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CLARIFICATION OF THE ESSENCE OF THE CONSUMER
MARKET IN MODERN CONDITIONS

Abstract. Based on the new economic conditions, for the first time, the fundamental problem of
economic science is investigated — clarifying the role of the consumer market in the socio-economic
development of the national economy in the context of the formation of new economic relations.
The article examines a range of topical issues related to the assessments and content and essence of
the consumer market, the formation of this market in the transformation period, analyzes various
theoretical approaches to the concept of the consumer market, provides a typology of the consumer
market based on various classification features, and classifies the main functions of the consumer
market etc.
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Due to the ongoinglong-term global economiccri-  ried outin recent years in national economies have led
sis, the consumer market is operating in the most dif-  to an increase in the supply of goods (abundance ap-
ficult and adverse conditions. Many economists note  peared on the market, mainly due to imported goods),
that the ongoing processes are systemic. Reforms car-  the process of forming a housing market, insurance,
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medical, educational services is intensifying, a market
economy and small business, competition and other
institutions have begun to develop.

It should be noted that, depending on the econo-
my entering the recession phase, stagnation of indus-
trial and agricultural production, a decrease in real
incomes and living standards of the population, as
well as an increase in consumer prices are observed.

Decrease in investment activity, depreciation of
fixed assets can lead to a man-made economic crisis.
Such a crisis could lead to a reduction in commodity
production and a new wave of recession.

The future goals and objectives of the devel-
opment of the national economy, the priorities of
structural and investment policies, the principles of
socio-economic structure are reflected in economic
development programs and state programs for the
development of the country’s regions. However, it
should be borne in mind that urgent measures must
be taken to maintain a balanced consumer demand
and supply of goods in order to normalize the situa-
tion in the consumer market.

Before identifying the role of the consumer mar-
ket in the country’s economy, in its development, it is
necessary to clearly define the content of the concept
of “consumer market”.

The ideology of a market economy was formed
over several centuries. Naturally, the changes that
occurred in the productive forces and relations of
production had an impact on the ideology of a mar-
ket economy. As a result of this influence, changes
have occurred in the apparatus of this concept, as
well as in the content of the concept of market and
consumer market.

It is no coincidence that there are different opin-
ions about the concept of the market in the context
of its content as an economic category. However,
despite all this, they are based on purchase-sales
transactions. These operations are carried out in the
framework of the formation and development of
market economic relations. It should be noted that
the pace and boundaries of market relations depend

on how profitable, useful and favorable this exchange
is for all participants in these relations.

At the center of all these relations is exchange and
the market itself, on which a number of economic,
financial and other operations are carried out. By the
nature of the functional operations carried out by the
market as an economic category in economic prac-
tice, there are various forms of its manifestation. The
consumer market can be shown as one of the forms
of market manifestation. On this basis, it would be
correct to note that there is a close relationship be-
tween production and consumption, implemented
through the consumer market. Economic practice
mainly depends on the state of this relationship.

In general, it should be noted that there is noth-
ing more natural than a serious attitude to the phe-
nomenon of the market, its various forms and types
of manifestation in countries with developed market
economies, in particular — developed classical market
economies.

Back in the 18th century, Adam Smith empha-
sized that the ultimate goal of production is con-
sumption. Later, this idea was developed by K. Marx.
He wrote that «production acts as a mediator of
consumption, creates material for it, without it the
consumer would not have an object ... There is no
consumption without production, as well as there
is no production without consumption, because,
in this case, production would have no purpose»
(Mirz [9]).

The distribution of supply and demand between
market entities occurs in the consumer market. In
the process of the consumer market, the main goal of
all economic life is realized - it is more fully ensured
that the various needs of the population are provided
in safe and high-quality goods and services. It should
be noted that in the market of means of production
there is no demand for such security.

Along with other markets (production market,
labor market, financial market, credit market, etc.)
the consumer market ensures the efficiency and de-
velopment of the reproduction process. This is con-
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nected with all production phases: production, dis-
tribution, exchange and consumption, which ensures
the coordination of interests between the subjects of
the processing process through the mechanism of the
balance of supply and demand. The consumer market
is actively involved in material and monetary circula-
tion, regulates economic relations between individual
subjects of reproduction. It provides the movement of
money turnover in the country, and operates in the
field of lending. Imbalance in the consumer market
leads to disruptions in the country’s financial system,
the amount of money turnover is changing.

The consumer market operates along with the
labor market, because supply and demand for labor
affects the situation on the consumer market. At
the same time, various forms and types of market
manifestations, including the housing market, have
a mutual influence on each other. The growth in the
purchase of real estate by the population changes the
structure of its expenses, reduces the amount of cash
for the purchase of consumer goods, or the processes
are going in the opposite direction. Accordingly, the
development of the real estate market weakens the
monetary burden of the consumer market.

At the same time, the consumer market interacts
directly with the information market. The subjects of
the consumer market determine the direction and
volume of their activity, the channels of movement
of goods based on the information they receive. All
parts of the process of expanded reproduction, as a
self-developing system, are an instrument of socio-
economic development.

In the XIX-XX centuries, political economy was
considered as a set of socio-economic relations in the
field of exchange, because of which the social nature
of labor was fully recognized.

In this context, the concept used by many mod-
ern economists has a deeper content. They view the
market in the context of social reproduction.

Within the framework of the chosen topic, based
on the study of the main directions and content of re-
search conducted in the modern period, we can come

to the conclusion that over the past decades there is a
special need to systematize the scientific views formed
in connection with the consumer market.

On the other hand, there are important reasons
that actualize research in these areas. It should be
noted that one of the reasons for this is that in the
economic literature of foreign countries there is no
comprehensive concept of understanding the con-
sumer market. Nevertheless, there is a need for a
broad conceptual approach and all aspects of a com-
plex economic system should be reflected here.

As a result, some authors identify this with the
terms of sale of goods, the sphere of trade, while oth-
ers, speaking of the consumer market, mean the whole
set of market entities, or commodity-money relations,
expressing the relationship between producers and
consumers of material values and services.

In the third approach, the consumer market is
considered as a set of sales and purchase transac-
tions, and in the fourth approach, as the sphere of
sales of goods and services intended for personal
consumption and etc.

It should be noted that Ph. Kotler considers the
consumer market as a sphere of buying goods and
services for personal consumption by individuals
and households (Kotler [1, P. 313]).

G. Hosking believes that the consumer market
exists when people, directly or through intermedi-
aries, meet with each other to sell or buy goods or
services, or individuals or households buy or rent
goods and services for personal (non-commercial)
consumption (Hosking [8, P. 58]).

T.V. Pogodina believes that the consumer mar-
ket is an integral part of the commodity market, and
individuals, households, and other subjects of mar-
ket relations participate in the purchase and sale of
goods and services (Pogodina [4, P. 132]).

In the encyclopedic dictionary of economics, the
consumer market appears in the form of such a market
where individuals, households, or consumer goods and
services (intended directly for human consumption)
are either bought or sold (Rumyantseva [6, P. 383]).
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V. A. Nikolayev believes that the consumer mar-
ket is a system of economic relations linking produc-
tion with consumption through the purchase and
sale (Nikolayev [3, P. 111]).

All of the above views can be evaluated as a me-
chanical approach. These views concern only the
external features of the process being characterized.
However, the economic nature of the purchase-sale
process remains outside the scope of this assessment.
In accordance with this, on the basis of all the consid-
ered opinions and views, certain generalizations can
be made. Based on these generalizations, a broad and
comprehensive interpretation of the consumer mar-
ket as an economic category can be given. Here, the
consumer market appears as a system of economic
relations:

— in its development, it is subject to the influ-
ence of the state, as well as market legislation
and competition, pricing and marketing mech-
anisms;

— consumption operates on the basis of supply
and demand for goods and services;

— a connecting link that coordinates the move-
ment of goods and services from producers to
consumers in the economic and geographical
space on the basis of competition and the cor-
responding infrastructure, forms optimal pro-
portions between these areas, the exchange of
goods and services is based on prices formed
under the influence of the market;

— thebalance between the interests of market en-
tities is carried out by fully ensuring consumer
demand for market goods, solving social prob-
lems, matching income distribution to continue
future economic activity between the producer
and intermediaries.

In the definition associated with the content of
the consumer market, the consumer market acts as
an independent category, which, in turn, creates the
conditions for the formation of a methodological
approach that serves the solution of practical prob-
lems for its stabilization. All this creates favorable
conditions for its further development and effective
activities.

All this is of fundamental importance for the im-
plementation of measures to regulate the consumer
market. These regulatory measures usually serve to
maintain a balance between supply and demand.
In general, the consumer market is an integral part
of the structure of a market economy, provides the
movement of goods, completes the reproduction
process. The consumer market has strong ties with
the entire market system as well as has a serious im-
pact on the system of economic relations. On the
consumer market are reflected all the positive and
negative changes occurring in production and in-
dustrial relations. The level of the consumer market
allows us to characterize the state of the country’s
economy, as well as the effectiveness of the entire
economic system.

In our research, we approach the consumer mar-
ket as a reproductive one. The main points of this
approach are as follows:

1) factors influencing the activities of this market;

2) the formation of supply and demand in the
current and deferred consumer market from various
sources: from the incomes of the population, busi-
ness entities and the state, and other material and
financial sources;

3) the development of infrastructure and the for-
mation of a competitive environment for the con-
sumer market.
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