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Abstract
The article deals with the issues of changes in museums of Uzbekistan in the era of trans-

formation. The main aspects of using information technologies in the modern museum space 
are considered. Nowadays information technologies change not only the means of “presenting” 
the work in the exposition space, but also transform the museum environment as a whole.
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Introduction
Recently, the field of information ex-

change has undergone significant transfor-
mations. The most significant processes are 
related to the digital revolution, which is di-
rectly related to the growing number of media 
platforms that have opened up wide access to 
a variety of information sources. The prac-
tice of information exchange with the help 
of digital technologies has involved a huge 
number of people who have the opportunity 
to actually “attend” events in real time and 
feel involved in what is happening. Thanks to 
the accelerated pace of widespread mediati-
zation, cultural life is moving into the digital 
space, where it is possible to visit a museum 
or exhibition virtually from the comfort of 
one’s home. The changes associated with the 
digital environment have caused the forma-
tion of a new information culture. Globaliza-
tion and reduction of spatial and temporal 
frames, transformation of the audience into 
users able to indicate their position and in-

fluence the content create new opportunities 
for information exchange in museums. Com-
munication becomes a process of active and 
equal interaction between the participants of 
the process with the help of new types of dig-
ital technologies (Ivanova S. V., 2022).

Discussion
Museum activity is directly related to 

communication, as it is originally based on 
the activity “to preserve, create, disseminate 
and assimilate cultural values”. Today, in or-
der to meet modern requirements, museums 
have to look for new forms of their activities 
and ways to generate interest in their work on 
the part of the audience. Since digital tech-
nologies give museums new opportunities 
and prospects for further development and 
transformation (Klementyeva N. V., 2018).

The experience of interacting with digital 
technologies is in a sense a dividing factor in 
society, as: those who are able and willing to 
use such forms of communication in muse-
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ums, and those who are still not ready and 
therefore do not understand why they need 
to use modern technologies in museums. 
There is a situation when, on the one hand, 
museums have to “keep up with the times” 
and, on the other hand, are not ready to ac-
cept the innovations of modern technologies. 
The “pressure” of digital technologies is re-
flected, among other things, in the activities 
of museums in Uzbekistan. For today it is 
possible to see how big changes have taken 
place in the museum sphere in the country in 
recent years. There is a rather serious trans-
formation of the museum environment and 
museum space. Many working processes, 
tools, forms of communication and dialog 
with visitors are changing. And, very impor-
tantly, museums in Uzbekistan are becoming 
more and more open to modern visitors.

Digitalization (digitization) of cultural 
heritage can be mentioned as one of the di-
rections of using modern technologies in 
culture. This direction is developing quite 
actively in many countries. Also, it should 
be noted that this sphere has begun its im-
plementation and improvement in cultural 
projects in Uzbekistan. Modern digital tech-
nologies make it possible to realize the dream 
of many artists to collect all cultural heritage.

Digitization of the collection gives the 
museum a number of undeniable opportuni-
ties such as:

– ensuring the preservation of the muse-
um collection;

– wide access for scientific research;
– informational support of the main 

exposition, obtaining additional and more 
expanded information about the exhibited 
items;

– popularization of the museum collec-
tion to attract visitors and familiarization 
with the collection for those who are physi-
cally unable to visit the museum;

– providing access to the museum col-
lection for people with disabilities (Mamon-
tova M. S., 2016).

The study of foreign experience shows 
that today many museums around the world 
join the global open data movement and pro-
vide unlimited access to their archives, pho-
tographs, catalogs and other databases. The 
goals of these projects are to make “digital 
cultural heritage” accessible. Also, it can be 

seen that there are websites of Tashkent mu-
seums, where museum collections are pub-
lished for open and free access. One of such 
museums is the Museum of Geology, which 
has made its collection publicly available on 
its website. This museum has made an illus-
trated catalog of its collection in online ac-
cess, where interested museum visitors can 
see unique ancient exhibits. The purpose of 
this Internet resource was to create a unified 
catalog of the museum in electronic format 
for distribution to the general public. The 
site of the Museum of Geology is designed 
according to the theme of the museum, that 
is, the used illustrations and color scheme is 
selected by specialists working in this field. 
Visiting the site of the Museum of Geology 
initially you can see a convenient and func-
tional “interface”, where the queries as:

– “Information about the museum”;
– “Home page of the museum”;
– “News Column”;
– “Department with the halls of the Mu-

seum of Geology” (where the visitor can se-
lect the hall that he wants to see in this muse-
um and familiarize himself with the content 
of the exhibits);

– “Gallery”;
– “Young Geologist” department;
– “Contact information” for communica-

tion with the museum staff.
In the “interface” of the Geology Museum 

website, special attention can be paid to the 
column: “department with the halls of the 
Museum of Geology”, because by visiting this 
column the visitor will be able to see how it 
looks like, for example: “Hall of ancient min-
ing industries”. Here you can find full and 
detailed information about the expositions of 
the museum and photos of the exhibit. The 
convenience of using this site is that people 
who want to see the exhibits of the museum, 
but who do not have the opportunity to visit 
themselves because of the location in which 
they are located (for example, visitors may 
live in distant regions of the country), will be 
able to virtually see illustrations of exhibits. 
Even if at present on the website potential 
visitors can only see photos of exhibits, but 
not 3D copies of the originals that can be 
viewed from all sides, but perhaps in the fu-
ture an improvement of this concept is being 
considered.



The European Journal of Arts 
2024, No 2

UZBEK MUSEUMS IN THE ERA OF TRANSFORMATION26

Section 4. Museology

As a modern transformation of museums 
and exhibitions in Uzbekistan, the project of 
the Fund for the Development of Culture and 
Art under the Ministry of Culture of the Re-
public of Uzbekistan can be cited as an exam-
ple. The Fund for the Development of Culture 
and Art under the Ministry of Culture of the 
Republic of Uzbekistan is a public institution 
established for the purpose of improving the 
effectiveness of the policy of the Government 
of the Republic of Uzbekistan in the field of 
culture and art management. This project 
organized a virtual exhibition of ancient ar-
tifacts from the country’s museum collection 
on the Google Arts & Culture platform. These 
virtual exhibitions allow storing and trans-
mitting a huge amount of information, un-
like analog forms. As virtual exhibitions are a 
digitized form of museum exhibits, which are 
stored electronically in the database of Inter-
net networks. With the help of digitization it 
is possible to provide integration of the mu-
seum in the information environment, to add 
interactivity with the help of VR-applications 
or to analyze user interest to the offered pro-
grams. The audience has the opportunity to 
choose one or another form of leisure organi-
zation in accordance with their preferences.

Digital collections and online exhibitions 
were launched on the platform for the first 
time in 2019. The Foundation for the De-
velopment of Culture and Art became the 
first partner of the Google Arts & Culture 
platform from Uzbekistan. The Foundation 
for the Development of Culture and Art and 
Google Arts & Culture signed an agreement 
to host an online catalog of museum collec-
tions in Uzbekistan.

The Google Arts & Culture platform offers 
a variety of tools and content publishing tools 
to help Google partners share cultural heri-
tage objects online. “Google Arts & Culture” 
is an online collection of exhibits from 1,200 
museums, galleries and other organizations 
in 70 countries. The service presents an op-
portunity to visit world exhibitions and study 

works of art in the smallest detail. It also fea-
tures histories and publications on world cul-
ture and art, photographs, videos and manu-
scripts, tours of cities and monuments, and 
natural wonders.

On the platform “Google Arts & Culture” 
by searching on the website of the title: 
Foundation for the Development of Culture 
and Arts presented – 7 online exhibitions, 
such as:

– “Saukele and Tobelem”;
– “Kurgon Cirog”;
– “Civilizations and Cultures on the Silk 

Road”;
– “Uzbekistan: The Road to Samarkand”;
– “Makhalla – Urban Rural Life”;
– “Backstage of Architecture: State Mu-

seum of Arts of Uzbekistan”;
– “Aibek House-Museum”.
The presence of Uzbekistan’s museum 

collections on Google Arts & Culture will pro-
vide an opportunity to expand the boundar-
ies of the multifaceted cultures of the global 
online platform. With the help of this plat-
form, visitors to museums and exhibitions 
from anywhere in the world can access the 
exhibits on display.

Fixing and recognizing the achievements 
and advantages that Uzbekistan’s museums 
have received to date in the sphere of mod-
ern digital technologies, it is also necessary to 
note the presence of problems that have not 
yet found their worthy resolution. The most 
significant of them is that some museums in 
the country do not have an official website 
where one can find information about the 
museum. Also, one can add the artistic de-
sign of websites and interactivity, which is 
very important for museums today.

The above-mentioned aspects have a 
great impact on the quality of information 
for museum visitors and interested persons, 
who certainly have a desire to use Internet 
resources. Museums of Uzbekistan in the era 
of transformation have made many innova-
tions that are relevant today.
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