPOBAHHOIO PabOTHHKA HEOOXOAUMO
OIIPEAEAUTHCS CO CepOil ASSITEABHOCTH U IIpHObpecTH
COOTBETCTBYIOLIYE 0230BbIe 3HAHMS; TAKKE MOXKHO ITOAY-
YUTD MMOBBIIIEHNE KBAAUPUKAIIMU UAU TIPOMTHU Ipodec-
CHOHAABHYIO TIePEMOATOTOBKY (B paspese 6aHKOBCKOI
AESITEABHOCTH MOXKHO Pa3paboTaTh CIeIIHaAbHBIE TIPO-
AYKTBI, IPEAOCTABASIIONINE ABTOTHYIO CHCTEMY 3aliMOB
HAU KPEAUTOB AASI TIOAYIeHHUSI 0OPa30BATEABHbIX YCAYT;
elje OAHO BO3MOYKHOCTBIO SIBASIETCS paclIUpeHue Iap-
THePCKOI 6a3bl OaHKA H 3aKAIOUEHIE AOTOBOPOB C yIpexk-
AEHUSIMH, TIPEAOCTABASIOIIMMU 0OPa30BaTeAbHbIE YCAYTH
1 Yepe3 peaAnsyeMble IAPTHEPAMH yaeOHbIe IPOrPaMMbI
IIPEAAATaTh YCAYTH OAHKA; TAKKe MOXXHO Pa3padarsIBaTh
CIIeI[aAbHbIE ITPEAAOXKEHHSI «TOABKO AASI TAPTHEPOB
0aHKa» HAU IPOBOAUTH COBMECTHbIE aKIIUM; ellje OAHA
BO3MOYXHOCTb — 3TO IIOHI)KATD BBIIIAQTHI IIO KPEAUTY
FAY 327IMy AASI CTYACHTOB, 00y YaOIINXCSI HA < OTAUYHO>
¥ BOCTIOAB30BABIIMXCS YCAYTaMHU 6aHKa );

— AASITOTO, 9TOOBI 3apabaThIBaTh IIPUOBIAB, HEOOXO-
AMMO, KaK MUHUMYM, UIMeTh pabodee MeCTO, a KaK Mak-
CHMYM, CO3AaBaTh pabodre MeCTa CAMOCTOSTEABHO. 3a-
PabaThIBATh MOXKHO PEAAU3YSI OCHOBHYIO AESITEABHOCTD,
IPEAOCTABASISI AOLIOAHUTEAbHBIE YCAYTH HAU YIIPABASIS
AeHexXHbIMU cpeacTBamu. OAHHMM K3 BapHAHTOB pea-
AM3aIMM AQHHON BO3MOXXHOCTHU MOXKET OBITh COBMECT-
Hoe (c 6aHKOM) yrpaBAeHHe AEHEKHBIMU CPEACTBAMH,
Au60 Iepepada CPeACTB — AOBEPUTEABHOE YIIPaBAEHHE.
Heo6xoAMMO Taxoke MOCTOSIHHO MOHUTOPUTD IIOTPe6-
HOCTH AOSIABHOTO CETMEHTa II0TpeOuTeAell TOBAPOB HAK
YCAYT H IIPEAAATaTh AOIIOAHUTEABHbIE YCAYTH, IPOBOAUTb
AKIIMH U PeKAAMHbIe KOMITAHHY;

— 9TOOBI OH3HEC pellaA COLHAABHBIE IPOOAEMBI
1 06ecreunBaA 3aHATOCTD HACEACHHU S, HeOOXOANMA 3aH-
TEPeCOBAaHHOCTb ITEPBBIX B PELIEHHN AQHHOTO KpyTa 3a-
AQ4. AAsI IprOGpeTeH s HOBBIX KAUEHTOB U YAEPXKAHUS
CTapBIX MOSKHO IIPEAAOXKHUTH IPOBOAUTD AKIJHH IO OKa3a-
HUIO [IOMOIIH HY>KAQIOIIMMCS IPYIIIaM HaCeACHHUS]; TaK-
K€ MOXHO IIPEAAOXKHUTD FOCYAAPCTBEHHOE PEryAUpOBa-
HIe AQHHBIX BOIIPOCOB ITyTeM Pa3paboTKi HOPMATHBHBIX
AKTOB HAM AOKYMEHTOB PEKOMEHAATEABHOTO XapaKTepa
00 y4yacTuu OU3HeCa B pelleHHH COLIMAABHBIX IIPOOAEM.
E1re oAHMM BApHAHTOM MOXKET OBITh OpraHu3ariis GOHAQ
HAU COBETA MAAOTO U CPEAHETO OM3HeCa AASI pelleHs
COLIIAABHBIX IIPOOAEM, KyAd MOT 6bI OOPATUTHCS 32 IIO-
MOLIBIO A00011 rpaskAaHuH PO;

— AASLTOTO, YTOOBI ACHE)XKHBIE CPEACTBA IPAKAAH HH-
BECTHPOBAAU OAaHKM, HEOOXOAUMO IIOBBIIIATH YPOBEHbD
AOBepHsI HaceAeHHs K 6aHKOBcKo#t cucTeMe. Heobxoau-
MO CO3AABaTh IIOAOKUTEABHBII IMHAXK, AOCTYIIHO U IIPO-
CTO AQBaThb KOHCYABTALIUH [10 BO3HUKAOLIMM BOIIPOCAM.
HaceaeHve u 6aHKU AOAKHBI ITEPENTH HA APY)KECTBEH-
HYIO CTYIIeHb OTHOLIEHHUI;

— AAS PeaAM3aIiMM IIAQHOB AEHEXHbIE CpPEeACTBa
K 2030 ropy 6yayT 6parh y 6aHKOB, B GHHAHCOBBIX Opra-
HU3ALISIX U y He3aBUCHMBIX y9aCTHHKOB PhIHKOB. BapuanT
peaAM3aIy — BBITOAHBIE 0OEHM CTOPOHAM IIPOAYKTHI U
npoekTsL. Hamprimep, coBMecTHbIe IPOrpaMMBI C IAPTHe-
pamu: bGepelib B GaHKe KPEAUT U ITOAYYAEIIb B TeYeHHe Me-
CsILja CKUAKY Ha OBITOBYIO TEXHUKY y [TApTHePa OAHKA U T. A.;

— AASI pEaAM3AIiMHU TOTPEOHOCTH B 00y 4eHHH OOAB-
11e HeOHXOAUMO OPUEHTHPOBATHCS HA TPAXKAAH JKEAQ-
IOLIUX ITOAyYaTh 0bpasoBanue B PO, mau umers poro-
BOPEHHOCTH C 3apyOeXXHBIMU GAHKAMU M IIPEAAATATH
COBMeCTHBIe HaHKOBCKHE IIPOAYKTHI Ha 0OpasoBatue. C
LIEABIO YAEPIKAHUSI [IeHHBIX KaAPOB Ha Teppuropuu PO
U [IPEAOTBPAIIEHUS < yTEYKH MO3TOB> 32 PyDHexk MOXKHO
CO3AaBaTh CIIELHAABHbBIE KPEAUTHbIE IIPOIPAMMBI C BBI-
ropHsiME ycaoBusimu. Hanpumep, B meproa 06ydeHnms 3a
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PyOexxoM OAHa IIPOLIEHTHAS CTABKA IT0 KPEAUTY, & [TOCAE
OKOHYAHHUS 0Oy4YeHMs U BO3BPALIEHUS HA TEPPUTOPHIO
P® cHmwKeHMe CTaBKH ITO KPEAHTY.

Bropast BbIOOpKa ObIAd CAGAAHA IO AHI[AM, POAUB-
mmmcst B XXI Beke, i BbIOpaHbI OTBETHI PECIIOHAEHTOB,
HOAYYHBIIHE MAKCHMAABHBIN 6aAA. Taxoke ycTaHOBAEHDI
$UABTPBI PO BCEM BOIIPOCAM aHKETHI, C IJeAbIO He pac-
CMATpPHUBATD Pe3yABTATbI, UMEIOIIHe MAAYI0O HHPOPMATHB-
HOCTb AASl HCCAeAOBaHUS. [paskaaH, MOMaAAOMIKX MTOA
yKa3aHHbIe KPUTEPUH, OKa3aA0Ch BCETro Tpoe.

Hrtorom nmpoBeAeHHOIO MCCAGAOBAHUSA C Y4eTOM
BCeX IIOAYYeHHBIX Pe3yAbTaTOB IIPEAAATAeTCs 3aIyCTUTD
IPOEKT 10 OOCAYXXMBAHUIO GpU3HIECKUX AUL] B OaHKe
LJenTp-nHBeCT.

Ioprper ompoIneHHbIX GAHKOM KAEHTOB AOCTAaTOY-
HO yeTkuil. M mpexae Bcero ato ¢pusmdeckue auna. Ha
CETOAHSIIHUM AeHb ITPOUCXOAUT CHIDKEHHE CITpoca Gpuau-
YEeCKHUX AW} Ha OAHKOBCKHE YCAYTH. JTO CBSI3aHO C HeOOAB-
IIMMH AOXOAAMH HACEACHHS U C HeAOBEPHEeM K OaHKOBCKOH
CHCTeMe B [JeAOM, H OCOOEHHO K KOMMepYeCKUM OaHKaM.

OcHoOBHas 11eAb IpeAAaraeMoro IpoeKTa — B3au-
MOBBITOAHOE COTPYAHUYeCTBO. baHk poAXeH cTaTh He
IIPOCTO CPEACTBOM pelleHHs: PpUHAHCOBBIX IPOOAEM
HAM IIPOBEAEHHS eAMHOPa30BbIX MAaTexxel. bank poa-
JKeH CTaTb CeMEeIHBIM 6aHKOM, HAAKHBIM ITAPTHEPOM,
KOTOPBIF OKXXeT MOAAEPIKKY B PA3AUYHbIX KH3HEHHBIX
curyanusix. Koropsiit 6yaeT 00CAy>XKHBaTh HECKOABKO
IIOKOAEHHIT OAHOT cembu. K Takomy 6aHKy AOBepre u
AOSIABHOCTD OyAeT GOPMUPOBATHCS «C IIEACHOK>.

YTOo MOXKET IPEAAOKHTD PUBHIECKOE AULIO OAHKY: BO3-
MO>XHOCTD YTIPaBACHHUS CBOMMHU ACHEXHBIMU CPEACTBAMH,
y4acTHe B OTlepaljisIX CBI3aHHbIX C ABIDKEHHEM ACHEXXHBIX
CpeACTB. UTO MOXKET IPeAAOKUTD OaHK CBOUM KAUEHTAM:
IIpeyMHOKeHHEe ACHEXXHBIX CPEACTB ITyTeM I'PaMOTHOTO
yIIpaBA€HHs], KOHCYABTHPOBAHHE B BOIIPOCAX BKAAABIBAHHS
ACHEXHDIX CPEACTB (TIOKYTIKH, BKAQABL), IPEAOCTABACHHE
BCEX CTAHAAPTHBIX IIPOAYKTOB OAHKa, IPEAOCTABACHHE AO-
MIOAHUTEABHBIX YCAYT, IIAAHUPOBAaHHE PACXOAOB.

Aorosop 3akArouaeTcs He C KOHKPeTHbIM $pusnye-
CKHUM AMIIOM, a C CeMbeH B AHIle ee IPeACTaBUTeAs. AAs
KaXXAOM CeMbU C YIeTOM HUX AOXOAOB PACCUUTHIBAIOTCS
IepBOHAYaAbHbBIE YCAOBHS coraamenus. Onpepeasercs
IIAQTa 32 YCAYTH OAHKA, OIPEAEASIOTCS IIePCIeKTUBbI
COTPYAHHYECTBA.

Ecau B ceMbe eCTb A€TH, B pAMKaX AOTOBOpa C OaH-
KOM MO>KHO OTKPBITbh BKAAA Ha KaXKAOTO M3 AeTel II0A
OnpeAeAeHHbIi poLeHT (OmpepeAseTcs 6aHKoM). YCAO-
BUSI 3aKPBITHS BKAAAQ U CHSTHS ACHEXXHBIX CPEACTB —
AOCTIDKeHHE pebGeHKOM, Ha KOTOPOTO OTKPBIT BKAQA,
coBepmeHHOAeTHUs (B COOTBETCTBHHU C ACHCTBYIOIMM

3aKOHOAATEABCTBOM). BKAAA MOXET 6BITh HCIIOAB30BaH
B cueT 00yueHs peOeHKa HAU B Ka4eCTBE IIePBOHAYAAD-
HOTO B3HOCA 10 UITOTeKe, a TAKXKe Ha MHbIe IjeAn. 110 po-
CTIDKEHHUIO pebEeHKOM COBEPLIEHHOAETHS CPOK ITO BKAAAY
MOXKeT OBITb IPOAAEH.

Yro kacaeTcst obydeHus: y 6aHKAa MOT'YT OBITD map-
THEPCKHE COTAAIIEHNSI C yIeOHbIMU 3aBEACHUSIME Pa3-
HOTO YPOBHSI 00pa3oBaHMUs, II0 KOTOPHIM MOTYT IIPEAO-
CTaBASITBCSI ABTOTHBIE YCAOBHS 110 OIAQTe 3a 0OydeHue
AASI KAUEHTOB 0aHKA B PaMKaX IIPEAAAraeMoro IMpOeKTa.
3A€Ch OTKPBIBAETCSI €llje OAHA ITEPCIIeKTUBA PA3BUTHS
IIAPTHEPCKUX OTHOIIEHUI: AAS CBOHX OOYYaIOIIMXCS
KAMEHTOB 0OaHK IIPEAOCTABASIET MeCTa IIPOXOXKAEHHS
IPOU3BOACTBEHHOM U IPEAAUIIAOMHO IIPAKTUKH B Ca-
MOM OaHKe HAU y mapTHepoB. Taxoke ecTb BO3MOXXHOCTb
HOOIIPSTh OOYYAIOMINXCS HA «OTAMYHO>» — CHIDKATb
CTaBKH II0 KPEAUTY Ha obydeHue.

Bompoch! TOKYIIOK U TAQHUPOBAHUS OF0AXKETA CEMbH:
eme oAHa HOBast ycAyra. C y4eToM AOXOAOB M PACXOAOB
CeMbH IIPOUCXOAUT ITAAHUPOBAHHUE OIOAKETA HA MECSII].
AaHHas yCAyTa II03BOAUT COKPATHTh AMIIHUE PACXOABL 1
II03BOAUT 00ECIIeYnTh HAAMYIE ACHEXHBIX CPEACTB IIOA
TIOKYTIKY HeOOGXOAUMBIX CeMbe TMPeAMeTOB (MMeeTcst B
BHAY IIOKYTIKA OBITOBOM TeXHUKH, TPAHCIIOPTHOTO CPeA-
cTBa, 06HOBAEHUE rappepoba u T.A.). [laanuposanue
0I0AXKETa AOASKHO IIPOMCXOAUTD C YIETOM HEKOTOPOTO
AMMHTA, KOTOPBIN AOAYKEH OCTAaBAThCSI [IOCAE IIPOH3Be-
AEHHSI BCeX HEOOXOAMBIX PACXOAOB.

ITepcrexTHBBI pa3BUTHSI IIPOEKTA B IIPEAOCTABACHHII
YCAYT II0 MEAHI[THCKOMY CTPAXOBAaHUIO, MEAULIMHCKOMY
06CAY)KUBAHUIO, FOPHAMIECKOMY OOCAY>KUBAHHIO, KOH-
CYABTHPOBAHHIO B MHBIX BOIpocax. BaHk mocpeactoM
pacIInpeHs HallPaBAEHUIT AeSITEABHOCTH MOXXeT OTKPbI-
BaTb CBOU KAUHUKH, FOPHAUYECKUE CAY>KOBI U T. A,

YT0 KacaeTcsi AOTIOAHUTEABHBIX YCAYT, TO OHU AOAXK-
HBI OTIPEAEASITCSL Ff OTOBAPUBATHCS C KAXKAOM CEMbert OT-
AEABHO C y4eTOM HHAMBHAYAABHBIX TOTPEOHOCTETL.

Bank 6eper Ha ce6st 0053aTEABCTBO YIIPABACHUSI A-
HEXHBIMHU CPEACTBAMH CEMbH U X IIPEYMHOKEHUeE.

Ipu peaansarmu pAarHOTO IpoekTa K 2030 roay 6ank
He TOABKO YBEAMYHUT CETMEHT AOSIABHBIX KAEHTOB, HO U
IproOpeTeT KANEHTOB Ha AOATOCPOYHBII IepuoA. [lpu
COOAIOAEHHH BCEX 00513aTeABCTB C 06eUX CTOPOH OaHK
AEFICTBUTEABHO CTaHET OAVDKE K CBOEMY IOTEHIIHAABHO-
My norpeburearo. ITpeymMHOXast KanuTaA ceMb, 6aHK
IPEYyMHOXAEeT U CBOM KAIIUTAA.

OxasbIBasi IOAAEPIKKY BO BceX Cdepax AesITEeAbBHOCTH
KAMEHTa, 6aHK AeHICTBUTEABHO CTAHOBUTCS HAAEKHBIM
IIAPTHEPOM.

Hapexupiit maptaep. IIpocro. Pasom. Beeraa.
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Abstract: All the many concepts of growth of the firm based on their own resources and abilities can be as-
signed to one of three paradigms: the causal paradigm, with a focus on the study of the causes contributing to the
firm growth, the paradigm of growth, studying the growth characteristics of firms at different stages of its life cycle
and process paradigm, considering what changes occur in the organization in the process of growth and how they
contribute to or hinder growth.
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MapagurmanbHbI NOAX0A K KOPNOPaTUBHOMY POCTY

AnnoTanusa: Bce MHOXeCTBO KOHIIEMIHIT pocTa GHPMBI HA OCHOBE COOCTBEHHBIX PeCypCOB M CIIOCOOHOCTe
MOXeT OBITh OTHECEHO K OAHOM U3 TpeX IMAPaAMTM: Kay3aAbHOM MAPAAUTMe, ACAAIONIeH aKIJeHT Ha HCCAEAOBAHHU
IPHYHH, CIIOCOOCTBYIOMMX POCTY GUPMBI, ITAPaAUTMe Pe3yABTATOB POCTA, U3y4Yaloljeil 0COOEHHOCTH pocTa pUPMBI
HA Pa3AMYHBIX dTalaxX ee >KM3HEeHHOTO ITMKAQ, U IIPOIIeCCHOM ITApaAuTMe, pacCMATpPUBAIOIel, KaKie H3MeHEHHs ITPo-
HCXOASIT B OPTaHU3AIIMH B IIPOIecce POCTA U KAK OHH CIIOCOOCTBYIOT HAH MPEISITCTBYIOT POCTY.

KaroueBbie CAOBa: KOPIIOPATUBHBIN POCT, $AKTOPHI POCTA, OPraHUMYECKHM POCT, MOAAH XXH3HEHHOTO IIUKAQA

KOMITaHHH.

OaHa U3 CaMbIX YCTOYMBBIX TEM B 0OAACTH UCCAEAO-
BaHMi1 9KOHOMUKH 1 YTIPaBA€HHS $UPMOIL CBSI3aHA C BBI-
SICHEHMeM YCAOBHII 1 ITyTell KOPTIIOPaTUBHOTO pocTa. 3a
IIOCAGAHHE ACCSTHACTHS B 9TOM 0OAACTH CAAAHO MHOTO.
HexoTopbie nccAeAOBaTEAbCKHE HATIPABACHHS CTAAH YKE
TPaAULOHHDIMH, B YaCTHOCTH, TIOAB3YIOIIASICS IIHPO-
KO¥ M3BECTHOCTBIO PECYPCHAsl TEOPHS POCTa PHPMBI, OC-
HOBBI KOTOpOI1 6b1aM 3aa0kenb! E. Penrose [1]. Apyrue
TEOPUM UMEIOT MEHbIIYIO0 HCTOPHUIO CYIIeCTBOBAHHS, Ha-
TIpUMep, TOAXOADI, 00BSCHSIOIKE POCT KAK PEaAU3ALIUIO
MHCTUTYLIMOHAABHBIX BO3MOXKHOCTE!l HAM Pe3yAbTaT

AQPBHHOBCKOTO 0T6Opa B OpraHU3alHOHHBIX ITOITYAS-
msx. B eAoM ske KOAMYECTBO KOHIIENIUI U TeOpHH B
aToil obaacTu OBICTPO pacreT. BosHukaeT Heob6X0AU-
MOCTb B OOpaIljeHUH U K METOAOAOTHMYECKHUM BOIIPOCaM,
BBLACHEHHUIO [TePCIeKTUB CUCTeMATU3allM1 HAKOTIA@HHO-
rO B 9TOM 06AaCTH 3HAHHS. XOPOIIHe BO3MOKHOCTH AASI
3TOrO NMpeAoCTaBAsIeT PUAOCOPHS HAYKHU H, B YACTHOCTH,
MEeTOAOAOTHS ITAPaAUTM, paspaboTanHnas T. Kynom.

C momeHTa cBoero nosiBaeHus B 1960-e rops mapa-
AWIMaAbHBIN IIOAXOA CYIIECTBEHHO 3BOAIOIIMOHUPOBAA,
BKAIOYUB B Ce0sI psIA HOBBIX AN $HAOCO(HU HAYKH —
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[IPEACTABACHHE O AAMTEABHOM <«IIAPAAAEABHOM> CY-
1IIeCTBOBAHUM HECKOABKUX IIAPAAVIM HAU HAY4YHbIX KC-
caepoBateabckux mporpamm (L. Lakatos), 06 asoaroruu
napapur (S. Tulmin), oTka3 OT Tpe6oBaHHs cAEAOBATD
B HAyYHOM HCCACAOBAHUY SKeCTKO PUKCUPOBAHHBIM IIPa-
BHAAM ¥ [IPUHIUIIMAABHON HEBO3MOXKHOCTU 9AUMIHA-
uuu 13 Teopun Henayunbix cyxaenuit (P. Feyerabend)
U PSIA APYTHUX. YCIIEHOE IPUMeHeHHUe TAPAAUTMAABHOTO
[IOAXOAQ B PA3AMYHBIX OOAACTSIX HAyYHOTO 3HAHUSI II0-
3BOASIET BHIABUHYTb UIIOTE3Y O €I'0 METOAOAOTHYECKOI
9 PEKTUBHOCTH AASL BBIACACHHUS ¥ CUCTEMATH3ALMH [1a-
PaAurM pocTta GUPMbL, AASL OTIPEACACHHUS UX GA3UCHBIX
[IOAOYKEHMIT, BbISICHEHUS HATIPABACHHI UX 9BOAIOLIUH U
[POrHO3UPOBAHUSI IIEPCIIEKTUB BOSHUKHOBEHUS HOBBIX
HaIIPaBACHMM HCCAEAOBAHUI.

Cucremarusanusi TeOpUil POCTa IIO3BOASIET,
BO-IIEpPBbIX, ONPEAEASITD YPOBEHD MX HAyYHON HOBU3-
HBI, BO-BTOPBIX, OLIeHUTb UX METOAOAOTHYECKHI [IOTEH-
IIMaA, ¥ TeM CaMbIM OIIPEAEAUTD KPYT pellaeMbIX C UX
[IOMOLIBI0 IPOOAEM, B-TPETHUX, IIOAYYUTD HAAEKHYIO
OCHOBY AASL HHTEPIIPETALIMU IMIUPUIECKUX AAHHBIX,
B-4eTBEPTHIX, Pa3dpaboTaTh peKOMeHAALUH O0IIero xa-
paKTepa OTHOCUTEABHO YCAOBHIL (pOPMYAHPOBAHUS U
AOCTIDKEHMS LIEAEH pOCTa.

TTpUXOAUTCSI IPU3HATS, 9TO XOTSI IPOOAEMA KAACCH-
UKaLMU KOHLENIHIT pocTa GpUPMbI He HOBA, HET OCHO-
BAHUIL AASL YTBEPXKACHUSL, 9TO CYIECTBYIOT OOLIenpy-
3HAHHBIE IPUHIUIIBI KAACCUPUKALUU. DTO IPUHAOT U
HCCAEAOBATEAH, KOTOPbIE CHCTEMATHIECKH 3aHUMAIOTCSI
aroit mpobaemoit. A. Macpherson and R. Holt, Brise-
AuB 13 Teopuii pocTa PUPMBbI, Pa3AUYAIOIIUXCA B T€X HAU
MHBIX ACIIEKTAX, IIPUXOALT K BHIBOAY, YTO pasHOOOpasue
IIPEACTABACHUIT O pocTe GUPMBI He MOKET ObITh 00b-
€AMHEHO OAHHMM OOLIUM HA60POM KAACCUPUKAIIMOHHBIX
IPU3HAKOB U peKOMeHAAuHit [2].

A. Coad B cBoem uccaepoBanuu [3, S9] moayuna
IOAOOHbBIE PE3yABTATHI, BBISICHUB, YTO TEOPUH, IIbITA-
IOI[Hecs] OOBSICHUTD POCT, CAMH II0 cebe He BCErpa co-
OTBETCTBYIOT ACHCTBHUTEABHOCTH B TOM CMBICAE, YTO
BHOBb OTKPBIBAIOLIMeCs] PAKTHI YACTO HE TOABKO B HUX
He <«BIIMCBIBAIOTCS»>, HO AQXKE UM IPOTUBOpPEYAT. JTO
CO3AQeT IPOOAEMY UX IMITHPHIECKOTO TOATBEPSKACHHS
TakuX KoHIenuuit. Ho B 9TOM cAydae ux «Hay4HOCTb>
(B cMbICcA€ CTIOCOBHOCTH K $OPMYAHPOBAHHIO YHUBED-
CaAbHBIX, FeHePAAU3MPOBAHHBIX CY>KAEHMUIT) CTABUTCS
IIOA COMHEHHE:

We should also note that theoretical predictions have
been oflimited use in understanding the growth of firms,
if not downright misleading. We recommend a Simonian
methodology whereby facts are first pursued through

empirical investigations, and in a second stage theories
are formulated as attempts to explain the “stylized facts”
that emerge. Empirical research into firm growth has
nonetheless come up against some major obstacles.

OAHAaKO BPSIA AU MOXKHO COTAACHTBCS, YTO YPOBEHb
TOABKO SMITHPHIECKOTO AaHAAM32 YAOBAETBOPHT HCCAE-
AoBareAeit. Boaee IPOAYKTUBHBIM HaM IPEACTABASIETCS
APYTOI ITy Th: TEOPHH, AOCTATOYHO OTYETAUBO IIPEACTAB-
AeHHbIE B AUTEPAType [0 POCTY OIPeAEACHHBIMH KOH-
LIeNITyaAbHBIMU KAACTEPaMU OOBEAMHHITD B ITAPAAUTMBI
Ha OCHOBE BBIAGACHHS OOBEANHSIOMMX UX 0Ga3HMCHBIX
IPHUHIIUIIOB U HCXOAHBIX METOAOAOTUYECKHX IIOCTYAQ-
TOB, 3AAQOLIUX HAIIPABAEHUSI HCCAEAOBAHUIT U 00AACTB
O>XHAQEMBIX PE3YABTATOB.

IIpexxpe Bcero, MOXXHO OOBEAUHHUTH B OAHY IIa-
PAAUTMy KOHIIEIIMH, KOTOpble GasHpyIOTCS Ha IIO-
HMMAaHHH POCTa KaK BO3PACTAaHUS PpyHAAMEHTAABHOM
CTOMMOCTH KOMIIAaHHH, BHI3BAHHOTO OIPEAEA€HHBIMU
IPUYUHAMH, KOTOPbIE CAEAYeT BHISIBUTD 1 ICCAEAOBATb.
OTy mapapurMy MOXHO Ha3BaTh «KaAy3dAbHas napadue-
ma pocma>. OHa SIBASIETCSI AOMUHUPYIOIIEH, 00BeAl-
HAIOIEeHN MMOAABASIONiee 6OAPITUHCTBO UCCAEAOBAHMIT
B 9TOM 06AacTH. BTopoil KOHI[enTyaAbHBII KAACTEP —
«napaduema pe3yAbmamos pocma» — oObeAUHSET pa3-
AUYHBIE TEOPHH, IIPEACTABAEHISI, KOHIIEIII[IH, KOTOPbIE
AEAQIOT aKI|eHT Ha IPOSBACHUSX POCTA, HAIIPHMep, Ha
M3MEeHEHUH CTPYKTYPbl OPraHU3ALIIU, METOAOB IIOATO-
TOBKH [TePCOHAAQ, YCHACHHUH CIIELIUAAN3AIINH, PA3BUTHH
IIPOEKTHOTO yIpaBAeHUs u T.II. HakoHer;, MOXKHO BBI-
AEAUTH KAACTEP KOHIIEIIHi1, KOTOpble He PaCCMATpPH-
BAIOT POCT KaK KOHCTATAIUIO [TOSIBACHUSI Y KOMITAHUH
HOBBIX XapPAaKTEPUCTHUK U IPU3HAKOB, AaHAAU3HPYEMbIX
¥ OTIUCBIBAEMBIX B IIPOLIECCHOM MEHEAXXMEHTE. JTO HC-
CA€AOBATEAbCKOE HAIIPABAECHHE HA30BEM <NPOYeccHAs
napaduema pocma .

PasymeeTcs, Takas KAacCCUPUKALIUSA YCAOBHA, «<4H-
CTBIe> ee THIIbI SIBASIOTCS AHIIb UACAABHBIMH MOACAS-
MU, B OHA, KaK BCSKasl KAACCHUKALS, He [IPeTeHAyeT
Ha MCTUHHOCTb, HO AULIb CAY)XUT UHCTPYMEHTOM AASL
AOCTIDKEHUS OIPeAEACHHBIX HCCACAOBATEABCKIX LIEALT,
KOTOPBIE MBI PACCMATPUBAEM HIDKE.

Kaysaavnas napaduema pocma. Jta mapapurma o6s-
eAMHSeT CaMbIH 06mean71 HCCAEAOBATEAbCKMI KAACTED
II0 KOPIIOPATUBHOMY POCTY. 3apada HCCAEAOBATEAS], Pa-
0OTAIOIIero B 9TOM MMAPAAUTME, COCTOHT B TOM, YTOOBI
BCKPBITh MEXQaHU3M POCTA, IIOCTPOUTH KAy3aAbHYIO MO-
A€Ab, KOTOpast 0ObeAHHSIAA OBI BCE CYIjeCTBEHHbBIE AASI
POCTa IPUYHHHO-CAEACTBEHHbIE OTHOLIEHVsI, BO3HUKA-
IOIIIIe KaK MEXAY OpTaHH3aIlHel 1 ee OKPy KeHHeM, TaK
¥ BHYTPY OPTaHU3ALHH.
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Yacro uccaepoBaTeAr, paboTaroye B paMKax aTOM
[IAPAAUTMBI, HE BBIACASIIOT KaKYI0-AMO60 OAHY AOMHHHU-
PYIOLIYIO IPUYUHY POCTA, HO MIEPEYHUCASIIOT HECKOABKO
U3 HUX, CYUTAsI UX B PABHOM CTeIleHH BaKHBIMH, U CTPO-
st cooTBeTcTBYytomue Mopean. Hanpumep, B. Gilbert,
P. McDougall and D. Audretsch [4] onpeaeastor B ka-
YecTBe HEOOXOAUMBIX M AOCTATOYHBIX PAKTOPOB POCTa
UpMbI HAaAMYHE AOCTYIIHBIX PECYPCOB, 4eTKO CPOpMy-
AUPOBAHHOM CTpaTeruu pocTa GUpMbl, ee OAAronpu-
SITHOTO PBIHOYHOTO U TeOrpaduyIecKoro IMOAOKEHHU U,
9TO CYIeCTBEHHO, HAAUYME BOXKHDIX AASL POCTA AUYHbIX
Ka4eCTB IPEATIPUHIMATEAS] — SICHOCTH LI€A€H, BOAH, TO-
TOBHOCTHU PUCKOBATh, YMEHNSI IPUHIMATD OIITHMAABHbIE
CTpaTernyecKue pelleHyis, HaAudre 3HAHUIT U HABbIKOB.

Ha 6a3e pAaHHOJ MCCAEAOBATEABCKON TPAAULIUY BO3-
HUKAIOT U 60Aee CAOXKHBIE MOAEAH pocTa. B wacTHOCTH
R. Baum, E. Locke and K. Smith [ 5] mpeaaosxuan muoroy-
POBHEBYIO MOAEAD POCTa $UPMBIL, TAe GaKTOPBI POCTA AOKA-
AV30BaHbI Ha Pa3HBIX YPOBHSX 9KOHOMUYECKON PeaAbHO-
CTU: Ha yPOBHE HHAUBHAQ U TPYIIIIBL, 3aTeM — COOCTBEHHO
$upMbL, HaKOHeL, Ha ypoBHe oTpacan. Ha kaxxaoM u3 aTux
YPOBHEI AEHCTBYIOT CBOU COOCTBeHHBIe PaKTOPBL, OIIpe-
AEASIIOIIIHE KaK YCAOBHUSI POCTA, TAK M €T0 ABIDKYIIHE CHABL.
ITpu 5TOM KapTHHA OCAOKHSIETCSI TEM, YTO HHTEHCHBHOCTH
AEFCTBYS 9THX (AKTOPOB MEHSIETCS BO BpEMEHH, a MHBe-
CTULMOHHAS CpeAa GUPMBI HeCTabUABHA.

CaeayeT IpU3HATD, 4TO TOAOOHBIE U H0AEE CAOXKHDIE
MOAEAH POCTA CTAAKHBAIOTCSI C ONIACHOCTBIO [IPEBPATHUTh-
ca B o6bpacHenus ad hoc, T.e. 06bICHEHMS, CO3AAHHBIE
AASL AQHHOTO KOHKPETHOTO CAYYasi U He IIPEeTeHAYOLIMH
Ha [IOHUMaHUe MEeXAaHU3Ma POCTA B APYTHX, IOAOOHBIX,
HO OTAMMYAIOLINXCS CAyYasix. JacTo Takue MOAEAU HOCST
HAPPATUBHbII XapaKTep U KaK BCAKUI HAPpaTuB (B Ha-
IeM CAy4ae — pacckas O POCTE) HHTEPECHBI ACTAASIMH,
HIOAHCAMH, HHAUBHAYAAU3HpPYOWuMU curyaruio. OHu
LINPOKO IPUMEHSIIOTCS B Ka4eCTBe yIeOHbIX KeHCOB, TAE
HEPEAKO IIPUBETCTBYETCS [IAPAAOKCAABHOCTD, KPeaTHB-
HOCTb MbIIIACHHSL.

KoHkpeTnsauust copepskaHust Kay3aAbHON IIapPAAUT-
MBI IIPEAIIOAATAET PELIEHHE CAEAYIOLINX 32A29 METOAOAO-
THYECKOTO XapaKTepa: IIOHMMaHHe CyIeCTBEHHbIX YepPT
Pa3AMYMSL MOAEAEH POCTa, BBUSIBACHHE BO3MOXKHOCTH
9KCTPAIOASIIIUY BbIIBAEHHBIX 3AKOHOMEPHOCTEN POCTa
B OyAylliee U paljioHaAbHOEe 06OCHOBaHHe BbIOOpA IO-
KasaTeAeH pocrTa.

ITepBasi mpo6aeMa CBsI3aHa C HEU3OEKHDIM < YIIPOILe-
HUEM> PEAABHOCTH B MOAEAH POCTa, KOTAA CYLIECTBYeT
OIIACHOCTD OCTABUTB 32 CKOOKAMH PsIA BAXXHBIX paKTOPOB,
He [IONIABIIKX B II0A€ 3peHNsI HCCAepOBaTeAs. Ha a1y mpo-
6aemy ykasbiBaroT [1. AeBupacos u Ax. Bukaysa, [6,179],

BHASL €€ MICTOYHUK B TOM, YTO OOABIIHHCTBO aBTOPOB,
KOTOPBIE 3aHUMAIOTCSI IIPOOAEMOIT POCTA, HMIIAULIUTHO
IIOAPa3yMeBalOT OPraHUYECKHM POCT MAU POCT Ha OC-
HOBe BHYTPEHHUX PeCypCOB M BO3MOXKHOCTE, XOTS B
AEHCTBUTEAPHOCTHU «YHCTBIM> OPraHMYECKHI POCT CO-
CTaBAsIeT, CKOpee, HCKAIOUeHHUe: Aake QUPMBI, TpenMy-
IIeCTBEHHO OIHMPAIOINHecsl Ha COOCTBEHHbIE PeCypChI
AASL POCTa, B TOM MAU MHOM Mepe UCIIOAb3YIOT B CBOMX
CTpaTeru4ecKux MAAHAX PecypChl U BO3MOXKHOCTHU BHEII-
HHX CTEHKXOAAEPOB, IPEKAE BCEro, UHBECTOPOB.

AAbPTEpHATUBHBIMU OPTAaHUYECKOMY POCTY SIBASIIOT-
Csl MOA@AM BHEIIHETO pOCTa MAM pOCTa Yepe3 IOTAOIIe-
HUs, CAMsIHYS, npucoesntenus. Ilo ounenke B. Gilbert,
P. McDougall and D. Audretsch [4, 931] atu Moaean
PaccMaTpUBAIOTCA B AUTEPaType CYIeCTBEHHO pexe:
Aumb 0koAo 10 % ¢upm, HCTOpHS pocTa KOTOPHIX OIH-
CaHa B AMTEpaType, BBIPOCAHU 3a CYET Pa3HOIO POAA HH-
TerpaljiOHHbIX IIPOIIeCCOB.

TpeOyroT KOPPEKTHOTO OOPAIIEHNUS U ITOIIBITKH KC-
TPAIOASILIUU B OyAyIIiee BbISBACHHbIX 3AKOHOMEPHOCTEN
pOCTa: B paMKaXx Kay3aAbHOM NapaAUTMbl IPU3HAETCS Cy-
I[eCTBOBaHHE HeKOTOPBIX OTPAaHUYEHUM AASL AMHEHTHOTO
pOCTa, KOTOpBIE OOBSICHSIOT, [IOYEMY POCT He SIBASETCSI
YCTOMYMBBIM UAM ITOCTOSIHHBIM Ha ITPOTSDKEHUHU OTIpeAe-
AE€HHOT'O BpeMeHH.

Hakomnern, yTo kacaeTcs mokasaTeAedl M3MepeHHs
POCTa, Kay3aAbHas MMapapUuTMa IpeAlloAaraeT oIpeAe-
AeHHe KOHKPETHOM 3aBUCHMOM NepeMeHHOM, KOTOPYIO
MOXHO OBIAO OBI HCIIOAB30BATD AASI 9 PEKTHBHOTO PUK-
cupoBaHus pocTa. Ecan B kadecTBe Tako 6a3uCHOM,
CYLIHOCTHOM ITI€PEMEHHOM, OTpaXkarolllell pe3yAbTaThI
AeSTEAbHOCTHU KOMITAHUH PaCCMAaTPUBATh POCT ee PyHAQ-
MEHTAAbHOM CTOMMOCTH, TO TOTAQ «aHAAU3 PE3yAbTATOB
AESTeAPHOCTH KOMIIAHUU 3aKAIOYAeTCS B YCTAHOBACHUU
BAUSTHHSI OTACABHBIX QaKTOPOB yCIlexa... ¥ UX COBOKYII-
HOCTHU Ha AUHAMHUKY CTOMMOCTH KoMnauuu> |7, 133],
KOTOPAsI IBASIETCSI HaOOAee TOYHBIM O0bEKTHBHBIM I10-
KasaTeAeM ee POCTa.

Iapaduema pesysvmamos pocma. JTa Mapapurma
doxycupyercs Ha ero pesyabTraTax. ApyruMHu CAOBaMH,
POCT B ee paMKax pacCMaTpHUBaeTCs B KauyecTBe He3a-
BUCHUMOMU IIEPEMEHHOM KaK KOMIIAEKC U3MEHEHMH KaK
BHYTPH OpPTaHM3AIMH, TAK 1 BHE ee, B CCTeMe CBSI3H Op-
raHM3aLui C ee cTelikxoapepaMu. Taxoke aTa mapapurma
A€AQeT aKIIeHT Ha TPYAHOCTSX, CBA3aHHbIX C yIIPaBACHU-
eM pacTylei opranusanues, pUuKCUpyeT BHUMAaHUE Ha
TeOpeTHYeCKUX U MPaKTUYeCKUX ACIIeKTaX yIpaBACHHUS
u3MeHeHHAMH. B pamMKkax aTo# mapapUrMbl pa3BUBaOTCA
IIPEACTABACHUS O CTAAUAX Pa3BUTHA OPTAaHM3ALUY, O ee
JKU3HEHHOM ITUKAE, O CYI[eCTBOBAHUHU HA TPaeKTOPUHU
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ee Pa3BUTHSI OCOOBIX BpeMEHHBIX OTPE3KOB, TAe HAnb0-
Aee BePOATHbI KPU3UCHI U ITIEPEAOMBI, BEAYI[HE K POCTY,
0 CBOEOOPA3HBIX «TOUKAX OUPypKALMU>, KOTOPBIE,
IIPU IPAaBUABHOM YIIPAaBAEHHUHU MOI'YT UCIIOAB30BaThCs
B Ka4eCTBe «KOPUAOPOB BO3MYLIEHHSI>», YTOObI ITOA-
HSTHCSI HA HOBBII YPOBEHDb PasBHUTHUS, HAU HA060POT,
00peKarT OPraHU3AIHIO Ha YTAYOACHIEe KPU3HCA U I10-
cAeayoljee HeMUHyeMO€e GaHKPOTCTBO IIPU IIPUHSITHH
ee PYKOBOACTBOM ommM60uHbIX pemenusx. OTcroaa
Ba)KHas 3apa9a — IIOACKA3aTh MEHEAXKepaM, I10 KaKUM
MIPU3HAKAM OHU MOTYT OIIPEAEAUTD, KOTAAQ OPraHU3ALIM
«CO3peeT> AAS Te€X MAU MHBIX U3MEHEHHM, KOTOPEIE,
KaK IPaBHUAO, ACCOLMUPYIOTCS C OIPEACACHHBIMU 3Ta-
ITaMU pOCTa.

B aroit mapapurme 6biA pa3paboTaH PsiA MOAEAEN
JKU3HEHHOTO LIUKAQ OPTaHU3ALMM, 6a3UpPYIOMNXCS Ha
AHAAOTHM C OHTOTe€HEe30M >XMBOro opraHmsma. OHu
BKAIOYaeT B ce0sl Takve B3aMOCBSI3aHHbIE ¥ B3AHMOAET-
cTBy1omue GpakTOpbl, Kak OKPY>KAIOLIYIO CpeAy, CTpare-
TUIO U CTPYKTYPY KOMIIAHMM.

CoraacHO MOAEASIM SKHU3HEHHOTO IJUKAQ, POCT, CaM
1o cebe, MAM TOUHee CKa3aTh, HAMOOABIIMIL POCT, KO-
TOPOTO MOXeT AOCTUTHYTb pUPMa, ABASIETCS CUTYyalU-
OHHBIM OOCTOSITEABCTBOM, KOTOPO€ BBIBOAUT PUPMY
U3 COCTOSHMS AMHAMUYIECKOTO PAaBHOBECHS CO CPEAOH,
TeM CaMBIM CO3AaBasi OIIPEAEACHHBIE TPOOAEMBI, KOTO-
pble MOT'YT MOPOXXKAATh CEPbe3HbIE, YIPOKAIOIIHE CY-
IIeCTBOBAaHUIO OPTaHU3ALIMU KPU3UCHL, Ha YTO BIIEPBbIE
0bparHA BHUMAaHUE U y4eA B CBOEN KOHI[ENIIUU POCTa
L. Greiner, Ha3BaB UX ePUOAAMH CYIECTBEHHOMN Ty p-
OYA€HTHOCTH, PaCIIOAOXKEHHBIMU MEKAY OTHOCHTEABHO
CIIOKOVHBIMH TleproAamMu dBoAtonuu [8]. 3aech mpo-
CAEXUBAETCS CACAYIOIAsl AOTHKA: POCT CO3AA€ET Opra-
HU3AI[FOHHbIe IPOOAEMBI BHYTPU (HPMBI, KOTOPbHIE
Heo6xoAuMO pemnts. I1o Mepe pa3BUTHSI OpraHH3aLUK
Ha ONPEAEAEHHOM CTaAMH POCTa €€ CTPYKTYypa CTaHO-
BUTCA BCE Xy>X€ apalTHPOBaHa K HOBBIM YIIPABAEH-
YeCKHUM 3aAa9aM U M3MEHEHUSM B OPraHU3alMOHHOM
OKPY>KEeHUH, 1 ee HeOOXOAMMO U3MEHHUTb — 3aITyCTUTD
npouecc pectpykrypusanun. Ilocae pecTpykrypusa-
LMK, YK€ Ha CACAYIOIIeN CTYIIEHU Pa3BUTHUSA BHOBb
BO3HUKHET MOMEHT, KOTAA CTPYKTYpa CTaHET KOCHOM,
MPENATCTBYIOLIEN AAABHEHIIEMY POCTY, U IIpOLieAypa

PeCTpyKTypH3aLuu MOBTOPsieTcst. TaKkoBbI Oa3UCHBIE
IIOCTYAQTHI TAPAAMTMbI PE3YABTaTOB POCTA.

ITpoyeccnas napaduema pocma. JTa IMapapurma
CTAaBUT 3aAa4y BbIIBACHMS U OIIMCAHHS COOBITUI, IIPO-
HCXOASIIMX B OPraHU3AIIMH B IIPOIiecce poCcTa, COIMpo-
BOXKAQIOIIUX POCT H/HAU SIBASIFOIIUXCSI YCAOBHSIMHU
ycnemHoro pocra. MiHpIMu cA0OBaMu, TeOpHH, KOTOPbIe
MO>XHO OTHECTHU K 3TOMH IapaApurme, AGAAIOT BpeMeH-
Hble POTHO3BI U U3YYAIOT, 4YTO MPOUCXOAUT C pUpMOi
Ha 9THX BpeMEHHBIX IIpoMeXxyTKax. Mx o6y 3apaqy
MOXHO CPOPMYAHPOBATH B BUAE CAEAYIOIIEro BOIpOCa:
«4TO MPOUCXOAUT C PUPMOI, B TO BpeMs, KOTAQ OHa
pacrer?>, MAH, HECKOABKO IepepOpPMyAUPOBaB: «KaK
pOCT GUPMbI OTpa’KaeTCs Ha ee CTPYKType U BHYTpH-
¢UpMeHHBIX IpOIjeccax?>.

Pocr B paMKax 3TO IMapapUIMbl OKa3bIBAETCS CACA-
CTBHEM BO3MOXXHBIX M3MEHEHHI OYKBaABHO BO BCeX
acmeKTax AeATeAbHOCTU GpUPMBI, UTO OYeHb 3aTPYAHSET
3apady GOPMYAUPOBAHUS OOIIUX PEKOMEHAALUI HAK
«IpaBHA> pocTa. MccaepoBaTeAsIM OCTAeTCS TOABKO
OO'BSICHSTD, YTO IIPUBEAO K POCTY B KQXKAOM KOHKpET-
HOM CAy4ae.

OTa mapapUrMa CTaBUT 3aAa9y OOBSICHHUTD, IOYEMY
BBLIBACHHBIE AASI OAHOM QUPMbI 3aKOHOMEPHOCTH POCTa,
He pabOoTAIOT IPUMEHUTEABHO K APYTO¥, paboTaroimesi B
TOI XK€ OTPACAHM M IIPUMEPHO B TaKHX e ycaoBuax. [o-
3TOMY C IMO3ULIMH ITPOL[eCCHOM MapAAUTMbl POCTA IOHSAT-
Ho BbickasbiBanue E. Garnsey, E. Stam and P. Hefferman,
KOTOPBIE YTBEPXKAQAIOT, 4TO POCT UPM CKOpee becriopsi-
AOYeH, XaOTHYeH, Pa3HOHANPaBAEH, HEXEAU ITPSIMOAH-
HeeH U YIOPSIAOYEH Ha OCHOBAHUH OOIIMX IPUHIIUIIOB
U TIpaBHA, 2 BAPUAHTHI pOcTa pUPMBI He BCETAA MOXKHO
CIIPOTHO3UPOBATh [8,11]. Opnaxo ciocob6HOCTD ¢upmbI
pacTH sIBASIeTCS 6A3HCHOM U OIIPEACASIETCSI €€ IIPOHM3BOA-
CTBEHHOM QYHKITHEH.

3aBepIras pacCMOTpeHHe TApaAuTM KOPIIOPaTHBHO-
ro pocTa, OTMETHM HEKOTOPYIO OTPAaHUYEHHOCTD TAKOT'O
IIOAXOAQ, 2 UIMEHHO, 3AeCh Pedb UAET 06 OpraHHIeCKOM
POCTe, KOTOPBII XOTSI U YPe3BBIYAMHO Pa3HOOOpPa3eH 1o
$opMaM U MexaHM3MaM IPOSBAEHHS, HO COUYeTAeTCs C
BHEIITHUM POCTOM 4Yepe3 00beANHEHUs H IPUCOEANHE-
HISI, OAHAKO 3A€Ch OYAET MATH peyb O MPUHIJUIIHAABHO
MHOM KAACTepe TeOpeTHIEeCKUX IIOAXOAOB.
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The integration of trade organizations in the market-
driven economy is directly related to their performance,
since insufficiently effective activity unavoidably leads to
aloss of competitive position on the commodity market.
Informed managerial decisions making requires an infor-
mation foundation, so trade organizations should pay
considerable attention to the improvement of the analyt-
ical work. Development of theoretical and methodologi-
cal issues related to assessment, analysis and planning of
efficiency is a key prerequisite for creation of a coherent
and effective economic mechanism of a trade organiza-
tion and its adaptation to the competitive conditions of
market environment.

In the special economic literature, there are de-
scribed many methodologies for assessing efficiency,
as well as ideas of scientific understanding of its quality
content as an economic category [1]

Efficiency category is used as a criterion for general-
izing the expediency and rationality of economical and
organizational solutions of trade organizations. Every
trade organization is a complex economic system, con-
sisting of a set of elements, among which there are mul-
tiple links. Therefore, it is practically impossible to mea-
sure and express the efficiency of a trade organization in

terms of a single indicator. Along with this, the efficien-
cyis a complex category determined by many factors and
has various manifestations.

There are three main methodological approaches
to the integrated study of the efficiency of a trade or-
ganization.

The first approach is the most common in the eco-
nomic literature. According to this approach, assessment
ofa trade organization performance is the same as assess-
ment of its economic efficiency and limited by calcula-
tion of the relevant economic and financial indicators
characterizing the rational use of resources, cost-eftec-
tiveness, and economic efficiency of the operation. This
approach can be considered as quite reasonable, given
that the indicators of economic efficiency usually play
a primary role in conducting a complex assessment of
business activity efficiency of a trade organization.

However, due to primarily financial focus, these in-
dicators insufficiently direct activity of trade entities to-
wards a customer, and thus do not provide an objective
assessment of the economic efficiency of trade organi-
zations in terms of their competitiveness. In addition,
economic efficiency is just a component of the overall
trading entity performance.
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That’s why, the second approach implies building a
system of indicators that comprehensively reflect differ-
ent aspects of the efficiency of trading activities.

At the same time in the overall system of a trading
company performance, depending on the aspect (di-
rection) of the study there can be singled out four large
groups (units) of analytical indicators:

— financial and economic indicators (efficiency indi-
cators of use of material, labor, and financial resources,
cost effectiveness, performance indicators);

— organizational indicators (Indicators showing the
organization of economic relations with suppliers and
customers; indicators of storage operations organization;
indicators of work organization in the sales area);

— logistics indicators (indicators of quality of logis-
tics customer service, inventory management indicators,
transportation indicators);

— competitiveness indicators (indicators of goods
competitiveness, indicators of service competitiveness;
competitiveness indicators of a trade organization in
general).

The exact composition of the indicators included in
each of these groups is quite traditional and widely re-
ported in the literature on the problems of studying the
economics of trade organizations, commerce, logistics,
and marketing.

Taken together, these figures fully reflect the operat-
ing efficiency of trade organizations. The composition
and relevance of indicators in each of these groups will
be alittle different for enterprises of various sub-sectors
of trade (wholesale, retail). For example, the content of
most of organizational indicators will be different. In par-
ticular, due to the fact that a retail customer is the popula-
tion — the end user, there is no sense to calculate indica-
tors of economic relations organization with buyers for
retailers. Also, because of the specific activities, for retail
organizations, in opposite to wholesale ones, as a part of
organizational indicators, the indicators of the storage
operations organization will be of greatest relevance, in-
stead of the indicators of work organization in the sales
area. The composition of certain logistic efficiency in-
dicators will be different for retail and wholesale trades.

Economic success of trade organization in today’s
competitive commodity market is largely dependent
on how much its sold goods and provided services sat-
isfy demands of buyers (customers). Thus, the third
approach of performance assessment of trade organiza-
tions is a customer-oriented, which implies taking into
account the degree of customes satisfaction when calcu-
lating traditional indicators of economic efficiency [2].

Focus of trade organizations on customers demands
makes it necessary to pay greater attention to the prob-
lem of assessing customers satisfaction by their inventory
and service offerings. The system of assessment of a cus-
tomer satisfaction serves as a key factor in the quality of
service of a trade organization.

Buyers preferences — one of the important aspects
of business activity of a trade organization, which is nei-
ther taken into account, nor statistically observed, though
playing a key role in its dynamic. If a trade organization is
able to bring the entire set of activities under this criterion,
which is customer satisfaction, it will be provided with
a sufficiently high level of competitiveness on the market.

Therefore, to maintain and develop its market position
a trade organization needs to find out the needs of custom-
ers and to carry out regular monitoring of their level of
satisfaction. The level of satisfaction of customers needs,
in fact, characterizes the level of service of trade organiza-
tions. At the same time the level of service is determined
by quality (broadly speaking), which is applied to a trade
organization and consists of two components: quality of
easy-to-sell goods and the quality of services rendered.

Currently, the term of “service level” is used almost in
any trade organization, but as a rule, it’s not defined in
clear terms, agreed with all intercompany services and
departments, which would also take into account cus-
tomers engagement [3].

A complex assessment of the level of customers sat-
isfaction allows a trade organization to determine a com-
petitive level of service, equally adequate to the require-
ments of a competitive product market.

Procedure for assessment of the level of meeting
customers’ demands by a trading organization includes
a number of stages: selection of parameters that form
the concept of “customer satisfaction” in respect of easy-
to-sell goods and services rendered (including quality
and range of goods and commercial services, reliability
of goods supply, speed of trading service, level and flex-
ibility of the price etc. depending on the specifics of a
trade organization’s activity); formalization of these pa-
rameters in the form of private estimates, determination
of the significance coefficients of each particular indica-
tor; calculation of the average, actual (for this trade or-
ganization), and competitive values of parameters (by
comparing the actual and the average values and select-
ing the best); determination of the actual and competi-
tive values of integral indicator of the level of meeting
customers’ demands by a trade organization.

The actual value of the integral index of the level of
meeting customers’ demands for a trade organization is
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that assessment of the level customers satisfaction is
made at a fixed time. Bringing together performance in
a single parameter (i. e. the definition of the arithmetic
mean between the weighted average values of the par-
tial figures) gives an overview of the service system on a
trade organization scale. This aggregated assessment pro-
vides an overall overview of performance and identify
potential problems in the area of service. Supported by
detailed analysis of individual indicators of customer sat-
isfaction allows you to discover the specific problems in
the background of the general situation.

The economic sense of the competitive value of
the integral index is that it reflects the level of satisfaction
of customers by a trade organization when achieving the
parameters of a single average level of service, and main-
taining the other parameters of the service with already
achieved level, climbing above the market average.

The calculation of the integral index, based on a
detailed analysis of indicators of the level of customer
satisfaction allows to identify key areas for improving
sales strategy of a trade organization. The market aver-
age standards of service provide a trade organization
with guidelines for application of efforts in improving
the realizable policies, because they reflect not just a hy-
pothetical market average “ideal”, but the real situation in
a relatively narrow segment of the market.

Thus, the competitive value of the integral indica-
tor of the level of meeting buyers demands can act as
a following strategy of a trade organization in the field
of improvement of the system of customer service. Com-
pliance with the terms of service at a level no lower than
the market average in all key parameters will contribute
to strengthening the competitive position of a trade or-
ganization in particular segment of the market, reducing
the risk of being crowded out by the competitors. On the
other hand, if you already have exceeded the average val-
ues on a number of parameters, when bringing into com-
pliance the other elements of the service, it will positively
affect the competitive potential of a trade organization.

In the future, you can define additional economic
efficiency, which a trade organization would have when
achieving the competitive value of the integral indicator
of the level of meeting customers’ demands. The basis for
this can be the difference between the potential (when
achieving the competitive level of customers satisfac-
tion) and the actual size of margins costs.

Thus, the practical application of customer-oriented
approach to the assessment of the economic efficiency of
trade organizations may become a prerequisite of either
the strengthening of their competitive position in the
commodity market, or the positive dynamics of indica-
tors of economic activity.
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Transport accessibility of trading organizations

Abstract: In the modern world the role of transport accessibility is ever increasing. In that regard not pedestrians’
but transport accessibility of trade organizations plays ever larger role. An article is devoted to consideration of a

factor of transport accessibility of trade organizations.
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Transport accessibility of trading organizations

At present organization of transport service makes a
big difference. It leads to reduction of relevance of clas-
sifying the trade organizations depending on their avail-
ability to pedestrians. Geographical proximity of various
facilities characterized by radius of coverage is used as
such accessibility criterion.

In modern conditions of large towns transport ac-
cessibility of various trading facilities plays an immense
role. In that regard the time being spent by the buyer en
route depends on a type of transport and its timetable,
at the same time the factor of geographical remoteness
plays much smaller role.

Influence of transport accessibility factor is different
depending on an assortment being sold by a trade orga-
nization. Buyers acquiring goods of a premium-class use
personal motor transport with higher probability while
those buying economy-class goods are more inclined to
use public transport. Thus for buyers of goods of a premi-
um-class the condition of roads their load, presence, and
convenience of a parking have a determining relevance
while for buyers of goods of economy class a network of
public transit routes has the major impact.

The factor of transport accessibility will also make
a different relevance depending on format of a trade
organization and the method of its placement. So, for
example, the hypermarkets possess significant radius of
the coverage area and are able to attract buyers living at
a certain distance from the store. At the same time the
buyers are ready to spend much more time on a road to
the store than during a visit to small trade organizations.
But while choosing a a particular hypermarket from
among a number of similar ones in assortment orienta-
tion convenience and the travel time can turn out to be
crucial factors.

While using group method of placement of trade
organizations which presupposes creation of shopping
centers and shopping streets, interaction of trade and
public transport has mutual advantage for each of the
parties. Large shopping centers attract visitors for rather
a long time, regarding which the time being spent by a
buyer en route constitutes only a small share of a buyer’s
time costs. After a visit to a shopping center the visitors
strive to reach home as quickly as possible, inter alia, us-
ing commercial transport routes.

The location of a trade organization across borders
oflarge populated centers, but within the limits of easy
transport accessibility has a number of advantages. Re-
duction of costs for rental of land plots is such a key
advantage that it has positive effect on pricing. A pos-
sibility of reduction of the price level exerts positive

influence on effectiveness of the economic activity of
a trade organization, as well as on implementation of
social function of trade [1].

An economy of costs for placement of a trade orga-
nization allows to allocate additional resources for sales
promotion, thus providing an additional flow of buyers.
The location of trade organizations also has a positive
effect onlogistics [2] with mild degree of availability. De-
livery of goods at their such location is the much simpler
task, which allows trade organizations to reduce stock-in-
trades, and react more promptly to demand.

For small towns the factor of transport accessibil-
ity has a significantly less effect on the choice of trade
organizations by buyers. But for trade organizations as
such this factor does not lower its significance exactly in
the terms of goods supply logistics and organization. As
arule, goods supply of regional trade organizations has
significant transfer rate, which affects the price of sale
of goods negatively.

The Moscow transport development strategy
presupposes creation of large transport-connection
centers. Such centers presuppose close integration
of various types of transport, both city and suburban.
High intensity of the passenger flow is the important
feature of transport-interchange center, which leads
to increase of the flow of buyers. On the other hand,
floor space in transport-connection knots located in big
cities value is high, which defines requirements for the
price category of sold goods.

Implementation of impulse demand in transport-
interchange centers has a great potential. The time be-
ing spent by a buyer in transport-connection hub is de-
termined in the first place by a schedule of traffic. Thus
the buyer spends a sufficiently large time interval in the
store, at the same time he has a possibility of a more thor-
ough inspection of an assortment of offered goods.

Traditionally, interchange from suburban rail trans-
port to motor transport are an option of transport-in-
terchange centers. Modern conditions are characterized
by sufficiently precise observance of a schedule, which
allows the buyers to plan their time more exactly. Ad-
vantage of stores in connection places in front of conve-
nience stores lies in it. If in the convenience stores saving
of time of a buyer for a road to the store is an important
advantage, while placement stores in interchange points
personal time of a buyer is not at all spent — it is already
lost for him/her. On another side a visit to the conve-
nience store bears, as a rule, planned, targeted character,
the buyers of such stores have the in advance determined
requirements which become the cause of a visit to the
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store. Most often such stores are focused on a certain
segment of buyers which defines a store’s assortment
and pricing policy, methods of attraction of buyers, and
an overall strategy of operation of a trading enterprise.
The spontaneous visit to stores located in transport-in-
terchange centers can be of spontaneity, which requires
a special approach to formation of the assortment, its
location in sales areas, and methods of sales promotion.

Vast potential for organization of fast traffic has been
accumulated in the world. The express trains came to an
economically free niche of day rail transports, which also
contributed to explosive growth of their popularity. The
express trains excellently complemented this niche, hav-
ing destroyed a stereotype that, if the passenger wishes
to ride by rail, he can make a trip only in the night. Previ-
ously it was one of the factors of a choice by passengers
of buses instead of rail transport.

Speaking about economic effect of day fast train
service, inter alia, one can single out the following as-
pects — The passenger who made a trip in a night train
usually detrains not getting enough sleep. Vibration of
a car, fear for preservation of personal belongings, and
possible unfavorable neighbourhood are contributing
to it. Getting off from an express day train, the passenger
can work with bigger labor return. Besides increase of
labour productivity, it leads to reduction of the amount
of a production reject; A number of passengers is not
ready to use air transport, many disagree to over-night in
trains — but express train is suitable for almost all cat-
egories of passengers. Moreover, the convenient loca-
tion of stations leads to the fact that the ride to another
town is not already taken as a significant event. The pas-
senger simply executes connection between trains from
the underground train to an express train — but it takes
him somewhat more time to get there. In the morning he
leaves on assignment, in the evening comes back home.

If the passenger route for the most part passes in the
zone of the disposition of accelerated trunk roads, use
of a interchange system has a lot of merits, this is a more
comfortable, usually day traffic schedule, great speed of
movement, and greater comfort of modern trains. As
for service of populated areas situated at some distance
from transport tracks, it can be carried out with help of
rail buses or by using motor transport. All that is contrib-
uting to development of a hub architecture in far train
service. The connection hub can provide a passenger suf-
ficiently high level of comfort — in the connection hub
the buyer can acquire various goods. Among the passen-
gers of express trains there are many buyers with medium
and high level of income, which determines purchasing

capacity. Unfortunately traffic of accelerated trains cre-
ates sufficient long stops of economy-class trains, which is
creating certain inconveniences for passengers, but forms
anecessary flow of buyers on the other side for organiza-
tions of trade. At the same time catering enterprises have
a special development potential. At present many Web
shops render a service of customer delivery to buyers.
Receipt of goods in points of an issue of goods located
at the intersection of transport routes is often more con-
venient for a buyer than delivery service. A purchase of
goods via the internet is related to a number of risks to
buyers [3]. Buying goods via the internet, the buyer does
not have a possibility to visually inspect goods, assess his
convenience — he is forced to focus only on the descrip-
tion of goods submitted by a seller. This risk is particularly
strongly shown for goods represented only in the limited
number of internet shops, as well as ofgoods that require
fitting before a purchase. The buyer has the right to refuse
a purchase of goods immediately during their delivery,
but it is connected with a number of psychological dif-
ficulties — and customers use this right infrequently.
In addition, in accordance with legislation the buyer is
obliged to pay delivery of goods. As a result, significantly
more often the buyer prefers to accept goods of a proper
quality which do not suit him due to some reason than
to refuse goods. The buyer’s being able to acquire addi-
tionally some goods together with earlier ordered goods,
increasing thus goods turnover of an organization and ef-
ficiency of the economical activity of trade organizations
as a whole, is advantage of self-delivery service.

The self-delivery service is also useful for trade orga-
nizations — in comparison to provision to a buyer of a
service of delivery the seller does not bear costs in case
of absence of a buyer, goods are delivered from the ware-
house and if necessary back to the warehouse among
other goods. It is particularly relevant with consideration
for buyers’ behaving often incorrectly during delivery of
goods instead of paying for a service of delivery as provid-
ed for by legislation the buyers state they have not regis-
tered an order at all. And the trade organization does not
have evidence allowing to require payment for delivery.
In comparison to traditional trade after registration of an
order the trade organizations with high probability know
where the buyer will come — and, when there are alot of
retail stores, they know which range of products should
be delivered into which of them. It allows to significantly
expand an assortment, especially in regional stores with
buyers’” small flow. Regulating a place of the disposition
of a point of self-delivery service, the Internet shops can
regulate features of provision of the service — in terms
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of reduction of costs, as well as in terms of creation of
conveniences for buyers. The location of the self-delivery
service point within the limits of transport-interchange
center is quite convenient for buyers, in many cases it is
more promising than the service of delivery of goods.
The model of electronic trading’s being combined in
framework of transport-interchange centers with

traditional trade allows to provide the possibility of buy-
ing of goods even during a short stop of the train — the
buyer forms his order in advance using the network, and
during the stop he needs only to collect it.

As a conclusion, one should note importance of a
factor of transport accessibility both for traditional stores
and in using self-delivery points in electronic trading.
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MopepHunsaumus 3KOHOMUKU — rfaBHbIN GaKTOP 3KOHOMMUYECKOro pocTta

AHHOTauHﬂ: PaCCMOTpeHbI BOIIPOCHI MOAEPHU3AIIMH 9KOHOMHKH, MHHOBAalJTMOHHA M1 MHBECTHIIMOHHA IIPO-

rpaMMa COITMAAbHO-9KOHOMHUYECKOTO PAa3BUTHA CTPaHbL B pamMkax pepopMUpOBaHMS HAIJMOHAABHON 3KOHOMHKH

PpacCMaTpHUBAETCSA HOBASI KOHLEMIIHS AOATOCPOTHOI'O Pa3BHUTH CTPaHbI, HAIIpaBA€HHAI HA MOA€PHU3AIHI0 9KOHOMUKH

Iy TéM CO3AAHHS HHBECTUIHOHHO-NHHOBAIIMOHHOTO KAUMATa, KOTOPBI 06ecredna 6bI SKOHOMHUYECKHE POCT.

KaroueBbie cAOBa: 9KOHOMUYECKHI POCT, MOACPHH3AIIHS 9KOHOMUKH, HHBECTHIIHOHHO-MHHOBAIIHOHHAS

IIOAWTHKA.

ITpoBoanMbIe ppIHOYHBIE pePOPMBI 32 HECKOABKO AT
PAAHKAABHO HU3MEHHAM 9KOHOMUKY Y30eKkucTaHa. AUKBH-
AVPOBaH AePHIUT TOBAPOB U $aKTOPOB IIPOU3BOACTBA,
KOMaHAHO-aAMHUHHCTPAaTHBHbIE MEXaHU3MbI OBIAU 3aMe-
IeHbl PHIHOYHBIMY, IPOBEACHA ANOepaAn3anys IieH 1
TOPrOBAH, HA CMEHY I'OCYAQPCTBEHHON COOCTBEHHOCTH,
KOTOpasi B TeYeHUe AECATHACTUN COCTABASAA OCHOBY
XO3SIFICTBEHHOM CHUCTEMBI, IIPHUIIIAA YaCTHASI COOCTBEH-
HOCTB, CpOpMUPOBaHa Ka4yeCTBEHHO HOBasl pHHAHCOBAs
CHCTEMa, CO3AAHBI YCAOBUS AASL Pa3BUTHS IPEATIPUHU-
MaTeAbCTBa, OM3Heca, yacTHOM HHULUATUBBL CPopmu-
POBaHbI IIPaBOBble OCHOBbI PYHKIIMOHHUPOBAHHS PBbI-
HOYHOM 9KOHOMUKU. BMecTe ¢ TeM, 3apa4H, CBSI3aHHbIE C
YCKOpeHHeM 3KOHOMHUYECKOTO POCTa U CYIeCTBeHHbIM
MOBbIIIEHHEM AOXOAOB HACEACHUs, PaAd KOTOPBIX IIPO-
BOAMAMCDH PBIHOYHbBIE PepOpMbI.

IlonaTHe «9KOHOMHMYECKUIH POCT> M «3KOHOMH-
9YeCcKoe pa3BUTHE> YaCTO MCIIOAb3YIOTCS B OAMHAKOBOM

KOHTEKCTe, XOTSI HMMEIOT CYIeCTBeHHbIe Pa3AMYHAL.
OKOHOMHYECKHI POCT MPEAITOAATAeT KOAUYECTBEHHOE
yBeAndeHHe 00BheMOB IIPOU3BOACTBA IKOHOMUYECKUX
6Aar. DKOHOMUYECKOe pa3BUTHE — OoAee IIMPOKOe 110-
HSTHe, TIOCKOABKY OXBaThIBAaeT He TOABKO PACIIMPEHHE,
HO U Cy>XeHHe MacCIITab0B IPOU3BOACTBA, a TAKOKe U3-
MeHeHHs B cpepe 9KOHOMHYECKHX OTHOIIEHUI (B TOM
4HCA€ OTHONICHHI COOCTBEHHOCTHU M XO3SHCTBOBAHHA).

M3pecrHplit amepukanckuii skoHoMucT Caiimon Kys-
Herl, moAyuusmmit B 1971 r. HobeaeBckyio mpemuro 3a
IPOBEAEHUE UCCACAOBAHUI 110 HCTOPUH 9KOHOMHYECKO-
IO POCTa Pa3BUTHIX CTPAH, CUUTAA IKOHOMHIECKHI POCT
«AOATOCPOYHBIM YBEAUYEHHEM CIIOCOOHOCTH XO3SIHCTBA
obecrieunBarh Bce HoAee pasHOOOpa3HbIe IOTPeOHOCTH
HACeAeHUsI C IIOMOIIBIO BCe 6oAee 3P PEeKTUBHBIX TEXHO-
AOTHI M COOTBETCTBYIOLINX UM MHCTUTYLIMOHAABHBIX U
HAEOAOTUYECKHX U3MEHEeHHIT>. DTO OIpeAeAeH e MOXKHO
$OopMaAM30BAHHO BBIPA3UTD C TOMOIIBIO CXeMBI (puc. 1).
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5 - . NHcTUTYyUMOHanbHbIe
OCT HaLMOHamNbHOro + EeXHUYEeCKUi _ 1 MaeonorMyeckme
npoaykta nporpecc N3MeHEHUS
= N -
OKOHOMMNYECKMI
pocT

Puc. 1. OnpegeneHne akoHoMmuyeckoro pocta no C. KysHeuy

ABCTPHICKUI 1 AMEPHUKAHCKUI SKOHOMUCT U COLIU-
onor HMosed Illymmerep BBeA B 9KOHOMHYECKYIO HAYKY
pasTpaHUYeHHE MEXAY 9KOHOMUYECKMM POCTOM U 9KO-
HOMHUYECKHMM pa3BUTHEM. PasHMITy MEXAY STUMU ABYMS
HOHSTHSIMH Aerde BCEro OOBSICHUTb CAOBAMH CaMOTO
. Hlymnerepa: «IlocraBbre B psip CTOABKO IIOYTOBBIX
KapeT, CKOABKO ITOXKEAAeTe, )KeAe3HOM AOPOTH Y BaC IIPH
3TOM He IIOAYYHTCS > . DKOHOMHYECKHI pOCT — 3TO yBe-
AMYEHHe IIPOU3BOACTBA U OTPeOACHIST OAHHX U TeX e
TOBapOB 1 YCAYT (B 9aCTHOCTH, IOYTOBBIX KAPET) CO Bpe-
MeHeM. DKOHOMUYeCKOe Pa3BUTHe — 3TO, IIPeXAE BCero,
MOSIBAGHHE YeT0-TO HOBOI'O, He U3BECTHOTO paHee MHaJe
roBops, UHHOBanus. FIMeHHO MHHOBAIIMM CTAaHOBATCS
OAHMM U3 TAAQBHBIX QaKTOPOB 9KOHOMHYECKOIO POCTa,
MOKMCK HHHOBALJMOHHBIX BO3MOXXHOCTEN — 3TO YCAOBHE
BBDKMBAHUS B YCAOBUSX KOHKYPEHIIMH M AOCTHIKEHHUS
ycIiexa B Ou3Hece, a CAeAOBATEABHO U OOAee IIOAHOI pe-
AAM3ALUM 9KOHOMUYECKHX HHTEPECOB.

OKOHOMMYECKHUH POCT IMeeT KOAMYeCTBEeHHbIE H Ka-
JeCTBeHHbIe XapakTepucTUku. [Ipu aToM ocHoBOMmOAR-
rarolIMM SIBASIETCS YBeAUYeHHe TEMIIOB POCTa Ha MaKpo-
YPOBHE, T. €. yBeAHYeHHe KaK B aOCOAIOTHOM 3HAYEHUH,
TaK M HA AYIIy HACEACHUS TaKUX IIOKa3areAel, Kak BlI,
HarmoxaAbHO€e 60raTcTBO U AP. IIPU 9TOM €CAH BAAOBBIE
MOKA3aTeAH XapaKTePHU3YIOT IIOAMTUYECKYIO U BOCHHYIO
MOIIIb CTPAHbI, TO IIOKA3aTeAH Ha AYIITy HACEAEHHUS XapaK-
TEpU3YIOT YPOBEHb XXM3HU IrpaxkaaH. Haanune cucrempr
MOKa3aTeAell AAS M3MePeHMs 3KOHOMHYECKOTO POCTa
MO3BOASIET PACCYMTBIBATH ero TeMmbl B 3aBucuMocTu ot
TOT0, KAKOBbI TEMIIbl 9KOHOMUYECKOT'O POCTA, PA3ANYAIOT:

« PaBHOMepHBIN 3KOHOMHYECKUI POCT — depe3

paBHBIE NIPOMEXYTKH BpeMeHU HabAIOAAeTCs
OAMH M TOT Xe TeMIl (B mponenTax). [Ipu atom
BBIAEASIIOT TPU Pa3HOBHAHOCTH.

o HepuddepennupoBaHHbIlI  9KOHOMHYECKHI

POCT — HMMeeT MeCTO, KOTAQ Pa3BHBAIOIUECS

CTpaHbl BOCIPOU3BOAST TEMIIHI 9KOHOMUYECKO-

IO pOCTa MPOMBIIIAEHHO Pa3BUTHIX CTPAH H II0-

BTOPSIIOT UCTOPUIO IPUMEHUTEABHO K cebe.

« KoMObuHHpOBaHHbIN POCT NMeeT MeCTO Ha Ha-

JaAPHOM 3Talle MHAYCTPHAABHOTO Pa3BHTHS:

CHaYaAa HaOAIOAQIOTCSI GOABIIE TEMITBI 9KOHO-
MUYeCKOTO POCTa, 3aTeM POCT CTAHOBUTCS [IAAB-
HbIM (6€3 PbIBKOB).
OAHHM M3 BaXHEHIINX ACIEKTOB YeAOBEYECKOTO
Pa3BHUTHS SIBASIETCSI BO3MOXKHOCTb MMETb AOCTOMHBIH
yPOBeHb KU3HU. BorarctBo cTpaHsl, BBICOKUI YPOBEHb
AOXOAOB U MOTPeOACHHS ee TPAKAAH BO3MOXKHBI AHIIb
IIPY YyCAOBHMHM YCTOMYMBBIX TEMIIOB POCTa OTPACAEH, IIPO-
H3BOASIIINX MaTepruaAbHble 6Aara. CekpeT «aKOHOMUYE-
CKOT'O YyAQ>» MHOTHUX CTPaH, AOOUBIINXCS OAArocoCTOsI-
HISI CBOMX HAPOAOB, IIO CYTH, IIPOCT U BIIOAHE OYeBHAEH.
AASL BCeX 9THX CTPaH XapaKTePHBI BBICOKHE U YCTONYHU-
BbIe B TEUEHHH AOATOTO IIEPHOAA TEMIIbI PA3BUTHSI Ha-
IIMOHAABHOM 9KOHOMHMKH, OOeCIIedHBINHe 3aHITOCTD
TPYAOCIIOCOOHOTO HACEAEHHs,, POCT AOXOAOB U MOTpe-
6AeHMs KOXAOTO paborocnocobroro. HecomueHHO, 4TO
9KOHOMHYECKHI POCT BEAET K YBEAHIEHUIO 60rarcTaa
CTpaHbI B [JeAOM, PACIIUPSIS ee IIOTeHIIHAABHbIE BO3MOX-
HOCTHU B 60pb0e C HUIETO, FOAOAOM U B pa3pelleHN
APYTHX COIJMAABHBIX MpobaeM. FIMeHHO 1103TOMYy BBICO-
KHI1 yPOBEeHb 9KOHOMUYECKOTO POCTA SIBASIETCSI OAHUM
M3 TAQBHEHIINX [[eAeBBIX OPHEHTHPOB 9KOHOMUYECKOM
IIOAUTHMKH BO MHOTUX CTPAHAX MHPA. DKOHOMHYECKHIT
pOCT O3Havaer:
¢ POCT COBOKYIIHOIO PEAABHOTO IIPOAYKTa B
CTpaHe;

« yBeAMYEHHe PeaAbHOTO AOXOAA B pacdeTe Ha
AYIIy HaCeAECHHS;

« yBeAMYEHHe PeaAbHOTO AOXOAQ Ha OAHOTO 3a-
HSTOTO.

ITpu aTOM Mepoit 9KOHOMHYECKOTO POCTA CAYXKUT
Temn pupocta Y, peaabroro BBII 3a mepuoa t. B dpop-
MaAM30BAHHOM BHAE 9TO MOXHO U300Pa3HUTh CAEAYIO-
M 06pazom:

Croco6HOCTD 9KOHOMHUKH K POCTY 3aBUCHT OT PSIAQ
$akTOpOB, B UMCAE KOTOPBIX IBA€HHMS U IIPOLIECCHI, OTIpe-
AEASIIOIIIHIe TEMITBI X MACIITA0BI AOATOCPOYHOIO YBEAH-
YeHHs PeaAbHOTO 00'beMa POM3BOACTBA, BOSMOKHOCTH
HOBbIEeHUS 3P PEeKTUBHOCTH 1 KadecTBa pocra. CreneHp
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BOBAEHCTBHS AQHHBIX pAKTOPOB Ha 9KOHOMHKY 00yCAOB-
AMBAeT TUII 9KOHOMUYECKOI'O POCTa, ITOA KOTOPBIM IIOA-
pas3yMeBaeTcs CTEIeHb BO3AEHCTBHA Ha 9KOHOMUYECKUI
POCT KOAMYECTBEHHBIX U KaYe€CTBEHHbIX II€PEMEHHbIX.
BripeAsdroTcs ABa OCHOBHBIX THUIIA 9KOHOMUYECKOIO po-
CTa: 9KCTEHCHUBHbBIN M WHTEHCUBHbBIN dKOHOMHYECKHUH
POCT. DKCTEHCHUBHBIN POCT OCYIE€CTBASIETCS 6AaroAap51
KOAMYECTBEHHOMY YBEAMYEHHUIO PpaKTOPOB IIPOU3BOA-
crBa. To ecTp 061ECTBO HCIIOAB3YeT HOABLIE IIPUPOA-
HBIX, TPYAOBBIX M HHBECTUI[MOHHBIX PECyPCOB H 3a CUeT
3TOTO INOAyYaeT IPUPOCT HAIJMOHAABHOT'O ITPOAYKTa. MH-
TE€HCUBHBIA POCT OCYLIECTBASIETCS 3a CYET Ka4eCTBEHHO-
IO COBEPIIEHCTBOBAHUSA PAKTOPOB IPOU3BOACTBA M HX
Ay4IIero HMCIoAb30BaHMA. IIpupocT HanmoHaAbHOrO
IIPOAYKTa IIPOUCXOAUT B PE3yAbTaTe BHEAPEHH HOBOM
TeXHUKH U TeXHOAOTHH, ITOBBIMIEHUS KBAaAUQPUKAIIUU
pa60qe171 CHABI, Ay4IlIel OpTraHU3aluu TPYAQ, 6oaee or-
THMAaABHOTI'O IIEPEPaCIIPEAEAEHUS PECYPCOB MEXKAY OT-
pacAAMU SKOHOMUKH U T. A,.

B obmecrse, MepeXXMBAIOLIEM 9KOHOMHUIECKHM POCT,
TOBaphl M ACHBI'Ml ABIDKYTCSI HABCTPEYY APYT APYTY IO
AaBHO ycranoBuBmuMcs myTam. M. IlymmeTep HaspiBaa
TaKO€ ABMDKEHHE LIUPKYASIPHBIM IIOTOKOM 3KOHOMUYE-
CKOH XXHM3HU. DKOHOMUYECKOe PA3BUTHE HAPYIIAeT XOA
LIUPKYASPHOTO IIOTOKA, BBI3bIBAET K )XU3HHU HOBbIE OT-
PpacAM IPOMBIIIAEHHOCTH U MPEKPAIAeT CYIeCTBOBA-
Hue ycrapepimux. Hanpumep, u3obpereHre aBToMOOUAS
IIPUBEAO HE TOABKO K CO3AAHHUIO aBTOMOOHMABHOM mpo-
MBIIIAEHHOCTH, HO Ml K OYeHb 3HAaUNTEABHBIM U3MEHEHH-
SIM B IPOU3BOACTBE CTaAM, Pe3HHBI, CTeKAa. B To xe Bpe-
M5 aBTOMOOHAD «IIOXOPOHMA> KOHHbIE 3aBOABL, IIOPHBIE
<1>a6pI/IKI/I, a pa3dBeAEHHE AOIIAAEH, U3TOTOBACHHUE YIIPSDKH
AASL HUX M3 TPOMBIIIA€HHOCTH IIPEBPATUAOCDH B ITOAYKY-
CTapHOE PEMECAO.

YcTOouMBBIN 9KOHOMUYECKHIT POCT Ar060i1 CTpaHbI
AOAKEH IMETb OCHOBOY CYILIeCTBYOIIYIO 00beKTUBHYIO
PeaAbHOCTh 9KOHOMHKH U IIOAMTUKHU U IBASITHCS BRIPaXKe-
HHEM AOATOCPOYHOM IIPOrpaMMbl COIJUAABHO 9KOHOMM-
YECKOI'O Pa3BUTHUSA CTPaHbI, ABASSACH TAABHOM COCTaBHOM
JaCThIO 3TOH ImporpaMmMbl. OCHOBHOM Ij€AbI0 SKOHOMH-
9EeCKOTO POCTA CTPAHBI ABASIETCS «yBeAUYEHHE 06HEMOB
IIPOU3BOACTBA MAaT€PHUAABHBIX OAar, yAyqIIeHHe MX Kade-
CTBa, obecriedeHre 6oree BHICOKOTO YPOBHS XKXUZHH>.
TocyaapcTBO Kak CyOBeKT phIHKA B ITAQHE YBEAMYEHHS
IIPOU3BOACTBA MAaT€PUAAbHBIX 6AaT AOAKHO IIPOBOAUTD
ITOAUTUKY 10 CTAMYAMP OBaHUIO 9KOHOMHMYIECKOTO pOCTa
AASL TOTO, 9TOOBI 06ecreunTh pa3BUTHE HALIMOHAABHOMN
9KOHOMMKHU I10 BaXKHEHUIINM €€ OTPACASM.

Kax ormerua Ilpesupenr Pecrybauku Yzbexu-
cras M. A. KapuMoB, MBI AOASKHBI XOPOILIO OCO3HABATb,

4TO 6e3 OCYIeCTBACHHS AMBepPCHPUKAIINN IIPOU3BOA-
CTBa HeAb3s BECTU pedb O HapalJuBaHMU 9KCIOPTHOM
ITPOrPaMMBbI BbIXOAQ U IIPOABIDKEHHS HaIleH TP OAYKITUH
Ha BHEIIIHIE PIHKH, 00eCIIeYeHIU TOCTYIACHUS BAAIOT-
HBIX AOXOAOB U CO3AQHIH HOBBIX BBICOKOTEXHOAOTHYHBIX
IIPOU3BOACTB 1 pabOUUX MeCT, B KOHEYHOM HTOTe, AOCTH-
JKEHHH IIOCTaBACHHBIX 1leAeil. B mepByo ouepeab, He0b-
XOAMMO 00eCIIednTdb OIepeKaroliee Pa3BUTHE U aApec-
HYIO TIOAAEPIKKY TeX OTPacAel 1 IPOU3BOACTB, KOTOpbIe
HMEIOT ¥ MOT'YT MMeTb BBICOKYIO KOHKYPEHTOCIIOC00-
HOCTb Ha MHPOBOM DPBbIHKE U B ITPEACTOSIIUI MePHOA
MOTYT CTaTb AOKOMOTHBaMHU 3KOHOMHYECKOIO POCTa,
AJAbHeMIIe MOAePHH3ALUH U AUBePCUPUKALUH IKOHO-
muxu. Peciry6avika Y36exucTaH OAHA U3 [ePBbIX IPHHSIAQ
IPOrpaMMy Pa3BUTHS MHHOBAIIMOHHOM AEATEABHOCTH,
HMEIOIIYIO OOABIIIOE 3HAYEHHE AASI IOCTPOEHMUS YIIOPSI-
AOYEHHOM MHHOBAITHOHHOM CUCTEMBI, cnoc06CTBy10meI71
00pa30BaHHIO BHYTPEHHUX PAKTOPOB CAMOPA3BUTHUS U
obecIiedeHHIO IPOrPECCUBHOTO U YCIIELIHOTO ee QYHK-
ITMOHMPOBAHUSA B COBOKYTIHOCTH ITPOU3BOAUTEABHBIX CHA
U TIOCTOSIHHO B3aMMOAEHCTBYIOIUX OpraHU3aIllMOHHO-
9KOHOMHYECKHUX OTHOLIEHUT.

OTa MMOAUTHKA TOCYAAPCTBA AOAKHA OBITH CKOOP-
AVHHPOBaHA C OIOAXKETHO-HAAOTOBOM, KPEAUTHOM H
ITPOMBIIIAEHHOM MOAMTUKOM. MexaHu3Mbl 9KOHOMUYe-
CKOTO POCTa CTPAHBI AOAKHBI OBITh YCTPEMAEHDI Ha TO,
9TOOBI OCHOBHAS II€Ab — yBEAUYEHHE IIPOH3BOACTBA
MaTepPHAABHBIX OAAr C UX BBICOKHMH XapPaKTePHCTUKAMU
KayecTBa — 6b1Aa poocTurHyTa. McTOuHMKaMu GuHAHCH-
POBaHMUS SKOHOMHYECKOTO POCTA MOT'YT OBITH PeCypChl
$HMHAHCOBBIX PHIHKOB (erAI/ITHbIX U TPACTOBBIX KOMIIa-
HHi1), XO3SHCTBYIOUIMX CYyO'heKTOB, @ TAK)KE TOCYAAPCTBA.
Ha ceropmsimHumit AeHb KAIOUEBbIME (akTOpamu, obe-
CIIe4MBalolie 9KOHOMUYECKUH POCT, CTAHOBATCS €ro
KayecTBeHHble ImapaMeTpbl. KauecTBeHHbIE (aKTOPBI
9KOHOMHYECKOTO pOCTa OBIAM ITPOBeAeHbI O. AeHUco-
HOM. MoaeAr 3KOHOMUYECKOTO POCTA, HCIIOAb3YIOIIKe
KauyeCTBEeHHbIe ITapaMeTpsl, Obiau mpepsoskensl H. Kaa-
Aopom, Asx. Poburconom. Ha Ham B3rasia, Temiist pocra
BBII AoAXHBI OTpaskaTh KaueCTBO BOCIPOM3BOACTBA
HAIlMOHAABHOM 3KOHOMMKH, a BOCIIPOM3BOACTBO OCY-
IeCTBASIETCA B ABYX QOpMaXx: IPOCTOM U PACIIMPEHHOM.
OKOHOMHYECKHH POCT AOAKEH OTPAXKATh PacIIUpeHHOE
BOCIIPOHM3BOACTBO 3KOHOMHUKHU CTpaHbl. C 9KOHOMH-
YECKHM POCTOM AOAKEH YBEAMYMBATbCS M MOTEHIIUAA
CTpaHbl, OYAET MIPOHCXOAUTH POCT OCHOBHOTO M 000-
POTHOTO KaIKUTaAQ, pabodeit CHABL JTO, CKaXKeM, IIepBast
«060A0YKa>»dKOHOMUYECKOTro pocTta. Ecan oHa ecTn, TO
MMEHHO OHA CTAHOBHTBCSI 623011 AASI BAAOBOTO BHYTPEH-
HET'O IPOAYKTa — BTOPOM COCTaBASIOIEN (060A0uKOi1)
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9KOHOMHYECKOT0 pocTa. Takum 006pa3oM, ecAU HAET Ka-
4eCTBEHHbIN 9KOHOMUYECKUI POCT, TO IIPOUCXOAUT 06-
HOBAGHHE OCHOBHBIX IIPOU3BOACTBEHHBIX pOHAOB KaK
TEXHHYECKOI 0a3bl IPOU3BOACTBA, YAYUIIAETCS HCIIOAD-
30BaHHe 0OOPOTHOIO KAIIUTAAQ, YAYULIAKOTCS YCAOBHS
TPYAQ PabOTAIOLINX HA IIPEATIPHUSATHSX, 3aPA0OTHAS [TAATA
CTaHOBUTCS GOPMOM AOCTONHOM I1eHbI (ame croumocTn)
paboueit CHABL (ame prAa). TTopaBOASI UTOTH 32 HECKOAD-
KO ITOCAEAHHUX AT, MOXKHO CKa3aTh YTO, AMHAMHUYHOE U
cOaAaHCHPOBAaHHOE Pa3BHUTHE IKOHOMUKHU CO3AAAO IIPOY-
HY0 623y AAS IIOCAEAOBATEABHOTO ITOBBIIIEHUS YPOBHSI I
KayecTBa )KU3HU HaceAeHMs. PeaAbHbIe AOXOABL B pacueTe
Ha AyIIy HaceAeHHMs yBeAMYHAMCh Ha 10,2 mpouenTa. B
CTPYKTYpPe AOXOAOB HACEACHHS PacTeT AOAS AOXOAOB OT
IIPEAITPUHUMATEAbCKOM ACSATEABHOCTH, KOTOPAsI 32 TOABI
HEe3aBUCUMOCTHU yBeAndHAach ¢ 10,6 Ao 52 mporeHTOB.
ITpu aTOM CAeAyeT OTMETUTD, YTO B Y30eKUCTaHe OT-
CYTCTBYeT pe3Koe pacCAOeHHe HACeACHUs 110 YPOBHIO
AOXOAOB. YpoBeHb AMddepeHIMAIMN B AOXOAAX Ha-
CeAeHMS, eCAM CPaBHUBATh HanOOAee 1 HarMeHee o0e-
cnedeHHbIX, ¢ 2000 ropa o Hacrosiee BpeMs CHU3UACS
¢ 53,3 pasa a0 7,8 pasa mpu noporosom 3HaueHuu 10 pas,
SBASIIOIEMCSI KPUTEPUEeM COLIMAABHON CTAOMABHOCTH B
obmecTBe. B MHpPOBOIT IpaKTHKe MHUPOKO HCIIOAb3YeT-
CSl U APYTOM KpUTEpHUIl OLeHKU YPOBHS COIJMAABHOTO
paccaoeHus U 6€30I1aCHOCTH B 061IeCTBe, Ha3bIBAEMBIIT
nHAekcoM Askunu. Tak, mokasareAb MHAEKCA ASKUHH 32
nocaearue roabl cHU3UACS ¢ 0,40 oo 0,296, uTo ¢ TOUKHU
3pEHHS MeXAYHAPOAHBIX CTAHAAPTOB IOPOTOBOTO 3HaYe-
HI, Haxopsmerocs, mo pexomesaarmaym OOH, B mpeae-
Aax 0,35-0,37, cBUAETEABCTBYET O HEYKAOHHO PacTyIeM
COLIMAABPHOM OAArOIIOAYYHY HACEACHHSL.

Mcxoas U3 BbIIECKAa3aHHOTO, MOXXHO C yBepeH-
HOCTBIO CKa3aTb, 4YTO AASl YCTOMYHMBOIO AMHAMHYHOTO
Pa3BUTHS 9KOHOMUKH HEOOXOAHMO BO3POXKAATH IIPOH3-
BOACTBO, BKAQABIBAaTb AHBI'M B 00pabaThIBAIONIYIO HH-
AYCTPHIO, CO3AABaTh HOBbIe MAIINHbI, 000PyAOBaHHE H
TaK1M 006Pa3oM IPHOAUBUTHCS K pasBUTHIM cTpaHam. Ha
OCHOBAHHHM 3TOT0, MOKHO YTBEP>KAATb, YTO IKOHOMUYE-
CKHI POCT 6e3 Pa3BUTHA BCEX OTPACAEH HALIMOHAABHOM
9KOHOMMKHM HeBo3MOxeH. Ho oTpacan saxoHOMMKY He 3a-
PabOTaIOT, eCAU B HUX He BKAQABIBATD ACHBIH. /\eHeXXHbII
$OHA AASI BAOXKEHHS B OCHOBHOM KallUTaA HAllOHAABHOM
9KOHOMUKH MOXKET U AOAKEH CO3AABATHCS, U OH AOAXKEH
6bITb He MeHee 25 % oT o6bema BBIT. Kurait ceropns
CTOHT Ha BTOpoM MecTe 110 o6bpemy BBIT. Ora crpana sa
KOPOTKHH CPOK CTaAa Beayliei Aep>kaBoit mupa. ITo Ha-
IeMy MHEHHIO, UMEHHO 32 CYET BHICOKOM HOPMbI HaKO-
IIAGHUS KalUTaAd, CPEAHETOAOBbIE TeMIIbl PpOCTa MOTYT
OBITh AOCTAaTOYHO BHICOKHMMHU.

ITo mocaepHei crarucTrKe exxeroano Kurait BKAaabI-
BaeT B HMIOKP 6 mapa. poaa., SAnorms —100 MApA. A0AA.,
Poccuss — 6 mapa. aAoaa. TToaTomy ceropHs aas Moaep-
HU3ALMA JKOHOMHUKHM HeOOXOAMMAa MHHOBAI[MOHHAS
AKTHBHOCTb FOCYAQPCTBA, MOTEHIIHAA Y30eKHCTaHa 10
MOAEPHH3AITMU 9KOHOMUKH HAAO IIPETBOPUTD B XKH3Hb.
B Hameit pecry6AnKe IIOATOTOBA€HA MHBECTHIJOHHAS X
3aKOHOAQTeAbHAsI 6a3a AASI AAABHEFIIErO IIPOABIDKEHIS
¥ PaCIIHPeHNUsI 00’eMOB HHHOBALIMOHHOM AESITEABHOCTH.
dopMupoBaHUe yCAOBHI AAS TPUBACUEHHU S NHBECTUIINI
B HAyKOEMKHe OTPACAH IIPOMBIIIAEHHOCTH, 63 COMHe-
HUSI, IIOCIIOCOOCTBYeT TPAHCPOPMALMU Pe3yABTATOB
HAY4YHBIX Pa3paboOTOK U HCCAEAOBAHMUI B HOBbIE HoAee
KayeCTBEHHBbIE M YCOBEPIIEHCTBOBAaHHBIE IIPOAYKTBI,
TEXHOAOTHYECKHe ITPOoIiecchl. BaykHeHIIUM HHCTpYMeH-
TOM AMHAMMYHOTO M COAAQHCHPOBAHHOIO 9KOHOMUYE-
CKOTO POCTa, OCYIeCTBACHUS TAyOOKUX CTPYKTYPHbIX
IpeoOpa3oBaHUll ¥ AUBEPCUPUKALIMU SKOHOMHKH SIB-
ASIeTCSI IPOBEACHHE aKTUBHOM, AAPECHOM HMHBECTHIU-
OHHOI IMOAUTHKH. B 1jeasix obecrieueHust peaAusanuu
CTpaTeruyeck BaXXHBIX MHBECTHIJMOHHBIX IIPOEKTOB,
HAIIPaBAEHHBIX Ha CTPOUTEAbCTBO HOBBIX COBPEMEHHBIX
IIPOU3BOACTB, MOAEPHHU3AIIMIO U TEXHOAOTHYECKOMY
IIepEBOOPY>KEHHUIO IPEATIPUATHH, @ TAKKe AOCTIDKEHHS
Ha 9TO! OCHOBE YCTOMYHUBBIX TEMIIOB POCTa SKOHOMH-
KU, YTAyOA€HUSI CTPYKTYPHBIX IIPe0Opa3oBaHuUil, pac-
LIMPEeHUsSI BBIITYCKA KOHKYPEHTOCIIOCOOHOM IIPOAYKIIUH
U BBIXOAQ Ha MUpPOBble priHKU 17 HOs6ps 2014 ropa
npunsito IlocranoBaenne Ilpesmpenra Pecrrybamxu
Ya6exucran NeITI1-2264 «O6 VHBeCTHIIMOHHOI IIPO-
rpamme Pecrry6anku Yabexucran Ha 2015 ropa». Oco-
00e yAOBAETBOpPEHHE BBI3bIBAET TOT (AKT, YTO M3 FOAA
B TOA B PEAAM3AIMU HHBECTHUIIMOHHON IIPOTPaMMBI BCe
6oAee aKTHBHOE y4acTHe IPUHUMAIOT IIPSIMbIe YACTHbIE
MHBECTHIMH 32 CYeT COOCTBEHHBIX CPEACTB IIPEAIIPU-
SITHI, CBbIIIE 73 IPOLEHTOB BCEX MHBECTULIMI OBIAO
HAIPaBA€HO HA IPOU3BOACTBEHHOE CTPOUTEABCTBO U
0KOAO 40 IPOLIeHTOB — Ha PHOOpeTeHne MAIIKH U 060-
pyaoBanust. OTAUYUTEABHASI 0COOEHHOCTH IIPOBOAMMOIT
B HAITHOHAABHOM 9KOHOMHUKE HHHOBAITHOHHOM IIOAUTHKHI
COCTOMT B TOM, UTO IPHOPUTET OTAAETCS HHBECTUIIMOH-
HBIM IIPOEKTaM, HallPABACHHBIM Ha CO3AAHHE HOBBIX BbI-
COKOTE€XHOAOTHYHBIX [IPOU3BOACTB, 00€CIIeUHBAOIIIX
rAy6OKYyIO IIepepabOoTKy MECTHBIX CBIPbEBBIX PECYPCOB.
B 2014 roay B BeAymux oTpacAsX 9KOHOMUKHY BBEACHbI B
9KCIIAYaTaLuio 154 KPyMHBIX 00beKTa, OCHAIEHHBIE CO-
BpeMeHHBIM BBICOKOTEXHOAOTUYHBIM 000PYAOBAHHEM.

MupoBoit ¢UHAHCOBBIN KPU3UC YETKO OTPA3HA HO-
BYIO TEXHUKO-IKOHOMIYECKYIO KOHIEMIIHIO (MAM HOBBIi
TEXHOAOTHYECKHHl YKAAA ), CBA3AHHYIO C IIepexXoAOM Ha
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HOBbIE HAHOTEXHOAOTHH, OHOTEXHOAOTHH, OHI09KOHOMHUKY,
KOTOpbIe Pa3BUBAIOTCS HA OCHOBE HOBOI OMO9HEePreTHKH
¥ 9KOAOTHYECKHU YUCTHIX IIPOU3BOACTB, B IPOTUBOBEC CTa-
PO¥i, TAe AOMUHHUPOBAAU«TPS3HbIE>» TeXHOAOTHH, KOTO-
Ppble CO3AABAAH YTPO3Y KU3HH YeAOBEKA, HAITUTBIBAS TOK-
CHHAMHM 3eMAIO U Boay. [ToaTomy camo Bpems moKa3aAo u
IIOACKA3aA0 HEOOXOAMMOCTb MOAEPHHU3ALINN SKOHOMUKH,
IIOCTPOeHHUe € HOBOM MOAEAH, TA€ TAABHBIM AOMHUHHUPYIO-
M GaKTOPOM AOAKEH SBAATHCS YEAOBEUECKHI PAKTOP.

Kax ormeuaer B.A. May «... cama 3apada Bbi6opa
AOATOCPOYHBIX IPHOPHUTETOB HCKAIOUUTEABHO CAOXKHA, a
IleHa OIIHOKU 3AeCh MOXKET ObITh OrPOMHOI>. 1 MbI He
AOAXKHBI AOITYCTUTD OLINOOK IIPH IIPETBOPEHHUH B SKH3HbD

OCHOBHBbIX HAITPABASIIOIIUX 3TOM KOHIlenIuu. B ycaoBusx
CETOAHSIIHETO AHS YCTOMYUBBIA SKOHOMUYECKUHA POCT
BO3MOJXKEH TOABKO IIPY KQ4€CTBEHHOM I'OCYAAPCTBEHHOM
PeryAMpOBaHUY, HATPAaBACHHOM Ha IOBbIIIEHHE WHBe-
CTUIJMOHHOM ¥ UHHOBALIMOHHOM aKTUBHOCTH, Ha MOAEP-
HU3ALMAI0 9KOHOMUKH B IleaoM. Ha 6ase IIPOBEAEHHOTO
aHAAM3a O9KOHOMUYECKOI'O Pa3BUTHS APYIMX CTPAH U Ha-
IIelt pecIyOAMKH, MBI MOXKEM U AOAYKHBI CTaTh CTPAHOM
C HayKOEMKOM 3KOHOMHUKOM, CO3AQHHOM Ha OCHOBE €€
MOAEPHM3ALUH Iy TEM IIPOBEAEHUS NHHOBALIMOHHO-MH-
BECTULIMOHHOM ITOAUTHUKH, A HE CTPaHOM, TOABKO TOPTY-
IOl e} XAOIIKOM M ADYTUMHM BUAAMH CBIPbsL. AHIIb TOABKO
aTO 0becreynBaeT HAM 9KOHOMHYECKHUIT POCT.
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